E SKIN CARE RESEARCH

1. Who am | talking to?

Women aged 25-55 who are interested in skincare and beauty. These women are likely
to be health-conscious, value-conscious, and tech-savvy. They may be feeling stressed,
overworked, and lacking self-care. They may be looking for a way to improve their skin
health, boost their confidence, and experience relaxation and pampering.

They are likely at home, work, or on the go. They may be browsing the internet, using
social media, or reading magazines. They may be feeling overwhelmed by the vast
array of skincare products and services available. They may be skeptical about the
effectiveness of and the value for their money.

2. Current situation :

The target audience is likely already using some skincare products, but they may
not be satisfied with the results they are seeing. They may be looking for a more
personalized and effective approach to skincare.

They are currently navigating a painful state of skincare struggles, encompassing acne,
scars, uneven skin tone, and the emotional toll it takes. They desire a transformation,
seeking a solution that not only addresses their skin issues but also aligns with their
values and busy lifestyles.

3. Where do | need them to go ?

e Visit the website: They want to increase brand awareness and drive traffic
to their website.

e Book a facial treatment: They want to generate leads and convert them
into paying customers.

e Sign up for their email list: They want to build relationships with potential
customers and keep them informed about new products, services, and
promotions.


https://docs.google.com/document/d/1tRR2YdqFbDq05FNWowxZ_3BtTNMuRUMZyISRV7ks8Zo/edit?usp=sharing

4. What do they need to believe /magine STEPS ?What do they need to

hear,imagine,feel,think, in order to take action?

The reader should experience an indulgent escape, deep relaxation, and revitalized skin.
The treatments promise to cater to individual skin concerns, leaving the skin hydrated,

glowing, and the entire being revitalized.

Spa facials are the best way to achieve their skincare goals. They need to

believe that facials are effective, personalized, and worth the investment.

e They will look and feel their best after receiving a facial. They need to imagine
how they will look and feel after their skin has been transformed by SPA facials.

e Booking a facial is easy and convenient. They need to know that the booking
process is simple and that they can easily schedule an appointment that fits their

schedule.

What They Need to Hear, Imagine, Feel, Think.

To achieve the desired actions, to communicate the following messages to the target

audience:

e They need to provide testimonials from satisfied customers and showcase their
expertise in the field of skincare.

e facials are tailored to each individual's needs. They need to emphasize the
personalized nature of their facials and explain how they will address the specific
concerns of each client.

e Offer a luxurious and relaxing experience. They need to use evocative language

and imagery to create a sense of pampering and indulgence.



e Booking a facial is a simple and rewarding experience. They need to provide
clear instructions on how to book an appointment and make it easy for potential

customers to get started.

That is different from other spas. They need to imagine themselves experiencing the
personalized treatments, relaxing atmosphere, and transformative results. They need to
feel confident that Place is the right place for them and that their investment will be

worthwhile.

They need to think about the benefits they will gain, such as improved skin health,

enhanced appearance, boosted confidence, and a sense of relaxation and well-being.

1. What is the objective of this piece of copy?

2. What is the writer doing to accomplish this objective? Why
does it work? How could they do it better?

3. What mistakes is the writer making keeping them from
accomplishing their objective? How could they fix these
mistakes? How can | keep myself from making these
mistakes in the future?

4. What would the reader feel reading this piece of copy?

5. What bootcamp lessons are at play? What other
bootcamp lessons could the writer include to make the
copy more successful?

PAS :

Do you know how the harsh products you use leave your skin so dry?That nasty

stretched feeling?



leading to depression, low self-esteem, and diminishing confidence, driving you

to seek a way to get back on track.

Experience ultimate relaxation and bliss with our customized facial.

During the treatment,you'll enjoy comfort on our plush, heated beds for complete

relaxation.

As you leave the treatment, you'll feel not only physically refreshed but also mentally

rejuvenated, ready to face the world with renewed confidence and a radiant complexion.

If you want your skin to look smoother, firmer, and more radiant than ever before,
book an appointment by clicking in bio.



