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3 marks questions
Enlist any three journals of consumer psychology.

How would you define Lexicographic Decision Rule?

Do you think that our attitudes towards some product remain consistent over time?
Discuss it with the help of some suitable example. (3)

Analyze how actual self is different from ideal self.

List out any three questions faced by consumers related to purchase decisions.

S marks question

What is problem recognition? Give a brief explaination.

Enlist any three types of data which are frequently used while conducting research.
Explain any two of them. (3+1+1)

Do you think that marketers can change the consumer’s attitude towards the specific
product by adding an attribute in that product? Explain it with the help of some suitable
example. (5)

Do you think that marketers should provide the sufficient information to the customers
regarding the usage of products? Explain it. (5)

Normative Reference Group and Comparative Reference Group are two types of
reference groups. Explain the both. (2.5+2.5)



