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PE CUONG CHI TIET HQC PHAN

1. THONG TIN CHUNG (General information)

Tén hoc phan (tiéng Viét)
Tén hoc phan (tiéng Anh)

M3 hoc phan
Thudc khdi kién thire

Khoa, B mén phu trach

S6 tin chi (LT, TH, Tu
hoc)

S6 gio Iy thuyét
S6 gio thue hanh
So gio tu hoc
Hoc phan tién quyét

Hoc phan hoc trudc

: Tiép thi ndi dung
: Content Marketing

: 05120

Dai cuong o; Co sé nhom nganh o;

Co so nganh 1; Chuyén nganh o; Tét nghiép o

- Khoa Kinh té - Quan tri, BO mén Quan tri kinh doanh
:3(3,0,6)

145

: 90
: Khong

: Nhap mén nganh Quan tri kinh doanh

2. MO TA HQC PHAN (Course description)

Hoc phan Content Marketing nim trong hé thong kién thirc co s& nganh Quan tri kinh
doanh. Hoc phan gidi thiéu cac nguyén 1y co ban ciia content marketing va viéc xay
dung, quan 1y ké hoach content marketing nham dén ddi twong muc tiéu. Céc kién thirc
co ban nhu: vai tro va loi thé cua content marketing trong marketing k¥ thuat sb, quy



trinh x4c dinh d6i twong muc tiéu, quy trinh cta content marketing tir tao ¥ tudng, xay
dung, phan phoi va quang ba noi dung dén do luong hi€u qua cta ndi dung theo muc tiéu
dé ra. Kién thirc vé email marketing: vai tro, loi thé ciia chién dich email marketing trong
chién lugc content marketing, viéc lap ké hoach va sir dung cong cu email marketing.

3. MUC TIEU HQC PHAN (Course objectives)

Sau khi hoan thanh hoc phan nay, sinh vién cé:

Ky hiéu oA A
: Muc tiéu hoc phan
(Ox) . . p
01 Hiéu nguyeén 1y co ban vé content marketing.

Hiéu quy trinh xac dinh dbi twong muc tiéu cling nhu quy trinh cua
02 content marketing tir tao ¥ tudng, xdy dung, phan phdi va quang ba noi
dung dén do ludng hiéu qua ciia ndi dung theo muc tiéu dé ra.

Hiéu vai tro, loi thé cua chién dich email marketing trong chién lugc
03 content marketing, vi¢c lap ké hoach va s dung cong cu email
marketing.

Ap dung k¥ ning can thiét ddi voi nha quan 1y content marketing trong
04 viéc xay dung va quan 1y nd1 dung nham dén doi twgng muc ti€u, giup
cho viéc xtc tién va phat trién thuong hi€u ctia doanh nghiép.

Pap ung tao ndi dung va phan tich hiéu suat chién luoc ndi dung cua
thuong hiéu trén cac nén tang da phuong tién.

4, CHUAN PAU RA HQC PHAN (Course learning outcomes - CLOs)
Ox CLOx PLOx

05

CLOI1: Hiéu céac khai niém va chirc ning co

1,03 . .
0L, 0 ban cua content marketing.

PLO3

02 CLO2: Dién giai quy trinh content marketing. PLO3

CLO3: Van dung lap ké hoach content
04 marketing va trién khai to chtrc cac hoat dong PLO3
content marketing trong doanh nghiép.

CLO4: C6 k¥ nang phan tich va thyc hanh
chinh xac 1ap ké hoach va quan 1y chién luoc
content marketing va st dung cong cu email
marketing hiéu qua theo cic muc tiéu da dé ra.

04 PLO3

CLOS: C(’) thai d¢ tich cuc, chu dong trong tim
05 hiéu kién thirc chuyén nganh c6 lién quan va PLO10
tac phong lam viéc nghiém tac, khoa hoc.




5. NOI DUNG HQC PHAN, KE HOACH DAY HOQC (Course content, Lesson

plan)
Buoi A Hoat dong
hoc Noi dung CLO (Ii-Iaoa:rg(i):(l)gc danh gia
(4 tiét) 2y va i (Ax)
Chuong 1. Tong quan vé content
marketing
1.1. Lich str content marketing )
. . Thuyét giang,
1 1.2. Khai ni€ém content marketing CCII:(()) 15, thao luan AlL Al2
1.3.  Content marketing va nhom
marketing truyén thong xa hoi
1.4. Sy phat trién cua marketing
truc tuyén
Chuong 1. Téng quan vé content
marketing
1.5. Tuwong lai cta content Thuyét gidng,
marketing CLO1 théo luan
2 1.6. Vai tro cia content marketing | CLOS nhf)m, b han | ALL Al2
tich tinh
1.7. M6 hinh kinh doanh content huéng
marketing
1.8. Du an content marketing méi
Chuong 2. Chién lugc content
marketing
2.1. Tuyén bo ca nhan Thuyét giang,
2.2. M0 hinh truéng thanh content thao ludn
) CLOl, 3 ~
3 marketing CLO? nhém, phan | Al.1, Al.2
2.3. Nguyén tic content marketing tlfl:hﬂtmh
an tuong uong
2.4. Quy trinh tao ndi dung an
tugng
Chuong 2. Chién luoc content Thuyét gidng,
marketing . 1A
CLOI1 thao luan
4 2.5. Muc tiéu kinh doanh content ’ nhém, phan | Al.1, Al.2
. CLO2 pe
marketing tich tinh
2.6. Suy nghi nhu nha xuit ban huong




Chuong 3. Xay dung chan dung
khéch hang

3.1. Chan dung khach hang
3.2. Biém nghe ngong
3.3. X4c dinh chu ky gin keét

Chuong 3. Xay dung chan dung
khach hang

3.4. Qua trinh phat trién chu ky

gan két Thuyét giang,
¢LOI hao lua Al.1,Al1.2
3.5. Xac dinh ngach ndi dung CLO2 t aﬁru@n -4, AL
nhom
3.6. St ménh content marketing
3.7. Tham quyén xuat ban
3.8. Diém tot nhat
Thi gitra ky
Chuong 4. Sang tao y tudng va
phat trién nd1 dung
4.1. Blog va thu thuét viét blog
4.2. Ban tin dién tir va toi uu hoa
trang dich C}ia ban tin dién tur CLOLI. Thl;l}:étlgi?ng’ ALL ALZ,
4.3. Sach trang CLO5 thao luan Al4
nhom '
4.4. Bai bao
4.5. Sach dién tu
4.6. Nghién ctru dién hinh
4.7. Ching thuc
4.8. Video
Chuong 4. Sang tao y tuong va
phat trién nd1 dung ’
4.9. Phat hanh tin tirc truc tuyén Thu}fet glfmg’
CLO1 thao luan
4.10. Ban tin in > | nhém, phan | Al.1,Al.2
. CLOS s ’
4.11. Tap chi k¥ thuat sb tich tinh
hudng

4.12. Ung dung di dong
4.13. Pocast




4.14. Trién lam thuong mai a0
4.15. Cong chiéu

4.16. Tro choi truc tuyén
4.17. D6 hoa thong tin

Chuong 5. Kénh phan phdi va
content marketing — Chién dich
email marketing

5.1. Nén tang noi dung

5.2. M6 hinh truc banh xe va nan Thuyét giang,
hoa thao luan
CLO4, . A
8 5.3. Nén tang quan 1y noi dung CLOS nli?cnﬁ’tfn};?n AlLL Al2
5.4. Phuong ti¢n truyén thong xa huéng
hoi cho content marketing
5.5. T6i wu hoa cong cu tim kiém
(SEO)
5.6. NoO1 dung 10 t61 1
Chuong 5. Kénh phan ghéi va
content marketing — Chién dich
email marketing
5.7. Vai trd va loi thé clia email
marketing
5.8. Xq huén;g Vfl nén tang email Thuyét gidng,
marketing pho bién CLO3 théo luin
? 5.9.‘Hiéu vé hanh vi thu rac va| CLO4 nhom, thuc ALl Al2
quyén riéng tu hanh
5.10. Lap ké hoach va tao chién
dich email marketing
5.11. Thyc hién chién dich
5.12. Panh gia hiéu qua chién
dich
£ CLO3, | Thuyéttrinh | Al.1,Al.2,
10| Thuyét trinh CLO5 nhom Al3
\ A s Thuyét giang,
1 Chuong 6. Do luong hiéu qua va | CLOI, thio luan ALl Al2
theo doi CLO2 - o

nhom




6.1. Thuc hién ké hoach content
marketing

6.2. Do luong tic dong cua
content marketing

6.3. Ty suét sinh loi trén muyc tiéu
ROO

6.4. Kim tu thép
marketing

content

6.5. Tinh toan khoan dau tu
6.6. Tinh toan lgi nhuan
6.7. Tinh toan ROI

On tap

6. DPANH GIA HOC PHAN (Course assessment)

Hoat dong (2 < x Ty 1€
d4nh gi4 Phwong phap danh gia CLO (%)
Al.1. Chuyén can %LL%; 5%
Al. Danh . . A 1 CLO3, o
aid qué A1.2. Tham gia hoat dong trén 16p CLOS 5%
trinh
A1.3. Thuyét trinh nhém %LL%'Z’ 15%
Al.4. Thi gitta ky %Iiglz 15%
. CLOl,
gif,l' ténngfélih A2.1. Bai kiém tra tw lugn CLO2, 60%
CLO3
Tong 100%

Cong cu danh gia

DPanh gia chuyén can

Tiéu chi
danh gia

Mikc d§ dat chuin quy dinh

Gidi (8-10d) | Kha (6-7d)

TB (5d)

Yéu (3-4d)

Kém (0-3d)




Piém danh di | Pihoc ddy | Pihoc 75% | Pihoc 50% | Pihoc 25% | Khong di
hoc dﬁy du dt 100% céac | cac budi céc budi cac budi hoc
budi diém | diém danh | diém danh | diém danh
danh
Panh gia tham gia hoat dong trén 16p
Tiéu chi Mikc do dat chuin quy dinh
danhgid | Gioi (8-10d) | Kha (6-7d) | TB(5d) | Yéu (3-4d) | Kém (0-3d)
Tham gia Rt tich cyc | Tich cuc it tham gia | Rt it tham | Khong tham
thao luan tham gia tham gia thao luan gia thao gia thao luan
nhém, phat thao luan thao luan nhém, phat | luan nhém, [ nhom, phat
biéu trén 16p | nhom, phat | nhom, phat | biéu trén phat biéu biéu trén 16p
biéu trén 16p | biéu trén 16p | 16p trén 16p
DPanh gia thuvét trinh nhom
Tiéu Mirc d9 dat chuin quy dinh Trong
cl31 Giéi (8-10d) | Kha (6-7d) | TB (5d) Yéu Kém (0-3d) s0
danh
< (3-4d)
gia
Noi Noi dung No6i dung Noi dung | Noidung | Khong co 50%
dung phu hop véi | phu hop vo1 | phu hop phu hop ndi dung
bao yéu cau. St | yéu cau. Sir | v6i yéu voi yéu hodc ndi
cao dung thuat dung thuat cau. Sir cau, hinh dung khong
ngit don nglr don dung thuat | anh va giai | phu hop véi
gian, dé gian, dé ngitdon | thich chua | yéu cau.
hiéu. Hinh | hiéu. Hinh | gian, dé 1 rang.
anh minh anh minh | hiéu. Hinh
hoa rd rang, | hoa r0 rang, | anh minh
dep, phong | dep, phong | hoard
phu. Cé6 st | phu. Cé st | rang, dep.
dung video | dung video.
va giai thich
cu thé hiéu
biét trén
video.
Trinh Slide trinh Slide trinh Slide trinh | Slide trinh | Slide trinh 25%
bay bay voibd | bay véibd | bay véibd | bay véisd | bay qua so
slide cuc logic, 10 | cuc logic, 10 | cuc logic, | luong phu | sai, khong
rang, gdm 3 | rang, gdm 3 | 1d rang, hop, str du sé luong
phan. Thuit | phan, thé gbm 3 dung tur theo quy
ngtr st dung | hién su phdn (m& | ngir va dinh.




don gian dé | thanh thao bai, than hinh 4nh
hiéu. Thé trong trinh | bai, két 0 rang.
hién sy bay. luan).
thanh thao
trong trinh
bay va ngon
ngur.
Thuyét | Phan trinh Phan trinh Phan trinh | Bai trinh Trinh bay 25%
trinh bay ngin bay ngin bay cobd | bay day khong logic,

gon, bd cuc gon, dé cuc 3 phén du, giong | vuot qua
r0 rang. hiéu. Sir r0 rang. ndi nhd, thoi gian
Giong ndi 10 | dung cac Giong n6i | phat &m quy dinh.
rang, luu thuat ngtr vura phai, mot sd tir Str dung
loat, thu hut | don gian, dé | 1o rang, dé | khong rd, | thuat ngit
sy chi1 y ciia | hiéu, b6 cuc | nghe, thoi | st dung khong ding,
nguoi nghe, | rd rang. gian trinh | thuat ngtr | phat am
tuong tac tot | Giong noi bay dung | phuc tap, | khong 10,
vo1 nguoi ro rang, lvu | quy dinh, | chua co giong nodi
nghe. Thoi | loat. Thoi thinh tuong tac | nho, nguoi
gian trinh gian trinh thoang c6 | véinguodi | nghe khong
bay dung bay dung tuong tdc | nghe khi hiéu.
quy dinh. quy dinh, voinguol | trinh bay.

tuong tac tot | nghe.

vO1 nguoi Nguoi

nghe. Nguoi | nghe c6

nghe c6 thé | thé hiéu va

hiéu duoc kip theo

ndi dung doi noi

trinh bay. dung trinh

bay.

7. QUY PINH CUA HQC PHAN (Course requirements and expectations)

- Du 16p: theo qui dinh chung cta truong.

- Sinh vién doc trudc slide bai giang ctia hoc phan va nhiing tai li¢u theo yéu cau
cua giang vién trudc moi buoi hoc.

- Lam bai tap vé nha, tra 161 cac cau hoi ngan trén 16p, va cac bai kiém tra tai 16p:
cac diém nay s€ dugc danh gia vao cot diém qua trinh ctia sinh vién.
8.  TAILIEU HQC TAP, THAM KHAO

8.1.

Giao trinh day hoc

1) Charlesworth, A. (2018). Digital marketing: a practical approach (3rd ed.). New
York: Routledge




8.2. Tai liéu tham khao

1) Pulizzi, J. (2014). Epic Content Marketing: How to tell a Different Story, Break
Through the Clutter, and Win more Customers by Marketing Less (1st ed.). US:
McGraw-Hill Education.

2) Kotler, P., Kartajaya, H., & Setiawan, 1. (2018). Tiép thi 4.0 — Dich chuyén tir
truyén thong sang céng nghé so6 (N. K. H. Thanh, H. T. M. Anh & N. Q. Nhu, Trans.).
NXB Tr¢ TP.HCM.

3) Jutkowitz, A. (2019). Content Marketing trong ky nguyén 4.0 (K. Tran, Trans).
NXB Lao Dgng.

8.3. Websites tham khao

1) The New York Times (2013). A revolutionary marketing strategy — Answer
customer questions.
https://www.nytimes.com/2013/02/28/business/smallbusiness/increasing-sales-by-answer
ing-customers-questions.html

2) Content Marketing Institute (2012). Big content marketing plays from Coke Pepsi
and Red Bull.
https://contentmarketinginstitute.com/2012/11/content-marketing-plays-coke-pepsi-red-b
ull/

3) Beem Digital (2012). Understanding Google author rank and how to use it in your
content marketing.
https://beemdigital.com/understanding-googles-author-rank-in-content-marketing/

4) We are social (2020). Digital Global & Vietnam 2020.
https://wearesocial.com/digital-2020

5) Redbull (2012). Red Bull Stratos — World Record Freefall.
https://youtu.be/dOoHArAzdug

9.  PHAN MEM HAY CONG CU HO TRQ BAI TAP HOAC THU'C HANH
1) Microsoft Office
2) Mailchimp
TP. H6 Chi Minh, ngady .... thang 06 nam 2019
P. Truéng Khoa P. Truéng B6 mon Giang vién

(ky va ghi ré ho tén) (ky va ghi ro ho tén) (ky va ghi ro ho tén)



