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Overview

The purpose of this lab guide is to walk you through using Meltwater to do social media analytics work.
Access Meltwater social intelligence software by going to this website: http://app.meltwater.com/login

Each team has a login. If you don’t know it, ask Dr. K.

Analyzing Social Trends:

We’'ll use Meltwater to monitor and analyze the conversation surrounding your
brand. As you'll see, this is different than tracking your engagement metrics. It’s a
way to listen.

Use this software to complete the “social listening” part of your Social Media Measurement
spreadsheet in Comm 322 (shown below).
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Getting Started

As shown in the graphic below, you’ll need to first create a ‘search’ in Meltwater that
includes all of the relevant social media accounts, hashtags and phrases related to
ShepComm social media. Here is a simple example. It doesn’t necessarily contain all the
appropriate searches.
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ALL of these Keywords

Update Search Results Cancel

add new widgets.

Searches » SU Social Media «
SU Social Media [x) All Social Sources
Here are some top keywords. You can add these to your search by dragging them into the boxes below. Search letter-case sensitivity

marathon X | sprint X students X finish X | fall internship applications X | updates X

AT LEAST ONE of these Keywords NONE of these Keywords
shepherd university department of communication & new ... X
shepherd university department of communication and ne... X

#isucomm X | Shepherd University Comm & New Media X

| Q = oM

3 results - show hidden sorted by date

ﬁ W Matt J. Kushin, Ph.D @mjkushin - USA - Aug 31 - 4:15 pm
@ShepComm students in my social media class are amped about using @Meltwater
this semester! #meltwaterEDU

Reach 1k Neutral O

0 madfordd @madiordd - Aug 30 - 1:56 am

L~
@ShepComm #Dolt What a long week & it's only Tuesday! Last week of updates
before the fall internshio applications ooen up at @venewsnetwork

Let's add some widgets.

Add a trending themes widget for your search.

[}l Advanced Search

(®No matching (O Exactly match () Gnly match capital letters

Jul 6, 2017 - Sep 6, 2017

Now, create a custom dashboard with the search you just set up as the “primary search.”

First, create a ‘trending themes’ widget. You can add widgets by clicking the gear icon in
the top right hand corner of your dashboard. It looks like this:

alv]o

Then, click ‘add widget.” Once you've selected the widget, save it. Repeat these steps to

Cool. Now you’re ready. Once you have the above set up, you won't need to recreate the
search. Just go back to the dashboard each week.

e |



http://profkushin.wordpress.com/

Comm 322: Social Media
Matthew J Kushin / Department of Communication / Shepherd University

To do:

The below explains how to deal with each question | ask you to answer each week in the
“social media measurement ... “ Google spreadsheet.

Be sure to modify the date window so that it reflects the time period between the last day
you recorded your metrics and today.

Aug 8, 2017 - Sep 6. 2017 - !
Media Exposure
2 . o—e
5U Social Me«
Count (#): 0

Question 1: What are the most significant keywords being said about your brand?

This is an easy one. After you've selected everything above ( time period), look at the
trending themes widget for both Instagram and Twitter. For my time period, the phrases
were below. The larger the word, the more it was used. Select the top 3 or 4 largest words.

Trending Themes

Tip: To drill down into a widget, click the ‘->" arrow on that widget. You can now interact with
it. For example, by clicking on a word, you can see what posts used that word in them.

Question 2: Who are the top people talking about our brand on social media in the



http://profkushin.wordpress.com/

Comm 322: Social Media

Matthew J Kushin / Department of Communication / Shepherd University

time period?

Boom! Let’s go.

Simply look at the top posters widget for Twitter and Instagram to see the top people talking
about our brand in the time period.

Top Posters

- Top Posters

(%]

& Twitter

If you drill down into the widget, you can click on any of these people to see when they

posted, what top phrases they used, or see the post itself. Below, | clicked on @mjkushin
(me) to see what | had posted.

Posters
1

@ Twitter

1 result - sorted by date

ﬁ | W MattJ. Kushin, Ph.D @mjkushin - USA - Aug 31 - 415 pm A

@ShepComm students in my social media class are amped about using @Meltwater
this semester! #meltwaterEDU

Reach 1k Neutral O
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Question 3: What is the sentiment score (positive, negative, neutral) during this time
period toward our brand (Shepherd Social Media)?

Let’s do this.

Drill down into your sentiment score widget. Change it to a ‘donut.” and ‘%” (as shown
below).

# Yo Line Bar Dot Fie Table

Meutral

— Pogitive

Megative
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By mousing over each section, you can see the % of each sentiment.

Of course, you can click a sentiment and see the posts, associated phrases, details, etc. if
you like.

Question 4: Which day saw the most posts about our brand?
Go to the ‘media exposure’ widget and drill down.

You can see the top day or days that received the most mentions. The below example
shows that some time between Feb. 12 and 17, ShepComm received the top mentions.

LR &
G & K, 3y

R Lol Q ¥ &
& L \ g \-\ & \v__\

If you click on that date, you can see what posts were published on that date in order to see
why that date had the most mentions. See the example below where we can see that the
date with the most posts was Feb. 14, Valentine’s Day. On that day, ShepComm’s
Instagram page had a series of posts about Valentine’s Day:
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@ 5U Social Media

| Q = o

5 results - sorted by date

i ™ Shepherd University Comm Dept @sucomm - Feb 14 - 5:20 pm
g

This is Sparkly Barkely coming to you from the #ShepComm television station wishing
everyone a safe and Happy Valentine's Day. This has been

Reach 156 Positive O

Question 5: Which post mentioning your brand got the most reach?

Go to your content stream widget and drill down. From there, filter the stream for reach (see
the button icon below. Click that and select reach). The post with the most reach will be at
the top.
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Q = i
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@ When you’ve completed this, you should have answers in the Social Media
Measurement spreadsheet. Simply return back to this guide in the future to repeat these
steps.
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