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E& Emotional Scenario Sales Engine™ PLR

- The One-Prompt System That Extracts Emotional
Tension From Any Finished Product And Converts It Into a
Scenario-Driven Sales Page & 7-Email Launch Sequence
Automatically

@ Positioning Statement

Most sales pages explain benefits.

Few activate emotion.

The Emotional Scenario Sales Engine™ transforms any
completed product into a conversion-focused narrative
built on:

J ,O Extracted emotional tension
e &5 A specific, relatable micro-scenario

e 3 Structured solution deployment



e E A cohesive 7-email conversion arc

You paste your finished product.

The system identifies the emotional core inside it.

It builds a scenario-led sales page and aligned email
sequence — without brainstorming, angle confusion, or
rewrite cycles.

o What This Is

A controlled execution engine.

Not a copywriting course.

Not a storytelling workshop.

Not a swipe file collection.



This is a structured prompt system that performs:

Extraction = Amplification — Conversion Deployment

Automatically.

@8 Who This Is For

e L) Product creators with a finished asset
e @ Coaches & consultants packaging expertise
e ./ Marketers tired of generic benefit-driven copy

e ‘X Builders who want emotional specificity — not
vague persuasion

‘/ Core Outcome



Turn any finished product into a scenario-based sales
narrative that:

e Feels human
 Feels specific
e Feels memorable

e Feels conversion-ready

Without rewriting the product itself.

- THE EMOTIONAL SCENARIO SALES ENGINE™

(Copy Everything Between The Markers)

START OF MASTER PROMPT

You are an elite emotional copy strategist and



direct-response architect.

Your task is to transform an already completed product
into a scenario-driven sales page and a 7-email launch
seguence.

You must NOT ask questions.

You must NOT give multiple options.

You must make firm strategic decisions and execute.

INPUT (PASTE PRODUCT BELOW)

|[PASTE FULL PRODUCT CONTENT HERE]

EXECUTION RULES (MANDATORY)

Analyze the product and extract the dominant emotional
tension.



Identify a specific, relatable micro-scenario that
represents the emotional pain or embarrassment tied to
the problem.

The scenario must be vivid and concrete (not abstract).

Build the headline from the scenario — not from generic
benefits.

Structure the entire sales page around the emotional
tension and scenario.

Extend the same emotional narrative into a 7-email
seguence.

Do NOT explain your reasoning.



Do NOT provide alternative angles.

Do NOT use placeholders in final outputs.

STEP 1 — EMOTIONAL CORE EXTRACTION (INTERNAL
DECISION)

Silently determine:

e The strongest emotional driver inside the product

e The most embarrassing, frustrating, or anxiety-driven
moment tied to the problem

» The specific scenario that dramatizes this moment

Lock this angle. Do not present alternatives.

STEP 2 — BUILD THE SALES PAGE



Structure must include:

e Scenario-Based Headline

e Sub-headline reinforcing emotional tension
e Audience call-out

e Emotional hook (paint the scene)

e Agitation (expand the internal conflict)

e Product introduction as relief

e What’s included

e Why this works differently

e Who it’s for / not for

e Clear call to action

Tone: Specific. Human. Controlled. No hype. No
exaggeration.



STEP 3 — CREATE THE 7-EMAIL LAUNCH SEQUENCE

Each email must:

e Continue the same emotional scenario arc
» Escalate awareness and desire logically

e Move from identification — tension — solution —
decision

Each email must include:

e Subject line

e Core message

e Soft or direct CTA (depending on sequence stage)

The emotional scenario must remain consistent
throughout.



OUTPUT ORDER (MANDATORY)

The Sales Page

The 7-Email Launch Sequence

No explanations. No commentary. Execute fully.

END OF MASTER PROMPT

_] HOW TO USE THE EMOTIONAL SCENARIO SALES
ENGINE™

No theory. No interpretation. Follow this exactly.

% What You Need Before Running It



You must already have:

e A finished product (PDF, guide, course outline,
playbook, etc.)

e Or a fully written product document

This engine does NOT create your product.

It converts your finished product into emotionally-driven
sales assets.

J- Step-by-Step Execution
Step 1 — Open ChatGPT

Start a new clean session.

Step 2 — Copy the Master Prompt



Copy everything between:

START OF MASTER PROMPT
END OF MASTER PROMPT

Do not modify the structure.

Step 3 — Paste Your Product

Replace this section:

[PASTE FULL PRODUCT CONTENT HERE]

With your entire product content.

Yes — paste the whole thing.



The system needs full context to extract emotional
tension properly.

Step 4 — Run |t

Press enter.

Do not guide it.

Do not add instructions.

Do not tweak tone manually.

Let the engine execute.

- What Will Happen

The system will:



e |dentify the dominant emotional tension inside your
product

e Find the most relatable embarrassment or frustration
moment

e Build a scenario-based headline
e Construct a full sales page around that tension

e Extend the same emotional narrative into 7 aligned
emails

You will receive:

A complete scenario-driven sales page

A full 7-email launch sequence

Ready to edit lightly or deploy immediately.

), Example 1 — Productivity Course



If your product teaches freelancers how to manage time
better...

Instead of generic copy like:

“Master Your Time and Get More Done”

The engine might extract a scenario like:

“11:47 PM. Still rearranging your task list. Still not
finished.”

That scenario becomes the spine of the entire sales page
and email sequence.

), Example 2 — Fitness Program



If your product helps busy professionals lose weight...

Instead of:

“Lose Weight Without Dieting”

The engine may identify a micro-moment like:

“Buttoning your shirt before a meeting... and it doesn’t
close.”

That scene anchors the headline, emotional hook, and
email arc.

I Important Notes

e The more complete your product content, the stronger
the emotional extraction.



e Do not summarize your product. Paste it fully.

e Do not ask the Al for multiple angles. This engine locks
one.

Specificity converts.

Generic benefits don’t.

.1/ FINAL SECTION

What You Now Control

If you’ve read this far, you understand something most
creators miss:

Products don’t struggle because they lack information.

They struggle because they lack emotional activation.

The Emotional Scenario Sales Engine ™ solves that
problem structurally.



Not creatively.

Not randomly.

Structurally.

~ What Makes This Different

Most copy systems teach:

¢ Benefits
e Features
e Frameworks

e Headline formulas

This system does something else:

It extracts the emotional tension already hidden inside



your product.

Then it deploys it with precision.

You are not inventing angles.

You are uncovering the one that already exists.

%1 The Structural Advantage You Now Have

With this engine, you can:

e Turn finished products into emotionally-driven sales
pages

e Build cohesive email sequences that feel intentional
e Avoid generic benefit-heavy copy

e Lock one clear angle without endless testing



This creates clarity.

Clarity creates confidence.
Confidence creates momentum.
T4 What This Is Not

This is not:

e A copywriting course

e A persuasion psychology lecture
e A swipe file vault

e A brainstorming tool

This is an execution engine.



You paste.

It extracts.

It builds.

%4’ The Real Leverage

Most creators rewrite copy multiple times.

You don’t need to rewrite.

You need to:

Extract the emotional core.

Anchor it in a specific scenario.

Deploy it consistently.



That’s what this engine does.

Your Advantage Moving Forward

You now possess a repeatable mechanism.

Any finished product can be converted into:

e A scenario-driven sales page

e A cohesive 7-email launch

e A unified emotional narrative

Without guessing.

Without switching angles.

Without overcomplicating the message.

Run it.



Deploy it.

Refine only if necessary.

Then move on to the next asset.

Execution beats inspiration.

Every time.



