Subiject line: Ride the wave.

Hey Elle,
Going up the ladder in the relationship industry is simpler than you think.

Yet Shallon Lester and Matt Boggs are taking the biggest slice of the pie. Okay, how are they
doing it?

Real simple. They've figured out how to make a persuasive, magnetic ad without getting
censored

Because the most frustrating feeling is when working for hours or even days on an ad
campaign,

Only to get tied down to making your ad weak and getting no results or getting censored. and
you can solve this issue.

Now, there's a way to escape this cycle and climb the ladder of achievements.

Il happen within 4-6 weeks and you’ll get a 16% customer base increase and increase your
conversions by 8%.

If you want to know how it works we can schedule a 15-minute Zoom meeting.

I'll show you how you can achieve the goal of getting out of censorship and climb the ladder of
achievements.

So Elle, does Monday sound good?
HADI

PS: | will also tell you why the top players in this industry are not targeting people who want to
buy now;)



