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Don’t miss a moment with fashion’s newest 
trendsetters – find daily style inspiration from 
Czech and Slovak bloggers! 

New website ModniUnie.com makes fashion blogs easy to follow 

The editors of Vogue might might be in danger of losing their place as the 
most influential voices in fashion. This September, as the fashion shows start 
in NYC, Milan and Paris magazines those editors will have to make room in 
the front row for style‘s new elite: fashion bloggers. These young, 
self-trained journalists are easy to spot for their eye-catching outfits—a mix of 
designer, vintage and H&M or Zara. And now, Czechs and Slovaks are joining 
this privilaged, online clique. 

The new website ModniUnie.com (http://modniunie.com) makes finding and 
following Czech and Slovak fashion bloggers easier than ever before by 
publishing more than 80 of the best blogs all in one place. The “must” site 
for any fashion lover’s bookmarks, ModniUnie.com also features a local 
shopping directory, links to jobs offered in fashion and of course 
information about how to start your own blog. 

“I think bloggers are the future of our fashion industry,” says Editor-in-Chief of 
InStyle, Rachel Kanarowski, “The local blogs inspire me with new styling and 
makeup ideas. Their energy and enthusiasm for style is like a breath of fresh 
air.” 

As a group, Modni Unie has been hosting free seminars for fashion and 
beauty bloggers since December 2010 featuring advice from fashion 
journalists, photographers and graphic designers. The events are organized 
via the Modni Unie Facebook page: http://www.facebook.com/modniunie 

“As of 16 February 2011 there were over 156 million public blogs in 
existence.” [Wikipedia] Fashion blogs are only one genre of blog—others 
include political blogs, food blogs, and travel blogs. Blogs are now standard 
on news and e-commerce sites with companies like The Wall Street Journal 
and Topshop publishing their own. Blogging has become a legitimate 
business in its own right with sites selling for millions, like Deadline Hollywood 
that sold for nearly $15 million USD in 2009 after publishing for only 3 years. 

For more info on blogs see: http://cs.wikipedia.org/wiki/Blog and 
http://cs.wikipedia.org/wiki/Módní_blog 
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