
UGC Creator Contracts & Rights: 

What Brands Need to Know 
 

 
 

Quick Summary of This Guide: 

Most brands don’t think about UGC rights until something goes wrong.  

By then, they have already run content in paid ads without proper authorization, used a creator’s likeness 

without obtaining a signed release from the model, or discovered that the platform contract they relied on 

only covered organic posting (not paid ad usage rights). 

The core issue is straightforward: Creators own the content they produce.  

Copyright belongs to them from the moment of creation. Paying for it doesn’t transfer ownership to you, 

unless you have a written agreement that says so. 

In this guide, our team will take you through the basics. Read on to discover what details your contracts need 

to include, where most brands get it wrong, and how to manage contracts across a growing creator roster. 

 

 



Introduction: What We’ll Cover On This Page 

Conversations about usage and creative rights tend to happen at the worst possible moment:  

After a creator has gone quiet, after an ad has been running for 3 months, or after someone sends your 

brand a formal takedown notice. None of those are good times to realize that your UGC Creator 

agreements didn’t cover what you needed them to. 

Getting this right isn’t complicated. It requires knowing what to ask for before your first content brief 

goes out, not after the final videos and images come back from the creators. 

This page will cover everything you need to know about contracts and usage rights. 

🔗 For help with selecting creators before signing, see How to Vet and Hire UGC Creators. 

 

What Does UGC Ownership Actually Mean? 

Copyright law in most jurisdictions works the same way: The creator of a work owns it. Not the brand 

that briefed it. Not the platform that facilitated it. The creator. 

Paying a creator to produce a video gives you a transaction, not a transfer of rights. Unless your 

agreement explicitly grants you usage rights, you technically can’t use those videos. 

There’s another thing that most brands miss … 

The fact that organic posting rights and paid advertising rights are not the same thing. A creator 

agreeing to let you repost their video on your Instagram feed doesn’t mean you can run it as a paid ad. 

These rights need to be specified separately, and paid ad rights almost always cost more. 

Beyond the rights themselves, some ad formats also require an additional authorization step. Meta 

Partnership Ads and TikTok Spark Ads, which run from the creator's account rather than your brand's, 

require the creator to grant access through their own platform settings. For Meta, the brand sends a 

partnership request through Meta Business Suite and the creator approves it directly in the app. For 

TikTok, the creator generates an authorization code from the specific post and shares it with you to 

https://docs.google.com/document/d/1HN0hugUr0ztd5yRD7ZMUANqVhmqz2Ua1/edit?usp=drive_link&ouid=102080748533620821008&rtpof=true&sd=true


enter in TikTok Ads Manager. This only applies if you are running ads from the creator's handle. 

Standard ads boosted from your own brand account do not require this step. 

 

What Your UGC Contract Must Cover 

Your written agreements with UGC Creators don’t need to be complex to be effective. They do need to 

be specific. Vague language around usage rights is where most disputes start. 

 
Every Agreement Should Include: 

●​ Scope of Usage – Which platforms? Which ad formats? Which territories? Don’t leave these 

details open-ended or to chance. Be clear about how you want to use the UGC content. 

●​ Duration – Your agreement can be time-limited (typically for 12 months) or perpetual. 

Perpetual usage always commands a higher fee, so this is something to agree on upfront. 

●​ Paid Ad Rights – Write “paid social advertising” explicitly into your contracts. This is the clause 

most brands skip, and it is the exact clause upon which most legal disputes are decided. 

●​ Exclusivity – Can the creator produce similar content for direct competitors during the term of 

the agreement? Remember to define exactly what counts as a competitor. 

●​ Modifications – Can you edit, clip, or combine the content with other creatives? Many creators 

object to significant changes to their content without prior agreement. 

●​ Model Release – You need explicit permission to use a UGC Creator’s name, likeness, and voice 

in paid advertising. Without this, running someone’s face in a paid ad is a legal risk. 

●​ Revision Limits – How many rounds are included before additional fees apply? 

●​ Payment Terms – Include the amount, currency, payment method, and timeline. 

●​ Breach Clause – What happens if the content is used beyond the agreed scope?  

 

Paid Ad Rights: The Specific Thing Most Brands Miss 



A brand receives content, the creative performs well in testing, and it gets scaled into a paid campaign 

without anyone checking whether the contract actually covers paid advertising. 

This is the most common gap we see in UGC agreements.  

It exposes your brand to real legal risk, and it’s entirely avoidable. The way to fix it? Add a simple line 

like this to your contracts: “Our brand is granted the right to use this content in paid social 

advertising.” Remember to include the platform details and duration of the rights. 

Pay extra attention to these specific platform requirements: 

Platform What’s Required? Important Notes 

TikTok Spark Ads The creator generates an 

authorization code in TikTok’s ad 

platform and shares it with the brand 

Codes have an expiry date and must 

be renewed when needed 

Meta Partnership Ads Creator grants the brand access 

through Meta Business Suite 

Allows you to run their content as an 
allowed ad from their handle 

 

Both of these processes change over time. Verify current requirements in each platform’s Help 

Center before running ads. Don’t just rely on how it worked 6 months ago! 

 

Managing Contracts at Scale 

Once you’re working with 5 or more creators regularly, contracts become an operational problem, not 

just a legal one. Expiry dates get missed, the original scope gets forgotten, and someone ends up 

running content they no longer have the rights to use. 

The fix focuses on implementing a simple tracking software. You don’t need expensive legal software.  

Set up a spreadsheet with the following fields: 

●​ Creator name and contact details 

●​ Contract and expiry dates 



●​ Usage scope (including platforms, formats, and territories) 

●​ Whether paid ad rights are included 

●​ Whether the creator has signed a release 

●​ Payment status 

 

As long as you apply this template consistently, it’s worth more than individually negotiated 

agreements with every creator. It sets expectations early, reduces back-and-forth, and gives you a 

paper trail if something goes wrong. 

Here are 2 additional points worth covering with your team: 

1.​ Platform Agreements – If you’re sourcing your UGC Creators through Billo, Insense, 

JoinBrands, or similar platforms, most of them include standard usage rights in their creator 

agreements. Verify what’s actually covered before assuming. Organic use-only rights are more 

common than brands realize, and you don’t want to end up with content you can’t use. 

2.​ Using Music – Default to royalty-free or no music unless the creator has independently cleared 

the track they used. Music licensing is a separate issue from content rights, and it regularly 

catches brands out, leading to high royalty fees. 

 

Conclusion and the Next Steps 

If you’re managing a growing creator roster and want a clearer system for your contracts, rights, and 

compliance, talk to our team during a quick strategy session. 

 
<< BOOK A CALL WITH US >> button 

https://www.hustlermarketing.com/book-a-call-with-hustler-marketing/ 
 

 
 

Frequently Asked Questions (FAQs) 

Do I own UGC content if I paid for it? 

https://www.hustlermarketing.com/book-a-call-with-hustler-marketing/


Not automatically. Copyright belongs to the creator by default. You own the content only if your agreement 

explicitly transfers or licenses to you the rights to use it. 

What rights do I need to run a UGC video as a paid ad? 

Paid social advertising rights need to be stated explicitly in the contract.  

You also need a model release if the creator appears on screen, as well as platform-specific authorizations for 

TikTok Spark Ads or Meta Partnership Ads. 

 

Does a UGC platform contract cover paid ad usage? 

Sometimes, but not always. Most platforms include some usage rights, but organic-only agreements are 

common. Read the scope before assuming paid ads are covered. 

 

What is a model release, and do I need one? 

A model release is written permission to use someone’s likeness in advertising. If a creator appears on screen in 

your paid ads, you need one. Most UGC contracts include this, but check that it explicitly covers paid media. 

 

How do I handle UGC rights for international campaigns? 

Specify the territories in your contract. Rights granted for one country don’t automatically extend to others.  

Some creators charge more for broader territorial coverage, which is worth negotiating up front if you run 

campaigns across multiple markets. 

 

Can I repurpose UGC content across different platforms? 

Only if your contract covers it. A contract granting rights for Meta doesn’t automatically cover TikTok or YouTube. 

List all intended platforms in the usage scope when the agreement is signed. 

 
 

 



This page provides general guidance for informational purposes only. It does not constitute legal advice. If 

you have specific questions about your agreements or rights, consult a qualified legal professional. 

 
/// DESIGN NOTE: Include this section at the end of this website page: 

Want to go back to the Main Guide? Click below: 

UGC Creators Management: The Complete Guide to Finding, Hiring, and Scaling in 2026 

 

// SIGN OFF 
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