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same author published in the same year, identify each citation in the text as follows: (Porter,

1998a), (Porter, 1998b). Where two authors are listed in the reference list, please cite in the

the text as (Porter & Hepelmann, 2014; Williamson, Smith, & Collins, 2015). Where three or

more authors are listed in the reference list, please cite in the text as (Collins et al., 1998).
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