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The Department of Culture and Tourism -
Abu Dhabi Partners with Sojern and Spark Foundry to drive tourism into the Emirate

Spark Foundry and Sojern’s partnership with the Department of Culture and Tourism -
Abu Dhabi results in the development of a client-side travel Demand Side Platform (DSP)

DUBAI - 4 February, 2020 — Sojern, the leading provider of digital marketing solutions for the
travel industry with clients such as Marriott International, Accor and Trivago, today announced a
partnership with the Department of Culture and Tourism - Abu Dhabi (DCT Abu Dhabi). While
DCT Abu Dhabi has been working with Spark Foundry and Sojern since December 2017, this
new partnership sees it incorporating Sojern’s real-time travel audience targeting capabilities
directly into its ad-buying system, or DSP (Demand Side Platform), offering it increased
transparency and control over its digital marketing campaigns. A test run in the final quarter of
2019 proved that Sojern’s hyper-targeted programmatic ads, which were delivered during key
decision-making moments to audiences with travel intent, resulted in increased bookings and
conversions and reduced traveller acquisition cost.

How the technology works

Over the past decade, Sojern has built a network of global data partnerships that provide
access to billions of real-time travel-intent signals. These intent signals are analysed using
proprietary data-science methodology to better understand travellers’ booking behaviour along
their path to purchase. This information is then used to target personalised marketing messages
at every stage of the funnel, in this case supporting brand campaigns used to promote Abu
Dhabi as a tourist destination, as well as direct response campaigns that drive direct bookings
and conversions to key Abu Dhabi attractions.

By bringing new traffic to DCT Abu Dhabi’s marketing funnel through the use of advanced
algorithms that identify new audiences, Sojern engages prospects based on specific travel
intent signals, driving incremental bookings and increasing conversions with hyper-relevant
customised messaging. Sojern also identifies potential customers who are not only evaluating
Abu Dhabi as a destination, but who are also evaluating potential competing destinations.
Based on this, ads are tailored to help the emirate stand out as a must-visit city. Any past
customers who are considering booking with competitors are identified by combining first-party
data with Sojern data. These people are then served relevant promotional offers in order to keep
them loyal to Abu Dhabi.

Easily monitor performance, spend and total return

Saeed Rashed Al Saeed, Destination Marketing Director at the Department of Culture and
Tourism - Abu Dhabi said, “Sojern and Spark Foundry have helped us access the level of
transparency and control we have always wanted. Now, by managing our digital marketing

For internal use only. Proprietary and Confidential. Copyright 2019.


https://www.sojern.com/

¢ SOJERN

Last Updated: January 13, 2020 : FINAL VERSION

campaigns within our own DSP, coupled with Sojern’s rich dataset for audience targeting, it
enables us to monitor campaign performance, daily ad spend and total return on our campaign
investments with more ease. Our tailored solution allows us to respond even faster to the
ever-changing dynamics of the travel market and keeps us at the forefront of that change.”

Javier Bravo, Group Digital Director at Spark Foundry added, “This hybrid partnership
showcases the benefits of advertisers, agencies and technology providers becoming more agile
and adopting a test-and-learn approach that helps brands arrive at the best custom solutions.
The client’'s needs should form the basis of any and all technology solutions, and we have
absolutely achieved that here. We have taken an entirely unique and customised approach for
the Department of Culture and Tourism - Abu Dhabi, and we look forward to working with them
to successfully drive tourism to the emirate well into the future.”

Chris Blaine, VP of EMEA at Sojern commented, “This innovative partnership is a great example
of a forward-thinking Destination Marketing Organisation embracing the ever-changing
programmatic environment and collaborating to create a custom solution that successfully
drives the best results for its brand. By working together in a flexible and transparent way, we
are able to increase tourism to Abu Dhabi and create stronger and more meaningful
relationships with the city’s customers. We are delighted to partner with DCT Abu Dhabi and
Spark Foundry to encourage travellers to enjoy warm hospitality, family-friendly attractions, rich
culture and impressive archaeological and historical sites in one of the safest and most modern
cities in the world."

About Sojern

Sojern is built on more than a decade of expertise analyzing the complete traveler path to
purchase. The company drives travelers from dream to destination by activating multi-channel
branding and performance solutions on the Sojern Traveler Platform for more than 10,000
customers around the globe. Recognized as a Deloitte Technology Fast 500 company six years
in a row, Sojern is headquartered in San Francisco, with teams based in Berlin, Dubai, Dublin,
Hong Kong, Istanbul, London, Mexico City, New York, Omaha, Paris, Singapore, and Sydney.

About The Department of Culture and Tourism — Abu Dhabi

The Department of Culture and Tourism — Abu Dhabi conserves and promotes the heritage and
culture of Abu Dhabi emirate and leverages them in the development of a world-class,
sustainable destination of distinction that enriches the lives of visitors and residents alike. The
Department manages the emirate’s tourism sector and markets the destination internationally
through a wide range of activities aimed at attracting visitors and investment. Its policies, plans
and programmes relate to the preservation of heritage and culture, including protecting
archaeological and historical sites and to developing museums, including Louvre Abu Dhabi, the
Zayed National Museum and the Guggenheim Abu Dhabi. The Department of Culture and
Tourism — Abu Dhabi supports intellectual and artistic activities and cultural events to nurture a
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rich cultural environment and honour the emirate’s heritage. A key role played by the
Department is to create synergy in the destination’s development through close coordination
with its wide-ranging stakeholder base. http://tcaabudhabi.ae/en

About Spark Foundry

Spark Foundry is one of the five global media agency brands within Publicis Media, a key
division of Publicis Groupe [Euronext Paris FR0000130577, CAC 40]. Spark Foundry’s bold
vision harnesses the spirit of a start-up with the soul of a powerhouse, uniting an
entrepreneurial, innovative business approach with the full resources, capabilities and
marketplace clout of Publicis Media. With 3,500 employees across the world, the agency
leverages the best industry talent and a growing footprint of offices in key markets including
MENA, US, UK, Poland, Australia and China.

Press Contact

Susie Bindman

Director of PR, EMEA & APAC
Email: susie.bindman@sojern.com
Mobile: +44(0) 7725 854 992
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