—EJI -
w[m] 'u\iﬁ% *ﬁ
EESAEEBRNEES, IR —EEESULERAN —EZESEE?

=, BE15 (semantic field) X &7t E & E X1t (hierarchical) | B2l # E (nested) |FIFE1E ;
—EEESEEAU. MEKREEBRIE—EESRBMNEES.

E Eﬁ?’fnnn—‘:‘ n-J%EET'-.Li\ nuiunnn—‘:‘ EET{TE ﬁ'JIEEL*§EIJ<<AIExE§E Hnﬁgﬁi‘%ﬂz» *ﬁ
EF', #HEEmELERE. BEF ELERN,

TEHANFZEREINAXRRHA,

—. Jeiakaam (— A EEhR)

EESTETEMEE MEIZEBR. AEEMHISHER&.
LtERHEME, TERREREESH,
E—EE =S, _I ERIFF BN AR EAERS L

— L REEGHNZEERER (R EERA

BEBMIEESSEL S A ZBGEMIRERNMNRS. AEFRSENRS)
Level 1:#%I0a250. #8882 (B L AL)

ANRERHFAMIERERE

540 -

e Cognition (F2%01)

e Emotion (1&#&)

e Perception (B&4£0)

e Agency & Control ({TE B4 )

e Ethics & Values (fR IR EL{EH )

e Social Order (L EHF)



e Time & Change (B E1%#1t)

G E-BFEMR BRMBEXKETMES

Level 2: FEEES (R E)
RREEEFER. hxEEBEXENER
5180 :

e Cognition
L reasoning, belief, awareness, judgment

Emotion
L joy, fear, anger, empathy

Ethics & Responsibility
l duty, obligation, accountability

Justice, Equity & Social Order
L law, fairness, rights

O ETEREMERR I EES,

Level 3: R:EEH.TEEE (TRE)
EEAEEREERh A
f51307€ Emotion [E T

e Positive Emotion
L joy, satisfaction, contentment

e Negative Emotion
L anxiety, anger, grief

e Social Emotion
L, empathy, sympathy, guilt, shame



—RBFEES:

{
.
{aii

FAER

o R HR

o EEZR M #T (formal / informal / academic)

= FARER GEEGAUREERZELUEES]
E—BHFEEE MIEIFFFEMEIER x 55 x ERDIRVER,

{5]F 1:empathy (RIFEi{))

E R LIRIFF R ER A -

Emotion (1&#&)

Social Cognition (#t & 524%0)

Ethics & Responsibility (f& )

Human Agency (ABR{TE))

O MEIEEER -
ARSI EEHKERE, M2 #IK#E1E (semantic network) .

5% 2:judgment (1)
e Cognition (& EE))
e Ethics GEfZ¥IE)
e Law & Justice GEfE¥IR)

e Social Interaction (A EF(E)



O EERAHTEAETRXES,
R—EFE2RFREREE.

. %{Tln\lh\mﬁ_tnﬁ Egit\iﬁ ~r* ll_n\ ERDJ
MR ZAMRERAERBLRER:

1]||||

éﬂ =z
F=

LIRS

T{LE

£ BH | EeE
=& 4 (entity set)
B #E 7 (supertype)

EE5  F$E5I (subtype)

ZERE ZHZERMN)

& BRI FERMAEM—K],
mAERTBAER—HERFRENASE],

s H(AILEREESFNERER

RBEMRIER, EEFEER:

N

EER

AILLAI ERFEES I EXEEE
AT THERS R F R HERERE
RFE—FARETRER P EFEA

BREBR BFTLYEE MBBERERM

¢ B1/B2 — C1 HIEABE Bk,

N IRIRFEE, T—DHAILUEMREIE



fRETLLE—EA M, REESIMELTARM:

WEMRIEBATE 50 EEE S EXBERI=BHER)

U?&((Ngﬁ ﬁuggﬁi%ﬂz»nln-l- 1@
[EEE 15 &1 E (Semantic Field Map) | Z &

=1

3) ;=& — 1A (40 empathy / agency / justice)
ERREESDHMEREE

REMR—AERDLES X B, HeiEEMH.

3

— frhe fehe

Buf, MEFATEREE 318
& B—{E:H, ERREESFHIE

HER 2 AIRA . B ERIE R B2 IFE DI

Z FH 2 (semantic re-anchoring & pragmatic shift) |

empathy

—. DA E, BIESHE NS

FAAIR—ERE R

empathy ARG HZIDEETE EREMARSZ),
EBEAETEESESGD, ®IEEIETRMBIAME,
RMEERRMEAEEXERE,

Z. ARG x GEREAURE (B

D Emotion ({&#E=15)
EEWME . ATER

N8 .?EJ_'L.\EEHkﬁf\
EAREEA. SRt

Example

She felt deep empathy for the victims after hearing their stories.

B3



EEMLNER, hHFEEEE TEUMRELD,
4 empathy = —f&8M R Z ZI RO 1E % ]

@ Social Cognition (1 &2 4N:EE15)

EE‘:?*EE EfEh ArEe
ﬁl:. nl.. ﬂ]*ﬁ
EA 2. o

Example

Empathy enables individuals to interpret others’ emotions more accurately.
fhX

=220 N BE TR ZE RE M IR A 4th N AUTE#E

(%4 empathy = —F& 1112 & 71 (capacity) |

@ Ethics & Responsibility {RIEE F{FEE15)
EEMEEREKR
Dhae  FREEIT A
SR @, EEIER
Example
Leaders have a moral obligation to act with empathy toward vulnerable groups.
XX
HEEREEER LREBELHFHEEHE,

4 empathy = — &8I fEE B {HH1E1T ]

@ Education / Professional Practice (35 . HXE7&)

;Ei‘f*% A A RO LR
B SR ERE 8 E AT
Egﬁﬁ B, BBEMA



Example

Empathy can be taught and strengthened through reflective practice.
XX

EIEOE LSRR B ERREERRE,
4 empathy = —fEM AT FI#ERIZ BN

® Rhetoric & Persuasion (il EAzR ARR)
BRI SRR
Thie: EIRREEEE
A 1BEE. KB
Example
The speaker appealed to empathy to gain public support.
X
EREREREOLUSMARIF,

4 empathy = —f@MEE T & |

=.RARBEEGGE—RRER)

fRE#IE:

o TRAABET
o BAREST

o EREMET



EZ

fhif

=R EREESFNRRED.

— AT H2HRE

fRAT LAE 4058 A1 2R OECAIEE SRR L R 15) -

R b

A word does not change its meaning by changing its form
but by being anchored in a different semantic field
it performs a different pragmatic function

3T (H Wi k)

— (B3 3 o A TS 5
EAVE.

et

, T

fim
=

HAEMEESE TR, MAETRRE

B, E—THAEMBERZTHNLERS
((Alﬁﬁ'ﬁ

>z oA Eiﬁi 'ﬂE)} % ﬁE\T!J?
— E 05 EFHE ( %annﬁﬁmn)

A&

EEAEITER S

“I’l}

= E

o
rIIlhl

=87
°

meAeE [ EEFEERE

XED, HREREEES ]

7N F—% (RA]E#5#)

INRIRFEE, FATLUEZEEMK:

1) AR5 4 =t R & agency / responsibility / justice

QIBEEREEAR (24 TIE/EN 4 DERER)
JEMmE—HEEER
((A|'é#:—.=5

EERERSE) AR/ ER
RREEE—EHFETE,



2

RFT, F2 HERMEERERNBLEENE R INBEARDER,
'Fﬁ-’ft"ﬁ'?ﬁff"‘ﬂ’ Er %, AR, AIEEERANRA,

A=z % 5B
5 BB R HIR (AL TR AERR)

EE’J—EEE:
EELERE:
M&— ﬂE% I?%TﬂJETI_J ERS MEXEPHETRE. |

s Step 1 | $HE #1057 (Core Term)
B4 EMIE
o E1EHREBENLLE

o BEZEAF(AIEE)

H2RTR
o FEEKXKEIBBHAE (apple, table)

o BERFEH.BE.EEH. TBE

gaf

empathy

% Step 2 | §E:EE 15 (Semantic Field Anchoring)



BAEME
. EEEE?
rﬁﬁT%#Emﬁ%ﬁ&EﬂﬁMﬁl EEIZE? ]

R (RAT LIG R ER)

Emotion

Cognition / Social Cognition

Ethics & Responsibility

Education / Professional Practice

Rhetoric & Persuasion

gl

$8E15 : Ethics & Responsibility

. Step 3 | 2 A & IEE (Pragmatic Role)
E—% ERERRIZD
BAERZ 3 @E/ERE (A ENTE)
1. TEEEEST EEAL

o fEHE?
o HEN?
o 1817
o FEHE~?

2. ERAFHEENE:



o fHiEuAIIKEE ?

o WMERMME?

o WillkkayEEN ?
3. EAFEMBMLLERRE:

o fauk

FHIEZR

#. Step 4 | £BA]F (Sentence Generation with Al)
B4 Al IS (RATEEZGE—A))

Prompt &1k

Use the word "empathy" in the semantic field of Ethics &
Responsibility.

Treat it as a moral quality rather than an emotion.
Write one academic sentence (C1 or below).

Al E H &



Leaders have a moral obligation to act with empathy toward marginalized
communities.

B 3L
HBEREERE URELHFHEREE,

RS (FFE x AREES)
E—SERBETRAREK
BB

Now use the same word "empathy"
but anchor it in Social Cognition,
treating it as a cognitive ability.

HEEEH

Empathy allows individuals to accurately interpret the emotions of others.
th X

B EIME AN EEFEIR MR th N B HE

© BERERSIIMERISE

fREILNE#HBERE—G:

EFT
BEARLRETEBRBEESS,
EEATFHUDERERARET. |

B HBHEEHEEEE

H2E



o BHREXEMHE
o GEPT/IELTS #i#zf

o FEEPIHIERIEE IS

BIEL (AIEERERTE))
o E—RIRALIARA:
o EIE#HIBEM
o Al RERERE
o EBExZEREHMKLIEA

o BEEHRE
— % 06 E(EESMEIREZAYGR) (B4)

& T—% (A:&)
MBIREEE, Tl LUIEEE(R:

MIEEmPRER T—E2EGEE)
2)= &R —4& 4k FATE justice / agency / responsibility
JERBA A EERAZ SRR/ (&R EHE)

fRRERE—EEFE,

FAEUHNBEREMFENRHTI100REX, EMMI0EEEEEETI0R, BE—REEH
HBE—ETFREIIZRE, a0 : F1EE A Gratitude , 35— RAEI1ZRER The Secret to Feeling
Rich, 8~ RHJEI1ZEZ Kickstart the Day with Gratitude, ...% %5, 5S4 & %, Gratitude /&2
—EEEER ? EE—RNEIEEEEESTPERH AR ?

ER—EFEFHEE MEMHNERIHN.
HEfaiER, BEEERBE.




\ KGEm ST

Gratitude KGRI LI —EZEES ],
MmME— XA REHEI1ERE, %Bmﬁla{@;ﬁ‘iaqﬂ
% gratitude EFHEE T RMIBEAE x EEATIEEL,

B EEER
FIEE = FE 5D (semantic core)
BI4ERE = E?(Eﬁ%ziﬁﬂ"]rﬁﬁﬁﬂll,%ﬁ(functional framing) |

—. Gratitude EARFEEL ?—& MARIPEEES]
HEESHERGEES (ARMITEXBN=IBRE):
JEARTE {2
o LfifEE15 (Level1)
o Emotion
o Ethics & Values
o Human Well-being / Flourishing
e Gratitude F9{izi& (Level 2)
o/ Gratitude KGR UEA—ERBIMEEEES
o THIFEE (Level 3)
o appreciation
o thankfulness
o recognition
o contentment

o acknowledgment



& FrLL:
Gratitude A 2R 2—EEF MER—EARZRERAMB 5]
EEZBAZEMLUAEE 10 REZBEMEREA,

= . BIEREEEGTEGEAR 7 (FE)

fRIZ E| B R 8 5] F FE & 4F -

e Gratitude: The Secret to Feeling Rich

e Gratitude: Kickstart the Day with Gratitude

HPRBEEMMBIRENZEEARR L.

BEERE £ FEES
B1ZRE = :ZEE A AKX T (semantic role assignment) +:ZFAHEZE (pragmatic

framing) |

BR—EBERMSBERKRHA:

BREEE HEEGYTHAR SEFIIEE
The Secret to Feeling Rich BRIMEAR R, BEIE

Kickstart the Day with Gratitude A%/ ILEfAf TE8ER. EAES

& EFMTREER gratitudel ZHEE
MRTER gratitudel ZEEBEBHE T, ARMHEL,

. RIRRABRIM B RAFHER

RALLERERZGE—OHERIZRM



Gratitude E &4 EE#% 0D,
E—EEIEERACEET BEFRRN#BSAR],
FHEARRBEETRIESRMNERANEE,

N Bic iR IReImE S+

1 1
Gratitude: The Secret to Feeling Rich

o EEEIGRID :Gratitude
o FIZEEAR:

o Causal/ Resultative Role (AR {2 A )

o Gratitude - EFHEE K
o EZABEM:

o ERAREEE U {EEHIZE (rich # money)

o gratitude 7E5818 = (D IEFE R AIZRIR

1l 2

Gratitude: Kickstart the Day with Gratitude
o FEEIZ#L : Gratitude
o EIFEEAR:

o Instrumental Role(TE | A fA®)



o Gratitude — "I # I {FE A IZRAEI— K
o ZHEBEM:

o EETH.EZEIZE

s gratitude 7E3S 48 = AR /ERY A B ERS

. AN EEERETIFESHI?
REERABAERE, EABLEMT SHRERHS:

1. BEEEEISZZ D (Gratitude)
- BREZEEAaE

2. BRYBEEACEEAEN
— BRI BIEEN

3. HEEREBEFIR—MESAETRERTEE]
— EIEZ C1 RIERZ NHIKIR

INERRCAIE BB LR ) E R R
iv5 & T RSB A TR L 2 TR E )
B —RIREME AL T LR

—EEESTLERALHE

1125 18 A~ R B &I 45 8
REER—BSETRERAEPIERRE

N, MEMPEE, T—DRAIUERBEHE

B LEEEERERREMRMEFHITAARSR, Fli0:



() ERe&E—#8

BEEEES x 10 EEEARAIEEINBFRR
2 A Gratitude B, Justice / Agency

SEERE—ENM0 B XBEEE]
B EMRBER( R EENF R MK

it ACAIEEEBER )RR ES T

fRRAZESHFEER—EENA,
2 Agency

AT, Agency Z—E1BHE. MATEESRE M REEES,
HEZTEHBMRI(WBEFNIFTR)MRGTH®, BMRg—E:

& & * 477 : Agency
10 REE x 10 AFRBIERE
— REBEZE agency RIE—ETRMVIEEAR x EEAYEE

E—EM MAUEZRARKE. BEINIE SR E(AIZERFELERE).

Agency (FiEE15H)
+iEEIERE x TIEEEAR

1 Agency: Taking Back Control of Your Life

Eﬁi‘ﬁ@. Control / Ownership (& 4#)
SEFAThEE M. HE

Agency is the ability to take back control of one’s life rather than surrendering to
circumstances.

RREBMER—BERAEEZEE MIERRERERMEED,

2JAgency: The Power to Make Meaningful Choices



$ZE 48 : Decision-making Capacity GRZFEREH)
SERIIEE EMRA. BERE

Agency empowers individuals to make meaningful choices aligned with their values.

EIFMEARMEFTEESEEN. AERNEE,

.3)/Agency: Acting Instead of Reacting

= M4 Initiative vs. Reaction (X #1¢)
SEFIThEE  $iE. 1TASIE

Agency allows people to act deliberately instead of merely reacting to external
pressures.

REFMEFEARAESHMTE MAREHNERDMERE.

(4 Agency: The Foundation of Personal Responsibility

SZE 48 :Moral Responsibility GE & & {F £ )
ERAThEE: MIBRE

Without agency, personal responsibility loses its moral foundation.

HIRZEEEE, AATEELAET HEEER,

(5)/Agency: Shaping Your Future Through Daily Actions

(EE MM Causal Force(ARHE)
R REAEE. ARHS

Agency enables individuals to shape their future through consistent daily actions.

RFMFEARERFENAETHRESEEHZHRRK,

.6)Agency: Freedom Within Constraints



(£ Z A8 :Bounded Freedom (ZEEH)
ERAVREBMSEE.REE

Agency does not require absolute freedom but operates meaningfully within real
constraints.

RBMTFEEHEH MEEAEERHFHPEELER.

_7)Agency: Resisting the Pull of Victimhood

EE A8 :Resistance / Stance (LB E$H14E)
ERAMRE EEEE

Developing agency helps individuals resist the pull of victimhood and helplessness.

EERIMHAEIRAMREREE OEBEENR,

_8Agency: Learning to Author Your Own Story

SZE A1 Narrative Authority (#8Z5 £ 1)
BRI BW. BoERE

Agency allows individuals to become authors of their own life stories.

REIFMEEARURAEE AERENESE,

(9JAgency: A Skill That Can Be Strengthened

FZ2E A Trainable Capacity (AT HE & AE)
RV HE. EFER

Agency is not a fixed trait but a skill that can be strengthened through practice.

BRINTEEERE, MBS BRKRERIEMEEN,

] Agency: The Hidden Driver of Social Change



_EJ:L

EEE A Collective Force (£BE2E) )
ERTRE-tERA. EEAA

Collective agency is often the hidden driver behind meaningful social change.

EREPMEERHBERUEEENRBEE A,

SO BRI GE— AR UERFEEEE)

Agency {EAEEZKID, EAREIERBERIESR
ALK AR N BEHD . EEER. ?&$I1‘E
RAEEMEEE, ME—EEENKESRNEREN,

3 (H Bl #%)

REFMFLA—EZEEERD, ETREIEEMESRES,
EREHEMATRMBSAR, EMAEFEMZERDE,

B H(AIEERERBENERER
BB LA —EREEE:
o VvI—EFEEES x +IEEEAR]
o v SEAERE| Justice / Responsibility / Gratitude
o v EEHESE:
o EimXEE
o Al HIEHRE

o C1 RIEEMEIR

IMRMMFER, T—DHATLL:



()33 10 BRE AL 150-180 F5E SXRA (HRE)
JERE—E EEEAR x BIZEEER 1ER
JEEEE—HBER (AIEEREESE)THIRESER

fRRZERE—ESFEIT,



	語意場結構 
	一、先給結論（一句話版） 
	二、語意場的三個基本層級（你可直接採用） 
	Level 1：核心認知／經驗層（最上位） 
	Level 2：主題語意場（中層） 
	Level 3：次語意場／功能群（下層） 

	三、關鍵重點：語意場可以「同時屬於多個上位語意場」 
	例子 1：empathy（同理心） 
	例子 2：judgment（判斷） 

	四、用你熟悉的方式說：語意場 ≈「概念 ERD」 
	五、這對《AI雙語精讀與寫作》的直接價值 
	六、如果你願意，下一步我可以幫你做的事 
	一、核心詞不變，但「語意錨點」會改變 
	二、語意場 × 語用轉換示範（重點） 
	① Emotion（情緒語意場） 
	② Social Cognition（社會認知語意場） 
	③ Ethics & Responsibility（倫理與責任語意場） 
	④ Education / Professional Practice（教育／專業實務） 
	⑤ Rhetoric & Persuasion（論述與說服） 

	三、關鍵觀察（這一段很重要） 
	四、用一句「教學級定義」總結 
	五、這一示範在你整本書中的位置建議 
	六、下一步（你可直接選） 

	語意場 × 語用轉換 
	四步驟學生操作模板（AI 協作版） 
	🧩 Step 1｜鎖定核心詞（Core Term） 
	學生要做的事 
	教學提示 
	範例 

	🧭 Step 2｜指定語意場（Semantic Field Anchoring） 
	學生要做的事 
	教學提示（你可以給選單） 
	範例 

	🧠 Step 3｜確認角色功能（Pragmatic Role） 
	學生要回答 3 個小問題（用中文即可） 
	範例答案 

	✍️ Step 4｜生成句子（Sentence Generation with AI） 
	學生給 AI 的指令（你可直接教這一句） 
	AI 產出範例 

	🔁 延伸練習（同詞 × 不同語意場） 
	指令變化 
	對照產出 

	🧠 學生應該得到的關鍵體悟 
	📘 教學與著作的雙重價值 
	教學上 
	寫作上（《AI雙語精讀與寫作》） 

	🚀 下一步（可選） 
	一、結論先行 
	二、Gratitude 算不算語意場？——算，而且是「中階語意場」 
	層級定位 

	三、副標題在語意場中扮演什麼角色？（關鍵） 
	四、副標題 ≠ 子語意場 
	副標題 =「語意角色設定（semantic role assignment）＋語用框架（pragmatic framing）」 

	五、用你熟悉的術語來精確說 
	六、具體拆解你的兩個例子 
	例 1 
	例 2 

	七、為什麼這種設計「非常高明」？ 
	八、這對你《AI雙語精讀與寫作》的直接啟發 
	可用一句話概括成方法論 

	九、如果你願意，下一步我可以幫你做的事 

	Agency（主語意場） 
	十種副標題 × 十種語意角色 
	1️⃣ Agency: Taking Back Control of Your Life 
	2️⃣ Agency: The Power to Make Meaningful Choices 
	3️⃣ Agency: Acting Instead of Reacting 
	4️⃣ Agency: The Foundation of Personal Responsibility 
	5️⃣ Agency: Shaping Your Future Through Daily Actions 
	6️⃣ Agency: Freedom Within Constraints 
	7️⃣ Agency: Resisting the Pull of Victimhood 
	8️⃣ Agency: Learning to Author Your Own Story 
	9️⃣ Agency: A Skill That Can Be Strengthened 
	🔟 Agency: The Hidden Driver of Social Change 

	🔑 關鍵總結（這一句你可以直接寫進書裡） 
	📘 對《AI雙語精讀與寫作》的直接價值 
	如果你願意，下一步我可以： 



