Initial UX Review

Introduction

This UX review represents a first pass examination of the product experience on both desktop
and mobile, from initial sign-up through to the profile pre-approval stage. The aim is to identify
some of the immediate issues affecting clarity, usability, tone, and inclusivity, and to propose
first-start optimizations that streamline content, ensure consistency, and enhance overall user
experience for one target demographic (Male, ages 19+, >$300k income), as I've only created
one test account so far. It is neither comprehensive nor exhaustive, as | don’t have full site
access yet and am still familiarizing myself with the overall architecture. Accessibility
considerations are also included to make the site usable for all. Each improvement is
documented with the original issue, the proposed optimization, and the benefit to users.
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Registration & Onboarding Experience (Desktop &
Mobile)

Sign-Up Flow Clarity

Issue: The multi-step registration process is confusing due to redundant messages and unclear
button actions. For example, the sign-up form shows multiple consent prompts (‘I AGREE”) and
a separate “Continue (1/5)” button in the same view.

This duplication muddies the flow, and lengthy terms plus a Safety Pledge (7 bullet points of
rules) are presented upfront, which can overwhelm users on both desktop and small mobile
screens.

MM SAFETY PLEDGE

Welcome to the MM community! Please
read through the following terms before
you get started:

- As a member of the MM community, |
agree that | am at least 19 years old and
am looking for a quality relationship with

| By clicking the below "I AGREE" button, you hereby

other upscale singles. agree to all of the terms and conditions of
- I will post high-quality and attractive SuccessfulMatch.com, Inc.'s End User Service
profile content. Agreement
+ lwill not attempt to engage in sugar
daddy or sugar baby relationships while Lo
using MM. [ ] By clicking the below "I AGREE" button, you hereby

. Iwill not send or post pornographic agree to all of the terms and conditions of

abusive, violent, or discriminatory SuccessfulMatch.com, Inc.'s Privacy Policy.
photos or content. | will report any -

suspicious or inappropriate behavior

that | see.

| DISAGREE | AGREE

Solution: Simplify and merge steps by combining the agreement and continuation into one
action. For instance, use a single “Agree & Continue” button after the user enters their email
and basic info, which implicitly accepts terms and moves to the next step.

The detailed “MM Safety Pledge” can be condensed or shown progressively (e.g., as an
expandable section or a later step) instead of all at once.



Benefit: A cleaner flow improves usability. Users immediately understand how to proceed
without wading through repetitive text. This reduces cognitive load (especially on mobile, where
scrolling through dense text is tedious) and lowers the drop-off rate during sign-up.

Transparency of Membership Approval

Issue: MillionaireMatch requires new sign-ups to be approved via a waiting list and verification
process, but this is not clearly communicated during registration. Users only discover that their
profile is “under review” after completing all steps, which can be an off-putting surprise,
especially after an automated face scan review. The Terms of Service mention a waitlist and
that approval “may not be immediate”, but the Ul doesn’t prominently convey this upfront.

Solution: Proactively inform users about the approval timeframe and verification requirements
during onboarding. For example, on the account creation page or confirmation screen, add a
brief note: “Profiles are reviewed for approval (usually within 24—48 hours) before you can start
matching.”

Also, mention upfront that completing additional profile details (like verifying email/phone) leads
to more thorough profiles that get approved faster.

Offering the option to pay immediately for a faster verification may come across as a hard sell
and be off-putting to people who are used to being approached with solicitations all the time,
causing users to bounce at this stage and never follow up with the site, even when fully
approved.

Want to skip the waitlist?
Upgrade to PREMIUM member.

UPGRADE

WANT FASTER RESULTS? INVITE YOUR NETWORK.

If your referrals join, your profile will jump past the standard queue and be prioritized by our senior
review specialists.

47Q4 Copy Share

The same is true of soliciting referrals at this stage in order to “jump past the standard queue.”
This approach may come across as scammy, as you'’re asking users to share something they’'ve



not yet seen (and thus can’t vouch for) with their personal networks.

Benefit: Setting the right expectations manages user anxiety and builds trust. Users will
appreciate knowing why they can’t immediately browse matches and what steps they can take
(provide all info, verify identity) to expedite approval. This clarity in tone shows respect for the
user’s time and reduces confusion for first-time members.

Tailoring Welcome Messaging to User Type

Issue: The registration page’s tone is not consistently aligned with different user segments.
Regardless of which “Join” path a user selects (the site distinguishes wealthy “Successful,
Innovative Singles” vs. “Attractive Singles with Traditional Values”), the sign-up page shows a
generic welcome: “WELCOME, THE BACKBONE OF OUR ECONOMY & UNSUNG HERO OF
OUR SOCIETY!”

wm MillionaireMatch
https://www.millionairematch.com > registerStep1

Sign up with Google

WELCOME, THE BACKBONE OF OUR ECONOMY & UNSUNG HERO OF OUR SOCIETY! Unlike
elsewhere, only verified members can connect with you here, ensuring unmatched ...

While intended to flatter high-earning members, this grandiose greeting may feel out of place for
users who don’t identify as economic “backbones” (e.g., those joining via the “attractive single”
route).

Solution: Customize or neutralize the welcome text based on the user’s chosen path. For
instance, users who clicked the “Attractive Single With Traditional Values” option could see
a more inclusive welcome like, “Welcome! We’'re excited to help you find a genuine, high-quality
connection.”

Meanwhile, the “Successful Single” path can retain a success-oriented greeting but in a slightly
toned-down manner (e.g., “Welcome! Your achievements are valued here. Let’s find you an
equally accomplished match.”).

Alternatively, use a one-size-fits-all welcome message that speaks to both success and values
without over-the-top language.

Benefit: Matching the tone to the user’s self-perception increases relevance and comfort. It
avoids alienating any segment with language that doesn’t resonate. A refined, sincere welcome
sets a trustworthy tone and shows that the brand understands its diverse elite audience.

Mobile Optimization of Sign-Up Forms



Issue: On mobile devices, the registration interface can be cumbersome. Long paragraphs
(terms, pledges) require excessive scrolling, and form elements/buttons may appear small or
crowded.

In particular, the dual-column layout of the desktop sign-up (two side-by-side CTA buttons for
different user types) likely stacks on mobile, but the button text is very long (“Join If You Are a
Successful, Innovative Single Making Over $300k”), potentially causing awkward wrapping or
tiny font.

Solution: Streamline the mobile sign-up Ul by using larger touch-friendly buttons with shorter
labels. For example, use “Join as a Successful Member” and “Join as an Attractive
Member” on mobile, with subtitles or a brief description below each to convey the $300k criteria
or “traditional values” aspect.

Ensure form fields use the full width of the screen and utilize mobile-friendly input types (email
keyboard for email field, numeric keyboard for age, etc.). Consider breaking the safety pledge
into accordion sections that the user can tap to read, rather than one long static list.

Benefit: Mobile users will find it easier to tap and read content without pinching or squinting.
Clear, concise buttons prevent interface breakage and communicate options quickly. Overall,
these changes make the onboarding more accessible and frustration-free on small screens,
encouraging more mobile sign-ups to completion.



Homepage & Navigation

Dual Sign-Up CTA Confusion

Issue: The homepage prominently features two different “Join Now” calls-to-action targeted at
separate demographics: one for successful singles ($300k+) and one for attractive singles with
traditional values.

Join If You Are a Successful, Innovative Single Making Over $300k

Join If You Are an Attractive Single With Traditional Values

While this segmentation reflects the site’s niche, new visitors might be unsure which to choose,
e.g., a user who is both attractive and high-earning, or someone who doesn’t neatly fit either
label. Additionally, the phrasing “Attractive Single With Traditional Values” is vague; users might
not self-identify with “traditional” values without further context.

Solution: Provide guidance or restructure this entry point. One approach is to unify the sign-up
button (e.g., a single “Join MillionaireMatch” button) and on the next page ask the user about
themselves (with an in-form selection for “I am a millionaire/high-income” vs “l am looking for a
millionaire/quality partner”). This way, the system can route internally without forcing the user to
pick a marketing label.

If keeping the two CTAs, add a brief descriptor under each. For example: Successful Singles —
“for entrepreneurs, executives, and millionaires” and Attractive Singles — “for those who value
genuine connections (no sugar relationships)”.

This bifurcation clarifies what “traditional values” imply (seeking sincere relationships rather than
transactional ones).

Benefit: Users can self-select correctly with confidence, and no one feels pigeonholed or
confused. Clarified options also demonstrate inclusivity (acknowledging successful women and
value-driven men alike). Simplifying the choice can lead to more users clicking “Join” rather than
hesitating at the first step.



Navigation Menu Consistency

Issue: Certain footer links (like Unique Features such as FLAME, Luxuries, 24/7 support) all
redirect to the generic sign-up page instead of providing information. This inconsistency can
confuse users who try to explore features or join from different pages.

UNIQUE FEATURES
FLAME

CERTIFIED MILLIONAIRE®
Credit Score

Members' Luxuries
Celebrity Interviews

24/7 Live Support

How | Achieved Success in
My Business or Career

How | Work Hard and Keep
e My Body in Great Shape

Blog

First Date Ideas

Apps

Solution: Standardize the header and footer across all pages. The navigation bar should always
have functional links for Sign In/Sign Up when the user is logged out. Audit pages to fix any
missing link markup. For the feature links, consider creating informational pages or tooltips for
each feature (e.g., a page explaining what the “¢@ FLAME” feature is, what “Members' Luxuries”
entails, etc.).

If these features are members-only, the link can prompt login/signup after showing a brief
overview rather than immediately dumping the user at the sign-up form with no context.

Benefit: A consistent navigation experience improves usability and trust. Users won’t encounter
blind misdirects or wonder if something is broken. Providing at least a preview of features keeps
users engaged and informed; even if full access requires membership, they understand the
value proposition instead of feeling misled by a link that didn’t explain anything. Overall, a
coherent menu and meaningful links make the site feel polished and user-centric.

Feature Explanations for New Users

Issue: MillionaireMatch advertises unique offerings like CONFIDENTIALITY GUARD™,
Certified Millionaire® status, FLAME, an Angel Fund, etc., but a first-time visitor might not
understand these from the homepage alone.

The homepage enumerates these terms in a list of benefits (e.g., “Stand Out — CERTIFIED
MILLIONAIRE®”, “Exclusive — VIP Members”) without explanation. Similarly, the “Business



Meets Opportunity” section lists programs (Startup Q&A, Angel Fund, quizzes) with no
immediate description. This can be an information gap for users evaluating the site’s value.

Business Meets Opportunity

MillionaireMatch is more than dating - it's where high-achieving singles connect, exchange ideas, and accelerate success through features that help you share

achievements, grow ventures, and build relationships with like-minded leaders, such as:
* How | Achieved Success in My Business or Career

* Startup & Leadership Q&A

* MM Angel Fund for Singles

* The Business | Own or Run

* Daily Quotes from World-Class Entrepreneurs

* Marketing Innovator Certificate

* Entrepreneurs & Business Group

* The Millionaire Quiz

* The Billionaire Quiz

Solution: Add brief one-line tooltips or pop-up descriptions that appear when hovering (desktop)
or tapping (mobile) on these feature names. For instance, when a user hovers over CERTIFIED
MILLIONAIRE®, show “Verified badge for members who prove a net worth/income.”

For CONFIDENTIALITY GUARD™, since a dedicated page exists, ensure the homepage links
directly to it (currently, one must find it via menu). Another approach is a Features Overview
page that is accessible pre-signup, explaining all special features and community programs in
plain language.

Benefit: Educating users on what makes MillionaireMatch unique will elevate the content and
entice them to join. Instead of puzzling over jargon or branded terms, users immediately grasp
the benefits (e.g., privacy controls, networking events, verification badges) and can make an
informed decision. This optimization turns curious visitors into confident sign-ups by clearly
communicating the site’s value proposition beyond just marketing buzzwords.



Content Tone & Messaging

Refining Voice to Balance Exclusivity and Inclusivity

Issue: The site’s tone sometimes swings between overly exalted and overly generic. Phrases
like “The backbone of our economy & unsung hero of our society” and constant references to
“elite” and “high-quality” set an exclusive tone, which is on-brand but can come across as
boastful or even patronizing.

On the other hand, some messaging is vague, e.g., “traditional values” is not defined, and
“high-quality singles” is repeated without clear criteria. There are also minor grammatical issues,
such as a tagline that strings multiple adjectives with commas in an unnatural way (“Meet
High-Quality Singles, Attractive, Entrepreneurially Spirited, for Serious Relationships”

Solution: Adjust the copywriting to be aspirational yet approachable. This means using
positive language that appeals to successful individuals without over-flattery or cliché. For
example, instead of calling the user an unsung hero, say “Join a community of accomplished
and genuine singles”. Replace ambiguous terms: “traditional values” could be clarified as
“seeking genuine, long-term relationships”. Simplify the tagline to: “Meet attractive, ambitious
singles looking for serious relationships.” This conveys the same idea with more natural
phrasing.

Throughout the site, maintain a respectful tone that welcomes users for who they are, not just
what they have.

Benefit: A polished, consistent voice builds credibility. Users in the target demographic are likely
busy professionals; they will respond better to clear and sincere messaging over marketing
hyperbole. By fine-tuning the language, the site will feel exclusive but not arrogant, and users
will more readily identify with the community values (success and authenticity) being promoted.

Clarity and Emphasis of Key Policies

Issue: MillionaireMatch rightly emphasizes that it is not a sugar dating site, displaying the
warning “Sugar Daddy or Sugar Baby relationships are strictly prohibited” prominently on the
homepage and sign-up page. However, this exact phrase appears multiple times on a single
page, which can seem redundant.

Also, it's stated in a very strict tone without context. Similarly, the age restriction (must be 19+)
and anti-escort policy appear only in fine print in the footer or terms, which could be missed.

Solution: Consolidate the “no sugar dating” message into one strong, visible statement per
page, and frame it positively. For example: “Our community is for authentic connections; no
sugar arrangements or escorts allowed.”



This wording (perhaps in a highlighted banner or badge) both educates and enforces the rule
without yelling at the user. Make sure the age requirement is noted wherever sign-up is
mentioned (e.g., on the sign-up button hover text or subtitle: “Must be 19+ to join”).

Important guidelines like this can also be included in a brief site tagline or pop-up when the user
first lands or in the FAQ section linked from the sign-up form.

Benefit: Presenting the policy in a clear but less repetitive manner improves content tone. It
feels like a guideline from a trustworthy service rather than a scold. Users will still get the
message (thus deterring those seeking sugar arrangements), and genuine users will appreciate
the emphasis on authenticity and safety. It sets expectations early, contributing to a safer
community and aligning with the brand’s upscale, serious relationship focus.

Content Structure and Readability

Issue: Some informational pages and blog articles on the site contain very large paragraphs and
dense text, which can hinder readability. For example, a localized blog page for Japan shows an
extremely long block of text without a break. Even on English pages, while many use bullet
points and subheadings effectively, a few sections could be broken down further. Inconsistent
use of formatting (bullet lists, headings, etc.) across different pages can confuse users. One
page may summarize “reasons to join” in a neat list, while another page buries similar points in
a wall of text.

Solution: Create a consistent content brand style guide and apply it to all pages. Use short
paragraphs (2 to 3 sentences) and frequent subheadings to introduce new ideas. Where
appropriate, use bullet lists or numbered steps to call out key points (e.g., the benefits of
MillionaireMatch, tips for dating, etc.), as is done on some pages.

Ensure translated/localized pages maintain these structures, e.g., insert line breaks or lists in
the Japanese text where the English version had them. It may also help to highlight or
pull-quote important sentences (like success stories or user testimonials) to break up monotony.

Benefit: Better-structured content improves comprehension, especially for busy users scanning
the site. The audience of high-net-worth individuals will appreciate information that gets to the
point. By making pages skimmable with clear sections and highlights, users can quickly grasp
the value and navigate to what interests them.

Consistent structure also reinforces the brand voice and professionalism, whereas large
unformatted blocks might be perceived as sloppy or too time-consuming to read. Overall, this
optimization leads to a more engaging and digestible content experience.



Accessibility & Mobile Experience

Descriptive Alternate Text for Images

Issue: Many images on the site lack meaningful alternative text, which is crucial for users using
screen readers or for SEO. On the Press & Media page, for instance, multiple image thumbnails
are simply labeled “Image: Millionaire Dating” or just shown as “Image” with no description.

This shortcoming not only fails visually impaired users but also is a missed opportunity to
convey context (e.g., images of happy couples, or logos of media outlets covering
MillionaireMatch).

Solution: Add specific alt attributes to all informational and decorative images. Each alt text
should describe the image’s content or purpose in context. For example, if an image is a
testimonial photo with a caption “| met my soulmate here,” the alt text could be “Smiling couple
who met on MillionaireMatch”. If an image is a logo of a press article, alt could be “Featured in
The New York Times” (if applicable).

For purely decorative images that don’t add info, use empty alt (alt="") so screen readers skip
them. Also, ensure icons (like the icons for “High-Quality Members” or “Monthly Conversations”)
have aria-labels or are described in text nearby.

Benefit: Visually impaired users will gain access to the same information, making the site more
inclusive. Descriptive alt texts also help all users in cases where images don’t load. This
improvement aligns with accessibility best practices (WCAG), enhancing the site’s reputation as
a high-quality service. It demonstrates that MillionaireMatch values all users, including those
with disabilities, an important aspect of luxury service in the modern age.

Color Contrast and Readability

Issue: The site uses a lot of light text on background images or colors (for example, white text
over images on the homepage hero section). If the background image is bright or the text is not
given a shadow/overlay, it could fail contrast standards, making it hard to read for some users or
in sunlight on mobile.

Additionally, some font sizes might be relatively small (especially the fine print or form hints),
which can be a strain for users with low vision or high-resolution displays.

Solution: Conduct an accessibility audit for color contrast on all key pages. Ensure that text laid
over images has sufficient contrast. This might mean darkening the background image slightly
(adding a translucent black overlay) or using bold text with a shadow.



For instance, the text used in buttons or accents should be tested against white backgrounds to
meet the AA contrast ratio. Increase font sizes for body text and form inputs to at least 16px on
mobile devices.

Provide a dark mode toggle if possible, as many affluent users might browse at night and
appreciate a dark theme for reduced eye strain.

Benefit: Enhancing contrast and font clarity will make the site easier to read for everyone,
including older users (some MillionaireMatch members may be 50+). This reduces user effort
and errors (e.g., misreading a figure or instruction). An easy-to-read interface signals
professionalism and care. Moreover, by meeting contrast guidelines, the site avoids alienating
users with mild visual impairments or those browsing on less-than-ideal screens, thereby
broadening its appeal and compliance.

Mobile Responsiveness & Touch Accessibility

Issue: While the desktop site is content-rich, on mobile, some interactive elements could be
challenging if not optimized. Small links (like the “Sign in with mobile number” link or social
icons) and tightly packed menu items can be hard to tap. If any hover-dependent menus exist,
they might not work well on touch devices.

Also, the use of tables or multiple columns (for example, in the Pricing info or FAQ answers)
might overflow on a narrow screen.

Solution: Adopt a mobile-first responsive design approach for any new content and retroactively
fix any older layouts. Increase the vertical padding and spacing of tap targets, e.g., menu links
should have a generous touch area. Use a hamburger menu icon on mobile to collapse the
numerous navigation links into an easily scrollable drawer, rather than trying to display the full
header bar. Ensure that forms and tables break into single-column stacks.

For example, a pricing table can be made into a swipeable carousel or a simpler list on phones.
Test all flows (registration, profile creation, search filters, messaging) on popular mobile devices
to iron out any touch issues or scrolling problems.

Benefit: Mobile users (who likely make up a large portion of traffic, given the busy lifestyles of
the target audience) will have a smoother, frustration-free experience. Larger touch targets and
well-spaced content prevent accidental taps and make the interface feel luxe and comfortable.
By truly supporting mobile, the site also complements its app offering. Users can reliably use
either platform. This consistency in experience upholds the brand’s high-quality image and
keeps users engaged on the go.



Additional First-Pass Issues

Expired Trademark Displayed as Registered

Issue: The homepage lists Certified Millionaire® indicating registered trademark.

= S \74 73

-Quality Members 2,033,000+ Stand Out Exclusive

On Your Level Monthly Conversations CERTIFIED MILLION/ 2E® VIP Members

However, research indicated that trademark is currently expired.

The trademark for "CERTIFIED MILLIONAIRE" was owned by
Successfulmatch.com. @

The trademark was filed in 2006 for online financial services, specifically "verifying

personal financial information in the nature of annual income, investment assets". The

status of this trademark is now dead/cancelled as of November 2018, due to
abandonment (specifically, a "CANCELLED - SECTION 8" status). @

Solution: The trademark should be re-registered or the registered trademark symbol should be
removed.

Benefit: General compliance and IP protection.
Homepage Title and Homepage Tagline Differ

Issue: The homepage title is one word longer than the same tag line on the page itself.
Furthermore, the exclamation point may be superfluous. Customers will ask: which did they



invent? Both?

MillionaireMatch | We Inventec

& MillionaireMatch | We Invented
Millionaire Dating Industry!

millionairematch.com

MILLIONAIREMATCH®

(% Memory usage: 244 MB We Invented Millionaire Dating!

Solution: A uniform tagline should be developed and codified in the site-wide style guide.

Benefit: Consistency and professional appearance.



Landing Page Fails PageSpeed Tests on Mobile and Desktop

Issue: A basic PageSpeed scan on both versions of the landing page reveals that neither attains
the score of 90 required to pass all four assessments:

¢ Diagnose performance issues

86 80 100 74/

Performance Accessibility Best Practices SEO

Performance

Values are estimated and may vary. The performance score is calculated

directly from these metrics. See calculator.

A 049 50-89 @ 90-100
@ 76 100 83
Performance Accessibility Best Practices SEO
SI FCP
CLs LCP

)

TBT
Performance
Values are estimated and may vary. The performance score is calculated ‘Making the World Better
directly from these metrics. See calculator.
A 049 50-89 @® 90-100
METRICS Expand view
® First Contentful Paint Largest Contentful Paint

09s 30s

® Total Blocking Time ® Cumulative Layout Shift



Solution: Technical improvements required will be addressed in future reports.

Benefit: Site performance, accessibility, better SEO.
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