Career Brew Landing Page Template

1. Core Components:

Main Headline:
"Career Brew"

This title is clear and concise, suggesting the focus on career growth and updates, while "Brew"
implies a curated and fresh approach.

Subheadline:

"Increasing accessibility to education and career opportunities by bringing such recruitment and
tech-related news with a twist, directly to your email."

The subheadline emphasizes the value proposition by focusing on accessibility and the specific
content (recruitment and tech-related news). The phrase "with a twist" adds a casual,
approachable tone, implying the content is unique or unconventional.

Call-to-Action (CTA):
"Subscribe to get hired quicker."

The CTA is direct and outcome-focused, linking subscription to a clear benefit — getting hired
faster. This urgency motivates immediate action.

Social Proof:
"By Arpita Rawal - Over 441,000 subscribers"

Mentioning the founder's name adds a personal touch, while the large subscriber count builds
trust and credibility through social proof, reassuring potential subscribers that the newsletter is
both popular and valuable.

Email Input Field and Button:
"Type your email... Subsc"

The simple placeholder and truncated "Subscribe" button show a straightforward approach to
capturing email addresses. Though brief, the incomplete button may suggest a technical issue.



2. Persuasive Techniques:
Value Proposition:

The headline and subheadline focus on clear benefits — offering recruitment and tech news
directly to the inbox, with the added promise of improving hiring prospects. This immediately
addresses a pain point for the audience (job-seeking professionals) and positions the newsletter
as a tool to accelerate career opportunities.

Effective CTA:

The CTA, "Subscribe to get hired quicker," is highly actionable and benefit-driven. It not only
encourages users to subscribe but links the action to a desirable outcome (getting hired), which
creates a sense of urgency.

Social Proof:

Including the founder’s name and the large subscriber base of "Over 441,000" builds trust and
signals authority. People tend to follow the crowd, so highlighting the high number of subscribers
can reduce hesitation and make new users more likely to subscribe.



