WINNERS WRITING PROCESS

Business Type: Kitchen knives
Business Objective: Convert Cold Traffic

Funnel: Sleeping desire while scrolling on Facebook/Instagram — Meta Ad — Click ad —
Spawn on Home page — Like one of the knives — Order

Part of the funnel: The Meta Ad

WINNER'S WRITING PROCESS

1.Who am | talking to?

I am talking to Bulgarians with the latent desire to upgrade their kitchen knives! Currently
they have a set of knives or just one knife that they cook with, but want something new,
better and more exciting!

Breakdown of the total addressable market:
Home Cooks | 70%

e Every Day Home Cooks | 40%

e Frequent Home Cooks | 10%

e Occasional Home Cooks | 10

Chefs | 20%

e Main Chefs | 15%
e Line Chefs | 5%

Foodies | 10%

(a person with a particular interest in food; a gourmet.)

2.Where are they now?

Just scrolling on social media! They could be sitting in traffic, they could be at work, they



could be smoking a cigarette outside at the lunch break, doesn’t really matter where they
are, what matters is they want a new kitchen knife, but not that badly, because if it was that
badly they would have Googled it!

= Base levels

Desire - 2 - They have forgotten how ugly, dull and unsexy their current knives are so the
desire is pretty low

Belief in mechanism - 5 - They pretty much know they want a stainless steel kitchen knife,
mainly because they know the other knife material options are lame, ceramic knives are too
expensive, they break easily and are hard to sharpen, and the damascus knives are just
mad expensive and are too hard to take care of because they catch rust easily!
Trust in company - 0 - Never heard of Manly Knives so the trust is non existent!

- Current State
O6eneHun gpbxku - the handle is messed up

HawbpbeH unum cuyneH Hox - the tip of the knife broke off

[pasHaT ca pasaHe Ha gomaTtu, punetmpaHe, pasdgacoBaHe Ha Meco - their knife annoys
them when they cut tomatoes, when they cut fish or meat

Hox ¢ kntaricka ctomaHa - knife with Chinese steel
Crownkarta me gpasHu, Hamupucea Mu - the knife holder is annoying them and it stinks
CtpawwHo 6aBHo ocTpsa mosT - their knife take really long to get sharpened

HoxoBeTe cu My BbpLUaT HAKakBa paboTa HO nckam HoBwm - current knives do their work but |
want new ones

3a meH gobpusat Hox e Hag 56 HRC go kbm 60 HRC, kaTo nocrnegHuTe BeYe ce Tovar
TpyaHo - They are looking for knives from 56 HRC to 60 HRC which is the hardness of the
steel

- Beliefs and way of thinking:
They do hold the belief Japanese knives are the pinnacle and the best you can find
They don’t particularly like to sharpen their knives too often
A certain percentage of the market holds this belief — “He cu 3acnyxaBa ga ce gaear
TONKOBa Napu 3a TakuBa CKbMU KYXHEHCKN HOXOBe, crieq KaTto Morat ja ce HaMepsAT MHOro
nobpwn, Hanpaeo 3a 6e3 napun”, which is that it's not worth it to spend too much money on
kitchen knives since the lower priced ones are closed to the higher priced ones!
The other percentage of the market hold this belief — “Hade cbm cknoHHa ga gasam napu

3a CKbIM HOX, 3aL0TO ce KynyBa MHOro paako”+”’OT1 HOX He 6uBa ga ce nectu”, that it's worth
it to spend good money on a knife because you rarely buy a new one!



Exactly how the feel about their current knives — “IlolwumaT HOX Te Mbum B6aBHO M ObBATO -
Xan My e aa ro XxBbpns, HO Bce Me gpasHu kato pexa.” / The bad knife tortures you slowly
and for a long time, | don’t have the strength to throw it away, but every time | cut with it is
super annoying

= Dream State

Hox ocTbp kaTo 6pbcHau - a knife that is as sharp as a razor

Toun ce HeBepOoSsITHO 6bP30 - a knife that gets sharpen astonishingly fast
MHoro nek, kato nepue - a knife that is as light as a feather

A knife that makes cooking a joy!

Upgraded knife that helps them achieve the identity of being an exceptional home cook or an
exceptional Chef

Friend family and colleagues praising the knives thus them getting status inside of their tribe

- Awareness
Awareness level is at a stage 3
- Sophistication

The market is at stage 4 because everybody is leading with their unique mechanism which in
our case are the countries from which the knives are! (Japan, Germany and so forth)

3.What do | want them to do?

| want to catch their attention
| want them to read the ad

And as a result of them reading the ad | want them to click the button with the intent of
buying a knife from us!

4.What do they need to see/feellexperience
to take the action | want them to, based on
where they are starting?

E Manly Meta Ads Breakdowns


https://docs.google.com/document/d/1zSuVsZqJBOwq-swe0GZeZBjGDQI4MPeQHy7OJZ8gn9o/edit

- Start off the conversation with a relevant question that doesn’t frown upon their
current kitchen knives

The rough question that | will ask them will be:
“Still looking to upgrade your kitchen knives?”
- Show off Unique Selling Points and build trust with familiarity (Bulgarian forged)
Our Unique selling points are:
Forged in Bulgarian from the strongest japanese kitchen steel
Scalloped blade that promotes effortless kitchen work which also offers unparalleled
precision and control
Loved by world-class chefs and cooking-enthusiasts alike.
- Back the claims we made
Backed by a limited guarantee and praised by satisfied customers!

- CTA

Shop with confidence and enjoy free shipping, free sharpening and 100-day returns.

My ad:
Bce owe nn TbpenTe nepdeKTHNA HOX 3a BallaTa KyxXHA?

HawunaTt CaHTOKy HOX e nNpeanoynuTaH oT TON rotBayvu U KynuHapHu eHtycuactu! skosaH
nausno B bbnrapus ot Han-HagexaHaTa snoHcka cToMaHal

C Hero exelHeBHOTO rOTBEHE CTaBa C fekoTa, bnarogapeHue Ha creynanHara gopma Ha
ocTpueTo Tvn "nogka" n Ha gobpe npunsrawata gbpeeHa gpbxkal

[MasapyBanTe C yBEPEHOCT M Ce Bb3nonasanTte oT 6esnnarHa gocraeka, 6esnnaTtHo
3aTouBaHe 1 100-aHeBeH CpokK 3a BpbLLaHe!

Ad that models the Professional X50 Santoku Knife:
M3xnBenTe KynMHapHOTO CbBBLPLUEHCTBO C NpodhecnoHanHusa Hox Santoku X50.

C ocTpue T1n “nogka”, KOETO yrecHsIBa OPU PA3aHETO Ha TBbpAM 3eneHuyumn. To3m HoX
npegnara HecpaBHUMa NPELM3HOCT U KOHTPOS.

C numuTMpaHa 4OXMBOTHA rapaHuums, nogobpeTe roTBapckuTe cu yMmeHust olle aHec!

Meta Ads from TRW ChatGPT Bot:

Bce owe nn TbpCUTE Aa obBHOBUTE CBOMUTE KYXHEHCKU HOXOBE?



*_ Bpeme e fa npuaagete Ha KyxHsiTa C1 HOBO NULE C HALLWUTE USKIIOYUTESTHN HOXOBE,
koBaHu B Bbnrapus oT Han-3apasarta sinoHcka ctomadal

YyauTe ce KaKBO € ycellaHeTo Ja umarte HOX, KOMTO e TOSIKOBa OCTbp KaTo GpbCHaY, Ye
HapA3BaHETO Ha [JOMAaTK e KaTo [a pexeTte npe3 Macrno? @ Wnu Hox, KONTo e TonKoBa nex,
ye ce ycella KaTo nepue B pbkaTa su? &

Halunte HoxoBe ca o6uyaHu OT TOM roTBayun 1 KyrnMHapHW eHTYCUaCcTU Mo Lenusi CBAT,
3alloTo npeanarar:

7] YHukaneH an3aiiH cbc CKOCEHO OCTPUE 3a NecHa 1 npeuusHa paboTa B KyxHATa.

{74 KoaHu B Bbnrapus ot Haii-0o6puTe SMOHCKM MaTepuanu - 3aLloTo Ka4ecTBOTO MMa
3HayeHune!

{74 MapaHuusa 3a Ka4ecTBO U YAOBNETBOPEHOCT OT JOBOMHU KMUEHTH.

C HawwuTe HOXOBE NpUroTBAHETO Ha XpaHa Lwe ce npeBbpHEe B UCTUHCKO yOOBOJICTBME, a BMe
e GrnecHeTe KaTo U3KITIOMUTENEH roTBaY npen cBOETO CEMENCTBO U I'IpI/IFITeJ'II/I!

%/ [MasapyBaliTe C yBepEHOCT 1 ce Bb3nonasanTe ot 6e3nnartHa goctaska, 6e3nnaTHo
3aTtoyBaHe 1 100-gHeBeH CpoK 3a BpbLuaHe!

<~ HatucHeTe GyToHa cera u nogobpere BalLETO KYXHEHCKO U3xmBaBaHe!
+
Bce owe nn Tbpente ga 06HOBUTE CBOUTE KYXHEHCKN HOXOBE?

Bpeme e 3a npomsHa B KyxHATa Bu! HawuTte HoxoBe, KoBaHM B bbnrapmna ot Han-3apasaTa
ANOHCKa CTOMaHa, npeanaraT NpeLmsHoOCT U KOHTpon 6e3 ycunue. /

3aLLo HawunTe HoxoBe?
+ AnoHcka cToMaHa - 3gpaByHa U OCTPOTa, KOUTO U3AbpKaT Ha U3NUTAHNETO Ha BPEMETO.
+ CKOCEHO OCTpue 3a NO-NEeCHO Hapsi3BaHe N NPUroTBsIHE Ha XpaHa.

* |/|360pr Ha TOon rotBa4yn U KyrimnHapHuM eHTycnacTu rno uerima CBAT.

[oBONHN KNMEHTU 1 orpaHuy4eHa rapaHumnsa! Buxre 3allo Tonkosa MHOro xopa obuyar
HalLnTe HOXOBE.

“/ MMasapyBaliTe C yBepEHOCT 1 ce Bb3nonasanTe ot be3nnartHa goctaska, 6e3nnaTHo
3aTouBaHe 1 100-gHeBeH CpokK 3a BpbLLaHe!

<+ HatucHete GyToHa cera v Haarpagere BalleTO KyXHEHCKO U3xumBsisaHe!
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