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Presents
“CONFICIENDIS LEGISLATIVA” 
4th NATIONAL LEGISLATIVE DRAFTING COMPETITION, 2015
RULES AND REGULATIONS
A. Eligibility for participation.

Participation is restricted to students currently studying in the Law colleges only. Law schools/colleges recognised by the Bar Council of India are eligible to participate in the Fourth National Legislative Drafting Competition, 2015. 

B. Team Composition.
The team may comprise of a maximum number of 2 members. A maximum of 3 entries are permitted from each institution.  

C. Registration.
The Students interested are required to send the duly completed registration form to mcs.svkm@gmail.com along with a scanned copy of a Demand Draft in favor of “PRAVIN GANDHI COLLEGE OF LAW”, payable at Mumbai of Rs.1100/-  (per entry) as the registration fee. The hard copy of the same must be sent to ‘SVKM’s Pravin Gandhi College of Law, Mithibai College Campus, 8th Floor, Bhaktivedanta Swami Marg, Vile Parle (W), Mumbai- 400056.’
The Participants have to send the soft copy of the registration form and the demand draft by 17th of January, 2015 by 16:00 hrs. The last date for completing the registration formalities will be 22nd January, 2015. Both the formalities have to be completed in order to confirm the participation.


D. Background Note.
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Draft a bill Regulating Celebrity Endorsement


E. Format of the Submission.
· The language for the competition will be strictly English.
· The bill should be typed on A4-sized paper. 
· The font used must be Times New Roman, size 12, double line spacing, One-inch margin on each side. 
· The font of footnotes must be Times New Roman, Size 10, single line spacing.
· Page numbers must be given at the Top Right hand corner.
· The length of the bill should not exceed 30 pages.
· The cover page of the submission should include the Long Title of the bill along with the name of the Author(s), with the author's designation.

F. Format.
The draft of the Legislation should be in the following format:
1. The Long Title
2. The Preamble
3. The Enacting Clause
4. The Short Title
5. Extent and Commencement Clause
6. Definitions
7. The Operative Section
8. Exceptions and Exemptions Clause
9. Procedural Provisions
10. Offences and Penalties
11. Provisions regarding Delegated Legislation



G. General Rules.
· The Participants have to send the soft copy of the registration form and the demand draft by 17th of January, 2015 by 16:00 hrs. 
· The last date for completing the registration formalities will be 22nd January, 2015. 
· The Participants have to send the soft copy of the Legislative bill by the 20th February, 2015.
· The Participants will have to send 3 Hard Copies of the Bill by 25th February, 2015.
· Results will be declared on 25th March, 2015.
· All participants will receive a participation certificate.
· The organizers shall send the certificates and the prize amount via courier or speed post.
· Entries sent after the deadline shall be disqualified. 
· Any entry found to be plagiarized will be disqualified.

H. Prizes.
· The Best Team - Cash Prize of Rs. 10,000/- and Certificates.
· The Runner Up Team - Cash Prize of Rs. 7,000 and Certificates. 
· The Second Runner Up Team - Cash Prize of Rs. 5,000 and Certificates.

For further queries please contact:
Faculty-in-Charge: Dr. Geeta Kubsad- 9820254446
Student Co-ordinators: -  Nidhi Salian – 9920156618
                                        Taneesh Shah – 9619504634
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REGISTRATION FORM
(Please fill in block letters)

Name of the Institution: ______________________________________________________
Address: ___________________________________________________________________
Email: ______________________________________   Phone: _______________________
Name of faculty in-charge: ____________________________________________________
Contact details of faculty in-charge: _____________________________________________
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   (Signature of the Head of the Institution)

NOTE: THE PHOTOGRAPH SHOULD BE SELF ATTESTED.
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Celebrities should not endorse junk food: British Medical Journal

Film celebrities should refrain from endorsing junk food, says a paper published in the British
Medical Journal. However, it said celebrity endorsement cannot be banned. Holding junk food
responsible for the growing obesity among children, author of the paper and public health
rescarcher Chris Baker said: “Aspirational advertising is omnipresent in India and succeeds in
creating an appetite for junk food.”

The paper said: "Household names from films and cricket are frequently employed to attach
sheen of glamour and success to cheap foodstuffs high in fat, sugar or salt, but low in minerals
and vitamins."

Childhood obesity is one of the emerging epidemics and a public health challenge. According to
World Health Organisation (WHO), about 44% of diabetes and 23% of the cardiovaseular
disease (CVD) burden is attributed to overweight and obesity. Overweight children are more
likely to develop insulin resistance, diabetes and CVD at a younger age.

If the menace of sugar, sweets and beverages can be contained, then we would be able to check
obesity and diabetes. Apart from hiking taxes as a control measure, I stand for celebrities
disowning junk and processed food products.” said Dr Anoop Misra, chairman for diabetes and
metabolic diseases at Fortis C-Doc Hospital, Delhi.

Admen and psychologists said that while celebrity endorsement does give an edge to the
product, advertisement is not the sole determining factor for a product’s wider consumption. “If
a product is unhealthy, it won’t turn healthy afier a celebrity endorses it,” said adman Prasoon
Pandey, director of Corcoise Films.

Human behaviour experts said lifestyle changes are needed to wean peaple off junk food.
“High and empty calorie food for instant energy has to be avoided.” said Dr Cicilia Chettiar,
psychologist.

Baker’s paper said several countries have moved to restrict children’s exposure to marketing on
television, print and in new media formats such as mobile advertising and interactive gaming.
“While such regulation is still being debated in India, we are left with less stringent, non-
binding corporate pledges such as those drafted by the International Food and Beverage
Alliance. They make no reference to celebrity endorsement," said the paper.
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