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Tabel 1
Hasil Analisis Granger Causality

Null Hypothesis (H0) Obs Prob.
Pembiayaan UMKM does
not Granger Cause Jumlah 46 0.0978
Kantor BUS & UUS
Jumlah Kantor BUS & 46 0.0039

UUS does not Granger
Cause Pembiayaan UMKM

Sumber: Data Diolah (2019)
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