Steps To Follow To Launch A Successful Facebook Ad-Campaign That
Will Deliver 30-50 Patients a Month.

2.) On-Boarding - Get Client Information (Must create this)

ClickFunnels Software

3.) Build Client Funnel (import funnel & edit)
4.) How To Edit Funnel Tutorials (21 Video Tutorials)

Active Campaign Software

5.) Connect ClickFunnels to Active Campaign
6.) Create List in Active Campaign & Connect to Funnel
7.) Add the Local Business as User in Active Campaign
8.) How Automations Work
- Email: Sent to Business owner (notification of Lead)
- SMS 1: Sent to client with coupon
- SMS 2: Sent to Business owner (notification of new lead)
- SMS 3: Sent to Business owner again in 15 minutes (reminder to follow up with lead)

9.) Installing Automations
10.) Email Series Sent Out to Customer that Opts-In (5 email series) ??? (Need Templates)

Video Software: (OFFEO or inVideo)

11.) Create Video
- Why Make Video Ads & Funnel Congruency
- Video Slides Size & Length
- Easiest Methods to create video ad
- EXAMPLE: Chiropractor Video (15 seconds in length)
-Cr imple vi with Rocketium (TUTORIAL
- EXAMPLE: Chiropractor Video (57 seconds in length)
- Create videos with Rocketium Part 1 (Advanced Tutorial 1)
- Create videos with Rocketium Part 2 (Advanced Tutorial 2)
- Uploading Video To Asset Library
- Using Creative Hub To Preview the Ad & Video

- Writing the Ad

Setting Up: Business Manager Account

12.) Create "Business Manager Account"
13.) Create Your AD-Account

14.) Add Payment Method to AD-Account

CreateFacebook Page (To Advertise From)

15.) Create Master Facebook Page




Create Advert: (Creative Hub or AdParlour)

16.) Create FB Adverts (Creative Hub)
- Using Creative Hub To Create & Preview The Ad
- Chiropractor Advert: (That Delivered 100 Leads/Patients in Campaign)
- Formula to Write Ad... (use Creative Hub)

17.) 20 Dentist Advert Templates (Offers | Created, Free & Discounted)

18.) More Dentist Templates (Dr Anissa Holmes)
- Meet The Dentist

- Dental Implants - Orthodontics

- Invisalign - Six Month Smiles
- Cosmetic Dentistry - Pediatric Dentistry
- Teeth Whitening - Periodontics

- Pre-Wedding Smile Consultation - Oral Surgery

19.) Sweepstakes Advert/Contest/Raffle/Competition (Dino Gomez)

Using Business Manager

20.) Install Pixels
- Facebook Pixel Introduction
- How Pixel Work (Diagrammatic Explanation)
- Creating Your Master Facebook Pixel

- Installing Pixel In ClickFunnels
- Installing Pixel Helper Extension

- Install Pixel Events
- Assigning Pixel To An Ad Account

21.) Upload Customer Patient List + Lead List... (Create Audiences & Targeting)

- The Anatomy of Business Manager

- Structure of Ad Account (Diagrammatic Explanation)

- Structure of Ad Account (Real Ad Account)

- Audiences Overview (cold & warm, Interests, Age ranges)
- Uploading Email Lists & Creating Facebook Audience

- Creating Web-Retargeting Audiences from Website visitors

- Creating "Look-A-Like" Audiences
- What if you don’t have a customer list and pixel list (Targeting)

22.) Business Manager Account Login
- We have Ad-Account, then Campaigns, then Ad-Sets, then Ads)

Waterfall Campaign Framework

23.) The Waterfall Campaign Framework

24.) Difference between Dino Gomez campaign... VS... Waterfall campaign
25.) How much should | spend for Facebook-Ads




26.) Campaign Launch Checklist

CREATE FIRST CAMPAIGN... (As Draft First)... THEN GO LIVE!

27.) GOAL OF CAMPAIGN 1
- To Send "100 Unique CLICKS To Funnel"
- Create "Look-A-Like" Audience of 100 CLICKS Received
- Find Winning Offers Based On Cost-Per-Lead Received

28.) CREATE FIRST CAMPAIGN & AD-SET

1.) Create New Campaign (Draft)
2.) Create New Ad Set (Draft)

3.) Create Ad (Draft)
4.) DONE.. We Have Just Created Our First Campaign DRAFT, Now We EDIT
5.) Edit Campaign (Edit)
6.) Edit Ad-Set (Edit)
7.) Edit Ad (Edit)

8.) DONE.. We Have Just Completed Campaign 1 "DRAFT" Now Make It Go LIVE
9.) PUBLISH: Ad-Set For Review To Make It Go LIVE!
10.) DONE... Now Wait for AD To Go LIVE (24 Hours). Then Create 2nd & 3rd AD-SET.

29.) Dark Post Advan Why Y
- Simply means to use the "POST ID NUMBER" when duplicating ad for other Ad Sets.
- By doing this you do not have to create a new ad for each one.
- But more importantly you carry ALL the Social Proof.
- You use the same advert and collect and display all social comments which will
increase conversions.

30.) CREATE SECOND AD-SET
- We only duplicate the other 2 Ad-Sets... AFTER first Ad-Set is approved!
- Instructions: To Duplicate Ad-Set
- Editing Second AD-Set
- DONE... Second AD-SET "DRAFT" Is Complete... Now Create The Third AD-SET

31.) CREATE THIRD AD-SET
- Instructions: To Duplicate Ad-Set
- Editing Third AD-Set
- DONE.. Third Ad-Set 'DRAFT' Is Complete.. NOW Make Both AD-SET's Go LIVE
- Instructions: To Publish Both Ad-Set's For Review To Make Them Go LIVE!

32.) Reading The Relevant Data From Facebook Ads-Manager
- How To Read The Data: What Each Column Means

- Instructions: How To Edit Columns - Make Changes (Create Workflow Columns To
Analyse Data)
33.) #1 Reason Why Your Campaign Will Fail
- You will fail if you stop ads too soon and do not allow Ads to run for long enough to
get accurate data.
- Let them run till each Ad-Set gets a minimum 1,000 Reach (showing each ad to
minimum of 1,000 people) Or a minimum of 50 Clicks.




- And for entire campaign... which consists of 3 Ad-Sets.
- To collectively get a minimum of 100 Clicks (unique link clicks) combined from all 3
Ad- Sets.... (that's 100 people Total that click on link in the ads). So you get accurate
data.
- Once we have the data we will use it to run next "Optimised Campaign" to reduce lead
cost.... Trust in the process!

34.) Data Analysis Of Campaign 1 And Bringing the CPL Further Down
- Instructions: STEP 1 - Fill Out Form

- FORM DETAILS: (Where to Access Data)
- DONE... We Have Collected ALL Data For This Campaign!

35.) T mplete After Data Received (How many days?)
- Turn off Non Profitable Ad-Sets:
- DUPLICATE most profitable Ad-Sets... APPLY winning demographics from sheet above.

36.) CREATE NEW FOURTH AD-SET... (If necessary, after review to bring CPL down further)

- Instructions on how to create new Ad-Set in Campaign 1

- DONE: How This Will Help

- OK, so we have created the new "Optimized Ad-Set" this will help with a lot of things
- Will help me reach that 100 CLICKS we after for this Campaign,

- So i can graduate to the next level

- Campaign 2, where we increase the budget and will also get a good number of leads

37.) Einal Results of Waterfall Campaign 1

LAUNCHING WATERFALL CAMPAIGN 2

38.) GOAL OF CAMPAIGN 2
- Collect "100 LEADS" Combined From Funnel
- Create "Look-A-Like" Audience of 100 LEADS Received
- Find Winning Offers Based On Cost-Per-Lead Received
- Find Winning Offers Based On Targeting: Interest, Age, Gender

39.) When to Create a New Campaign

40.) INSTRUCTIONS
1.) Create Lookalike Audience (everybody who visited the funnel)
2.) Create New Campaign (Draft)

3.) Create New Ad Set (Draft)
4.) Create New Ad (Draft)
5.) EDIT New Campaign (Edit)
6.) EDIT Ad Set (Edit)
7.) EDIT Ad (Edit)

8.) Publish Campaign - Make It Go LIVE!
41.) Data Analysis of Campaign 2

LAUNCHING WATERFALL CAMPAIGN 3
The Golden Campaign!



42.) GOAL OF CAMPAIGN 3
- Create "Look-A-Like" Audience of 100 LEADS Received.
- Apply Targeting Parameters Of Winning Audience Like: Age, Gender, Interest

43.) Do You Really Want To Start a New Campaign?

44.) INSTRUCTIONS
1.) Confirm 100 Leads Collected From Campaign 1 & 2
2.) Turn OFF Ad-Sets That Are Costing Too Much
3.) CREATE: Look-A-Like Audience (converted into a LEAD, reached Thank-You Page)
4.) Create New Campaign  (Draft)

5.) Create New Ad Set (Draft)
6.) Create New Ad (Draft)
7.) EDIT New Campaign (Edit)
8.) EDIT Ad Set (Edit)
9.) EDIT Ad (Edit)

10.) Publish Campaign - Make It Go LIVE!
45.) Data Analysis & Scaling of Campaign 3

BRAND WE CREATED

46.) The Brand You Created (The Beast)
- So Here Is How a Normal Local Ad Agency Newbie Works
- So What Have We Basically Created?... We have created a BRAND!
- Second Biggest Advantage... You Never Have To Start From Scratch!
- We can create "Look-A-Like Audience" in new clients account from data obtained from
previous clients campaign.
- When We Get A New Client: All We Do Is Target a New City
- So With New Clients: You Will NOT Have To Start All The Way From Scratch
- Instructions on How To Implement

ADDING CLIENT TO BUSINESS MANAGER + CREDIT CARD

47.) Getting Paid
1.) When to stop free trial
2.) Different ways of processing payments
3.) Adding local business client to business manager
4.) How To Add Your Credit Card To Facebook (Walk through for client)
5.) Using Credit card authorization forms

48.) How To Create Re-Targeting Facebook Ads (CAM — Module 5)

49.) Targeting (from Dr Anissa Holmes & Dino Gomez)

OUTSOURCING / WHITELABEL VENDORS




WATCH VIDEO - http://ivantraining.com/kallzu/outsourcing-fb-campaigns

Contact Them

The way it works is you reach out to them and jump on a call with them.
They will give you the information and their pricing information.

And once you close a client, they will have On-Boarding process for you.

To have them take over as the Fulfilment Team.

Ankita Mankotia

Tel: 270-316-4550

Website: https://ankitamankotia.com

FB Messenger Page: www.messenger.com/t/553659449
FB Page: www.facebook.com/ankita.mankotia

Pricing:
e Single Client USD 449 per month per client
3 or more clients USD 399 per month per client
10 or more clients USD 299 per month per client
GHL- One Time setup fee of USD 99 per client
(if you want me to setup GHL snapshot, campaigns, triggers, etc)

Notes:

Found her on pvt FB Group Josh Nelson

Specialises in FB Advertising, Dental Niche, Med Spas, Chiropractors and more
Has worked with many agencies, has good reviews and testimonials

Can set up ClickFunnels & Go High Level (owners Shaun Clark & Robbin Allen)
She can run budges from $500 to $50,000 in Ad spend

Have spoken to her... contact her when | have paid clients.

es:

5 6 o6 o o o o

Nic

® Realtors, Mortgage, Solar, Med Spas, Dental, HVAC, Docs, Chiros, Home Services,
and many others

Chris Niles
Tel: 270-316-4550
Email: Chris@localguysmarketing.com



http://ivantraining.com/kallzu/outsourcing-fb-campaigns/
https://ankitamankotia.com
https://www.messenger.com/t/553659449
https://www.facebook.com/ankita.mankotia
mailto:Chris@localguysmarketing.com

Website: LocalGuysMarketing.com

FB Page: ?
Notes:
e Ultimately what they specialise in is Google Ads. (Wonder if they do Pay Per Call?)
® But a lot of their campaigns focus on Google Ads + Facebook Ads combo
o Alot of times they will start on Google Ads and Re-Target on Facebook.
e They also handle some YouTube Ads as well.
e JR trusts this guy, knows they will do a good job for you.
Niches:
e Roofing e Chiropractor e Attorney
e Mold Removal e Salon e Optometrist
e Restaurant e Med Spa e Invisalign
e Chiropractor e Gym ® Braces
e Salon e Real Estate ® General Dental
e Med Spa e Home e Lasik Eye Surgery
e Gym Remodelling e Testosterone
® Real Estate e Septic Replacement
e Home e Pool Builder Therapy
Remodelling e Contractors e Boat Sales
e Septic e Yoga Studio ® Ecommerce
e Pool Builder e Massage Spa ® Plus more, talk to
® Roofing ® CrossFit them.
e Mold Removal e Auto Detailing
e Restaurant e Auto Dealership

Google Ads (Rob Warner) — Invisible PPC
Rob Warner

Invisible PPC

Email: gethelp@invisibleppc.com

Website: InvisiblePPC.com

FB Page: ?

Notes:

e They focus mainly on Google Ads
e Have aton of niches


http://localguysmarketing.com/
mailto:gethelp@invisibleppc.com
https://invisibleppc.com/

Niches:

e Auto Services - Body Shop ® Legal - Workmans Compensation
® Auto Services - Repair Law
e Mechanic - General e Moving & Storage - Movers
e Chiropractor - General ® Moving & Storage - Storage
e Chiropractor - Pain Area Solutions
e Dental - Cosmetic Dentistry e Paving - Commercial
e Dental - Dental Implants e Paving - Driveways
e Dental - Dentures e Paving - General
e Dental - General Dentistry e Pest Control - General
e Dental - Invisalign ® Pest Control - Indoor Bugs
e Dental - Orthodontist ® Pest Control - Indoor Mammals
e Doctor - General Practioner ® Pest Control - Mosquito
e Doctor - Urgent Care e Physical Therapy - General
® Electrician - General Electrician e Physical Therapy - Pain Area
e Electrical - Need Specific ® Plumbing - Service Plumber
e Electrical - Rewiring e Plumbing - Water Heater
e Funeral Services - Cremation e Remodeling - Basement
e Funeral Services - General Waterproofing
e House Cleaning - Carpet e Remodeling - Bathroom
e House Cleaning General Cleaning e Remodeling - Countertops
e HVAC - AC Installation/Repair e Remodeling - Kitchen
e HVAC - Commercial e Remodeling - Window
e HVAC - General Replacement
e HVAC - Heat Installation/Repair ® Roofing - Commercial
e Landscaping - General ® Roofing - General
® landscaping - Hardscaping ® Roofing - Metal Roofs
e Landscaping - Sprinkler Systems ® Roofing - Storm Damage
® Legal - Bankruptcy - General e Water Damage - General
e Legal - Bankruptcy - Specific Types e Water Damage - Mold
e Legal - Criminal - DUI/DWI Lawyer Remediation
® Legal - Estate Planning - General e \Water Damage - Need Specific
® Legal - Estate Planning - Probate e Weight Loss - Coolsculpting - Fat
® Legal - Family - Divorce Reduction
e Legal - Family - General e \Weight Loss - Coolsculpting -
® Legal - Immigration Lawyer - General
General e Weight Loss - General
® Legal - Personal Injury - General e Weight Loss - Medical
® Legal - Personal Injury - Vehicle

Accident

Facebook Ads: Real Estate Niche (Sean Rodinger) — UpSouth Media
Sean Rodinger - Co-Founder & Head of Operations
Seth Killian - Co-Founder & Head of Business Development



Email: seth@upsouthmedia.com
Website: UpSouth.media
YouTube Channel: https://www.youtube.com/channel/UCDz9Vb3ihWXfObiYTtOa-BQ/videos

FB Page: ?

Preferred “Real Estate” white label provider who will let you leverage

their case studies (Real Results for Real Estate Agencies)

Homegrown Instant Leverage Members

(Do not have link) - Watch this video explaining our services first

Contact Them:

e Fastest Response - Please send a direct message through Instant Leverage Slack
channel to either Seth or Sean.
e Alternative Option - Please send email to seth@upsouthmedia.com

Notes:

e They started off as our agency clients, and we've promoted them to Whitelabel
Providers

e So they focus specifically on the Real Estate niche.

o Might be a good route for you especially if you're just getting starting.

e They will allow you to use their Case Studies, and leverage their case studies in order
to close your clients since you are using their team as your Whitelabel providers.

e |[f your brand new and completely nicheless, then this might be a good route for you
for the simple fact that they have a lot of support for new people.

e They will help you with the Demo Presentation

e And they will allow you to leverage their Case Studies.

® | Trust these guys a ton and they do a great job

Leaked MasterClass Training Demo - https://vimeo.com/591447843

Pricing

Items: Apprentice (5400/mo) Advanced ($800/mo)
180 Days Follow-Up Nurture Email Program Copy Provided Done For You
Ad Buying (Campaign Setup & Management) Done For You Done For You
Bi-Monthly Meetings Included Included
CRM Setup (LionDesk) Done For You
Al Powered Text Messaging (Qualification) Done For You

Important Caveats:

e Minimum $500 Ad Spend
e 5400 one-time setup fee for Advances Package



mailto:seth@upsouthmedia.com
https://www.upsouth.media/
https://www.youtube.com/channel/UCDz9Vb3ihWXfObiYTtOa-BQ/videos
mailto:seth@upsouthmedia.com
https://vimeo.com/591447843

e Apprentice setup fee waived for Instant Leverage
e 30 Day Cancellation Notice required

4 Resources Provided "on the house" for Instant Leverage Members Starting Out

Sales Deck (17+ slides)

First Call Framework Script for Qualifying REAs
Case Studies (Only if you use us for fulfilment)
Cold Call Framework Script for Setting Appts

Andrew Lewis

Contact through website: bit.ly/AgencyTurnKey

Website: https://www.themarketingco.co/agency-turn-ke
FB Page: ?

|:'>.W!\’!—‘

PRICING: $497 month/client — No Contract

He is kind of a general Facebook Ads Agency
So he handles all niches mentioned below

He includes Re-Targeting

His fee increases with the amount of Ad-Spend

Niches:
Health Insurance Restaurant
Life Insurance Pest Control
Beauty Spa Fitness
Auto Dealer Solar
Personal Injury Attorney Ask if he does others, like dental?
HVAC

White-Label Pricing for Agencies

Focus On Getting More Clients, Worry Less About The Fulfillment

Basic Standar Premium
Ideal for a Starter-Agencies Perfect for a Growing Agencies Bes: Appointment Focused Agencies
No Setup Fee No Setup Fee No Setup Fee
$500- $1,000/month (3 51,000 - $2,999/month @ 3,000 - $4,999/month &
1 Business / Per Client 1 Business [ Per Client 1 Business / Per Client
Retargeting Included Retargeting Included Retargeting Included



https://www.themarketingco.co/agency-turn-key
https://www.themarketingco.co/agency-turn-key

Login Credentials
Website URL: https://moreclientsconsulting093394.dashclicks.com/

Username: ivanhq007 @gmail.com
Password: 3229

Social Media Pages
FB Group: https://www.facebook.com/groups/marketersmindset
YouTube Page: https://www.youtube.com/c/DashClicks/videos (Some Good Training Here)

PRICING: $499 month + $350 Setup (Up to $2,999 Ad-Spend)

Details Used

Name - lvan du Plessis

Email - ivanhq007 @gmail.com

Password - 3229

Phone Number - +63 998 429 0103

Company Name - More Clients Consulting

Account - moreclientsconsulting093394.dashclicks.com


https://moreclientsconsulting093394.dashclicks.com/
https://www.facebook.com/groups/marketersmindset/
https://www.youtube.com/c/DashClicks/videos

Can Do Any Type Of Paid Online Marketing & Work

(Reasonable Pricing)

Need Help Placing an Order?

4 Search Engine Optimization (Basic) Facebook & Instagram Ads (Basic)
( Chat With Us

$349fmonth $499!month + $350fsetup
= » ; =
T Popular Services - @ SRP: $998/month + $700
78y
B Facebook & Instagram Ads 10 Keywords 1 Article Per Month $0 - 52,999 Ad Spend Includes Campaign

Buildout

Y Funnel Building This plan is ideal for a 1-10 page website. Whether the goal is

dominating local search results for your geographic area or This plan is for ad spends ranging from $0 - $2,999. Get
r_,_’-_: . o boosting organic search results at the national, and even instant results with our pay per click marketing programs on
B2l Website Design global level Facebook and Instagram.

A . R
W&y Search Engine Optimization i= View More 2 Add to Cart = View More 2 Add to Cart
I

i
% Google & YouTube Ads

&

S8 social Media Posting Google & YouTube Ads (Basic) Funnel Building (Basic)
iz listings Manager $499]munth + $350}setup $499[one-time

e L

@ SRP: $998/month + $700/se!

© SRP: $998/one-time

'7_\, Content Marketing
$0 - $2,998 Ad Spend Includes Campaign 2-Step Funnel 2 Email Automations
@ Call Tracking Buildout
This plan includes a 2-step funnel with 2 auto email
S\{ & This plan is for oq spends ronging from $0 - $2,999. Get seguences. This cgstcm funnel build for \,«gur clients .
Z@\ Ageney Website instant results with our pay per click marketing programs on marketing campaign will act as the main lead generation
Google and YouTube. Make sure your clients website stays system

at the top of search results when consurmers are looking for
their products or services

i= View More ¥ Add to Cart = View More 2 Add to Cart

Plus can get resources from list below.

Finding Resources For Your Funnel

1.) Logo
e swipe alogo - use google (niche + area)
® FreelLogoDesign.org
e www.iloveimg.com/crop-image (Need to crop image)

2.) Background Image
e freepik.com

® pixels.com
e google image search - "chiropractic click"

3.) Video
e Groupon.com - Find a promotional video from an advertiser
® Google - "chiropractic click" find a video
® Rocketium — make a video
e Upwork, Fiverr, ???



4.) Testimonials
e Groupon.com - Swipe competitor testimonials
® Check competitors website and swipe
® Yelp or FB Page, can swipe from there

1.) Dentist Funnel 4.) Jiu-Jitsu Funnel
2.) Chiropractor Funnel 5.) Kids Martial Arts Funnel
3.) Cryotherapy Funnel 6.) Crazy Discount Funnel (Dan Henry)

FAM Funnels To Copy To ClickFunnels Account
Copy & Paste Links

lvan Page With ALL Downloads - http://ivantraining.com/kallzu/fam-vault-templates/
Dentist - https://app.clickfunnels.com/funnels/6966492/share/zod5vuge3yglaxbo

Chiropractor - https://app.clickfunnels.com/funnels/7072882/share/9srckem8vkw80w1
Cryotherapy - https://app.clickfunnels.com/funnels/7588868/share/1dyeiémejdyybha6

Jiu-Jitsu - https://app.clickfunnels.com/funnels/5002508/share/vl6r56v4a7vyzori

Kids Martial Arts - https://app.clickfunnels.com/funnels/7075799/share/mehlvhhfSeluipvl
Crazy Discount Funnel — https://app.clickfunnels.com/funnels/4480711/share/639t66jgpetqfiv

CAM Agency Funnel

CAM Funnel - https://app.clickfunnels.com/funnels/6420781/share/wvx5wxfpjgxenliy
Agency Website - https://app.clickfunnels.com/funnels/6420769/share/8aejab215bdfb2gb


http://ivantraining.com/kallzu/fam-module-2-download-install-mock-up-funnels/
http://ivantraining.com/kallzu/fam-vault-templates/

Dino Gomez Funnels To Copy To ClickFunnels Account

0.) Dino Page with ALL Downloads - hitps://dynamik365.com/free-niche-funnels-download/

0.) lvan Page with ALL Downloads - http://ivantraining.com/kallzu/dino-templates/

1.) Gym & Fitness Funnel - https://app.clickfunnels.com/funnels/4164145/share/crxe67pxi3qox2pp

2.) Dentist Funnel - https://app.clickfunnels.com/funnels/3988481/share/m2xvdofw6a2m8h8b

3.) Local Business Retargeting - https://app.clickfunnels.com/funnels/4354875/share/5pgxpwmfngOiathm

4.) Dynamik Trifecto Authority - https://app.clickfunnels.com/funnels/4355189/share/ilzvenjvpo7pvpOw

5.) Entrepreneur Website - https://app.clickfunnels.com/funnels/4588262/share/2jtwyhsp9n2rfnhe

6.) Chiropractor / Surgeon Funnel - https://app.clickfunnels.com/funnels/4806057/share/pszydrhkalpgdqio
7.) Book Launch Funnel - https://app.clickfunnels.com/funnels/4806002/share/3sqgbnyych2jtlit

8.) Agency PDF Lead Capture - https://app.clickfunnels.com/funnels/4806042/share/rviobm4op4f9irké

9.) Webinar Funnel - https://app.clickfunnels.com/funnels/4806027/share/nf16aihjfzij7117

10.) Real Estate Buyer's Funnel - https://app.clickfunnels.com/funnels/4806015/share/vfoo0z110zfqyven

11.) Supplement Funnel - https://app.clickfunnels.com/funnels/4806008/share/50quj6hh0pjh9zim

12.) High Ticket Coaching - https://app.clickfunnels.com/funnels/4806009/share/8j9a4d9f5ihyabig

13.) Yoga Studio Funnel - https://app.clickfunnels.com/funnels/4807393/share/fq0q0pliukh5n3h8

14.) ECOM: Free Product + Shipping - https://app.clickfunnels.com/funnels/4807396/share/mt8qjt58gsthm0jg
15.) SWEEPSTAKES Funnel (Standard) - https://app.clickfunnels.com/funnels/5763859/share/axqdliostgjlp2if
16.) SWEEPSTAKES Funnel (Luxury) - https://app.clickfunnels.com/funnels/6495924/share/2c8n1pkvitbenv2o

Copy Funnel To Your Account:
https://app.clickfunnels.com/funnels/6966492/share/zod5vuge3yglaxbo

Niche: Dentist
Main Offer: Teeth Cleaning + X-Rays + Exam for Only $69 (87% Discount)
Thank You Page Offer: Additional $10 Off... Only $59

Funnel Optin Page Example:
http://www.hollywoodsmilepros.com/new-patient-offer
https://chriswintersemail.clickfunnels.com/fam-dentist

Funnel Thank You Page Example:
http://www.hollywoodsmilepros.com/thank-you-bonus
https://chriswintersemail.clickfunnels.com/new-patient-offer-a27463032

Video Example: http://ivantraining.com/kallzu/fam-vault-templates

Ad Copy:

g Hollywood Smile Pros il Like Page

Sponsored

Hey Phoenix %' 4’

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays,
plus Exam for ONLY $69... (SAVE 87%)... $556 Value =

We only have 18 out of the 50 spots left @

Claim your spot here 3 http:/ /www.hollywoodsmilepros.com

——— ~ - W R )


http://www.hollywoodsmilepros.com/new-patient-offer
https://chriswintersemail.clickfunnels.com/fam-dentist
http://www.hollywoodsmilepros.com/thank-you-bonus
https://chriswintersemail.clickfunnels.com/new-patient-offer-a27463032
http://ivantraining.com/kallzu/fam-vault-templates/

Optin Page (Image)

Y Claim Your In-Office Teeth Cleaning
s Voucher PLUS: X-Rays + Dental Exam

o g N Was $556 Just $69 [SAVE 87%]

(Spots are filling up quick)

Yes ! Claim My

aining) , I



Pop-Up Box

Almost Compiete_

Where Should We Send Your Coupon ?

Enter your Full Name 1
Enter your Email |

Enter your Phone Number

YES ! Send Me The Coupon

& Phone Number is only used to send you the discount voucher and schedule
appointment. 100% Secure. We Never Share Your Details..

Thank You Page (Image)



Y Cumrently 17 Spots Left for Phoenix!

BUT WAIT!

Schedule Now To Book
Your Dentist Appointment and
Get An Additional $10 OFF

WAS $69, NOW ONLY $59... [SAVE $497]
BUT YOU MUST SCHEDULE NOW !

‘00”04”34‘

HOUR MINUTES SECONDS

Activate the voucher plus bonus by calling our office befare the
timer expires to schedule your dentist appointment.. CALL NOW!

(Only a few spots left... First come fist servel.. Fantastic Special Offer - SAVE 89%)

CALL: (602) 737 3624

(Tap To Call Us!)

Map to Office
ROBSON MANOR
; Arizona Biltmore Dentistry r LTMORE
3 2777 E Camelback Rd #107, PhoeniX,  pirections TERRACES
2 AZ85016, United States SAN MIGUEL
4.9 *kdkk 565 reviews ESTATES
R Phoenix Country
1! View larger map ;“;‘E Day School
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Copy Funnel To Your Account:
https://app.clickfunnels.com/funnels/7072882/share/9srckem8vkw80w1

Niche: Chiropractor
Main Offer: 85% Off On Chiropractic Adjustment
Thank You Page Offer: Get an extra FREE Massage worth $105

Funnel Optin Page Example:
https://chriswintersemail.clickfunnels.com/new-patient-offer-ac

Funnel Thank You Page Example:
https://chriswintersemail.clickfunnels.com/new-patient-offer-a27980556szdsz

Video Example: http://ivantraining.com/kallzu/fam-vault-templates

Ad Copy:
Ad Copy :
Attention San Diego o of
Back pain & sores are no fun right? Great news ! It don't have to be that way.

To promote our facility ,
We are giving away vouchers for 85% Off
On Chiropractic Evaluation & Adjustment

to 100 San Diego residents."™

We only have 18 of the 100 spots left.
Claim your spot here L0 bitly/linktofunnel

Chiropractic back adjustment is a scientifically proven approach which gave many patients relief from
discomfort.

Claim your spot and get your voucher.
(Only 18 spots left) EIEA bit.ly/linktofunnel

Optin Page (Image)


https://chriswintersemail.clickfunnels.com/new-patient-offer-ac
https://chriswintersemail.clickfunnels.com/new-patient-offer-a27980556szdsz
http://ivantraining.com/kallzu/fam-vault-templates/

(i Aby's Currently 18 Spots Left for San Diego !

Chiropractic

Claim Your 85% Off Voucher
On Chiropractic Evaluation & Adjustment
Just $125 $19 [Save $106]

(Spots are filling up quick)

L
What Our Patients Are Saying... ’

o D

"I have been seeing Dr Kathleen Morris for about 7 months. | have

been to sevel ractors over the years and she is THE BEST!

Her approa Iped my chronic headaches, neck and back

pain 50 mu have better quality of life___every dayl"

Jill Goedert M ick \ !

"Dr. Morris is a master in her craftl She always does a thorough job
on my poor back and explains everything so that | understand what
she's doing and don't feel intimid . She gives relevant homework
(exercises) and | always breath r and stand straighter when |
leave her office. | highly recommend both her chiropractic care and
the massage therapists' work at Bodylux RXI "

Kelly Cross Brask

Pop-Up Box

Almost Complet |

Where Can We Send Your
Voucher?

{8 Your Information Is Secure & Protected

Your Email Address Here

Your Phone Number Here

& Phone Number is only used to send you the
discount voucher and schedule appointment. Never
used for marketing purposes

YES ! SEND MY VOUCHER

Thank You Page (Image)

-




Aby's
hiropractic

Currently 17 Spots Left for San Diego !

BUT WAIT !!

Get a FREE MASSAGE when you schedule an appointment
NOW [$105 worth massage FREE]

00 03 53

HOUR

MINUTES SECONDS

Schedule before timer expires and to collect 67% voucher
and FREE massage.

Aby Abraham
No openings at the moment.

If you are the owner of this account, you can log in to find out more.

Brought to Yot

Copyright 2018 All R
Terms of Use | Privacy Policy | Eal

-
’

ey



Copy Funnel To Your Account:
https://app.clickfunnels.com/funnels/7588868/share/1dyeibmejdyybha6

Niche: Cryotherapy
Main Offer: Cryotherapy Session for $27 Only
Thank You Page Offer: Schedule in the next 5 minutes to activate voucher

Funnel Optin Page Example:
https://chriswintersemail.clickfunnels.com/fam-cryotherapy

Funnel Thank You Page Example:
https://chriswintersemail.clickfunnels.com/new-patient-offer-a30524078

Video Example: http://ivantraining.com/kallzu/fam-vault-templates

Ad Copy:
Ad Copy :

Attention Walnut Creek s &
Chronic pain, difficulty sleeping are no fun right?...

Most solutions for living a pain free Life costs a lot out of pocket, and required me to take a lot of time out of my
everyday busy life, but not anymore.

Cryotherapy is not just for muscle recovery! It's a great way to reduce inflammation throughout the body.. It's a
quick 2-3 minute process that will give us an energy boost and get our body feeling great! *= #Cryotherapy

Because it is our core mission to help people live a pain-free life using quick and natural alternatives, we are
offering an exclusive invite to try a Cryotherapy session with us for just $27. We only have 18 of the 100 spots
left. Claim your spot here B3 bit.ly/linktofunnel

Our Cryotherapy solution is a scientific approach to using cold temperatures to help our body naturally deliver

extra blood and antioxidants to the areas experiencing pain.
Years of body aches and pain can start being relieved with our sessions which take between 3-5 minutes.

Claim your spot and get your voucher.
(Only 18 spots left) EIE bit.ly/linktofunnel

Optin Page (Image)


https://chriswintersemail.clickfunnels.com/fam-cryotherapy
https://chriswintersemail.clickfunnels.com/new-patient-offer-a30524078
http://ivantraining.com/kallzu/fam-vault-templates/

Currently 18 Spots Left for Walnut Creek!

Claim Your Cryotherapy Session
For $65 $27 [Save 58%]

(Spots are filling up quick)

Yes ! Claim My Discount Coupon

(18 Spots Remaining) Pay at facility, No Online payment required

What Our Patients Are Saying...

[ ]
"I began cryotherapy to assist with recovery after workouts and for
nerve pain in my shoulder and lower back. | have experienced
significant imp in reduced and lower back pain
and decr | soreness after workouts."
|

Reed § ki

"I tore my MCL, so | gave it  try. | had much less pain and
ecovered faster than expe with | confidence to resume my
ing.| highly recommend US Cryotherapy to al recovering
an injury or an athlete ining." K <]
el ek
) by
&

Copy
Terms of Use | Priv:

CONGRATULATIONS

Your $27 voucher has been secured for the 5 minutes!

00 04 47

HOUR MINUTES SECONDS

Click below to schedule your free consultation, and activate
your voucher

YES ! Confirm & Activate My Voucher

(You will be taken to a scheduler. No Payments Required)




Copy Funnel To Your Account:
https://app.clickfunnels.com/funnels/5002508/share/vi6r56v4a7vyzori

Niche: Jiu-Jitsu
Main Offer: 83% Off on The First Month Of Martial Arts Classes
Thank You Page Offer: Get A Free Uniform (Worth $89)

Funnel Optm Page Example

Video Example: http://ivantraining.com/kallzu/fam-vault-templates

Ad Copy:

Ad Copy :
Attention San Diego & o
Want to shed pounds while learning self defense ?

To promote our facility ,

We are giving away vouchers for 83% Off
On 1 Month Of Brazilian Jiu-litsu Classes
to 100 San Diego Residents. =

We only have 18 of the 100 spots left. ©
Claim your spot here B3 bit.ly/linktofunnel

Martial arts have proven to improve discipline and confidence and other benefits too.

Claim your spot and get your voucher.
(Only 18 spots Lleft) oo bit.ly/linktofunnel


https://chriswintersemail.clickfunnels.com/fam-jiu-jitsu-funnel
https://chriswintersemail.clickfunnels.com/posh-detailing-main-ty
http://ivantraining.com/kallzu/fam-vault-templates/

Optin Page (Image)

Get 83% OFF Coupon On
First Month Of Brazilian Jiu-Jitsu -

Just $150 $29 [SAVE $121] ’ ’
4 /100 Coupons Remaining . »
’

YES ! SEND Me The Coupon

" Copyright 2018 All Rights Reserved
S@| Privacy Policy | Earnings Disclaimer | Disclaimer

Your Discount has been activated.
BUT WAIT !!
WE LIKE TO GIVE YOU MORE

We are offering

1 Free Uniform

To those who call and book their spots TODAY
[This offer is only available today]




Copy Funnel To Your Account:
2?9?2777

Niche: Kids Martial Art
Main Offer: 8% OFF Kids Martial Arts Classes
Thank You Page Offer: Get A Free Uniform (Worth $89)

Funnel Optin Page Example:
https://chriswintersemail.clickfunnels.com/fam-martial-arts-asdsad3

Funnel Thank You Page Example:

https://chriswintersemail.clickfunnels.com/martial-arts-ty

Video Example: http://ivantraining.com/kallzu/fam-vault-templates

Ad Copy:

Ad Copy :

Attention Parents of San Diego o &

Developing Self confidence & discipline in our kids is a challenge right ?
But what if there is a fun way to do it ?

Using Martial Arts , Kids develop focus, confidence, self-discipline, and self-respect while learning self-defense
skills that make them bully-proof.

To promote our facility ,
We are giving away vouchers for 80% Off
On Kids Martial Arts Classes

to 100 5an Diego Young Champs.®=

We only have 18 of the 100 spots left. O
Claim your spot here B3 bit.ly/linktofunnel

Martial arts have proven to improve discipline and confidence.

Claim your spot and get your voucher.
{Only 18 spots left) BB bit.ly/linktofunnel


https://chriswintersemail.clickfunnels.com/fam-martial-arts-asdsad3
http://ivantraining.com/kallzu/fam-vault-templates/

Optin Page (Image)

C.iu
artial Arts

#san o, CA

Get Your 80% OFF Coupon On
Kids Martial Arts Classes
Just $110 $19 (SAVE $91)

4 /15 Coupons Remaining .

Unwavering self-confidence

Improved focus and concentration

The tools to overcome bullying

Self-defense skills to keep them safe

Habits to promote a healthy, active lifestyle

Strong leadership and teamwork skills

YES ! Claim My
Discount Coupon

-

Thank You Page (Image)




##san Diego, CA

CONGRATULATIONS !

BUT WAIT !
WE LIKE TO GIVE YOU MORE

We are offering

[WORTH $89]

Copy Funnel To Your Account:
https://app.clickfunnels.com/funnels/4480711/share/639t66jgpetqf4v9

Niche: Dentist Example
Main Offer: Free Teeth Cleaning
Thank You Page Offer: Call Now & Get FREE X-rays!

Funnel Optin Page Example: Offline
Funnel Thank You Page Example: Offline

Watch Training Video: http://ivantraining.com/kallzu/fam-vault-templates/#offer6

Optin Page (Image)


http://ivantraining.com/kallzu/fam-vault-templates/#offer6

Get a FREE Teeth Cleaning!
Only 50 Vouchers Available!

Hey Spring Hill Peeps! We are doing a special, 50
FREE Cleanings to promote our office! Claim a
Voucher now!

GIMMIE MY VOUCHER!

& 100 Never Share Your Email

Thank You Page (Image)



Your Voucher is in your Inbox!
BUT WAIT! Call and Schedule your cleaning NOW, and get FREE X-rays!

CALL 555-555-5555
to BOOK NOW and get your FREE X-rays!

How To Edit Funnel Tutorials:

http://ivantraining.com/kallzu/clickfunnels

0.) How to Change Absolute URL of ClickFunnels (http://ivantraining.com/kallzu/clickfunnels/#offer9)
1.) Introduction To Module 3

2.) Building Your Mock-Up Funnel

3.) Which Funnel To Choose

4.) Finding Resources For Your Funnel

5.) Update Logo of Your Funnel

6.) Troubleshoot Logos that look weird

7.) Changing the Background Of Funnel

8.) Editing Text Inside Funnel

9.) If the offer is not Free

10.) Editing Buttons In ClickFunnels

11.) Adding Videos To Funnel

12.) Editing Popup

13.) Adding Testimonials

14.) Footer Of Your funnel

15.) Editing Thank you page

16.) Thank You Page Offer change

17.) How To Add Calendly Appointment Calendar To Thank You Page
18.) Add Tap To Call Instead Of Scheduler

19.) Thank You Page Exit Popup

20.) Mock-up Funnel 2 (Auto Detailing to Martial Arts Funnel)

21.) Mock-up Funnel 2 (Auto Detailing to Martial Arts Funnel) Part 2

ACTIVE CAMPAIGN SOFTWARE



http://ivantraining.com/kallzu/clickfunnels/
http://ivantraining.com/kallzu/clickfunnels/#offer9

INDEX

1.) Connect ClickFunnels to Active Campaign

2.) Create List in Active Campaign & Connect to Funnel
3.) Add the Local Business as User in Active Campaign
4.) Install Automations

Email: Sent to Business owner (notification of Lead)

SMS 1: Sent to client with coupon

SMS 2: Sent to Business owner (notification of new lead)

SMS 3: Sent to Business owner again in 15 minutes (reminder to follow up with lead)

5.) Email series sent out to customer (5 email series) ??? (Need Templates)

Connect ClickFunnels to Active Campaign

http://ivantraining.com/kallzu/active-campaign/

Instructions:

Log into Clickfunnels and have Active Campaign credentials ready namely "APl & URL
Key"

We are going to connect Active Campaign account to Clickfunnels.

Clickfunnels - Click on profile pic in top right corner and choose Account Settings...
then on left choose "Integrations".

Will give you a list of different email service integrations you already have connected,
if any.

Click on yellow button that says "Add New Integration".. find and click on Active
Campaign... can also search for it in search bar.

Will ask you for 3 things... "Integration Nickname" + "URL Key" + "API URL"
Integration Nickname: Name which you give to your Active Campaign account...
Example: "More Clients Consulting - Active Campaign Account" (name it anything you
want)

Make sure to include word Active Campaign in name, otherwise you will get
confused when we connect the funnel.

Active Campaign:

Need the "Plus-Plan" to be able to send SMS text alerts.

Log into Active Campaign and at bottom left click on the "Gear" icon that says
"Setting" and then choose "Developer"

Here you will find the URL and API KEY

API Key: insert into Clickfunnels.

APl URL: insert into Clickfunnels.

Click on "Add Integration" and on the top right a box will pop us that says "Success"
Now this Active Campaign account can be used in any funnel in Clickfunnels account.


http://ivantraining.com/kallzu/active-campaign/

Next we need to create a "List" inside Active Campaign to collect all leads collected

from funnel into this list... Go to next video.

Create List in Active Campaign & Connecting to Funnel

Instructions:

Here we are going to create a email list for business client in Active Campaign to
receive leads.

Then we will connect list to the clients funnel we built out in Clickfunnels.

For every new client we have... we will create a separate email list and separate
funnel and connect the 2 together.

Log into Active Campaign:

Log into Active Campaign, on left hand side select 5th image that says "Lists"... then
in top right corner click "Add a List" and box pops-up.

List Name - (niche, client business name, city name) example: Martial Arts - Bob's Ju
Jitsu - San Diego... (use same name used in Facebook)

List URL - funnel URL of Opt-In page

List Description - example: "Signed up for kids martial arts classes in Bob's Ju Jitsu
Studio - San Diego"

Click on "Add"... it will display in Lists section.

Log into Clickfunnels:

e Login, and go to client funnel Opt-In Page... and click on "Edit"

e Top left click on "Settings" and choose "Integrations" box will appear on right side...
make the following changes

e Select Integration: click drop-down and select "Active Campaign account"

e Action: click drop-down and select "Add to list"

e List to Add: lick drop-down and select "List name you just created"

e Once you click on that list name... green box on-top will appear that says
CONNECTED!

e Then click outside that box... and on page click "Save".. finished

Now TEST:

e Visit the "Opt-In Page" and insert email plus details and press Submit... Should
forward you to Thank-You page.

e Then go to Active Campaign, refresh page.. go to "Lists Page"... And you should see 1
contact under "Active Contacts"

® Can be a small delay.. so wait a bit then refresh and it will display


http://ivantraining.com/kallzu/fam-module-8-preparing-client-campaign/%23offer6

And if you click on List, it will show you list of emails received with details you asked
for on opt-in box.

And if you click on actual email, it will show the whole profile of person.

If these details appear... then you have tested and everything is working.

Add the Local Business as User in Active Campaign

http://ivantraining.com/kallzu/fam-module-8-preparing-client-campaign/#offer7

Instructions:

WHY do we add a local business customer as a user inside Active Campaign?

We do this because Active Campaign works in a certain way when it comes to SMS's
Remember in your funnel which you create for your client, when a lead enters their
details, email and phone number.

You have to immediately send an sms to your client... asking them to follow up with
this lead... This is very important!

So for Active Campaign to do that, you have to ADD your client as a user inside Active
Campaign.

They do not have to log-in or have a password or whatever.

Its just a rule in Active Campaign, if you have to send an sms to a client you have to
add them as a user.

You can give client access to their account. This way they can log in at any time and
see how many leads we generated for them... Position it as a Bonus!

How to Add User:

Log into Active Campaign, bottom left click on "Gear" icon which is Settings and
select "Users"

Inside Users - by default you will see a list of all users... in this case you will only have
yourself as one user... Top right click on 'Add a new user" and box will pop-up.

See image below


http://ivantraining.com/kallzu/fam-module-8-preparing-client-campaign/%23offer7

Add a New User b4

Emall

First Mame
0]

Last Mame
Fhone Mumber
Uisarnamse

chriswintersemallgmail {clm:E =
Password

......... -

=

Grougp

{EJ Aedrman

Phona Sales Team

L',_} J¥W Reputation Loop 032- Jeff Herschy

Fill out the information

The only thing that has to be correct is the Phone Number

Everything else can be false... like

Email: use something like Bob@My-Ad-Agency.com

Aby recommends that we do-not actually add clients email, instead use a fake and do
not give them the password.

First Name: use clients real first name

Last Name: type in city like San Diego

Phone Number: use correct phone number, your using the number that will inform
client with alerts of incoming leads.

Username: use the false one you created

Password: any random password you like (do-not have to give this password to
client)

Once complete... click on 'Add"

And in Users page, you will see new user added to Active Campaign.

Once user is added... we will be able to send sms notifications to client when leads
Opt-In.

In next video, we will set up sms notifications.




How Automations Work

EMAIL: Sent to Business owner (notification of Lead)

SMS 1: Sent to client with coupon

SMS 2: Sent to Business owner (notification of new lead)

SMS 3: Sent to Business owner again in 15 minutes (reminder to follow up with lead)

Notes: On How The Automation Works

e |n earlier video we created a List in Active Campaign for client.

e When someone fills out Opt-In form, that lead gets added to client list.

e So the automaton starts, when contact subscribes to list... (automation gets
activated)


http://ivantraining.com/kallzu/fam-module-8-preparing-client-campaign/%23offer8

EMAIL: Sent To Business Owner

e First thing that happens is an "Email" notification gets sent out to client, notifying of
new lead that has come in.

e In automation, when you click on blue email tab (blue color = emails)

® |t opens email notification, and box pops-up.

Compose a Notification Email

From Mame From Email

Aby Abraham I & | suppori@kallzu.com

Send to [up o 5 emal addressas)

& clhents_office_email Evopmaileom

Subject

Hi, ¥ous Jurst Got A Lead Frem X000 Ad Agency
Mesiage

Hi

Here is the detsilzs of 3 new lead that just came in

Email 1 SERATL %
Phone Number : ®BP=ONES

Flaasza call the lead immeadiately to ensurs the sale.
Thanks

YOur name
Agency Mame

‘ Personalite Moessage

l B inchude a summary of the contact’s fieid values in the message footer.

e Here you fill out details for email to be sent out (shown in next video)
e When email gets sent out to client... this is what email looks like.
® |mage Below



Hi, You Just Got A Lead From XXX Ad Agency
From:; “aby Abrabam™ <svopert@ializu.com:>
Date: 2019-05-15 03:07

pbf [}
Emabi bry ik il ]
i
Fhsadia -+
COrganization
Subseribed Date 20150112 11:52 47

First SMS: Sent to Customer

e Next an SMS will get sent out to customer
e |[f you click on Red tab a box will pop-up where you can edit sms.
e SMS reads as follows

Hi

Your 80% OFF Martial Arts Coupon is locked in for the next 5 minutes.
Visit the link to activate the coupon before it expires.
http://bit.ly/2W1HrAp (This link takes them to the Thank-You page)

—

Send an SMS Message

5785
= -
OIF & #d for ne fiste L
a ALE Tha ¢ n De ' -
Pl A L )
Send <l S
- - - o F o -




Second SMS: Sent Immediately to Business Owner Notifying of Lead

e Next an SMS will get sent out to business owner
e |[f you click on Red tab a box will pop-up where you can edit sms.
® SMS reads as follows

Hi

You just got a lead from, lvan at "More Patients Consulting"
Name : % NAME%

Phone: %PHONE%

Call in 5 minutes while the lead is hot to close sale.

. |
Send an SMS Message
5235
o
A

Then there is a Fifteen Minute Delay

Third SMS: Sent to Business Owner Again as Reminder (15 minutes later)

® Last SMS is sent out again to business owner, reminding to follow up with lead.
e |[f you click on Red tab a box will pop-up where you can edit sms.
® SMS reads as follows

Reminder

We sent a hot lead your way about 15 minutes ago.
Name : %NAME%

Phone: %PHONE%

Call while the lead is hot to close sale.

That's The END of the Automation.



Installing Automations

Download Automation: Active Campaign Link

http://tplshare.com/4qsfzpz (Use this one)

http://tplshare.com/KU8LHpa (The one used in video, same as link above)

Requirements For Installation Of Automation

® You need a "LIST" created for client... And its connected to funnel.
e You have added a "USER" (with client phone number) in Active Campaign.
e Have the emails of you client to send notifications... (or use fake one to test)

Instructions: To Import Automation & Complete Wizard Setup

e Loginto Active Campaign... then Automations... then Create an Automation... then
Import an Automation... then copy and paste link in... then press Continue.

e Automation will import in... then click on Automation Setup Wizard "Get Started"
button.

e And it will ask you a few questions to set up campaign.

Step 1: Start, Contact subscribers to a list

e Select List: Choose the list you created.
e Click on Next

Step 2: Send a notification email
e From name: enter my name
e From email: enter my email address
e Send to: email of my customer... If i want to add more emails, i can do that. (will

support up to 5 emails).. so also add my own email.
® C(lick on Next

Step 3: Send an SMS

e Recipient: select clients user name
e Click on Next

Step 4: Send an SMS

e Recipient: again, select clients user name


http://ivantraining.com/kallzu/fam-module-8-preparing-client-campaign/%23offer9
http://tplshare.com/4qsfzpz
http://tplshare.com/KU8LHpa

e Click on Done

NOTE: Why Only 2 out of 3 SMS Settings

It did not ask for the SMS set-up in the middle, the reason for that is it’s automatically
"assigned to contact".

NEXT: We Edit the Email and SMS Settings
Check Email LIST Setting: First Check That You Have Selected Correct LIST
e LogIn: to Active Campaign, go to Automation's, choose our automation.

e Click: on white tab that says "Contact Subscribers" and make sure the correct email
list has been chosen.

Email Settings: Sent to Business owner (notification of Lead)

e Click On: the blue tab that says "Notify Customers" and the email edit box will pop

up.
e This is where we edit our email to be sent out to business owner. (diagram below)

Compose a Notification Email

Send to [up 1o 5 emall addresses)

S cusiomer_emailE vopmalleom S sbyE kallzu.com ~

Sulyect




e From Name: Add your Agency email... ivanhq007 @gmail.com

e From Email: Add your name... lvan

e Send to (up to 5 emails): Add clients email + yours.. (plus any other like sales persons
email)

e Subject: Hi, You Just Got A Lead From Ivan (More Clients Consulting)

® Message: see below

Hi
Here is the details of a new lead that just came in.

Name: %FULLNAME%
Email: %EMAIL%
Phone Number: %PHONE%

Please call the lead immediately to ensure the sale.
Thanks

Ivan
(More Patients Consulting)

® Personalize Message: If you wish to add a name field, all you need to do is type in
Name into email... Then click on "Personalize Message" & choose "Full Name"

e And it will insert the code... The code is a dynamic changing variable that inserts
client details from Opt-in form.

e TICK BOTTOM BOX: Make sure you tick the box that says "Include a summary of the
contact's field values in the message footer"

e When you tick the box, it will send a summary of all the lead details at the end of the
email.

e ADD: Once done click green "Add" button... done

SMS 1 Settings: Sent to client with coupon

e Click On: first red SMS button that says "Send SMS" and box will pop up
e Here we will edit the sms to be sent out to customer. (diagram below)

Send an SMS Message




e RECIPIENT Tab: On top you will see this tab and make sure next to it you have chosen
"CONTACT"... means it will get sent to person who filled out name and telephone
number on our Opt-In Form in our funnel.

e This is an SMS that will get sent to that customer

e Credits: On the top it shows amount of credits available to send out SMS messages.

e If you do not have enough credits then you click on "Purchase" tab on right and
purchase more credits. They are very cheap and its recommended that you have at
least 500 credits... Buy in bulk.

o Message: type message in here... script below

Hi

Your 80% OFF Martial Arts Coupon is locked in for the next 5 minutes. Visit the link to
activate the coupon before it expires.

http://bit.ly/2W1HrAp  (This link takes them to the Thank-You page)

Change Message: You will use above text to match your offer

e Link in SMS: The link has to be replaced with your Thank-You Page url... it needs to be
shortened, so you use this service https://bitly.com/.

e Just copy url into bitly and it will create a bit.ly link which will forward to your Opt-In
Page.

e Paste: that link into SMS copy.

® Select Day & Times: below the box is an option to select the days and times your SMS
will get sent out.
Choose your days: we will use all of them "Monday-Sunday".

e Choose your times: we will use entire day 0:00-24:00 (depends on niche, you can
decide)

e |[f person opts in outside of our delivery times, then it gets queued up, and gets
delivered the next morning.

e Save: click on green "Save" button

SMS 2 Settings: Sent to Business Owner (notification of new lead)



Hi

e C(Click On: second red SMS button that says "Send SMS" and box will pop up
e Here we will edit the sms to be sent out to business owner. (diagram below)

. |
Send an SMS Message
5335
& |

e RECIPIENT Tab: On top you will see this tab and make sure next to it you have chosen
"USER - My Clients Name with Tel Number"... means it will get sent to business
owner's telephone number.

e If you wish to test with your number... choose your details here.

e This is an SMS that will get sent to the business owner informing him of a new lead.

® Purchase Credits: On the top it shows amount of credits available to send out SMS
messages.

e If you do not have enough credits then you click on "Purchase" tab on right and
purchase more credits. They are very cheap and its recommended that you have at
least 500 credits... Buy in bulk.

e Message: type message in here... script below



(You just got a lead from "Lead Agency Name")
You just got a lead from: Ivan at More Patients Consulting

Name: %FULLNAME%
Phone: %PHONE%

Call in 5 minutes while the lead is hot to close sale.

e Change Message: You will use above text to match your offer

will get sent out.
® Choose your days: we will use all of them "Monday-Sunday".

decide)

Select Day & Times: below the box is an option to select the days and times your SMS

Choose your times: we will use entire day 0:00-24:00 (depends on niche, you can

e |[f person opts in outside of our delivery times, then it gets queued up, and gets
delivered the next morning.
e Save: click on green "Save" button

15 Minute Delay: If You Want To Change Time.. Click On It & Make Changes

SMS 3 Settings: Sent to Business Owner again in 15 minutes

(Reminder to fol

low up with lead)

e (Click On: third red SMS button that says "Send SMS" and box will pop up
e Here we will edit the sms to be sent out to business owner. (diagram below)

e RECIPIEN
"USER - N
owner's t

—
Send an SMS Message

e [f you wis

you have chosen

to business



e This is an SMS that will get sent to the business owner reminding them to follow up
with new lead.

e Purchase Credits: On the top it shows amount of credits available to send out SMS
messages.

e If you do not have enough credits then you click on "Purchase" tab on right and
purchase more credits. They are very cheap and its recommended that you have at
least 500 credits... Buy in bulk.

e Message: type message in here... script below

Reminder
We sent a hot lead your way about 15 minutes ago.

Name : %NAME%
Phone: %PHONE%

Call while the lead is hot to close sale.

e Change Message: You will use above text to match your offer

® Select Day & Times: below the box is an option to select the days and times your SMS
will get sent out.

e Choose your days: we will use all of them "Monday-Sunday".

® Choose your times: we will use entire day 0:00-24:00 (depends on niche, you can
decide)

e |[f person opts in outside of our delivery times, then it gets queued up, and gets
delivered the next morning.

e Save: click on green "Save" button

3 MORE STEPS REMAINING:

Rename Automation + Make Automation Active + Testing

STEP 1: Change the Name of Automaton to your client’s name.

e Example: "Bob Jiu-jitsu Studio - San Diego Lead Notifications - Automations" (just
copy and paste your funnel name and paste into front part)

e Make Change: by clicking on name in top left corner, rename it and save it.

e This way we can easily find it from our list of automatons... You create one
automaton for every client.

STEP 2: Make Automation Active

e Intop right corner is a button called 'Active"
e Click onit... And that's it... The automation is ready.



Job done!

STEP 3: TESTING (15:26 on video)

Go to funnel and enter in fake details

Then go to Active Campaign, Automations

And see if contact was added to automation. (may have to wait a few minutes, then
refresh)

Then click on automation, so diagram shows up.

And you should be able to see contact.

Aby shows contact in 15 minute tab.. it says "Que (1)"

Another Way To Check Automations

Is if you visit Automations Page again .. on the right side it will show a blue button
with 1 contact displayed.

Hover over blue button, and click on blue link that says "Contacts currently in the
automation”

And it will show a list of all the contacts currently in the automaton.

You can then click on the contact and it will open profile.

And look for the headline "Automations" under General Details section.

If you click on box next to automations.

It will open a box and beneath that box.. it will show a %.. like 57% Completion..
(which means this contact is 57% through the automation)

Check via Recent Activities

If you x out of the pop-up.

In client profile you can also see "Recent Activities" on right side with messages
And it will tell you whats happening with this contact with actions taken.

Read from the bottom and work your way up

Example bottom message says, Subscribed to the list.

The message above says, Entered Automation.

Next message above says, Received SMS Message.

The next one says, Triggered SMS message to Bob San Diego...and so on.

So you can see exactly where they are in the sequence.

How To View a Diagram Representation

Also if you want to see a diagrammatic representation of actions taken.
While in the profile, you can again click on box next to Automation headline, and the
box pops up.



e Bottom right is a button called "View" click on it.
e It will show you a diagram of how contact is passing through.

PLAY WITH TESTING

e Also test by setting up your telephone number in sms settings as the business owner

® And see if you are receiving those 2 lead notification SMS's and email notification

e Then replace them with actual business owners details again and test with your
client

e Set him up, then while he is on the phone see if he is receiving those texts and email.

e Or test and phone him back after 20 minutes to see if its working... while you check
Active Campaign.

MAKE SURE THIS IS WORKING PROPERLY... BEFORE SENDING TRAFFIC TO CLIENT FUNNEL!

(End of Setting Up Active Campaign)

Email Series Sent Out to Customer (Need Templates)

Email 1: xx

Email 2: xx

Email 3: xx

Email 4: xx

Email 5: xx




ROCKETIUM SOFTWARE (Make Video)

http://ivantraining.com/kallzu/fam-module-9-creating-the-ad
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4.) Easiest Methods to create video ad

5.) EXAMPLE: Chiropractor Video (15 seconds in length)
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7.) EXAMPLE: Chiropractor Video (57 seconds in length)

8.) Create videos with Rocketium Part 1 (Advanced Tutorial 1)
9.) Create videos with Rocketium Part 2 (Advanced Tutorial 2)
10.) Uploading video to asset library

11.) Using creative hub to preview the ad and video

12.) Writing the Ad

Facebook Ads Compliance

Link To Read Policy:

https://www.facebook.com/policies/ads

Why Make Video AD’s & Funnel Congruency

Why Make Video:

Video Ads get 20% more clicks and deliverability

Better engagement

Allow you to make audiences based on People who watch 50% - 100% of video
Makes you unique

Easy to create (easier than you think)

Funnel Congruency:

e Means using the same copy and words on your Ad, Opt-In Page and Thank-You Page.
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e For Example: if you the word Voucher in your Ad... then also use that word in the
funnel pages... do-not use another word like coupon.

e If you are offering 50% Discount on the Ad... then it has to be congruent and say 50%
Discount on the funnel pages... very important.

Video Slides Size & Length

http://ivantraining.com/kallzu/fam-module-9-creating-the-ad/#offer3

Video Ad Specifications

® Square Type - Works in Facebook & Instagram

e 60 second duration (Max)

e Capture attention in first 3 seconds

e Recommended - Animated text over images/videos

Easiest Methods To Create Video Ad

3 Methods To Create Video:

Use existing video from client.

Outsourcing video to freelancers like fiver, upwork etc.

Use OFFEO or inVideo software (Rocketium was used for training)
Allows you to create free video, will have a watermark

Then pay Only $5 to have watermark removed

Has a massive library of stock videos and images to use.

EXAMPLE: Chiropractor Video (15 seconds in length)
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SAN DIEGO !

Get A Free Back Adjustment
Today !

Video Slides

® There are 2 video clips
® And 2 still pictures being used here to create the video.
® And 3 text messages being used... Sales Copy!

Text /Copy Used
e Slide 1: Attention San Diego !! .... Get A Free Back Adjustment Today !!
e Slide 2: We are giving away 100 Free Vouchers To San Diego Residents

e Slide 3: Click "Learn More" Button... Claim Your Free Adjustment... Only 18 spots
remaining... Link in the description below

Click Learn More Buttonl]

saNDIEco! B

Claim Your Free
Adjustment
K32

Onlyl8 spots

Link in the description below



http://ivantraining.com/kallzu/fam-module-9-creating-the-ad/#offer6
http://ivantraining.com/kallzu/fam-module-9-creating-the-ad/#offer6

Create Simple Video With Rocketium (TUTORIAL)

Can Create 3 Videos on Free Account!... Paid Plan $49 pm... Or pay $5 to remove
watermark.

Website: https://rocketium.com/
Username: ivanhgq1975@gmail.com
Password: 0126548995

Log into Rocketium: Create free account and log into dashboard.

Top right click on blue button 'Create Video"

Choose Template Called "Webinar Invite (Square)"

Presented with a lot of templates... scroll down to "Technology" section and choose
"Webinar Invite (Square)

e And click on blue button below called "Edit this video"

Editor loads up with 2 screens... On left edit side, it show there are 3 steps.

[
= =
% Webinar this week o
i . Webinar this week
HOW TO MAKE YOUR VIDEOS I

LOOK AMAZING!

b

=
2 i C»
LT % -
»\
. ®
HOW TO MAKE YOUR VIDEOS
) [ram—— LOOK AMAZING!
3 P.M. EASTERN STANDARD TIME @"'”‘" r Lerld
f s Thursday , 28th March

e Click on the third icon on right screen called "Aspect Ratio" and options will pop up...
choose the square option.
e Now We Change The Text and Media
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SLIDE 1:

Slide 1 Text: Attention San Diego !! .... Get A Free Back Adjustment Today !!
Instructions:
o Replace Video with Client Video: This is a video slide.. if you want to change the

video

On left edit side click on pencil image above the video clip: and box pops up with
option on right side to "Replace Media"

You can upload your clients video or other media: by clicking on arrow tab pointing
upwards and uploading new video/image.

Use Stock Video or Images: You can also replace with free video's and images from
Rocketium.

In the search bar: Type in a search for your niche like "chiropractor"

And on right choose "Image" or "Video" tab: And all the videos or photos will appear
for you to choose from.

Choose the one you want: By ticking the box and press "Confirm" button in bottom
right corner. It will automatically replace video with your choice.

Play Video to See How it Displays: Once you have edited the text and have the
correct video.

Play and test video to see how it displays: With our example its way too fast for
people to read our text.. So we need increase number of seconds for this video clip.
Change Video Speed: Make sure correct slide is chosen, then on right window click
on fifth icon called "Timing" and box pops up

At very top is Duration with seconds: increase and change the seconds from example:
2 seconds to 7 seconds

Play video to see if it displays better: Think 5 seconds will work better so make the
change... play around until happy.

SLIDE 2:

Slide 2 Text: We are giving away 100 Free Vouchers To San Diego Residents

Instructions:

Highlight Part of the Text: for example, want to highlight certain words to make them
pop

Highlight with mouse: The words "100 Free Vouchers" on left and blue ribbon with
images will automatically appear when you select words.

Click on 3rd image from the left called Highlight button: and it will automatically
change text to blue




e Change Colour of Text: On right side screen, click on the text and "Edit Box" will
pop-up

e Text colour is set to black: if you want to change the Highlight colour then click on
tab, and change to red (any option you choose)

e Once selected you can close boxes out.

e Change Background: Can also change background by clicking on Background tab and
choosing options.

e Slide 2 Media: Pencil icon, Change Media button, search bar type in "Chiropractic"
and choose video...

e TIP On Movie Clip Selection: Choose video clips that are easy to do and not
complicated stuff or anything that looks painful.

e Play Video From Beginning: and check timings and flow, on second clip check speed
and make changes if necessary... was too fast, so changed from 2 seconds to 4
seconds and looks good.

SLIDE 3: Call To Action!

Slide 3 Text: Click "Learn More" Button... Claim Your Free Adjustment... Only 18 spots
remaining... Link in the description below

Instructions:

e Highlight Words in Text: Can play with this.. change colours etc.

e Move Text Around: If you want to move text around, on right screen click on text box
and move it where you want.

e |Increase Timing of Video Clip: increase from 2 seconds to 4 seconds, so people can
read it.

e Play Entire Video: Review to make sure its good... notices that preview highlights did
not display, looks like a bug but should work when we export video.

e Change Font Size: if you want to change the font size, click on text and box pops-up,
click on drop-down arrow next to font size.

e Example 13, and font size actions will display for you to choose

® So you can change font size to all caps, medium size etc... Plus at top is a slide bar to
increase or decrease size of text.

e Change Text Font: while in pop-up box can also change font type by clicking
dropdown next to current font and change with options provided.

e 15 Second Minimum Video Length: Make sure your video is at least 15 seconds in
length, adjust timings on slide if needed... And under 60 seconds maximum.

e Change Music: if you want to change the music, on right screen click on second icon
called "Music" and a list pops-up with many free tracks to choose from.

® |ntop right corner can choose the Genre and choose a track.

e You can also upload your own music

e NOTE: if you do not have the rights to the music....DO-Not use it you will get into big
trouble... Instead choose from Rocketium free music list.

e Finalize: Play one last time and make sure you are happy with video.




Click Next Button: In top right corner of page is a green button called "Next"... click
onit.

Will be redirected to a page that says "Generating Your Video".

Go To Home Page: Can then click on top left corner and go to home page (also clicked
on 2nd icon that looks like grid) and once video is generated will see it displayed and
published.

Notification: Bottom left will also see a notification that video is published.

View Video & Download: To view the video hover over it and press play button, it will
open in new tab and press play... and if you want to download the video can click on
download arrow on right side.

Watermark: The video has a watermark of Rocketium. To remove it and have all
rights to video & audio.

Click on blue button beneath video called "Remove Watermark" and click on $5 to
pay and remove it

Very sweet deal... Most other software's will charge you a monthly fee!

This Is The Short Version Tutorial: On how to make a 15 second video

To create a longer video (57 seconds), follow tutorial videos below.

EXAMPLE: Chiropractor Video (57 seconds in length)

| A’
San Diegans are loving
i their results...
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Video Slides

e There are 10 video clips being used here to create the video.
e And 14 text messages being used... Sales Copy!

Text /Copy Used

(%]

lide 1: San Diego !! ... Say Good Bye To Back Pain
lide 2: Last month we helped 193 San Diego Residents
lide 3: To Find Relief from Body Aches, Neck Pain & Back Pain
lide 4: AND WE WANT TO Do MORE...
Slide 5: To Celebrate Our Anniversary
li : We are giving away 85% OFF ON Back Adjustments
Slide 7: To 100 San Diego Residents
Slide 8: Our Experienced Experts Perform a Thorough Exam
Slide 9: And finds the root cause of discomfort
Slide 10: An adjustments for the appropriate area is applied
Slide 11: To give pain relief to the patient
Slide 12: San Diegans are loving their results...
Slide 13: BUT NOW, THERE ARE JUST 18 FREE VOUCHERS LEFT BEFORE THE OFFER EXPIRES
Slide 14: CLICK LEARN MORE AND CLAIM YOUR VOUCHER BEFORE THEY ARE GONE

wn

w

(%]

San Diego !!
Say Good Bye
To Back Pain /

To Find Relief from oy
AchiEs, Neck Pain & BacE#Fain

Tn : Our Expe
Annive Performs

And finds the root caus
of discomfort

3 repaskimry

BUT NOW ; THERE ARE JUST

18 FREEY DU HERS
BEFORE THE OFFER EX
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REPLACE: Rocketium with software called inVideo.io

COST: (inVideo.io)

® Free: Can create free video with watermark

e Monthly Paid Plan: $20 per month

e Yearly Paid Plan: $120 per year (Save 50%)

https://invideo.io/make/facebook-video-ads/
Uploading Video To Asset Library
http://ivantraining.com/kallzu/fam-module-9-creating-the-ad/#offer10
Instructions

e First need an Mp4 file & rename it so its relevant to client

® Once uploaded am unable to change name of video in Facebook

e Name Formula: Niche name + City name + Client name

e Example: Chiro, San Diego, Total-Balance Chiropractic

® Open Business Manager: (business.facebook.com)

e Choose Correct Ad Account: (hamburger, business settings, ad-accounts & choose
correct one, top right click "Open in Ads Manager")

® Go To Videos: Again click on hamburger, under Assets Column click on "Videos"

e Upload Video: Click on Upload Videos, select video and click on Open.. and it will
upload.. then click on OK

e Refresh Page: Refresh page to see that its uploaded, then open video and play video
in FB

e TEST: Always make sure to watch video in full to make sure its uploaded properly,
and to make sure you have uploaded the correct video.

e DONE: Once you have uploaded video, you will be able to use video in actual Ad we

create.
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Create: Business-Manager Account

Instructions: To Create Facebook "Business Manager Account”

e Type url into Google: https://business.facebook.com/create

e Click blue button "Create Account".. top right corner
® Box pops-up that says "Create your Business manager Account"”

Create Your Business Manager Account: Fill out form

e Your business and account name: Your agency name here example "More Clients
Consulting"

e Your name: enter you name "lvan du Plessis"

® Your business email address: enter email address.. it is recommended to give an
email that has a custom domain like "lvan@MoreClientsConsulting.com"... but a
gmail will also work.

e Click "Next" button: and next box pops up called "Add your business details"

Add Your Business Details: Fill out form

Country: United States

Street Address 2/locality: Suite #K230490, 13820 NE Airport Way

Town/City: Portland

County/Region: Oregon

Postal Code: 97251

Business phone number: (503) 461-4277

Website: www.MoreClientsConsulting.com

Business use: Choose Option 2 that says "Provide services to other businesses.
Click "Submit" button: and that will create account.. a box will pop-up that says
"More Clients Consulting" has been created!

Email Process: Need to confirm email address

e There is an email confirmation process where they ask you to confirm email... if using
Gmail make sure to check the social or promotions tab.

e When you click on the blue button on the email that says 'Confirm Now" it will open
up your new "Business Manger Setting Page"

e And you will see a "Green Tick"... and it will say "Your new address has been
confirmed".
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To Access Business Manager Account: How to navigate to account

You can type in business.facebook.com into Google... OR... Log into your private
Facebook account and click on "Drop-Down Arrow" in top blue menu bar and choose
Business Manager.

Once in account you can do the basic things like add a Cover Photo and add anything
else you need... self explanatory, very easy to do.

JOB DONE!

Ivan Note: Details on my Business Manager Account

| have registered account using my "USA Mailbox Address" from
https://www.reship.com/

Am using an Portland Oregon Twilio Number that matches address... Number
forwards to my Philippines telephone number.

| added a South African Savings Card, with Rand denomination for AD-Set 1 account.
Am accessing Facebook on a Philippines IP address (live here)

SHIT.. i wonder if the card and IP address could flag my account?

We shall see.

Create: AD-Account

Instructions: How to Create New Ad-Account

For every new "City" i target.. | would need a new Funnel targeting that specific city.
| would also be working with a new client... And would need to create a "New Ad
Account".

Open Business Manager, click hamburger.. click Business Settings... (This is like a
central hub or everything)

On left click "Ad Account"

Click on blue drop-down button click "Add" ... and there are 3 options.

Add an account... OR... Request Access to an Ad Account... OR... Create a New Ad
Account

Choose "Create a New Ad Account"

Note: PROBLEM

lvan

| have already created One Ad Account.

When i try to create another one.

Two of them a grayed out, not allowing me to choose "Create a New Ad Account"...
Why is that?... Only giving me the option to "Request access to an ad account"...
Does not seem right to me.
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e Not Sure Why?

- I am having trouble creating a Second AD-Account, only giving me 1 out of 3 options.

- Only option i have is to "Request Access To An Ad-Account”

- This is also where i would set up the client’s credit card for Ad-Budget

- When i created my fist Ad- Account... i set up the new Ad-Account with my own card
details. (South Africa Savings Card)

- Used a Philippines IP address... where | am located.

- But using a USA physical address... Clients | serve are from USA

- I Think this is causing the problem... could be getting flagged?

- My GOAL: Is to get my first client and run their campaign.

- So, what do i do here... shall i delete the first existing ad-account i set up... it has my
card attached.

- And try creating a New Ad-Account with first client’s card attached for payment?

- Did reach out to groups, and they said | need to spend a bit on 1°* account to unlock.

Create a New Ad Account: Fill out form

e Ad account name: name it something that makes sense to me.

e Advertising on behalf of: leave it, will automatically fill in my business manager
name.

e Time zone: make sure its your time zone

e Currency: Important can-not be changed once ad account is created. Make sure to
select the currency of your card being billed... why... because when you increase your
spending your gonna get hid hard by currency conversions that will add up, and it will
hurt real bad. So for me, a South African card.. so use Rand currency.

e Payment method: he did not mention this one.

® C(lick "Create Ad Account"

e Once Ad Account is created you will see a pop-up screen that says" Add People".. but
there are no people to add, this is because it's a new Ads Manager account and the
so called people is you, don't have team mates or anything like that... So you can click
on "Skip".

e Window will pop-up that says "Well done" and you can press Close

e DONE.. you have created an account!

To Access or View your Ad-Account: How to navigate to Ad Account Page

e Make sure you are in "Business Settings" and click on "Open in Ads Manager" tab in
top right and it will open in Ads Manager.
e Next we need to add a card as payment method.

Add Payment Method: To AD-Account




Instructions: How to Add a Payment Method To Ad-Account

e Navigate to Business Manager, hamburger, Business Settings (which is your central
hub)

® On left side click on "Ad Accounts" to view the Ad-Account.

e We only have 1 Ad-Account, so we only see one account in column... if we have more
accounts they will be listed here.

e We select Ad-Account, and click on drop-down button in top right that says "Open in
Ads Manager" and choose "View Payment Methods"

e It will open a "Payments Page" and you can click on "Add Payments Method" to add a
payment method.

Adding Payment Method Form: Fill Out Form

e When adding a payment card: There are different options depending on the country
you are from... Example: you may or may not have a PayPal option, Facebook Coupon
and in USA they have Bank Transfer option.

e Enter your Card details: once done.

e Click "Continue".. and it will add your card.

e Once you add it.. you will see your card number, and also see a Edit/Remove button
to make changes.

It Is Recommended to Use "ONLY ONE CARD" per Ad-Account

e Do not use same card for multiple accounts... It is possible.. BUT we DO-NOT
recommend it.

e The reason for that is every payment method is linked with an Ad-Account.

e Ifitislinked to multiple Ad-Accounts then all those Ad-Accounts will be tied up and if
something happens to one Ad-Account.

® For example one of your Ad-Accounts gets suspended... Then ALL the other
Ad-Accounts which use the same Credit Card Number will be suspended as well.

e Not Good!

o Take Away: Always use a New Card for a new Ad-Account.

Create Master Facebook Page (To Advertise From)

http://ivantraining.com/kallzu/fam-module-7-facebook-ad-account-setup/#offer4
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NOTES: On Master Facebook Page

So what is a Business Master Page?

Its normally a page that you own that you create, and you will be using that page to
run Facebook Ads for your clients who are on Free Trial.

So you might be wondering... | heard we need to request access to a business
Facebook Pages and we run the ads through their pages... Your right that can be
done.

But doing it our way, is much easier and a better approach.

Let me explain why... Lets assume you land a Chiropractic client "Bob from San
Diego" and he has a Facebook Page called "Chiropractic San Diego"

When you land him on a Free Trial, you will have to request access to his page and
properties... Chances are Bob does not have a clue on how to give you access, so you
will have to teach him... and even if you teach him, he might probably make some
mistakes.

All these are frictions, and when there is friction in business... You lose money!

So to avoid all that.. What you could do is have a "Master Facebook Page" that says
"Chiropractic Pros" and you can create your own AD, and run that traffic to a Funnel
which you created.

ALL Bob needs is the leads right... So you can send him the Leads through Active
Campaign.

So you do not have to request access to Bob's Pages or Pixels or anything.

You can do it all on your end... And once the Trial is complete and Bob agrees to sign
up as a paying client with you.

THEN you can teach him all that and request access to his page and all that good
stuff.

But before, we recommend you create your "OWN Master Facebook Page" and start
ads with the Master Page.

And another huge advantage of this is... You can use the same Ad over and over
again for multiple people in the same City.

So if Bob says.. oh i did not like it... you can use the same Ad for Jon from the other
end of town.

Since you own the page, the asset... you can control it.

Instructions: How to Create a Master Facebook Page

Open Business Manager, hamburger, Business Settings, on left side select "Pages"
Click blue button "Add" and gives you 3 options... Select "Create a New Page"

Box pops-up called "Choose a Category'... giving you options... Select one... he went
for "Cause or Community" ... Click on it.

Box pops-up called "Create Page"... enter a Page Name: should be something closely
related to your niche... example "Chiropractic Pros"... it's like a Brand Name... then
click "Create Page" button



e And that will create the Page inside my Business Manager. and it will appear as a
"Page" inside Business Settings, Page section.

e Now ALL the Ads i create for my trial clients will run from my Chiropractic Pros Page...
and this way you control the asset and there is no friction, having to teach and
struggle with clients.

® Once page is created.. go into page and add a profile pic and banner and add a bit on
info to make it look a little bit real.. Do not have to do much here... just add a few
things here... easy to do, self explanatory.

Create the FB Advert

http://ivantraining.com/kallzu/fam-module-9-creating-the-ad/#offer12

Log into Business Manager - http://business.facebook.com

Username - ivanconsultingl6@gmail.com
Password - 1[dp32291%

Using Creative Hub To Create & Preview Ad

Instructions

e Best way to stay organized is to create mockup-ads for clients in Creative Hub inside
Facebook

Can then copy and paste into Ads-Manager when ready

Business Manager: log into Business Manager (business.facebook.com)

Creative Hub: click on hamburger and select Creative Hub

Benefits: Can name your Ad, and view how ad will display on desktop and mobile
Preview: (top right down arrow), can choose "Open in new tab" to preview ad
Create Project: click on Create Project, then name it, under Project Team can add
members (leave blank) and click Save.

Create Mockup: top right click on green button (dropdown) that says Create Mockup
and under Facebook heading, choose either "Single Video" or "Single Image"
Name lIt: click on Untitled and name the mockup, like clients name and city

Page Name: Clients Business Name or anything i want

Page Profile Pic: Logo or Image of Owner

Ad Content Text: Advert copy goes here

Select Video: choose video you created and uploaded to asset library or import a
video, select one that is pattern interrupting

Thumbnail: need to choose attention grabbing thumbnail from video

Customizing Video: next to video click on Customizing Video and FB will show
multiple images from video, select one that is pattern interrupting and stands out,
that will trigger curiosity.



http://ivantraining.com/kallzu/fahttp:/ivantraining.com/kallzu/fam-module-9-creating-the-ad/#offer12-module-9-creating-the-ad/%23offer12
http://business.facebook.com
http://ivantraining.com/kallzu/fam-module-9-creating-the-ad/#offer11
http://admocks.adparlor.com/#facebook/website_clicks/image

e Preview: Will start populating in right hand side

e Website URL: add the url of your funnel opt-in page (ClickFunnels url works fine, if
you want can use your own url)

e Preview URL: click on Preview URL and make sure it takes you to correct funnel
page... very very important!

e Display Link: normally leave it off, because FB had some requirements for this and if
you put the wrong kind of display link, they will disapprove the ad. Leave it and let FB
do what they want there.

e Headline: Add headline copy

Newsfeed Link Description: Add copy here (short description of the offer beneath

headline)

e Save: click on save on top right.. mockup complete

CHIROPRACTOR ADVERT

(Wow, Proof Right Here)

Chirepractic Pros
21 May at 0045 - 3
Altention San Diego 3F 7
Back pain & sores ae no fun right? Seal news 1L don'l have o be thal way
T promote our faciity |
Vi are giving WAV VOUCNErs far a NO COST
“BACK ADJUSTHMENT® 1o 100 San Dego residems
We enly have 18 of the 100 spots leit. £
Claim your spot here GG ot ly2wWsiziar
Chirapractic hack adjusiment i 3 scentihcally proven approach which gave
many patients relief from discomfort

Claim your spot and gel vour voueher.
(oniy 16 spats kem BB nitps 0N Iy 2PECIMD

San Diegans are loving
Attention San Diego % | LUILEITIICRS -

ARYVARRAHANTS CLICKFUNNELS.COM

Back pain & sores are r Chiropractic Back Adjustment For NO COST. Leam More t way.
o % ¥ v (4 84) - San Diego Only

To promote our facility ,



We are giving away vouchers for a NO COST..
"BACK ADJUSTMENT" to 100 San Diego residents. =

We only have 18 of the 100 spots left. )
Claim your spot here bit.ly/2WSKzMr

Chiropractic back adjustment is a scientifically proven approach which gave many patients
relief from discomfort.

Claim your spot and get your voucher.
(Only 18 spots left) bit.ly/2WSKzMr

Headline: Chiropractic Back Adjustment For NO COST.

News Feed Description: (4.8/5) - San Diego Only

For emojis , Use — https://www.emojicopy.com/

Formula to Write Ad: (Use Creative Hub)

1.) Attention City Name

2.) Paint The Picture Of a Pain Point
3.) Solution

4.) Present Offer + Scarcity

5.) Scarcity Again

6.) Where To Get It

7.) Benefit They Are Going To Get
8.) Call To Action + Scarcity Again
9.) Headline

10.) News Feed Description

1.) Attention City Name

Example: Attention San Diego %7'/;7

2.) Paint The Picture Of a Pain Point

Example: Back pain & sores are no fun right?

Notes:
e We are NOT saying, do you have back pain or if you have back pain we can cure, NO!
e We are just painting a general picture (staying as politically correct as possible)
e Avoiding any compliance breach from Facebook



https://www.emojicopy.com/

3.) Solution

Example: Great news ! It don't have to be that way.

4.) Present Offer + Scarcity

Example:
To promote our facility ,

We are giving away vouchers for a NO COST..
"BACK ADJUSTMENT" to 100 San Diego residents.®®

Notes:
e Use the word NO-COST, instead of word FREE
® You can use the word FREE (but not recommended)
e For new ad-accounts advert might get disapproved (depends on person checking the
ad)
e Last part of offer: "100 San Diego Residents" very important
e Not available to everyone, scarcity element in Ad and Funnel

5.) Scarcity Again

Example: We only have 18 of the 100 spots left. &)

6.) Where To Get It

Example: Claim your spot here bit.ly/2WSKzMr

7.) Benefit They Are Going To Get

Example:
Chiropractic back adjustment is a scientifically proven approach which gave many patients

relief from discomfort.

Notes:
e Without saying or calling them out
e We are not saying they are going to get relief, instead stating more of a fact.
e |ts a politically correct statement and not calling out anybody... That's the point here!
e VERY VERY IMPORTANT
e Aby had 11 Ad-Accounts banned before he got this lesson and tested it.



8.) Call To Action + Scarcity Again

Example:

Claim your spot and get your voucher.
(Only 18 spots left) bit.ly/2WSKzMr
9.) Headline

Example: Chiropractic Back Adjustment For NO COST.

Notes:

Very simple headline
It has to clearly say what the offer is, the offer in one sentence

10.) News Feed Description

Example:
9% 9% 9% 9% 7 (4.8/5) - San Diego Only

Notes:

Does not display on every device

| add one with emoji 5 stars (4.8/5) - City Name Only

Add city so it looks exclusive only to them, community mind-set

Highly recommend using emoji's in copy, keeps them engaged and not get bored

INDEX: For ALL 20 Dentist Adverts

INDEX: Free Special Offers

OFFER 1: Free Teeth Cleaning (BONUS = Free Exam)
OFFER 2: Free Teeth Cleaning (BONUS = Free X-Rays)



: Free Teeth Whitening (BONUS = Free Exam)

: Free Teeth Whitening (BONUS = Free X-Rays)

: Free Teeth Cleaning + Exam (BONUS = Free X-Rays)

: Free Teeth Cleaning + Exam (BONUS = Teeth Whitening Kit)

: Free Teeth Whitening + Exam (BONUS = Free X-Rays)

: Free Teeth Whitening + Exam (BONUS = Teeth Whitening Kit)

INDEX: Discounted Special Offers

OFFER 9: Teeth Cleaning (BONUS = Free Exam)... Was $295, Now Only $35

: Teeth Cleaning (BONUS = Free X-Rays)... Was $295, Now Only $35

: Teeth Whitening (BONUS = Free Exam)... Was $556, Now Only $69

: Teeth Whitening (BONUS = Free X-Rays)... Was $556, Now Only $69

: Teeth Cleaning + X-Rays (BONUS = Free Exam)... Was $400, Now Only $49

: Teeth Cleaning + X-Rays (BONUS = $10 OFF)... Was $400, Now Only $49

: Teeth Whitening + X-Rays (BONUS = Free Exam)... Was $593, Now Only $53

: Teeth Whitening + X-Rays (BONUS = $10 OFF)... Was $593, Now Only $53

: Teeth Cleaning + X-Rays + Exam (BONUS = Teeth Whitening)... $556, Now $69
: Teeth Cleaning + X-Rays + Exam (BONUS = $10 OFF)... $556, Now Only $69

: Teeth Whitening + X-Rays + Exam (BONUS = Teeth Cleaning)...5750, Now $91
: Teeth Whitening + X-Rays + Exam (BONUS = $10 OFF)... Was $750, Now $91

INDEX: More Dentist Templates (Dr Anissa Holmes)

M

eet The Dentist

Dental Implants

Te

Invisalign
Cosmetic Dentistry

eth Whitening

Pre-Wedding Smile Consultation
Orthodontics

Six Month Smiles

Paediatric Dentistry
Periodontics

Oral Surgery

INDEX: Sweepstakes Advert Template (Dino Gomez)

e Sweepstakes Advert/Contest/Raffle/Competition (Dino Gomez)

FREE SPECIAL OFFERS

OFFER 1: Free Teeth Cleaning (BONUS = Free Exam)

Main Offer: Teeth Cleaning.. Was-5299, Now FREE (Save 100%)
Thank You Page Offer: Free Exam if you schedule with office in next 5 minutes



Image Used: http: .
Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page

Sponsored
Hey Phoenix %' %

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a FREE Teeth Cleaning =

We only have 18 out of the 50 spots left @ (first come first serve)
Claim your free spot here J J

http: f /www.hollywoodsmilepros.com

Hey Phoenix! Get Your Teeth Cleaned for FREE! ($399
Value)... SAVE 100%

'We are giving away 50 vouchers for a FREE Teeth Cleaning ($398 VALUE) Claim
your spot and get your voucher by clicking the link (Only 18 spots left) ke ki
http:/www.hollywoodsmilepros.com

HOLLYWOODSMILEPROS.COM Lo L3

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %’ %
I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a FREE Teeth Cleaning ==
We only have 18 out of the 50 spots left & (first come first serve)
Claim your free spot here [.4| . (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Cleaned for FREE! (5299 Value)... SAVE 100%

News Feed Description

We are giving away 50 vouchers for a FREE Teeth Cleaning ($299 VALUE)
Claim your spot and get your voucher by clicking the link

(Only 18 spots left) 423 (ClickFunnels Opt-in Page URL)

Main Offer: Teeth Cleaning.. Was$299, Now FREE (Save 100%)
Thank You Page Offer: Free X-Rays if you schedule with office in next 5 minutes.

Image Used: Use Clients Picture
Video for Ad: XXXXXXXXXXXXXXXX


http://ivantraining.com/kallzu/wp-content/uploads/2020/06/BeautifulSmile2-1.jpg

ﬁ Hollywood Smile Pros il Like Page

Sponsored

Hey Phoenix &' %'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a FREE Teeth Cleaning ==

We only have 18 out of the 50 spots left @ (first come first serve)
Claim your free spot here &

http:/ /www.hollywoodsmilepros.com

.

Hey Phoenix! Get Your Teeth Cleaned for FREE! ($299
Value)... SAVE 100%

We are giving away 50 vouchers for a FREE Teeth Cleaning ($289 VALUE) Claim
your spot and get your voucher by clicking the link (Only 18 spots left) L LJ
hitpzffwww.hollywoodsmilepros.com

Learn More

HOLLYWOODSMILEPROS.COM

TEXT FOR AD:

Company Name: (Add Company Name)

Hey (City) % %'
I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a FREE Teeth Cleaning ==
We only have 18 out of the 50 spots left (first come first serve)
Claim your free spot here (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEQO)

Headline:
Hey (City)! Get Your Teeth Cleaned for FREE! (5299 Value)... SAVE 100%

News F Description:
We are giving away 50 vouchers for a FREE Teeth Cleaning ($299 VALUE)
Claim your spot and get your voucher by clicking the link
(Only 18 spots left) (ClickFunnels Opt-in Page URL)

Main Offer: Teeth Whitening.. Was $499, Now FREE (Save 100%)
Thank You Page Offer: Free Exam, if you schedule with office in next 5 minutes

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/BeautifulSmile5-1.jpg
Video for Ad: XXXXXXXXXXXXXXXX



http://ivantraining.com/kallzu/wp-content/uploads/2020/06/BeautifulSmile5-1.jpg

g Hollywood Smile Pros il Like Page

Sponsored

Hey Phoenix %' %'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a FREE Teeth Whitening ==
We only have 18 out of the 50 spots left @ (first come first serve)
Claim your free spot here LJ&J

http:/ /'www.hollywoodsmilepros.com

YOU DON'T HAVE T0 BE Rick;

0 HAVE A Beaitiful Swile &

Hey Phoenix! Get Your Teeth Whitened for FREE!
($499 Value)... SAVE 100%

We are giving away 50 vouchers for a FREE Teeth Whitening (5439 VALUE) Claim
your spot and get your voucher by clicking the link {Only 18 spots left) & [
http:/fwww.hollywoodsmilepros.com

HOLLYWOODSMILEPROS.COM Learn More

TEXT FOR AD:

Company Name: (Add Company Name)

Hey (City) %" %
I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a FREE Teeth Whitening ==
We only have 18 out of the 50 spots left (first come first serve)
Claim your free spot here (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Whitening for FREE! (5499 Value)... SAVE 100%

News Feed Description:

We are giving away 50 vouchers for a FREE Teeth Cleaning ($499 VALUE)
Claim your spot and get your voucher by clicking the link

(Only 18 spots left) (ClickFunnels Opt-in Page URL)

Main Offer: Teeth Whitening.. Was $499, Now FREE (Save 100%)
Thank You Page Offer: Free X-Rays, if you schedule with office in next 5 minutes

Image Used: http:



http://ivantraining.com/kallzu/wp-content/uploads/2020/06/teeth-whitening.jpg

Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page

Sponsored

Hey Phoenix %' &'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a FREE Teeth Whitening =
We only have 18 out of the 50 spots left @ (first come first serve)

Claim your free spot here L Jd
http: / fwww.hollywoodsmilepros.com

.

——

. e \ . i

Hey Phoenix! Get Your Teeth Whitening for FREE!
($499 Value)... SAVE 100%

‘We are giving away 50 vouchers for a FREE Teeth Whitening ($499 VALUE) Claim
your spot and get your voucher by elicking the link (Only 18 spots left) L Ld
hitp:/fwww. hollywoodsmilepros.com

HOLLYWOODSMILEPROS.COM Learn More

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %" %’

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a FREE Teeth Cleaning ==
We only have 18 out of the 50 spots left &) (first come first serve)
Claim your free spot here _J_] (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Cleaned for FREE! (5299 Value)... SAVE 100%

News Feed Description:
We are giving away 50 vouchers for a FREE Teeth Cleaning (5299 VALUE)

Claim your spot and get your voucher by clicking the link
(Only 18 spots left) =423 (ClickFunnels Opt-in Page URL)

Free Teeth Cleaning + Exam Offer (BONUS: Free X-Rays)

Main Offer: Teeth Cleaning + Exam.. Was $499, Now FREE (Save 100%)
Thank You Page Offer: Free X-Rays, if you schedule with office in next 5 minutes



Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/BeautifulSmile3.jpg

Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page
Sponsored

Hey Phoenix % &'

We are giving away 50 vouchers for a FREE Teeth Cleaning + Exam
-

We only have 18 out of the 50 spots left @ (first come first serve)
Claim your free spot here Ld LJ
http:/ /www.hollywoods milepros.com

YOU DON'T HAVE TOBE Ricl, 1
T0 HAVE A Beaiitiful Swile

Hey Phoenix! Get Your Teeth Cleaned + Exam for
FREE! ($499 Value)... SAVE 100%

We are giving away 50 vouchers for a FREE Teeth Cleaning + Exam ($499 VALUE)
Claim your spot and get your voucher by clicking the link (Only 18 spots left) Ld Ld
http:ffwww.hollywoodsmilepros.com

HOLLYWOODSMILEPROS.COM Sign Up

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) " 4’

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a FREE Teeth Cleaning + Exam =@
We only have 18 out of the 50 spots left &) (first come first serve)
Claim your free spot here 1|21 (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey Phoenix! Get Your Teeth Cleaning + Exam for FREE! (5499 Value)... SAVE 100%

News Feed Description:
We are giving away 50 vouchers for a FREE Teeth Cleaning (5299 VALUE)

Claim your spot and get your voucher by clicking the link
(Only 18 spots left) _]_] (ClickFunnels Opt-in Page URL)

Main Offer: Teeth Cleaning + Exam.. Was $499, Now FREE (Save 100%)
Thank You Page Offer: Free Teeth Whitening Kit, if you schedule in next 5 minutes


http://ivantraining.com/kallzu/wp-content/uploads/2020/06/BeautifulSmile3.jpg

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/BeautifulSmile3.jpg

Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page
Sponsored
Hey Phoenix & 4’

We are giving away 50 vouchers for a FREE Teeth Cleaning + Exam
-

We only have 18 out of the 50 spots left @ (first come first serve)
Claim your free spot here LJdLd
http: / /www.hollywoodsmilepros.com

ff&w! FHE 1A
Hey Phoenix! Get Your Teeth Cleaned + Exam for
FREE! ($499 Value)... SAVE 100%

We are giving away 50 vouchers for a FREE Teeth Cleaning + Exam ($499 VALUE)
Claim your spot and get your voucher by clicking the link (Only 18 spots left) kd Ld
http:/fwww.hollywoodsmilepros.com

Sign Up

HOLLYWOODSMILEPROS.COM

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %’ %

We are giving away 50 vouchers for a FREE Teeth Cleaning + Exam ==
We only have 18 out of the 50 spots left (first come first serve)
Claim your free spot here 2 [21 (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Cleaning + Exam for FREE! (5499 Value)... SAVE 100%

News Feed Description:

We are giving away 50 vouchers for a Teeth Cleaning + Exam for FREE
Only 18 vouchers available!

Get One NOW by clicking the link _]_I (ClickFunnels Opt-in Page URL)

Main Offer: Teeth Whitening + Exam.. Was $499, Now FREE (Save 100%)
Thank You Page Offer: Free X-Rays if you schedule with office in next 5 minutes


http://ivantraining.com/kallzu/wp-content/uploads/2020/06/BeautifulSmile3.jpg

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/BeautifulSmilel.j

Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page
Sponsored

Hey Phoenix %' %

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a FREE Teeth Whitening + Exam
-

We only have 18 out ofthe_SU_spots left @ (first come first serve)
Claim your free spot here L d
http:/ /www.hollywoodsmilepros.com

ST

YOU DON'T HAVE T0 BE Kicl,
T0 HAVE A Beautiful Swile

Hey Phoenix! Get Your Teeth Whitening + Exam for
FREE! ($499 Value)... SAVE 100%

We are giving away 50 vouchers for a Teeth Whitening + Exam for FREE... Only 50
vouchers availablel... Get One NOW by clicking the link.

HOLLYWOODSMILEPROS.COM Sign Up

TEXT FOR AD:

Company Name: (Add Company Name)

Hey (City) %’ %
I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a FREE Teeth Whitening + Exam ==
We only have 18 out of the 50 spots left & (first come first serve)
Claim your free spot here [.4 2] (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Whitening + Exam for FREE! (5499 Value)... SAVE 100%

News F Description:

We are giving away 50 vouchers for a Teeth Whitening + Exam for FREE
Only 18 vouchers available!

Get One NOW by clicking the link (= =3 (ClickFunnels Opt-in Page URL)

Main Offer: Teeth Whitening + Exam.. Was $499, Now FREE (Save 100%)
Thank You Page Offer: Free Teeth Whitening Kit, if you schedule in next 5 minutes


http://ivantraining.com/kallzu/wp-content/uploads/2020/06/BeautifulSmile1.jpg

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/0ffer-8-image.pn
Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros ils Like Page

Hey Phoenix %' &'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a FREE Teeth Whitening + Exam
-
We only have 18 out of the 50 spots left @ (first come first serve)
Claim your free spot here Ldd
http:/ {www.hollywoodsmilepros.com
A 4
- SCHEDULE YOUR
APPOINTMENT WITH
CQUR OFFICE

AND WE WILL ADD

. >
\
4 FREE
’ \ TEETH-WHITENING

KIT!
(“ -

-
- | o QR
Hey Phoenix! Get Your Teeth Whitening + Exam for

FREE! ($499 Value)... SAVE 100%

'We are giving away 50 vouchers for a Teeth Whitening + Exam for FREE... Only 50
vouchers availablel... Get One NOW by clicking the link.

Sign Up

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %" %’

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a FREE Teeth Whitening + Exam ==
We only have 18 out of the 50 spots left &) (first come first serve)
Claim your free spot here (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Whitening + Exam for FREE! (5499 Value)... SAVE 100%

News Feed Description:

We are giving away 50 vouchers for a Teeth Whitening + Exam for FREE
Only 50 vouchers available!

Get One NOW by clicking the link (ClickFunnels Opt-in Page URL)

DISCOUNTED SPECIAL OFFERS



http://ivantraining.com/kallzu/wp-content/uploads/2020/06/Offer-8-image.png

Main Offer: Teeth Cleaning.. Was $295, Now Only $35 (Save 88%)
Thank You Page Offer: Free Exam if you schedule with office in next 5 minutes

Image Used: http://ivantraining.com/kallzu/wp-content/upl 202 ffer-9-1.pn
Video for Ad: XXXXXXXXXXXXXXXX

ﬁ Hollywood Smile Pros il Like Page
Sponsored
Hey Phoenix %' &

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Cleaning for ONLY §35...
(SAVE 88%)... $295 Value =

We only have 18 out of the 50 spots left @

Claim your spot here @@ http://www.hollywoodsmilepros.com

Hey Phoenix! Get Your Teeth Cleaned For Only $35
(SAVE 88%)... $295 Value

We are giving away 50 vouchers for a Teeth Cleaning for ONLY $35... Claim your
‘spot and get your vaucher by clicking the link (Only 18 spots left) & (3
hitp:/www.hollywoodsmilepros.com

ILEPROS.COM SE0ED

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %’ %

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Cleaning for ONLY $35...
(SAVE 88%)... $295 Value ==

We only have 18 out of the 50 spots left

Claim your spot here 1 [23 (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Cleaned For Only $35 (SAVE 88%)... $295 Value

News Feed Description:

We are giving away 50 vouchers for a Teeth Cleaning for ONLY $35
Claim your spot and get your voucher by clicking the link

(Only 18 spots left) (ClickFunnels Opt-in Page URL)



http://ivantraining.com/kallzu/wp-content/uploads/2020/06/Offer-9-1.png

Main Offer: Teeth Cleaning.. Was $295, Now Only S35 (Save 88%)
Thank You Page Offer: Free X-Rays if you schedule with office in next 5 minutes

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/c349x211985-1-1.jpg
Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page

Sponsared
Hey Phoenix &' %'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Cleaning for ONLY $35...
(SAVE 88%)... 5295 Value ==

We only have 18 out of the 50 spots left @

Claim your spot here @@ http:/ /www.hollywoodsmilepros.com

!

Hey Phoenix! Get Your Teeth Cleaned For Only $35
(SAVE 88%)... $295 Value

We are giving away 50 vouchers for a Teeth Cleaning for ONLY $35... Claim your
spot and get your voucher by clicking the link (Only 18 spots left) L Ld
hitp:#www.hollywoodsmilepros.com

HOLLYWOCDSMILEPROS.COM Sign Up

TEXT FOR AD:

Company Name: (Add Company Name)

Hey (City) %’ %’
I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Cleaning for ONLY $35
(SAVE 88%)... 5295 Value ==

We only have 18 out of the 50 spots left

Claim your spot here 2 [21 (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Cleaned For Only $35 (SAVE 88%)... $295 Value

News Feed Description:

We are giving away 50 vouchers for a Teeth Cleaning for ONLY $35... Claim your spot and get
your voucher by clicking the link

(Only 18 spots left) _]_I (ClickFunnels Opt-in Page URL)



http://ivantraining.com/kallzu/wp-content/uploads/2020/06/c349x211q85-1-1.jpg

Main Offer: Teeth Whitening.. Was $556, Now $69 (Save 87%)
Thank You Page Offer: Free Exam if you schedule with office in next 5 minutes

Image Used: http://i .
Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page

Sponsored
Hey Phoenix & &

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Whitening for ONLY
$69... (SAVE B7%)... §556 Value ==

We only have 18 out of the 50 spots left @

Claim your spot here QI3 http:/ /www.hollywoodsmilepros.com

Hey Phoenix! Get Your Teeth Whitening For Only $69
(SAVE 87%)... $556 Value

We are giving away 50 vouchers for a Teeth Whitening for ONLY $69... Claim your
spot and get your voucher by clicking the link (Only 18 spots left) L L
hitp/fwww.hollywoodsmilepros.com

HOLLYWOODSMILEPROS.COM Sign Up

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %’ %’

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Whitening for ONLY $69
(SAVE 87%)... $556 Value ==

We only have 18 out of the 50 spots left &)

Claim your spot here (-4 [=] (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Whitening For Only $69 (SAVE 87%)... $556 Value

News Feed Description:
We are giving away 50 vouchers for a Teeth Whitening for ONLY $69... Claim your spot and

get your voucher by clicking the link
(Only 18 spots left) -4 =1 (ClickFunnels Opt-in Page URL)


http://ivantraining.com/kallzu/wp-content/uploads/2020/06/Dental-Teeth-Whitening-1200x900-1.jpg

Main Offer: Teeth Whitening.. Was $556, Now $69 (Save 87%)
Thank You Page Offer: Free X-Rays, if you schedule with office in next 5 minute

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/gfszdf-1.jpg
Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page

Sponsored

Hey Phoenix %' &'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Whitening for ONLY
$60... (SAVE 87%)... $556 Value =

We only have 18 out of the 50 spots left @

Claim your spot here GG http://www.hollywoodsmilepros.com

Hey Phoenix! Get Your Teeth Whitening For Only $69
(SAVE 87%)... $556 Value

We are giving away 50 vouchers for a Teeth Whitening for ONLY $68... Claim your
spot and get your voucher by clicking the link (Only 18 spots left) kd &
http:ffwww.hollywoodsmilepros.com

Sign Up

HOLLYWOODSMILEPROS.COM

TEXT FOR AD:

Company Name: (Add Company Name)

Hey (City) %’ %
I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Whitening for ONLY $69
(SAVE 87%)... $556 Value "=

We only have 18 out of the 50 spots left &)

Claim your spot here (-4 [= (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Whitening For Only $69 (SAVE 87%)... $556 Value

News Feed Description:

We are giving away 50 vouchers for a Teeth Whitening for ONLY $69... Claim your spot and
get your voucher by clicking the link

(Only 18 spots left) (ClickFunnels Opt-in Page URL)
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Main Offer: Teeth Cleaning + X-Rays... Was $400, Now Only $49 (Save 87%)
Thank You Page Offer: Free Exam if you schedule with office in next 5 minutes

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/EMERGENCY1.jpg

Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros e Like Page

Sponsored
Hey Phoenix &' %

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays
for ONLY $49... (SAVE 87%)... 5400 Value =
We only have 18 out of the 50 spots left (/]

Claim your spot here @ http:/ fwww.hollywoodsmilepros.com

ouCH!
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Hey Phoenix! Get Your Teeth Cleaned + X-Rays For

Only $49 (SAVE 87%)... $400 Value

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays for ONLY $48...
Claim your spot and get your voucher by clicking the link (Only 18 spots left) L ki
http:/fwww.hollywoodsmilepros.com
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HOLLYWOODSMILEPROS.COM Sianlup

TEXT FOR AD:

Company Name: (Add Company Name)

Hey (City) %’ %
I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays for ONLY $49
(SAVE 87%)... 5400 Value ==

We only have 18 out of the 50 spots left ()

Claim your spot here _I_I (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Cleaned + X-Rays For Only $49 (SAVE 87%)... S400 Value

News Feed Description:

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays for ONLY $49... Claim your
spot and get your voucher by clicking the link

(Only 18 spots left) =423 (ClickFunnels Opt-in Page URL)


http://ivantraining.com/kallzu/wp-content/uploads/2020/06/EMERGENCY1.jpg

Main Offer: Teeth Cleaning + X-Rays... Was $400, Now Only $49 (Save 87%)
Thank You Page Offer: $10 OFF Special if you schedule with office in next 5 minutes

Image Used: http: .
Video for Ad: XXXXXXXXXXXXXXXX

R Hollywood Smile Pros ile Like Page
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Hey Phoenix &' %'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays
for ONLY $49... (SAVE 87%)... $400 Value ==

We only have 18 out of the 50 spots left @

Claim your spot here G http:/ /www.hollywoodsmilepros.com
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Hey Phoenix! Get Your Teeth Cleaned + X-Rays For
Only $49 (SAVE 87%)... $400 Value

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays for ONLY $49...
Claim your spot and get your voucher by clicking the link (Only 18 spots left) L kd
http=/fwww.hollywoodsmilepros.com

HOLLYWOODSMILEPROS.COM Seplz

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %’ %

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays for ONLY $49
(SAVE 87%)... 5400 Value ==

We only have 18 out of the 50 spots left &)

Claim your spot here 1 [23 (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Cleaned + X-Rays For Only $49 (SAVE 87%)... $400 Value

News Feed Description:
We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays for ONLY $49... Claim your

spot and get your voucher by clicking the link
(Only 18 spots left) (.- [=] (ClickFunnels Opt-in Page URL)
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Main Offer: Teeth Whitening + X-Rays.. Was $593, Now $53 (Save 90%)
Thank You Page Offer: Free Exam, if you schedule with office in next 5 minutes

Image Used: http: .
Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page

Sponsored
Hey Phoenix & %'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Officel

We are giving away 50 vouchers for a Teeth Whitening + X-Rays for
OMLY §53... (SAVE 90%)... $593 Value =

We only have 18 out of the 50 spots left @

Claim your spot here & & http:/ /www.hollywoodsmilepros.com

|

Hey Phoenix! Get Your Teeth Whitening + X-Rays For
Only $53 (SAVE 90%)... $593 Value

We are giving away 50 vouchers for a Teeth Whitening, plus X-Rays for ONLY
$53... Claim your spot and get your voucher by clicking the link (Only 18 spots left)
L i nttp:/Awww. hollywoodsmilepros.com
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TEXT FOR AD:

Company Name: (Add Company Name)

Hey (City) %" %

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!
We are giving away 50 vouchers for a Teeth Whitening + X-Rays for ONLY $53
(SAVE 90%)... $593 Value ==

We only have 18 out of the 50 spots left @

Claim your spot here -4 =] (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Whitening + X-Rays For Only $53 (SAVE 90%)... $593 Value

News Feed Description:
We are giving away 50 vouchers for a Teeth Whitening, plus X-Rays for ONLY $53... Claim

your spot and get your voucher by clicking the link
(Only 18 spots left) -4 =3 (ClickFunnels Opt-in Page URL)
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Main Offer: Teeth Whitening + X-Rays.. Was $593, Now $53 (Save 90%)
Thank You Page Offer: $10 OFF Special, if you schedule with office in next 5 minutes

Image Used: http://i .
Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page

Sponsored

Hey Phoenix % %'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Whitening + X-Rays for
ONLY $53... (SAVE 90%)... $593 Value =

We only have 18 out of the 50 spots left @

Claim your spot here & & http:/ /www.hollywoodsmilepros.com

Hey Phoenix! Get Your Teeth Whitening + X-Rays For
Only $53 (SAVE 90%)... $593 Value

We are giving away 50 vouchers for a Teeth Whitening, plus X-Rays for ONLY
$53... Claim your spot and gat your voucher by clicking the link (Only 18 spots left)
W http:/Awww.hollywoodsmilepros.com

HOLLYWOODSMILEPROS.COM <Ll

TEXT FOR AD:

Company Name: (Add Company Name)

Hey (City) %’ %’

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Whitening + X-Rays for ONLY $53
(SAVE 90%)... $593 Value "=

We only have 18 out of the 50 spots left

Claim your spot here (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEQO)

Headline:
Hey (City)! Get Your Teeth Whitening + X-Rays For Only $53 (SAVE 90%)... $593 Value

News Feed Description:

We are giving away 50 vouchers for a Teeth Whitening, plus X-Rays for ONLY $53... Claim
your spot and get your voucher by clicking the link

(Only 18 spots left) (ClickFunnels Opt-in Page URL)



http://ivantraining.com/kallzu/wp-content/uploads/2020/06/smile-make-over.jpg

Main Offer: Teeth Cleaning + X-Rays + Exam.. .. Was $556, Now Only S69 (Save 87%)
Thank You Page Offer: Free Teeth Whitening, if you schedule with office in next 5 minutes

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/EMERGENCY2.jpg

Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page
Sponsored

Hey Phoenix & %'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays,
plus Exam for ONLY $69... (SAVE 87%)... $556 Value ==

We only have 18 out of the 50 spots left @

Claim your spot here LI E3 http:/ /www.hollywoodsmilepros.com

Hey Phoenix! Get Your Teeth Cleaning + X-Rays +
Exam For Only $69 (SAVE 87%)... $556 Value

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays, plus Exam for
'ONLY $69... Claim your spot and get your voucher by clicking the link (Only 18
spots left) kd & hitp:iwww.hollywoodsmilepros.com

Sign Up

HOLLYWOODSMILEPROS.COM

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %’ %’

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays, plus Exam for ONLY $69
(SAVE 87%)... $556 Value &=

We only have 18 out of the 50 spots left )

Claim your spot here (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Cleaning + X-Rays + Exam For Only $69 (SAVE 87%)... $556 Value

News Feed Description:
We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays, plus Exam for ONLY $69...

Claim your spot and get your voucher by clicking the link
(Only 18 spots left) 421 (ClickFunnels Opt-in Page URL)
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Main Offer: Teeth Cleaning + X-Rays + Exam.. .. Was $556, Now Only S69 (Save 87%)
Thank You Page Offer: $10 OFF Special, if you schedule with office in next 5 minutes

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/c349x211985-5.jpg

Video for Ad: XXXXXXXXXXXXXXXX

R Hollywood Smile Pros ile Like Page

Sponsored
Hey Phoenix & &

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays,
plus Exam for ONLY $69... (SAVE 87%)... $556 Value =

We only have 18 out of the 50 spots left @

Claim your spot here G http:/ /www.hollywoodsmilepros.com
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Hey Phoenix! Get Your Teeth Cleaning + X-Rays +
Exam For Only $69 (SAVE 87%)... $556 Value

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays, plus Exam for
ONLY $69... Claim your spot and get your voucher by clicking the link (Only 18
spots left) Ld Ld hitpaww.hollywoodsmilepros.com
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TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %’ %’

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays, plus Exam for ONLY $69...
(SAVE 87%)... $556 Value ==

We only have 18 out of the 50 spots left &)

Claim your spot here .- [=]] (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Cleaning + X-Rays + Exam For Only $69 (SAVE 87%)... $556 Value

News Feed Description:
We are giving away 50 vouchers for a Teeth Cleaning, plus X-Rays, plus Exam for ONLY $69...

Claim your spot and get your voucher by clicking the link
(Only 18 spots left) =421 (ClickFunnels Opt-in Page URL)
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Main Offer: Teeth Whitening + X-Rays + Exam.. Was $750, Now $91 (Save 87%)
Thank You Page Offer: Free Teeth Whitening if you schedule with office in next 5 minutes

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/safety-hero.jpg

Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros /& Like Page
Sponsored

Hey Phoenix &' &

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Whitening + X-Rays +
Exam for ONLY $91... (SAVE 87%)... $750 Value =

We only have 18 out of the 50 spots left @

Claim your spot here @@ http://www.hollywoodsmilepros.com

L N

Hey Phoenix! Get Your Teeth Whitening + X-Rays +
Exam For Only $91 (SAVE 97%)... $750 Value

@ are giving away 50 vouchers for a Teeth Whitening, plus X-Rays, plus Exam for
ONLY $91... Claim your spot and get your voucher by clicking the link (Only 18
spots left) & 3 hitp://www.hollywoodsmilepros.com

HOLLYWOODSMILEPROS.COM Siontp

TEXT FOR AD:

Company Name: (Add Company Name)

Hey (City) «’ 4’
I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Whitening + X-Rays + Exam for ONLY $91... (SAVE
87%)... $750 Value ==

We only have 18 out of the 50 spots left

Claim your spot here [-/[.7 (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEQO)

Headline:
Hey (City)! Get Your Teeth Whitening + X-Rays + Exam For Only $91 (SAVE 97%)... $750 Value

News Feed Description:

We are giving away 50 vouchers for a Teeth Whitening, plus X-Rays, plus Exam for ONLY
$91... Claim your spot and get your voucher by clicking the link

(Only 18 spots left) (ClickFunnels Opt-in Page URL)



http://ivantraining.com/kallzu/wp-content/uploads/2020/06/safety-hero.jpg

Main Offer: Teeth Whitening + X-Rays + Exam.. Was $750, Now $91 (Save 87%)
Thank You Page Offer: $10 OFF Special if you schedule with office in next 5 minutes

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2020/06/c349x211985-4.]
Video for Ad: XXXXXXXXXXXXXXXX

g Hollywood Smile Pros il Like Page

Hey Phoenix & %'

I'm Dr xxxx and | am doing something CRAZY to promote our Dental
Office!

We are giving away 50 vouchers for a Teeth Whitening + X-Rays +
Exam for ONLY $91... (SAVE 87%)... $750 Value =

We only have 18 out of the 50 spots left @

Claim your spot here G http:/ jwww.hollywoodsmilepros.com
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Hey Phoenix! Get Your Teeth Whitening + X-Rays +
Exam For Only $91 (SAVE 97%)... $750 Value

e are giving away 50 vouchers for a Teeth Whitening, plus X-Rays, plus Exam for
‘ONLY $91... Claim your spot and get your voucher by clicking the link (Only 18
spots left) kd & hitp:/iwww. hollywoodsmilepros.com

Sign Up

TEXT FOR AD:

Company Name: (Add Company Name)
Hey (City) %’ %

I'm Dr (Name) and | am doing something CRAZY to promote our Dental Office!

We are giving away 50 vouchers for a Teeth Whitening + X-Rays + Exam for ONLY $91
(SAVE 87%)... $750 Value "=

We only have 18 out of the 50 spots left &)

Claim your spot here (ClickFunnels Opt-in Page URL)

(IMAGE OR VIDEO)

Headline:
Hey (City)! Get Your Teeth Whitening + X-Rays + Exam For Only $91 (SAVE 97%)... $750 Value

News Feed Description:

We are giving away 50 vouchers for a Teeth Whitening, plus X-Rays, plus Exam for ONLY
$91... Claim your spot and get your voucher by clicking the link

(Only 18 spots left) (ClickFunnels Opt-in Page URL)
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https://deliveringwow.com/

Main Offer: Meet The Dentist
Thank You Page Offer: ??

Image Used: Image of Doctor
Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental il Like Page

-— Sponscred + @

Come check out [NAME OF PRACTICE], one of [NAME OF STATE]'s top
dental offices and we're right here in [NAME OF CITY]!

See why [DR. NAME] is more than a regular dentist...

We focus on long-term relationships and our patients appreciate the
time taken to LISTEN and give them PEACE OF MIND.... See More

- = 0 =

WOWDENTALOFFICE.COM

Meet [DR. NAME], one of [NAME OF CITY]'s Learn More
top Dentists

TEXT FOR AD:

Company Name: (Add Company Name)

Come check out [NAME OF PRACTICE], one of [NAME OF STATE]'s top dental offices and
we're right here in [NAME OF CITY]!

Come See why [DR. NAME] is more than a regular dentist...

We focus on long-term relationships and our patients appreciate the time taken to LISTEN
and give them PEACE OF MIND.

Have questions or want to book a consultation this week?

The first step is to schedule an appointment to discuss what's possible. [INSERT LINK] or give
us a call at [PHONE].

We are located in at [ADDRESS].

Headline: Meet [DR. NAME], one of [NAME OF CITY]'s top Dentists
Newsfeed Description: We focus on long-term relationships and our patients appreciate...
Call to action: Learn More




Main Offer: Free Consultation
Thank You Page Offer: ??

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Dental-Implants.jpg

Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental e Like Page
Sponsored « &

bl

Want to know how our patients are getting rid of thelr dentures?

Our patients have discovered the secret to feeling great again with
dental implants.

Now they can eat, laugh, and smile with confidence.... See More

WOWDENTALOFFICE.COM
Are Dental Implants a Good Option? Contact Us
Schedule a FREE Consultation to See What's Possible!

TEXT FOR AD:

Want to know how our patients are getting rid of their dentures?

Our patients have discovered the secret to feeling great again with dental implants.
Now they can eat, laugh, and smile with confidence.

Dental implants are the most comfortable, permanent and natural looking way to fix missing
teeth. Getting dental implants also:

= Restores your smile

= |ncreases self-esteem

= Functions just like a natural tooth

Click HERE to schedule a FREE Implant consultation to discuss what’s possible. > > > [insert
link]

Have questions or want to book a consultation this week? The next step is to give us a call at
[PHONE].

We are located in [CITY OR AREA OF TOWN] at [ADDRESS].

Headline: Are Dental Implants A Good Option?
Call to Action: Contact Us
Newsfeed Description: Schedule a FREE Consultation to See What's Possible!


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Dental-Implants.jpg

Main Offer: Free Consultation
Thank You Page Offer: ??

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Invisalign16.j
Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental e Like Page

- -
Sponsered - @

Hey [Name of City]! Want to hear how our patients are straightening
their teeth and transforming their smiles while avoiding traditional
metal braces?

[Name of Practice] offers the latest technology of Invisalign Clear
Braces, the ultimate alternative to conventional braces!

Invisalign: ... See More

visalign

a good option

'I|
1y

WOWDENTALOFFICE.COM
Are Dental Implants a Good Option? Contact Us
Schedule a FREE Consultation to See What's Possible!

TEXT FOR AD:

Hey [Name of City]! Want to hear how our patients are straightening their teeth and
transforming their smiles while avoiding traditional metal braces?

(Name of Practice] offers the latest technology of Invisalign Clear Braces, the ultimate
alternative to conventional braces!

Invisalign:

= Clear, natural and attractive as if you’re not wearing braces
= Removable so easier to clean

= Minimal Maintenance

= More comfortable than metal braces

Is Invisalign a Good Option? The first step is to schedule a FREE consultation to discuss
what's possible. [INSERT LINK]

Have questions or want to book a consultation this week? The next step is to give us a call at
[PHONE].

We are located in [CITY OR AREA OF TOWN] at [ADDRESS].
Headline: Is Invisalign A Good Option?

Call to Action: Contact Us
Newsfeed Description: Schedule a FREE Consultation to See What's Possible!


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Invisalign16.jpg

Main Offer: FREE smile consultation
Thank You Page Offer: ??

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2021/08/CosmeticDentistry2.jpg

Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental ile Like Page
g Sponsored - @

Hey [NAME OF CITY]! Want to learn how our patients are transforming
their smiles with cosmetic dentistry?

Here is what Cosmetic Dentistry can fix:
Bl Discoloration
Uneven and chipped teeth... See More

Is Cosmetic Dentist
aGood Option? '\
=

WOWDENTALOFFICE.COM
Is Cosmetic Dentistry a Good Option? ContactUs

Schedule A FREE Smile Consultation to See What's...

TEXT FOR AD:

Hey [NAME OF CITY]! Want to learn how our patients are transforming their smiles with
cosmetic dentistry?

Here is what Cosmetic Dentistry can fix:
= Discoloration

= Uneven and chipped teeth

= Crooked or crowded teeth

= Missing or broken teeth

Is Cosmetic Dentistry a Good Option? The first step is to schedule a FREE smile consultation
to discuss what's possible. [insert link]

Have questions or want to book a consultation this week? The next step is to give us a call at
[PHONE].

We are located in [CITY OR AREA OF TOWN] at [ADDRESS].
Headline: Is Cosmetic Dentistry a Good Option?

Newsfeed Description: Schedule A FREE Smile Consultation to See What's Possible!
Call to action: Contact Us


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/CosmeticDentistry2.jpg

Main Offer: Book a Free Teeth Whitening Consult
Thank You Page Offer: ??

Image Used: http: .
Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental e Like Page
Sponsored - @

Hey [NAME OF CITY]! Considering Teeth Whitening to brighten your
smile but would like to know more about it first?

Schedule an obligation-free complimentary consult here: >>>[INSERT
LINK]

Teeth whitening can fix stained and discolored teeth in as little as one
hour giving you that beautiful contagious smile. ... See More

WOWDENTALOFFICE.COM
Is TEETH WHITENING a Good Options %% Book Now
This week we are offering complimentary....

TEXT FOR AD:

Hey [NAME OF CITY]! Considering Teeth Whitening to brighten your smile but would like to
know more about it first?

Schedule an obligation-free complimentary consult here: >>>[INSERT LINK]

Teeth whitening can fix stained and discolored teeth in as little as one hour giving you that
beautiful contagious smile.

With [ENTER NUMBER] years of professional teeth whitening under our belt it’s safe to say
that we know all about teeth whitening.

Book a free Teeth Whitening consult at our practice in [PART Of TOWN} today or give us a
call at [INSERT PHONE NUMBER] to find out what we can do for you!

[INSERT LINK]

Headline: Is TEETH WHITENING a Good Option % % % % %
Description: This week we are offering complimentary....


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Teeth-Whitening.jpg

Call to action: Book Now

Main Offer: FREE Pre-Wedding SMILE Evaluation
Thank You Page Offer: ??

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2021/08/wedding1-1024x682.j
Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental il Like Page
s Sponsored - @&

Attention Ladies! Do you have a big day planned and want to look extra
special for it with a big sparkling smile? fy

Book a free Pre-Wedding Smile consultion at our dental practice in
[NAME OF CITY] today to find out what we can do for you!

Here is what Cosmetic Dentistry can fix:... See More

WOWDENTALOFFICE.COM

FREE Pre-Wedding SMILE Evaluation %% Book Now
Find out what's possible...

TEXT FOR AD:

Attention Ladies! Do you have a big day planned and want to look extra special for it with a
big sparkling smile? &

Book a free Pre-Wedding Smile consultation at our dental practice in [NAME OF CITY] today
to find out what we can do for you!

Here is what Cosmetic Dentistry can fix:
= Discoloration

= Uneven and chipped teeth

= Crooked or crowded teeth

= Missing or broken teeth

Have questions or want to book a consultation this week? The next step is to schedule an
appointment here. [INSERT LINK] or give us a call at [PHONE].

We are located in [CITY OR AREA OF TOWN] at [ADDRESS].

Headline: FREE Pre-Wedding SMILE Evaluation % % % %


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/wedding1-1024x682.jpg

Description: Find out what's possible...
Call to action: Book Now

Main Offer: FREE Consultation
Thank You Page Offer: ??

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Braces10.jpeg
Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental e Like Page
i
Sponsored - @

[NAME OF CITY] Want to hear how our patients are straightening their
teeth and transforming their smiles?

This week we are offering FREE consultations to discuss what's
possible.

We also offer 24 months interest-free financing and affordable long-
term payment plans to cover the rest of the treatment costs....
See More

Are Braces a Good Option?

S .

DISPLAYURL.COM
Are BRACES a Good Option? Learn More

This week schedule a FREE Consultation to see what's. ..

TEXT FOR AD:

[NAME OF CITY] Want to hear how our patients are straightening their teeth and
transforming their smiles?

This week we are offering FREE consultations to discuss what's possible.

We also offer 24 months interest-free financing and affordable long-term payment plans to
cover the rest of the treatment costs.

Now you can get Braces for as low as S/ENTER AMOUNT}/month with zero-interest!

Have questions or want to book a consultation this week? The next step is to schedule an
appointment here. [INSERT LINK] or give us a call at [PHONE].

We are located in [CITY OR AREA OF TOWN] at [ADDRESS].

Headline: Are Braces a Good Option % % % % %


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Braces10.jpeg

Call to Action: Lean More
Newsfeed Description: This week schedule a FREE Consultation to see what’s....

Main Offer: Complimentary Consultation
Thank You Page Offer: xxx

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Six-Month-Smiles.jpg
Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental jils Like Page

— Sponsored < @

Hey [NAME OF CITY]! Considering straightening your teeth and
transforming your smile but want to avoid wearing traditional metal
braces for 1to 3 years?

[MAME OF PRACTICE} offers the latest technology of Braces, Six
Month Smiles®. They are clear braces with tooth-colored wires and
can gently and discretely straighten teeth in as short as 6 months!

Click the link to learn more and schedule a complimentary consultation
at our dental practice in [CITY OR PART OF TOWN] [INSERT ...
See More

)

-

WOWDENTALOFFICE.COM
Is Six Month Smiles® a Good Optioni ki Book Now
This week we are offering complimentary....

TEXT FOR AD:

Hey [NAME OF CITY]! Considering straightening your teeth and transforming your smile but
want to avoid wearing traditional metal braces for 1 to 3 years?

(NAME OF PRACTICE} offers the latest technology of Braces, Six Month Smiles®. They are
clear braces with tooth-colored wires and can gently and discreetly straighten teeth in as

short as 6 months!

Click the link to learn more and schedule a complimentary consultation [INSERT LINK] or give
us a call at [PHONE].

We are located in [CITY OR AREA OF TOWN] at [ADDRESS].


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Six-Month-Smiles.jpg

Headline: Is Six Month Smiles® a Good Option % % % %
Call to Action: Book Now
Newsfeed Description: This week we are offering complimentary....

Main Offer: Book a Consultation
Thank You Page Offer: ??

Image Used: http: .
Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental e Like Page
Sponsored - &
Hey [NAME OF CITY]! Looking for a local dentist for the little ones?

We are known as the #1 place for kids due to our fun and relaxing
environment.

They even get to go to the TOY BOX first!... See More
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WOWDEMTALOFFICE.COM
[NAME OF PRACTICE] k% k%% Sorantlie

Find out why our little patients keep asking to come back.

R ¢

TEXT FOR AD:

Hey [NAME OF CITY]! Looking for a local dentist for the little ones?

We are known as the #1 place for kids due to our fun and relaxing environment.
They even get to go to the TOY BOX first!

We'll make sure our patients have a positive experience at the dentist and get the best and
most comfortable treatment to ensure they have healthy teeth as they continue to grow.

Have questions or want to book a consultation this week? The next step is to schedule an
appointment here. [INSERT LINK] or give us a call at [PHONE].

We are located in [CITY OR AREA OF TOWN] at [ADDRESS].


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Pediatric-Dentistry.jpg

Headline: [NAME OF PRACTICE] % % % % %
Call to Action: Contact Us
Newsfeed Description: Find out why our little patients keep asking to come back.

Main Offer: Schedule an Appointment
Thank You Page Offer: ??

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Periodontics.]
Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental ule Like Page
Sponsored - &

Hey [NAME OF CITY}, want to hear how our patients are keeping their
gums happy?
47.2% of adults in the U.S. have some kind of gum disease.

Signs include:... See More

WOWDENTALOFFICE.COM
Is Gum Treatment a Good Option? Contact Us
Schedule a Consultation to See What's Possible!

TEXT FOR AD:

Hey [NAME OF CITY}, want to hear how our patients are keeping their gums happy?
47.2% of adults in the U.S. have some kind of gum disease.

Signs include:

= Easily bleeding gums when brushing or flossing
= Swollen, bright red gums

= Unpleasant breath

= | 0o0se or separating teeth

Hi I'm [DR. NAME]}, owner of [NAME OF PRACTICE] and | have [ENTER NUMBER] years
experience in the prevention, diagnosis, and treatment of gum disease.

If there are concerns about gum disease, contact us or schedule an appointment with our
dental practice today! [PHONE].


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Periodontics.jpg

We are located in [CITY OR AREA OF TOWN] at [ADDRESS].

Headline: Is Gum Treatment a Good Option?
Newsfeed Description: Schedule a Consultation to See What's Possible!
Call To Action: Contact Us

Oral Surgery

Main Offer: Book a Consultation
Thank You Page Offer: ??

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Oral-Surgery.ipg
Video for Ad: XXXXXXXXXXXXXXXX

WOW Dental ile Like Page
™ Sponsored - @

Should adult wisdom teeth be removed?

Many adults wait far too long to have their wisdom teeth removed. This
can make the process more difficult and surgery and the recovery
process harder, especially if there is an infection.

There might also be complications as the wisdom teeth grow in,
including shifting and crowding of the rest of the teeth, pain, infection
and increased risk for tooth decay and gum disease and tooth loss....
See More

DISPLAYURL .COM
Adult Wisdom Teeth Facts Learn More
Many adults wait far too Iong to have their wisdom teeth...

TEXT FOR AD:
Should adult wisdom teeth be removed?

Many adults wait far too long to have their wisdom teeth removed. This can make the
process more difficult and surgery and the recovery process harder, especially if there is an
infection.

There might also be complications as the wisdom teeth grow in, including shifting and
crowding of the rest of the teeth, pain, infection and increased risk for tooth decay and gum
disease and tooth loss.

Wisdom teeth are much easier to remove and the recovery is less painful if they are
removed BEFORE there's a problem.

Have questions or want to book a consultation this week? The next step is to schedule an
appointment here. [INSERT LINK] or give us a call at [PHONE].


http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Oral-Surgery.jpg

We are located in [CITY OR AREA OF TOWN] at [ADDRESS].

Headline: Adult Wisdom Teeth Facts
Newsfeed Description: Many adults wait far too long to have their wisdom teeth removed.
Call To Action: Contact Us

Main Offer: | Enter to win a FREE Teeth Cleaning + Xrays + Teeth Whitening
Thank You Page Offer: 50% Discount

Image Used: http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Teeth-Whitening-1.jpg

Video for Ad: XXXXXXXXXXXXXXXX

4 Questions To Ask Your Client Before Launch

Note: Their answers will help you understand which targeting to choose for your ads

1. What age and gender is your normal customer?

2. What interests do they have? Which competitor brands do they like? What
celebrities/artists do they follow? What magazines or blogs do they read?
Are they single? Engaged? In a relationship? Married? Children?

4. What problems are they facing? What do they want?

w

ﬂ Hollywood Smile Pros e Like Page

"Hey Carlsbad! Hollywoord Smile Pros is running a raffle! Enter to win a
FREE Testh Cleaning + Xrays + Testh Whitening!
http:/ fervenev.holhywoodsmilepros.com

We will choose 1 local resident to win! And we'll choose 10 local residents
£0 win 50% off a Teeth Cleaning + Xrays + Teeth Whitening! @

So there's two different prizes vou could potentialty win!

Why are we doing this? Well for every entrant into our raffle we will be
donating $1 to the xyz charity.

We thought this would be a fun way to give back to the kids and have the
community imvohved,

And if you're curious what kind of work we do, rest assured it’s the best.
ABC Dental has 124 Five star reviews on Yelp, serves 256 local residents,
has been in business since 2008, and offers state of the art aguipment to
ensure our patients receive the absolute best care.

We're located at: 123 parkway Drive, Carlsbad CA, 92009,

Enter to win now: http:/fvaww.holhwroodsmilepros.com



http://ivantraining.com/kallzu/wp-content/uploads/2021/08/Teeth-Whitening-1.jpg

TEXT FOR AD:

"Hey Carlsbad! ABC Dental is running a raffle! Enter to win a FREE Teeth Cleaning + Xrays +
Teeth Whitening! (Link)

We will choose 1 local resident to win! And we'll choose 10 local residents to win 50% off a
Teeth Cleaning + Xrays + Teeth Whitening! &

So there's two different prizes you could potentially win!

Why are we doing this? Well for every entrant into our raffle we will be donating $1 to the
(XYZ) charity.

We thought this would be a fun way to give back to the kids and have the community
involved.

And if you're curious what kind of work we do, rest assured it's the best.

(Name of Practice) has (Number) Five star reviews on Yelp, serves (Number) local residents,
has been in business since 2008, and offers state of the art equipment to ensure our
patients receive the absolute best care.

We're located at: (Address) 123 parkway Drive, Carlsbad CA, 92009.
Enter to win now: (Link)

Headline: Enter to win a FREE Teeth Cleaning + Xrays + Teeth Whitening (FREE!)... $497 Value

Link Description: We will choose 1 local resident to win! And we'll choose 10 local residents
to win 50% off a Teeth Cleaning + Xrays + Teeth Whitening! &

Link: http://www.hollywoodsmilepros.com

Link Caption: HollywoodSmilePros.com




Install Pixels

INDEX:

- Facebook Pixel Introduction

- How Pixel Work (Diagrammatic Explanation)
- Creating Your Master Facebook Pixel

- Installing Pixel In ClickFunnels

- Installing Pixel Helper Extension

- Install Pixel Events

- Assigning Pixel To An Ad Account

Facebook Pixel Introduction

Notes:

e® Facebook Pixel: is a small piece of code we put on your website funnel and it

transmits data to Facebook about website visitors.

If you are running ads, you need the fb pixel

You don't need to code or be a developer

Allows advertisers to re-target visitors on facebook (eg: amazon)

Allows facebook to track people outside facebook (purchases, complete registrations

etc.)

Avoid wastage of ad spend for advertisers

e Example: | send 100 people to my website selling watches, and 50 purchase... but
they are all female... Would not know that without a pixel... Can now target only
woman with my ads and save money.

o Allows advertisers to find out more people who does the action they want

e Example: Can create Lookalike audiences similar to people that have already
purchased, which will make conversions much more profitable.

How Pixel Work (Diagrammatic Explanation)

Notes:

e Billions of users on Facebook
o Facebook tracks every action and creates a unique pixel id for actions taken
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e You own a website, example sells watches and have facebook pixel installed

e |t tracks what every visitor does and logs the pixel id and event that took place

e Like Bob, visited the page... while Maria got to the Thank-You page after making a
purchase.

User Profile : FB User 1 ] fassbook Braln |: £

Name ; Bob
Age : 25

Gender : Male

5 i
Interests : Marketing , Business , Gary V facebook
Q Q Q
/L\ N raN
B2 s B User s

YourWebsite.com

<Your facebook pixel code |
95999999999999>

5 LIS B Ui T

Notes:

® A Facebook Pixel is like a super power which you will have.

® Once you install a pixel, that pixel will start collecting data

e Depending on the data and people who visit the pages, Facebook will be able to find
more and more people who are similar to people who are becoming a LEAD.

e What is a Master Facebook Pixel?

e Most of the agencies out there, they create a pixel, use it on one client and when
that client goes, they throw that pixel away.... Not how we do it!

e \We use a Master Facebook Pixel... Remember, we are sticking to One Niche

e Example: Dentist niche... so even if we have 1 client or 5 clients. We are going to use
the same Pixel in all these clients funnels and all these clients websites and pages.

e WHY ? .... because the more data the pixel gets, the better it can find more people

e Soif you have a Dentist in San Diego and you installed the pixel in his website...
Facebook is going to understand who in San Diego is visiting or converting into a
Lead.

® And.. you can ask Facebook to find similar people like them in the next city like San
Francisco or New York.

® So our Facebook Pixel will have that data to produce a similar audience which you
can use in another location.

e And once you have multiple clients, these pixels will be Top-Level and give really
guality information, and be able to produce quality audiences for you to use.

e Other agencies don't have that... you have it because you used ONE Pixel across the
board.
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e And that is what we are going to do: Create a Master Facebook Pixel.

How To Create the Master Facebook Pixel:

Log in and go to Business Settings... hamburger, Business Setting

On left... Go to Data Sources, it will then display Pixels beneath, click on it.

On left of screen, you will see any pixels you have created.

To create a new pixel... click on Blue "Add" button... and box pops-up called "Create a

Facebook Pixel"

® Pixel name: give it a name like "Master Facebook Pixel" or "Hollywood Smile Pros
Pixel" whatever makes sense to you.

e \Website URL: can leave out

e Once you enter a name you click blue button "Create"... You will see pixel is created...

very simple... it will display on left column of page.

How To Install Pixel on Website Pages:

e Have to get a piece of code from Facebook.

e Once you have created pixel, you can click on it to highlite Pixel, then on top right
corner you click on "Open In Events Manager " to open pixel.

e We do that by finding drop-down tab "Add Events" located below the graph image,
and choose "From a New Website" and window pops-up.

e Click on blue button "Install Code Manually" and copy html code... then paste it into
a notepad.

e Now paste and install code into header of website... (watch next video)

e This is the code that will get installed in ALL your customers funnel pages and
websites for one niche.

e If you are going to work on another niche... then you would create a new pixel just
for that niche.

Installing Pixel In ClickFunnels

How to Find & Copy HTML Code for Pixel:

e Log into Business Manager - click on: hamburger, Business Setting, Data Sources,
Pixels... highlite pixel, Open in Events Manager,

® Below graph image - click on "Add Events", choose "From a New Website", click on
blue button "Install Code Manually" and copy html code.

e Then paste it into a notepad.
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Log into ClickFunnels:

® Choose funnel, choose "Opt-In Page' and click on "Edit Page"

e Top right click on "Settings" tab and find box that says "Head Tracking Code"

e Copy and Paste HTML code into this box... then scroll all the way down and click on
green button that says "Save and update Settings"

o And below you will see a box hat says "funnel was successfully updated"

e Done... once installed you "Copy the URL of the funnel page" and can test it within
Facebook.

How To Check If Facebook Pixel Is Working On Your Website:

e | can not find option to test in Facebook with new display.. but its not necessary...
there is an easier way

e We can test using the Facebook Pixel Helper Chrome extension.

e Watch next video

Installing Pixel Helper Extension

http://ivantraining.com/kallzu/fam-module-10-facebook-pixels-overview-and-installations/#offer5

DOWNLOAD: Facebook Pixel Helper Chrome extension: CLICK HERE

Instructions:

® Facebook provide us an easier way to check if pixels are installed on website pages by
providing us with a small piece of software that we install in Google Chrome browser.

® Pluginis called the Facebook Pixel Helper.. download link above

® Click on link above and click blue button '‘Add to Chrome" then click on "Add
Extension" and in top right corner you will see a grey image which is your Pixel
Helper extension.

e Grey means, there are no pixels found, but if you visit your funnel page, it will turn

blue because it is picking up a pixel on the page.

That is how you test... blue means pixel installed... grey means no pixel.

If you click on the blue pixel it will show you the pixel id number

You can then check that number with the pixel in your Facebook Business Manager.

Go to your Pixel section, the number is displayed next to the name of your pixel...

compare the two, they should be the same.

Done... pixel is active and you have double checked that pixel id is is the same.

e When you click on Pixel Helper, it will tell you how many pixels there are, and what
data is being communicated to Facebook... So in this case the only data that is being
communicated is "Page Views"

e Next we cover more detail and how to install Facebook "Pixel Events".
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Install Pixel Events

In this video we are going to install Pixel Events

First lets take a look at what it looks like once you already have pixel events
installed... Lets take a look at the end result.

If you visit Lading Page and click on pixel helper, it shows the pixel id, and Page
View.... which means the only activity happening on this page is recording of page
view.

And if you visit the Thank-You Page it will show Page View and "Lead"... which are the
people who opted-in for the offer and became real leads.

Why do we need this?

First - This will allow us to track how many we got from Facebook Ads

Second- This will allow Facebook to find more people who are converting into leads
So Facebook will try to find a million people who are the closest match to becoming a
lead, similar to the leads we have already received.

Installing this is called a Pixel Event

So very important to create this so we are able to create Look-A-Like audiences of
Leads.

Instructions: To Install A Pixel "Lead" Event To Funnel

We install a Pixel Lead Event in every funnel we create for our clients.

Open Clickfunnels, choose funnel and open the Opt-In Page and make sure you have
installed pixel... by going to settings and checking that pixel is pasted in... and by
checking with the pixel helper.

Do the same for Thank-You page... should be installed on both pages already.

Next go to Thank-You Page, edit page, click on drop-down "Settings" tab and choose
"Tracking Code"... (will see image like this)

il TRACKING CODE

< HEADER CODE <» FOOTER CODE
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e Canremove any code in header and footer
e High-lite and make sure you are in the footer code
e Now you have to copy and paste a code from Facebook.. You find code by visiting:
e https://www.facebook.com/business/help/402791146561655?id=1205376682832142
Website action Description Standard event code
The addition of customer payment
_ information during a checkout process. For | fbq('track’,
Add payment info
example, a person clicks on a button to save | 'AddPaymentinfo’);

their billing information.

The addition of an item to a shopping cart or

Add to cart basket. For example, clicking an Add to Cart | fbg{'track’, ‘AddToCan');
button on a website.
The addition of items to a wishlist. For
e ey St fbq('track’,
Add to wishlist example, clicking an Add to Wishlist button
‘AddTaoWishlist'),
on a website.
A submission of information by a customer in
Complete exchange for a service provided by your foq(‘track’,
registration business. For example, signing up for an 'CompleteRegistration’),

emall subscription.



https://www.facebook.com/business/help/402791146561655?id=1205376682832142

A submission of information by a customer in

Complete exchange for a service provided by your fbq('track,
registration business. For example, signing up for an '‘CompleteRegistration’);
email subscription.
Atelephone, SMS, email, chat or other type
Contact of contact between a customer and your fbq'track’, 'Contact');
businass.
The customisation of products through a
hq('track’,
Customise product configuration tool or other application that "
; '‘CustomizeProduct');
your business owns.
The donation of funds to your organisation or
Donate foq("track’, 'Donate’);
cause.
When a person finds one of your locations
) _ via web, with an intention to visit. For foq('track’,
Find location 3 : - .
example, searching for a product and finding | 'FindLocation');
it at one of your local shops.
The start of a checkout process. For ack’,
Initiate checkout P b
example, clicking a Checkout button. ‘InitiateCheckout');
A submission of information by a customer
with the understanding that they may be
Lead contacted at a later date by your business, fbg('track’, ‘Lead');
For example, submitting a form or signing up
for a trial,
The completion of a purchase, usually
signified by receiving order or purchase fog('track’, 'Purchase’,
Purchase confirmation, or a transaction receipt. For {value: 0.00, currency:
example, landing on a Thank You or 'GBF)
confirmation page.
The booking of an appointment to visit one
Schedule fbg('track’, "Schedule");
of your locations.
A search performed on your website, app or
Search cther property. For example, product or fbq{"track’, 'Search’);

travel searches.




Start trial

Submit application

Subscribe

The start of a free trial of a product or
service you offer. For example, trial
subscription.

The submission of an application for a
product, service or programme that you
offer, For example, a credit cand, educational
programme or job

The start of a paid subscription for a2 product

or service you offer

foq'track’, "StartTrial,
{value: "0.00', currency’:
'UsD, predicted_Itv:

'0.00);

fbq(track’,
‘SubmitApplication’);

fog{‘track’, "Subscribe’,
{value: '0.00', currency:
'UsD', predicted_Itv:
'0.00%);

View content

A visit to a web page you care about. For
example, a product or landing page. View
content tells you if someone visits a web
page's URL, but not what they do or see on
that web page.

fbq('track’,
ViewContent'):

Website action
Add payment info
Add to cart

Add to wishlist
Complete registration
Contact

Customise product
Donate

Find location
Initiate checkout
Lead

Purchase

Schedule

Search

Start trial

Submit application
Subscribe

View content

Standard event code
fbg('track’, 'AddPaymentinfo');
fbq('track’, 'AddToCart');
fbg('track’, 'AddToWishlist');

fbg('track’, 'CompleteRegistration’');

fbqg('track’, 'Contact');
fbg('track’, 'CustomizeProduct');
fbqg('track’, 'Donate’);
fbq('track’, 'FindLocation');
fbq('track’, 'InitiateCheckout');
fbq('track’, 'Lead');

fbq('track’, 'Purchase’, {value: 0.00, currency: 'GBP'});

fbq('track’, 'Schedule');
fbq('track’, 'Search');

fbq('track’, 'StartTrial', {value: '0.00', currency: 'USD', predicted_lItv: '0.00'});

fbq('track’, 'SubmitApplication');

fbq('track’, 'Subscribe', {value: '0.00', currency: 'USD', predicted_lItv: '0.00'});

fbq('track’, 'ViewContent');




Copy And Paste Code Here:

® Choose the code for Lead... which is:  fbq('track’, 'Lead');
® |Insert code in between script html like so

<script>
fbq('track’, 'Lead');
</script>

And paste into footer code section.

Then press Save in top right corner

Double check with pixel helper, can take up to 5 minutes.
Done!

Assigning Pixel To An Ad Account

Instructions:

e We need to connect the Master Facebook Pixel to an Ad-Account

® Go to Business Settings... Log into Business Manager, hamburger, Business Settings,
Data Sources, Pixels.

e |ntop right will see 3 tabs named, People, Partners, Add Assets

e Start with People

People: click on it, make sure its highlighted.
® People is who will have permission to access the Pixel... currently blank so we have to
add ourselves.
e To do that click on "Add People" box pops-up and will see your name on left side...

just click on it.. then the box that says "Manage pixel", you have to turn it on so its
blue and click on blue 'Assign" button in bottom right corner.

Partners:
e Do not have to do anything right now, in the future you may use it... skip this for now.

Connected Assets:

e Will show no assets connected... click on Add Assets, and box pops-up

e Will see your Ad-Account listed there, currently only have 1 Add-Account

e Butin the future when you on-board a new clients... You will add a New Ad-Account
and it will display here


http://ivantraining.com/kallzu/fam-module-10-facebook-pixels-overview-and-installations/#offer7

e Every time you create a new Ad-Account you have to connect the Ad-Account to this
Master Facebook Pixel

o Click on the Ad-Account, make sure its ticked... then click on blue Add button in
bottom right.

e Ad you will get a confirmation box that says Ad-Account has been added.

e If you want to remove an Ad-Account can simply press the delete trash button

e Done!

Upload Customer Patient List + Lead List (Create Audiences & Targeting)

The Anatomy of Business Manager
Structure of Ad Account (Diagrammatic Explanation)

Structure of Ad Account (Real Ad Account)

Audiences Overview (cold & warm, Interests, Age ranges)
Uploading Email Lists & Creating Facebook Audience
Creating Web-Retargeting Audiences from Website visitors

Creating "Look-A-Like" Audiences
What if you dont have a customer list and pixel list (Targeting)

1.
2.
3.
4,
5.
6.
7.
8.

- Create custom audience from "Lead List"

- Create custom audience from "Customer List"

- Create Lookalike Audience from "Lead List"

- Create Lookalike Audience from "Customer List" ...(gonna be best audience)
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The Anatomy of Business Manager

Your Personal Facebook Account

l

Business Manager Account 2

(Shopify / Course Advertising)

Business Manager Account 1

(Ad Agency) O

i l

Pages X Ad Accounts
Ad Account #1 Ad Account #2 Ad Account #100
# !
Paga | Bob Chiropractor Eva Chiropracotr | |Vladmir Chiropractor
Master Chiro Page San Diego San Francisco Russia
Chwner : Me |

B

Page #2

San Diego Chiro

Owner : Bob San
diego

Bana #7 I
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Pages

Page #1
Master Chiro Page

Owner : Ma

Fage #2
San Diego Chiro

Owner - Bob San
diego

Page #3

Top Level Chiro Russia

L T L T e

Bages

Page #1
Master Chiro Page
Owner : Me

Page #2
San Diego Chiro

Owmner : Bob San
diego

Page #3

Top Level Chiro Russia

¢

Bob Chiropractor

Eva Chiropracotr

Ad Accounts
Ad Account #1 Ad Account #2 Ad Account #100
Bob Chiropractor Eva Oigi’opracotr Vladmir Chiropractor
San Diego San Francisco Russia
Ad Campaign
For Bob
Ad Accounts
Ad Account #1 Ad Account #2 Ad Account #100

Vladmir Chiropractor

San Diego San Francisco Russia
" Ad Campaign
For Viadmir

Owner ; Viadmir
Russia




Structure of Ad Account (Diagrammatic Explanation)

CAMFAIGN

Chiropractar Campaign

]
[ p—
Adzet 1
Targel People of Age 25 10 30
Chicago City
$10 a day
' . !
Ag Ad 2 Ad 3

|
l

Adset 2
Tangei Peopke of Age 35 o 30
Chicags City
$10 a day
Ad 1 AgZ AQ3

1

Adzel 3
Targel People of Age 35 10 50
Chicago City
510 aday

!

Ad1

Ag2 | \‘AG3

Structure of Ad Account (Real Ad Account)
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11.3 - Structure of Ad account - Real Ad Account

Example of Ad
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Audiences Overview

(Cold & Warm, Interests, Age ranges)
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Facebook Audiencesﬁ

# L
WARM Audience COLD Audience
People who have come in contact with your People Who have no idea who you are or
business or offer in some form what you offer
= Already Interested in your business/offer = Random people in facebook.
« People who are in your email list = Interest Targeting

. (eg : People who like baseball )
« People who visited your website or funnel.
{(Where you installed pixel) + Lookalike audiences which are
1 created from facebook. |
+ People who have watched your video ad

« People who like your fan page

Lookalike Audiences

Ioput pomeess Output
Warm Audience List Finds people who have similar }
Customer List - Email / Phone of interests F,}LI'RES and dislikes Audience Of
100 Gym members OR 7 > W'ﬂ: Mlll_]ﬂn_p:xget l
Pixel list of 100 People visiting your " ith similar interests to
site 3 ey o mguc;m}tem;mbem o 100 Gym members you submitted

Uploading Email Lists & Creating Facebook Audience
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Notes: "Customer Email List"

e Having a email list cuts your work in half and saves a lot of money.

e When you have a list of previous customers, you are able to Re-Target them and
bring them back to the business.

e You can also create a Look-A-Like audience which will be very similar to previous
customers.

® So make sure to ask for Email List from customers, so we can upload that list.

e Try to get Emails + Telephone Numbers + Name and any other data they may have...
But will work with emails only if that's all they have.

e Instructions: To Create CSV File

Create a Microsoft CSV file with emails.

o C(Create 2 Headlines - Name, Email ....
e If you have additional info like Name $ Zip Code, you can add those or more as well.
e Copy and paste details in, then save in a CSV format.

Instructions: To Upload "Email List + Telephone #" To Facebook

® Open Business Manager.. click on Ad Accounts.. choose the AD Account you want to
upload to... and click on top right button that says "Open Ads Manager"

o Now click on hamburger, expand view, under Advertise Section, select "Audiences"..
page will open up

e Here if you already have a list of audiences you will see it listed.. if you don't have it
will display 3 options for you to choose from.

e Select "Custom Audiences" click on blue button and window will pop up called
"Create a Custom Audience"

e Select "Customer File" and you will get 3 options... Choose the second one called
"Use a file that doesn't include LTV"

e Terms box will open up... accept by clicking "I Agree"... Next box will pop up that
allows us to upload.

e We have already completed Step 1.. "Prepare file with your customer data"... so
move onto Step 2 which is to upload file.

e Step 2 - click on the drop-down tab tab that says "Original Data Source" and choose
"From customers and partners"

e Next click on "Upload File" button and upload the selected file.

e Step 3 - Name Your Audience... example "Bob, Dentist, San Diego - Customer Email
List"

e Click on Next (bottom right) and window pops up called "Preview and map your
data".

® And Facebook will start to map whatever you uploaded and show you a list of boxes
and ask, Hey what is this column supposed to mean.. it will automatically assign a tab
to it.. double check that the tabs are correct. If not click the drop-down menu and
select the correct tab.



® Once done click on "Upload & Create"button and it will slowly upload list to
Facebook and it will say populating.

e Facebook will take some time to identify these people, to find the correct id's of
these people and associate i with this audience.

e And even if you uploaded 3,000 emails, you may find that Facebook was only able to
identify 500 people... That's how it works and all depends on the algorithm finding
these people.

® Once populating part is done (2-3 hrs)... you are able to run "Re-Targeting Ads" to
this list and able to create "Look-A-Like" audiences based on this list.

Creating Web Re-Targeting Audiences from Website Visitors

Notes: "Website Visitor Audience"

e Here we will be creating a "Website Visitor Audience" from our pixels.

e First requirement is to have "Master Pixel" installed on Client Funnels that includes
Landing Page & Thank You Page + Client Website if possible.

e So WHY do we need a website visitor audience?... Lets say we get 100 or more

visitors to page.. We can ask Facebook, hey please make an audience similar to

people that visited this website.

WHO visits this website?... PEOPLE interested in our Offer right!

So we can tell Facebook to create a bigger audience for us.

ALSO we can create audiences based of people that got to the Thank-You Page.

Which is even better as these people gave us their email addresses.. better

converting... Can create Look-A-Like audience for these people.

Instructions: To Create "Website Visitor Audience"

e Business Manager, hamburger, expand view, go to Advertise Section and select
"Audiences"

e Make sure you are in he right Ad account by looking at top left corner

e The click on blue drop down button "Create Audience" and choose "Custom
Audience" and box will pop up.

e Select "Website Traffic" and next window will pop up called "Create a website traffic
Custom Audience" and here we need to give criteria for Facebook to understand
what is the nature of this audience.

e Fist select the PIXEL you want to use, select your "Master Facebook Pixel"

e Next is who should go in this audience.. by default its "All website visitors".. that is
not what we want... All we want is people who visited the Landing Page & Thank You
Page.

e So we click on the drop-down tab for All website visitors and choose "People who
visited specific web pages"
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e Then under the "URL button" add the websites page url's of your funnel pages. Copy
and paste the Landing Page + Thank You page URL's.

e So what we are telling Facebook is, create an audience of people who visited the
Landing Page and the Thank You Page.

e Name Your Audience - example "Chiropractic - Total Balance - All Visitors"

e Click blue button "Create Audience".. and box will pop us saying, Your Custom
Audience Was Created... click blue button "Done".

e Takes you back to "Audiences Page" and new list with name will display.

e Under Size column it will say populating and it will take some time to complete.

e |[f you send 1,000 clicks to your website that does not mean Facebook will create a
1,000 audience, it will be a number which is way less. Facebook always under reports
the size of audience, not sure why is what it is.

e That s the first audience we create.

Notes: "Lead Audience"

e Next we have to create one more audience, and this time we are only going to
"include people that converted into a "LEAD"

e In other words people who landed on the Thank-You Page and actually took
advantage of offer by giving us their email & tel number.

e This is the closest to our "ldeal Customer" for our local business client.

e Example: 100 people visit Landing Page and only 50 people make it to Thank-You
Page.. Those 50 people are our ideal audience.

e In the future we will be able to create Look-A-Like audience of these people who are
ready to give email and phone number, and we can also Exclude them from seeing
further advertisements saving us money.

Instructions: To Create "Website Lead Audience" (7:11 on video)

e Make sure you are in Business Manager, hamburger expand view, Advertise Section,
choose Audience"

® Same process... click on blue drop down button "Create Audience" and choose
"Custom Audience" and box will pop up.

e Select "Website Traffic" and next window will pop up called "Create a website traffic
Custom Audience" and here we need to give criteria for - Facebook to understand
what is the nature of this audience.

e First select the PIXEL you want to use, select your "Master Facebook Pixel"

e Next is who should go in this audience.. by default its "All website visitors".. that is
not what we want... All we want is people who visited the Thank You Page.

e Click on the drop-down tab for All website visitors and choose "People who visited
specific web pages"

e Copy and paste Thank You page URL in.

e So what we are telling Facebook is, create an audience of people who only visited the
Thank You Page.

e Name Your Audience - example "Chiropractic - Total Balance - Only Leads"

® Click blue button "Create Audience".. and box will pop us saying, Your Custom
Audience Was Created... click blue button "Done".



Now we have a audience list of "ALL VISITORS" for this funnel... PLUS a audience list
of only "LEADS" for this funnel.

Creating "Look-A-Like" Audiences

Notes: "Look-A-Like" Audiences

Here we will learn how to create a "Look-A-Like audience" in Business Manager

If you talk to anybody who runs and scales Facebook Ads, they will say the biggest
money comes from Look-A-Like audiences.

And the reason for that is Look-A-Like audiences will contain the kind of people who
will resonate best with your business.

So how is a Look-A-Like audience created?

You need to have a warm audience.

Warm audience can be a "List of Customers" OR it can be a "Pixel List" of people who
visit your website.

So in previous videos we created Three Lists.. 1.) List of Customers... 2.) Website
Visitor Audience Pixel List... 3.) Lead Audience Pixel List

With any one of these Lists we can now create a Look-A-Like audience

And what Facebook is gonna do is find people who are similar to our audience and
give us an audience of "1 Million people" with similar interests.

And you can show you Ads to these people, and chances are they will convert better
because these 1 million people are very similar to the 100 people on our email list
and pixel lists.

GOLDEN RULE - For Facebook to create Look-A-Like audience you need to have
Minimum 100 people in that audience.

So if i have created a funnel and have only sent 20 people to that funnel... Then
Facebook will be Unable to create a good Look-A-Like audience... they may create
one but it will be poor quality.

Instructions: Create "Look-A-Like" Audiences from "Email List"

Make sure you are in Business Manager, hamburger expand view, Advertise Section,
choose "Audience"

Need to select the Warm Audience you would like to use.. one of the three lists we
created

For Example - We want to create a Look-A-Like audience from the "Email List"
uploaded.

Tick the list i am interested in on the left side of the list

Then on the top tabs would click on Options (which are the 3 dots) and choose
"Create lookalike" and click on it.... Box will pop up and have 3 steps.
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e Select your lookalike source - Will automatically be selected because we ticked the
box next to list we chose... Email List Audience

e Select audience location - Here we can give country or region.. example United States
(NO City wide targeting here).. for regions click on browse, we do not use regions.

e Select audience size - Multiple sizes of look-a-like audiences we can create. Best to
start with 1% which will give +/- 1-2 million people... the more you increase % the
more people get targeted, the less accurate the audience will be.

e In advanced lessons down the line we will show you how to increase % and people...
For now only go for 1%

e For "Number of Lookalike audiences"... keep it at 1

e Click on blue button "Create Audience"

e And it will revert back to "Audience Page" and you will see the newly Look-A-Like
audience created.

e Will be named something like this "Lookalike (US 1%) - Bobs Chiropractic San Diego
Customers"

® So what happens after this population is complete is Facebook will go ahead and find
people who are similar to Bob Chiropractic San Diego Customers.

® Look-A-Like audience will have similar interests to the customers of Bobs Chiropractic
local business.

Instructions: Create "Look-A-Like" from "Website Visitors Pixel List"

® GOLDEN RULE - For Facebook to create Look-A-Like audience you need to have
Minimum 100 people in that audience.

e Soifi have created a funnel and have only sent 20 people to that funnel... Then
Facebook will be Unable to create a good Look-A-Like audience... they may create
one but it will be poor quality.

e So wait until you have 100 VISITORS to Landing Page before you create this one.

e Make sure you are in Business Manager, hamburger expand view, Advertise Section,
choose "Audience"

e Tick the correct list "Website Visitor List" and click on 3 dots and choose "Create
lookalike" and click on it.... Box will pop up and have 3 steps.

e Select your lookalike source - Will automatically be selected because we ticked the
box next to list we chose... Email List Audience

e Select audience location - Here we can give country or region.. example United States
(NO City wide targeting here).. for regions click on browse, we do not use regions.

e Select audience size - Multiple sizes of look-a-like audiences we can create. Best to
start with 1% which will give +/- 1-2 million people... the more you increase % the
more people get targeted, the less accurate the audience will be.

e For "Number of Lookalike audiences"... keep it at 1

e Click on blue button "Create Audience"

e Audience Page will open and you will see new Look-A-Like audience created.

Instructions: Create "Look-A-Like" from "Website Leads Pixel List"



® GOLDEN RULE - For Facebook to create Look-A-Like audience you need to have
Minimum 100 people in that audience.

e Soifihave created a funnel and have only received 30 leads from funnel... Then
Facebook will be Unable to create a good Look-A-Like audience... they may create
one but it will be poor quality.

e So wait until you have 100 LEADS from Thank-You Page before you create this one.

e Make sure you are in Business Manager, hamburger expand view, Advertise Section,
choose "Audience"

e Tick the correct list "Leads List" and click on 3 dots and choose "Create lookalike" and
click on it.... Box will pop up and have 3 steps.

e Select your lookalike source - Will automatically be selected because we ticked the
box next to list we chose... Email List Audience

e Select audience location - Here we can give country or region.. example United States
(NO City wide targeting here).. for regions click on browse, we do not use regions.

e Select audience size - Multiple sizes of look-a-like audiences we can create. Best to
start with 1% which will give +/- 1-2 million people... the more you increase % the
more people get targeted, the less accurate the audience will be.

e For "Number of Lookalike audiences"... keep it at 1

e Click on blue button "Create Audience"

e Audience Page will open and you will see new Look-A-Like audience created.

What If You Don’t Have a Customer List and Pixel List

Notes: If We Have No Customer List or No Pixels Yet

e |[f customer has no email list or the look-a-like audience we created is not working..
Then we need to advertise to something called "Cold Interest"

® These are people who are just browsing Facebook... Facebook will find them based
on their Interest.

® So we can tell Facebook, hey show my Ads to everybody who likes Chiropractic
adjustments or Dentistry etc. depending on niche.

o Not every interest can be targeted through Facebook, so we have to be a bit creative
and find out what interests to use.

® |nthis video i will show you how to search for these interests.

e Even if we have a client's email list, it is better to also test a few interest based ads as
well... because one may out-perform the other.. we will not know until we test.

e So follow along and lets try to find an audience.

Instructions: On How To Find an Audience

e Business Manager, click on hamburger, expand view, under Analyse and Report
Section... choose "Audience Insights"
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Box will pop-up: choose "Everyone on Facebook" and sends you to Create Audience
page

Location: by default will be country you are in.. change if necessary.

Age: for now leave as is... Can use common sense or info collected from customer
Gender: leave as is

INTERESTS: Research To Find Targeting... (Goal to Find 3 Audiences)

Here you can type in interests like Chiropractic and lists will show up.. But before you
put in any interest, check on the "Right hand side"

Currently we have not typed in any interest.

First headline is "New Audience" and this is showing you the audience size... so it's
showing the size of the entire country of USA available in Facebook... 200 million...
we can not advertise to that many people... What we have to do, is find people
within that 200 million.

Interest: put in a interest related to our niche... example Chiropractor and it will give
list.. click one and on right under (New Audience) you will see number of people...
like 50K-60K people... which is really low.

And if you narrow it down to a city, and type in example Chicago under Location... it
will drop to less than 1000 people which is too low. You do not add city in a location
coz that will make things really hard... just stick with United States.

But understand you have to go for interests that are about 300,000 for the bare
minimum... a good number is about 500,000 people, you can even go for audiences
2-3 million but never go below 300,000.

FIRST INTEREST: How To Research For Interests To Target

So we type in something related to niche like "Chiropractic" and the interests that
popped up is "Chiropractic Treatment Techniques" and on right hand side wee have
400-450K people (which means country wide)... not great but OK to start the ads.
On right side everything changed when we clicked on Chiropractic Treatment

In other words Facebook shows us all the demographics like Age, Relationship status,
Education level etc related to that interest.

For example for this interest, the Age range for Men aged 25-43... + 35-44... + 45-54
are the most popular.. and is the same for Female.. So this is the age range we will
advertise too for this interest... And write Ads geared towards these age ranges... a
good insight to have. Plus 450k audience for this interest across the nation, another
good insight to have.

So this interest works... so we add this to our list.. copy and paste in a notepad file.

RESEARCH SECOND INTEREST: Get Creative When Searching for Interest to Target

You will not always find your exact niche in this box, we where lucky enough to have
for this example. Sometimes you will have to use your creativity and find out what
are the things people would be interested in related to your service.



For Example: people who go to chiropractic treatments might be interested in
something related to back pain... So you type in "Back Pain"

There is one interest listed called "Cure Back Pain Networks" so we click on it and on
the right we see.. oops no people listed... so this one will not work.

They might be interested in "Health"... so we type it in and take a look at list
available... A few pop up like Health magazine.. we click on it and on right there is a
huge audience of 40-45 million.. that's way too big an audience and too broad.. so
that's a No.

We take a look at all the other suggestion and decide to take a look at "Health &
Wellness".. on the right we have 15M to 20M people.. That's a good audience size...
if we narrow it down to City size we should get good numbers.

We type in Chicago for example, and get 250-300K people which is perfect... So we
add this as one of our interests and paste into Notepad.

TRICK TO FIND OTHER INTERESTS: Go To "Page Likes" & Research

Once you have a interest on the right you can click on "Page Likes" and Facebook will
show you a list of other pages liked by these people. Not every page will be closely
related to niche but should be close.

So when you click on page in Top Categories, it will open up that page... and you can
decide if this may or may not be an interest you can target.. for you to decide.

Check it by typing that interest into Interests tab and take a look at audience size.
May or may-not find interest to target in this way.

On the pages, check to see if there is a specific person advertising a lot of
chiropractic things... and if they are, they are an influencer... Can then decide to
target ads to their audience.

Again, check by typing that persons name or page name into Interests tab and take a
look at audience size... and decide if it is worth targeting.

Sometimes you will find those names when checking Page Likes tab.

BOTOX EXAMPLE: Example Using Another Niche

Example if you are searching for "Botox" and type that into Interests, you get
nothing... but if you use your imagination you can easily find botox. Ask yourself,
What are people really interested in when they go for botox? ... the answer is "Anti
Aging"

So what do those people read or buy, what blogs do they read? ... you have to figure
out those things.

You can also make use of Google and do a bit of research to find influences and get
answers to these questions.

Open Google and type in "Botox Magazine".. see if there are any magazines read by
people interested in botox... after scrolling a b it found one called "Glamour
Magazine"

So type "Glamour" into Interests, and the list displays Glamour Magazine.. so we
click on it and there are 6-7 Million people.. plus we click on "Page Likes" and it will
show other interests like "Hot Mom's Club".. and other magazines we can research.



® So maybe Glamour Magazine is not a good fit for us but perhaps "Hot Mom's Club" is
a good fit... or another magazine... we will not know until we test.

e Typein "Hot Mom's Club" ans we see almost no audience.. so not a good fit... carry
on like this until we have 3 interests we can target.

IF YOU CANT FIND INTERESTS: AD-SETS with NO Targeting.. Just Age Based Targeting

e |nthat case, target the whole city for people age range 35-45 for example.

® So change out United Stated and type in City Name.. then change the Age Range

e Example: Chicago, Age Range 30-60... and we have a 1,5-2 Million audience to
target.... a good interest o advertise too.

e Thisis called AD-SETS with NO Targeting.. its just Age Based Targeting.

e This is great for offers that involve for example Gyms, that would be interesting to a
large audience.

e Soif you can not find any interests... OR you feel your offer will appeal to the
masses... like a Chiropractor Offer OR Dentist Offer.

e Then add it as as a interest named "No interest Targeting - Age 25-60, Chicago"

e THIRD INTEREST: No interest Targeting - Age 25-60, Chicago

THREE INTERESTS WE ARE GOING TO TARGET: For Chiropractor Campaign

1. Chiropractic Treatment Techniques
2. Health & Wellness
3. No Interest Targeting

Business Manager Account
(We have Ad-Account, then Campaigns, then Ad-Sets, then Ads)

Website: https://business.facebook.com/

Username: ivanconsultingl6@gmail.com
Password: 1dp32291%

Add business details for the local office you're operating your business from.

Country - United States
Street Address - 13820 NE Airport Way
City - Portland

State/Province/Region - Oregon


https://business.facebook.com/

ZIP/Postal Code -97251

Business Phone Number - +1 (503) 461-4277

Website - http://www.MoreClientsConsulting.com
Business Use - Provide services to other businesses

Waterfall Campaign

1.) The Waterfall Campaign Framework
2.) Difference between Dino Gomez campaign... VS... Waterfall campaign

3.) How much should I spend for Facebook-Ads
4.) Campaign Launch Checklist

CAMPAIGN 1

CAMPAIGN 2

CAMPAIGN 3

Waterfall Campaign Framework

http://ivantraining.com/kallzu/#offer0
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CAMPAIGN 1

e To Send "100 Unique CLICKS To Funnel"
® Create "Look-A-Like" Audience of 100 CLICKS Received
e Find Winning Offers Based On Cost-Per-Lead Received

Lookalike
"Exisiting Email List"
Common sense targeting only

50 Clicks Per Adset OR
1000 Reach

OR

Adset 1
Interest:
B "Health & Wellness”
B targeting only

50 Clicks Per Adset OR
1000 Reach

Adset 2 i
Interest: 1
"Chiropractor”
Common sense targeting only
50 Clicks Per Adset OR

1000 Reach
b 7

-

~
( Adset 3

No Targeting

Common sense targeting only !
50 Clicks Per Adset OR
1000 Reach '

i i !

e Create "Look-A-Like" Audience of 100 LEADS Received
e Find Winning Offers Based On Cost-Per-Lead Received
e Find Winning Offers Based On Targeting: Interest, Age, Gender

Adset 1
Lookalike Audience of
LINK VISITORS

i
v —\H‘N\ Apply parameters of

winning audience

= .ﬂge
- Gender

Adset 2
Interest Based



CAMPAIGN 3

e Create "Look-A-Like" Audience of 100 LEADS Received
® Apply Targeting Parameters Of Winning Audience Like: Age,
® Gender, Interest

B

Adset 1

| Lookalike Audience Leads
Y Received
Campaign 3
= Obj : Website Conversions | —— 1 Apply parameters of
i (lead) winning audience
- Age
- Gender

Difference Between Dino Gomez... VS... Waterfall Campaign
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Dino Gomez Method:
Teaches to create 6 Ads in each Ad-Set.
This will test the Ads + Targeting within 3 Ad-Sets at once!

3 AD-SETS: To test which "Targeting" is converting and delivering the cheapest leads.
We gather the data and use this to create the next OPTIMISED AD-SET campaign.

6 ADS: To test which Ads convert the best (ie. which images & video convert) and deliver the
cheapest leads.
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So First Campaign: Has a Total of 18 ADS running at once.

Ivan Note:

| like this because we can test faster and get more data quickly
But you need to have the budget for this

Run this for paying customers with budget

On limited budget rather go for Waterfall campaign.

Waterfall Campaign Method:
We are testing the Targeting Only

And run 3 separate campaigns one after the other
We collect data then apply findings to the next campaigns.

FIRST CAMPAIGN

Create 3 Ad-Sets targeting 3 different interests

And only 1 Ad in each Ad-Set

We collect the data and create second campaign... (3 ADS running)

SECOND CAMPAIGN

Create Ad-Set where we run 2 Ads

The one ad is a "Look-A-Like Audience of WEBSITE VISITORS"

Second ad is an "Optimized Ad with data collected" from first campaign
We collect the data and create third campaign... (2 ADS running)

THIRD CAMPAIGN

Create Ad-Set where we run 2 ads...

The first ad is a "Look-A-Like audience of LEADS RECEIVED"

Second ad is an 'Optimized Ad with data collected from second campaign... (2 ADS running)

NOTE:

Only turn ads and campaigns off once you have a new campaign or ad doing better than the
last one.

So when running Campaign 2... Leave Campaign 1 ON until we get the results

And if we get better results only then turn off Campaign 1 or Ads in campaign... So when we
get to Campaign 2 & 3

We could be running 5 to 7 Ads simultaneously.

Ivan Note:

Advantage here is you can test with a smaller budget

On the Live Case Study Example the leads cost was fantastic

Got really cheap leads at $2 range

And we can always test different Ads with images and video at a later stage once we
have the targeting on point.

A bit slower but cost friendly

e Use this when offering to run Free campaigns.



TESTING: Will Depend on Budget i Have Available to Test With?

Dino Cost
18 ads x $5/510 per day = $90/$180 per day (Testing Ads & Targeting)

Waterfall Cost
3 ads x $5/510 per day = $15/530 per day (Only Testing the Targeting for first campaign)
When running Campaign 2 & 3 we could be running 5 AD's

How Much Should I Spend for Facebook-Ads
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How Many Ad sets to choose

e |f you have lookalike audience of customers

1 x Adset
Targeting ] Lookalike audience
$5~$10 per day

If you don’t have a lookalike audience of customers
3 x Adset
Targeting : 3 different interests

- If you have a small budget - go for $5-$10 per day
- If you have more budget go for $15 to $30 per day... (more budget will get data faster)

Campaign Launch Checklist
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Campaign Launch Checklist

. Read Facebook Ads Policies.

. Watched & Understood Waterfall Framework.

. The right payment method is connected. (Clients card)
. Master Facebook Page Ready.

. Funnel Complete and tested.

. Master Pixel Installed in funnel.

. Pixel Events Installed and tested using pixel helper.

. Master Pixel connected to Ad Account.

oONO UL WN B
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9. Funnel Privacy Policy & Terms Updated

10. Funnel Notifications via Active Campaign Tested. (Sms, email notifications client & lead)
11. Funnel Mobile version check.

12. Funnel Visitors Audience Created.

13. Funnel Leads Audience Created.

14. Service area of your client. (city / zip codes / country etc ..)

15. Number of audiences ready. (Lookalike audience , or interests you want to target)
16. Budget allocations done.

17. Ad copy ready. (Ad text , Headline , Subheadline)

18. Video Ad uploaded to Asset library.

19. Ad copy & Funnel checked for fb ad compliance.

CREATE FIRST CAMPAIGN... (As Draft First)... THEN GO LIVE!
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GOAL: Of Campaign 1
- To Send "100 Unique CLICKS To Funnel"
- Create "Look-A-Like" Audience of 100 CLICKS Received
- Find Winning Offers Based On Cost-Per-Lead Received

CREATE FIRST CAMPAIGN & AD-SET
1.) Create New Campaign (in Draft)
2.) Create New Ad Set (in Draft)
3.) Create Ad (in Draft)
4.) DONE.. We Have Just Created Our First Campaign DRAFT, Now We EDIT
5.) Edit Campaign Level (Edit)
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6.) Edit Ad-Set Level (Edit)

7.) Edit Ad Level (Edit)

8.) DONE.. We Have Just Completed Campaign 1 "DRAFT" Now Make It Go LIVE

9.) PUBLISH: Ad-Set For Review To Make It Go LIVE!

10.) DONE... Now Wait for AD To Go LIVE (24 Hours). Then Create 2nd & 3rd AD-SET.

Dark Post Advantages & Why You Should Use It
- Simply means to use the "POST ID NUMBER" when duplicating ad for other Ad Sets.
- By doing this you do not have to create a new ad for each one.
- But more importantly you carry ALL the Social Proof.
- You use the same advert and collect and display all social comments which will
increase conversions.

CREATE SECOND AD-SET
1.) We only duplicate the other 2 Ad-Sets... AFTER first Ad-Set is approved!
2.) Instructions: Duplicate Ad-Set
3.) Editing Second AD-Set
4.) DONE: Second AD-SET "DRAFT" Is Complete... Now Create The Third AD-SET

CREATE THIRD AD-SET
1.) Instructions: Duplicate Ad-Set
2.) Editing Third AD-Set
3.) DONE.. Third Ad-Set 'DRAFT' Is Complete
4.) Publish: Both Ad-Set's For Review To Make Them Go LIVE!

Reading The Relevant Data From Facebook Ads-Manager
- How To Read The Data: What Each Column Means

- Instructions: How To Edit Columns - Make Changes (Create Workflow Columns To
Analyse Data)

Number 1 Reason Why Your Campaign Will Fail... (Allow Ads to Run for Long Enough)

Data Analysis Of Campaign 1 And Bringing the CPL Further Down

Steps To Complete After Data Received (How many days?)

CREATE NEW FOURTH AD-SET... (If necessary after review, to bring CPL down further)
1.) Instructions: To Create NEW 4th Ad-Set in Campaign 1
2.) Edit: AD-SET Level
3.) Edit: AD Level
4.) DONE: How This Will Help

Final Results of Waterfall Campaign 1

GOAL: Of Campaign 1

e To Send "100 Unique CLICKS To Funnel"
o Create "Look-A-Like" Audience of 100 CLICKS Received



e Find Winning Offers Based On Cost-Per-Lead Received

Lockalike
"Exisiting Email List™
Coammon sense targeting only
50 Clicks Per Adset OR
1000 Reach

OR

Adset 1
Interest:
"Health & Wellness"

1 SEnse

geting only

50 Clicks Per Adset OR
1000 Reach

]
~
Adser 2

|
| Interest: :
"Chiropractor™ !

C sense targeting only

50 Clicks Per Adset OR
1000 Reach

Adset 3 !
No Targeting
1 sense targeting only

50 Clicks Per Adset OR

i
1000 Reach i /
o J |

CREATE FIRST CAMPAIGN & AD-SET

http:

ivantraining.com/kallzu/#offer4
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Quick creation

Craate Hew Campaign v

Campaign name - Campaign 1 - Aby's Chiropractic - San Diego

Buyingtype  Auction »

Instructions (2:09 min on video)

Open Business Manager - go to Ads Manager

Click on Campaigns Tab...Then click on Create button (green button)
Window Opens Up ... make sure it's the Quick Creation window, and not the
guided creation window... (like above)

Create New Campaign

Campaign name: Campaign Name, Business Name, City Name... Example:
Campaign 1 - lvan Hollywood Smile Pros - San Diego

Buying Type: Auction

Campaign objective: Conversions

Split test: keep it off

Campaign budget optimisation: keep it off (later we will use this)

Ad set name: Interest Based, Choose one interest to target & name it
Example: Interest Based - Chiropractic ...(means people who are interested in
chiropractic)

Example: Look-a-Like Based - Dr Jon customer list ....(name like this if using
look-a-like)

Ad name: Video Ad 1 ...(example)
Once form is filled out... Click on "Save to Draft" (bottom right)



lvan Notes:

® Once form is filled out... Click on "Save to Draft" (bottom right)

® Facebook Ads Manager will create a draft campaign, this is the beauty of FB Ads
Manger and allow you to play around with it and make changes first.

e |t will only "be sent to facbook" when you click on the green "Publish" button on
bottom right.

e Only publish after you have done a thorough check of campaign.

DONE.. We Have Just Created Our First Campaign DRAFT, Now We EDIT

Campaign Level: Edit

Draft Campaign Window

Campaign Detalls

Campaign budget optimisation

Instructions (6:18 min on video)

e Next the "Draft Editing Campaign Window" will open up... (like above)

e |[fit does not open up, go to Ads Manager, Campaigns Tab, Find Draft of campaign on
left column and click on "Edit" to open draft campaign.

e |nthe middle column.. FB displays the anatomy of a campaign in hierarchy format.

e Firstits the "Campaign"... And inside a campaign is an "Ad Set"... And inside the ad
setisa"AD"

e We start from the top and work our way down.

Campaign 1 - Ivan Hollywood Smile Pros - San Diego
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Chits Winters Tronslormation (17... w AL 1 ad with en 0 Compoign 1. Aby's Chiropracti . San Diego > 1A At oy )
W Fil oy x|+ /ORIt © Ao

o an =] ome @ Campaga 1 - Aby's Chrooracsc - San Disga o
Mowcan ~ S > O B W

Campaign Details

Comversicas w
© setam
Campaign budget cptimisation »

Instructions (7:15 min on video)

Click on Campaign: and on right column we have (like image above)
Campaign name: already named, can leave it

Objective: Conversions... do not have to change it

Budget type: Auction... no need to change

Campaign spending limit: Set a limit (optional)... no need to change
Campaign budget optimisation: OFF... leave off for now

Interest Based — Chiropractic

&
B)) comvmmc om0 W {3 @

o = A tedwissm a |l o A —
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o =@® o PO — °
a Audience definition
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Conversion
~ A sat name a o
|« @ irwestBaes - Chaopracie
Rosults from 1 od set
I Austomanc sdvanced matcheg Estimated daily results
. Reach @
Messenger
914-5.7K
Dynamic creative Gt
Ir :
— »
Offer »

changes and review.
® Lets start from the top



Ad Set Name - already given the name, leave as is

Conversion: Here we have to tell Facebook what kind of conversion we are looking for.

We want a LEAD.. so under the headline "Conversion Event Location & Website.

We have to remove the default that says Purchase, we must x it out and choose
"LEAD" on the drop-down.

Also make sure you are selecting it using the "CORRECT PIXEL".. together with lead it
will display the pixel to be used.. choose the correct one.

Move onto next part which is "Dynamic Creative"

Dynamic Creative: Keep it at off

Offer: Keep it at off

Budget & Schedule: We will go for $5-510.. If we need faster data and have budget go for

$15-S30

e Budget: Choose $10

e Start Date: Always start the campaign from the next day from 00:00... The reason for
this is that when you start next day at 00:00 Facebook will spread ad budget $10
evenly across day.

e Notes: If you are starting a campaign with $10 budget at another time like 8pm then
Facebook have only 4 hrs to spend that budget, so data will not be really optimal...
Take away is to start campaign next day at 00:00

e End Date: Do not have to change the end date at all

e Ad Scheduling: Leave it as is

Audience:

e Here we will either choose a "Look-A -Like" audience if we have set one up using
clients email list of existing customers. OR we will create our own audience & custom
targeting.

® For Look-A Like audience we will run only one advert.

e |[f creating our own ads - We will create 3 Ads-Sets with one Ad in each Ad-Set using
different targeting options... Total of 3 Ads for Campaign 1

e To create 3 Ad-Sets simply create the first one, then duplicate and change the

targeting for each one.

Instructions for "Look-A-Like" Audience

Go to "Custom Audience" tab and type in "lookalike"and all the lookalike audiences
will appear.

Choose the lookalike audience of the "Customer "List" you created.

And when you select that on the right hand side you can see the audience reach will
change.



You will see its very low because in location we have South Korea country selected
and need to change it to USA
Once you change you will see audience reach has changed.

Instructions for "New Audience" Audience

Custom Audience: leave blank and move onto "Locations Section"

Include: On top of map.. type in city name and Facebook will show a list of city
options.. select the correct city.

Radius: It will also show a radius.. choose the radius area your customer serves like
20-40km... Facebook will now target everyone in that location..

Location: on first tab above map... choose "People that live in this location"

Age: choose the age range you wish to target... (example 25-60).. choose wide range
to get data.

Gender: choose all or separate depending on service.

Languages: choose English All

Detailed Targeting Section - Instructions

1.) Here we are going to create 3 adverts based on 3 different targeting options
2.) we will create the first ad here
3.) then duplicate the Ad-Set and change the targeting for each one.

Detailed Targeting: type in a word like "Dentist" or "Health & Wellness" or "No Targeting".

When you type in "Chiropractor" example there are a few options that pop up

Two options say Chiropractor.. but if you look on the right.. the one says Job Title,
which means these are people that list themselves as working chiropractors... we
don't want to advertise to these people.

The second option says Chiropractor Interest... which means people that are
interested in chiropractor and these are the people we want to advertise too... So we
choose this one... Always read the description on the right.

And when you choose your targeting, the size of the audience will display on right
column... For this example the audeince is very small but we are going to go with it.
SIDE NOTE - Dino says to have a minimum of 50,000 target audience.

Connections: we leave as is, no connections.

Placement Section - Instructions

Here we need to tell Facebook where to place the ad.

So we change it from Automatic Placements to "Edit Placements"

Will give me a long list - Choose the following.

Only show your ad in the "Feeds" of Facebook and Instagram.

Uncheck everything, and only check Facebook feed and Instagram feed
Scroll down and under Mobile Device - we do not change anything.



Optimisation and Delivery Section - Instructions
e Do not need to change anything

e under Conversion Window: 7 days after clicking or 1 day after" can leave as is.
e DONE.. for editing Campaign & Ad-Set... We now move onto creating AD

DONE.. for editing Campaign & Ad-Set... We now move onto creating AD

Ad Level: Edit

Video - Ad 1
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Instructions (18:32 min on video)

e Click on AD: to get to AD Settings
e Fill out form, from the top and work your way down.

Ad Name: Call it a name like "Video Ad 1"

Identity Name: Here we select the "Page" we want to advertise from for example Our Page
or Clients Page.. we will be choosing our page.

e Click on drop-down arrow and choose our page, should already be set to our page.

® Next is to select an "Instagram Account"

e Facebook have a cool option that allows us to create a fake account using our Page
Name.

e Click the drop-down next to Select an Instagram Account

e Will give you 3 options and click on the one that says "Use selected Page"



e Then Facebook will go ahead and create that fake account.
Create Ad: Here we are going to create the actual ad to be displayed.
® Here are 2 options, Create Ad and Use Existing Post
e For the first Ad-Set we are going to use "Create Ad"... for the next 2 ads we will use
Existing Post.
e Next choose the type of ad we will create... choose "Ad with an Image or Video"

Instant Experience: skip it and move on.

Image or Video/video slide show: tick one, most of the time use video ad.

e Select Video: click on it and it will open up Video assets, upload your video and select
video and click on continue. Once its added it will display preview in right column.

e There is an option to select Thumbnail.. make sure to choose a good thumbnail
people will see.

e Customise Video: Click on it, Edit Video popup will display.. on left click Thumbnails
and choose one... Click on "Apply Changes" button bottom right. It will apply changes
in preview box on right side.

e Always go for one that looks weird or clickbaity that triggers curiousness so people
will click on it and play the video.

e Customize ad by placement: Beneath video is an option to "Customize ad by
placement" leave that do not tick it.. leave as is. We have already set it up to display
in Facebook and Instagram feed.

e Select the link type for your ad: have 2 options, Website or Facebook Event.. We are
sending people to a website so choose website.

Text: Copy the text for the ad either in Creative hub or Notepad and paste in.

e \Website URL: Here we enter in the url of our Clickfunnel url or website url.. Do-not
enter a bitly link here.. use the proper website url.

o Make sure the url works by clicking on the "Preview URL" button... should load

website.

Display Link: leave it as blank.

Headline: Copy and paste that in.

News feed link description: Copy and paste that in.

Call to action: Select your button here to be displayed, can test them.. "Learn More"

button seems to work the best.

Tracking: Make sure conversion tracking is turned on

® Facebook Pixel: make sure its turned on... by default it should be on
e AND make sure the Pixel selected is your Master Facebook Pixel...
e SUPER SUPER SUPER IMPORTANT!

DONE.. We Have Just Completed Campaign 1 "DRAFT" Now Make It Go LIVE



Publish First Ad-Set For Review To Make It Go LIVE!

Next Step is To Review And Double Check Everything... Once Satisfied.

Click on the button at bottom left that says "Close"

Ads Manager window will open up.

Click on "Campaigns"

You will see your "Campaign 1" draft you created... will be turned on highlighted

blue.

Top right, click on "Review and Publish"

® Box pops up.. called "Review draft items".. that will show us the campaign we want
to publish... will show the 3 buttons on top... Campaigns, Ad-Set and Ad.

® Once ready click on the 'Publish" button... and you will see a blue progress bar on top
publishing the campaign.

e You will then see your campaign is under review... DONE!

e They should start running the next day... normally 24 hrs to review.

DONE... Now Wait for AD To Go LIVE (24 Hours)

Dark Post Advantages & Why You Should Use It
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Simply means to use the "POST ID NUMBER" when duplicating ad for other Ad Sets. By doing
this you do not have to create a new ad for each one... But more importantly you carry ALL
the Social Proof.. you use the same advert and collect and display all social comments which
will increase conversions.

Instructions: To Get "Post Id Number"

® Go To Ads Manager.. click on Campaign tab and you will find you campaign created.

e Click on campaign and you will see one Ad-Set.. open Ad-Set by clicking on it... and
click on Edit to open, AD which will display on right side.

e On the right above there is a "Ad preview" button... click on it and it will give you the
option to see post.

e Click on Facebook post with comments... it will open the Ad in Facebook for you.

e Thisis called a Dark Post, because it is hidden from your page.. when you open your
Facebook Page you will not see this Ad/post.. its not visible.

o We will use this dark post, to create all our new ads.. and it will carry all the social
proof we collect from the different campaigns and display for all ad-sets we create.

e Copy the "POST ID NUMBER" from dark post URL bar.. all the digits at the end of the
url

® And paste into the Ad Creation Box.. when creating new Ad-Set
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CREATE SECOND AD-SET
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Instructions: To Duplicate Ad-Set

We only duplicate the other 2 campaigns... AFTER first campaign is approved!

We jump into Ads Manager.. click on Campaigns... he clicked on 1 selected button.
Jump into campaign by clicking on the campaign name so it opens up.

Will find first Ad-Set in there... and we push the "Duplicate" button... and box pops
up called

Duplicate ad set into: no need to change anything, Original campaign keep off and for
"Number of copies of each ad-set" choose only 1.. and click "Duplicate"

Will open up into the Ads Manager window and you will see the duplicated Ad-Set..
It will show the name with the word -Copy behind it.

Here we can now make all the changes for Ad-Set 2... like we did for first ad-set.

Editing Second AD-Set

"AD-SET" Settings: - Click on Ad-Set tab in middle column

Ad set name: Change name to "Interest Based - Health & Wellness"

Everything else stays the same.. except "Detailed targeting"

Detailed targeting: We click on "Suggestions" and choose "Health & Wellness" can
even type it in.. and remove Chiropractor... So now we have changed targeting.
Go through all the settings to make sure they are correct like check the Budget,
Audience, Placement etc. but they should all be correct and carried over from
duplicate.

"AD" Settings: - Click on Ad tab in middle column

Ad name: Keep the same do not change, going to keep name the same in all ad-sets
Identity: leave page the same
Instagram account: leave the same

Create Ad: This is where we create Ad using with "Use existing post" tab

Use existing post: click on tab.

Enter Post Id: enter the Post Id Number (copy and paste it in) and press Submit.
Will display on right preview

Double Check: Go over everything from Ad-Set settings to Ad settings.

DONE... Second AD-SET "DRAFT" Is Complete... Now Create The Third AD-SET
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CREATE THIRD AD-SET

Instructions: To Duplicate Ad-Set

Here we are going to duplicate our Second Ad-Set.

We jump into Ads Manager.. click on Campaigns... he clicked on 1 selected button.
Jump into campaign by clicking on the campaign name so it opens up.

Will find second Ad-Set in there... NOTE: choose the "Second Ad-Set" we just created
and duplicate this one... because it already has the dark-post id number inserted,
makes creating the third ad-set easier.

Choose Ad-Set 2 and push the "Duplicate" button... and box pops up called

Duplicate ad set into: no need to change anything, Original campaign keep off and for
"Number of copies of each ad-set" choose only 1.. and click "Duplicate"

Will open up into the Ads Manager window and you will see the duplicated Ad-Set..
It will show the name with the word -Copy behind it.

Here we can now make all the changes for Ad-Set 3... like we did for last ad-set.

Editing Third AD-Set

"AD-SET" Settings: - Click on Ad-Set tab in middle column

Ad set name: Change name to "Interest Based - No Interest Targeting"

Side Note: No Interest Targeting - Not recommended but got great results with this
one, is worth a test, is for you to decide... Only play with the Age Range here.
Everything else stays the same.. except "Audience & "Detailed targeting"

Create New Audience: change age range from 30-60

Detailed targeting: Delete ALL by x-ing out any interest like Health & Wellness... must
be blank... When you do this on the right side the Audience reach will be very high...
Remember this is an experiment!

Go through all the settings to make sure they are correct like check the Budget,
Audience, Placement etc. but they should all be correct and carried over from
duplicate.

"AD" Settings: - Click on Ad tab in middle column

Ad name: Keep the same do not change, going to keep name the same in all ad-sets
Identity: leave page the same

Instagram account: leave the same

Create Ad: This is where we create Ad using with "Use existing post" tab

Use existing post: Double check here to make sure we are using the Post Id Number.,,
Should be the same because we copied our Second Ad-Set.

Double Check: Go over everything from Ad-Set settings to Ad settings.

DONE.. Third Ad-Set 'DRAFT' Is Complete.. NOW Make Both AD-SET's Go LIVE




Publish Both Ad-Set's For Review To Make Them Go LIVE!

Review And Double Check Everything... Once Satisfied.

Click on the button at bottom left that says "Close"

Ads Manager window will open up.

Click on "Campaigns"

You will see both your "Campaign 2 & 3" drafts you created... will be turned on

highlighted blue.

Top right, click on "Review and Publish"

® Box pops up.. called "Review draft items".. that will show us both campaigns we want
to publish... will show the 3 buttons on top... Campaigns, Ad-Set and Ad... Make sure
both are chosen... Only those 2 campaigns must be chosen.

® Once ready click on the 'Publish" button... and you will see a blue progress bar on top
publishing the campaign.

e You will then see your campaign is under review... DONE!

e They should start running the next day... normally 24 hrs to review.

Reading The Relevant Data From Facebook Ads-Manager
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B Account overview B2 campaigns SE Ad sets for 1 Campaign B Ads for 1 Campaign
@ Rues w View Setup _J  Columns: FAM-DATAVIEW w  Breakdown w  Reports w
Unique ~beets Costper
N Ad set name Amount spent Results Reach Impressions  Frequency  CTR (link g oty Leads unique link  CostperLead ©
click- click

Results from 3 ad sets $40.85 [ 1,710 1813 112 1.74% 30 & §1.38 $6.91

How To Read The Data: What Each Column Means

1. Ad Set Name - Name of campaign & in the name we describe the "Targeting" for
each Ad-Set.
2. Delivery - Tells you if campaigns are running or not, and if ads were approved.

3. Budget - Amount we will spend daily.
4. Amount Spent - (important metric)... How much we have already spent, and Total

amount spent for ALL Ad-Sets.

5. Results - Displays results of campaign and depends on type of campaign you chose,
example: Leads campaign or Traffic campaign etc... Ours is a "Website Conversion
LEAD Campaign" and shows how many clicks were sent.
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6. Reach - (important metric)... Tells us how many people we reached using our ads...
Because if you check our Waterfall diagram this is one of the metrics we need... We
need Reach 1,000 people per Ad, to get enough data from Facebook.

7. lmpressions - Is how many times Facebook has shown this ad to all the people. Reach
and Impressions are similar, but for example if Facebook showed person a Ad in the
morning and again in the evening then that's an impression.

8. FErequency - The number of times a person has seen your Ad.. they are averages so
you will see decimal points.

9. Relevance Score - do not see it displayed?... Is a rating on a scale of 1-10 that
demonstrates how well your Facebook ad is being received by your target audience.
Once an ad has received 500 impressions, Facebook will generate a relevance score
for it, with 10 being the highest.

10. Unigue CTR (link click through rate) - This tells how many people are clicking on the
link when they see your Ad.. means clicking on the link to reach your Landing Page...
shown in %

11. Unigue Links Clicked - (important metric)... How many people have clicked onto your
links... shown in numbers.

12. Leads - Shows us the number of leads received.

13. Cost Per Unique Link Click - What is the cost we are paying Facebook for a unique link
click.

14. Cost Per Lead - (most important metric)... How much does a lead cost for each Ad-Set

So that's how we read data...And we now wait until we REACH 1,000 people and then we
will read the data.

INSTRUCTIONS: How To Edit Columns - Make Changes

e Here we are going to change the columns in Facebook so we are able to read the
data and extract the information we need from our campaigns.

® Go to Business Settings, hamburger, Ads Manager... make sure you are in Ads
Manager

e Click on top right tab drop-down that says columns and it will show the entire list of
presets Facebook provides.

® You are going to create a custom column view, so you have to click on "Customise
Columns" and a window will appear allowing you to edit the way Facebook displays
data.

® So on the right side is the current columns setup, and you can drag and drop things,
remove things and you can click on something on the left column and it will move
over to right column.. and you can move things up and down on the right column.

e Below is a list of all the required columns... edit the menu so it looks like list.. once
done click on 'Apply" button and you will have made changes.

e Inthe search bar you can type in the name to find correct tab.

e All easy to do... but for "Leads"... we will click on leads in left column and we have 4
options in tabs at the top... We need to click on Total, must be ticked.

e And when you view Leads tab on right column, it will show sub-category tabs that are
ticked called "Website Leads" and "Offline Leads"... You need to remove and
un-check these (remove ticks).



e For "Cost Per Lead" you type it into search bar, and 2 options appear.. Leads and
second one is Leads (form)... You choose the first one Lead and tick on the tab that
says "Cost"

e Then your done.. check everything and make sure it displays exactly like list below.

e TRICK - On the bottom left corner is a button that allows you to save this as a
preset... Tick the box, and give it a name like "NEW DATA VIEW"... then press "Apply"
button to make changes.

® So next time you have a new campaign and need to change columns in Ads
Manager.. Simply click on "Columns" tab on top, and in the drop-down you will find
the name of your saved preset.. click on it and save, and it will apply all changes.

Create Workflow Columns To Analyze Data

. Campaigh Name

. Delivery

. Ad Set Name

. Budget

. Amount Spent

. Results

. Reach

. Impressions

. Frequency

10. Relevance Score

11. Unique CTR (link click through rate)
12. Unique Links Clicked

13. Leads (Uncheck sub category)
14. Cost Per Unique Link Click

15. Cost Per Lead

OCoONOOTULLEE WN -

#1 Reason Why Your Campaign Will Fail
http://ivantraining.com/kallzu/#offer8

You will fail if you stop ads too soon... And do not allow Ads to run for long enough to get
accurate data... Let them run till each Ad-Set gets a minimum 1,000 Reach (that means
showing each ad to a minimum of 1,000 people)... or a minimum of 50 Clicks.

And for Campaign... which consists of 3 Ad-Sets. To collectively get a minimum of 100 Clicks
(unique link clicks) combined from all 3 Ad-Sets (that's 100 people Total that click on the link
in the ads)... so you get accurate data.

Trust in the process! ... Once we have the data we will use it to run next "Optimised
Campaign" to reduce lead cost with data obtained.
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Data Analysis Of Campaign 1 And Bringing the CPL Further Down
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GOAL OF CAMPAIGN 1
1. To Send "100 Unique CLICKS To Funnel"
2. Create "Look-A-Like" Audience of 100 CLICKS Received
3. Find Winning Offers Based On Cost-Per-Lead Received

e We are currently at only 56 Clicks

e We have currently spent $75

e And we want to see if we can reduce the Cost Per Lead, or amount we spend on
Facebook to get better leads for the same money.

e When to EVALUATE: ?... Look at the "Reach" column.

e When Ad-Set's have reached 1,000 Leads we can then evaluate.. In our example two
of the three Ad-Set are over 1,000 Reach... So we can evaluate and take a look at
what the data is telling us.

e And then decide, if we are going to switch Ad-Set's OFF because they are not
generating leads or leads are too expensive... And decide if we are going to create a
4th OPTIMIZED Ad-Set with new data obtained.

e DATA in Facebook is displayed as follows:

e Campaign Level - where you get a summary of ALL "Leads" generated plus a "Cost
per Lead" amount.. from ALL the Ads combined, an average Total per campaign.

o Ad-Set Level - where you see a "breakdown" of each Ad and how each one is
performing individually... showing the leads generated and cost per lead for each ad.

e EVALUATION: Is done in 2 steps.

e First Step - you have to evaluate the campaign and see how it is performing. You do
this by filling out the "Data Points" Analysis Form... You will use these data-points to
understand the winning parameters of your campaign.

e Second Step - based on the data... Decide which Ad-Sets to pause if any.. And decide
if you wish to create a New Optimised Ad-Set with new parameters from data
obtained. Or whether you just want to run campaign as is until we reach 100 Clicks....
And also decide whether it is necessary to even create a second campaign... If leads
are already cheap and within budget, then not necessary to create a Campaign 2.

Instructions: STEP 1 - Fill Out Form
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e Download the sheet.

e Open up "Ads Manager" and click on "Campaigns" tab, then select your campaign
and click on it... It will open up the Ad-Sets with data.

e Now begin filling out the form.

FORM DETAILS: (Where to Access Data)

What is your target cost per lead?
Amount you are willing to pay per lead... "S5 a Lead"

CAMPAIGN LEVEL (Must have Ad-Sets with 1,000 Reach, otherwise data will not be
accurate!)

Age Range - Make sure you are in Campaign Level... Top right corner you will see a
drop-down button called "Breakdown"... It will give you three options called, BY TIME, BY
DELIVERY and BY ACTION... Click on "BY DELIVERY"... and it will give you a dropdown with
options... Click on "Age" and data will display... Age, Amount Spent & Cost Per Lead are the
important columns... Copy & paste data into spreadsheet.

Gender - Click on "Breakdown tab and choose "Gender"... Read the data, look at Amount
Spent, amount of Leads Generated and Cost Per Lead... if lead cost is good for both... ADD
male & female to spreadsheet.. in other words we will continue targeting both.

Device - Click on "Breakdown tab and choose "Impression Device"... will give breakdown of
all devices ads are being viewed on... Look at Amount Spent.. Amount of Leads generated
and Cost Per lead.. Choose the top performing devices based on Cost Per Lead and add to
list.

Platform - Click on "Breakdown tab and choose "Platform"... Check Amount Spent, amount
of Leads generated and Cost per Lead... If cost falls within my range choose both, if not
eliminate one... add to form.

NOTE - We are done with Campaign level data, and can remove the Breakdowns... we do
that by clicking on "Breakdown" tab and clicking on "Clear all breakdowns"

AD-SET LEVEL: (Click on Campaign to open up Ad-Set Level)

Which ad sets are profitable?
Look at Ad-Sets and the Amount Spent and Cost Per Lead and see which ones are working
and not working, for Example:

No-Interest Targeting
Has $25.12 spent, has generated 8 Leads, at a cost of $3.14 per lead... This one is working!

Health & Wellness Targeting




Has $28.12 spent, has generated 11 Leads, at a cost of $2.56 per lead...This one is working!
.... Add to form.

Which ad sets are NOT Profitable?
® Look at Ad-Sets and the Amount Spent and Cost Per Lead and see which ones are
working and not working,
e Example: Chiropractor Targeting - Has $22.64 spent but NO Leads... Its not working....
Add to form.

DONE... We Have Collected ALL Data For This Campaign!

SUMMARY OF FORM - Campaign 1

General
Follow the steps after you reach at least 1000 people

e What is your target cost per lead?
A: S2 to S6... Maximum S6

Enter the data you obtained from your breakdown.

Campaign Level

1. Age range

A: 25-34 (cost per lead- $2.43)

A: 35-44 (cost per lead- $25.06) ... Too Expensive!

A: 45-54 (cost per lead- $2.72)

A: 45-54 (no leads generated)... Not-Profitable, delete age range

Decide which Age Ranges are profitable?

25-34 works and 45-54 works... so when creating new ad.. round it off and go for Age Range
of 25-54.

Ivan Notes:

- FB does not let us split test age ranges within one Ad.

- So we round off and make an Optimized Ad with age range of 25-54

- | would rather split & test with 2 new optimized ads.

- As the age range of 35-44 is costing $25.06 a lead... too expensive!

- If you include expensive age range in the new Optimized Ad...

- | think it will drive the cost up too much... will mess with the profitable age ranges.
- INSTEAD: | could create TWO Optimized Ads.

2. Gender



Male / Female / Uncategorized
A: Male & Female

3. Device
Android Smartphone / Android Tablet / iPhone / Desktop / iPad / Other
A: Android Smartphone

4. Platform
Instagram / Facebook
A: Facebook

Ad-Set Level

1. Which ad sets are profitable?
A: Interest Based - No Interest Targeting
A: Interest Based - Health & Wellness

2. Which ad sets are NOT Profitable?
A: Interest Based - Chiropractor

Steps To Complete

e Turn off non profitable ad sets.

e® Duplicate most profitable Adset, apply winning demographics from sheet above.

® Goalis to get to 100 quality clicks to your funnel, and while doing that get lowest cost
leads from that.

Steps To Complete After Data Received
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1.) Turn off Non Profitable Ad-Sets:
2.) DUPLICATE most profitable Ad-Sets... APPLY winning demographics

Turn off Non Profitable Ad-Sets

e We spend a lot of money and there is an Exception when turning off ads.

e On the Ad-Set with "Chiropractor Targeting" - We have spent $22.64, but only
reached 162 people.

o But if we check "Frequency" column: It says 3.09.. Which means that our Ad was
shown 3 times to these people... And yet we still got NO leads.
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In this case, even thou we have not reached 1,000 impressions... Because of the
frequency, it tells us that this audience is very very small.

And with our Ad being shown 3 times, with no leads.. We know that this targeting is
NOT-WORKING and we can turn-off this Ad-Set.

So we click on the blue-button on the left, next to Ad-Set... And turn it off (make it
grey). This will stop the Ad-Set from running.

DUPLICATE most profitable Ad-Sets... (Apply winning demographics )

For the winning Ad-Sets, we do not touch or change anything... otherwise Facebook
will restart their learning process and mess with our results.

If you go to "Delivery" column, and hover your mouse over "Active (learning)"... it
will show you a Facebook Learning phase progress bar... If you make any changes it
will mess with this... So leave Ad-Sets alone.

GOAL: Of campaign is to get a minimum 100 CLICKS combined (100 people clicking
on Ad to funnel)

But if we check the Campaign we currently only have 57 Unique Clicks.

SO, we can decide to only keep the 2 profitable Ad-Sets ON and run with them until
we get to 100 Clicks...

OR... We can decide to create another "New Ad-Set" which is a better idea, because
we now have new data, and can create an optimized Ad-Set that will drive more
clicks at a cheaper price... and give us leads at a cheaper price.

We will get to our 100 Clicks faster and also test to see if we can get leads cheaper
that fall within our S5 range.

So we go ahead and create a new Ad-Set by duplicating and swapping out the
parameters with data from our form.

CREATE NEW FOURTH AD-SET... (after review)

Instructions - To Create NEW Ad-Set in Campaign 1

Make sure you are in Ads-Manager... Ad-Set Level

Choose the best performing Ad-Set... the one with cheapest cost per lead.

Hover over Ad-Set name and click "duplicate" button

Window pops-up.. do not change anything and click blue bottom "Duplicate"

Will open you up in window with all the Ad-Sets... and you should see the one just
duplicated.. it will say Copy behind the name.

Now we are going to make the changes.

AD-SET LEVEL




o Ad-set name: Keep the same but at the end of name, type in "Optimized", so we
know its the optimized ad... Example of name: "Interest Based - Health & Wellness -
Optimized"

e Conversion: keep it as it is.

Dynamic creative: keep it as it is... OFF
e Offer: keepitasitis... OFF

Budget & schedule:

e Daily budget: keep it at $10
e Start date: change to next day and 00:00

e End date: keep it as is, no end date
Audience: Create new audience

Custom Audience: leave as is, no audience.

Location: no change, leave as is

Age: Here we make changes... Go to form and it says 25-54, make the changes.
Gender: Here we check form.. It says male & female, so we can leave as is.
Language: no change here, leave as is.

Detailed Targeting: no change here, leave it to "Health & Wellness" or the targeting
we duplicated within this Ad-Set.

e Connections: no change her, leave as is

Placement:

e FEdit Placements: Check the form, if it has changed then make changes or leave as is.

o Device types: Check the form... Here there is a change... We want to change it to
ONLY "Android Smartphone"... So make the changes... We un-check the Desktop and
leave Mobile on.. Scroll down and find drop-down tab that says "All mobile devices"..
click on it and choose "Android device only".. make sure the others are unchecked. It
will display 2 items namely Android Smartphones and Android Tablets... We only
want Android Smartphone, so delete Tablets option.

Optimization and Delivery:

We do not have to change anything here... so skip this section.

AD LEVEL

e Before we publish this Ad-Set, first click on the AD section, by clicking on "Video Ad
1" on left column

e And check to make sure you are using an existing post (refer to dark-post video to get
post-id number if needed)

e Once done, we are ready to publish... Click on the green button on bottom left
corner called "Publish"



® You can also click on "Review and Publish" which is a blue button in top right corner...
you can then review and press Publish button.

e And it will be submitted for review.

e Once it goes Live... the data runs quickly so in the beginning check them once per
day.

DONE - How This Will Help

® OK, so we have created the new "Optimized Ad-Set" and this will help me with a lot
of things.

e |t will help me reach that 100 CLICKS we after for this Campaign, so i can graduate to
the next level that is campaign 2, where we increase the budget and stuff and will
also get quite a good number of leads

Final Results of Waterfall Campaign 1
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lvan Notes

e We noticed earlier that one of our Ad-Sets was not performing at all, $25 leads.. So
decided to stop this Ad and instead create a 4th Optimised Ad, using all the
information we gathered from previous 3 Ads... The other 2 Ads were doing very well
with only $2,50 leads.

e Surprisingly our "4th Optimized Ad" did not perform well... Our goal was to bring
lead cost down applying the data we received from first 3 Ads... BUT this 4th Ad was
delivering leads at over S5... Which is double of what the previous ads are doing.

e So we cancelled this 4th Optimized Ad... Even when you gather data from other Ads
to create a new Optimized Ad.. the results might not be better... That's why we test
and analyze.
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| think its because we included the age range of 35-44 in new Ad which had a very
high lead cost of $25 and pushed the 4th Optimized Ad lead cost up too much... We
can not split test 2 age ranges in one Ad...(we need to create 2 separate Ads to test 2
separate age ranges)

The data told us that age ranges of 25-34 were profitable.. And the age range of
45-54 were profitable... But the age range of 35-44 was NOT profitable with a high
cost per lead.

When creating the 4th Ad we rounded off and created one Ad (including ALL the age
ranges) of 25-54 (included the NON profitable age range)... NEXT TIME would rather
try creating 2 separate Optimised Ads focusing on the 2 profitable age ranges and
exclude the age range with such high lead cost... Think i would get better results this
way.

Abby Notes

What was the actual GOAL of Campaign 1

It was not to make a campaign that is widely successful... Instead it was to acquire a
minimum of 100 Clicks... and then create a Look-A-Like audience.

Then we go to the next campaign... Campaign 2

We got lucky with the first campaign, the cost per lead was within our range, but be
warned... this will not always be the case.

Sometimes your campaigns will barely be breaking even or only be moderately
profitable.

On Campaign 1, getting Ad-Sets to deliver leads at $2-S3 straight off, is not really
easy but we got it in this case.

After we get the data from Campaign 1, its time to roll out the next campaign.

Also if you decide to run with Campaign 1 for a long time because its delivering cost
effective leads...After a long time of running Campaign 1, you will reach an audience
cap... where you will start to lose the profitability and Lead cost will go up.

At that point its time to create your second campaign... you have to create a new
audience and move forward.

Since Campaign 1 has met our minimum criteria of 100 Clicks... We are now able to
create a "Look-A-Like" audience of ALL the visitors to our Landing-Page funnel, and
create a new campaign, where we will push a new Ad-Set.

Campaign 2 will have 1-2 Ad-Sets and we will try to hit that goal of 100 Lead mark.
When we hit that 100 Lead mark, we go to the next campaign which is Campaign 3.
And that will conclude the whole Waterfall framework.

Remember, not every one of you will be profitable on the Campaign 1 mark. If you
are not profitable in Campaign 1... You CAN be profitable in Campaign 2... because
we will be creating a bigger audience.

So if your campaign are profitable and running leads at $2-S3 mark and you have
budgeted S5 per lead... The you Do-Not have to run a new campaign as you are
already profitable... Just keep Campaign 1 running.

BUT if you see the cost per lead is increasing and about to touch that $5 mark, then
you can move to the next campaign.



LAUNCHING WATERFALL CAMPAIGN 2

GOAL OF CAMPAIGN 2
- Collect "100 LEADS" Combined From Funnel
- Create "Look-A-Like" Audience of 100 LEADS Received
- Find Winning Offers Based On Cost-Per-Lead Received
- Find Winning Offers Based On Targeting: Interest, Age, Gender

When to Create a New Campaign

INSTRUCTIONS
1.) Create Lookalike Audience (everybody who visited the funnel)
2.) Create New Campaign (Draft)

3.) Create New Ad Set (Draft)
4.) Create New Ad (Draft)
5.) EDIT New Campaign (Edit)
6.) EDIT Ad Set (Edit)
7.) EDIT Ad (Edit)

8.) Publish Campaign - Make It Go LIVE!

41.) Data Analysis of Campaign 2

GOAL: Of Campaign 2

e To Send "100 Unique CLICKS To Funnel"
e Create "Look-A-Like" Audience of 100 CLICKS Received
e Find Winning Offers Based On Cost-Per-Lead Received
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When to Create a New Campaign
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Notes: On When to Create a New Campaign

e Only create Campaign 2, once you have sent "100 Unique CLICKS to Funnel" from
Campaign 1.

e |n Campaign 1 we created 4 Ad-Sets... some of them worked and some of them
didn't work but all of those Ad-Sets combined sent 144 Clicks...So we have
completed goal of Campaign 1 with over 100 Clicks.

e Now you need to decide if it's necessary to create another campaign?... If you are

receiving leads in the $2-$3 range and you have budgeted for S5 a lead.. Then its not

necessary to run another campaign.

e But if your leads are running at S5 range and you want to bring costs down.. then run

a second campaign... Analyse the data and decide if you need another campaign.

INSTRUCTIONS: To Create Campaign 2

Navigate to Audiences
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e We have already created Audiences.... So we go to Business Manager, hamburger,
"Audiences"... and we will see our 3 Audiences created for first campaign.

e Named as follows... "Niche, Client Name, Audience"... Example: Chiropractic - Abby's
Chiropractic - All Visitors.

Audiences Images Locations Videos

- o

Name Type Size  Availability

Chiropraciic - Aby's Chiroprachic - Video 25% Walchers Custom Autence Betow 10000  ® Reagy
Engagement - Video

Chirapractic - Aby's Chopractic - Only Leads Custom Autience Bolow 1,000 ® Ready
Wetsite Low webste w3

Chitopraciic - Aby's Chiroprachic - All Vistors Custom Audsnce Below 1,000 ¥ Ready
Website Low wetrste tratc )

e We now need to create a "Look-A-Like Audience" of everybody who visited the
funnel.

o We will be using the All visitors audience... "Chiropractic - Abby's Chiropractic - All
Visitors"

o Check the box on the left of Name, and on top look for 3 dots buttons in menu, click
on it and select "Create Lookalike"

® Pop-up box appears that has 3 questions.

Create a Lookalike Audience
@ Select your lookalike source o () Show

Chiropeachs - Aby's Chiropiractic - All Vigitors

@ Select audience location

Counrigg = NOAR Amancl

United States
Browse
@ Select audience size
Humber of Lookaios Audisncss il 1 =
.M
[ L] 2 3% 49 i Lt 7 & % 1E¥
Aucincn Ta rangss fom 1% [0 10% of it combaned poputabon of youl selecled bcabons A 1% Kokalin consols of e people whi Gl mes! semes (o

your iokaike source Inceatng the parconlagn chealas a bigged, bhoadel audience

New Lookalike Audiences Estimated reach

e Select audience location: enter country you are targeting, example: United States



e Select audience size: go with 1% ... its the closest you can get, characteristics closest
to those 100 people who have already visited your funnel.

e If you look below, it says it will now create an audience of "2 million people" who are
similar to those 100 people.

® C(Click on blue button "Create Audience"

e The window will show populating while Facebook is creating audience and will show
"Ready".. once done.

e Must wait until populating is complete and it shows Ready, then we can create
campaign 2... Will take about 1 hour.

e |t will be displayed in Audience page, so you will now see 4 Names.. your first 3 from
campaign 1 plus the Look-A-Like you just created.

NEXT: Create New Campaign (Draft)

Navigate To Ads-Manager:
® Open Business Manager... hamburger... go to "Ads Manager"
e Click on Campaigns tab... then click on "Create" button (green button)

e Window Opens Up ... make sure it's the Quick Creation window, and not the guided
creation window.

Quick creation Swilch 1o Guided Creation

Créate New Campaign +

Create Hew Ad Sef w

Creale Hew Ad +

Create Ne¢

[ ]
IS

‘1paign

2 co

e Buying Type: Auction



e Campaign objective: Conversions

e Split test: keep it off

e Campaign budget optimisation: keep it turned off, if you have the option to turn it on
(later we will use this)

Create New Ad Set: Fill Out Section (Draft)

Notes:
e Have the option to create 1 or 2 Ad-Sets, the second one is optional.
e For the second Ad-Set we test again the "Interest" that is working with winning
parameters.
e We already tested when we created the 4th Ad-Set in Campaign 1 which did-not
work well.
e So we will not do this again.
e Instead only going to work with one Ad-Set for Look-A-Like audience.
Fill Out:

e Ad set name: Lookalike Based - Lookalike of all visitors

Create New Ad: Fill Out Section (Draft)

e Adname: Video Ad 1 ...(example)
® Once form is filled out... Click on "Save to Draft" (bottom right)
o And it will create Campaign 2, and display as follows.

Chris Winters Transformation (17... A 1 ad with emrors Q @ compaign 2. Aby's Chiropractic - San Diego 1 Adset 14d

QL search | ¥ Filwrs = , Ay's Crieopracse - San Disgo SRl # Edit @ Revie

’
"
7 ¥ 22 Lookalion Based - Lookakics of al visiors
=2 m o =] Campaign name @  Campaign 2 - Aby's Chircgractie - San Disgo &
&) vioeo aa 1 i
Mo [~ pem v O/ @0 s

Campaign Details

Campaign name «  Dalnvi
| v ) Campaign 2 - Aby's Chiropractic - San Diego

@) Campaign 1 - Aby's Chiropractic - San Diego
19 Setaime

Campaign budget optimisation »




Q 0 Campaign 2 . Aby's Chiropractic - San Disga > 1 .A4d sel 144

¥ B Campaign 2 - Al opra San [wego # Edit @ Review
» S9 Lookalics Baved - Lookalie of a =
Campaign nams Campaign 2 « Aby"s Chinopaschic - San Disga o
&) Ve An Fiy
Campaign Details
(@ Conversions
2 ALESGN
O Saa
Campaign budget optimisation »
SATN Mode

CAMPAIGN LEVEL: Edit Instructions

Make sure you are in Campaign level... left column, top row.

Do not need to change anything here... its already set up!
Campaign name: already named, can leave it

Objective: Conversions... do not have to change it

Budget type: Auction... no need to change

Campaign spending limit: Set a limit (optional)... no need to change
Campaign budget optimisation: OFF... leave off for now

Make sure you are in Ad-Set level... left column, 2nd row
Lets start from the top

Q [0 campain 2 - Aby's Chiropracse - San Diege 5 Lookalike Based . Lookalike of all visitors > 14d mons @0

# Edit @ Revew
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e We have to remove the default that says Purchase, we must x it out and choose
"LEAD" on the drop-down.

e Also make sure you are selecting and using the "CORRECT PIXEL".. together with lead
it will display the pixel to be used.. choose the correct one.

e Move onto next part which is "Dynamic Creative"

Dynamic Creative: Keep it at off

Offer: Keep it at off

Budget & Schedule: We will go for $5-$10.. If we need faster data and have budget go for
$15-S30

e Budget: Choose $10

e Start Date: Always start the campaign from the next day from 00:00... The reason for
this is that when you start next day at 00:00 Facebook will spread ad budget $10
evenly across day.

e Notes: If you are starting a campaign with $10 budget at another time like 8pm then
Facebook have only 4 hrs to spend that budget, so data will not be really optimal...
Take away is to start campaign next day at 00:00

e End Date: Do not have to change the end date at all

e Ad Scheduling: Leave it as is

Audience: Here we will either choose "Look-A -Like" audience we created.

e Go to Audience and copy the name of the Look-A-Like audience you created

e Custom audience: Paste it into this box, it will display on drop-down, select it and it
will be added... and on the right hand side ill see audience reach.. will only show
1,000 because under location it is displaying South Korea... need to change the to
United States (or country you are working in)

® Location: Change from South Korea to United States.. on right it will now show 2
million.

® |ocations: Change it from "Everyone in this location" to "People who live in this
location"

o Choose City & Radius - Have to show the exact location and radius of where you want
customers from... Above Map, type in city name, example San Diego... Then choose
the "radius" (button next to city) example 40 km... And when you do that on right
side will show smaller audience, example 200,000 people... will vary depending on
city size and radius.

e Age: input the correct age from parameters obtained from first campaign... Refer to
Data Form.. (our example was 25-54)

e Gender: input the correct age parameters obtained from first campaign

® (our example was male & female, so we select ALL)

Languages: choose English All

Detailed Targetin



o Do NOT-use any detailed targeting when you are using a Look-A-Like audience...

Leave this section as is.
e Connections: we leave as is, no changes.

Placement

e By default the box that's ticked is "Automatic Placements"
e We are going to change that to 'Edit Placements".. so select box.
e Then choose only the Newsfeed of Facebook & Instagram.. un-check all the other

boxes.

Optimisation and Delivery

e Do not need to change anything
e Conversion Window: 7 days after clicking or 1 day after" can leave as is.

THAT'S "AD-SET" LEVEL EDITING COMPLETE... MOVE TO AD LEVEL

AD LEVEL: Edit Instructions

e Make sure you are in Ad level... left column, 3rd row
® Lets start from the top

'] visit Video Ad 1

7 Edt  ® Reviey

Select image

Ad name: Keep the same do not change, going to keep name the same in all ad-sets

Identity: Here first step is we select the Facebook Page, which is already selected
"Hollywood Smile Pros" .... no need to change.



Instagram account: click on "Use Selected Page"
Create Ad: This is where we create Ad using dark post ID Number
o Use existing post: Click on "use existing post tab", then click on "Enter Post Id" and

paste it in... then press "Submit" button... and it will display on right side.
e Click Here - for instructions on how to retrieve post id number.

Tracking: Make sure conversion tracking is turned on
e \Very Very important!

o Facebook Pixel: make sure its turned on... and correct pixel is selected
e Campaign is now complete!

DOUBLE CHECK EVERYTHING - By Doing a Quick Check From The Top, Start At
Campaign Level and Work Down To Ad Level.

Once Happy Click on The "Publish" button.

Publish Campaign - Make It Go LIVE!

e This will create your draft, then a box pops-up with three tabs on-top showing,
Campaign, Ad-Set, and Ad... you can again review if you want.

Review draft items

B3 Campaign 1 Ad set 1 Ad 1

e The click "Publish" button, and now your draft goes LIVE and gets submitted to
Facebook for review and publishing.

® This normally takes 24 hours and you campaign should start running the next day.

® Once the campaign is now running.

® GOAL: is to wait for this campaign to get to 1,000 Reach (show our ad to 1,000
people).. it will take about 2-3 days for this

e Then we are ready for review, and can read the data.




Data Analysis of Campaign 2
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G Account overview 2 campaigns £ Ad sets for 1 Campaign B3 ads tor 1 campaign

EVALUATE DATA: CAMPAIGN 2

® GOAL: Make sure Campaign 2 has been shown to at least 1,000 people... so we have
a "Reach" of over 1,000 people... only then can we evaluate.

o Navigate to Ads-Manager - go to Business-Manager, hamburger, Ads-Manager

® Now lets take a look at the data for Campaign 2

CAMPAIGN 2: DATA

Spent $11,12 on campaign so far.

21 people Clicked on the link in ad.

7 became Leads.. (reached our thank-you page)

Cost per Lead = $1.59 .... Fantastic result!... (we want leads at between $2-S5)

We have beaten all 4 ad-sets in campaign 1... So Now, this is our winning campaign!
NOW - we wait till both campaigns generate at least 100 LEADS, then we can proceed
to final campaign.

e Campaign 3 - is our best campaign as we will be creating a Look-A-Like audience, and
targeting people that actually give us their emails and become Leads... this is the
kind of people we want.

LAUNCHING WATERFALL CAMPAIGN 3
The Golden Campaign!

GOAL OF CAMPAIGN 3
- Create "Look-A-Like" Audience of 100 LEADS Received.
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- Apply Targeting Parameters Of Winning Audience Like: Age, Gender, Interest

Do You Really Want To Start a New Campaign?

INSTRUCTIONS
1.) Confirm 100 Leads Collected From Campaign 1 & 2
2.) Turn OFF Ad-Sets That Are Costing Too Much
3.) CREATE: Look-A-Like Audience (converted into a LEAD, reached Thank-You Page)
4.) Create New Campaign (Draft)

5.) Create New Ad Set (Draft)
6.) Create New Ad (Draft)
7.) EDIT New Campaign (Edit)
8.) EDIT Ad Set (Edit)
9.) EDIT Ad (Edit)

10.) Publish Campaign - Make It Go LIVE!

Data Analysis & Scaling of Campaign 3

GOAL: Of Campaignh 3

e Create "Look-A-Like" Audience of 100 LEADS Received
e Apply Targeting Parameters Of Winning Audience Like: Age Gender, Interest

=,

Adset 1
| Lookalike Audience Leads
= r Received
Campaign 3
— Obj : Website Conversions —— Apply parameters of
i (lead) winning audience
- Age
- Gender )
Do You Really Want To Start a New Campaign?
e For this campaign it is not really necessary.
e The reason being the cost per lead on Campaign 1 is ONLY $2.73
e And for Campaign 2, cost per lead is ONLY $2.66
e Which falls well within our range of $5 per lead we are willing to spend)
e If you are in Ads-Manager and tick both campaigns on the left, and click on Ad-Sets

tab at top... You open up all Ad-Sets and it will show Cost per Lead for each Ad and
on the right can check lead cost.



o You will see that the Ad-Set called "Interest Based - No Interest Targeting" is the
cheapest lead per cost of ONLY $2,02 which is actually an Ad-Set from Campaign 1

® So based on these numbers... Do i really have to go for Campaign 3... Answer is NO
but we are going to go ahead and create one for demonstration purposes.

e The criteria you need to keep in mind is that if you see you cost per lead increasing in
Campaign 2, and you want to further bring it down.. you will then go for Campaign 3.

INSTRUCTIONS: To Create Campaign 3

Instructions: To Confirm 100 Leads Collected From Campaign 1 & 2

e We are going to be launching our 3rd Campaign of our Waterfall framework which is
Campaign 3 which is a website conversion campaign.

e The requirements to start this campaign is, you need to have at least 100 LEADS
collected combined from Campaign 1 & 2

® So hereis the first 2 campaigns and as you can see the Lead number is 107...

® You also need to ensure this number is correct by checking your Clickfunnel stats (log
into funnel & click on Stats in top right.. enter a date range, click "Apply Filter" and
you check stats)

e There will be some minor differences from Facebook to Clickfunnels, for example
when we check Clickfunnels it shows 105 Leads... but still very close.

e So we have collected 105 to 107 Leads and that is now confirmed.

e We can now go ahead and start Campaign 3.

Turn OFF Ad-Sets That Are Costing Too Much

e Step 1 -Isto turn off Ad-Sets that are costing too much... So Ad-Set called "Interest
Based - Health & Wellness" with lead cost of $2.77 gets turned OFF.



e The other 2 Ad-Sets stay ON with a lead cost of $2.02 and $2.66
e Solet’s go ahead and create Campaign 3

e We now need to create a "Look-A-Like Audience" of everybody who converted into a
LEAD and got to the thank-you page of our funnel.

® Go to Audiences (Business Manager, hamburger, Audiences)

e We will see the audeinces we have already created: All Visitors, Only Leads & Video
25% Watchers (i did not see a training video for Video 25%)

o We will be using the "Only Leads" interest to create Look-A-Like audience, so we tick
box on left side that say "Chiropractic - Aby's Chiropractic - Only Leads" and on top
look for 3 dots buttons in menu, click on it and select "Create Lookalike"

® Pop-up box appears that has 3 questions.

Create a Lookalike Audience

@ Select your lookalike source o (=) Show

Chiropractic - Aby's Chiropractic - All Vigitors

@ Select audience location

Counrigs = Norh Amanca

United States

Biowse

@ Select audience size

Humber of Lookalios Audiancaz | 1 =

£.2M

0% 1L 3 3y 4

Auhancn zize ranges hom 1% 1o 10% of Me combined populabon of yowl seleched lcations A 1% ookalka consgis of e people who Bre mes! samda lo

your ookaike source Indeasng the percantage croales a bgger, broadel audwence

Hew Lookalike Audiences ) Estimated reach

Fill Out Form

e Select your lookalike audience: already done, can leave
e Select audience location: enter country you are targeting, example: United States



e Select audience size: go with 1% ... its the closest you can get, characteristics closest
to those 100 people who have already visited your funnel.

e If you look below, it says it will now create an audience of "2 million people" who are
similar to those 100 people.

® C(Click on blue button "Create Audience"

e The window will show populating while Facebook is creating audience and will show
"Ready".. once done.

e Must wait until populating is complete and it shows Ready, then we can create
campaign 2... Will take about 1 hour.

e |t will be displayed in Audience page, so you will now see the name of look-a-like
audience you just created.

Create New Campaign (Draft)

Navigate To Ads-Manager:

e Open Business Manager... hamburger... go to "Ads Manager"

e Click on Campaigns tab.. the click on "Create" button (green button)

e Window Opens Up ... make sure it's the Quick Creation window, and not the guided
creation window.

Quick creation Swilch 10 Guided Creation

Create How Campaign w

Create Hew Ad Seif w

Creaté Hew Ad w

Create

o cmen o on I

3 - lvan Hollywood Smile Pros - San Diego
e Buying Type: Auction



e Campaign objective: Conversions
Split test: keep it off

e Campaign budget optimisation: keep it turned off, if you have the option to turn it
off... if Facebook make it mandatory, (i will have an update video for you)

o Fill Out Section
e Ad set name: Lookalike Based - Lookalike of all LEADS

Fill Out Section

Ad name: Video Ad 1 ...(example)

Once form is filled out... Click on "Save to Draft" (bottom right)
And it will create Campaign 2, and display as follows.

0, Search = W Fihers = i ::-‘.:---m - Carmpaion 3~A

= 98 Lookakie Based - Lookalike of all LEADS

ra
= ==}
B: @ [=1=} g Campaign name @  Campaign 3 - Aby's Chiropractic - San Diego &

° ) video Ad 1 A
{. Duplicate = g Edi

Campaign namé

# Edit ® Review

Campaign Details

bjective () Conversions w

- Campaign 3 - Aby's Chiropractic - Sa
Buying type  Auction

@D Campaign 2 - Aby's Chiropractic - Sa S
gn spending limit St @ limit

() Campalgn 1 - Aby's Chiropractic - Sa

Campaign budget optimisation »
Results from 3 campaigns b

|||||||




Q ':I Campaign 3 - Aby's Chiropractic - San Diego

B # Edit ® Review
L| A ampaign namse Campaign 3 - Aby's Chiropractic - San Diego o
Campaign Details
Conversions =
Campaign budget optimisation »
N
Edit Instructions
e Make sure you are in Campaign level... left column, top row.
e Do not need to change anything here... its already set up!
e Campaign name: already named, can leave it
® Objective: Conversions... do not have to change it
e Budget type: Auction... no need to change
e Campaign spending limit: Set a limit (optional)... no need to change
e Campaign budget optimisation: OFF... leave off for now
EDIT: Ad Set
Edit Instructions
e Make sure you are in Ad-Set level... left column, 2nd row.
e Lets start from the top
Q '] " F- . B Lookalike Baséd - Lookalike of all visitors noran @
* B2 # Edit
-:l_i Video Ad 1 A MM e e = Audience definition
Conversion !/_/\
) i Estu?'\aled. daily results
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Dynamic creative Conversions @
» 10-60
£ Offer »

Budget & schedule
Budget  Daily budgel w 320,00
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Conversion: Here we have to tell Facebook what kind of conversion we are looking for.

We have to remove the default that says Purchase, we must x it out and choose
"LEAD" on the drop-down.

Also make sure you are selecting and using the "CORRECT PIXEL".. together with lead
it will display the pixel to be used.. choose the correct one.

Move onto next part which is "Dynamic Creative"

Dynamic Creative: Keep it at off

Offer: Keep it at off

Budget & Schedule: We will go for $5-$10.. If we need faster data and have budget go for
$15-$30

Budget: Choose $10 or more... Since this is a look-a-like audience of Leads.. we can
go for $20 or $30

Start Date: Always start the campaign from the next day from 00:00... The reason for
this is that when you start next day at 00:00 Facebook will spread ad budget $10
evenly across day.

Notes: If you are starting a campaign with $10 budget at another time like 8pm then
Facebook have only 4 hrs to spend that budget, so data will not be really optimal...
Take away is to start campaign next day at 00:00

End Date: Do not have to change the end date at all

Ad Scheduling: Leave it as is

Audience: Here we will either choose "Look-A -Like" audience we created.

Go to Audience and copy the name of the Look-A-Like audience you created
Custom audience: Paste it into this box, it will display on drop-down, select it and it
will be added... and on the right hand side ill see audience reach.. will only show
1,000 because under location it is displaying South Korea... need to change the to
United States (or country you are working in)

Location: Change from South Korea to United States.. on right it will now show 2
million.

Locations: Change it from "Everyone in this location" to "People who live in this
location"

Choose City & Radius - Have to show the exact location and radius of where you want
customers from... Above Map, type in city name, example San Diego... Then choose
the "radius" (button next to city) example 40 km... And when you do that on right
side will show smaller audience, example 200,000 people... will vary depending on
city size and radius.

Age: input the correct age from parameters obtained from first campaign... Refer to
Data Form.. (our example was 25-54)

Gender: input the correct age parameters obtained from first campaign

(our example was male & female, so we select ALL)

Languages: choose English All



Detailed Targeting

o Do NOT-use any detailed targeting when you are using a Look-A-Like audience...
Leave this section as is.
e Connections: we leave as is, no changes.

Placement
e By default the box that's ticked is "Automatic Placements"
e We are going to change that to 'Edit Placements".. so select box.
e Then choose only the Newsfeed of Facebook & Instagram.. un-check all the other

boxes.

Optimisation and Delivery

e Do not need to change anything
e Conversion Window: 7 days after clicking or 1 day after" can leave as is.
e THAT'S "AD-SET" LEVEL EDITING COMPLETE... MOVE TO AD LEVEL

EDIT: Ad-Level

® Make sure you are in Ad level... left column, 3rd row
® Lets start from the top

('] visit Video Ad 1 2 oran

# Edit @

Craats Ad

s HEE aqwen

mE

Selict Image

Ad name: Keep the same do not change, going to keep name the same in all ad-sets



Identity: Here first step is we select the Facebook Page, which is already selected
"Hollywood Smile Pros" .... no need to change.

Instagram account: click on "Use Selected Page"
Create Ad: This is where we create Ad using dark post ID Number
e Use existing post: Click on "use existing post tab", then click on "Enter Post Id" and
paste it in... then press "Submit" button... and it will display on right side.
e Click Here - for instructions on how to retrieve post id number.
Tracking: Make sure conversion tracking is turned on
e \Very Very important!

® Facebook Pixel: make sure its turned on... and correct pixel is selected
e Campaign is now complete!

DOUBLE CHECK EVERYTHING

e By Doing a Quick Check From The Top
e Start At Campaign Level and Work Down To Ad Level
e Once Happy Click on The "Publish" button.

Publish Campaign - Make It Go LIVE!

e This will create your draft, then a box pops-up with three tabs on-top showing,
Campaign, Ad-Set, and Ad... you can again review if you want.

Review draft items

B3 Campaign 1 Ad set 1 Ad 1

e The click "Publish" button, and now your draft goes LIVE and gets submitted to
Facebook for review and publishing.

e This normally takes 24 hours and you campaign should start running the next day.

® Once the campaign is now running.



® GOAL: is to wait for this campaign to get to 1,000 Reach (show our ad to 1,000
people).. it will take about 2-3 days for this

e Then we are ready for review, and can read the data.

e And can then turn Ad-Sets on and off based on the cost per lead.

Data Analysis & Scaling of Campaign 3
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Campaign 1, 2 & 3: Overview Level + Breakdown

B: Account overview B3 Campaigns £ oo Ad sets for 1 Campaign B Ads for 1 Campaign
(W ouplicate = & Egit = T Y @ Ruesw View Setup (_] Columns: FAM-DATA-VIEW = Breakdown Reports w
Unique Urnkgmn Hinkt Cost per
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@ campa 2
@0 Campaign 1 - Aby's Chiropeacic - San Diego

Results from 3 campaigns $320.53 138 17,801 25,474 143 191% s 136 §0.97 §2.42

Campaign 1: Ad-Set Level Breakdown (4 Ads)
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EVALUATE DATA: CAMPAIGN 3 - The GOLDEN CAMPAIGN

® GOAL: Make sure Campaign 3 has been shown to at least 1,000 people... so we have
a "Reach" of over 1,000 people... only then can we evaluate.

o Navigate to Ads-Manager - go to Business-Manager, hamburger, Ads-Manager

e Now let’s take a look at the data for Campaign 3

CAMPAIGN 3: DATA

e Spent $19,04 on campaign so far.

e 25 people Clicked on the link in ad.

e 18 became Leads.. (reached our thank-you page)... that's insane conversions...
around a 70% conversion rate!
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e Cost per Lead = $1.06 = Fantastic Result!... (we want leads at between $2-$5)... crazy
cheap leads! ... and suspect leads will get even cheaper as Facebook has not
optimized fully yet, is still learning... Compare the lead cost from Campaign 1 to 3

e (Campaign 1: Lead cost-$2.72

Campaign 2: Lead cost - $2.26 (this one seems to have gone up from our last

evaluation) probably increased a bit when we spent more budget, and is now giving

us true lead cost.

e Campaign 3: Lead cost - $1.06

What Made This Possible?

e With Campaign 2 & 3, we generated 118 Leads.

e And we were able to create a Look-A-Like audience of LEADS with similarities to
those 118 people.

® And are the kind of people most likely to subscribe to something related to
Dentistry/Chiropractic.

Now Turn OFF Campaign 1 & 2

e Do this by un-checking these campaigns (make boxes grey and switch them off)
® From a cost perspective it does not make sense to keep them running when we have
Campaign 3.
B: Account overview B2 campaigns 28 Adsets B Ads

Unique Costper
Campaign name Amount spent Results Reach Impressions  Frequency  CTR [link Leads unique link  CostperLead ©
click- click

Results from 3 campaigns $329.53 136 17,831 25474 143 1919 341 136 $0.97 §2.42

SPECIAL NOTE: When Turning Off Campaigns & Ad-Sets:

e You only turn ads off

e |F you have a new campaign that is already running and working better than the last
ones.

e Do not turn off campaigns and assume the new one you just created will work.

e DO-NOT Do That.

® Instead you run a new campaign first, while the others are running.. Read the data
once you have 1,000 Reach.

e And IF, it has better numbers, ONLY THEN turn off other campaigns.



If We Take a Look At Our Results:

ALL three campaigns are actually working.

Leads are coming in at under $3, and our budget per lead is $5.

So we could actually leave all 3 of them on

BUT... Campaign 3 is working the best, so we can now turn off Campaign 1 and
Campaign 2.

e And instead increase the "Ad Budget" on Campaign 3 to produce more leads faster at
cheaper prices.

Increase Daily Budget:

® This campaign has been running for a day.
e Change daily budget from $10 to $14.

Only Increase Budget by 40% Increments at a Time!

e Reason only 40% is Facebook has something called a learning process

e And when that process is being done, Facebook is trying to get the best kind of leads
under 7 days.

e |[f you increase the budget too much then Facebook will lose that learning process

e And will have to start the learning process all over again, and this may increase your
cost per lead and mess with your previous results.

® So to keep cost per lead steady.

e Onlyincrease by 40%

End of Waterfall Campaign:
® So we have our Golden Campaign - Its running great and producing leads at very

cheap prices.
e We keep running with this campaign.

And that completes the Waterfall Campaign method.

The Brand You Created (The Beast)




Notes:
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If you have launched a successful Waterfall Campaign with Campaign 3 of waterfall
framework, you have created a Beast.

Your Fan Page and Facebook Pixel and all that, contains great DATA which is
connected to your niche.

So Here Is How a Normal Local Ad Agency Newbie Works:

Or how current Facebook courses teach it... i don't know why, i hate it... Here is what
they do.

They will go to a local business, they will sign them up as a client, then they will gain
access to their Facebook Page and Facebook Pixel

And then they will run ads for this client.

And since they do not have a framework.

Most will probably fail... And the client will say, "We no longer want your service
anymore".

But Never For Us... WHY?

Because, we use our own Facebook Page, we use our Brand .. we will end up creating
our own Brand.

If you take a look at Aby's Facebook Page "Chiropractic Pros'.. no time has been spent
editing the page.. all he did was create the page and load a profile picture and
banner.. And this is probably the worst page on Facebook.

BUT... look at the video views... Over 6,000 video views with 60 people that liked it
and 19 comments.

And if you click on the Likes, (box pops up with all the names)

You can invite these people to LIKE your page.

Everybody on this list is people who have some sort of back problem who needs
services from a Chiropractor.

So What Have We Basically Created?

We have created a BRAND...a page which is related to your niche.
And you can organically create Offers to people who like your page.
You can create E-Commerce Offers.

You can create CPA Offers and push that through your brand.

So you will have your OWN BRAND to work with.

And not have to rely on somebody else's brand all the time.

Second Biggest Advantage: You Never Have To Start From Scratch!
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® Let's just assume you landed a new client in San Francisco

e You would go and create a new Ad-Account.
e And inside that Ad-Account you will be connecting YOUR MASTER FACEBOOK PIXEL

P
Eil = Eevents Manager a _1';\ Chis Winters Transtomatio.. » @ {3 @
Chris Winters Transformation LLC (3... w m

.?. < All data sources Clwopl actic Master Fac... # Status: @ Active Create Audience » Craats Custom Conversion SetUp w Share
Fo—— Overview
TEat events Reach peaple like your best customers
Diagnostics Cumpbzl.mes like ynulssaredusmg v:l'.T'E—ub:lsed L([mkahke Audiences mrﬁndt’;soﬂfg who arel:;n\;n ta their most | |
valuable customers. Send prices with the events on your website to Facel to get star j P
Senings Send Purchase Price View success story ‘ .
] View analytics -
711 PageView 153 Lead v+ 1 ecomBuyPage v All available days
Events from 16 May 2019 - 2 Jun 2019 Events w
e Remember we created something called the "Master Facebook Pixel"
® And this will be used in ALL your new clients Funnels and Ad-Accounts
e So this Pixel is out there collecting data about your niche.
e So this Pixel knows, "Who is converting into Leads" and who is not.
e So what we will do when in a new clients Ad-Account is create a Look-A-Like

audeince.
New Client Ad-Account: Create Look-A-Like Audience (video 3:17)

® \We can create a "Look-A-Like Audience" in new clients account... from data obtained
from previous clients campaign.

Aceount: Chris Winters Transformation [..» Audiences  Images  Locations Videos

Chiropractic

[ creame aucience + RIS Customise Columns

IS Al audiences

Name Type Size  Availability
@ (US, 1%) - Chiropractic - Aby opractc - Only Leads  Lookalike 2100.000 ® Ready
Chiropractic - Aby's Chiropractc - All Visitors  Lookakike 2,200,000 ® Ready
[ My recent audiences
ropeactic - Aby's Chiropractic - Video 25% Watche Custom Audience 1300 @ | @ FReady
B Audiences in active ads.
opractic - Only Leads Custom Audience Below 1,000 @ Ready
P2 Auvdiences ready for use ft o
actic - Aby's Chiropractic - All Visitor Custom Audience Below 1,000 @ Ready
B Audience shared to account v - o

B Audience shared by account

e We goto "Asset Library, Audiences".
e \We are able to create a "Custom Audience" of everybody who visited the Thank-You
Page of our San Diego funnel... (refer to videos to create)



So you will be able to Re-Create these audiences in the NEW Ad-Account.

And you will be able to create this exact "Look-A-Like" audience inside that new
ad-account.

And when you do that, you are able to target for that City.

So we know that this "Lookalike (US 1%) - Chiropractic - Aby's Chiropractic - Onl
Leads" audience is 2 million in size and contains the entire United States.

This contains people who opted into a Chiropractic Offer, across the entire Unites
States.

But in our Ad, we only targeted the city of San Diego.

When We Get A New Client: All We Do Is Target a New City (San Francisco)... (video 4:25)

# Edit © Review

Create new audience Use saved audience »
Y e — Audience definition
Custom Audiences @

Lookalike (LS, 1%) - Chiropractic - Aby's Chiropractic /—\ Your audience is
sefined
/ “onyLsse {1 o
Exclude Sreate

eww Fotential reach: 2,200,000 people @

Estimated daily results
Based on 7-day click and 1-day view Conversic
window

People wha live in this location v

Reach @

1.7K-56.8K

SanF

San Miguel, San Mg

We go to "Ad-Set Level" and go to
Custom Audience: - and we use our "Lookalike (US 1%) - Chiropractic - Aby's

Chiropractic - Only Leads" audience... then we go to

Location: and simply change the city name to "San Francisco"
Audience Size: on the right will change to 140,000 people (a lot of people)
These people will be closely related to the people in San Diego who became Leads.

So With New Clients: You Will NOT Have To Start All The Way From Scratch

You will NOT have to run through Campaign 1,2 ,3... because you already have the
data.

Now Listen... YOU will be able to do this across the entire United States

That's the power you have... When you use your own Master Facebook Page and
Master Facebook Pixel.

Can-not stress the importance of this enough.

Hope you understand the potential and hope you are screaming with excitement,
right now!

Getting Paid

http://ivantraining.com/kallzu/fam-module-13-getting-paid/
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INDEX:

1.) When to stop free trial

2.) Different ways of processing payments

3.) Adding local business client to business manager

4.) How To Add Your Credit Card To Facebook (Walk through for client)
5.) Using Credit card authorization forms

When To Stop Free Trial

Notes:

e How to move from trial campaign to paid client.

e When starting you will be spending your own money for a trail campaign

e Have to limit the amount of leads supplied for free, which you need to decide...
Maximum 20, never more than 20 free leads.

® In some niches, the cost per lead will be higher... In those cases go for a lower
number, for you to decide.

e Need to know how much a lead is worth... use your Opportunity Sheet and figure
that out and make decisions based on that.

e Maximum 20 leads, then ask client to pay up.

e Has to be mentioned when discussing handshake agreement, so client understands
once 20 leads have been supplied.

® |ts time to start paying for leads... including the 20 leads which have been sent.

Different Ways of Processing Payments
Notes:

e What charges are involved?

e First - Facebook Ads charge (paid to Facebook to display adverts)

e Second- Your Service Charge, (paid per lead, per month, retainer etc.)

e Can be paid directly by client... OR... We can do it for client.

e Can send client a "Credit Card Authorization Form" that they fill out supplying their
credit card details.

e Problem with that is clients do not want to share their credit card details.

e Second Option (Recommended Option) - To add client to my Business Manager,
assign an account to him and ask them to add their own credit card details to that
account.

e Show client a video, walking them through the process. (supplied below)

e Then they need to pay you... Best way is to use PayPal Invoice... (Demo video in

Module 5 on how to create invoice)


http://ivantraining.com/kallzu/fam-module-13-getting-paid/#offer1
http://ivantraining.com/kallzu/fam-module-13-getting-paid/#offer2

Adding Local Business Client to Business Manager
http://ivantraining.com/kallzu/fam-module-13-getting-paid/#offer3

Notes: Recommended Option

How to add client to Business Manager

Log into Business Manager, then Business Settings.. should land on People Page.. if
not go to "People" page.

Click on blue "Add" button, and box pops up.

Enter Email Addresses - Add clients email address

Assign business role - Employee Access will turned on by default, leave it... Click on
show advanced options (drop down arrow)

Turn on Finance Editor (turn on blue button).. Important to do, this is the only way
customer can add credit card.

Click on "Next"... new window pops up called Assign Access.

Assign Access window - This is where you give client access to certain Ad Accounts & Pages.

We are only giving them access to their own Ad Account.

On left click on "Ad-Account" - Select the Ad-Account under name, and on right
choose "Manage Ad-Account" and turn it on (make it blue)

Click on blue button "Invite" and box pops up saying "Invitation Sent".. then press
Done.

Facebook will then send an email to client, tell client if using Gmail it may land in the
Promotions or Social folder.

Email headline will read something like: "More Clients Consulting has invited you to
work on their business on Facebook"

Email will look like this:
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Aby's Ad Agency has invited you to worlc ori their business on Facebook © e = & @

Facebook «natificationgfacesookmail com 48 AM(1minuteaga) Ty

i Business Manager

O

You've been given access to Aby's Ad Agency.

ABy ABranam nas given you access 10 ABY's Ad Agency's business on

Facebeok S0 you can work on their Pages and ad accounts

Everytning in One Flace

See and access 3l of the Pages and ad accounts You need 1o work on
in one convenient place

Work Faster and Better

Client clicks on Get Started

Enters their name.. and click Continue

Then Facebook asks for Facebook login password.. then click "Verify with Facebook"

Facebook will verify then they will gain access (will automatically open up Business

Manager account)

Next Step is to click on hamburger, then Business Settings

e Click on Ad-Accounts on left, and they will see their Ad-Account in first column which
i have given them access to.

e In top right corner, they need to click on drop-down menu called "Open in

Ads-Manager"...and choose "View Payment Methods"

Window will pop up and here they can Add their credit card details.

Click on "Add Payment Method" enter details and click on "Continue"

Clients card is now added

If i used my own card initially to pay, then i need to remove my card from this

Ad-Account

® Go back to View Payment Methods, check to make sure clients card has been added,
then click "Remove" button next to my card to remove card.

e Now the clients card will be charged to run Ads

e Also when client finishes email verification... You will see their name added under
"People"

e And if you click on their name, on the right can also see the assets they have access
to.

e Now if client decides to stop working with you, you can easily remove access to
Ad-Account and pause all ads.

e But still keep all the data in your pixels and Master Facebook Page.

e That's the advantage of using this model.
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Summary of Steps:

Step 1 - Locate email

Step 2 - Fill out form and verify Facebook account

Step 3 - Navigate to correct place to add your credit card
Step 4 - Add your credit card

Instructions: Follow Along With Video
STEP 1: Find Email

e Hi, here's how you can you can add your credit card to Facebook so that you can pay
for the Ads directly to Facebook

We have sent you an email from Facebook which should be in your email inbox

If you don't see it in your Primary inbox, then check your Social inbox.

The email will look something like this.

Email headline will read: "More Clients Consulting has invited you to work on their
business on Facebook"

a2 Social ¥ Fromotions

Star Health [A3] @ Complete Health Insurance - 9100+ Cashless Hospital. Cashless Claim Approval in 30 Minutes. Complete Medical Cover

Facebook Aby's Ad AgenEv has invited you to work on their business on Facebook - You've been given access to Aby's Ad Agency. Aby Abraham has given you access to Aby's

W |t st oo T

b e bt et T
[SE R -
R ]

10 Lnoamte et (14 S g S S

< — - e ] s 4

NS B P N 1 i, e Bt e g g a0 i v Rt S et (g iy —" -

® Once you find the email... Click on it to open the email.
e Email will look like this.

Aby's Ad Agency has invited you to worlk ori their business on Facebock T e x & &

Faceboodk «notification@facebookmail com 1148 &M (1 minute ago)  ¥r W

ﬁ Business Manager

You've been given access to Aby's Ad Agency.

Aby Abraham has given you SCCEss 10 Aby's Ad Agency's DUsIness on
Facencok SO you Can work on heir Pages and ad accounts.

Leam Hore |

Everything in One Place

See and access all of the Pages and a4 SCCOUNTS YOu Need 10 Work on
in one convenient piace.

‘Work Faster and Better




® You need to click on blue button that says "Get Started" in the email.

e Which will open a window like this.

You've been given access to Aby's Ad
Agency

Aby Abraham has given you access 10 Aby's Ad Agency™s

business on Facebook S0 you can their Pages.
ACCOUNS and More.

Your nami
This will Setermine ame Is shiown inside the business.

Emails for s business will be sent to abyabraham%@umi‘ «com. H you
preder another address, please notify Aby Abraham,

e The first thing you have to do is, Add your name... and click on "Continue'
e Next box pops, up that looks like this.

Verify with Facebook

Vierity who you are by logging in with your personal Facebook
account to access Aby's Ad Agency"s business on Facebook.

Aby Abraham (Mot Aby?)
au-,-zmana@qmml =2 11]
Password

ssskiaanann

~  Remember me Fofgonen your passsond?

«"  Your name, profile picture and wuser 1D from Facebook
will be visible to others in your business

e thal yau do in E

ill appear as Bob &

W on .M:lfs Ad .Ilgem::.l'_ VOUT nam

{abyabraham33g@gmail com).

e Enter your Fa i conmnicaton §om Facso
e Click on "Veri



e Then Facebook will verify that its actually you.

® Once verification process is complete, it will automatically open our Facebook portal.
® Looks like this.

_ e

Home  Ad account overview

Ad accounts 3 Search ad sccounts Last7days ~ @

Aby's Ad Agency

&2

STEP 3: Navigate To Correct Place To Ad Your Credit Card

% Frequently

Ads Marager

mﬁwﬁ
Pixels

e Intop left corner click on "Business Manager" button.
® And select "Business Settings"
e The Business Settings page will open up.

B users *  Ad Accounts ‘Ad Account 1 - .
Owned by individual propie - 1D 1145683202260356 Gpen in Ads Manager ¥

Filter by name of ID 2 Add People

@ Ad Accounts E Ad Account 1 People Connected assels

& Aops

People & Add People
& Data sources » P

These people have access 10 Ad ACCOunt 1. You €an view, edit or delete their permissions.

Payments
i Pay @, Search by ID o name

5 Netifications

& Aoy Avranam >
oS Business o

BobS >

e From Business Settings page, on left click on "Add Accounts"
e Then choose and click on the correct ad account dedicated for you, will be named
after you or your business.



] = Business Setiings U apysadagency ~ Ml — [=]

B Users b Ad Accounts

Open in Ads Manager E

= Accounts
Fitler by

£ Add Peopie

= Pages

—— People Connecled assets

People & Add People
£ Data sources N P

These peopie Naue actess | Ut 1. You €an view, 80t or Gelels heir permissions
My Payments
B Famen o j

5 Nettcatons “ " - ~-
S Business | “ ”
. B sovs

e To add your credit card to this Ad Account.

e Allyou do is go to top right corner and click on the drop-down button that says
"Open in Ads Manager"

e Then choose and click on the option that says "View Payment Methods"

W Abys ad Agency v

@) users b Ad Accounts E Ad Account 1

Owned by —
 Accounts = _
i £ Ada People

e People Connedlkd assels

@ Apps
A Data sources 3 People

These people have access 1o Ad Account 1. You can view, edit of delete theif permissions

@ Payments

9 Natifications.

@) Aby Avranam
@ Business info

@ sows

e And box will pop up that looks like this.
e Here you click on "Add Payment Method"

Mext bill

Z0.00

AMMount duse

21 May 2019

You won't réceive a bill while your balance is £0.00
Pay Mow

Payment methods Audd Payment Mn%m Enabie OTP

Inactive

VisA Viza e Edit Remowve

Expires on 01722

YOou Can control your total advenising cosis by Setling an account spending mit. Your
ads will be paused when you reach the limit you se1 and Wonm run again unti you

5@t your account spending limit

Amount spent: FO.00 Set Account Spending Limit

Meed help? Contact us.




e Here you add your credit card details.

e This information will be given straight to Facebook.

e NOTE: Our Agency and team members, will not be able to view or change the
credit card numbers you have entered.

e So your credit card details are secure with one of the biggest companies in
the world, Facebook.

® Once you have added your credit card, click on the blue button that says
"Continue".

STEP 4: Ad Your Credit Card Details

Select a payment method 0 Help

Add 3 new paymen! mathod o your Facabook Ads account - Terms apply

= Credit or debit card

Security code @

Payment Method from Business Manager

Facebook ad coupon

Job Done - You have successfully added your credit card.
And we will be able to continue advertising and sending you great leads.
Let me know via Facebook Messenger once you have completed this task.

You can message me at https://www.messenger.com/t/lvanduPlessis21

Looking forward to a great business ahead... Thank you (=



https://www.messenger.com/t/IvanduPlessis21

http://ivantraining.com/kallzu/fam-module-13-getting-paid/#offer5

Download Form:

Quick Disclaimer: Not lawyers can not give you legal advice, check with own lawyers
about usage of a credit card authorization form

e This is the easiest way to add a clients credit card to an Ad Account

e However not a preferred way.

e There are a few challenges when using an authorization form.

e Firstly is the stigma from local business owners to give there credit card number to
you.

e Second when you add a credit card to your account, if client for some reason decides
to dispute the credit charges from facebook... it may effect your Ad-Account.

e That is why we don't always prefer the authorization form method.

o We always prefer the method where client adds card by themselves.

e Use the credit card authorization form only if you have to.

Instructions:

e Template has been provided for download in Word format.

e Edit document by adding our details first like company name, address, phone
number, etc.

® Leave spots open where client needs to fill out.

e Convert to PDF for download

e Then head to HelloSign - https://www.hellosign.com

e Templates: On left click on templates

e (Create a Link: click on create a link

e Upload Form: by clicking on Add File, or you can just drag and drop.

e What Role Needs To Sign: type in "Client"

® Prepare Doc For Signing: click on blue button

® Form Opens: box pops up with form

e Sign Date: click on top that says "Sign Date" and add date

e (Client Name: click on top that says "Textbox" and add where clients name must go.

e Placeholder Text: can name the box like "Your Full Name Here" by going to advanced
features and click on Label (optional)

e Check Box: On top click "check box" and add to each Account Type (boxes available
to tick) 5:06 min in video... Make sure Required button is turned off.. important
otherwise they are required to tick all boxes.. keep it off.

e (Card Holder Name: Add a textbox & include placeholder that says "Name on credit
card"

e Credit Card Number: Add a textbox & include placeholder that says "Credit Card

Number"
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Expiry Date: Add a textbox & include placeholder that says "MM / YY"

CVV 2: Add a textbox & include placeholder that says "CVV 2

Signature: On top click on "Signature" and add box\

Date: On top click on "Sign Date" and add box

Once Form Is Complete: Click on top right blue button "Continue"

Add a Title: name the form, call it "Credit Card Authorization: More Patients
Consulting"

Create Link: then click on "create link"

And what HelloSign is going to do, is create a unique link which you can give to all
your clients whenever you want to collect there credit card

Link: Simply copy and paste link provided... Do-Not click on "Activate in person
signing"

Link generated

ID: 15i6affed12d81194coadodideceld02ocBNG 54
Use this

share it via email or post it onling; ( |_||'|I(
NING Do NOT
vmick here

Test: to test open an incognito window, copy and paste link

Enter Email: Page opens that will be named your form... and asks for a valid email
HelloSign Email: gets sent to email address provided

Click on Link: They click on blue button that says "review document"

Document Opens: and they are able to edit and sign document.

| Agree: once done, they click on continue and then click on "I Agree"

Document Signed: the form is then signed and stored in HelloSign.. am sure i will
receive an email too.

For Me to Access Form: i visit HelloSign and click on "Completed" where i will find
signed form.

Preview: click on form and dropdown and choose "Preview" to view form.

Signed Authority: This document gives me signed authority to charge clients credit
card

Careful: As mentioned, be careful when you handle other peoples credit cards
Preferred Method: have client add his own credit card.

How To Create Re-Targeting Facebook Ads (cAM2 - Module 5)
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