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Welcome to Youth Leadership Through Adventure..or better known as YLTA!

We are excited that you have decided to become a part of this group and start
spreading posifive chqnge in your school and communityl

YLTA is a youfh—led, qolul’f—guiolecl strategy. As part of your participation, you
will be connected with other like-minded vouth at your school and Eeyond. All
of these individuals share the same ?ocﬂ og improving community climate and

promoting the benefits of a heqlﬂny ifes’ryle.

By Iparficipq’[ing in YLTA, you will gain valuable leadership and facilitation
skills.

All YLTA activities take plotce in a fun, positive, and accepting environment.

The purpose of this journal is to assist you during school group meetings. For
every meehng you have with your school group, there will also be a coincicling
page with an qgendq and supplementql 1ec1rning materials. After the learning
materials, there are ages to help guicle you ’rhrough a reflection. These
reflections will enable you to document you, and your school groupsy, progress
every week. They will also act as a space for you to record activities and any
other notes from the meeting that may be helpful for future meetings.

You should plqn on bringin this journcﬂ to every school group meeting in order
to help document all the brilliant work your group will qccomplish Jfhroughoqu
the yequ




What is YIL.TA?
Mission:

The mission of Youth Leadership Through Adventure is to empower youth to
lead and promote the benefits of a heoﬂ’th{1 lifes’[yle, reduce substance misuse,
stress and anxiety, and improve overall school climate,

Vision:
o Offer each par’ricipqn’r a sense of ]oelonging through service—leqrning
projects.

Empower youth to generate 1eadership and self-governqnce,
Promote the health benefits of a substance-free lifestyle in schools and
communities

° Improve school climate in order to support positive, heal’rhy, substance-free
1ifes’ry1es choices through practices an policies

. Chqnge the community norms and culture so that heal’fhy substance-free
1ifes’ry1es are promoted

Goals:

The goals of Youth Leadership Through Adventure (YLTA) are to reduce
substance misuse and improve the school climate in each school this program
supports. The program seeks to accomphsh these goals using ex erienhq?
education Jfechniques based on the 15 constructs of positive youﬁq development
Research has shown, programs that focus on Positive Youth Developmen’f
Constructs are able to reduce substance misuse among pdrticipants, odong with
other pro-socicd outcomes



Week #1 Agenda: Recruitment!

Objectives:

In order to create the strongest YLTA school group possible, it is important that
we spread awareness of W%O.J[ our group stands for, as well as try to find other
students that are interested in participating! YLTA is all about students standing
Jfoge’thelr to make a chcmge, so get out there and find other interested students!

e Identify other students throughout our school that would be good
cqndicl}c;’[es for YLTA

° Help Spread awareness of our YLTA group and what we stand for
e Gain enough students to get fit our ideal group size

Attributes of a po’cen’tial YLTA Candidate:
e Thoughtful

® Someone who is, or could be, a great leader. or
someone interested in improving their

1eqdership skills \
e A student who cares about others and their
community
o A person who strives to live a hecd’rhy 1ifes’ry1e
and/or who tries to influence others to do the
same

® Someone Wl’lO 1OV€S WOIl{il’lg Jlfl’ll’OU.g'l’l chaﬂenges

with a group \w\\ :
) WP

Action Plan \
® Set up tables at lunches w"
e Create Flush Flyers o

® Announcements CoMMuniaTIop GOALS  pecyets

TAWeK  TRATESY

ANAUSIS i RN

JEVELOPMENT  EVECUTE CaNTReL
QuduTr PLANNIN & DREANIZE




Agendq #1. Beginning of Week Goals

“Talent wins games, but teamwork and in’teﬂigence wins championships.” -

Michael Jordan

Monclaz
[ think 3 important attributes of a good YLTA member are:

(This will help to guide you when recruiting other potenﬁcﬂ students)

Other important nofes/though’fs:



Agendq #1. End of Week Reflection
Fridaz
The highhght of my week was:

Was I able to find a new person interested in YLYA?
—__Yes or ___No

If yes, How?  And  if No, why not?



Week #2 Agenda: Suicide Awareness Month (Flush Flyer)

Did you know?
Suicide was the second leading cause of death for people ages 10-34 in the US in

2017. (Exact words found online)

What is Suicide Awareness Month???

On average, there are about 123 suicides each dqy in

the US, the entire month of Sep’fember is dedicated to NEGATWE oSS ::SEOQ'SLISN
suicide awareness. of SELF @No HOPE ALONE
Since 2003, September 10th has been acknowledged gﬁlfgi%E I’ FUTURE o 2X3

threats

as J[he WOI].d Su1c1ole prevenhon dO.y, Where qrounol

40 countries bO.l’ld to hOl’lOl’ O.l’ld increase awareness Of

those who have lost their life. SUBSTANCE IRRITATY
Monolqy ’rhrough Sunciay, Surroundlng Sep’fember SUiCide

Possessing
LETHAL

10th are dedicated days to share stories, resources, as
i WARNING Ay

well as stimulate awareness.
Suicide prevention awareness is represen’feol by the

color vellow but a purple and ribbon is %"”;;};:‘—-—:% ““ﬁ'ﬁji"fg‘éﬂ
worn by supporters Jrhroughou’r Sep’rember to raise T oomer
awareness. DEASTIC
ENGAGING  spLp- M/‘QD
® risky’ HARM @ -
Resources: BEHAVIORS — , J1  FREGUCNE™
24/7 Crisis Hotline: National Suicide Prevention PR NES DEAT
Hotline
(1-800-273-8255)
www.suicidepreventionlifeline.org
Crisis Text Line (Text TALK to 741-741)
| MATIONAL |
| 1] Action Plan...
SUI(\IDE Create Flush Flyers to sEreQd awareness!!!
PR E |'r E N T EDH (See Appel’ldlx fOl’ Flus Flyer eXQmpleS)
LIFELINE

1-800-273-TALK (8255)

suicidepreventionlifeline.org



http://www.suicidepreventionlifeline.org

Agendq H#9. Beginning of Week Goals

“Soak up the views. Take in the bad weather and the good weather. You are not
the storm.” -Matt Haig

Monday

In my own Words, suicide awareness is:

Flush Flyer Ideas:
e Abodtitle.

e An inspiring quote_ _ _ _____ _ __________________________

o A brief chkground on the his’tory of the month
® A call to action for other students to show support_ _ _________



Agenda #2 End. Of Week Ref].ec‘l:ion
Friday
The highlight of my week was:

Did I help spreqd awareness for suicide preven’fion?
___Yes or ___No

If yes, How?  And  if No, why not?

How do vyou think the flush ﬂyers were perceived by your peers?
Do you tﬁink they read them? ___Yes or ___No

Why?
Do you think other students learned some’rhing new about suicide prevention?
——_Yes or ___No

Why?

Did you read other YLTA members flush flyers? ___Yes or ___No
If no, Why not? _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:

Il



Week #3 Agenda: Rela’tionship Abuse
Did you know?

October is rela’rionship abuse awareness month!
Nearly 1in 4 women, and 1 in 7 men (aged 18 and older in the US) have been
the victim of severe physicql violence ]oy an intimate partner in their lifetime. *
October as Relationship Abuse Awareness month..

October is honored nationqﬂy as Domestic Violence Awareness month, we chose
to specificqﬂy qcknowledge relot’rionship abuse, as it pertains to high—school
students.

The month evolved from the Day of Unity, first celebrated in October of 1981
The Day of Uni’fy was established to connect advocates of battered women
across the nation. By October of 1987, the awareness initiative had spread
throughou’r the month and the US. begcm to observe October as a national
awareness month for Domestic Violence.

A purple ribbon is worn ]oy supporters of the cause JEl’ll’OU.gl’lOU.JE October to help

raise awareness.

What is Rela’cionship Abuse???

A pattern of violent power to maintain dominance over another person. Abuse
can be physical, sexual, emotional, or sychologiccﬂ actions, or words, that
threaten or scare the other person.

Signs of an abusive rela’cionship

° Threa’[ening to hurt you or people you care about
® Unrealistic expectations ‘
® Extreme jealousy | u! | Abuse through

e Verbal or physical abuse ' technology is still abuse.

Mobilize Help for Safer Relationships
#MobilizeHelp #TechSafety

o Con’troﬂing behavior

® Isolation

Resources: @ October is Domestic Violence Prevention Month S:EQSBRCE

RAINN National Sexual Assault Hotline

(1-800-662-HOPE [4673])

National Teen Dating Abuse Hotline ((1-866-331-9474

) Action Plan...

" ::;Jeic:l;:%r(}le Create Flush Flyers to Spreqd Awarenessl!!
e M Date___/___/___

your partner.
#MobilizeHelp

MILITARY
ONSOURCE

il



Agenda #3: Beginning of Week Goals
“When we seek to discover the best in others, we somehow bring out the best in

ourselves.” -William Arthur Ward
Monclaz

In my own words, relationship abuse is:

Flush Flyer Ideas:
e Aboldtitle.

e An inspiring quote_ _ _ _ ___ ____ ____ ___ ________ _________

o A brief background on the his’tory of the month
e A call to action for other students to show support_ _ _________

My favorite activity during the meeting ’[ocloty WOS o ____
_____________________ It was my favorite because_ _ _ _________



Agenda #3. End of Week Reflection
Eriday
The highlight of my week was:

Did I help spread awareness for relationship abuse?
——_Yes or ___No

If yes, How?  And  if No, why not?

How do vou think the flush ﬂyers were perceivecl by your peers?
Do you tﬁink they read them? ___Yes or ___No

Why? T T TR
Do you think other students learned some’[hing new about relcﬁfionship abuse?

___Yes or ___No

Y
Did you read other YLTA members flush flyers? ___Yes or ___No
If no, Why not? _ _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:

I3



Week #4 Agendct: Environmental Prevention

e
Did you know? 5:@3 g_g.t? 'Hil
Environmental Prevention is not about protecting the =< E‘ -1
environment, but instead about effec’ring change to create = E"I E,‘ g
local environments that foster communities that help [ . ' .iIE*E
prevention of substance abuse. ?L aljilgei 'i?r
i i i,
What is Environmental Prevention??? IIH%! !E;ﬂél}lfﬁpéﬂﬁ
Environmental prevention strategies are a mix of policies, !"E.ﬂ.._ E?-':mnm’-ﬁf
programs, and practices that promote the Weﬂ—]oeing of rt.lmi:iEST,unil
people and reduce the consumption of- and problems "::ﬁl-'=ﬂllll5

i=aniiser
associated with- alcohol, tobacco, and other drugs_ ‘tﬂgp,!!?ﬁﬂ“,l"
Environmental prevention strategies are grounciecl in the
field of pubhc heqlth, which emphasizes the physicod, sociod, and cultural forces
that contribute to different substance abuse problems.

The strategies used incorporate (freven’rion efforts that can hel
i

to influence or
chcmge community con

tions, standards, systems, an pohcies.

Goals of Environmental Prevention

e Foster a climate where:

o Alcohol is only consumed by those of 1egcd age (and where the risk
of adverse consequences is minimod)

o Prescrip’[ion and over-the-counter- clrugs are only used for intended
purposes

o

Other substances, such as inhalants, are only used for intended
purpose

o Hlegal olrugs and tobacco aren't used at all

® Create communities where members have a high quqli{y of life through:
o Hecdfhy work and school environments

o Suppor’[ive community and neighbors
o Connections with families and friends
o Drug and crime free lives

Examples of Environmental Prevention

e Sticker Shock Events in local stores (see photo
on left)

® Project Banner Swap
IT IS ILLEGAL TO

give alcohal to a minor
ITIS ILLEGAL TO
use a fake ID to buy alcohol




e And morelll (See Appenclix for additional information and examples)

@ B ®

Teach Teens...

VariationsPsychology.com/blog © 2019

QR



Agenciq #4. Beginning of Week Goals

"Ever tried. Ever failed. No matter. Try again. Fail again. Fail better.
-Samuel Beckett
Mond

onda
My de%ini’[ion of environmental prevention would be:

(meet with other group members ’rhroughou’r the week to discuss)

My gocd for this week is:



Agenda #4. End of Week Reflection
Fridaz
The highhght of my week was:

Did I achieve my Goal for this week? ___VYes or ___No

If yes, How?  And  if No, why not?



Week #5 Agenda: Great American Smoke-Out

(Juuling-Vaping Awareness Month)
Did you know?
E-cigarettes are now the most frequenﬂy used tobacco produc’f for kids. In 2017,

about 2.1 million teens were users.

3 out of 4 who think Jrheyﬂ escape smoking...won"r (The Real Cost)

What is the Great American Smoke-Out???
Every third Thursdqy of November the Great American Smoke-Out takes plqce.
This reminds friends and families that quitting IS an option.

[t is an intervention that motivates communities to end smoking for goocl.

Why smolcing is addictive:
o C(igarettes (and Juuls) both contain nicotine, a highly addictive

substance

® Nicotine effects dopqmine and noradrenaline levels in people's

brains; this can cause mood and concentration levels to chcmge.
Many smokers enjoy the feeling of nicotine, mqking it even
harder for them to quit.
Why smol:ing is harmful:
® [t can stunt the grow’fh of 1ungs, and the development of brains

® [t can weaken your immune system
o ques contain harmful aerosols which can cause irreversible lung olqmage
[ J

You can get yeﬂow, rotten
teeth, yeﬂow colored skin,

and bad breath _/\,_ - =2 v (‘ .\

Resources:
20MINUTES 12HOURS 2WEEKS 1-©9MONTHS
QU.IH_‘IHQNCCOHI or Your hiean rate ciops. ¥ CArboy .|.-:'|-;_-_|.l- o b 1 ||--.I'.. | 0oL e

1-800-Quit-Now
Action Plan... Create Flush Flyers

to spreqol awarenessl!! &
(See appendix for exqmples) @
Date. /. | __ 9NEYEAH




Agenda #5: Beginning of Week Goals

‘At least three times every dqy take a moment and ask yourself what is reqﬂy
important. Have the wisdom and courage to build your life around your
answer.” -Lee Jampolsky

Monday:

In my own Words, smoking is harmful because:

Flush Flyer Ideas:
e Abodtitle.____

o A brief chkground on the his’fory of the month
® A call to action for other students to show support_ _ _________

My favorite activity oluring the meeting ’rodory WOSi_ o __
_____________________ It was my favorite because_ _ _ _________



Agenda #5: End of Week Reflection
Eriday
The highlight of my week was:

Did I help spreqd awareness for addiction and smoking hazards?
——_Yes or ___No

If yes, How?  And  if No, why not?

How do you think the flush flyers were perceived by your peers?
Do you tﬁink ’they read them? ___Yes or ___No

Why? T4 T TR
Do you think other students learned some’[hing new about ch&iction/smoking?
___Yes or ___No

Y
Did you read other YLTA members flush flyers? ___Yes or ___No
If no, Why not? _ _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:



Week #6 Agen&q: Canned Food Drive (Service-Leo.rning

Project)
Did you know?
According to the USDA, more than 4] million Americans face hunger (’fhis

includes nearly 13 million children)!

5 Facts about Food Insecurity in the US:
1. The USDA defines ‘food insecurity” as the lack of access, at

times, to enough food for all household members.
a. Roughly 15 million households were food insecure in
2017.

9. Hunger is caused by pover’ty and financial resources at

both the national and local levels.

3. lin 6 American children may not know where their next meal is coming
from.

4. 45 million Americans rely on sripends from the Supplemenfcﬂ Nutrition
Assistance Program (SNAP) to buy food each month.

5. Children who are food insecure are at a higher risk for developing crs’rhrna,
srruggling with anxiety or depression, and perforrning badly in school or
physicql activities.

? What is a Canned Food drive???
u A canned food drive is a form of chqriry where

eople donate canned goods, or other

CaHHEd FOOd Drlve non—perishqbles, to others in the community that do

not have access, or cannot afford, food.

Some ways YLTA. can ].’.\.OS'I: a Co.nned FOOC]. Drive:

® Sect up a competition between classes, advisee groups, teams, etc. to see
who can donate the most cans

® Setupa donation center in a pubhc area (such as a superrnarker)

Spreqd awareness through flush ﬂyers/’ra]ole tents/ete.
® Host an event where a can must be donated as “pqyrnen’[” to enter

® These are just a few exqrnples, there are so many morelll Get creative and

come up for some for your YLTA group!



Hos’cing a canned food drive is a form of
Service-Learning..but, what exacﬂy is
Service-Learning???

According to Vanderbilt Universi’ry, service learning is
defined as: "A form of experiential education where
learning occurs through a cycle of action and reflection as
students seek to achieve real obiectives for the community
and deeper understanding and skills for themselves."

How to plan a service-learning project: (Evppialea)

e Find a local orgqniza’rion
e Reach out and schedule a olcty of service with them
e Present to the group what your organization of choice does and Why the
work that the group will be doing is important
o Lead the day
o Have directions to the organization

o Plan a quick check-in with the roup before getting there

_ o Ensure all group members are on task Jrhroughou’r the dqy
\1 é o Continue to communicate with the organization
é : ~ g ’rhroughou’r the day/event
SERVICE-LEARNING o End with a quick debrief after the event
) [ i This will be a learning moment for everyone and may take some time
é" /, to thoroughly plan and organize Don't get discouraged, or stressed, just
|

get excited and inspireol to help others in your community and schooll
Any’rhing your YLTA group can do to make a difference is impor’fanf
and meqningfull
‘Tt is not what we get, but who we become, what we contribute.. that gives
meaning to our lives.” - An’chony Robbins




Agendct #6: Beginning of Week Goals

“You can achieve qny’rhing you want in life if you have the courage to dream it,
the in’reﬂigence to make a realistic plqn, and the will to see that plqn through
the end.” -Sidney A. Friedman

Monclaz

3 ways this service—learning project will help our community:

Service—leqrning plqnning:

The organizoﬁrion/group we will be working with is/are

The day(s) we will be providing service (or the timeline for this projec’f)
is/are _ __ _ _ _ __ _ _ o ___________

The organizations contact information: ___ __ _ ______________
Necessary materials: -



Agendq #6 End. Of Week Ref].ec‘l:ion
Friday
The highlight of my week was:

Did I achieve my goal for the service-learning project?

—__Yes or ___No

If yes, How?  And  if No, why not?

2 Jfhings that the group did well in planning, or oluring, the service—leqrning
project:

2 things the group could improve on in planning, or during, the service-learning
project:

Overaﬂ, in your own Words, how do you feel this service—leqrning projecf
impacted your community?



First Quarter Year Self-Assessment (Week 6)

CHARTING MY PROGRESS
Take o moment of honest reflection on the questions below
Color in the bar charts to show where you are in regotrd to the questions
The last bar chart is for you to include an area where you most want to develop

YOU.IS@H

Sample:

O% 50% 100%

My 1e0dership skills are improving:

O% 50% 100%

My communication skills are improving:

0% 50% 100%

I consis’[enﬂy meet my goods:

O% 50% 100%

[ find school to be worthwhile:

O% 50% 100%

[ feel like YLTA is making a difference in my community:

0% 50% 100%



Week #7 Agenda: Stress and Anxiety (Flush Flyer)

Did you know?

Stress and anxiety are ctcfuaﬂy natural parts of the body's figh’[ or ﬂight
reaction to dqnger. The purpose of this response is to ensure a person is alert,
focused, and reqoly to deal with a threat. But when stress and anxiety get out of
control, or become too much, that's when ’they pose threats to your mental and

physical weﬂ—being.

What is stress???

Stress is any demand placed on your brain or physicql bocly. Stress focuses
mqinly on external pressures someone is hqving a hard time clecding with.
When someone is stressed, they can usuaﬂy recognize what they are stressed
about, and when the event is over, the stress, and its symptoms, usuaﬂy

olisqppeqrs.

What is anxiety???

Anxiety is a fee ing of feqr, WOrry, or
unease. Anxiety focuses mqinly on
worries, fears, or Jfhings that can threaten
people; it is not Ctlways direcﬂy from a
specific event, but more of a 1ingering
sense of unease.

Signs and symptoms:
Physiccd Symptoms can include:

® Stomachache, muscle tension,
headache, rqpid brea’rhing, fast
heartbeat, sweating, shaking,
dizziness, chqnge in appetite,
trouble sleeping, fatigue, and
many more.

® (see next pqge)

e Mental or emotional symptoms
can include:
o Feehngs of impending

doom, panic, nervousness,

MEebpicaALNEWSTODAY

Stress vs. Anxiety

Stress Anxiety

cause / origin

short term and in response to a
recognized threat

can linger and may not have an
identifiable trigger

symptoms

faster heartbeat
faster breathing
diarrhea or constipation
a feeling of unease or dread

faster heartbeat

faster breathing
diarrhea or constipation

anxious thoughts

moodiness, irritability, or anger sweating
general unhappiness nervousness
a feeling of being overwhelmed tenseness
loneliness restlessness
nausea
dizziness

olifficulfy concentrating, irrational anger, or restlessness

Ways to combat stress and anxiety:

o Physicod Activities



o Go for a run, bike ride, or brisk walk

® Relaxation
o Do brea’fhing exercises, practice yoga or tai chi, visualize Jfromcmil
scenes, count to 10 slowly

° Talking to someone

HOW TO DEAL WITH
STRESS AND ANXIETY

Accept that you cannot

control everything.

Put your stress In perspective: Is it really as
bad as you think?

Do your best.

Instead of aiming for perfection, which Isn‘t
possible, be proud of however close you get.

Maintain a positive attitude.

Make an effort to replace negative thoughts
with positive ones

Learn what triggers your anxiety.

Is it work, family, school, or something else you can
Identify? Write in a Journal when you're feeling
stressed or anxious, and look for a pattern.

Action Plan:

For mental health information and resources visit:
CIGO.JEQ F].U.Sh LA www.mentalhealthamerica.net A F]. ers to S IQO.d
AWO.IQIIQSS“ (See Appendix fOI
exqmples)



Agenda #7. Beginning of Week Goals

‘Life is 10% what you experience and 90% how you respond to it - Doro’chy M.
Neddermyer

Monday:

In my own words, stress and anxiety is:

Flush Flyer Ideas:
e Abodtitle.

e An inspiring quote_ _ _ _____ _ ________ __________________

o A brief chkground on the his’tory of the month
® A call to action for other students to show support_ _ _________

My Favorite Activity during the mee’rin? ’rodqy WAS
a

_____________________ It was my favorite because_ _ __________



Agenda #7. End of Week Reflection
Eriday
The highlight of my week was:

Did 1 help spreqd awareness for people struggling with stress and qnxiety?
——_Yes or ___No

If yes, How?  And  if No, why not?

How do you think the flush flyers were perceived by your peers?
Do you tﬁink they read them? ___Yes or ___No
Why?

Do you think other students learned some’[hing new about stress and anieJ[y?

___Yes or ___No

Y
Did you read other YLTA members flush flyers? ___Yes or ___No
If no, Why not? _ _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:



Week #8 Agendcr: The Longest Nigh’c (Service-Leo.rning
Project)

%yéj Did you know?
The longes’[ nigh’f takes place during the winter solstice. On the 21t of December,
part of the Northern Hemisphere will sink into its deepes’[ point of darkness.
During this oiqy there will be about eigh’r hours of oictyligh’f. This marks the
beginning of winter.
What is The Longest Night???
Though the Longest Night may be
recognized as the Winter Solstice, it is
also a very important dcry regcrrcling
homelessness. On December 21 the
National Health Care for the Homeless
Council encourages communities to host
events that remember peo le in the
community that have dieﬁ) of
homelessness in the past few years.
What can you do to help spreo.cl
awareness?
Determine home many homeless people
have been affected in your community:.
Work with people who are homeless,
service providers and pubhc officials to ge’f a clearer pic’rure of how many people
are irnporcied in your community:. Then, on the Longes’r Nigh’t, you can
memorialize those in your community who have pqssed ]oy events such as
corncueligh’f/ silent march or public poi}i/cy advocate events.
Action Plan
Do additional research to figure out the best ways to help homeless people in
your community. Plan a memorial event for the 21 of December. Start planning
and organizing service—iegrning projec’fs”

See Appendix for Longest Night Service-Learning Project plans and %}é]

additional resourcesl!!!

% o

30



Agendct #8. Beginning of Week Goals

‘Td rather attempt to do some’rhing great and fail than to attempt to do no’fhing
and succeed.” Robert H. Schuller

Monday
3 ways this service—learning project will help our community:

Service—leor_rning plqnning:
The orgqnizoﬁrion/group we will be Working with is/are

The day(s) we will be providing service (or the timeline for this projec’r)
islavre _ _ _ _ _ _ _ _ _ _ _ _ _ __ _ _

The organizations contact information: ____________________
Necessary materials: - _

bl



Agendct #8 End Of Weelt Ref].ec‘l:ion
Friday
The highlight of my week was:

Did I achieve my goal for the service-learning project?

—__Yes or ___No

If yes, How?  And  if No, why not?

2 Jfhings that the group did well in planning, or oluring, the service—leqrning
project:

2 things the group could improve on in planning, or during, the service-learning
project:

Overaﬂ, in your own Words, how do you feel this service—leqrning projecf
impacted your community?



Week #9 Agendct: Winter Clo’ching Drive (Service-Learning
Project)

What is a Clothing Drive???

A drive is a collection of items for people who are in

need of them. And a clo’rhing drive specificaﬂy focuses

on coHec’fing donated clothes and redis’rributing to

people in the community who are in need. Because it is

winter time, and building off of the Longest Night, you

and your YLTA group will be plotnning a winter

clo’fhing drivel

' WINTER |

CL:I:::::G Tips for planning your Winter Clo’ching Drivel
TR S S " ° Icien’fify a local Chari’fy or organization that will

be able to redistribute the donated goods to those in need
® Set a time and date for the event

o Use flush ﬂyers, table tents, social media, ete. to spreacl awareness about

the event beforehand
o Set up a clean, organized staging area for people to donate goocls

° Tally what you collect
e Sort and label all the different clo’thing i’tems/goools

What types of items to accept/look for in a Winter Clo’ching Drive
Though cﬁl donations are Weﬁomed, here are some Jfhings that are
very elpful for those in need during the winter:

® winter jackets & snow pants
® blanke’rs, 1inens, sleeping bqgs
e hats, mittens, scarves, and gloves

® warm 1<1yers of clo’rhing (sweatshirts,
sweaters, warm pants, etc.)

® rain gear, umbrellas, tarps

33



Agenclq #O. Beginning of Week Goals

"Securi’ry is not the meaning of life. Great opportunities are worth the risk”

-Shirley Hufstedler
Monday

3 ways this service—leqrning project will help our community:

Service—leqrning plqnning:

The organiza’fion/group we will be Working with is/are

The dcry(s) we will be provicling service (or the timeline for this projec’f)
is/are _ _ _ _ _ _ _ _ _ o _________

The organizations contact information: ___ _ ________________
Necessary materials: - __ _ ___ _ ___ ___ _ __________________



Agenda #9 End Of Week Ref].ec‘l:icn
Friday
The highlight of my week was:

Did I achieve my goal for the service-learning project?

—__Yes or ___No

If yes, How?  And  if No, why not?

2 Jfhings that the group did well in planning, or oluring, the service—leqrning
project:

2 things the group could improve on in planning, or during, the service-learning
project:

Overaﬂ, in your own Words, how do you feel this service—leqrning projecf
impacted your community?
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Week #10 Agenda: Middle School Lock-In (Service-Learning
Project)

Did you know?

Teens that drink are much more likely to have negative
consequences to their health and Welfi]oeing. Not only does alcohol
impact the brain, but it also puts youfh at risk of using other drugs,
alcoholism, arrests, problems in school, unplqnned pregnancy,
Violence, and more.

What is The Middle School Lock-In???

The Middle School Lock-In is an overnight event where all middle

school students spencl the nighf at the 831001 laym ames, doing
activities, and having fun. While this nigh’r is a project J[le t Wlﬁ Eelp students
realize that ’rhey can be chem-free and still have fun, it's also about
implementing mentoring and ’teqm-buﬂding projects to further improve school
climate.
By planning this service—learning project, not only will you and
your YLTA group be setting a great example for younger
students, but you will also be helping them to develop valuable
1eqdership, communication, and teamwork skills.

What types of activities to plan:
Activities should be a mix og)fun energizing games, as well as
valuable problem solving and team bulldmg ones as well. You
want to keep students energetic and entertained, all while
1eqrning at the same time.

At the end of this journal there is

an appendix with muHiple plctnning tools, and
N .-';:_u: ) +. . exqmples of qgendas for the nighﬂ Use these tools
B PP, and examples to help your YLTA group plan a

Middle-School Lock-In for your schooll

Loy
s
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Agenda #10: Beginning of Week Goals

"Our deepest fear is not that we are inqclequcﬁre. Our oleepesf fear is that we are
powerful beyond measure It is our light, not our darkness that most frightens us.”
-Marianne Williamson

Monday
3 ways the Lock-In will help our middle-schoolers with school climate:

Middle-School Lock-In planning:

The gracles we will be Working with are

**see qppendix for additional plqnning resources™**



Agendct #10: End of Week Reflection
Frid \'2
The iighhght of my week was:

Did I achieve my goal for the service-learning project?

—__Yes or ___No

If yes, How?  And  if No, why not?

2 Jfhings that the group did well in planning, or oluring, the service—leqrning
project:

2 things the group could improve on in planning, or during, the service-learning
project:

Overaﬂ, in your own Words, how do you feel this service—leqrning projecf
impacted your school climate?



Week #11 Agenda: Black History Month/Diversity (Flush
Did you know?

Flyer)
Black History Month was first created in 1962. The first g iAL i‘ v
celebration of BHM took place in Kent State University, %a Es E @ Q*
Ohio. 6 years later celebrations were being held all across the = - e ;
MOMNTH

What is Black History Month?7??

Black His’fory month is an annual celebration where the
achievements and important roles African Americans J[hlroughou’t his’fory are
honored.

In the United States and Canada, BHM is celebrated in February. Carter G.
Woodson started the first celebration of Black History Week, whic{l even’[uqﬂy
evolved to Black History Month.

Gerald Ford was the first President to recognize Black Hisfory Month, during the
United States Bicentennial. He urged Americans to, ‘seize the opportunity to
honor the too-often neglec’red qccomplishmen’rs of African Americans in every
area of endeavor throughout our history.”

While BHM focuses on accomplishments of those in the African American
community, more importanﬂy it is a time for everyone to examine the African
American experience within American history. It is a time to become educated
and learn more about the battles of racism to ielp create better dicdogue about
it toolay. It is @ month to learn about the importance of diversi’ry to better help

combat racism.

The Importance of Diversi’cy
First off, diversi’[y can come in many forms, whether it be age, race, gencler,
rehgion, culture, background, ete.
Diversity is ex’[remely important in exposing you to different people, cultures,
traditions, and practices. Through this exposure you will learn how to
communicate and cooperate with people and concepts that may be different
than your own. Diversity helps to increase social developmen’f and make you
into a globql citizen.

DL ME
22252888343




A?enda #11: Beginning of Week Goals
“The time is a ways right to do what is righ’f.” -Martin Luther King Jr.

Monobg:
Diversi’ry and BHM are important because_ _ _ ___________________

Flush Flyer Ideas:
e Abodtitle.____

® A brief chkgrounol on the his’rory of the month
e A call to action for other students to show support— _ _________



Agenda #11: End of Week Reflection
Frid \'2
The iighhght of my week was:

Di(i I help SpIQCLd awareness fOI BlO.Ck HiStOIY Mon’fh O.l’ld diV@l’Si'ty?

——_Yes or ___No

If yes, How?  And  if No, why not?

How do vou think the flush ﬂyers were perceived by your peers?
Do you tﬁink ’fhey read them? ___Yes or ___No

Why? -

Do you think other students learned some’rhing new’?
___Yes or ___No

Why? .

Did you read other YLTA members flush flyers? ___Yes or ___No

If no, Why not? _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:



Week #12 Agendcr: Ea’cing Disorder Awareness (Flush Flyers)

Did you know?
Eating Disorders affect roughly 30 million
Americans and has the highes’r rate of morrorliry of

any mental health disorder. Love Your B°dy

National Eating Disorder Statistics

What are Eating Disorders???

Eq’ring disorders are illnesses in which people
experience severe disruptions in their eatin
patterns, behaviors, and food related Jrhoug ts and
emotions.

Eq’fing disorders are cornplex mental health
conditions that usuorﬂy require medical and
psychological help.

[n severe cases, eating disorders can cause severe
health issues.

Million
will suffer from an

What are the different categories (and their
symp’coms)?
1l Anorexia Nervosq—resrricring calories in fear
of gaining Weigh’f and cons’fanﬂy monitoring

Facts From www.nationaleatingdisorders.org and www.abcnews.com

their Weigh’r
a. Symptoms
i. Being considera]oly underweigh’f compared to others of
similar height and age
ii. Eeremely restricted eating patterns
iii. Intense fear of gaining Weigh’r or persistent behaviors to
avoid gaining Weighr
iv. A relentless pursuit of thinness
2. Bulimia Nervosa—eq’fing a lot of food at once then purging it all out after

(]oirrging and purging). Binging usucrﬂy feels uncontrollable

3. by the person and purging can include vomiting, fors’ting, laxative use, or
extreme exercise
a. Symptoms
1. Recurring episodes of binge eq’fing
ii. Recurring episodes of purging to prevent Weigh’f gain

iii. Self-esteem extrernely influenced by ]oody shorpe/weigh’r



4. Binge Eating Disorder-participating in multiple episodes of binge eating,
but without purging. Binge eating is consuming iqrge amounts of food at
once with a feeiing of uncontrol.

a. Sympioms
1. Eqiing 1qrge amounts of food quickiy, in secret
ii. Lack of control while eating
Eaiing until uncomfortable full, despi’fe not
i1l feeiing hungry
iv. Feeiing shame, distress, disgusi, or guiii about eating
food
v. No use of purging

5. Avoid Restrictive Food Intake Disorder—being so restrictive about what you
eat, where you do not receive Qdequqie requires nutritional amounts for
basic funciioning

a. Sympioms
i. Extreme weighi loss or poor deveiopmeni for age
ii. Eaiing habits that interfere with normal social functions
iii. Nutrient deficiencies or dependence on suppiemenis
6. Other Specified or Eating Disorder-other patterns of disorder eating that

may not fit into the clinical definitions

General signs of an Eating Disorder

° Siruggling to eat in front of other people
Dramatic or frequent . . :
Siatoreit e ® Developing rituals around eating
Preference to make [ ) Losing and gdining Weighi very quickly
separate meals or
not eat what others . . . .
g ® EXperiencmg body dysmorphid (obsessmn

with perceived flaws in physicai dppearqnce)

Excessive food restrictions

Expressing extreme o Cons’ranﬂy eiimindiing food
body dissatisfaction . . . .
_ _ groups/experimeniing with new diet trends
Secretive exercise

e Feelings of guilt .
after eating R.QSOL'I.ICQS :EOI ’chose WI'.I.O may be s’cruggling:

Frequently weighing self e Noational Eating Disorder Helpline: (800)
931-2237

e National Eqiing Disorder Association:

M ‘ MICHIGAN MEDICINE

Www.nqiionaiediingdisorders.org

Let’s Talk About Eating Disorders

The way we talk about eating disorders matters. Here are some facts you
can use to help shape the conversation around eating disorders.

o “Eating disorders are a medical illness.”

® Crisis Text Line: Text
HOME to 741749

Genetic and environmental factors can influence eating disorders. An eating disorder
is not a trend or a choice.

/™ “Eating disorders are serious and can be fatal.”




® Eating Disorder Resource Center (EDRC): www.edrcsv.org



http://www.edrcsv.org

Agenda #19. Be?innin of Week Goals

‘T intend to accept my ]oody Jfoolay, ove my ody tomorrow, and appreciate my
body always.” -Author Unknown

Monday:

In my own Words, eq’ting disorders are:

Flush Flyer Ideas:
e Abodtitle.____

o A brief chkground on the his’fory of the month
e A call to action for other students to show support_ _ _________



Agenda #12. End of Week Reflection
Eriday
The highlight of my week was:

Did I help spreqd awareness for eaﬁng disorders?
——_Yes or ___No

If yes, How?  And  if No, why not?

How do you think the flush flyers were perceived by your peers?
Do you tﬁink ’they read them? ___Yes or ___No

Why? Tt T TR
Do you think other students learned some’[hing new about eating disorders?
___Yes or ___No

Y
Did you read other YLTA members flush flyers? ___Yes or ___No
If no, Why not? _ _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:



Mid Year Self-Assessment (Week 12)

Toke a moment of honest reflection on the questions below
Color in the bar charts to show where you are in regard to the questions
The last bar chart is for you to include an area where you most want to develop

O%

CHARTING MY PROGRESS

O%

O%

0%

0%

[ feel like YLTA is making a difference in my communi’ty:

yourself
Sample:
50% 100%
My 1eqdership skills are improving:
50% 100%
My communication skills are improving:

50% 100%
I consis’[enﬂy meet my goods:

50% 100%
[ find school to be worthwhile:

50% 100%

0%

50%

100%



Week #13 Agenda: March Madness (Chem-Free

Event/Service-Learning Project)

Did you know?
March Madness started in 1939 and was held every year from
then until the 2019/2020 season due to the Coronavirus Pandemic.

What is March Madness???
March Madness is the annual NCAA Division 1 men'’s college
basketball tournament held in the month of Marchl!

What is a Chem-Free event?

A chem-free event is an event held without drugs or aleohol to promote heql’fhy,
safe, fun!

So, what is the March Madness Event???

Throughou’[ the entire tournament basketball teams compete against each other
in hope of winning the chqmpionship. Before the tournament starts, peo le can
fill out a bracket to guess which teams will move forward and beat eacE other.
For the March Madness Service-Learning Project, try to get as many of your
peers to create brackets and compete to see who can guess as many of the right
game outcomesl

This is a grecﬁt way to get a lot of people ) 2078 NCAN DTWSIGN | WEN'S BASKETEALL CHAMPIENSHIE ERACKET
involved in one event, oﬂowing something fun, R— -
and create buzz about somefhing heal’fhy and ; =

positive! : @

For additional Rules, Information, and Brackets
you can visit:

htt s://WWW.ncaa.com/news/bqsketbqﬂ—men/brqckéfi /2020-04-20/what-march

—quness—ncqq—fournamenf—explqineol



https://www.ncaa.com/news/basketball-men/bracketiq/2020-04-20/what-march-madness-ncaa-tournament-explained
https://www.ncaa.com/news/basketball-men/bracketiq/2020-04-20/what-march-madness-ncaa-tournament-explained

Agenda #13: Beginning of Week Goals

"Most of us are just about as happy as we make up our minds to be”

-Abraham Lincoln
Monday

3 ways this service—leqrning project will help our community:

Service—leqrning plqnning:

The organiza’fion/group we will be Working with is/are

The dcry(s) we will be provicling service (or the timeline for this projec’f)
is/are _ _ _ _ _ _ _ _ _ o _________

The organizations contact information: ___ _ ________________
Necessary materials: - __ _ ___ _ ___ ___ _ __________________



Agencﬂq #13: End of Week Reflection
Frid \'2
The iighhght of my week was:

Did I achieve my goal for the service-learning project?

—__Yes or ___No

If yes, How?  And  if No, why not?

2 Jfhings that the group did well in planning, or oluring, the service—leqrning
project:

2 things the group could improve on in planning, or during, the service-learning
project:

Overaﬂ, in your own Words, how do you feel this service—leqrning projecf
impacted your community?



Week #14 Agenda: Youth Violence Prevention (Flush Flyer)

Did vou know?
Worﬁvvlde about 200,000 homicides occur among youth ages

10-29 each vear, Whlch is about 43% of the total number of
homicides g{obqﬂy each year.

What is Youth Violence???

Youth Violence is Jrhe usage of physmod force to hurt
others by youn peop e ages 10-24. Typlcqﬂy, it involves
young peop? hur’rmg others whom ’rhey have no
affiliation with or do not know well. Generqﬂy, youfh violence takes
place outside home life. It can include bul lylng, hysma flghhng, Vifl::ce
more severe physmcd assault, and homicide. Tiere dre many
programs that address you’th violence and are there to help

National Youth Violence Prevention Week

National Youth Violence Prevention Week occurs one week in April, the dates
can change dependmg on what organization is hoshng the week. The week
aims to help spreqd awareness to students of the positive role they can have
amongst their peers. By educq’rmg students of effective strategies to prevent
youfh violence before it ha pens, hopefu ly it will be reduced. Each dcry of the
week focuses on a spec1f1c iaﬂenge of Youth Violence to help communities learn

how to prevent it.

For exqmple

Monday- Know the signs and SAVE the day

Tuesolay Promote Respec’t and Tolerance

Wednesday Be an Ups’fancler

Thursday- Resolve Conflicts Peacefully

Frldqy Unite in Action FFl'r

‘e rmm V]B'-EM.I-_ nuwwu
| . ~{1'=. AG
Further information and resources for each of R

these daﬂy topics can be found at https://nationalsaveorg/NY VPW/

l


https://nationalsave.org/NYVPW/

Agenda #14: Beginning of Week Goals

‘An eye for an eye will only make the whole world blind." -Mahatma Gandhi
Monday:

In my own Words, you’[h violence is:

Flush Flyer Ideas:
e Abodtitle.____

o A brief chkground on the his’fory of the month
e A call to action for other students to show support_ _ _________

My Favorite Ac’[ivi’fy oluring the mee’ring ’roday WOS
a

_____________________ It was my favorite because_ _ __________



Agenda #14: End of Week Reflection
Eriday
The highlight of my week was:

Did I help spreqd awareness for youth violence?

___Yes or ___No

If yes, How?  And  if No, why not?

How do vou think the flush ﬂyers were perceivecl by your peers?
Do you tﬁink they read them? ___Yes or ___No

Why? T T TR
Do you think other students learned some’[hing new about you’[h violence?

___Yes or ___No

Y
Did you read other YLTA members flush flyers? ___Yes or ___No
If no, Why not? _ _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:

)3



Week #15 Agenda: Alcohol Awareness Month (Flush Flyer)

Did you know?

Each vear over 85,000 people die from alcohol related causes. In 2014, roughly
31% o driving fatalities were due to alcohol. This makes aleohol the third
leading preventable cause of death in the US!

What is Alcohol Awareness Month??7?
APRIL IS Aprﬂ is Alcohol Awareness month! Alcohol
Awareness Month is a public health
program clevelopeol to increase outreach

and education regqrdin the dcmgers of
alcoholism and issues related to alcohol. It
has become a national movement to help
spreqcl awareness of the causes and effects
of alcoholism as well as to help families
and communities deal with drinking

problems.

Information about alcohol
o Slang terms:
o booze, brew, juice

e What is it?

o Alcohol is a depressqn’r that | What s a Standard Drink?
contains e’[hyl alcohol or oot SMmd | Sled
Ivorwn

ethanol. Ethanol is the g
intoxicating ingredien’f in '
beer, wine, and liquor.
o What does it look like?
o Alcohol is a liquicl that come

in many different forms, mspor ey gmery e
varies within and acress beverage types. Although t anmot
pQCng’lﬂg’, COlOI S, O.Ild SlZQ S Tallowing health guidelines, they may not reflect customary serving sires.

e How is it used?
o Alcohol is drunk to consume it.

What do young people hear about it?

o Alcohol helps you relax and have more fun (..not truell)

9 Facts about Alcohol
1. Alcohol affects your brain and body

2. Ethanol is the most populqr psychoqc’rive addictive substance
3. Binge Drinking is dangerous




. Alcohol has a negative impact on your hormones
. Alcohol abuse has a genetic component
. Dark colored drinks cause severe hqngovers

4

5

6

7. Some drinks contain more pure alcohol than others

8. Alcohol is a leading cause of violent behaviors and traffic accidents
9

Alcohol withdrawal symptoms range from mild to serious

Signs and Symp’coms of Alcohol Abuse
L Drinking more than plcinnecl or intended

2. Failing to fulfill obligq’rions due to olrinking
3. Continuing to use despiie negative impacts on life (relqtionships,
financials, health, etc.)

4. Using in situations that could be physicqﬂy hazardous (drinking and

ciriving)
5. Showing an increased tolerance to alcohol
6. EXperienCing physical or psychologicql withdrawal symptoms

7. Losing interest in once-enjoyed activities or becoming socially isolated

&

Becoming dishonest, secretive, aggressive, moody or temperqmeniql

9. Craving alcohol

10. Spending abnormal amounts of time J[hinking about alcohol, acquiring
it, or recovering from hqngovers

Nega’tive Consequences of Drinking Alcohol
e Short term
o Slurred speech, drowsiness,

THE DOWNSIDES
OF DRINKING BEER

CENTRAL NERVOUS SYSTEM
ALCOHOL IS A DOWNER THAT REDUCES

vomiting, diarrheq, upset

stomach, headaches, breaihing

difficulties, distorted vision THE ACTIVITY OF

and hectring, impaired
judgemen’[, decreased perception
and coordination,
unconsciousness, blackouts

o Long term

o Intentional/unintentional injuries,

increased fqmﬂy/ relq’[ionship
problems, alcohol poisoning, high
blood pressure, stroke, other heart
related diseqses, liver disease,

THE CENTRAL NERVOUS SYSTEM.

ATTENTION

ALCCHOL IMPAIRS ATTENTION
AND COORDINATION.

MANY SERIOUS ACCIDENTS
ARE ALCOHOL RELATED

HEART BURN

BEER STIMULATES

GASTRIC ACID SECRETION,
WHICH CAN CRUSE REFLUX
AND HEARTBURN.

BLOOD PRESSURE
DAILY BEER CONSUMPTION
MAY INCREASE

BLOOD PRESSURE.

WRAISTLINE
MAY PROMOTE ABDOMINAL OBESITY
\___-AKA THE FAMOUS "BEER BELLY”




S@XUO.l problems, permqnent bl’O.il’l olamage, U.lCQl’S, O.l’ld. more

Resources for Alcohol Abuse
® American Addiction Centers 1-866-676-7356 or www.alcohol.org

e SAMHSA's National Helpline 1-800-622-HELP (4357)
® Alcohol Addiction Center
ths://qlcoholadclichoncen’terorg/alcoholism—resources/



http://www.alcohol.org
https://alcoholaddictioncenter.org/alcoholism-resources/

A?endq #15: Beginning of Week Goals

‘At the bottom o every person's olepenolency, there is qlwqys pain. Discovering
the pain and hecﬂing it is an essential step in ending clependency.” -Chris
Prentiss

Monday:

In my own words, alcohol abuse is:

Flush Flyer Ideas:
e Abodtitle.

e An inspiring quote_ _ _ _____ _ __________________________

® A brief chkground on the his’[ory of the month
® A call to action for other students to show support_— _ _________



Agendct #15: End of Week Reflection
Eriday
The highlight of my week was:

Did I help spread awareness for alcohol abuse?
___Yes or ___No

If yes, How?  And  if No, why not?

How do you think the flush flyers were perceived by your peers?
Do you tﬁink ’they read them? ___Yes or ___No

Why? Tt T TR
Do you think other students learned some’[hing new about alcohol abuse?
___Yes or ___No

Y
Did you read other YLTA members flush flyers? ___Yes or ___No
If no, Why not? _ _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:



Date___/___/___

Week #16 Agenda: Mental Health Awareness (Flush Flyer)
Did you know?
May is Health Awareness Month. Mental health affects how we think, feel
and act. Mental health relates to our emotions, as well as our psychological
and social Weﬂ—being. It can influence how we handle stress, relate to others,
and make choices. Mental health involves effective func’rioning in daﬂy
activities. Good mental health is important at every stage of life.

6 Steps to Improve Mental Health R e
1. Exercise-contributes to better moods and Eﬂﬁfﬂﬂmﬂfqopmfl

anxiety control
9. Sleep—adul’rs need as close to 8 hours of

sleep per nigh’r, too much or too little can

i < atromsln wlmbk
3ITE oo

oyt

: In

. .,.,r......
! _n(lg_h_et "'Eﬁ Break the Silence
Oashamed oplmon & Break the Stigma

B
sdlr;{t[hE;SS §| Not all pain is physical and not all wounds are vlsahle

have negative effects on the mind

3. quy—sociql supporf and spending times

with loved ones can be the best medicine

of all

4. Eat Well-wholesome, nutritious foods that sustain energy levels will keep
you feeling full and vibrant Jrhlroughou’r the day

5. Give-looking beyond yourself to help others can help you feel more
positive and self-confident

6. Manage Stress-practice activities that help you develop kills to tolerate
and manage stress

What is Mental Illness???

Mental illnesses are a medical problem and health condition; it is not some’rhing
to be ashamed of. Mental illnesses involve chqnges in emotion, ’[hmkmg
behavior, or a combination of those three. They are usuqﬂy stocmted with stress
or pro]olerns funchonlng in social, work, or fqrnﬂy activities. Mental illness refers
to all dlqgnosable mental dlsorders and can affect anyone. There are many
different types of mental illnesses and some are minor and treatable, while
others can require a lot more attention and intervention.

NAMI's You Are Not Alone Campalgn
Every year NAMI promotes their You are
not %one campaign to help flght the “There is nothing wrong with
stigmas of mental illness, inspire others to 4
he take action, and educa’re the broader
pubhc They empha51ze that it is important
for the mental health community to come and to say so.
together so nobody ever has to feel alone. . ot clone
This campaign spec1flcaﬂy helps to build @nAmi

connections for those sfrugghng. For more

recelving }'1-2-113-.

It sekay to not be ckay




information wvisit:
https.//www.nami.org/Get-Involved/Awareness-Events/™Mental -Health-Month
Signs of S’cruggling with A Mental Illness

Not wanting to be around fotmily or friends as much

The mind seems to be elsewhere

Extremely anxious

Feeling negative about life

Not acting like oneself and being more irritable than normal

Taking more risks than usual

Talk about feeling hopeless

] Drinking [more] alcohol or doing [more] drugs
Additional Tips to Take Care of your Mental Healthl!

e Toke a break when you need it

e Don't drift away from friends and family-allow them to be there for you
and let them help

® Reach out to others when you need help

® [.ook for counseling services if you need them

Resources:
o NAMI (National Alliance on
Mental [llness) Helpline
800-950-NAMI or in a
crisis text NAMI to 741741

National Alliance on Mental lliness


https://www.nami.org/Get-Involved/Awareness-Events/Mental-Health-Month

A enda #16: Beg 1nn1n? of Week Goals

Nobooly trips over mountains. [t is the small pebble that causes you to stumble.
Pass all the pebbles in your pa’rh and vou WIH find you have crossed the

mountain." - Author Unknown

Monday

In my own words, mental health is:

Flush Flyer Ideas:
e Abodtitle.

e An inspiring quote_ _ _ _____ _ __________________________

® A brief chkground on the his’[ory of the month
® A call to action for other students to show support_— _ _________

My favorite activity durmg the meeting ’rodoty WOS o ___

_____________________ It was my favorite because_ _ _ _________



Agenda #16: End of Week Reflection
Eriday
The highlight of my week was:

Did 1 help spreqd awareness for mental health and illnesses?
___Yes or ___No

If yes, How?  And  if No, why not?

How do you think the flush flyers were perceived by your peers?
Do you tﬁink ’they read them? ___Yes or ___No

Why? T T TR
Do you think other students learned some’[hing new about mental health?
___Yes or ___No

Y
Did you read other YLTA members flush flyers? ___Yes or ___No
If no, Why not? _ _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:



Week #17 Agenda: Safe Prom (Flush Flyer)

Did you know?

In a 2014 survey done by AAA, 41% of teens,
qgeol 16-19, said that it was likely that ’fhey or
their friends would use drugs or alcohol on prom

nigh’[.

Prom

Prom is one of the highlights of all of high school.
[t's exciting to dress up, visit a fancy venue, and
spend the night danoing and celebraﬁng with
friends. Prom should be fun for everyone, but it
can eqsﬂy go very bqouy if students make poor
decisions. S’rqying safe on prom night and
mctking smart decisions, is probq]oly a lot more
imPor’fqn’f than vou ever reodizecl.

The Dangers of Prom Night

® Drug and alcohol use are much more Widely
used on prom nigh’r than normal. A survey
conducted ]oy Li]oerfy Mutual repor’red that 54% of
o students admitted to hqving 4 or more drinks cluring
B or after the prom.

- o The dqngers of drunk driving increase rapiouy

due to the fact that teens are olrinking and don't recognize the severity of

getting behind the wheel.

o A AAA survey repor’fed 84% of teens surveyed said their friends
would be more likely to drive their car intoxicated than call home
for a ride.

® Sometimes when drugs and alcohol are involved, people can be much
more aggressive about oloing Jfhings sexuqﬂy than they

° normaﬂy would. This can lead to many dangerous and/or unwanted
situations/outcomes.

How To Make Prom Night a Good/Safe Experience
o Talk with your parents, friends and date, about what's going to hqppen

beforehand. If everyone has an unclers’[anding about what ’rhey want



from the nigh’r, then misunderstanclings or different expectations won 't

hinder the night

e Make the prom o fun friend event. If people
want to bring dates, that is JEOJ[O.HY okay, but putting
emphasis on people going with friends and having

fun will help ensure everyone has a good tHime and
doesn't feel left out.

e STAY SOBER! Sfctying sober

will make sure you get home safe

: s o ond heodthy Also, it will make sure
you remember the nlght Nobody wants to get drunk
and forge’[ about what ’rhey did or didn't do. Also, if

cqughf intoxicated at a school event, there may be very

serious repercussions.

o Make a pact. Your parents or another trusted adult can
be helpful as someone to call if something does go
wrong. This will guarantee that you nor your friends are ’[rqppeol
somewhere you don't want to be. It's much better to call someone and be
in trouble, than to push it, and po’rentiqﬂy end up in a olangerous or fatal

situation.

Action Plan

Look up additional dctngers that can hqppen around prom and create ﬂyers and
other resources to encourage your peers to be safell



Agencﬂq #17. Beginning of Week Goals

It takes leadership to improve safety.” -Jackie Stewart
Monday:

A safe pfom would entail:

Flush Flyer Ideas:

o Abodtitle.

e An inspiring quote_ _ _ _ _ ___ _ ________ _ _______________

o A brief chkground on the his’tory of the month

o A call to action for other students to show support_— _ _________

My Favorite Activity during the mee’rin? ’rodqy WAS
a

vorite because_ _ __ ________

_____________________ It was my



Agendct #17- End of Week Reflection
Eriday
The highlight of my week was:

Did I help SpIQO.d awareness fOI H’le HQCQSSHY Of a safe prom?

___Yes or ___No

If yes, How?  And  if No, why not?

How do you think the flush flyers were perceived by your peers?
Do you tﬁink they read them? ___Yes or ___No
Why?

Do you think other students learned the importance of hcwing a safe prom?

___Yes or ___No

Y
Did you read other YLTA members flush flyers? ___Yes or ___No
If no, Why not? _ _ _ _ _ _ o _________

2 improvements that could be made to future flush ﬂyers are:



Week #18 Agenda: Post Prom (Chem-Free

Event/Service-Learning Project)

Did you know?
Post-Prom events can be an actual matter of life and death for
high school students. Because students are more 1ikely to party,
drink, and drive intoxicated on prom nigh’[, ]oy hqving a
school sanctioned party for them to attend after prom, you
could save their lives.
What is a Chem-Free Event???
A Chem-Free Event is an event without any drugs or aleohol
present. The idea of the event is that everyone is hqving fun,
while still being safe and sober.
Post-Prom Event
[t can take a lot of work to convince students to come and attend
a Post-Prom event, rather than going out partyin with friends. In
order to get students to attend after prom, a lot o plqnnin and
informing is necessary. There is a lot of different Jrhmgs to do for a
post prom, so here are a few ideas:

o Inflatable bounce houses/obstacle courses

° Ol‘ympics sfyled tournaments
e Game shows
o After prom concert

® Themed carnivals

There are a ton of different Jfhings to do, just
make sure your grou makes a budge’t and does
what's best for your igh schooll Also be sure to
plqn out arrangements for transportation home
and post-prom snacks!

See Appendix for additional plo.nning tools and examples from other
pos’c-proms!!!



Agendq #18: Beginning of Week Goals
‘\Sqfefy isn't expensive, it's priceless.” -Author Unknown
Monclaz
3 Ways Post-Prom wrill help protect high school students:

Post-Prom planning:
The intenjeol location for post prom is:



Agenda #18: End of Week Reflection
Frid \'2
The iighhght of my week was:

Did I achieve my goal for the service-learning project?

—__Yes or ___No

If yes, How?  And  if No, why not?

Owerall, in your own words, how do you feel that the Post-Prom event was
perceived by your peers?



Third Quarter Year Self-Assessment (Week 18)

CHARTING MY PROGRESS
Toke a moment of honest reflection on the questions below
Color in the bar charts to show where you are in regard to the questions
The last bar chart is for you to include an area where you most want to develop
yourself

Sample:

O% 50% 100%

My 1eqdership skills are improving:

O% 50% 100%

My communication skills are improving:

O% 50% 100%

I consis’[enﬂy meet my goods:

0% 50% 100%

[ find school to be worthwhile:

O% 50% 100%

[ feel like YLTA is making a difference in my communi’ty:

0% 50% 100%



" Year End Celebration!!
v\/L/L“ Now that your YLTA group has

' ‘. "lif:,

Week #19 Agenolq: Graduation & Year End Celebration

The vear has fino.lly come to a close!
As we come to the end of our year it's important to go over a few ’fhingsl

Being Safe and Smart After Graduation
Graduation is a time to celebrate accomplishmen’fs, the end of a high school
career, and the exciting new future that 1st ahead of those students. Now more
than ever, it is ex’fremely crucial to help your peers make smart, informed
decisions.

Just like after prom, so many students are
more hkely to party and find themselves in
ciangerous situations! It will be important for
your YLTA to spread awareness to others
about the risks associated with underqge

drinking and partying.

put so muc{l work into educahng your community, spreadmg
awareness about issues to your peers, and improving school climate,
‘ it's time to celebratel
\ First ’rhings first, it's important to look back at all that the

’ YLTA group has accomplished! Take some time to reflect

on some of your favorite group projects and individual

moments throughout the year. Next, think about some %

Jrhings that can be improved regqroling events, group meetings, etc.

7,
for next year. - Z.‘)f?
Finaﬂy, it's time to plcm a celebration. The celebration can be ~ 5

qnything your group wants it to be, just make sure it's fun and safe.
Some ideas could be a group hike, a pizza party, or a mini-golf
ou’ring! W hatever your group chooses, enjoy it, you all deserve it



Week #19 Agenda: Beginning of Week Goals

‘How lucky am | to have somefhing that makes saying goocibye so hard.” -

A.A. Milne
Mondax
What I learned today:
1l
D
o S
My favorite activity oluring the meeting ’roclcty WS o _
_____________________ [t was my favorite because

After grqduation, 3 Ways [ can help myself, and my peers, be safe and

responsible are:



Week #19 Agendq: End of Week Reflection
Fridaz
The highhght of my week was:

Did I help myself and others stay safe during and after graduation? ___Yes or
___No

If yes, How?  And  if No, why not?

Do [ feel that I was able to make a difference in my school, and my community

’fhroughou’f the yeqr? ——_Yes or ___No

If yes, How?  And  if No, why not?



Week #20 Agendor: Post Survey

What is a Survey?

A survey is an investigation about the characteristics of a given

populaiion by means of coHeching data from a sqrnple of that SURVEY
populaiion.

In other words, surveys help to gq’rher data from groups of ®
people, which can be used to describe the

characteristics/behaviors of genercrl groups of similar people. ‘%

Why is this Impor’can’c?

This is important because in the beginning of the year your YLTA group
released a survey to your peers. This original survey was to gq’fher goria and
create a baseline of where students in your school were at regarding different
topics. But now, it is time to release the post survey and crncrlyze the results
Since your YLTA group has been spreoroiing awareness and educor’ring your peers
on many different topics ihroughoui the year, it will be important to see if there
have been any chornges in peopie's understqnding/ihough’rs on said topics, since

the beginning of the year.

Post Survey Results

After the post survey has been distributed, gaiher all the cornpleieoi ones and
organize ifie data. After all the data is organized and cornpiied into results,
compare those results from the Pre-Survey. Do you see any changes? Why or
why not? What areas had the greatest and least chqnges? What could your
YLTA group have done differently to increase the differences?

Continue to gsk&yourseif and your group these questions to determine how your

actions impacte he cornrniini’[y||

‘WNY



Agencﬂq #20: Beginning of Week Goals

"Never give up, for that is just the place and time that the tide will turn.”

-Harriet Beecher Stowe

Monday
What I learned today:



Agendct #20: End of Week Reflection
Frid \'2
The iighhght of my week was:

Did I achieve my Goal for this week? ___VYes or ___No

If yes, How?  And  if No, why not?

‘Believe in yourself and all that you dre. Know that there is someﬂqing inside of
you that is greater than any obstacle” -Christian D Larson



Week #21 Agenda: Leave No Tracel

Did you know? 9 out of 10 people in the outdoors are uninformed about their
impacts!

What is Leave no Trace???

Leave no trace, or LNT, is a set of seven ethical

principles that promote conservation of the outdoors! Leave
The LNT principles are designed to help spread No
awareness to everyone about how we can all protect
and enjoy the outdoors responsibility. As more people Trace '
enjoy the great outdoors, ’rﬁe greater the risk our

wildlands and recreations are at for degrctdcﬁfion. by

1eqrning and practicing the 7 LNT principles, we can all help to protect and
conserve these areas for future generations, as well as maintain the integrity
and character of the outdoors for all 1iving ’fhingsl

Problems LNT Solves:

Damaged Trails & natural areas, poﬂu’ted waters, connecting you’rh to nature,
wildlife at risk, destructive fires, and crowded parks

The 7 Leave No Trace Principles: (and hand motions to easily remember
theml!)
1. Plan ahead and preparel

O Bring necessary equipment and clo’fhing. Plan your trip to avoid
high use times. Visit in small groups, consider spliHing brge groups
in half. Repackage food to minimize waste.

o Hand motion: use finger to write list on other hand to remember to
make a list of everything youlﬂ need on your adventure

2. Travel and Camp on Durable Surfaces

o Durable surfaces include established trails, snow, rocks, dry grass, or

grcrv‘el.



o Hand motion: Use two fingers as 1egs to remember Jfreqding
on only durable surfaces

. Dispose of Waste properly

o Pack out the trash you ]oring in. Dispose personal waste properly.

o Hand motion: Use three fingers as a trowel to olig a cat-hole and
remember to dispose of all waste propeﬂy

. Leave what you find

O Preserve the past- leave any historical or cultural items or structures.
Do not pick flowers, dig trenches, or build structures.

o Hand motion: Use fingers on both hands to form a camera and
remember to take nofhing but pictures

. Minimize campfire impact

o Build campfires only in established fire rings. Bring firewood or use
only small sticks found on the ground that can be broken by hand.

o Hand motion: Use hand to create flames in a cqmpfire pit

. Respect wildlife

o Do not qpproach, touch, or feed wildlife.

o Hand motion: put three fingers on each hand up on your head to
mimic deer or moose antlers

. Be considerate of others

o Respec’t other visitors and protect the qucﬂity of their experience.
Keep pets leashed and clean up after them. When camping in close
proximity, be aware of noise levels at nigh’r. Avoid stopping on the
trail for long amounts of time, take breaks off the trail.

o Hand motion: Wave and peace sign (or hang loose and rock onl)



A%enda #21: Beginning of Week Goals
"You cannot get t rough a single cgly without hqving an impact on the world
around you. What you do makes a difference and you have to decide what
kind of a difference you want to make” - Jane Goodall

Monclaz:
2 important aspects of LNT are:

My Favorite Ac’tivi’ry during the mee’rin? ’roclqy WOS o ___
a

_____________________ It was my favorite because_ ___________



Agenda #91: End of Week Reflection

Fri&a;z
The highlight of my week was:

Did I practice my LNT principle? ___Yes or ___No
If yes, how? And  if No, why not?

Was [ able to educate someone else about the principles of LNT?

___Yes or ___No
If, how? And If no, Why not?



Week #9292 Agendq: Planning for a Trip
End of Year Adventure Ou’cing

Now that the school year has finaﬂy come to a close, and summer is upon us, it
is time to plan the annual YLTA group adventure outing. Here are some tips to
plqnning a successful ’rripl

How to plo.n the best trip...

1. Choose a destination

a. First you and your
group need to choose
where you want to go.
Do you want to go to
the top of a mountain,
an island in the middle
of a lake, the ocean?

b. You also have to

determine your time

frame allotted for getting there. Do you have a one dcry trip plotnned
or a multi-day overnight?
2. Pick an activity

a. Once you have determined where you want to go, now you must
all choose what adventurous pursuit will get you there. You may
have to go backpqcking, or kaquing/cqnoeing to get to your
destination...this is the time to sort that out.

b. Also, research any other outdoor activities you can do while near
your destination! qu]oe you dare canoeing, but there is an easy olqy

hike necu’]oy!

3. Research vital plqnning elements
a. When | going on an outdoor
| adventure it is crucial to
have researched everything
about your trip. You should
know what the weather and

temperatures are going to be like and get an unders’rancling of the
conditions of whatever terrain you are going to be on.

il



b. At this point it is also important to
research what hospi’rcﬂs are close by in
case of emergency and have emergency
plqns in place.

4. Have a clear pCLJfl’l

a. Not orﬂy do you want to cleaﬂy mark

your path on a map, or have directions for

the whole trip, but you also need to know
where important resources are such as water and shelter areas.

b. It is also important to map out how 1ong each part of your
adventure should take you in order to determine what to do each
day.

5. Create a packing list
a. The packing list should be

representative of what
your group is plqnning for 4 ' ' g
the week (ie. if you are
hiking, group members
should bring hiking boots,
if you are canoeing,

members should bring

quick drying layers)

b. Your YLTA group should
not only make a packing list for participants, but also a list of all
necessary group gear and equipment.

6. Gather essential equipment
a. Be sure that your group has access to all

b. important gear and equipment that will be needed throughouf the
Jrlrip!
7. Create gocds/leqdership roles
a. It is best to break the trip into different 1egs and have different
leaders for each part. Not only does this ensure someone is always in
charge, but it will also divide responsibili’ries, and allow each
participant to practice implementing their leadership skills ’fhey‘ve
been developing all yequ
8. Double Check everythingl!!!

a. Before the trip make sure every’[hing is in perfecf order.



b. Double check equipment functionodi’ry if necessary, double check
every’rhing is packed, go over route plqns once more, determine any
questions the group has before 1eqving.

C. Everyone should feel confident and comfortable about the trip
before leavingl




Agenda #29. Be?inning of Week Goals

“The purpose of life, after all, is to live it, to taste experience to the utmost, to
reach out eagerly and without fear for newer and richer experiences” -Eleanor
Roosevelt
Monday
End of Year Adventure Ou’ting Plan

Did your group look up maps for the route? __ _Yes or ___No

Timeline ?or thetripr -
Are important resources mqppeol out qlong the route? ___Yesor ___No
Create individual packing lists for everyone to bring

Create group gear pqcking list for all necessary group items

Does yourbglfroup have all necessqrg equipment? —__Yesor ___No

If No establish a plcm to acquire thatgear: - __________________



Agenda #91: End of Week Reflection

End of Year Adventure Outing Plan Review (to go over before departing)
Are all members of your group equippecl with necessary equipmen’r?

___Yesor ___No

Have you and your group members reviewed all the group equipment to make
sure everything is well functioning? ___Yes or ___No

Have all the route plans been discussed by everyone? ___Yes or ___No

Does everyone feel confident about their 1eadersﬁip roles during the Jfrip? ___Yes
or ___No

IS everyone reqoly to hcrv’e an qquing thlvenfure??? ___YQS or ___NO

HHTf No was answered for any of the above questions, be sure to go over or
double check qnyfhmg, and check in with your group members. All questions
should be answered with a Yes before departing. ***

What are you most looking forward to about the ’rrip?



Week #923 Agenda: Group Ou’cing

Throughout the entire group outing it is important to journal your though’ts and
reflections from the olqy. The next few pages will be left open for you to journal
at the beginning and end of each olcty For the morning feel free to write about
where you are at in the trip, Jfhings you are excited about for the dory, and check
in from the night before. The evening journals should be reflective of your dqy
and though’fs on the experience as a whole. There will also be additional
prompts for you to answer. Feel free to write morelll

Day 1
Date___/___/___









“The starting point of cliscovering who you are, your gif’rs, {our talents, your
dreams, is being comfortable with yourself. Spend time alone. Write in a
journal.” -Robin Sharma

Additional Prompts:
How did you feel your leqolership role went? What were some positives and
negatives? What worked for you while leading the group, what didn't? Reflect

on how you think you did as a group leader, and how you felt while leqding
others.

What were some of your favorite group activities and problem—solving
chqﬂenges Jfhlroughou’r the week? Use this space to document activities you liked
SO you can use them in the futurel



Week #992 Agendq: Debriefing the Experience

After the end of a trip it is vital to debrief the experience. In order to learn from
events, it is important to debrief what went well, what didn't, and how to make

the next experience even better!

What are three Jfhings that we plqnnecl very well for:

What are three Jfhings we lacked while plqnning or didn't plcm well for? (these
may be Jfhings you realize your group overthough’r, or didn't think about, while

plqnning

For the foﬂowing questions, circle the answer that fits best and then explqin

Why. (One being very unprepared, five being very prepqrecl)

How prepqrecl do you feel you were for the ’rrip? 1 2 3 4 5 Why?



For the foﬂowing questions, circle the answer that fits best and then explqin

Why. (One being very little, five being a lot)

How much do you think your leadership skills improved over the course of the
trip?1 2 3 4 5 How so?

How well do you think the activities chosen help to enhance your groups
1eadership, communication, problem-solving, and teamwork i’lﬂs?l 2 345
Why?

How often were you challenged physically during this trip?1 2 3 4 5 What
chaﬂenged you the most?

How often were you challenged mentally during this trip?1 2 3 4 5 What
chqﬂengecl you the most?

How well do you think the group worked ’rogether during this Jfl’ip? 12 345
Why?

How much do you think the group grew oluring this trip from when you were
all Working ’roge’ther at school?1 2 3 4 5
What would you say caused these results?



[f your YLTA group were to redo this trip, what are three things you would all
keep the same and what are three Jfhmgs you would all chqnge?

Sqme:

After answering all these questions, you and vour group should sit down and
compare what each other wrote. This will he{p you to grow and learn from
your experience ’togeﬂqer to ensure that the next ’triF, or event, you all plcm

’roge’ther will be even better!
Remember to focus on both the positives and the negcﬁives! You can all learn
from every decision made and experience had.
After doing this debriefing journal, and discussing with vour group, it would be
helpful to also work through sTme fun, debrie ing activities.
Lasthy...

\ﬁ/hqt was the most important Jfhing you {eqrned about 1eadership Jﬂrnroughoqu
the Jrlrip?

What was the most important Jfhing you learned about teamwork ’fhroughou’[
the Jrlrip?

What was the most important Jfhing you learned about communication

’rhroughou’r the ’rrip?

’rrip?






End of Year Self-Assessment (Week 24)

CHARTING MY PROGRESS
Toke a moment of honest reflection on the questions below
Color in the bar charts to show where you are in regard to the questions
The last bar chart is for you to include an area where you most want to develop
yourself

Sample:

O% 50% 100%

My 1eqdership skills are improving:

O% 50% 100%

My communication skills are improving:

O% 50% 100%

I consis’[enﬂy meet my goods:

0% 50% 100%

[ find school to be worthwhile:

O% 50% 100%

[ feel like YLTA is mctking a difference in my communi’ty:

0% 50% 100%



Resources for Students:

Suicide Prevention

® 24/7 Crisis Hotline: National Suicide Prevention Hotline (1-800-273-8255)
° Www.suicidepreven’rionhfehne.orq

® Crisis TextLine (Text TALK to 741-741)
Sexual Assault
e RAINN National Sexual Assault Hotline: (1-800-662-HOPE [4673])

e National Teen Dating Abuse Hotline: (1-866-331-9474)
Addiction QuitLine
o www.QuitlLineNC.com or 1-800-QUIT-NOW

Eating Disorder
e National Eating Disorder Helpline: (1-800-931-2237)

e National Eating Disorder Association: www.nationaleatingdisorders.org
e Crisis Text Line: (Text HOME to 741-749)

® Eating Disorder Resource Center (EDRC): www.edrcsv.org

Youth Violence
® https//nationalsaveorg/NYVPW/
Alcohol Abuse
® American Addiction Centers: (1-800-676-7356) or www.alcohol.org

o SAMHSA's National Helpline: (1-800-622-HELP [4357])
® Alcohol Addiction Center:

ths://otlcoholqddictioncen’[er.org/qlcoholism—resources/
Mental Health
e NAMI (National Alliance on Mental Illness) Helpline:

(1-800-950-NAMI) or if in a crisis (Text NAMI to 741-741)

**1f you or a friend are in a life-’chrea’tening situation always call 911 firstlll***


http://www.suicidepreventionlifeline.org
http://www.quitlinenc.com
http://www.nationaleatingdisorders.org
http://www.edrcsv.org
http://www.alcohol.org
https://alcoholaddictioncenter.org/alcoholism-resources/

YLT.A. SCI‘].OO]. GIOU.P Ac’cion Planner

School Group Action Planning Time #1
° Spenol a few minutes Debriefing/Checking—In on their

experiences thus far and find some’thing Jrhey en]'oyec“ Equipment Needed:
Flip
“Tf any of their gqmes/otchvﬂfles/experlences thus far included any Chart! Easel & Markers
goql setting use those opportunities to help segway into i Maont
1n’[roduc1ng the first steps of Goal Setting: hiy € "1]“""‘1"“"‘;&"1_“

e Start with identifying a need 1 Goals Sheet

o Think of ways to address that need

e Pick an objective
*At this time you can facilitate an activity that demonstrates goo.l setting exqmples include:

punch, Mooanﬂ Frogger/Lily Pads, (Most team building games can be adapted to
1nci] de goal setting).

**Quickly Debrief and Introduce and Explain the SMART Goal Model™*

SMART GOALS (Specific, Measurab]e, Achievab]e, Relevan’c, Timely)

Specific: Know exactly what you want to accomplish. Who, what, when, where, why

Measurable: | How will the group evaluate the extent to which goals have been met?

Achievable: | Are the goals realistic for the group? Can it be completed within present

constraints?

Relevant: How does the project tie into group objectives”?

Timely: Set mulhple target dates for each piece of the project to ensure hmely
complehon

SeHing the Group Goals:
o Use this time to idenﬁfy what your group would like to Qccomplish.
e Consider making a list of ideas without any judgement of quality or feasibility.

e Get the group to realize realistic goals

Begin the Planning:

® Prepare Flipchart and ask a group member to be the scribe, and ask the group what
they wish to change at their school.

e Try to step-back and allow the group to lead themselves, watch and observe and be
prepared to steer the group away from any negativity or to get them back on track if
needed.

® They don't need to decide on a specific plan but the ideas should be there so they are
prepared to hit the ground running during Session 2.
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o If ihey do decide on a piotn you can use the extra time to debrief the pianning process
thus far or see below:

**IF THE GROUP NEEDS A BREAK FEEL FREE TO LEAD A GAME AS
YOU'LL HAVE

Notes/Feedback: Action Planning Session #1

School Group Action Planning Time #2
e If group dynamics/time allow, you can choose to do another quick check-in.
® Meaningful Team Building Activity ( This activity should require a debrief, and
lead the group out of the forming stage and into the norming stage so they can move

into hanciiing a piqn perioci) Activities include: Traffic ]qrn, Bomb Removoti, Totrp Fiip,

Group Pushup, ete. MAKE SURE YOU WORK IN A DEBRIEF TO TIE IT ALL
TOGETHER!

*During this p]annin time, work more on spiiHing up the action pian into smaller, more
manageable pieces through the SMART acronym.
ACTION PLAN CREATION:

® By the end of this Planning time a school group action plan needs to be written.

e An easy siyie of this is a calendar with what the group piqns on cioing each month,
ie. a calendar. Please make sure it is written down so participants can take it back to
their school and have otccouniotioiiiiy on their pian. Without this, the conference
experience will not be transfered into SCi’lOOi, (Koib's Lecnrning Cycie (experience —
transfer)

*Also note to fill out the SMART goals sheet, so participants can see a step by step process.
® Again try to step out and let the group work through this process

® Remember: A written Action Plan needs to be written, there may be some time
oiuring session #3 to put the finishing touches on it but don't reiy on it.

° Heip in the presentation and encourage them to practice as time allows.



Notes/Feedback: Action Planning Session #2

Use this checklist to keep
track of information as
vou create your school's
action plan.

Schaool Manme

L
MNote Taker

ENVIRONMENTAL PREVENTION ( FOCUSED ON PREVENTION OF ALCOHOL, TOBACCO OR
OTHER DRUG USE) PROJECT (SELECT AT LEAST 2)

Time Conducted (please
Project give a range, e.g. ]anuo.ry

15-30)

Flush Flyer/S’fqﬂ Street Journal Campaign

Project Sticker Shock
Public Service Announcements

Awareness nighf event

School/ Town Policy Review/Modification

Other (Please Specify

**Environmental prevention is based on the pub]ic health model, which stems from the
premise that to affect health-related behaviors, prevention efforts must address the host, agent,

and environment. In preventing aleohol, tobacco and other clrug abuse, the host is the

il



individual; the agent is alcohol, tobacco and other drugs; and the environment is the given
community.

SERVICE LEARNING PROJECT (SELECT AT LEAST 1)

Time Conducted (please

Project give a range, eg. January
15-30)

Volunteer at food pantry/soup kitchen

Volunteer at disabled sports

Environmental clean-up

Trail Maintenance

Volunteering at nursing home/senior center

Building/fixing up a local pqu

School Beautification

Painting local community buildings

Other (Please Specify ______________ )

Service 1earn1'ng is a feczching and 1earn1'ng strategy that integrates mecmingfu]
community service with instruction and reflection to enrich the Iearning experience, teach
civic responsibi]ify, and sfrengfben communities.

OPTIONAL SCHOOLWIDE COMPONENTS

Time Conducted
Project (please give a range, eg. ]anuary

15-30)
Kids in Prevention Retreat For Grades 4-6

Menforship PIOjQC'IfI Meni'orship is a relafionship in which a

more expen'enced or more know]edgeab]e person helps to guic]e a ]ess
experienced or ]ess l{nowledgeable person.

School Climate Project



Chem Free Event
Other (Please Specify )
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Environmental Prevention Examples

Project Banner Swap

(] Inclucling su]owqys, ]oiﬂboards, buses, and
stadium signs you’[h are exposed to 45%
more beer ads, and 27% more liquor ads.

® There is 2 billion dollars slcl)en’r on ads every
year that advertise alcohol.

® [t has been found that alcohol advertisements often reach teens and in
many cases dre specificqﬂy tqrgeted at teens on billboards or signs of he

like.

® The ratio of seeing an alcoholic beverage add compared to a non-alcoholic

borqge ad is 1.5 to 4.6.

e The J[ypicoﬂ 18—yeqr—01d will have been exposeci to 100,000 aleoholic

beverage O.dS.

e If someone prior to the age of 15 has a drink than J[hey are 5% more hkely
to develop an alcohol addiction.

® [n 1996 Budweiser used a frog as an advertising plot. In that year the
Budweiser frog Was more recognizable to children qgeol 9-11 ’fﬁ:qn the

Power Rangers and Tony the Tiger.
® The typical 8-12-year-old can name more beer brands than U.S. Presidents.

® 925% percent of all alcohol consumed in the United States is consumed by
uncierage drinkers.

PROJECT STICKER SHOCK
To Whom It May Concern:

Lin-Wood Public School’s Inspire group is a collection of High School
students who are dedicated to ending substance misuse in the

BEWAIIE

Providing Alcohel to Minors is a Criminal Dffense




Lincoln-Woodstock community and educating their peers to the importance of positive
decision making.

One of the projects the Inspire group takes on each year is Project Sticker Shock. This involves
lacing sticfers on alcoholic items warning buyers of the repercussions of purchasing alcoholic
Eeverqges for minors.

Underage drinking doesn't hurt just the individual, but the community as a whole Alcohol
kills 6.5 times more youth than all other illicit drugs combined, but with your help we can
reduce that number. We value your desire to sell alcohol responsibly and therefore would like
to recognize your business as a cooperating partner in this effort.

With your permission, on May 23rd 2017 we would like to affix these stickers on alcoholic
items in ¥our business to reduce the amount of alcohol purchased by those of legal age

specifically to supply to underage users.

Please contact our faculty advisor Lynn Tilden at ltilden@lin-wood.org if your business is
willing to partner with Inspire

Thank you for your help!
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Letters to Storeowners about Par’cicipa’ting in Environmental
Prevention S’cra’tegies

Dear BC(TIY,

Thank you so much for your participation in the “Sticker Shock Cotmpotign“l We are lucky to

have such a cooperative supporter in the Dublin Community.

[ am writing in regqrd to the letter you received and phone conversation you had with Devin
Thomas concerning this campaign. [ think there was some confusion on Devin's part and I
just wanted to clear up any misunderstanding. We (Dublin A.CT. and Youth to Youth
International) are tr ing to create an awareness to limit or stop the amount of unclerotge
drlnklng among sfugents in the Dublin community. We are NOT trying to sell Qnythlng to
you. We sn’nply want your support and cooperation in the use of your store. The premise of
the campaign is to educate the consumers that providing aleohol to those under the age of 21
is iﬂegcﬂ, unsafe and unheod’[hy. We are not trying to limit any of your sales; we just hope

customers who are buying alcohol from you are not providing it to those under 21

Marcus Thorpe from Channel 4 news is interested in covering this story. If you are interested,
we will add the Botrley Bin cdong with lacono’s Drive Thru as a participant in the campaign.
If not, we will leave you and your store name out, but we wanted to sﬁqre this media

opportunity.

This "Sticker Shock Campaign’ is funded by a statewide yoquh rant (from the Drug-Free
Action Alliance) so the students must be involved. It is des1gne3 so the students wﬂ? plotce the
stickers onto the cases of beer. Adult leaders from Youth to Youth and the Dublin A.CT.
coalition will be in attendance and assisting the students involved. The students will never be
holding the alcohol, just placing the stickers on the 12 packs or larger. The placement of the

stickers will not cover any logos or important information printed on the container.

lacono's has otgreed to participate on Thursdoty qu 27%h We though’[ it would be great to
work with vou on the same dqy If that date does not work, we would love to come on the
26 if posagle [ know that May 12* was a good date for you; however, we will not have
any of the material prln’ted ]oy that date.

What I am looklng for is a signature saying you are wi llng to cooperate with us and our
campal?n [ realize you are very busy If it is easier for us to coorcfncﬁre with a manager, we

WlH eCtS@ 51gn ]oelow

Yes, | agree to participate in the "Sticker Shock Cotmpotign“

Thanks again for your support and participation in this cotmpotign!
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To Whom It May Concern:

We, the Dublin A.C.T. Youth Council are continuing to help prevent underage drinking
in Franklin County. You have a great opportunity to partner WlJ[I:El) a group of concerned
teenagers in our community who are dedicated to helping prevent underage drinking.

The ACT. Youth Council is a group of committed high school students and adults
whose goal is to improve our community one step at a time. We have developed a sticker
campaign that is aimed to reach those individuals over the age of 21 who legally purchase
alecohol and provide it to a minor. The project consists of youth-designed stickers ieing placed
on multi—pac]is of alcoholic beverages in participating stores. A team of youth, accompanied
by an adult chaperon, will visit each store at a time of mutual convenience to place the
stickers on alcoholic beverages. These stickers have been designed by teens and emphasize the
consequences of providing alcohol to minors.

Alcohol usage not only harms the individual, but the community as a whole. Alcohol
kills 6 1/2 times more youth than all other illicit drugs combined, but with your help, together
we can help reduce the amount. We are not looking to disrupt any business your store has
with the sales of alcohol, we simply want to address the prob]loem of underage drinking.

We value your desire to sell alcohol responsibly and therefore would like to recognize
your business as a cooperating partner in this effort. We would appreciate your response as
soon as possible If you have any questions, or to confirm your participation, please contact
Cheryl Campbell at ccampbell@vyouthtoyouthnet or call 614-224-4506 x150.

Thank you for taking the time to read this letter. We look forward to working with
you in this project to prevent adults from providing aleohol to youth.

Sincerely,

The Dublin A.C.T. Youth Council
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I Inspire NH

Hey Athletes!

Did you know that one night of heawy
drinking can undo two weeks

training?

Hey Drivers!
Did you know that 11% of you have driven after
drinking over the past 30 daysAND 27%of you
were passencers in a car driven by someone

who had been drinking?

Hey Minors!
Did you know that 42% of &
you think it would be very ¢
essy to get acohol iIf you §
heeded it?

KNOW THE FACTS! MAKE THE RIGHT DECISONS!

s NORTH COUNTRY
O HEALTH CONSORTIUM

Www.1nspirenh.org

F].U.Sl‘l Flyer Exo.rnples
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B INsPIRE NH

DID YOU KNOW?

Only 61%o0f people your age think it

IS wrong to smoke cigarettes

Just 57%of people your age think

it is wrong to drink alcohol.

®

KNOWTHE FACTS! MAKE THE RIGHT DECISIONS!

"5+ NORTH COUNTRY

WWW lnsplrenh OI',Q b HEALTH CONSORTIUM

40% of students think it is okay /

right to smoke manjuana
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Middle School Lock-In Resources (Example and template for

later use)

Schedule and Planning

FRIDAY, MAY 31, 2019

Group Number Activity Chaperones
7:00 All Registration / Move In Gymnasium All
7:30 Lock-In Olympics
All Basketball Hot Spots Gymnasium All
All Football Toss Gymnasium All
All Mousic Trivia MPR All
All Pop Trivia MPR All
All Stepping Stones HS Playground #3
8:30 All Dinner MPR All
915 Family Group Activities
1 Small Group Teambuilding MHS Gymnasium #2
2 Small Group Teambuilding Baseball Field 1 #l
3 Small Group Teambuilding Baseball Field 2 #4
10:30 All Free Play Gymnasium All
11.00 All Dance Gymnasium All
11:45 All Movie EMPR All
2.00 Lights Out!

SATURDAY, JUNE 01, 2019

Group Number Activity Location Chaperones
900 All Breakfast / Pack-up Gymnasium ALL
10:00 Talent Show
11.00 Dismiss

SMALL GROUP LAYOUT

Group Activity
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0.00 Family Energizer
010 Family Peek a Who?
0:20 Family Assigned Activity
0:40 Family Group Debrief
7:30 Family Group Activities
1 | AFrame Front Field Chaperone 1
2 | Pipeline Baseball Field 1 Chaperone 2
3 | Islands Baseball Field 2 Chaperone 3
4 | Pipeline MS Playground Chaperone 4
5 | Stepping Stones HS Playground Chaperone 5
Menu
Items Quantity

LOCK-IN MENU

Fri&ay, May 31st
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Items Quantity
Hot Dogs 62
Buns 69
Chips 31
Drinks 31
Cookies 31

Saturday, June Olst

Items Quan’ti’cy
Pancakes 69
Roster
Student Authorized Relationship Number Pick-Up [ Walking Health Participant
Name Contact Forms Total

2019 POST PROM BUDGET

Estimated

Budge’c $ 200.00
$
Total $ 144.00 -
Diff $ 56.00
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Estimated

Cost

Totals

000 | $ -

0.00

Estimated

Cost

Qty

Actual

Cost

Equipment

Totals

000 | $ -

0.00

Estimated Actual
Cost Qty Cost
Syrup 2.00 $ 7.00
Plastic Utensils 10O $ 10.00
Napkins 100 $ 1000
Totals 400 | $ 34.00 000 | § -

Vendor

Estimated

Q’cy Cost
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Totals 000 | $ - 000 | $ -

Estimated

Transportation Qty Cost

Totals 000 | $ . 000 | $ -

Estimated Actual
Qty Cost Qty Cost
Hot Dogs 2.00 $ 1500
Hot Dog Buns 10.00 $ 2.50
Chips 2.00 $ 150
Condiments 2.00 $ 7.00
Pancake Mix 2.00 $ 9.00
Totals 18.00 | $ 110.00 0.00

Postage

Estimated

Qty

Cost

Qty




Totals 000 | $ - 000 | $

2019 POST PROM BUDGET

Estimated Actual
Budget $ 200.00 $
Total $ 144.00 $
Diff $ 56.00 $

Post-Prom Planner

Schedule
SATURDAY, MAY 11, 2019
Activity Location Chaperones
1.00 Sign-In MHS Entrance 6
11:30 Sleepover Games
Twister 2
Jenga 2
Xbox & Wii 2
12.00 Food MHS Main Hall 2
12:30 Cosmic Activities
Black Light Climbing MPR Climbing Wall 2
Cosmic Bubble Soccer Gymnasium 2
Glow in the Dark Ultimate Softball Field 2
2:00 Dismiss MHS

Activity / Game Equipment Need Volunteer Needs Station/Location

SLEEPOVER GAMES
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Twister Budgeted 2

Jenga Budgeted 2

Xbox & Wii Budgeted 2
COSMIC STATIONS

Black Light Climbing Budgeted 2

Cosmic Bubble Soccer Budgeted 2

Glow in the Dark Ultimate Budgeted 2

Budget

2019 POST PROM BUDGET

Estimated Actual
Budget $ 1,500.00 $ 1,500.00
Total $ 123900 $
Diff $ 261.00 $ 1,500.00

Estimated Actual

Qty Cost Qty Cost

Totals 000 | § - 000 | $

Estimated

Equipment Qty Cost Qty Cost

Bubble Soccer Balls
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Black Ligh{s 2.00 $ 68.00
Rope Lights 12.00 $ 18.00
LED Ultimate Discs 100 $ 23.00
Totals 2100 | $ 1131.00 000 | $ -

Estimated

Q’cy Cost Q’cy Cost

Neon Gaffers Tape 100 $ 28.00
Glow Sticks 2.00 $ 40.00
Totals 300 | $ 108.00 000 | § -

Estimated Actual

Vendor Qty Cost Qty Cost

Totals 000 | §$ - 000 | $

Estimated Actual

Transpor{a’tion

Qty Cost Qty Cost

Totals 000 | § - 000 | $
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Estimated

Q’cy Cost

Totals 000 | $ - 000 | $

Estimated

Postage Qty Cost

Totals 000 | §$ - 000 | $

2019 POST PROM BUDGET

Estimated Actual
Budget $ 1,500.00 $ 1,500.00
Total $ 1,239.00 $
Diff $ 26100 $ 1,500.00
Volunteers
CHAPERONE LIST
Name Phone Email Role / Activity

Volunteer Ol

Volunteer 02

Volunteer 03
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Additional Necessary Planning [tems:
® Include a map of the school grounds

® Include a list of necessary equipmen’t/go.mes and the resources

from where it can be ren’ced/bough’c

2019 LIN-WOOD FOUR WALLS FOR ALL
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SATURDAY, APRIL 13, 2019

TIME ACTIVITY LOCATION

04.00 PM Registration MPR

04:30 PM Specker: Tracy Shamberger | MPR

05.00 PM Shelter Set-Up Gymnasium/Back Field

06:00 PM Pack School Supplies MPR/Gymnasium

07.00 PM Dinner Gymnasium/Back Field

08:.00 PM Group Games / Movie Campus Back Field
(Vote?)

09:00 PM S'mores @& Campus Back Field

1.00 PM Quiet Time Campus Back Field
SUNDAY, MARCH 09, 2019

TIME ACTIVITY LOCATION

07.00 AM Rise & Shine Campus Back Field

07:30 AM Walk to the Community Roger B. Community Center
Center

08:00 AM Breakfast Roger B. Community Center

09:.00 AM Walk to Lin-Wood School MPR

10.00 AM Departure MPR
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