
Trenton’s Rainmaker Challenge 

 
<@01HPR22M99T7E1NJ3JHQ61TDMR> 
 
What is the critical task you completed today that is moving the needle most? 
 

●​ Worked on AI carousel  
 

17/8/24 Twilight Review 

●​ Tasks done: 18/26 

🌟 What wins did I achieve today? 🌟 

●​ Output 
○​ Client post 
○​ Made another ad draft 
○​ Client assures me she’ll send it to her boss tomorrow. 

●​ Other 
○​ Gathered ~150 leads 
○​ Setup 75% of my carousel bot, there were many unknowns along the way. 

📘 What lessons did I learn today? 📘 

●​ Hypothesis: anymailfinder stops adding leads after the 150 mark 
●​ This means I’ll need to make 2 of these accounts daily. 
●​ Using single-use cards and virtual cards can be done for this 

🚧 What roadblocks did I face? 🚧 

●​ Powered by 4h 30m of sleep today, focus isn’t optimal. 

💡 How will I improve and progress tomorrow?💡 

●​ Sleep until 6am 

🔄 What worked well and will be repeated? 🔄 

●​ Follow dream 100 list to engage with their stories when I don’t have my phone 
●​ Use agentive for gpt 4o integrations with voiceflow 

✉️ Who do I need to connect with?✉️ 

●​ Client 



●​ Leads 

📌 What tasks remain uncompleted📌 

●​ Haven’t filmed looms 
●​ Haven’t finished school work 
●​ Still have issues in my carousel bot 

🎯 What changes do I need to make to my CONQUEST PLAN? 

●​ Position(s) on Process Map: 
○​ 4.1-4.4 
○​ 6-6.5 

🥇 The final assessment of the day's productivity🥇 

Yesterday’s score: -52% 

Today’s score: 10% 

💰Tomorrow’s Targets💰 

●​ MAIN OBJECTIVE: Finish AI carousel AND film loom video 
●​ Make a loom video for the lead in the AI niche (if necessary) 
●​ Finish personal statement 
●​ Sunday ooda loop 
●​ Maths, FM, Spanish work for the day 
●​ Client ad work and video posts 
●​ Return weight set to DPD 
●​ Gather 2,500 leads from sales nav 

  

 
Any other thoughts you have on your current situation and what you need to work on: 

●​ n/a, just need to calibrate sleep again. 
●​ Simple 

https://www.canva.com/design/DAGKlr8Rm0w/VJ6x-urL2v0ipXeBt9Ogag/view?utm_content=DAGKlr8Rm0w&utm_campaign=designshare&utm_medium=link&utm_source=editor

	17/8/24 Twilight Review 

