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IogcHUuTEIHLHAA 3aIIUCKA

COOpHMK 3alaHdil MO BBINOJIHEHUIO NMpakTHueckux pador no aucuurummne CIL.02.
NHocTpaHHBIl  s3BIK B MPO(PECCHOHANBHOW ACSITENBHOCTH JUISl  CTYIEHTOB
crnenuaabHOCTH (0a30Basi MOATOTOBKA), KBAJIM(PUKALMS BBITYCKHUKA — CIELUAIUCT
no pekiame. (Hactp I) Ciiy’)XKUT JOMOTHUTENIBHBIM TOCOOMEM K OCHOBHOMY YUYE€OHUKY
Uuponosa, 1. 1. AHmmiickuii s3Ik 111 Meauacnenuaibnocreid (B1-B2): yueOHuk
JUIsl cpeaHero mpodeccruonanibHoro oopazosanust / . Y. Yuponosa, E. B. Ky3pmuna.
— Mocksa: UzparensctBo FOpaiit, 2024. CO0pHUK TpeaHA3HAYEH ISl KOHTPOJIS U
IPOBEPKU CTENEHU YCBOCHHUS MHUHHUMYMA COAEPKaHUS W YPOBHS MOATOTOBKHU
ctyaenToB Komnemka Mocl'Y W OpHEHTMpOBaH Ha TPEHUHI JIEKCUYECKHUX H
rpaMMaTUYECKUX €IUHUIL], U3yYEHHBIX HA MPAKTUYECKUX 3aHATHSIX.

COOpHUK COAEPKUT TEKCTHI, 3aJJaHUS U YIPAXKHEHUS 110 JIEKCUKE U TpaMMaTHKe
B IpeeIax U3ydyaeMou mporpamMmbl yueOHOW JUCIMILIMHBI, KOTOpPbIE IPpeIHa3HAuCH
JUISL ayAUTOPHOU PabOThI CTYEHTOB.

KoHTponb Haj BBINOJHEHUEM 3aJJlaHUN OCYILECTBIIAECTCS MPENOAABATENEM U
oLleHUBaeTcs Mo OayuibHOUM cuctemMe. CBOEBPEMEHHOE U KAaYECTBEHHOE BBIITOJIHEHHE
3alaHUi  SBJIETCS HEOOXOAMMBIM YCIOBUEM [JJisl YCHEIIHOW TMOATOTOBKH K
Pa3IMYHBIM UAaM KOHTPOJIS: TEKYILEro KOHTPOJIs, TEKYLEero (pyoexxHOro) KOHTPOJI,
MPOMEXYTOUHOW arrectaiuu 1o gucuuiuimae CI.02. HMHocTpaHHBIA S3BIK B
npodeccuoHaIbHON AESTENbHOCTH.



Pazne 1. Pojib MHOCTPAHHOTO A3bIKA B NPO¢)eCCHOHAIBHOM 1eATeIbHOCTH

Tema 1.1. CTpana u3yyaemMoro sizbika, ee KyJbTypa u o0biuau (CoeguHEéHHOE
KopoJieBcTBO Besmmkoopuranuu u CesepHoit Upianaun)

TEXT 1. Geography of the United Kingdom

The United Kingdom of Great Britain and Northern Ireland (the UK) is the
official name of the state, which is situated on the British Isles - a large group of
islands lying off the north-western coast of Europe. This state is also called Great
Britain after the main island with the same name.

The British Isles consist of two large islands - Great Britain and Ireland, and a
lot of small islands the main of which are the Isle of Man, the Hebrides, the Orkney
Islands, the Shetland Islands. The British Isles are washed by the Atlantic Ocean, the
North Sea. The Irish Sea separates Ireland from Great Britain; the English Channel
with its narrowest part the Strait of Dover separates Great Britain from the continent.
Beneath the English Channel there is the Channel Tunnel, which links the UK with
France. The Channel Tunnel is the longest undersea tunnel in the world. The three
tunnels, each 50 km long, were made at an average of 40 m below the seabed. By the
way, no one in the UK lives more than 120 km from the sea.

The mountains cover the greater part of northern, western and middle Great
Britain. The North-western Highlands and the Grampians are situated in Scotland.
There is Ben Nevis, the highest mountain of the British Isles (1343m). The Pennines
are regarded as “the backbone of England”. Nearly the whole of Wales is occupied by
the Cambrian mountains. The highest peak of the Cambrian mountains is Snowdon -
1085m. The lowlands are in the south and east of England and along the coast
elsewhere in the UK.

The landscape of the UK is extremely varied, so everyone will find something
they will enjoy. There are grassy plains, beautiful wide and narrow valleys, meadows,
and purple heathery moorland, velvet hills, thick coniferous, mixed and broadleaf
forests, picturesque lakes and marvelous beaches.

As for the climate of Great Britain, it is moderate, humid and mild due to the
influence of the warm waters of the Gulf Stream. The winters are warmer and the
summers are cooler than on the continent. There is a lot of rainfall throughout the
year. The weather in Britain is very changeable and the English even say they have no
climate but only weather. No wonder it has become a favourite topic of conversation
with the British.

Vocabulary Practice



Exercise 1. Look up the words in a dictionary, transcribe and learn them: the
Hebrides, beneath, a seabed, to link, a backbone, average of, to cover, to occupy,
coniferous, throughout, no wonder.

Exercise 2. Put each of the following words in the sentences below: average of,
covered, marvelous, no wonder, occupied, picturesque, throughout.

We were bored the performance.
The house hasn't been by anyone for two months.
Prices have risen by an five percent over the past year.
They strolled through the streets of Cambridge.
He was an artist.
She her son with a blanket.
the students are so worried. They can’t retake the final exam.

Nk =

Exercise 3. Match the geographical names with their descriptions. You will need
access to the Internet to research some of the questions. Get the information from
reliable sources to ensure that your work is accurate and informed.

1. The Hebrides

2. The Shetland Islands
3. The Orkney Islands
4. Snowdon

5. Ben Nevis

A. They are located approximately 16 km north of mainland Scotland where the
Atlantic Ocean meets the North Sea. Much of them are void of trees due to the strong
gales. From the Stone Age to the Picts and Vikings, the islands have many sites of
archaeological interest. For a long time the islands were owned by Norway, so they
have a very mixed culture. Kirkwall is the largest town. It is also the point from
which ferries depart for the northern isles.

B. An ancient giant of the land, it was once a massive active volcano. The name itself
has a translation from the ancient Gaelic language, meaning "mountain with its head
in the clouds". It is Britain’s highest mountain and a highly desirable bucket list* item
for hikers. It’s rather hard to climb it.

*a list of the things that a person would like to do or achieve

C. To the north-east of Scotland lies a group of just over one hundred islands.
Although only 29 of them are populated, they have a lot to offer. The largest island is



known as Mainland and here you will find stunning beaches, tall cliffs and sheltered
alcoves.

D. It is the highest mountain in Wales. It is located in a national park. On a clear day,
you can see as far as Ireland! The mountain railway was built in 1896. It is safe, and
there have never been any accidents on this route. It is very popular with tourists and
often described as the busiest mountain in Great Britain.

E. They are situated in the Atlantic Ocean (along the western coasts of Scotland) and
divided into two groups, depending on their distance from the Scottish coast. One
group of islands is named for the Norse word which, when roughly translated, means
the "isles at the edge of the sea". This aptly describes them since they are the most
westerly islands off the Scottish mainland. The Inner and Outer groups both have
scenic, rugged landscapes, fishing villages and Gaelic-speaking communities.

Oral Practice

Exercise 4. Read the text “Geography of the United Kingdom™ carefully for details.
Look in the text for the answers.

What is the official name of Great Britain now?

Why is the UK called an island state?

What channel runs between England and France?

What is regarded as “the backbone of England”?

What do the English say about the changeable weather in Britain?

A

Grammar Practice

The use of Articles with Geographical Names

Zero Article

Definite Article

1. Names of continents: Europe, Asia,
Australia, South America. When names
of continents are modified by
attributes: northern, southern, eastern,
western, central, minor, south-east,
Latin: Northern Europe, Latin America,
South East Asia.

But: the Arctic, the Antarctic — regions,
meaning the sea and the land round the
North and South Poles.

2. Names of countries, provinces,
cities, towns, villages: Franca, Great
Britain, California, Katanga, Oslo,
Delhi, Rome. No article is used with
such attributes as north(ern), south(ern),
ancient, old, central: Old England,
Ancient Greece, Southern France.

But: countries: the FRG, The USA, the
Ukraine, the Argentine (but Argentina),
the Congo, the Lebanon, the
Netherlands, the Cameroon, the Sudan,
the Senegal.




Provinces: the Crimea, the Caucasus,
the Ruhr, the Tyrol, the Trasvaal, the
Riviera.

Cities: the Hague

3. Names of bays: Hudson Bay, Baffin
Bay

Names of oceans, seas, rivers, straits,
channels, canals: the Pacific, the
Atlantic, the Baltic (sea), the
Mediterranean (sea), the Black Sea, the
South Seas, the Magellan Strait, the
Bering Strait, the Dardanelles, the
Bosporus, the English Channel, the Suez
Canal, the Volga, the Nile, the Thames,
the Amazon

4. Names of separate mountain peaks,
separate islands, water falls: Elbrus,
Mont Blanc, Everest, Vesuvius, Sicily,
Cuba, Haiti, Cyprus, Madagascar,
Niagara Falls

Names of mountain chains, groups of
islands: the Rocky Mountains, the
Andes, the Alps, the Urals, the
Philippines, the Bahamas, the Canaries,
the Bermudas.

Mountain passes: the Saint Gotthard
Pass

5. When the names of lakes are
preceded by the noun “lake” no article

is used: Lake Baikal, Lake Ohio, Lake
Ladoga, Lake Ontario

The names of lakes are usually used
with definite article: the Baikal, the
Ladoga, the Ontario.

6. Names of peninsulas: Indochina,
Kamchatka, Labrador.

When the word “peninsula” is
mentioned: the Balkan Peninsula, the
Kola Peninsula

Names of deserts: the Sahara, the Gobi,
the Kara-Kum.

The definite article is used with the
pattern a common noun + of + a
proper name: the City of New York,
the Cape of Good Hope, the Gulf of
Mexico, the Bay of Biscay, the Lake of
Geneva, the Island of Majorca

Exercise 5. Find all the geographical names in the text and explain the use of definite

and zero articles.

TEXT 2. The State Structure of the United Kingdom. London

The United Kingdom of Great Britain and Northern Ireland is a country to the
northwest of Europe. The terms United Kingdom and Great Britain are often used
interchangeably. In law, however, there is a distinction. The United Kingdom
formally the United Kingdom of Great Britain and Northern Ireland comprises the
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four nations. Great Britain, however, refers to Scotland, England and Wales but not
Northern Ireland. At present, the four main administrative parts consist of regions and
areas, which are subdivided into counties and districts. British counties are regions of
the UK that are used as local government areas. The history of countries stretches
back over 1,000 years. They were first called ‘shires’. Shires were administrative
areas created across England by the Anglo-Saxons, a group of people who arrived
during the 5th century CE (abbreviation for Common Era or Christian era). Over
time, the whole of Britain was split into counties. Each had an administrative capital,
called a county town. In the 1880s, each county was also given a ‘county council’ to
deal with local issues like schools, social care and public services like the police and
fire services. To a greater extent, this system continues today. However, some
counties have disappeared and others now don’t exist except as a way to describe a
region.

London is the capital city of England and the United Kingdom. Modern
London is not one city that has steadily become larger through the centuries; it is a
number of cities, towns, and villages that have, during the past centuries, grown
together to make one vast urban area. London is situated upon both banks of the
River Thames. It is the largest city in Britain and one of the largest in the world. Its
population is about 9 million people. People who work in London and live in Suburbs
are called commuters. They commute by train or bus from the suburbs because it is
very expensive to buy a house or a flat near the center. In fact, more and more people
and firms move away from the capital. London is a cosmopolitan, multicultural city.
Every seventh Londoner was born outside Britain. London dominates the life of
Britain. It is a big port and most important commercial, manufacturing and cultural
center. There is little heavy industry in London, but there is a wide range of light
industry in Greater London.

The City extends over an area of about 2.6 square kilometers in the heart of
London. About half a million people work in the City but only less than 6,000 live
here. It is the financial center of the UK with many banks, offices and the Stock
Exchange. But the City is also a market for goods of almost every kind. The West
End can be called the center of London. Here are the historical places as well as the
famous parks: Hyde Park, Kensington Gardens, and St. James’s Park. There is the
Buckingham Palace and the Palace of Westminster in the West End. The name “West
End” came to be associated with wealth, luxury, and goods of high quality. It is the
area of the largest department stores, cinemas and hotels. There are over 40 theatres,
several concert halls, many museums including the British Museum, and the best art
galleries.

Vocabulary Practice



Exercise 6. Look up the words in a dictionary, transcribe and learn them:
interchangeably, to subdivide, to stretch, council, an extent, a commuter, to dominate,
to extend over, goods.

Exercise 7. Give the English equivalents to the following using the words and
word-combinations from the text: rpadcTBO/OKpYyr, MNATHI BEK HaIICH 3pHI,
METaroIxC, MPUTOPOI.

Exercise 8. Match the meanings.

1. commuter a. to divide into two or more parts
2. to commute b. to have control over a place or person
3. to dominate c. amount; area or length
4. extent d. aplace where shares in companies are bought and sold
5. goods e. to make some journey regularly between work and home
6. law f. extremely big
7. so split g. arule that is used to order the way in which
8. Stock a society behaves
Exchange h. someone who regularly travels between work and home
9. to stretch 1. things for sale, or the things that you own
10.vast J. to spread over a long period of time

Exercise 9. Put each of the following words in the sentences below: commuting,
county, extent, goods, split, stretches, subdivide.

1. chapter into smaller sections.

2. Rutland is the smallest in England.

3. The border dispute back over many years.

4. There were two winners and the prize was between Peter and Kate.
5. The police know the of his injures.

6. It's exhausting from Lyubertsy to London every day.

7. There's a sale on home this week.

Oral Practice

Exercise 10. What places of interest are mentioned in the text? Describe one of them.
Let your partner guess what place you mean.

TEXT 3. Political system of the UK. The British royal family

The United Kingdom is a parliamentary democracy: government is voted into
power by the people to act in the interests of the people. Every adult has the right to
vote - known as 'universal suffrage'. Alongside this system, the UK is also a
constitutional monarchy. Monarchy is the oldest form of government in the United
Kingdom. This is a situation where there is an established monarch (a king or queen
is Head of State), who remains politically impartial and with limited powers. This
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https://dictionary.cambridge.org/dictionary/english/place
https://dictionary.cambridge.org/dictionary/english/share
https://dictionary.cambridge.org/dictionary/english/company
https://dictionary.cambridge.org/dictionary/english/bought
https://dictionary.cambridge.org/dictionary/english/sold
https://dictionary.cambridge.org/dictionary/english/order
https://dictionary.cambridge.org/dictionary/english/society
https://dictionary.cambridge.org/dictionary/english/behave

means that, while The Sovereign is Head of State, the ability to make and pass
legislation resides with an elected Parliament. Although the Sovereign no longer has
a political or executive role, he or she continues to play an important part in the life of
the nation. As Head of State, The Monarch undertakes constitutional and
representational duties which have developed over one thousand years of history.

The Prime Minister is the head of government in Britain. British people vote in
elections for Members of Parliament (MPs) to represent them. There are lots of
political parties in the UK but the big three are the Labour Party (the main left-wing
party), the Liberal Democrats (the main center party) and the Conservatives (the main
right-wing party). There are also parties representing different parts of the UK, such
as the Scottish National Party and Plaid Cymru in Wales. The UK voting system
operates on a majority vote system. The political party that wins the most votes wins
the election. For a political party in the UK to form a government, they need an
overall majority. This means that the ruling party needs to have more Members of
Parliament than all the other parties put together. The day after a general election the
Queen invites the leader of the party that won the most seats in the House of
Commons to become Prime Minister and to form a government.

The British royal family is undoubtedly one of the most famous in the world.
Officially, ‘the royal family’ is comprised of the ruling monarch and all of their close
relations — including the consort (husband or wife), their children, grandchildren and
great grandchildren. The British royal family has belonged to the House of Windsor
since 1917. Like most other families, the royal family has a host of weird and
wonderful traditions they stick to. One tradition is based around a security fear. It’s
common protocol in the royal family not to allow family members of the same line to
travel in the same airplane together.

Vocabulary Practice

Exercise 11. Look up the words in a dictionary, transcribe and learn them: to vote,
suffrage, a sovereign, impartial, to undertake, an election, overall, to rule (ruling
party), undoubtedly, weird, to stick to.

Oral Practice

Exercise 12. Get the information from reliable sources to answer the questions. What
was the Suffrage Movement? What did it accomplish?

Grammar Practice. Articles

Exercise 13. Read the conversation between Sophie and Nick. Sophie is teaching
Nick about types of nouns. Look through the tables below. Make some notes on the
topic “Countable and uncountable nouns”. Take into account that creating good
quality notes on a topic can really improve your learning.
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Sophie: We often use a/an with singular countable nouns and some with
plurals. We can also use some with uncountable nouns.

Nick: What are examples of countable nouns?

Sophie: Here are a few: I've got a steak, some red chilli peppers, some
potatoes... OK, well, I've got a lemon, an apple ... and some chicken breasts.
I'd like a blue pen, please.

Nick: OK, so for things you can count, like one pen, two pens ... Why did you
say a pen, not one pen?

Sophie: We often use a/an before singular countable nouns. Before words that
start with a vowel sound, we use an, and before words that start with a
consonant sound, we use a.

Nick: So 1s one wrong? As in Would you like one drink?

Sophie: It sounds as if you're saying one (not two). If you're offering someone
a drink, you'd say Would you like a drink? But someone who works in a café
might say, So that's one coffee and two lemonades.

Nick: So it's usually @ or an for singular countable nouns and @ rnumber or
some for plurals. How many is some?

Sophie: It can be any number more than one. I got some new jeans at the
weekend. (a pair of new jeans) Some teachers left at the end of the year. (we
don't know how many)

Nick: Is some or a number always used with plurals?

Sophie: No, have a look at these examples I'm frightened of dogs. (dogs in
general) Strawberries have a lot of vitamin C. (strawberries in general)

Nick: What about uncountable nouns?

Sophie: These are nouns that don't have a plural form. ['ve got some garlic and
some butter. I'm looking for information about early rock and roll. I haven't
got enough paper. You have to get permission from the head teacher. Do you
want some cake?

Nick: So, I can use some with uncountables too?

Sophie: Yes, we use some with both countables and uncountables.

Nick: How do I know whether a noun is countable or uncountable?

Sophie: A dictionary will tell you. Usually dictionaries use symbols [C] for
countable and [U] for uncountable.

Nick: Just a minute. You said cake was uncountable. What about I made a cake
this morning?

Sophie: Yes that's correct, but there's a difference in meaning. I made a cake
this morning. (a whole cake — countable) Do you want some cake? (a piece of
cake — uncountable) A box of chocolates. (individual chocolates — countable)
I'd like some chocolate too. (a piece or pieces of chocolate from a bar of
chocolate — uncountable)

Nick: I thought coffee and lemonade were uncountable too.

Sophie: Yes, they are usually. I love coffee with hot milk. (uncountable) Can
you get some coffee? (uncountable) I'll have a coffee, please. (a cup of coffee,

countable)
12



Nick: Wow, so it's more complicated than I thought.
Sophie: No, they're not really very difficult.
Nick: OK, they're easy. It's a piece of cake!
Sophie: Yes, simple! A piece of cake! *
* a piece of cake (idiom) —something that is very easy to do

Countable and uncountable nouns

Countable nouns

form singular plural

regular fox, bed, wolf foxes, beds, wolves
irregular man, child men, children
Greek/Latin locus, crisis loci, crises

Uncountable nouns

substances abstract also some other

air, paper, food, fish, gold, [ information, fun, hair, equipment, weather,

money knowledge, news, research, furniture,
homework, advice English

Singular and plural nouns

Singular nouns

Plural nouns

1) collective nouns (considered as a

whole)

congress, organization, family, army,

public

1) collective and pair nouns
goods, clothes, stairs, pants, spectacles

2) nouns ending in —s (subjects,

activities)

billiards, economics, athletics, physics

2) nouns without —s
police, people, youth (young people),
cattle

3) nouns with singular form = plural form
means, series, species, crossroads, headquarters

TEXT 4. The best destinations and unmissable sights in the UK

UK is one of the most visiting countries in the world. Approximately 70% of
visitors come to the UK by plane. About one-seventh of the tourists choose a ferry,
and a little less come by train, using Eurotunnel. About half of foreign tourists choose
London as a goal of his journey. It is the most popular tourist’s destination in Great

Britain.

Big Ben is one of the most popular places of interest in London and symbols of
England. Every year many people visit the capital of Great Britain to see it and take
some photos with it in the background. It is thought that Big Ben is a high tower with
a very big clock, but that’s not really true. In fact, the official name of Big Ben is
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actually Elizabeth Tower. The clock tower itself was previously named “Clock
Tower” or “St. Stephen’s tower.” It was renamed Elizabeth Tower in 2012 for the
Diamond Jubilee of Elizabeth II. Actually, Big Ben is the huge bell inside the
building. Its weight is about 13 tons and it rings every hour daily: once at one o'clock,
twice at two o'clock and so on. It’s considered to be the biggest bell ever made in the
country. Big Ben is one of the best-known landmarks in Europe.

Edinburgh is the second most visited city of Great Britain. The major tourist
attractions in the city are Edinburgh Castle, the Palace of Holyrood and the Royal
Mile. Edinburgh Castle is one of the oldest fortified places in Europe. With a long
rich history as a royal residence, military garrison, prison and fortress, it is alive with
many exciting tales. Edinburgh Castle was home to kings and queens for many
centuries. Queen Margaret (who was later made a saint) died here in 1093. The
chapel built in her honour by her son, King David I, is Edinburgh’s oldest building. St
Margaret’s Chapel still hosts weddings and christenings today.

The most attractive destination in Wales 1s Carnarfon. The city is best known
for its large stone castle built by Edward I. Caernarfon Castle is one of the most
majestic buildings. It holds the prestige of being a top tourist attraction in Wales. It
was built in 1283 as a part of the Iron Ring—castles. This great fortress was besieged
several times both by Welsh rebels and English forces but fell only twice in its
lifetime. Princes who were next in line to the throne were crowned here with the title
of “Prince of Wales.” Prince Charles (King Charles III) was crowned at this fortress
in 1969.

Northern Ireland has developed its own culture. There are two national
museums: The Ulster Museum in Belfast, which houses a collection of Irish
antiquities and the Ulster Folk and Transport Museum. Ulster Museum is Northern
Ireland’s treasure house of the past and present. Home to rich collections of art,
history and natural sciences all set within the beautiful surroundings of Belfast’s
Botanic Gardens. This national museum can boast dinosaurs, Celtic relics,
contemporary art collections and an original mummy.

Any list of the best destinations and unmissable sights in Britain is bound to be
subjective. Everybody has their own idea of the places, people and things that are the
unmistakable images of the real United Kingdom. The tourist attractions in the UK
are as varied as they are interesting, with everything from Roman ruins and medieval
castles to sandy beaches and mountaintops to visit.

Vocabulary Practice

Exercise 14. Look up the words in a dictionary, transcribe and translate them:
unmissable, approximately, a ferry, a goal, previously, fortified, a saint, to host,
majestic, to be besieged, a rebel, to boast, a mummy.
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Exercise 15. Read sentences and translate the words in italics into Russian. Take into
account that almost every word in the English language has multiple meanings and
may function as multiple parts of speech.

1. Children should not eat highly fortified cereals.
I've written my website, now I just need to find a company to host it.
We thanked our hosts for a very enjoyable evening.
Could I speak to your mummy please, James?
He kicked the ball into the goal.
He was a rebel when he was a teenager and dyed his hair pink.
George rebelled against his parents’ plans for him and left school at the age of
16.
It is her proud boast that she has never missed English lessons.
Oral Practice

Nk

*

Exercise 16. Answer the questions.

What is the most popular tourist’s destination in Great Britain?
What is the best way to get to the UK? Prove your point of view.
What is the official name of Big Ben?

When was it renamed?

What major tourist attractions in Edinburgh do you know?
What is Edinburgh’s oldest building?

When and where was Caernarfon Castle built?

Who was crowned there?

. What are the best displays of The Ulster Museum?

10.What tourist attractions would you like to visit in the UK?
Grammar Practice. Tense Review. Active Voice.

O 0N AW

Exercise 17. Insert the words into the text and translate it. Get the information from
reliable sources to make some notes on the topic “Active voice”.

active/ clearly/ meaning/ passive/ people

It’s very important to know the peculiarities of the English language, its
grammar and usage rules. Nowadays English and British (1) use
different categories of voice in their everyday speech. English has two voices, active
and passive, which describe the relationship between the subject and the verb of the
sentence. The active voice helps the reader understand (2) who or
what does the action by placing it first in the sentence. The doer of the action is
known as the ‘subject’, and this is almost always followed immediately by the action
(a verb). We’ve seen lots of sentences with the following pattern: The teacher gave
scrap paper to the students before they took their test. In this sentence, the teacher is
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the subject (the doer of the action); gave is an action verb. This word order is typical
of English sentences. Sentences like this, with the subject before its verb, are called
active sentences (or are said to be in the (3) voice). What do you
notice about this next sentence? The scrap paper was given to the students by their
teacher before they took their test. It has basically the same meaning, but with a
different structure. We can see that the noun phrase the teacher is still the subject;
however, it no longer occurs before the verb. It occurs after the verb and following
the word by. Sentences with this pattern are called passive sentences (or are said to be
in the (4) voice).

Active voice is appropriate for writing resumes, cover letters, promoting ideas,

argumentative essays. Active voice is better for these types of writing because you
want your reader to believe what you are saying. You want your reader to think of
you as an active writer that knows what you are talking about. Here are some two
examples of active and passive sentence pairs: “Peter sent me this information”. “The
information was sent me by Peter”. They have basically the same (5)
but with a different structure. The first one sounds more proactive and leaves your
reader feeling like you’ve got things under control. To create direct, clear, and concise
sentences, especially when you are writing about the actions of people, use the active
voice.
Exercise 18. Decide if each sentence is active or passive. To help you decide, see if
the subject (doer of the action) is before or after the verb. Some sentences contain the
word by. Decide if it is being used as a marker of the passive or to indicate location.
Identify the tenses in active voice sentences.

He established a reputation as an entertaining speaker.
His excellent reputation was mentioned by my friend.
She was reading by the fireplace.
The politicians have analyzed the questionnaires.
Nellie sent the Browns a present.
The Browns were sent a present by Nellie.
They won’t buy the house by the highway.
This computer was repaired by Charley.
. This investor makes a lot of money.
10.The building by the bank is new.
Practice speaking for your learning portfolio.

R =

Topic 1. “The United Kingdom of Great Britain and Northern Ireland.
Geography. The State structure. London. The sights of the UK.”
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Exercise 19. Use new vocabulary to present the topic about the United Kingdom of
Great Britain and Northern Ireland. Apply topic related vocabulary in your speech
(the geography of the country, the state structure, London, the sights of the UK).

Tema 1.2. Posib 00pa3oBaHus B COBPEMEHHOM MHpe
Text S. The Educational System in Russia

Russia has one of the best mass-education systems in the world, producing a
literacy rate of 98% (higher than most Western European countries). The system
consists of obligatory basic education and higher education. Education in Russia is
organized and coordinated by the state. It’s free and available for everyone.

Education usually begins with pre-school before the age of six, although it is
not compulsory. Children typically go to kindergartens or other pre-schools which
focus on both intellectual and physical activities. The next step is primary school,
which 1s part of the general education programme. Russian general education is
aimed at the intellectual, emotional, moral and physical development of the
individual. It aims to develop the abilities that will allow a student to adapt to life in
society as well as helping individuals to make conscious choices concerning
professional education. General education normally consists of 34 weeks of study per
year and 27 to 36 hours of study per week. The academic year typically runs from the
1 of September to the beginning of June. School examinations are in June. General
education 1s compulsory. The basic curriculum for has some compulsory fields of
study such as the Russian language, foreign languages, mathematics, history, politics,
natural sciences etc. Every school designs its own curriculum, which is based on state
requirements, and there can be some extra or optional disciplines.

After completing primary and basic general education, the students participate
in final examinations. They are awarded a Certificate of Basic General Education,
which entitles the student to be admitted to either secondary general education or to
vocational education. After completing the secondary general education, the students
need to pass the State final attestation (final examinations), after which they will be
awarded a Certificate of Secondary General Education. This school leaving certificate
will allow students to continue to higher education: either vocational education or
both non-university and university level education. Private schools are relatively
uncommon in Russia. Unlike state schools, private schools usually charge tuition
fees.

Vocabulary Practice

Exercise 20. Look up the words in a dictionary, transcribe and learn them: a literacy
rate, obligatory, compulsory, to adapt, conscious, requirement, extra, optional, to
participate, to entitle, to charge.

Exercise 21. Read sentences and translate the words in italics into Russian.

17



A N Al o e

The medical examination before you start work is obligatory.

It took me a while to adapt to the new job.

It wasn't a conscious decision to lose weight. It just happened.

It is a legal requirement that you have insurance for your car.
Recently he's been working an extra two hours a day.

English is compulsory for all students, but art and music are optional.
She never participates in any of our discussions, does she?

Students and pensioners are entitled to a discount.

. Men will not be admitted to the restaurant without a tie.

10.How much do you charge for hiring out a bicycle for a week?

Oral Practice

Exercise 22. Answer the questions:

A

What is a literacy rate in Russia?

What is the aim of Russian education system in general?

Is general education compulsory in Russia?

What exams do pupils pass at school?

Are there fee-paying schools and other educational institutions in Russia?
Grammar Practice. Pronouns

As far as pronouns go, there’s bad news and there’s good news. The bad news is that
there are a number of different kinds of pronouns. The good news is that there are
only a few pronouns of each type.

Exercise 23. Match the types with the corresponding pronouns.

Types Pronouns
1. The subject and object pronouns a. I, you, he, she, it, we, they, me,
(personal pronouns) are: you, her, him, it, us, them
2. The reflexive pronouns are: b. myself, yourself, himself, herself,
3. The demonstrative pronouns: itself,  ourselves, yourselves,
4. The possessive pronouns are: themselves
5. The interrogative pronouns are: c. this, that, these, and those
6. The common relative pronouns d. my, mine, your, yours, her, hers,
are: his, its, our, ours, their, theirs
7. The indefinite pronouns can be e. how, what, when, where, which,
constructed with who, whom, whose, why
f. that, which, who, whom, whose
g. some, any, no

Exercise 24. Underline all types of pronouns in each of the sentences below. Identify
each type of the pronoun. Keep in mind that there may be more than one pronoun in a
sentence.
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This is absolutely unacceptable.

Your eyes look very tired.

We agreed about that.

What was the man carrying?

How can I believe you are telling the truth?
We often dream about important things.
Stop bothering me!

The computer on the table is mine.

You should take better care of yourself!

A N Al o e

10.Anna leaves a good impression on employers who interview her.
Practice speaking for your learning portfolio.

Topic 2. “The Educational System in Russia”
Exercise 25. Use new vocabulary to present the topic about the educational system in
Russia.

Text 6. The Educational System in the UK and in the USA
Part1

There are separate education systems in England, Scotland, Wales and Northern
Ireland, the actual ages etc. might vary a little. School in the UK is compulsory
between the ages of five and sixteen. Children younger than five can go to a toddler
group (accompanied by a parent), playgroup or nursery school. Compulsory
schooling begins at the age of five. Pupils first attend primary school, which lasts for
six years. Often primary school in the UK is divided into infant school (the first two
years) and junior school (the following 4 years).

The school year consists of three terms. Students have about 12-13 weeks of
holiday per school year. When students in the UK say what year they are in, they
usually use cardinal numbers, e.g. ‘year ten’. (In the USA, students would use ordinal
numbers, e.g. ‘tenth grade’).

At primary school, classes run Monday to Friday from about 9 a.m. to 3 p.m.
There are usually between 25 and 35 pupils in one class. They primarily learn how to
read, write and count. They also learn something about their country and about
religion and they begin to study their first foreign language. At secondary school,
classes also run Monday to Friday, but are usually from about 8.45 to 3.30.

Typical mandatory subjects are English, Maths, Natural Sciences (Biology,
Physics, Chemistry), Modern Languages (French, German, Spanish), Religion,
Citizenship, Physical Education, Information and Communication Technology,
Geography and History. Apart from these, schools also offer optional courses from
which their students can choose. At the age of sixteen, students usually sit several
exams and decide whether they want to leave school or continue in a 6th form
college.
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Part 11

In the USA children start school when they are five or six years old. Depending
on the state, schooling is compulsory until the age of 16 or 18. Children younger than
five can go to a nursery school or preschool.

At the age of five or six, the children attend elementary school (also known as
grade school or grammar school), which last six years. The first year at elementary
school is called kindergarten. After elementary school, students attend middle school
(also known as junior high school) for three years. Then they continue at high school.
In some states, students have to stay in school until they are 18 years old. In other
states they may leave school at 16 or 17 with parental permission. At elementary
school pupils primarily learn how to read, write and count. There are about 20 to 30
pupils in one class. At junior and senior high school, mandatory subjects are English,
Maths, Biology, Chemistry, Physics, Physical Education and History. Schools also
offer optional courses from which the students can choose, e.g. Art, Modern
languages, Computers. Physical Education is a very important subject in the United
States — many students participate in sports programs.

Most students in the USA are enrolled in public schools. These are financed
through taxes, so parents do not have to pay for their children's education. About 10
% of US students attend private schools, where parents have to pay a yearly fee.
Another option is homeschooling: approximately 1-2 % of parents in the USA
educate their children at home. Some reasons for homeschooling are religious views,
special needs (e.g. handicapped children), or problems in traditional schools
(bullying, drugs etc.). However, there is also opposition to homeschooling claiming
that the students have difficulties socializing with others, that homeschooling (often
carried out by the parents) is of a poor academic quality and that (especially
concerning religion) extremist views might be encouraged. It is not common for
students in the USA to wear school uniforms, but many schools have dress codes
telling students what kind of clothing is or is not allowed in school. Some schools
(especially private schools) have started to require their students to wear school
uniforms in order to improve school discipline and avoid 'fashion cliques'.

Vocabulary Practice

Exercise 26. Find in the text and give English equivalents of the following words and
word combinations:

various systems

a young child

a period of time in which students are taught something
compulsory subject

elective courses

to pass an exam

to enrol in/on
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Oral Practice
Exercise 27. Answer the questions:

Is education compulsory in the UK?

What is primary school in the UK often divided into?

How many weeks of holiday per school year do British studens have?

What are typical mandatory subjects in the UK?

How many exams do students usually sit at the age of sixteen?

Is schooling compulsory in the USA?

What levels of schooling are there in the USA?

Is Physical education an important subject?

Why do parents in the USA educate their children at home? What are the
reasons for homeschooling?

A N ATl e

10. Is it common for students in the USA to wear school uniforms?

Exercise 28. Discuss: Is education system in Russia different from the one in the
USA? What do they have in common?

Grammar Practice. Sequence of Tenses

Exercise 29. Insert the words into the text and translate it. Get the information from
reliable sources to make some notes on the topic “Sequence of Tenses”.
both/ called/ phrases/ which

As you’ve seen, in language we combine words to form (1)
We also combine phrases to form sentences. There are various kinds of sentences.
Most of the sentences are simple sentences, (2) means that they are
sentences that are made up of just one sentence. But sentences can be made up of
more than one sentence. Each of the sentences that make up a larger sentence is (3)
a clause. A clause must contain at least a noun phrase functioning as
the subject and a main verb.

The term "sequence of tenses" refers to the choice of the verb tense in the
subordinate clause depending on the tense of the verb in the main clause. The rule of
the sequence of tenses means that the tense in the subordinate clause is determined by
the tense in the main clause and should agree with it (4) logically
and grammatically. When the main clause is in the past tense, the verb in the
subordinating clause also should be in the past tense.

Exercise 30. Mark the sentences below as either right (R) or wrong (W) and correct
the mistakes where necessary.

1. He says that he is fine.
2. He says that he was fine.
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. Paul said that he is feeling ill.
. She said that she didn’t have much free time.

. He said that Jane will come there the following day.

. Nobody told me whether he had already come.

3
4
5
6. Tom said that he would phone me tomorrow.
7
8. He asked what the matter was.

9

. She asked did I like strong tea.
10.Your mother said that you were studying English.
Practice speaking for your learning portfolio.

Topic 3. “The Educational System in the UK and in the USA”
Exercise 31. Use new vocabulary to present the topic about the educational system in
the UK and in the USA.

Text 7. The Largest Universities of the UK, the USA and Russia

The United Kingdom has several universities which rank among the best in
the world. These universities enroll distance learning, part-time, and full-time
students. The University of London is one of the largest UK university by enrollment
having 161,270 full-time students. In addition, it has over 50,000 students enrolled
for distance learning. University of London is a collegiate as well as a federal
research university. It offers both undergraduate and post-graduate degrees.
University of London boasts of approximately two million alumni in the world. Some
of those notable alumni of University of London were Nelson Mandela, Desmond
Tutu, Mahatma Gandhi, and Alexander Graham Bell. Furthermore, there are 84
Nobel Laureates, six Grammy Award Winners, and two Oscar Winners associated
with University of London.

The USA hosts a large number of universities, some of which are famous
across the world for offering high standards of education. Harvard University in
Massachusetts was the first University to be established in the United States in 1636.
The Institution was modeled after Cambridge and Oxford universities in England.
One of the largest universities in the US in terms of undergraduate admissions is the
University of Central Florida. It also has the largest student intake with a total
enrollment at 63,810 students. Founded in 1963, the University of Central Florida
was initially known as the Florida Technological University. The then US President,
John F. Kennedy, set a target of making a human spaceflight to the moon. Florida is
near Cape Canaveral where space launches are done, and therefore it was the ideal
place to set up the institution.
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One of the fast-growing economies in the world, Russia is keen to
internationalize its higher education system, and is investing in developing its
universities. Lomonosov Moscow State University (Lomonosov MSU) is Russia’s
largest and highest-ranked institution, topping the table of the QS EECA University
Rankings. Moscow State University was named after the famous Russian scientist
Michail Lomonosov. Lomonosov Moscow State University has a current enrollment
of 47,000 students, of which 7,000 are undergraduates and 4,000 are international.
Academic areas at Lomonosov Moscow State University are wide-ranging, with a
total of 380 departments, 39 faculties, 15 research institutes, four museums and six
branch campuses in Russia and abroad.

Vocabulary Practice

Exercise 32. Look up the words in a dictionary, transcribe and learn them: part-time
students, full-time students, enrollment, undergraduate degrees, post-graduate
degrees, alumni, intake, launch, a table, current.

Oral Practice

Exercise 33. Plenty of universities conduct interviews as a means of deciding
between candidates who appear equally well-qualified on paper. Pretend you enter
one of these universities and answer the questions:

What is your motivation for going to university?

Why did you apply to this university?

What do you think university can offer you?

What do you see yourself doing after university?
Grammar Practice. Reported Speech

L=

Exercise 34. If we want to report what other people said, thought or felt, we can use
the direct or indirect (reported) speech. Change the sentences into reported speech.
Use the sequence of tenses where necessary.

1. “I like 1t," he said.
2. "Sasha is late," he thought.
3. "I will pass the exam," she hoped.
4. “We are exercising," he explained.
5. “I have been waiting since the morning," he complained.
6. “She went to London," I thought.
7. "I will come on Sunday," he reminded me.
8. “I shall appreciate it," he said.
9. “I may write to him," she promised.
10."T am thirsty," said Peter (the fact is still true).
Practice speaking for your learning portfolio.

Topic 4. “The Largest Universities of the UK, the USA and Russia”
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Exercise 35. Use new vocabulary to present the topic about the largest universities of
the UK, the USA and Russia.

Tema 1.3. 3HayeHre HHOCTPAHHOIO A3BIKA B 0CBOCHUM NPO(eccun
Text 8. English language. Its origin, history, development

English is used as a mother tongue by approximately 400 million people in
many countries around the world. Therefore, English is the 3rd most spoken language
after Chinese and Spanish. English is recognized as an official language in 67
independent and 27 autonomous countries around the world. It is also used in
business life, as well as being the official language of several of the world's
institutions, including the United Nations, NATO and the European Union.

The origin of the Internet in the USA paved the way for English to become a
popular language in the world. English is widely used around the world in computers
and all other technological equipment. For this reason, the English language is
dominant in the world of science as well. Since technology and science play a huge
role in our lives today, it is not possible for English to lose its importance.

To understand the role of the English language in the modern world, it is first
necessary to get acquainted with the history of its creation. Indeed, it is impossible to
know exactly how language came into being. It is known that German invaders came
and settled in Great Britain in the 5th century AD. They spoke German
proto-language. Experts have little information about this period. This is because no
written archives or documents from that period have been found. The formation of
dialects is confirmed by 7th-9th century sources. They all belong to the great Alfred
language, which was called British in the fifteenth and nineteenth centuries. Some
experts believe that Celtic influenced the development of the English language. From
the middle of the 9th century, Norwegian invaders settled in Britain. The speech of
the Scandinavians had a strong influence on the development of the English
language. Significant changes took place in English over the centuries after the
Norman conquest. Borrowings from other languages are also known, and eventually
appeared in written language. In the Middle Ages and late Middle Ages, the process
of standardizing the English language was stable. Written and oral language have
changed.

One of the reasons why English is a global language today and is spoken by
almost 2 billion people all over the world is the British Empire. Before nearly a
quarter of the world was colonized by the British Empire, English was spoken only
by the British. But when they started to colonize places like Asia and Africa, they
naturally started the spread of English.

The world after World War II was a vulnerable and changing world. American
companies were booming and began to trade all over the world, as did Great Britain
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in the previous century. This has allowed English to be used as a global trade
language. It was also heavily exported through American culture, music, and
Hollywood movies. The emergence of jazz, rock 'n' roll and other popular music in
both the USA and the UK has influenced the culture of countries all over the world
and made English a common language for the masses.

Vocabulary Practice
Exercise 36. Read the text and make a note of the new words. Transcribe and learn
them. Take into account that remembering how the words were used is as important
as the meanings themselves, because it will help you to use them correctly in the
future.

Oral Practice
Exercise 37. Answer the questions.

1. What do you know about the history of the emergence and development of
English language?

2. What is the role of English and foreign language learning in the contemporary
society? Give your arguments for learning English.

Grammar Practice
Exercise 38. Adverbs do lots of different things and can be in lots of different places
in a sentence. Decide whether the underlined word in each sentence is being used as
an adjective or an adverb. What information do the underlined adverbs give you?

1. Inever realized that you have such curly hair.
2. Tlive here.

3. That is a very hilly road.

4. My brother is arriving today.

5. She dances gracefully.

6. The soprano gave a masterly performance.

7. She works extremely efficiently.

Exercise 39. Look at the table below? What information does it provide? Make some
notes on the topic “Formation of adverbs”.

Adjectives Adverbs

1) nice, beautiful, angry, terrible nicely, beautifully, angrily, terribly

2) hard, fast, early, late, daily, yearly | hard, fast, early, late, daily, yearly

3) friendly, likely, lonely, lovely, silly -
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4) - so, very, almost, rather, too, often, there

Text 9. The role of the English language in the modern world

The role of the British in the modern world is invaluable. It is the most
common language. It meets the demand in many countries around the world. It is the
language of science, aviation, computers, diplomacy and tourism. Last but not least, it
is the language of international communication, the media and the internet.

The relevance of learning English can be explained by the rapid development
of technology. Every year, experts from all over the world create new inventions.
Words familiar to us, such as laptop, computer, scanner, mobile, etc., are derived
from English. Due to the rapid development of the Internet, people of different
nationalities began to cooperate closely. English is currently the language of the
internet. An estimated of 565 million people use the internet every day and about
52% of the world’s most visited websites are displayed in English. Therefore,
learning this language gives access to over half the content of the internet, which
might not be available otherwise. Some people prefer electronic language translators
but they are not always accurate and precise. Whether it is for fun or for work, if you
understand English, you will be able to exchange information with more people
online and use many more materials.

English is not only well spoken by people whose work is related to tourism. If
you know a foreign language, you can feel confident abroad. It gives you an open
door to the world. It is much easier to travel anywhere. Indeed, airport
announcements, train timetables, emergency information and street signs are often
available in English, including countries where the native language uses a different
type of alphabet. It goes without saying that, thanks to the knowledge of English, you
can easily communicate with people. It is the most common second language in the
world. Therefore, it is highly likely that if you meet someone from another country,
you will both be able to speak English.

Many spheres of our vital activity require knowledge of the English language.
The English language is an important tool but many students underestimate its
importance. Some firms, including large ones, are ready to hire specialists and
provide them with a good salary if they own a foreign language. Students with
knowledge of the English language have a huge advantage.

Vocabulary Practice

Exercise 40. Read the text and make a note of the new words. Transcribe and learn
them. Take into account that remembering how the words were used is as important
as the meanings themselves, because it will help you to use them correctly in the
future.

Oral Practice
Exercise 41. Give reasons for the following.

- English is currently the language of the Internet.
- English is not only well spoken by people whose work is related to tourism.
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Practice speaking for your learning portfolio.

Topic 5. “The role of the English language in the modern world”
Exercise 42. Use new vocabulary to present the topic about the role of the English
language in the modern world.

Text 10. The English language in my career

The role of the English language in the modern world is clear. Some areas of
our life activities require a certain level of English proficiency. Whether it is for
professional or personal reasons, understanding of the importance of English will
help you reach your goals.

Undoubtedly English plays an important role in getting a job. People who want
to get a prestigious and well-paid position must necessarily know English well.
Learning a foreign language enhances cognitive and analytical abilities. Researches
show that learning a new language changes the brain structures, impacting the parts
of the brain responsible for memory, conscious thought and it can make you more
creative. Bilingualism improves personality and increases sense of self-worth.
Learning a foreign language makes the brain stronger and more versatile. Those who
speak English fluently can work for large companies as it is necessary to contact
international partners. By mastering English, you become a highly competitive and
appealing candidate for employers. Speaking a foreign language like English will
show employers that you are a dedicated and hard-working person. According to the
research, candidates with knowledge of foreign language earn about 10-40% more
than their colleagues.

Speaking English fluently grants you access to a wealth of resources, such as
research, articles, and specialized courses, enriching your skills and knowledge in
your area of interest.

In today’s world, multilingualism is becoming more and more important. In
addition to opening up employment opportunities, being able to speak a foreign
language helps to make a real connection with people and to know more about
diverse cultures, places and lifestyles. The more proficient you are, the better you can
express yourself.

Vocabulary Practice
Exercise 43. Read the text and make a note of the new words. Transcribe and learn
them. Take into account that remembering how the words were used is as important
as the meanings themselves, because it will help you to use them correctly in the
future.

Oral Practice
Exercise 44. Give reasons for the following.

- English will help me reach my goals.
- 1 am a highly competitive and appealing candidate for employers because I
speak English fluently.
Grammar Practice
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Exercise 45. Look at the table below? What information does it provide? Make some
notes on the topic “Degrees of comparison”.

Positive Comparative Superlative
one-syllable big bigger biggest
adjectives
two-syllable narrow narrower narrowest
adjectives ending
n -y, -ow, -le, -er
other two-syllable | attentive more attentive most attentive
and longer
adjectives
adverbs ending in | softly more softly most softly
-ly (except early)

Irregular forms bad/badly; worse; better; worst; best; most;
good/well; more; less; least;
many/much; little, | farther/further farthest/furthest
far

Practice speaking for your learning portfolio.

Topic 6. “The English language in my career”
Exercise 46. Use new vocabulary to present the topic about the importance of
English in your career.

Text 10. Difficulties of learning English as a second language

Language is a tool or media for communication and expression. It enables
people to convey their feelings, ideas and thoughts. There are some languages, whose
spoken and written forms are different. English is one of them. It goes without saying
that learning a foreign language is one of the hardest things a brain can do. What
makes a foreign language so difficult is the effort we have to make to transfer
between linguistically complex structures. It's also challenging to learn how to think
in another language. Above all, it takes time, hard work, and dedication.

People have differing natural aptitudes for languages. Language aptitude refers
to a natural ability to analyze patterns and learn languages. Just like some people
have an ear for music, others have a knack for languages. A lot of people think in
their mother tongue when they start learning a new language. They tend to translate
words in their head right away, which, of course, takes time. However, by doing this,
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they get more and more confused. Every language speaks for itself. Thinking in the
target language is essential.

Many learners hesitate to talk to people, especially native speakers so that they
don’t end up feeling ashamed if they make any mistakes. Native speakers are always
happy when someone is trying to learn their language, so they will be proud of you
when you practice your skills with them, and even if you make mistakes. They will
not laugh or criticize you, but the opposite. They can help you by correcting your
errors and by explaining to you their language. Speaking with native speakers leads
us to another difficulty in learning a foreign language, which is poor vocabulary and
grammar. Reading newspapers, blogs, watching movies and TV shows, listening to
the radio in a foreign language can solve the problem. Different people find different
ways to learn foreign languages, some people like visual method because it is fast and
easy to understand whereas some others prefer audio way.

Many times, students fail to complete their language assignments because they
don’t have enough time to do it. This leads to lower grades and marks in their
examinations which affects their overall performance in class. It's not entirely true
that learning a foreign language is tricky. It is a way of thinking, and above all, it’s an
attitude.

Vocabulary Practice
Exercise 47. Read the text and make a note of the new words. Transcribe and learn
them. Take into account that remembering how the words were used is as important
as the meanings themselves, because it will help you to use them correctly in the
future.

Exercise 48. Match the underlined words with similar meanings from the ones given
below.

mistakes;

a particular job given to you;

a skill or an ability to do something easily and well;

a natural ability or skill;

to finally be in a particular place or situation;

to express a thought, feeling, or idea so that it is understood by other people;

he willingness to give a lot of time and energy to something because it is important;
difficult, in a way that tests your ability or determination

The homework assignment was to read the text in your student’s book.
I tried to convey in my speech how grateful we all were for his help.
She thanked the staff for their dedication and enthusiasm.

My brother has little aptitude for sport.

She has the knack of making people feel comfortable.

The letter contains a number of typing errors.

SN el
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7. This has been a challenging time for us all.
8. They're travelling across Europe by train and are planning to end up in
Moscow.

Oral Practice

Exercise 49. Answer the questions.
What aspects of learning English are difficult for you?
How can you overcome your learning difficulties?

Practice speaking for your learning portfolio.
Topic 7. “Difficulties of learning English as a second language”

Exercise 50. Use new vocabulary to present the topic about the of learning English as
a second language.

Tema 1.4. Posib nHGOPMANMOHHBIX TEXHOJIOTHIA B N3y4YeHUH HHOCTPAHHOTO
SI3bIKA.

Text 11. Computers in the modern world

Computers are getting deeper and deeper into our life. They are indispensable
in space research, communication, medicine, metallurgy, light industry, information
technology and many other branches of industry. 50 years ago, people didn't even
hear of computers, and today we cannot imagine life without them. Computer
technology is the fastest-growing industry in the world. The first computer was the
size of a minibus and weighed a ton. Today, its job can be done by a chip the size of a
pin head. And the revolution is still going on. Very soon we'll have computers that
we'll wear on our wrists or even in our glasses and earrings. The next generation of
computers will be able to talk and even think for themselves. They will contain
electronic "neural networks". Of course, they'll be still a lot simpler than human
brains, but it will be a great step forward. Such computers will help to diagnose
illnesses, find minerals, identify criminals and control space travel. They save a lot of
time. They seldom make mistakes. It's much faster and easier to surf the Internet than
to go to the library.

On-line shopping makes it possible to find exactly what you want at the best
price, saving both time and money. E-mail is a great invention, too. It's faster than
sending a letter and cheaper than sending a telegram. Unfortunately, computers have
some disadvantages, too. Computer cannot replace men in many situations. They do
not know what emotions are. In life we must sometimes choose with help of our
emotions but not only computer calculations.
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Besides, there are a lot of viruses which can influence a computer and destroy
the data bank in the machine, sometimes even damage the computer itself.

Computers have sometimes a bad influence on children, children get addicted
to them and cruel computer games cause violence. They are certainly not very healthy
for people even with a low radiation protective screen. They are very bad for eyes and
sitting at the computer too long is very harmful for our spine.

Comparing advantages and disadvantages of the computers we notice that they
are very useful, if we use them in a reasonable way.

Some people say that computers are dangerous. All in all, I strongly believe
that computers are a useful tool. They have changed our life for the better. So why
shouldn't we make them work to our advantage?

Oral Practice

Exercise 51. Answer the questions:

Will computers become smaller in the future?

Can computers help us to learn foreign languages?

Do you play computer games?

What are the advantages of on-line shopping?

Do you think that computers are bad for health? Why?

Some people say that computers make us less sociable. Do you agree?

A e e

Exercise 52. List the positive effects of the increased use of computer systems on
your education in order of importance. Start with the most important one.

Use of computers for producing and presenting work.

Use of the Internet for research.

Subject specific software for learning.

Use of various digital devices, e.g. computers, smartphones, iPads for
communication.

5. Use of educational apps on phones and tablets.

el

Exercise 53. How can a limited access to computer systems affect peoples’ lives?
Match the spheres and the common problems.

Economic/educational/cultural/social

1. less access to resources such as: Music — MP3/4 players / downloads /
streaming Video on demand

2. exclusion (opportunity to link into social networking / developing friendship /
common interest groups)

3. more difficult to access banking and other online services
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4. more limited opportunity for development of skills (ICT and other functional
skills)

goods cost more (often cheaper to buy goods / services on line)

6. no access to online training

)]

Vocabulary Practice
Exercise 54. Make a note of the new words to talk about computers, how you use
them, etc. Take into account that remembering how the words were used is as
important as the meanings themselves, because it will help you to use them correctly
in the future.

Text 12. The internet

The internet is a network of networks. A computer network is a group of
computers that have been connected so they can communicate with each other. They
can send messages to each other and can share information in the form of computer
files. The internet connects a lot of these networks, and more are being added all the
time. There’s nothing astounding about computer networks. Many small companies
have networks that connect anywhere from two or three computers to thousands of
them. Lots of different networks have been joined to produce the world’s largest
group of connected computers. Some of the networks are run by government bodies,
some by universities, some are run by business companies and firms, some by local
community library systems and some are even run by schools.

When you connect to the internet, you have got an opportunity to connect to
thousands of different systems. Those computers contain government archives,
university databases, library catalogs, messages about any subject you can imagine,
and millions of computer files containing photographs, documents, sound clips, video
and whatever else you can put into digital form.

The Internet saves our time and money. We can do on-line shopping choosing
the desirable thing at the best price. And then we just click “Order the delivery”. We
can also sell various things in the net. We often don’t need to go to the library: surfing
the net can easily help us to find and open the book we need. Buying stamps and
envelopes isn’t required if you’re going to send an e-mail. It takes just a few seconds
to send a message by e-mail. The Internet helps shy people to find new friends.
On-line chatting through social networking websites is more comfortable for Internet
users with the lack of social skills.

The Internet has changed our life for the better. There is only one disadvantage
about it: some people become rather addicted to it and spend all days long surfing the
net, on-line dating or playing games. Over-using the net can be dangerous because
new technology victims start neglecting their families, friends, work and real hobbies.

Vocabulary Practice
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Exercise 55. Read the text and make a note of the new words. Transcribe and learn
them. Take into account that remembering how the words were used is as important
as the meanings themselves, because it will help you to use them correctly in the
future.

Oral Practice

Exercise 56. Answer the questions:

What is a computer network?

What opportunity have we got when we connect to the Internet?

Can the Internet help you to do your homework?

What are the advantages of on-line shopping?

Some people have made friends through the Internet. What about you?

Al S

Grammar Practice
Exercise 57 Match the numbers with the way we say them. Write a—f next to the
number 1-6.

1. 266 1402 (a telephone number)
1968

8 3/4

2,661,402

3.05

1.14m

A e

eight and three quarters

two million six hundred and sixty-one thousand, four hundred and two
two double six one four oh two

one metre fourteen

nineteen sixty-eight

three point zero five

e a0 o

Exercise 58. Get the information from reliable sources to make some notes on the
topic “Numerals”.

Practice speaking for your learning portfolio.

Topic 8. “Computer and Internet in our life”
Exercise 59. Use new vocabulary to present the topic about computer and Internet in
our life.

Text 13. Social networking in today’s world

What is a social network? It is a way of communicating with other people,
especially with our family and friends. It is a good way to keep in touch. With more
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than 100 million users, Russia is one of the largest social media markets worldwide.
More than seven out of ten Russians use social networks. Social media are the main
news source for almost 40 percent of the Russian population, ranking as the second
most popular source of information after television.

The audience of social networks is growing year by year, even though some
foreign social networks themselves have closed access to Russian users or were
blocked in Russia in 2022 and are now inaccessible without a virtual private network
(VPN). Because of this, many users have simply switched to Russian social networks.
There are many different forms of social networking. All are different.

The most popular social network in Russia is VK. ‘VKontakte’ (translation:
‘InContact’) was the original name of this service. It was created by Pavel Durov in
2006, inspired by Facebook®, which had also just launched at that time. In 2014, it
was bought by Mail.ru, one of the largest Russian Internet companies and, eventually,
was renamed to VK. VK ranks first among all social networks in Russia, in terms of
both population coverage and time of engagement. In addition to personal profiles
with news feeds, there are many different groups, media, celebrity profiles, urban
communities, chat rooms and so on. The social network also has its own music
streaming service, a video hosting service, a gaming platform, as well as a huge
number of other services and mini-apps. One of them, for example, allows you to
compete with friends to see who can walk the most steps in a day. VK even has its
own platform for buying and selling NFT (digital art) tokens. One of VK’s latest
features is short vertical clips, like Tik-Tok, that rack up hundreds of millions of
views per day. By the way, VK can also be viewed in 86 languages.

Other popular platform in the country is Telegram. It is a popular messenger,
where you can exchange messages both privately and in groups. What distinguishes
‘Telegram’ from other messengers is the presence of hundreds of thousands of
channels on a wide variety of topics, from personal blogs to news media. Messages
with text, photos and videos in the channels are displayed chronologically and there
are no recommendation algorithms at all, which attracts many users who want to
control their media consumption. Telegram’s signature feature is circular shaped
video messages. The number of Telegram users is constantly growing. By the way,
Telegram is one of the five most popular messengers in the world.

Odnoklassniki (OK.ru) is the first social network in Russia was created in
2006, about six months earlier than VKontakte. It is more popular among the older
generation. The monthly audience of OK is more than 40 million people and the
social network is also popular in CIS (Commonwealth of Independent States)
countries. Among OK’s features are branded stickers, virtual gifts and games.

While other social networks rely on short videos and posts, in Dzen, most of
the content is limited to long texts. Although videos and small posts with photos can
also be published there. Each author can enable monetization and generate revenue

34



from advertising if their content is popular among readers. Dzen has many personal
blogs of travelers, financial experts, writers, psychologists, tarologists, stylists and, of
course, there are official media pages. The core audience age is over 25 years old.
Russia has its own equivalent of YouTube. It’s RUTUBE, which was created
back in 2006. RUTUBE is now literally experiencing a rebirth. RUTUBE is aimed at
people aged 25-34. There are about 300,000 channels with many popular Russian
bloggers and journalists among their authors.
*Owned by Meta (organization recognized as extremist and banned in Russia)

Vocabulary Practice

Exercise 60. Read sentences and match the words in italics with their meanings. Take
into account that almost every word in the English language has multiple meanings
and may function as multiple parts of speech.

The place is inaccessible except by trail.

I found his lecture completely inaccessible.

His confident leadership inspired his followers.

The design of the car has inspired many imitations.

How much champagne will we need for the launch?

After working for the company for several years she decided to /aunch out on

her own and set up in business.

They announced their engagement at the party on Sunday.

8. Interactive posts, whether they require the user to swipe, tap, click, key press,
or comment, bring more engagement to a social media profile.

9. He was known for his engagement with the problems of the most difficult
students.

10.Match TV Sports now comes with free live streaming for mobile devices.

11.Some people object to streaming because it gives an unfair advantage to
intelligent children.

12.He always bought me tokens for a department store for my birthday.

SN e

~

- to give someone an idea for a product, film, book, etc.

- the activity of listening to or watching sound or video directly from the internet

- pieces of paper, cards, or electronic documents with a particular amount of
money that can be exchanged in a shop or online for goods

- to begin something such as a plan or introduce something new such as a
product

- the fact of being involved with something

- the process of people looking at reacting or particular information online

- the act of putting school students with similar abilities in a group and teaching
them together

- very difficult or impossible to travel or reach
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- an event to celebrate or introduce something new

- difficult to understand or admire

- an agreement to marry someone

- to make someone feel that they want to do something and can do it

Oral Practice.

Exercise 61. Talk about your experience with social networking sites, how likely
would you be to recommend your friend or colleague to join them?

Practice speaking for your learning portfolio.

Topic 9. “Social networking in today’s world”
Exercise 62. Use new vocabulary to present the topic about social networking in
today’s world.

Text 14. IT in learning English

There are some valuable reasons to learn the language. First and foremost,
learning English can help you pursue and obtain more career opportunities. These
days, the job market is global. Many companies need employees who can
communicate with partners and clients all over the world.

Using modern technology can facilitate learning English a lot. The English
language experience has become more interactive and captivating thanks to modern
devices. Various multimedia tools are available, and they can introduce a new
dimension to the learning process. For instance, students can listen to exciting
podcasts, watch engaging educational videos, or even play video games as a part of
their learning journey. This way, they won’t be passive recipients who just take notes
anymore. They’ll become active learners who take control of their language
experience, allowing them to immerse in a linguistic environment that is richer and
deeper.

Internet and smart devices revolutionized the learning experience. Now, we
have numerous online dictionaries, worksheets and exercises, podcasts, articles, and
e-books within just a few clicks. The abundant materials available enable students to
create their own road to English language mastery.

With modern technology, students can work at their own pace and create their
own learning schedules. Some software can provide students with immediate
feedback and suggestions for further practice. This allows them to monitor their own
progress, notice their weaknesses and work on eliminating them.

Communication with other learners has never been more accessible thanks to
the Internet and smart devices. English is the most-used language online, with nearly
1 billion users typing and chatting in the language. If you can understand and read
English, you’ll be able to access and enjoy many more resources online. Obviously,
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this is helpful if you’re just using the internet to browse and have fun. You can read
online news articles. You can leave comments on an English video. You can
participate in a discussion on a forum. The possibilities are endless. These give
learners more opportunities to leave their comfort zones and practice the language in
real-life contexts.

Modern technology can help you improve all your English skills: reading,
listening, writing, and speaking. For instance, if you need to hone your listening
skills, you can watch videos, listen to audiobooks or podcasts, or simply see a movie;
it’s all up to you. The possibilities for growth are limitless. You just need to find
resources that suit your interests.

Vocabulary Practice
Exercise 63. Read the text and make a note of the new words. Transcribe and learn
them. Take into account that remembering how the words were used is as important
as the meanings themselves, because it will help you to use them correctly in the
future.

Oral Practice

Exercise 64. Answer the questions:

1. How can English open new career opportunities?

2. What are the best ways to learn and practice English?

3. What are the common ways to communicate with people all over the world?
4. What types of entertainment can English make available?

Practice speaking for your learning portfolio.

Topic 10. “IT technology in learning English”
Exercise 65. Use new vocabulary to present the topic about IT technology in learning
English.

Tema 2.1. IIpodeccnonanbHbie TpeOOBaHUS, KOMIIETEHIIMU. JIMUHBIE KaYeCcTBA
CIeHUAJTUCTA.

Text 1. Personal and professional qualities of the specialist in the field of
advertising.

Advertising is all about the art of persuasion, of selling products and services. An
advertiser is a salesperson creating sales for business by making people want to buy
things. It is one of the most visible activities is our modern life. We are surrounded by
ads all the time. When we turn on the TV or Radio, open a newspaper or magazine, or
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go online, we see the handiwork of advertising. If you are an advertising professional,
it is your job to create these advertisements and marketing campaigns. In our digital
world the advertisement industry is becoming more and more profitable. However, to
take your first steps in this field and succeed, you need to possess a range of
skills. So, apart from having a great work ethic, thick skin and being social media
savvy, what other key skills do you need to have to work in this exciting industry?

All the skills required for effective promotion can be roughly divided into two
categories:

Hard skills. These include professional and practical skills and abilities that help an
advertiser to efficiently execute specific tasks: launching ad campaigns, optimizing
the promotion process, testing different approaches, etc. Hard skills can be
developed, improved, and also assessed through testing.

Soft skills. These are various personal qualities of an advertiser as an individual. For
example: stress resistance, discipline, punctuality, etc. Soft skills directly influence
how an advertiser will react in different situations, and they directly affect
relationships within the team. You can improve soft skills as well.

It is crucial to understand that both hard and soft skills are equally important for an
advertiser. Ideally, soft skills should complement hard skills, enabling advertisers to
be more flexible in decision-making and find new effective approaches to promote
any goods and services.

Hard Skills include:

e Theoretical Knowledge
A basic understanding of the theory and principles of product promotion on the
internet and in all kinds of media is considered a mandatory skill. To achieve certain
levels of success, advertisers must know the terms and concepts of paid advertising
and internet marketing in general. Theoretical knowledge also includes understanding
the specifics and method of evaluating basic metrics that impact the advertiser’s
profit. An advertiser must not only understand the principles of launching and
evaluating campaigns but also know which parameters’ alteration can affect the final
outcome.

e Promotion Skills
The skill of setting up and launching add campaigns is one of the key hard skills for
an advertiser. Promotion skills encompass not only the technical aspect of launching
add campaigns but also how the advertiser structures the workflow from within. It’s
important to understand where the preparation of an advertising campaign starts,
which elements of the scheme will be tested, and what successes can be achieved in
promotion.

e Tool Proficiency
Promoting goods and services implies using a specific set of tools necessary for
successful launches. Advertisers need to understand the principles of using trackers,
postbacks, spy services, and be aware of their functionality.

e Copywriting and Design
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Creatives are one of the key elements of an add campaign. Advertisers regularly have
to create or customize advertisements for maximum effectiveness in promotion. This
is why basic copywriting (text and headline) and design (visual aspect) skills are
crucial for advertisers. In a team setting, these tasks can be delegated to designers and
copywriters who specialize in creating images and texts. However, when working
solo, the tasks will have to be performed by the advertiser.
e Foreign Languages

An important, but not always mandatory, skill for an advertiser is proficiency in
foreign languages. In your work, you will come across creatives, landing pages, and
affiliate networks whose original language may differ from your native one. Of
course, you can always use a translator or neural network. However, for better
contextual understanding and finding more effective promotion strategies,
understanding the language in which the promotion is planned is the preferable
option.

Soft skills include:

- Creativity - It is essential to have bags of creativity and be equipped with an
endless array of ideas that you can pick from your brain during an intense
brainstorming session, especially when working in a field that involves creating
eye-catching content. Having a creative personality and imaginative ideas will allow
you to create content that can grab the consumers’ attention in an often-oversaturated
market.
- Team work - Creating a successful advertising campaign takes a team of talented
professionals, so having the ability to work as part of a team is crucial. Account
managers, creatives and marketing executives are required to routinely put their heads
together and develop imaginative content while also ensuring that the client’s needs
are being met. The collaborative effort of those involved in a project will ultimately
determine its success. Having the ability to take criticism (even when you think your
idea 1s amazing) and incorporate other peoples’ ideas into your own vision is part and
parcel of working as part of a team of creatives.
- Effective communication skills are essential, both when you are pitching an idea to
your team and during your regular discussions with clients which involve lots of
back-and-forth and frequent correspondences. Whether you’re having a discussion
with your team or presenting a project to a client, having the ability to convey
information clearly is crucial, especially in an industry that is all about selling
yourself and your pitch.
- While communication skills are indeed important, the ability to actively listen is
also crucial. You have to be in contact with various people, including your colleagues
and clients, who will relay project details or pitch their ideas to you. As an advertiser,
you cannot afford to ignore or misinterpret your clients or co-workers, especially
when details are essential to the successful completion of a project.
- Having adequate computer skills is obligatory in an industry that is fast becoming
focused solely on digital marketing. Most of your day-to-day operations will involve
working from your computer while using software like Photoshop and Illustrator.
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Also, being social media savvy will help you stay in the loop with the latest online
trends and developments. The modern consumer mostly digests content
through social media platforms and is determined by what pops up on their newsfeed,
and having a good grasp of these different apps and tools will boost your work
performance.

Being an organized individual is a must for working in the advertisement sector. A
day in the life of an advertiser can be quite hectic, and being able to keep to tight
deadlines while managing multiple appointments with clients and colleagues requires
extraordinary organization skills.

This market is continuously evolving. Just think of how much advertising has
changed in the last few decades and the changes that will inevitably take place years
from now. Advertisers must continuously evolve with technology to reach new
audiences. Being able to adapt to these changes will help you stay on top. The
willingness and ability to learn and try new things is imperative.

Yocabulary:

persuasion [pa'swer3(o)n] — yOexnaeHue, yroBapuBaHHe; OT . to persuade —
yOexnaarpb

savvy ['s&@vi| — 3ApaBblil CMBICI, COOOPA3UTETBLHOCTh; UCKYIIEHHBIN, TOIKOBAHHBIN
advertise ['®dvotaiz] — pexsiaMmupoBarh, pa3MeNIaTh peKiamy,

advertisement [od'v3:tismont] US [ @&dve-'taizmont] — peknamMHoe OOBsBICHHUE,
aHOHC, myOuKkanus (Takxke cokp. ad, advert)

work ethic — 1oOpocoBecTHOCTD, TPya0It00UE, TPYIOBask ITUKA, OTHOILIIEHUE K TPYILY
profitable - npuOBLTLHBIN

execute — BBIMOIHATD, OCYIIECTBIATh, PEaIN30BaTh, IPETBOPHUTH B KU3HD

assess — OIICHUBATh

influence smth. — BiusTH Ha YTO-70.

crucial — kITr04eBOM, KPUTUUECKHU BaXKHBIN, PEIIAFOIIHIA

complement — JOTONHSTH, TAPMOHUYHO COYETATHCS

flexible — ruOkwmii, MOAATIIMBBINA, yCTYTIUBBII

promote — MPOABUTATH, COACUCTBOBATD, CTOCOOCTBOBATH, TTOBBIIIATH IO CITYKOE
evaluate — olleHMBATh, BEIYUCIIATH, JABATh OIICHKY

metrics — KOJTMYEeCTBEHHBIC ITOKA3aTeIN, TapaMeTPhl

launch a campaign — 3amyckaTh KaMIIaHUIO

impact — ymap, BO37€iCTBHE, OKa3bIBaTh BO3ICUCTBUE, BIUATh

encompass [In'’kampas] — cogepkarb, 0XBaTbIBATh, BKIIIOYATh B CEOS

structure ['strakyfo] the workflow — cTpykrypupoBarh pabouunii mpoiiecc

tracker — ycTpOMCTBO OTCIIC)KUBaHUS, TPEKEP

postback — oTmipaBka BeO-cTpaHUIIEH JaHHBIX OOPATHO HA Ty K€ CTPAHUILY CEpBEpPa
be aware of smth. — ObITH OCBEJOMIIEHHBIM O YeM-JI0, OBITh B Kypce, OCO3HaBaTh
9T0-J10.

COPY — PEKJIIaMHBII TEKCT, COPYWriting — cocTaBlieHHE PEKIAMHOIO OOBSIBICHUS,
KOITUPAUTHUHT
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customize — BBIMOJHATH 10 WHJI. 3aKa3y, TOATOHATH, AaJalTUPOBATh TOJ
WHIMBUyalIbHBIE TPEOOBAHUS

proficiency — nmpodeccuoHaIbHBINA YPOBEHb, OMIBITHOCTh, MACTEPCTBO

come across smb. \ smth. — cmydyallHO BCTPETHTHCS \ HAaTKHYTbCS Ha KOro-iod. \
9T0-J10.

landing page — nieneBas cTpaHuia, CTpaHUIA MOMAJAaHUs C BHEIIHEN CCHUITIKU

affiliate networks — mapTHepckas ceTh, adphuaupoBaHHAS CETh

consumer — noTpedUTeb

oversaturated market — mepeHachIILIEHHBIN PHIHOK, NEPETIOTHEHHBIA PHIHOK
imaginative — o0pa3Hblii, ¢ 60TaTbIM BOOOPA)KEHHEM, BIICUATIISIOIINI

part and parcel — HeoTheMIIEMas YaCTh

pitch an idea — momaBate \ mogOpaceiBaTh Hjero; pitch — pexknaMHBIA TPU3HIB,
aruTalMoHHAas peyb

convey — nepeaaBarb, JOHOCUTh, BbIPaXKaTh (UIEHO)

relay — oTripaBmsiTh, IEpEaBaTh, (pe-)TPaHCIUPOBATh, CMEHSATH; dcTadera

stay in the loop with — OBITE B Kypce, oCTaBaThCsl B Kypce 4ero-Jo.

boost — noBeIIaTH, TOJHUMATD

POp Up — BHE3AIMTHO BO3HUKATH \ BCTUIBIBATH \ TIOSBIISATHCS

newsfeed — HOBoCTHas neHTa

evolve — 3BOJIOIIMOHUPOBATH, PETEPIIEBATh H3MEHEHHUSI, BUIOM3MEHSITHCS, BBIACIATH
(Terio U T.II.)

Exercise 66. Answer the questions to the text:

. What is advertising?

. What does an advertiser do?

. Where can we see the handiwork of advertising?

. What are the two categories of skills that are required to be a good advertiser?
. What do hard skills include?

. What must advertisers know in order to achieve a certain level of success?

. What professional tools do advertisers need in the work?

. Why do advertisers need to know foreign languages?

. What are the benefits of a team work?

10. Why are strong communication skills important in the sphere of advertising?
11. What computer software do advertisers use?

12. What are the ways the advertising content reaches the consumer these days?

O 0 1O\ DN B W —

Practice speaking for your learning portfolio.

Topic 1. Personal and professional qualities of the specialist in the field of
advertising. JInuHOCTHBIE ¥ MPOQECCHOHATFHBIC KaYeCTBA CIICIUATINCTa B 00JIACTH
PEKJIaMBbl.

Exercise 67. Use new vocabulary to present the topic about personal and professional
qualities of the specialist in the field of advertising. (Use no less than 250 words).
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Text 2. Requirements for the specialist in the field of advertising.

An advertising specialist is responsible for creating and executing marketing
campaigns for a company. They work with other members of the marketing team to
develop strategies, create content, and track results. Advertising specialists must have
strong communication and organizational skills to be successful in this role.
Advertising Specialist job duties include:

e Developing advertising campaigns

e Planning and managing advertising budgets

o Negotiating contracts with media outlets

e Buying ad space in print, broadcast, and online media

o Creating or overseeing the production of advertising materials

o Coordinating the distribution of advertising materials

e Monitoring consumer trends and identifying potential markets

o Evaluating the effectiveness of advertising campaigns

e Researching and selecting appropriate media outlets

e Preparing reports for clients or upper management

Advertising Specialist Skills

e Adept at writing persuasive copy

o Skilled at creating ad campaigns that are on-brand and on-strategy

e Proven ability to increase click-through rates

o Experienced in managing budgets and timelines

o Strong analytical skills for measuring campaign effectiveness

e Excellent communication and presentation skills

o Ability to think outside the box and come up with creative solutions

e Familiarity with popular advertising platforms (e.g. Google Ads,
Yandex.Direct, Telegram Ads, MyTarget, eLama, Aori)

e Knowledge of SEO (search engine optimizer) and how to integrate it into ad
campaigns

e Keep up with latest trends in advertising and digital marketing

e Team player with a positive attitude

Advertising Specialist Job Requirements

Most advertising specialists have a bachelor's or specialist’s (college or university)
degree in advertising, marketing, communications, public relations or business. The
first step to becoming an advertising specialist is to earn such a degree. This will give
you the foundation you need to understand the principles of marketing and
advertising. You should also consider completing an internship during your studies to
gain practical experience in the industry. In addition to formal education, employers
often value experience in advertising or marketing. This can be obtained through
internships, part-time jobs, or relevant volunteer work. There are also various
certifications available for Advertising Specialists, such as the Google AdWords
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certification. These can demonstrate a specialist’s proficiency in using key
advertising platforms and tools.

Continuous learning and staying up-to-date with the latest advertising trends and
technologies is crucial in this rapidly evolving field. Therefore, attending workshops,
seminars, and training courses can be beneficial for career advancement.

Once you have earned your degree, the next step is to find a job in an advertising
agency or a company with an in-house marketing department. Start by submitting
your resume and portfolio to various companies and agencies. Once you have landed
an interview, be sure to showcase your creative ideas and enthusiasm for the industry.

As you begin your career in advertising, it is important to keep up with the latest
trends and technologies, attend industry events and conferences, and read trade
publications to stay ahead of the curve. Additionally, consider pursuing additional
education through online courses or certificate programs. By continuously learning
and evolving, you will be able to create successful campaigns that stand out from the
competition.

Yocabulary:
be responsible for — ObITh OTBETCTBEHHBIM 33, OTBEUATh 32

media outlet — nHbOpMaIITMOHHOE ar€HTCTBO, MEUA-TIIONIA KA

track — cnen; oTcnexxuBaTh, CIEAUTD

negotiate - [n1'goufiert] — qoroBapuBarhkcs, 00CyX1aTh, IPOBOIUTD MEPETOBOPHI
broadcast — pamuo- \ Tenemnepenada, nepenaBarh \ TpPaHCIUPOBATh IO Paguo \
TEJIEBUICHUIO

adept at — xopoio pazouparomuiics \ o0anamui KOMISTCHIIUSIMU B YEM-JI0.
on-brand — COOTBETCTBYIONTUN UMHUDKY U UACHTUYHOCTU OpeH A

click-through rate — kMKabeNTEHOCTH, YUCIIO MEPEXOIOB MO CCHUIKE OTHOC-HO YMCIIa
ee MOKa30B

think outside the box — HECTaHIaPTHO MBICIUTH, MBICIUTH IIHUPE

SEO - KoOMIUIGKC Mep Ui TIOMHATHS TIO3WIMK caiiTa B pe3yibTarax BBIAaYU
MOWICKOBBIX CHCTEM II0 OIPEACICHHBIM 3ampocaM TOJIb30BaTelell C  IEeJbIo
MPOJIBUKEHHUS CaiTa

keep up with — uaTu B HOTy, ycrieBarhb 3a, yrHaTbcsi, HE OTCTaBaTh OT

degree — y4ueHas cTeneHb, TUIIIOM 00 00pa3oBaHUHT

internship — cTaxupoBka, IpaKTUKa, UHTEPHATYpa

beneficial — GmaronpusTHBIN, BHITOAHBIN, IIETUTENIbHBIN; OCHEDUITUAPHBIA

in-house — mrarHeIi, Ha 0a3e opraHu3alyu, CBOM COOCTBEHHBIM

submit — mpencTaBiATh \ MPEABABIATH JIOKYMEHTHI, MOJaBaTh Ha PacCMOTPEHHE,
CMUPSTHCS

showcase — 1eMOHCTpHUPOBaTh, BBICTABIIATH HAa BceoO1iee 0003peHue, NPeACTaBIsITh
stay ahead of the curve — ObITh Bcera Ha 1Iar Bepeu, ornepexarb
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pursue — TpecienoBaTh Ieib (JIOOUTHCS Yero-id.), CIeA0BaTh Kypcy, MOTy4arh
(oOpazoBaHnue)
stand out from — BBIIENATHCS U3, OTIIHYATHCS OT

Text 3. Specifics of the Job of an Advertising Specialist. Cneuudguxa padorsI
CIEeNUANCTA N0 PeKjIame.

To be honest, advertising i1s a highly meritocratic field. Meaning, actual skills matter
more than academic credentials. On paper, a basic college degree is the bare
minimum qualification. But keep in mind that this is a lucrative field with few
openings and extreme competition. So if you want to stay ahead of the competition,
industry-related qualifications are always essential. There is no shortage of
advertising courses, both online and offline, for students looking for an entry point
into advertising.

A company may hire an advertising specialist to work in-house, or the specialist may
provide services independently to several companies at once. Once hired, the
advertising specialist will be responsible for identifying the company's advertising
goals, identifying the company's target market, and developing a marketing strategy
for effectively reaching that target market. The specialist may work alone or as part of
a larger team; this will generally depend on the size of the project as well as the needs
of a particular business. Very large businesses and corporations will often hire teams
of advertising specialists to effectively handle all aspects of a large advertising and
marketing campaign.

A good advertising specialist is creative, data-driven, and has a good understanding
of the customer mindset. They are able to think out-of-the-box to develop unique
advertising ideas. They must also be able to work well under pressure and meet
deadlines, while maintaining attention to detail. Good interpersonal skills are also
vital, as they often have to work as part of a team and liaise with clients and
stakeholders.

Advertising Specialists typically need to have a minimum of 1 to 3 years of relevant
experience in the field of advertising, marketing, public relations, communications, or
a related discipline. This experience can be acquired through internships, part-time
roles, or full-time entry-level roles within an advertising or marketing agency or
in-house department. Candidates for this role should have a robust understanding of
advertising strategies and channels, including digital and traditional media.
Experience with managing advertising campaigns, conducting market research, and
analyzing advertising data are also critical.

Once the advertising specialist has a solid understanding of the target audience, he or
she will need to begin to develop writing, images, video, and audio to effectively
convey the advertising message. This may mean writing press releases, writing
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scripts for commercials, purchasing images for print advertising, or putting together a
film production for a commercial shoot. The different types of advertising strategies
will often depend on the intended audience as well as the business's budget for
reaching that intended audience. Print ads tend to be far less expensive than film ads,
for example, so a smaller company may choose to stick to print or Internet
advertising over television advertising.

For those with 3 to 5 years of experience in the field, they should have developed
strong creative and strategic thinking skills. They may have also taken on project
management responsibilities, overseeing the implementation of advertising
campaigns from conceptualization to execution.

Individuals with over 5 years of experience may have moved into more senior roles,
potentially managing a team of Advertising Specialists or coordinating with various
departments to meet advertising goals. At this stage, a demonstrated ability to lead
and manage large-scale advertising campaigns is often required.

Yocabulary:

meritocratic [ merrto'kraetik] — Ha ocHOBe 3aciyrT, 3aBUCSIINN OT MPOGECCUOHATHLHBIX
KOMITETECHIUI

credentials [kri'denflz] — HOKyMEHTBHI, TMOATBEpXKAAIONIME KBaTU(DHUKAIUIO,
BEpUTEIIbHAS TPaMOTa

bare — npocToi, YUCTHIH, roJIbIH, O€3 MPUKpAC

lucrative ['lu:krotrv] — mpuOBUIbHBIN, TOXOIHBIN, TEPCIEKTUBHBIHN

target ['ta:git] - 1eyb, MUIIICHB, 1IEJICBOM TTOKA3aTellb, 11€JIEBOM (ayAUTOPHS, PHIHOK)
competition - KOHKYpEHLIUS

shortage — HexBaTka, HEIOCTATOK, ACHUITUT

handle — oOpatmarbcs ¢, CIpaBIATHCS C

entry point - oTmpaBHasl TOYKa, TOYKa BXOJ1a

particular [po'tikjulo] — ocoObIii, 0COOCHHBIN, JeTalbHBIA, TIIATCIbHBIMN,
crienupuIeCcKui

liaise with [Ir'e1z] — ycranaBnuBate \ momep>KuBaTh CBS3b C

stakeholder — 3auHTEpecoBaHHOE MU0, AOTEBON YUYACTHUK

relevant — OTHOCSIIIMIACS K JIEITY, COOTBETCTBEHHBIN, YMECTHBIH, a/IeKBaTHBIN

robust [rou 'bast] — kpenkuid, 310pOBBIii, 31paBblii, MOTY4Hid, TPyOOBATHII

meet deadlines — ykiaipIBaTbCsl B CPOKH, BBIIIOJIHUTH padOTy B CPOK

conduct — TPOBOANTH, BECTH, TUPHUKUPOBATH,

scripts — clieHapuii, MICbMEHHas padoTa HIK3aMEHYEeMOT0, TTOATUHHUK

audience - aynutopus

stick to — (cTporo) mpuaep)KUBaThCS Yero-jo., MPUKICUTHCSA K 4eMy-J10.
implementation — BoIUIOIIEHHWE, peanu3alusi HAa MPAKTHKE, BHEIPEHHE, BBOI B
JICCTBHE

large-scale — kpynmHomacmTabHbIN, OOIBIIOTO pa3Mepa, MacCOBBIT

Text 4. The Main Principles of Advertising. OcCHOBHbIE NPUHIUIIBI
HAesITeJIbHOCTH B oTpaciau Pekimama.
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What are the basic principles of advertising?

Advertising activities are subject to five principles: Truth, Clarity, Originality,
Effectiveness, and Profitability. Especially the first two, truth and clarity, can have
legal consequences. Accordingly, untrue and unclear advertisements are considered
misleading advertising.

Advertisers and marketers spend a lot of time and money to create an advertisement
whose target audience will be persuaded to buy their product or service. An
advertisement usually uses visual images, audio, or video in combination with
text-based messages to market people, products, brands, ideas, or services.

Truth as a principle of advertising

Advertising messages legally and ethically must not contain untruths or deceptions.
In this context, even the concealment of important information is considered
misleading. Advertisers must therefore be aware that it is not only a principle but
even a legal framework condition. However, advertisers should ask themselves
whether it makes sense to advertise a product that has to conceal truths in order to
attract customers. The principle of truth becomes especially clear in the health
industry or with products/services that can trigger addiction. For example, so-called
disclaimers/safety warnings are inserted in the case of medications, alcoholic
beverages, or sports betting.

Principle of clarity

The basic advertising principle of clarity is closely related to truth. As already
mentioned, advertising messages are subject to the obligation to be true and clear.
Under no circumstances may they be misleading or so unclear as to cause negative
consequences for the potential customer.

Originality of advertising

Advertising should be unique and original. This is partly for reasons of effectiveness
but also for legal reasons. Especially in times of online marketing, campaigns should
be original. Target groups recognize very quickly when parts of an advertisement are
copied or imitated. Of course, there are certain elements that are always built into
advertising materials such as emotions and humor. But if a fast-food restaurant makes
a campaign about a certain event, and another fast-food chain does the same a few
weeks later, this will quickly be put into context.

Principle of advertising effectiveness

Measuring the effectiveness of advertising campaigns is essential for optimizing
performance and maximizing return on investment (ROI). By tracking key
performance indicators (KPIs) such as reach, engagement, conversion rate, and sales
revenue, advertisers can evaluate the impact of their campaigns and make data-driven
decisions to improve future initiatives. There are various approaches to measuring
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advertising effectiveness in today’s digital landscape: from traditional methods like
surveys and focus groups to modern analytics tools and attribution models.

The advertising principle of profitability

In close connection with effectiveness, advertising should follow the principle of
economic efficiency. This means that the cost of advertising should be less than the
revenue generated from it. To measure and compare profitability, the Return on Ad

Spend can be calculated for each campaign, as well as entire Return on Marketing
Investment (ROMI).

Vocabulary:

Be subject to — nojyexarsb, nognagaTk Noj ASHCTBUE, TOIKEH COOTBETCTBOBATh
Clarity — SCHOCTb, TOHSITHOCTb, HATJISITHOCTh

Consequence — clie/ICTBUE, MOCJIEICTBUE

to market — HAXOAUTH PBIHOK COBITA, TPOJABATH HA PHIHKE

deception — o6maH, BBe/IeHHE B 320y KeHue, OT I1. deceive - 0OMaHbIBATh
conceal — npsaTark, CKpbIBaTh; concealment — CKpbITHE, yTauBaHUE

therefore — moaTomy, cieaoBaTeIbHO, BOT OYEMY

framework — pamku, Kapkac, CTpyKTypa

customer — KJIMEHT, 3aKa34uK, MOKyIaTelb

trigger — 1aBaTh TOTYOK YeMY-JIO, aBTOMAaTHYECKU MTPUBOIUTH K 4eMy-JI0.
Disclaimer — pa3bpACHUTEIBHOE 3aMEUaHHE, MNPEIYIpPeKIACHHE, OTKa3 OT
OTBETCTBEHHOCTH

put into context — ycTaHaBIUBaTh B3aMMOCBSI3b, CTABUTH B OO KOHTEKCT
return on investment — 10X0/1 10 UHBECTULIUSIM, 3P(HEKTUBHOCTH NHBECTUIUN
key performance indicators — 0CHOBHbIE MPOU3BOJICTBEHHBIE MTOKA3ATEIN
engagement — BOBJICUCHHE, BOBJICUCHHOCTh (TIOJIb30BATEIIS)

revenue — BhIpyuKa

conversion rate — mokasaresb 3QPEKTUBHOCTU PEKIIaAMbI

data-driven — ocHOBaHHBIN Ha JaHHBIX

attribution model - mpaBwio Wi HAO0Op MpPaBWI, ONPEACISAIONMUX MPUHIIMI
pacmpenenieHus] IEHHOCTH CPEeIU TOYEK B3aUMOJICHCTBUS B IIyTH KOHBEPCHH (MOJICITb
aTpuly1un)

compare — CpaBHUBATh, COTIOCTABIIATH \ COOTHOCHUTD C
Return on Ad Spend — okymaemMocTh HHBECTHUIIUN B pEKIaMy
Return on Marketing Investment — peHTab€TEHOCT MapKETHHTA

Grammar Practice. Types of sentences.

B anrnuiickoit rpamMmaruke MpeaioKeHUsT KIACCU(UIIMPYIOTCS ABYMsI CIIOCOOaMMU:
10 CTPYKTYpPeE H MO LeJH BbICKA3bIBAHUS.
Tunwl npeonoyxcenuii no cmpykmype:
IIpocToe npensioxenue. Simple sentence.
I like to read books. — S nro6mt0 unTaTs kKHuUru. (O/1HA HE3aBUCHUMAsi OCHOBA).
CaoxHocounnénnoe npeniaoxenne. Compound sentence.
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I like to read books, and I read them every evening. — I n0a10 YUTaTh KHUTU U
YHUTal0 UX KaXblid Beuep. ([IBe mim Oonee He3aBUCUMBIX OCHOBBI).
CrnoxHonoxunHénHoe npemioxkenne. Complex sentence.

I like to read books because it’s educative, and I read them every evening before I go
to bed. — I m00MI0 YUTATh KHUTH, TOTOMY YTO 3TO MO3HABATEIBHO, U S YUTAIO MX
KaXIbId BeUep Mepe]] TeM, Kak Jieub crath. (J[Ba wiu Oornee mIaBHBIX MPEIOKCHHS U
OJTHO WJIM 00JIee 3aBUCUMBIX ).

Tunot npeonoscenuii RO yeau 6bICKA3bIGAHUA:

IHoBecTBOBaTEILHOE MpenJioxkenue. Declarative sentence. (Statement):
I like toread books.— S mo6mt0 uwurate kHUTH. (Mcmomw3yercss B KadecTBe
IIPOCTOTO YTBEPXKACHUS. BOJIBIMMHCTBO MPEIIOKEHUI OTHOCSTCS WMEHHO K 3TOMY
BULY).
BonpocurenbHoe npemsioxenue. Interrogative sentence. (Questions):
Do you like to read books? — Tbl mrobumb yutars kHUTH? (VMcmonb3yercs, 4TOObI
3a7aTh BOIIPOC).
Bockaunarennnoe npemio:xkenue. Exclamatory sentence. (Exclamation):
I need this book! — Mmue nHykHa 3Ta kaura! (Mcnons3yercs 1jisi IMOIIMOHATBHBIX
BBICKA3bIBAHUM ).
IMoOynureabHoe mnpennoxkenne. (IloBenurenbHoe HakioHeHue). Imperative
sentence. (Commands).
Please, bring me some books. — Iloxanyiicta, npunecu mue kauru. (Mcnonb3yercs
it pock0 U KoMau/. [logpasyMeBaeT MECTOMMEHHUE «ThD» WIIH «BBI»).

Wtak, BBl y3HaW, 4YTO B aQHIIMMCKOM $I3bIKE OBIBAIOT MPOCTHIE,
CJIIOKHOCOYMHEHHbBIE U CJIIOKHOTIOTYMHEHHBIC IPEITIOKECHUSI. [To nenn
BBICKa3bIBaHUSI, OHU MAJIO OTIMYAIOTCS OT MPEAJIOKEHUN B PYCCKOM.

Exercise 68. Define type of sentence.

Ram is studying at Career Power Institute.

Sam was the topper of his school.

Have you had your breakfast?

Do you know that boy?

Hurray! We won the match!

Wow! This painting is so beautiful!

Oh! What a lovely day it is!

Do not make noise.

. Oh, do shut up!

10.He has been sleeping since 8 PM.

11.Sam went to school, but he forgot his homework at home.
12. John is a good actor, but he is a bad singer.

13.His father punished him because he broke his phone while playing.
14. Before going on a trip, pack your bags.

00N oL W
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Tema 2.2. IIpodeccun B pexiiame.
Text 5. Professions in advertising. IIpodeccuu B pexsiame

There are several career paths to pursue in advertising. Some jobs focus more on the
creative aspects of advertising, while others revolve around the managerial
components needed in advertising. There are also several technical professions within
the field. These careers collectively work together to address different parts and
combinations of the communications process involved in advertising. Here are
several careers you can pursue in advertising:

1. Social media coordinator

Social media coordinators manage a brand’s communication across social media
platforms and implement a strategy for their online presence. They plan, create and
post written and visual content that captures the tone of a brand and appeals to their
target audience. Social media coordinators often plan posts in advance to maintain a
consistent posting schedule and follower engagement. It’s critical that they stay up to
date on emerging trends in order to capitalize on them.

2. Event planner

Many companies hire event planners to promote their brand, products or services
through in-person and online events. Event planners oversee every step involved in
producing events from conception through completion. They meet with clients to
identify needs, scout locations, manage vendor relationships and client
communications, negotiate contracts and manage budgets. Event planners ensure
customer and attendee satisfaction and deliver results within strict deadlines.

3. Graphic designer

Graphic designers play a critical role in helping businesses meet their marketing and
advertising objectives and creating the visual components of advertising. They create
designs, logos and other visual concepts to communicate tone and key messaging to a
company’s target audience. Graphic designers need to be highly skilled using photo
editing software, layout software and digital illustration to create graphic designs.

4. Web designer
Web designers plan, code and create websites and web pages. They must have a clear

understanding of the principle of design in addition to the user experience in order to
build websites that are user friendly and that adhere to any design standards and
specifications determined by the company. Web designers play a key role in branding,
increasing web traffic and acquiring and retaining customers. They also maintain and
make ongoing improvements to websites.
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5. Market researcher

Market research analysts play a critical role in helping companies determine their
target audience, how to sell their products and services and key market trends to
capitalize on. They develop various methodologies to gather data on consumers,
competitors and trends to guide a company’s marketing strategy. Market research
analysts use data-driven insights to help identify future opportunities.

6. Copywriter
Advertising agencies often hire copywriters to create written content to promote and

sell various goods and services. Copywriting can include short- and long format
pieces, such as promotional emails, product descriptions and slogans. Copywriters
often have to interpret the ideas of their client and turn them into a catchy and
persuasive copy that meets expectations in terms of tone and messaging. It’s
becoming more common for copywriters to produce content for a company’s social
media platforms and other digital channels, including websites and blogs.

7. Account executive

The role of advertising account executive encompasses a combination of business
development and customer relationships management. They serve as a liaison
between the client and creative team at an advertising agency and are responsible for
relaying critical information about budgets, target audience and market competition
to the appropriate teams and providing accurate interpretations of a client’s goals and
objectives.

8. Production manager

An advertising production manager oversees multiple tasks and creative teams
involved in the production of advertising campaigns and other media. Core
responsibilities include scheduling, producing and delivering all work created by
marketing and advertising teams within tight deadlines. They’re also responsible for
networking with vendors who supply work on a freelance or contract basis.
Production managers develop cost-effective campaigns.

9. Creative director

Creative directors typically work to develop the identity of a brand through various
creative directives. They’re responsible for creating, planning and delivering content
to their clients. Creative directors collaborate with designers, copywriters and other
marketing teams to produce creative content for a company’s marketing initiatives.

Yocabulary:

pursue — TMpecienoBaTh Ledb (IOOUTHCS Yero-iod.), CIeAoBaTh Kypcy, MOIy4aTb
(oOpazoBaHnue)

revolve — Bpamarb(-cs), HOCTaBUTh HA IOBTOP

address — oOparieHnue, oOpaiarbes K, HapaBsATh(-Cs) K, paccMaTpuBaTh (BOIPOCHI)
capture — 3aXBaTuTh, IJICHUTh
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appeal to — aneyupoBarh, 00paIaThCs K, ”HTEPECOBATh, B3BIBATH K

maintain — HoJAep>KMUBaTh (B IKCIUTYyaTAIlMOHHOM COCTOSIHUH ), YKPETUIATh
capitalize on — wu3BIeYh TONB3Y \ BBHITOMY W3, HAXKUTH KalUTall, C BBITOAOU
BOCTIOJIb30BATHCS

emerge — MOsIBUTHCS, TTOKA3aThCs, BOSHUKHYTh

scout — pa3BeabIBaTh, pa3bICKUBATh

vendor relationships — oTHOIIIEHHS C TOCTABIIMKAMHU

objective — 11e71b, HAMEPEHUE

layout — odopmiieHHE, TUTAHUPOBKA, CXeMa MPOEKTa \ pa3MEICHHS\ PaCOIOKEHUS
adhere to — mpunepKUBATHCS 4ETO-T0., OCTABATHCS BEPHBIM, MPUITUITHYThH
cost-effective — peHTabenbHbIN, IJKOHOMUYECKH () (PEKTUBHBII

Exercise 69. Find English equivalents of the following sentences in the text:

1. OHu co3naroT Au3aiiH, JIOTOTUIIBI M JpPyTHe BU3YyaJbHbIE KOHUEMIMM, YTOOBI
JIOHECTH TOHAJIBHOCTh U KJIIOUYEBBIE UJEU J0 LEIEBON ayAUTOPUN KOMITAHUU.

2. OHM BCTpEYAIOTCSA C KIMEHTaMM, YTOOBI OMpeNeauTh NOTPEOHOCTH, pa3BeAaTh
MECTa, YIpPaBJIATh OTHOIIEHUSAMM C MOCTAaBIIMKAMHM M OOILIEHHEM C KIHWEHTaMH,
COMIACOBBIBATh KOHTPAKTHI U YIIPABJIATH OFOKETaAMU.

3. OTu mpodeccun KOIJIEKTUBHO pabOTalOT BMECTE, YTOObI OXBATUTh PAa3JINYHBIC
YacTH U KOMOMHAIIMN KOMMYHUKAIIHOHHOTO MPOLECCA, CBA3aHHOIO C PEKIAMOIA.

4 OcHOBHBIE O0SI3aHHOCTH BKJIIOYAIOT TUIAHUPOBAHUE, IPOU3BOICTBO U BHITIOJHEHUE
Bcel paboThl, CO31AHHON OT/AE€IaMU MAPKETHUHIa U PEKJIaMBbI, B CXKaTble CPOKHU.

5. OHM AOKHBI UMETh YETKOE IMOHMMAaHWE MPUHLMIIOB JU3aiiHa B JOIOJHEHHE K
MOJIb30BaTEILCKOMY  OIBITY, 4TOOBI ~ CO37aBaTb BEO-CalThl, YHOOHBIE IS
HOJIb30BaTENsl U COOTBETCTBYIOLIME BCEM CTaHIapTaM M crenuduKanusM au3aiiHa,
ONPEAECIECHHBIM KOMIIAHUEH.

6. OueHb Ba)kKHO, YTOOBI OHU OBUIM B KypC€ HOBBIX TEHJEHLMI, YTOOBI U3BJIECUYb U3
HUX BBITOLY.

7. OHH ciy)kar CBA3YIOIIMM 3BEHOM MEXIy KIMEHTOM M TBOPYECKOM KOMAaHIOU
PEKJIaMHOIO areHTCTBA U OTBEYAIOT 3a Mepesadyy BaXHOW MH(pOopMaluu o OropKeTax,
LEJIEBOM ayIUTOPUM M PBHIHOYHONW KOHKYPEHILIMM COOTBETCTBYIOIIMM KOMaHAaM, a
TaK)K€ 3a TOUHYIO HHTEPIPETALUIO eI U 3a1a4 KIUEHTA.

8. Mm 4acTO MPUXOAUTCS MHTEPIIPETUPOBATH UAEH CBOETO KJIIMEHTA U MPEBpAIaTh UX
B 3allOMUHAIOIIMICS U YOEIUTENbHBINA TEKCT, KOTOPbIA COOTBETCTBYET OXKHUJIAHUSAM C
TOYKH 3pEHHsI TOHATIBHOCTH U MOCHLIA.

9. OHu pa3pabaTbiBalOT pa3IU4YHbIE METOAOJOTUM JUisi cOopa JIaHHBIX O
HOTPEOUTENSIX, KOHKYPEHTaX M TEHIACHUMSIX JUIsl OIpENeseHUs] MapKEeTHHIOBON
CTpaTeruy KOMIIaHHH.

10. OHHM HecyT OTBETCTBEHHOCTH 3a CO3JAHMUE, IUNIAHUPOBAHKUE U JOCTABKY KOHTEHTA
CBOUM KJIMEHTaM.

Practice speaking for your learning portfolio.
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Topic 2. Professions in advertising. [Ipodeccuu B pekname.
Exercise 70. Use the above text and new vocabulary to present a topic about
professions in Advertising (Use no less than 250 words).

Text 6. Business style. Dress code.

Dress codes can be difficult to decipher, so here’s a breakdown of common dress
codes in business culture. From casual to business casual to formal attire, each dress
code has its own guidelines and expectations. We’ll dwell on some of the most
common dress codes in business environment.

o Casual dress code i1s the most relaxed dress code, allowing for comfortable
clothing like jeans, t-shirts, and sneakers.

o Business casual dress code is a step up from casual and is often seen in office
environments, with nice khakis or dress pants paired with a collared shirt.

o Formal dress code requires suits, ties, and dresses, with traditional business
colors like black, navy blue, gray, or brown.

Casual Dress Code

The casual dress code is the most relaxed and informal dress code. It allows
individuals to feel comfortable while still looking presentable. This dress code is
suitable for informal occasions where there is no strict dress requirement.

For men, casual attire typically includes jeans or khakis paired with a t-shirt or a
casual button-down shirt. Sneakers or casual shoes are the preferred footwear.
Women can opt for jeans, skirts, or dresses paired with a stylish top. Comfortable
shoes such as sandals or sneakers are appropriate for casual dress.

It’s important to note that while casual dress allows for comfort and informality, it’s
still essential to maintain a neat and clean appearance. Avoid clothing with offensive
graphics or slogans and ensure that your clothing fits appropriately.

Business Casual Dress Code

Business casual dress code strikes a balance between professional attire and casual
comfort. It is commonly observed in office environments and certain professional
settings. While the specifics may vary depending on the company, the general
guidelines remain consistent.

For men, business casual attire typically includes nice khakis or dress pants paired
with a collared shirt. Ties are optional but can add a touch of formality. Dress shoes
or loafers are the appropriate choice for footwear.

Women have more flexibility in their business casual outfits. Dress pants or skirts
paired with a fashionable top are common choices. Heels or dressy flats can complete
the look. It is important to dress modestly and avoid overly revealing or flashy
clothing.
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Remember, each workplace may have its own interpretation of business casual attire.
It 1s always a good idea to observe and follow the dress code guidelines set by your
employer or the specific event you are attending.

Formal Dress Code

The formal dress code is a sophisticated attire that is typically reserved for special
events and occasions. It requires individuals to dress in a more elegant and
professional manner. For men, a business suit with a tie is considered appropriate for
formal dress code. The suit should be in traditional business colors such as black,
navy blue, gray, or brown.
Women, on the other hand, have more flexibility when it comes to formal dress code.
They can opt for a business-style dress with heels or a business suit. It’s important for
women to choose dresses or suits that are tailored and well-fitted for a polished look.
When dressing in formal attire, it is important to pay attention to the details. Men
should ensure that their suit is well-pressed and the tie is neatly tied. Women should
focus on accessorizing their outfit with appropriate jewelry and carrying a stylish
handbag. Overall, the formal dress code calls for a refined and sophisticated
appearance. Benefits of the Formal Dress Code:

o Exudes professionalism and sophistication

e Sets a formal and respectful tone for the event or occasion

o Allows individuals to showcase their sense of style through elegant attire

o Creates a more formal and organized atmosphere

e Provides a clear dress code guideline for attendees
Formal dress code allows individuals to make a memorable impression with their
polished and refined appearance.

Black Tie Dress Code

The black tie dress code is one of the most formal dress codes, typically reserved for
prestigious events and formal occasions. It requires both men and women to adhere to
specific guidelines to ensure an elegant and sophisticated appearance.

For men, a tuxedo is the standard attire for black tie events. This includes a black or
midnight blue dinner jacket, a formal white shirt, black trousers with a satin stripe, a
black bow tie, black dress socks, and black dress shoes. A cummerbund or waistcoat
is also commonly worn to complete the look.

Women have more flexibility in their black tie attire options. Floor-length evening
gowns are the traditional choice, but shorter, fancy dresses are also acceptable as long
as they are not too casual. Neutral or dark colors are preferred, and the attire should
be accessorized with formal jewelry and evening shoes.

The black tie dress code exudes an air of sophistication and elegance, making it
perfect for gala dinners, awards ceremonies, charity balls, and other high-profile
events.

Yocabulary:
decipher [d1'sarfo] — pacmmdpoars, pazodparbes
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breakdown — ananmu3, pa3OuBKa Ha Kareropuu, paz0op, pacmudpoBKa; ymaluok,
paspyIiieHue

attire — Hapsi, ofesTHUE

dwell on — ocTaHaBMUBaTHCA HA YEM-TO, TOAPOOHO pa3odOpaTh

allows for — mo3BonATH,

khakis — Oproku 1iBera xaku

dress pants — knaccuueckue, crporue Oproku; dress shoes — kimaccuyeckue \
MonenbHbie Tydun, dressy flats — HapsgHbie Tydu 6e3 kKabiayKoB, OaneTKu

opt for — npubErHyTh K, cienarb BIOOP B MOJIb3Y

tailored and well-fitted — mojorHaHHBIN ¥ XOPOIIO CHASIIINI

strike a balance — mogBecTH UTOT, COOIIOCTH OaJIaHC

appropriate — MOAXOIAUINHN, HaAJIEKAIIUM, COOTBETCTBYIOIIUA

flashy — sipkuii, ByabrapHbIi

sophistication [sa'fistr'’ke1f(9)n] — yTOHYEHHOCTbD, U3BICKAHHOCTH, HCKYIIIEHHOCTh
exude [1g'zju:d] — n3my4aTs, pacnpoCTpaHATh BOKPYT Ce0s, BBIJCISITH CKBO3b ITOPHI
tuxedo [tAa‘ksi:dou], dinner jacket — cMOKuHT

satin stripe — aTJIaCHBIN (HE CAaTUHOBBIN!) Tammac

high-profile — ctaTycHbIi, KpyTHEHIINIA, MEAUWHBIHI

Text 7. Business acquaintance. /le;ioBoe 3HAKOMCTBO

Nobody will know what a good person you are or what a great product you have
created until you tell them about it. And for this it is necessary to establish new
business contacts.

It is best to establish useful professional contacts at large thematic events -
conferences, exhibitions, meetings of employers with students, professional master
classes. It's good if you are a professional yourself and you have something to share.
If you have no work experience, or you have decided to change the field of activity,
or have not worked for a long time for various reasons, you probably think that you
have absolutely nothing to interest a potential employer. You feel like an impostor
who will certainly be exposed and politely rejected.

Do not despair. There are some simple and working ways to get the attention of the
people you want, even if you have nothing to brag about.

Test the waters

Much depends not so much on your self-presentation as on your desire to get to know
the interlocutor as best as possible. Getting to know a potential employer is like a first
date, where you just look at each other. If it turns out that you do not suit each other
at all, well, it's good that you quickly figured it out. You can immediately start
looking for someone more suitable.

Ask questions instead of retelling your own resume. Think in advance what is
important to you and what is unacceptable in your future work. Be interested in
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project details and company policies. It will feel awkward at first, but it will quickly
pass.

Show genuine interest

Do not ask questions that can be answered yes, no, or “I have been with this company
for three years”. You don't need data. You need a conversation to remember. Do not
forget that every person, even of the highest rank, wants to be heard and understood.
The trouble is that in most cases we listen to the interlocutor in order to answer and
say what we think. Suppress this desire in yourself and just listen. While answering,
repeat what you heard in other words and ask a new question.

From the moment you approach the interlocutor, he expects you to start presenting
yourself. When he sees that you are listening to him, without trying to draw attention
to your own person, he will thankfully tell you whatever you want.

Think about what you can offer to the interlocutor

Even if you've never worked, you still have a lot to offer. The main thing that your
future manager wants to know about you is how you can be useful. Therefore, do not
start communicating with a potential employer by asking about salaries and working
conditions.

If he sees you as a worthy candidate and wants to get you on his team, you can
probably negotiate acceptable terms. But first, think about what you can give your
employer.

Take your time and do not impose

If you managed to strike up a conversation with the person you are interested in, do
not start planning your future relationship and do not offer to meet tomorrow morning
to continue the conversation. All that is required of you is to be liked here and now.
In the future, this will play into your hands.

Don't show your strengths and weaknesses right away

In an effort to please, you do not need to demonstrate all your merits at once. Your
interlocutor will mentally compare himself with you, and it will not be very pleasant
for him to lose in this comparison. Throwing yourself to the other extreme and
showing self-doubt is also not worth it. Just don't hide the fact that you would like to
improve your qualifications and learn something new.

By acknowledging your weaknesses, you give your opponent the right to his own
imperfections. Both of you will relax and your conversation will become more casual.

Vocabulary:

establish contacts — ycTaHaBiIuBaTh KOHTaKThI, HATAJAUTh CBA3HU, 3aBECTH 3HAKOMCTBA
interlocutor [ mta'lpkjota] — cobeceHUK, KOHTAKTHOE JIUIIO

imposter - [Im'posto] — oOMaHIIMK, caMO3BaHEI]

test the waters — nmpourynare nouBy
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be exposed — 30ecs OBITH pa300IaYeHHBIM \ PACKPBITHIM; MTOJIBEPTaThCsl, HAXOIUTHCS
10/l yIpO30H

awkward ['o:kwod] — HeykITIOXKUH \HEYKITIO)KE, HEJIOBKUH \ HEJIOBKO, 3aTPYIHUTEIHHO
unacceptable — HempuemeMo (-bIii)

suppress — OJABJIATh, IPECEKaTh, YICPKUBAThH

strike up a conversation- 3aBsi3aTh/Ha4aTh Pa3roBOP

play into your hands- cbirpaer Bam Ha pyKy

merit - 3aciyra

extreme - KpauHOCTh

immediately [1'mi:diotli] — HeMeMIeHHO, HETTOCPEICTBEHHO
to impose - HaBsI3bIBATH\CA

acknowledge — mpu3HaBaTh, MOATBEPKIAThH

Grammar Practice. Word order the sentence.

B anmmiickoMm si3bike OCHOBHOM TMOPSIOK CIIOB MOXHO omucarh Gopmyiioi: subject
— verb — object (momexariee — ckazyeMoe — JOTIOJIHCHHE).

[Tpumep: Mary reads many books. — M»apu ynuTaeT MHOTO KHHT.

. [Momnexarniee — 3TO CyIIECTBUTEIBHOE UM MECTOMMEHHE, KOTOPOE CTOUT B Hayaje
npenoxeHus (kro? — Mary).

CkazyeMoe — 3TO IJ1aroji, KOTOpPbIM CTOMT IOCJe MOoJJIekalero (4to Aenaer? —
reads).

. JlomosmHeHue — 3TO CYyIIECTBUTEIbHOE WJIM MECTOMMEHHE, KOTOPOE CTOHUT IOCIe
raroina (uro? — books).

B aHmmiickoM A3bIKE OTCYTCTBYIOT MaJ€kKH, IOITOMY HEOOXOIMMO CTPOro
coONOaTh OCHOBHOW TMOPSIIOK CJOB, TaK KaK YacTO 3TO EAMHCTBEHHOE, YTO
yKa3bIBaeT Ha CBS3b MEXKIY CIIOBAMHU.

B yTBepauTeabHBIX NPeII0KEHUIX MTOIJISKAIIee OOBIYHO CTOMT HA MEPBOM MeECTe
nepe CKa3yeMbIM U MOXKET OBITh BBIPAKEHO:

CylIeCTBUTEIbHBIM (C apTukieM uiau 6e3) - Students spend time in the fast-food
restaurants.

mectoumenuneM — They spend time in the fast-food restaurants.

unpunutTuBom — To eat fast-food is not healthy.

repynauem — Eating vegetables and fruit is healthy.

Cka3yeMoe CTOUT Ha BTOPOM MeCTe MOXET ObITh BBIPAXKEHO:

OHMM CMBbICJIOBbIM [iarojiom (Students spend free time in the fast-food
restaurants.)

HECKOJIBKMMM TJIarojlaMM BO BpPEMEHHBIX (GOpMax ¢ BCHOMOTAaTEIbHBIMHU
IJ1arojiaMu, Moclie KOToporo ujaer ocHoBHOH (Students are writing test now. Students
have already written test.)

Yacrtuia not B OTpHUIATEIBHBIX MPEATIOKECHHUSIX TOXXE BXOIUT B COCTAB CKa3yeMOoro.
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(To eat fast-food is not healthy).

JloTlosTHEHUE, €CIM OHO €CTh B TPEUIOKCHUH, CTOMT Ha TPeThbeM MecTe U Kak
NPABHJIO, BBIPAXKECHO JPYTUM CYIIECTBUTEIBHBIM U YIIOTPEOJISICTCS MOCIE CKa3yeMOro
(Students spend time in the fast-food restaurants).

Exercise 71. Make and translate sentences.

1. usually / at 10 o'clock / out of the garage / in the morning / drives / his bike /
Fred

a shower / after dinner / often / Mrs Lewis / takes

a parking place / near the library / we / find / seldom
to/1/on/a/night-club / sometimes / Saturdays / go

fly / my parents / to Australia / sometimes / I / in winter / and
enjoys / very much / swimming / in the pool / always / Mary
hardly / last year / could / skate / I

1s / near / house / there / new / a / our / cinema

9. got/my / problems / I/ with / have / home-task / some
10.well / think / your / very / I / don't / sister / drives

11.to / parents / once / the theatre / month / my /a/ go

12.his / car / two / ago / Jim / sold / years

13.necklace / can’t / anywhere / Cindy / her / find

14.been / to / India / Mike / has / year / already / this

15.lunch / never / weekdays / she / has / on

i A

Tema 3.1. IlousiTue 0 pexkiiame, onpeaeaeHue, 3a1a44 U poJib B COLIUyMe.
Text 8. The concept of advertising. IlonsiTue 0 pexiame.

Initially, advertising comes from the Latin words ‘reclama’ (shout out) and
‘reclamare’ (respond, demand). Advertising is a component of marketing. These two
terms are not the same thing. Marketing is the broad process of researching
consumer needs, collecting and evaluating data related to those needs and developing
strategies for reaching consumers, of which advertising is a strategy that is used.
Advertising strictly refers to the process of reaching potential customers in an
effort to make sales. Advertising is also known as mass selling. It is not as effective
as personal selling but it does facilitate communication with a large number of
potential buyers at a time.

Advertising 1s aimed at a group of persons and not at an individual. But it is not for
the whole general public because all the members of a society do not make up the
target group. Many may not be in the habit of purchasing advertised goods. The
message of advertising is designed to arouse the demand of the target group, but it is
a general mass communication to potential customers. The communication may take
the form of visual or oral messages for the purpose of informing and influencing the
public, i.e. the target group.

57



Advertising is a commercial transaction involving payment to a third party, i.e. one or
more of the media. Advertising is paid communication because the organization for
whom the advertisement is made pays the fees and charges for the services rendered
by various media.

Advertising is a process which gives information to the public about the product. It is
persuasive, controlled, identifiable, and influences the targeted audience. The
advertising message is persuasive and informative enough to motivate potential
customers. It is only when it is persuasive and creative that it would increase sales.
The time, place, message and direction of advertising are controlled to make them
effective and purposive. The selection of the medium, message and time is carefully
done to achieve the most economical results. The controlled element distinguishes an
advertisement from publicity because, in the latter case, the control technique is not
applied; but in the former case, the control function is a vital necessity. The message
and presentation of an advertisement should be recognized by receivers or customers.
Advertising aims at a target group. Although it does not distinguish between target
and non-target group, it is designed to influence the target group. The desire,
purchasing power, status, entertainment elements and attractiveness to suit the target
group are considered while framing an advertisement.

Vocabulary:

reach — nocturarb, JOOUTHCSI BHUMAaHUSL, JOTIHYTHCA 710

refer to — kacaTbcs, OTHOCUTHCS K, O3HA4aTh, CCHUIATHCS

facilitate [fo'silitert] — obneruars, comeicTBOBaTh

aimed at — HanpaBJIEHHBII Ha, HALIEJIEHHBIN HA, PACCUUTAHHBIN Ha

be in the habit of doing smth. — imeTs NpUBBIYKY UTO-TO AENIaTh

purchase — nokymnare, IpuOOpPETATH

transaction — cjienka, TpaH3aKIUs

render a service — oka3aTh yClIyTy

purposive — mpeTHaMepEeHHBIH, CIyXaIllui OpeAeICHHON ENH, TIeIeHAPaBICHHBINA
distinguish from — ornuuare ot, distinguish between — mpoBoaWTH T'paHb MEXIY,
pas3angaTh MEXKIY

recognize — y3HaTh BHEIIIHE, IPU3HABATh (YTO-J10, KOTro-Jio.)

frame — co3naBaTh Kapkac, CTpyKTypUpOBaTh, KOMIIOHOBATh

Grammar Practice. Interrogative sentences.

Oomme Bonpocskl (General Questions) 3anai0Tcst cOOECETHUKY € LETBIO MOTYYUTh
NOJTBEPKICHUE WM OTPULIAHHE BBICKA3aHHOW B BOIPOCE MBICIU M, TAKUM 00pa3oM,
TpeOyIOT OoTBeTa 0a wiu Hem. OOIIME BOMPOCH MPOUZHOCATCS C MOBBIIAIOLIEHCS
WHTOHAIIMEH, T.e. C TMOBBIIIEHUEM ToJioca B KoHIE mpenioxeHus. Do you speak
English well? (Bol xopomo ropopure no-anrimiickn?). Can you translate this
article? (Bbl MoxkeTe 1M BbI IEPEBECTH 3Ty CTATHIO?).
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B anrmiickom si3bIKe, KpOME MOBBIMIAIOIICHCS UHTOHAIIMU, 00IIKME BOIIPOCHl UMEIOT
HNOPSIIOK CJIOB, OTIIMYAIOLIEHCS OT MOPSIKa CJIOB HOBECTBOBATEIBHOTO MPEI0KEHHUS.
DTO OTAMYUE COCTOMT B TOM, UYTO BCIOMOTAaTEJbHBIM WM MOAAIBHBIN IJIaroi,
BXOJSIIMA B COCTaB CKa3yeMOro, CTaBUTCA B Haudalie NPEMJIOKEHUS TNepea
nomiexammuM. Ckazyemoe, TaKuM 00pa3oM, pacuIeHAETCs Ha JIBE YaCTH, OTJCIIIeMbIC
oJlHa OT apyrou mojiexamuMm. Korga B cocTaBe cka3zyeMOro HET BCIIOMOTaTeIbHOTO
rarosia, T.€. KOorja ckazyeMoe BbIpaxeHo raroioM B Present unu Past Indefinite, To
nepea  MOJICKAIMM  CTaBATCS  COOTBETCTBEHHO  (hopmbl do (does) win did;
CMBICIIOBOH € IJ1aros ctaButcs B popMe nHGuHUTHBA (0€3 t0) mociie MojIeKaIlero.
[Topsimok oOCTaldbHBIX UICHOB TNPEMJIOKEHHUS OCTAeTCs TaKoM e, Kak U B
MOBECTBOBATEILHOM MpeuiokeHnu. Korna B cocTaB ckazyeMoro BXOIAT JBa WU TPU
BCIIOMOTATEJIbHBIX IJIaroJia, TO TOJIbKO MEePBBIA U3 HUX CTABUTCS MEPE MOMAJICKAITUM:
He has been working since morning. Has he been working since morning? The
work will have been done by 5 o'clock tomorrow. Will the work have been done
by 5 o'clock tomorrow?

Ckazyemoe, BbIpakeHHOe miarojamu to be u to have B Present wim Past Indefinite,
crasutcs nepen nomnexamuM: He is in Moscow. Is he in Moscow? She has a large
flat. Has she a large flat?

OTtBeThl Ha 00ITME BOMPOCHl OOBIYHO JalOTCs B KpaTkoil ¢opme. OObuHON (hopmon
OTBETOB SIBJISIFOTCSI OTBETHI, cocTosre u3 Yes win No, MoJieKaliero, BEIpa>keHHOTO
COOTBETCTBYIOIIUM MECTOMMEHHUEM, U BCIIOMOTATEIBLHOTO MJIM MOAAJIBHOTO IJlarosia.
B orpunarenbHOM OTBETE YacTHLA NOt OOBIYHO CIMBAETCS C BCIIOMOTAaTeJIbHBIM HIIN
MonasbHbIM ImaroioM: Do you speak English? Yes, I do. No, I don't.Is he resting?
Yes, he is. No, he isn't. Can you swim? Yes, I can. No, I can't.

OtpunarenbHass  ¢opma  0o0LIMX  BONPOCOB  oOpaszyercs HOpU  IOMOIIU
Y4acTHUI[I NOt, KOTOpasi CTABUTCA MOCJIE MOAJIEXKAILIETO IEePE, CMBICIOBBIM IJIATOJIOM.
B pasroBopHOi1 peun yacTuiia not CIMBAETCA ¢ BCIIOMOTATEIbHBIM WJIA MOAAIBHBIM
miarojgoM. OO1iue BOMPOCH B OTPULIATENIBHON (opMe BBIPAXKAIOT YAUBICHUE U
COOTBETCTBYIOT B pPYCCKOM A3BIKE BOIIPOCAM, HAYMHAIOIIHUMCS
c pazee? unu Heyxceau? Don't you know him? Heyxean Bbl ero He 3Haerte?
Haven't you seen him? Pa3Be BbI ero He Buaeau?

B orBerax Ha o0mmMe BOMPOCHI B OTpHUIATENBHONW (opMe cleayeT obpaliarh
BHUMaHHUE Ha Pa3HUIly B yIMOTPEOIICHUU NO U yes B aHTIIUKACKOM SI3bIKE U Hem U 0d B
PYCCKOM sI3bIKe. B aHTTTUICKOM SI3BIKE B YTBEPIUTECIEHOM OTBETE BCETNIa CTOMT yes, a
B OTPHUIATEIILHOM — NO. B pycCKOM SI3bIKE Hem MOXKET CTOATh KaK B yTBEPIAUTEIHLHOM,
Tak U B oTpunaresbHoM otBete: Didn't you speak to him yesterday? Passe BbI He
roBopusii ¢ HuM Buepa? Yes, I did. Her, roBopui. No, I did not. Her, He roBopuI.

Cnenuanbable  Bonmpocbl  (Special Questions)  BONpPOCHl HAYMHAIOTCS €
BOIIPOCUTEIBLHOIO CJIOBA (MJIM TPYIIBI CIOB), 3aMEHSIOIIET0 TOT WICH MPE/JI0KEHMUS,
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K KOTOPOMY OTHOCHUTCS Bompoc. OHM HaumHaroTcs ciioBamu who? kmo? what? umo?
kaxoti? which? xomopuwiii? when? xozoa? where? 2oe?

kyoa? why? nouemy? how? xkax? how much? cxonvko? how long? xax 0oneo?
ckonvko epemenu? u aAp. CrenuanbHble BOMPOCHI MPOU3ZHOCATCS C MOHIKAIOLIEHCS
MHTOHAIMEH, T.€. C MOHIKEHUEM T0JI0Cca Ha MOCJIETHEM YIapHOM CIIOTE.

[Topsiiok CIIOB B CHEIMANBHBIX BOIIPOCAX TAaKOH ke, Kak U B o0IuX Bompocax (T.c.
BCITOMOTATCIIBHBI WJIM MOJAQJIBHBIA TJIArojl CTOWUT TEpe] TOUICKAINUM), HO B
OTJIMYME OT HHMX IepeJ BCIIOMOTaTeIbHBIM MM MOJAJIbHBIM IJIATOJIOM CTOUT
BOIIPOCUTEIBLHOE CIIOBO WJIM IpyIma cioB. Hampumep, k npennoxenuto The teacher
read an interesting story to the students yesterday. (Buepa npenooaeamensv uuman
cmyoeHmam UHmepecHvlil PaccKa3) MOXHO TTOCTABUTH CIIEAYIOIINE BOIIPOCHI:

1) Bompoc, otHOocsmuiicas k o0ctosaTenbcTBY BpeMenu yesterday: When did the
teacher read an interesting story to the students? Korma npemopaBarens uurtan
CTYAEHTaM HUHTEPECHBIN pacckas?

2) Bompoc, oTHOcsSmMiics K NPEMIOKHOMY KOCBEHHOMY JIONOJHEHUIO to the
students: To whom did the teacher read an interesting story yesterday? (Komy
npenogaBarellb YUTal BUepa HHTEPECHBIN pacckas?)

3) Bonpoc, oTHOcsmuiicS K NpsMOMY JOMOJIHEHUIO an interesting story: What did
the teacher read to the students yesterday? Urto mpernomaBaTesb YuTal CTyJAECHTaM
Buepa’?

4) Bonpoc, oTHOcsmuiics K onpeneneHuto interesting: What story did the teacher
read to the students yesterday? Kakoii paccka3 unrtan cTyneHTam Buepa?

5) Bompoc, otHOocsuuiica k ckazyemomy read: What did the teacher do yesterday?
(Uro nmpenogaBateib Aenan puepa?).

Korma  Bompoc ~ OTHOCHUTCS K  ONPEACIICHUIO, TO  BOIPOCHUTEIIHHBIC
cnoBa what, which, xaxoti, komopuwui, whose ueii, how much, how many cxonvro ct
OAT HEMOCPEACTBEHHO TIEPE CYIICCTBUTEIBHBIMH, KOTOPHIE OHU OIPEACIIIOT, B
OTJIMYHUHA OT PYCCKOTO SI3bIKA, B KOTOPOM COOTBETCTBYIOIIHME BOMPOCUTEIBHBIC CIIOBA
MOTYT OBITh OTIEJCHBI OT OMPEACIAEMBIX CYIIECTBUTEIBHBIX JPYTHMH CJIOBAMHU:
What storyare you reading? Kakoii paccka3Bel uyutaere? Kakoii Bb
yutaete pacckaz? How many books did you buy? CkoibKko KHMT Bbl KyITijIn?

OTBeTbl Ha crnenUalbHBIE BONPOCHl, KAK M B PYCCKOM S3BIKE, HAIOTCS IOJIHBIE C
IOBTOPEHUEM BCEX UJICHOB MPEIJIOKEHUS, JIOTMUYECKH HEOOXOAUMBIX ISl JAHHOTO
orBera. [Ipm 3TOM, K&K M B PYCCKOM S3bIKE, WIECHBI MPEJIOKEHUS, BBIPAKECHHBIC
CYILIECTBUTENIbHBIM, 00BIYHO 3aMeHstoTcsi MmectouMmenusiMu: When did the teacher
read an interesting story to the students? He read it to them yesterday.
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B crneumanbHbBIX BONpOCax OTpULATENbHAs YacTHIla hot CTaBUTCA IMOCTE
nojjexaniero. B pa3roBopHoli peun yactuiia not CIMBaeTCsl ¢ BCIIOMOTaTEIbHBIM
unn MojanbHeiM TarojioM: Why didn't you come yesterday? Ilouemy BbI He
npunim Buepa? What doesn't he understand? Yero on He nouumaet?

Bompocsl k mnomiaexamemy (Question to the subject), koTopbie OTHOCATCS K
NOJIJIeKAILEMY, HAUYUHAIOTCS C BOIPOCUTENBHBIX
MectouMenuit who? kmo? what? yumo? urparomux B BONpOCE pOJb MOIJIEHKAIIETO,
3a KOTOPBIM CIIeJyeT cKazyemoe (Kak BCIIOMOTaTeNbHBIA MIIM MOAJIbHBIN TJIaroj, TaK
¥ CMBICJIOBOW TJIarojl) Ha3bIBAIOTCS BOMpOCAMU K mMoiyiexkaniemMy. B omimuue ot
IpPYTUX  BOIPOCOB, B TaKUX BONpOcax YHOTpeOIseTcs TMOpSAOK  CJIOB
MOBECTBOBATENILHOTO  MpeioxkeHusa.  lmaron  nocine who? what? B ponu
MOJJICIKAIIETO YIOTPEOISETCS, KaK W TIArojl MocCie KMo 1 YMmo B PyCCKOM SI3BIKE, B
dbopme 3-ro nuIa EAMHCTBEHHOTO YHUCIIA.

TOJIeKAIIIEe CKazyemoe JOTOTHEHUE 0bcmoamenbcmeo
Who is reading a book at the window?
Who gave you English yesterday?

lessons
Who came here yesterday?

[Topsimok cIOB MOBECTBOBATENLHOTO TMPEUIOKEHHUS YIOTPEOIsIeTCsT TakkKe B
BONPOCAX, OTHOCSIIMXCA K ONPENEJICHUIO0 TMOAJekalero. Takue BOIPOCHI
HAYMHAIOTCS C BOTIPOCHUTEILHBIX
mectouMeHuit what? xaxoii? which? xomopuwiii? whose? ueii? how much? how man
y? cxonbko? 3a KOTOPBIMH HEMOCPEACTBEHHO cienyeT nojuiexanie: What book is
lying on the table? Kakas knura nexur Ha crone? How many students work in that
laboratory? Ckoibko CTYI€HTOB paOoTaeT B 3Toi tabopatopuun?

OTBeTHI Ha BOIIPOCHI, OTHOCSIIHNECS K MOJICKAIIEMY WIIH €T0 ONPeeICHNI0, OOBITHO
naroTca B Kparkoil gopme. OHM COCTOST U3 MOMJIEKAIIETO (CYIIECTBUTEILHOTO HIIU
MECTOMMEHUSI) U CKa3yeMOTO, BBIPAKEHHOTO BCTIOMOTATEIbHBIM WA MOJIAIBHBIM
IJ1arojoM, BXOISAIIMM B cocCTaB ckazyemoro Bompoca. Who is standing at the
window? My sister is. Who can do it? I can. Who gives you English lessons? Ann
does.

AabrepHaTtuBHbIii Bonipoc (The Alternative Question) npencrasisier coboil nBa
o0IKUX BOMpOca, COEAMHEHHBIX COO30M Or. Bropoil Bompoc 0O0bIYHO OBbIBaeT
HETOJHBIM. AJIBTEPHATHUBHBIE BOMPOCHI OOBIYHO IPOU3ZHOCATCA C IIOBBIIIEHHUEM
rojoca Tiepel COK30M Or U C TOHIKEHHEM ToJioca B KOHIIE TMPEIOKEHUS Ha
nocieaHeM yaapHoM ciore. Did you spend your vocation in the Crimea or (did
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you spend it) in the Caucasus? Bbl npoBesin otnyck B Kpboimy nim Ha KaBkase?
Is he resting or (is he) working? OH oTabixaeTt uiau padoraer?

XOTs aJIbTEpPHATUBHBIE BOMPOCHI HAUMHAIOTCS C BCIIOMOTATENIbHOIO IJlarojia v, TaKUM
o0OpazomM, sIBsIOTCS 1Mo opMe OOITUMHU BOITPOCAMHU, OHH IO COJEPKAHUIO SBIISIIOTCS
CIICIMAIBHBIMU BOMPOCAMH, MOCKOJbKY OHHU OTHOCSTCS K KaKOMYy-HUOYIb YJIEHY
peJIoKEHUS. AJIBTEPHATUBHBIE BOMPOCHI MTOATOMY TPEOYIOT TaAKUX KE OTBETOB, KaK
U CTeIralbHbIe BOIPOCHI, T.€. MOJIHBIX 0TBeTOB. Do you like tea or coffee? I like tea.
Korma anbrepHaTwBHBIM BOMPOC OTHOCUTCA K TOIEKALIEMY, TO BTOPOMY
MOJJIeXKAIEMY BCETa MPEAIIeCTBYET BCIIOMOTATENIbHBIA WM MOJAQIbHBIA TJIaroll.
Takoit Bompoc TpeOyeT KpaTKOro OTBETa, KaK W BCSIKUN CHEIUAIbHBIM BOMIPOC,
oTHOocsimuica K nojiexaniemy: Did you speak to them, or did the manager? The
manager did. Will you go there, or will your wife? My wife will.

AJbTEpHATUBHBIE BOMPOCHI MOTYT TaK)K€ HAYMHATHCS C BOMPOCHUTEIHHOTO CIJIOBA.
Takue BOMPOCHI COCTOST W3 CIHEIUAIBHOTO BOINpPOCAa U CIEAYIOMMX 3a HUM JIBYX
OJTHOPOJHBIX WICHOB MPEMNJIOKEHUS, COCAUHEHHBIX coro30M or: Where did you
spend your leave: in the Crimea or in the Caucasus? e BbI npoBeJin OTIYCK: B
Kpbimy nwiin na KaBkaze?

Paznenurensubiii  Bompoc (The Disjunctive Question) npencrasiaser coboi
YTBEPJIUTEIBHOE WM OTPULATENBHOE MPENJIOKEHUE, K KOTOPOMY MPHUCOEIUHEH
KpaTKuil OOIIMII BOMPOC, COCTOSAIIMNA M3 COOTBETCTBYIOLIETO MECTOMMEHUS U TOTO
BCIIOMOTATEJIbHOTO WJIM MOJIAJIBHOTO IJIaroiia, KOTOPbI BXOAUT B COCTaB CKa3yeMoOro
MOBECTBOBATEJILHOIO MpeUIoKeHusl. Ecin ckazyeMoe CTOUT B YTBEPAUTENbHOU
dopme Present miin Past Indefinite T.e. B ero coctaBe HET BCIIOMOTaTeILHOTO IJ1arona,
TO B KpaTKOM BONpOce YNOTpeOisitoTcs cooTBeTcTBEHHO (opMbl do (does) nim did:
You speak French, don't you? Bbl roBopurte no-gppanmyscku, He npasaa ju? He
hasn't returned from Moscow yet, has he? On emé He BepHyJica u3 MOCKBBI, He
npasaa jau? PasnenurenbHble BOIPOCH! 33al0TCS B TOM CiIy4ae, KOrja rOBOPAILIUA
KEJIaeT  MOJYYUTh  TOATBEPKICHUE  BBICKA3bIBaHUSA,  COJEpXKAIIErocss B
MOBECTBOBATEILHOM MpeaiiokeHn. Korma roBopsimuil 0XKUJAeT YTBEPIAUTEIBHOTO
OTBETa, TO BONPOCY MPEAIIECTBYET  YTBEPAUTEIBHOE  MPENJIOKEHHE, a
BCIIOMOTATENIbHBIA WM MOJAJIBHBIA IJarojl B  BOIPOCE YNOTpeOiseTcs B
otpuiiarenbHo popme. Ecim xe roBopsiuil 0XXUAAET OTPUILIATEIBHOTO OTBETA, TO
BONPOCY MPENLIECTBYET OTPULIATENBHOE MPENJOKEHUE, a BCIOMOTaTENIbHbIA WU
MOJIaJIbHBIN [J1aroy1 B BOIpoce ynoTpedisercss B yTBepauTenbHo Gopme. KpaTkuii
0OIIMif BOIIPOC COOTBETCTBYET B PYCCKOM SI3BIKE CJIOBAM He Npasoa au? He makx au?
oa? llepBasi yacTh pa3AeIUTEIBLHOTO BOIPOCA MPOU3ZHOCUTCA C TMOHUXKAIOLIEHCs
WHTOHAIIMEW, a BTOpasg 4YacTh — C IMOBBbIIIAIONICiics uHTOHaIMel. She is very
busy, isn't she? Ona ouensb 3aHsTa, He mpasaa jJu? She isn't very busy, is she? Ona
HE OYCHb 3aHATA, He mpasaa Ju? OTBEThl HA PaCWICHEHHBIE BOIIPOCHI, KAK U HA BCE
oO1ue BOIMPOCHl, OOBIYHO OBIBAIOT KPAaTKUMHU M MOTYT BbIpaXkaTh KakK COIJIacue ¢
TOBOPSIIUM, TaK U HECOIIACUE C HUM:
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BOIIPOC

OTBeT, BhIpaKarOLINM

Cornacue ¢ Hecornacue ¢
TOBOPSIIIIM TOBOPSIIUM
A. Bonpocy npedwiecmeyem Yes, he does. No, he doesn't.

ymeepoumeibHoe NpeoloHCeHUe:

Your friend speaks English,
doesn't he?

Ja, roBopHUT.
No, he doesn't.
Jla, HE TOBOPHUT.

Hert, He roBopur.
Yes, he does.
Her, rosopwur.

Bam npusitens roBoput
MO-aHIJIMMCKY, HE TIPaBaa JIn?
b. Bonpocy npeowecmeayem
ompuyamenbHoe npeonodiceHue:
Your friend doesn't speak
English, does he?

Bam npusitens He TOBOPUT
M0-aHIJIMHACKH, HE TIpaBaa Ju?

Kak BuaHO W3 TIpHBENEHHBIX NPUMEPOB, B OTBETAX HA BOMNPOCHI C
IPEALIECTBYOIMMH OTPULATEIbHBIMU MPEIJIOKEHUSAMH CYLIECTBYET PACXOKICHUE B
yHOTPEOJECHNY NO U yes B aHIJIMHCKOM SI3bIKE M Hem U 0a B PYCCKOM si3bike. B
AHITIMHACKOM SI3BIKE NO MOXET CTOSATH TOJIBKO B OTPHUILIATEIBHOM OTBETE, a yes — B
YTBEPJUTEILHOM OTBETE, B TO BpPEMs KaK B PYCCKOM S3BbIKE Oa MOXKET CTOSITh B
OTPULIATEIIBHOM OTBETE, & Hem — B YTBEPAUTEIBHOM.

Exercise 72. Ask general questions to the sentences.

Example: Mary grows beautiful flowers in the garden.
(Mbpu BeIpalBaeT KpacuBbIe IBETHI B cany.) — Does Mary grow flowers in the
garden? (Mbapu BeIpaluBaeT IIBETHI B caay?)

The weather is cold today. (Ceromus xonoanas noroza.) — Is the weather cold today?
(IToroma xomoaHast ceroaHs?)

John was tired after work. (/I»xon ycrain nocie paGoThl.)

We live in a small town. (MblI ’)xuBeM B MaJIEeHHKOM TOPOJIKE. )

Summer has started at last. (JIeto Hauanock, HakOHEI-TO.)

They have already left. (Onu yxe yuuim.)

My parents got married in Paris. (Mou pogutenu noxkenunucs B [lapuxe.)
She can lose her temper easily. (OHa MOXeT J€TKO BBIUTH U3 CeOs1.)

The party will start in time. (Beuepunka HadHEeTCsI BOBpEMSI.)

The dogs are sleeping. (Cobaku crsit.)

The umbrella was broken. (30HT ObLT clTOMaH.)

WA R WD =
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10.He always gives money to homeless children. (OH Bcerma naer aeHbI'H
OeCTIPU30PHBIM JIETSM. )

Exercise 73. Ask special questions.

Example: I am interested in psychology. (What...?) (5l uHTepecyrOCh ICUXOJIOTHUEH. )
— What are you interested in? (Uem b1 uHTEpECYeIBCA?)

A strange man came here last night. (When...?) (Ctpannblii ye10BeK MPUXOIUI CloAa
npouuioi Houbto.) — When did the strange man come here? (Korna npuxogun crona
CTpaHHBIN YEJIOBEK?)

1. The twins were born in June. (When...?) (bnusHensl poawiuch B HIOHE.)
(Korga...?)

2. We had a great time in Disneyland. (Where...?) (MbI KJIacCHO pOBEIN BpEeMsI
B lucueiimnune.) (Ine...?7)

3. Mr. Black can play chess very well. (How...?) (Muctep bk ymeer urpath B
maxmarbl oueHb xopoio.) (Kak...?)

4. The salad is not fresh. (Why...?) (Canar necsexuii.) (ITouemy...?)

5. My wife prefers juice to tea. (Who...?) (Mos xeHa OpeInoynuTaeT COK BMECTO
yas.) (Kto...?)

6. Tom orders Japanese food every Friday. (What...?) (Tom 3aka3biBaer
SITIOHCKYIO €11y KaXXyto narauiy.) (Yro...?)

7. 1 meet a lot of people at work. (Where...?) (S BcTpeuaroch CO MHOTUMH
monapMu Ha padore.) (I'ne...?)

8. They will have lunch at home. (Where...?) (Onu OymyT obGenmath moma.)
(Tme...?)

9. The film has just started. (What film...?) (®unsMm Tompko uTo Havascs.) (Kakoit
buibMm...?)

10.1 have been to the doctor. (Where...?) (5 611 y Bpaua.) (I'me...?)

Exercise 74. Ask alternative questions.

Example: Nick wants to become a lawyer. (Huk xouet ctars ropuctom.) (a waiter -
odpurmant) — Does Nick want to become a lawyer or a waiter? (Huk xoder crarh
FOPUCTOM W OPUITHAHTOM?)

There are five eggs in the fridge. (B xonogunbauke 5 sawuil.) (ten — gecsats) — Are
there five or ten eggs in the fridge? (B xonomunsuuke 5 unu 10 sui?)

1. He will study French in Canada. (On Oynet usyuars ¢paniryzckuii B Kanane.)
(German — HEMEIIKHUIA)
2. They are football fans. (Onu — gyr6onbubie Qanarsl.) (hockey — xokkeir)
3. Her granny can tell fortunes from cards. (Ee 6a0ymika ymeer npencka3biBaTh
no kaptam.) (candles — cBeun)
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8.
9.

10.She wvisited all the museums in Istanbul.

. I have made an apple-pie. (S mpurotoBuia s61ounbIii Tupor.) (a banana cake —

OaHaHOBBIN TOPT)

. Ann bought a nice dress yesterday. (AHg Kynuia KpacuBoe IUiaThe BUepa.) (a

skirt — ro0ka)

. This car was manufactured in Japan. (OTa Mammna Obula TpPOU3BEACHA B

Anonun.) (Germany — I'epmanus)

. They must pay for the taxi. (OHu qo/mKHBI 3amiatuTh 3a Takcu.) (the lunch -

obenm)

The post-office opens at 9. (Ilouta oTkpsiBaeTcs B 9.) (at 8 — B BOceMb)

Fiona and John paint their house every five years. (duona u [[»xoH kpacst
CBOM JIoM Kaxbie 5 jeT.) (their bedroom — ux cranbH:)

(OHa moceruna Bce My3€d B
CramOyre.) (the shops — marazunb)

4. BpiOepute W3 NpaBOil KOJIOHKH BEPHOE OKOHYAHME Pa3EIUTEIBHOIO BONPOCA.
IlepeBenuTe BONPOCHL.

Exercise 75. Choose the second part of the disjunctive question. Translate them.

Example: 1 —e¢

(Ona HeoOmuTeNbHA, HE TaK JIU?)

She isn’t sociable,

Mark was satisfied,

Your kids never argue with you,
Let’s dance,

Tom can dive well,

Helen has washed up,

You don’t trust me,

9. Your mum works as an accountant,
10.1t will be cloudy tomorrow,
11.Betty found a new job,

12.They didn’t sell their car,

e Al e

Our partners must keep their word,

a. mustn’t they?
b. do they?

c. didn’t she?
d. do you?

e. 18 she?

f. won’t 1t?

g. doesn’t she?
h. wasn’t he?
1. hasn’t she?
j. did they?

k. can’t he?

1. shall we?

Text 9. Functions and classification of advertising.

The role of advertising in the life of society is very versatile. Advertising aims at
fulfilling a variety of different purposes.

Advertising Persuades People to Take Action. A quick look at a group of
advertisements will show that they use similar language. Many advertisements are
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direct response advertisements, which are designed to make the viewer take a specific
action now. Words and phrases often used in direct response ads include:

- Buy now - Book now - Click here - Get started

- Try now - Start your trial - Schedule your call

It Teaches People About Products. Another effect of advertising is educating
consumers about specific products and services. In an advertisement prospective
buyers are shown how the product works and how it can solve the problems they face
or at least provide some relief for those problems.
Advertising Influences Consumer Behavior. At its core, the influence of
advertising in everyday life is the power to alter what consumers think and feel. A
successful ad cultivates desire within the viewer and makes his \ her want to buy a
product while minimizing any doubts s\he has about the product. An advertisement
might counter potential doubts in the customer’s mind by mentioning a money-back
guarantee or by offering a free trial.
Ads Can Make Shopping Easier. Advertising can make shopping easier because it
lets consumers know that a retailer carries that product and that they can go there to
purchase it. When shopping for hair care products, a buyer might be confused by the
sheer number of products he encounters. An advertisement showing that a specific
product was designed for his hair texture can make his decision easier because he
trusts that the product will work for his hair.
Advertising Communicates Price and Value. Another important aspect of
advertising is that it communicates a product or service’s price as well as its relative
value. An ad might push viewers to take advantage of a short-term promotion where
they can get a $300 gutter cleaning for only $199 or might communicate that at a
specific store, they can buy designer clothing for half the price they would pay for the
same garments at other retailers.
Advertising eliminates or lessens seasonal fluctuations.
Advertising creates more business for all — Competitive advertising of two or more
manufacturers in the same field expands market; and creates more business for all.
This is exemplified by the fact that not only the use of a particular brand of an article,
say, a portable typewriter, is recommended but the use of the article is vigorously
suggested with the result that more typewriters of different makes are being sold.
Advertising raises the standard of living — It is helping to stimulate desire for better
things. Many of the so-called luxuries of yesterday are today’s necessities, and the
things enjoyed today exclusively by the wealthy may tomorrow be enjoyed by those
of smaller incomes. Advertising, in spreading the news and increasing the desire for
better things and, in many cases, decreasing costs, has rendered great service to
humanity.
There are several branches or types of advertising which can be used by the
companies:

1. Print Advertising - The print media has been used for advertising since long

ago. The newspapers and magazines are quite popular modes of advertising for
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different companies all over the world. Using the print media, the companies
can also promote their products through brochures and fliers.

2. Broadcast Advertising - This type of advertising is very popular all around
the world. It consists of television, radio, or Internet advertising. The ads on the
television have a large audience and are very popular. The cost of the
advertisement depends on the length of the ad and the time at which the ad
would be appearing. For example, the prime time ads would be more costly
than the regular ones. Radio advertising is not what it used to be after the
advent of television and Internet, but still there is specific audience for the
radio ads too.

3. Outdoor Advertising - Outdoor advertising makes use of different tools to
gain customer’s attention. The billboards, kiosks, and events and tradeshows
are an effective way to convey the message of the company. The billboards are
present all around the city but the content should be such that it attracts the
attention of the customer. The kiosks are an easy outlet of the products and
serve as information outlets for the people too. Organizing events such as trade
fairs and exhibitions for promotion of the product or service also in a way
advertises the product. Therefore, outdoor advertising is an effective
advertising tool.

4. Covert Advertising — is also known as “guerrilla advertising”. This is a unique
way of advertising in which the product or the message is subtly included in a
movie or TV serial. There is no actual ad, just the mention of the product in the
movie. For example, Tom Cruise used the Nokia phone in the movie Minority
Report («Ocoboe mHeHUEY ).

5. Public Service Advertising - As evident from the title itself, such advertising
is for the public causes. There are a host of important matters such as AIDS,
political integrity, energy conservation, illiteracy, poverty and so on all of
which need more awareness as far as general public is concerned. This type of
advertising has gained much importance in recent times and is an effective tool
to convey the message.

Vocabulary:

versatile — pa3HOCTOPOHHMIA

relief — obneruenue

core — CyTh, CTEp>KEHb, CEp/ILIeBUHA

alter - U3MEHSTH

retailer — po3HUYHBIN TOPTOBEI]

encounter — HaTOJIKHYThCSI, BCTPETUTHCS S

sheer — camo€, nerkuii, mpo3pavHbINA

gutter — CTOK, CTOYHas KaHaBa, KaHAJIU3aIHs

vigorously — pbsiHO, HACTOMYHBO, PEUTUTEIBHO

garments — oieK1a, OACSTHUEC

fluctuation — kone6aHue, OTKIOHCHUS

exemplify — moaTBepkaaTh IPUMEPOM, OACHSTH, MOATBEPKIAThH
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advent — npurecTBue, HACTyIUIEHUE (TIOXH)

outlet — ToproBast Touka, CKJaj \ Mara3uH pacrpoaaku OCTATKOB MPOTYKIUH
subtly — ToHKO, HEYJIOBHMO, CIIeTKa

integrity — npsiMOTa, HENbHOCTh, MPUHIIUITHAIBHOCTh

guerrilla — moamonpIUK, TApTU3aH

Practice speaking for your learning portfolio.

Topic 3. Functions and classification of advertising. ®ynkuuu u knaccuduxaus
pEKJIaMBbl.

Exercise 76. Use the above text and new vocabulary to present a topic about
functions and classification of advertising. (Use no less than 250 words).

Tema 3.2. Buabl pekJjiambl.

Text 10. Print and media advertising.

Print advertising is a widely used form of advertising. These advertisements appear in
newspapers or magazines and are sometimes included as brochures or fliers. Print
advertisements are only effective when people see them. When people browse
through newspapers and publications, these advertisements should grab the attention
of the potential customer. The decision to buy the product might not be instantaneous,
but it does settle down in their subconscious mind. Next time they see the product in
the market, they are tempted to buy it.

A sizable share of the total advertising budget is spent on advertising in newspapers.
Their messages can be longer than those on the radio and TV and the message may
therefore be more complex and lengthy. Since newspapers are local, they provide
opportunities for direct communication between a product and its local dealers or
distributors. Because newspapers supply news, they offer an atmosphere of factual
information and of currency that may be favourable for some advertising situations.
A disadvantage of using newspapers is that the cost of reaching a national or large
regional market may to be high. In addition, the printed copy does not reproduce the
ad as finely as a magazine does. And consumers do not keep the issue for long
periods of time, nor do they pass it on to others, as they often do with a magazine.

Magazines are a means of reaching different markets, both regional and national, and
of general and specific interest. The primary advantages of magazine advertising are
selectivity of market targets; quality reproduction; long life; and the prestige
associated with some magazines. The quality of magazine reproduction is usually
high. Consumers sometimes keep individual copies for long periods of time, reread
them, or pass them on to others. Some magazines have prestige value. The advertisers
can cover national or large regional markets at a low cost per contact (per individual
reached). Another feature of potential interest to the advertiser is the mood or
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atmosphere created by some magazines. The primary disadvantage is that magazines
lack the flexibility of newspapers, radio and TV. Another disadvantage is the high
cost. Because of the high cost factor, many small advertisers do not employ this
medium. Also magazines have long closing periods, sometimes as long as a month.

Mailers are another type of print ads. These can range from well-designed postcards
to simple paper leaflets. These are usually delivered by the postal workers in people’s
mailboxes. The problem with these mailers is that they get least attention and are
usually considered as junk and thrown away even without reading. To reduce this
occurrence, companies sometimes make use of fliers. These are paper ads which are
handed over to individuals in person. The logic is that if the ad is given to people
personally, they will pay more attention to it, which is actually true to some extent.

Though print advertising is still very popular, with the advent of the Internet, the print
ads in the publications have gone down because Internet has a wider reach online. In
recent years, advancements have been made in technology, and advertising through
the internet and telecommunication has become increasingly popular. But the most
common forms of advertising media, besides print advertising, include TVs, radios,
and outdoor billboards.

TV and radio are two of the most important advertising media known as broadcast
media. Television has become a very important tool to advertise for companies.
Companies can target serials, reality shows, sports events, live events etc. which are
showcased on TV's and understand the demographics of the people watching the TV.
TV channels are anyways classified as news, sports, knowledge, entertainment,
movies, kids etc. This helps advertisers to pick and choose the channel. Thus TV is
one of the most widely used advertising media in the world. Advertising slots are sold
by broadcasting companies and channels based in popularity of TV shows, TRPs etc.
As a tool for marketing and advertising, radio is the most cost effective tool which a
customer can have. Since radios have high penetration and are easy for customers to
buy, they are a good tool for advertising. Radios enable companies to reach out to a
wide range of customers. Since radio cater to the needs of a particular city or region,
it is a good way to advertise based on customers selected from geographic
segmentation. Thus, radio is one of the most effective tools as advertising media.

With the consistent growth in internet penetration, companies have started using
online media for promotion of their goods and services. People are constantly
connected to the internet through social media, website browsing etc. Advertisements
on the internet are commonly referred to as "digital advertising". Digital advertising
has the capability to reach large numbers of people due to the fact that the internet is
widely used and it has the facility to track the advertisements' effectiveness as the
advertisers are able to use cookies and purchase the data of the surfers. Digital
advertising is more engaging and can provide an instant response and possibly a new
customer. By having your product appear at the top of a search engine, it is likely to
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attract new customers to your website. Email ads are also a common form of digital
advertising since they are cost-effective and can be personalized to a target audience.
The growth of digital advertising has resulted in the consumer having unlimited
access to information about products and their competitive prices. The use of digital
advertising has made it easier for smaller businesses to enter the competitive market
with a unique and innovative idea or product. This is because digital advertising is
cost-effective and has the potential to reach a large audience through SMS, social
media chat groups, online ads, blogs, content advertising, affiliate marketing, etc.
Online and mobile media are also overlapping at times as websites can be accessible
both through desktop, laptop and smartphones.

Vocabulary:

instantaneous — MTHOBEHHBIN, CHIOMUHYTHBIA, HEMEICHHBIN
subconscious mind - mogco3HaHue

be tempted — coOma3HIATHCS, MPETBIIATHCS, OBITH UCKYIIIAEMBIM
supply — mocrtaBnaTh, 00ecrneuynBarh, CHa0OXKaTh

currency — 30ecb 1eHCTBUTENbHOCTD, TEKYIIIMA MOMEHT

turn out - oka3arbcs

reproduce - BOCIPOU3BOJIUTh

selectivity - u30upareIbHOCTh

lack — HexBaTka, He XBaTaTh, UCIBITHIBATH HEJJOCTATOK

leaflet - mucToBka

junk — mycop, 6apaxJio, XJiamMmbe

occurrence — siBJICHUE, YaCTOTAa MPOSIBICHHUSI, CITydaid

to some extent — B HEKOTOPO# CTEIIEHU

target — BBIOMpATh MUIIEHBIO

penetration — MPOHUKAHUE,

enable — mo3BosATh, JaBaTh BO3MOXKHOCTB \ IIPABO

advertising slots — pekiamMHbIi CI0T, peKjIaMHas naysa

facility — yno6¢ctBO

affiliate marketing — mapTHepckuii MapkeTuHTr, adGUIMpPOBaHHBI MAPKETUHT
overlap — 4aCTHYHO MEePEKPHIBaTh, HAKIIAJBIBATHCS APYT HA IpyTa
Practice speaking for your learning portfolio.

Topic 4. Print and Media Advertising. [leyaTHas pexiiama u pexnama B CMU.
Exercise 77. Use the above text and new vocabulary to present a topic about print
and media advertising. (Use no less than 250 words).

Text 11. Outdoor advertising. Hapy:knas pexjiama

Outdoor advertising collectively refers to all media options that are displayed
outdoors like billboards, posters, bus-shelter ads, transit ads, neon sign boards and so
on and it is the most popular form of traditional advertising. In the industry, it is
commonly referred to as OOH (out-of-home) advertising as it includes methods of
advertising that are designed to reach consumers when they are out of their homes.
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Outdoor advertising can be placed along highways, near stores or educational
institutions, on mobile billboards, almost anywhere the law permits. While billboards
are the most popular form of outdoor ads, digital out-of-home advertising is the
fastest growing one. Although outdoor advertising is at times susceptible to damage
by harsh weather and vandalism, generally it is a highly effective way to:

e Build brand awareness

e Boost visibility

e Drive sales especially for local businesses.

The success of outdoor advertising campaigns depends mainly on factors like
location, duration, ad dimensions, and the visuals of the ad like how you make a logo,
imagery, font and color though the location is considered by many to be the single
most important factor. A good outdoor advertising campaign delivers the right
message, at the right time and place, to the right audience. The advertising is highly
targeted and relevant in terms of location, demographics, consumer behavior and part
of the day.

There are many different types of outdoor advertising and they can be broadly
classified into four main categories. They are

- Hoardings, also known as billboards, are generally located in high traffic
areas such as along highways or near shopping malls to attract the attention of
the highest number of drivers and pedestrians. This type of outdoor advertising
1s really effective at creating and boosting brand awareness as the ad is always
visible 24x7.They include bulletins, posters, vinyl billboards, painted
billboards, digital billboards and mobile billboards.

- Transit advertising collectively refers to all kinds of advertising placed inside
or on means of public transportation or close to public transportation stations
like auto branding, cab branding, metro advertising, bus shelter, bus branding,
airports, petrol pumps, train branding and train stations. This type of outdoor
advertising is one of the least expensive ways to advertise and is a favorite
among local advertisers as it allows them to reach a very select segment of the
population. The transit ads displayed inside the vehicle also carry the unique
advantage of a long exposure to the ad as people are exposed to the ad for the
entire length of the ride.

- Street furniture advertising includes options like news racks, mall kiosks,
ATM kiosks, park benches and telephone booths. This type of outdoor
advertising is known as street-level urban media, street furniture is placed at
eye level for foot traffic and can be really attention grabbing for pedestrians as
well as commuters. People can really absorb and engage with the message of
the ad as they wait for their bus or train. They are also fairly inexpensive and
allow the advertisers a good scope to get creative with their ads.

- Non-transit advertising - Besides above-mentioned outdoor advertising
examples, there are also a lot of ever-growing alternate/non-traditional outdoor
media options such as walking billboards, pole kiosks, hot-air balloons,
sailboats and malls advertising (kiosks, standees, cutouts, elevator wraps,
cricket stadium, food court advertising. LED screens).
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Vocabulary:

bus-shelter — aBroOycHast ocTaHOBKa

transit ads — pekirama Ha TpaHCIIOPTE

permit — pa3pelnieHue, pa3peniarb

susceptible - mpeapacmonoXeHHBINA, BOCTPUUMYHBBIN

harsh — cypoBbIii, jxecTKuit

brand awareness — y3HaBaeMOCTb OpeH/Ia

dimensions - pa3mepbl

font - mpudT

pedestrian - memexon

branding — ¢upmenHoe odopmiieHHE, CHMBOJIHMKA TOPTOBON MapKH
hoardings — BpeMeHHBIE 3a00PBI, 9aCTO CIYXKAIIHUE IIIUTOM ISl pEKIIaMbI
bulletin — HacTeHHOE 00BsIBIEHHE, OFOJIJIETEHD, CBOAKA

absorb

exposure — 30ecb BO3JICUCTBHE

allow a goods scope to do — qaBaTh MUPOKOE TOJIE SISl TOTO, YTOOBI JAENIaTh YTO-TO
standee — KapTOHHBII MaKeT cutout — BeIpe3aHHas purypa

Practice speaking for your learning portfolio.

Topic 5. Outdoor Advertising. Hapy:xxnas pexiama.
Exercise 78. Use the above text and new vocabulary to present a topic about outdoor
advertising. (Use no less than 250 words).

Text 12. Product placement. IIpogakT mieicMeHT.

Product placement is a form of advertising where items and services are showcased
within a TV show or movie, rather than in a separate commercial. This is different
from traditional ads that are displayed during commercial breaks or as banner ads on
websites. When people watch a paid promotion that has been strategically placed,
they may not be aware that it’s an advertisement. The purpose of placing the product
in the visual content is to catch the viewer’s attention and impact their future
purchases, whether they realize it or not.

The advertising industry utilizes various methods for product placement such as:

e TV and movie placement — Visual product placement is a marketing
technique used in movies and television shows. It involves featuring prominent
characters using a particular product or service, even if the product or service is
not explicitly named.

e Video game placement — In modern video games, marketers have the option
to pay for virtual product placement. Thanks to advancements in digital editing
technology, these products can be seamlessly integrated into the game’s
narrative, much like in a movie.

e Social media placement — Social media personalities can receive payment
from brands to feature their products in their posts. Examples include a
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lifestyle influencer creating a video at a specific hotel or showcasing a makeup
routine featuring a particular product.

Verbal placement — Influencer marketing can also be done subtly by
compensating a famous personality to mention a product or service during an
interview or public appearance. For instance, a celebrity endorser may mention
a brand name during an interview, or even speak about a particular product in
the context of their own life.

Retail floor placement — One of the oldest forms of product placement is
when companies pay for prominent displays in retail stores. This method
predates film, video games, and social media.

Producers sometimes use “product displacement,” a process of removing logos using
digital editing, or “greeking,” which involves covering or altering recognizable
labels, when advertisers don’t want their brands shown in productions.

Benefits of Product Placement for Businesses

Optimized brand visibility and awareness — Product placement is a type of
advertising that increases your brand awareness among potential customers.
When people come across your product through various mediums such as
movies, video games, or social media, you have more opportunities to create a
lasting impression on them.

Strengthens positive brand awareness — Smart placement can display your
product effectively while maintaining a smooth viewing experience for the
audience. On the other hand, traditional commercials may bother customers
and result in unfavorable impressions of the brand. Product placement, even
when obvious, can still feel more natural than a traditional commercial since it
is integrated into other content rather than being a standalone ad.
Cost-effective compared to traditional advertising — If your campaign is
large enough, using paid product placements may be more beneficial in the
long run compared to traditional advertising methods. To discover good deals,
you can work with new social media influencers or small film production
companies. By doing so, you’ll face less competition and may be able to get
better prices through negotiation.

Product Placement Best Practices

Provide clear and honest information to the audience — If you collaborate
with an influencer to promote your products, make sure to clearly state that it is
a paid partnership to be transparent with your audience. When you use social
media, be sure to include your brand’s handles as links. It’s perfectly fine to
acknowledge that your post is an advertisement.

Try to focus on a storyline or plot to make your content more relevant —
Ensure that your product is integrated seamlessly into the narrative if it is
featured in a movie, TV show, or video game. Consider how FedEx is
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seamlessly incorporated into the plot of Cast Away («W3roii»), starring Tom
Hanks as a FedEx employee. The actions of Hanks’ character, which are
reliable, have a positive impact on the company. This type of product
placement helps to enhance the film’s storyline.

e Please provide an integration that improves the way your users view
content — Marketers need to aim to make viewers feel positive about your
product being mentioned. This message implies that your product should
improve their viewing experience rather than make it worse. An example is the
online video game Fortnite, which enables players to incorporate branded
products such as Nike Air Jordans onto their in-game avatars. This allows Nike
to receive brand exposure while providing players with the opportunity to
interact with their products.

Best Product Placement Examples

There are many blatant product placement examples that you may have noticed at

different movies, shows, events, etc. Let’s have a look at some of the product

placement campaign examples —

1) James Bond- Aston Martin

The partnership between James Bond and Aston Martin is one of the oldest in film

history. While various brands are featured in Bond movies, such as Omega and

Heineken, Aston Martin is the most closely associated with the franchise.

2) Iron Man — Audi

Iron Man’s portrayal by Robert Downey Jr. was the catalyst for Audi’s partnership

with the Marvel Cinematic Universe production company, which has now become a

staple in their movies.

3) Forrest Gump- Nike

Nike trainers were promoted by Tom Hanks’ character Forrest Gump in a famous

scene from the movie. Forrest receives a pair of Nike Cortez running shoes and the

camera shows him close-up while he’s lacing them up.

"Home Alone"

The famous comedy also features quite a bit of advertising. In the first film, the

characters only drink Pepsi. However, in the second part, "Home Alone 2: Lost in

New York," they switch to Coca-Cola. The plot includes advertising for the airline

American Airlines. Santa Claus gives Kevin Tic Tacs instead of candy, which he has

run out of. In a store, the young protagonist buys Tropicana juice and Tide detergent

along with other items. The burglars track Kevin in a Dodge vehicle. In the second

film, some scenes were shot in the legendary Plaza Hotel in New York. In one scene,

even the hotel's owner, Donald Trump, appears, with Kevin asking him for directions.

"The Devil Wears Prada"

This film lived up to its name and became a showcase for luxury brands. In the

opening scenes, the fashion magazine editor-in-chief, Miranda Priestly, enters with a

Prada handbag. The mention of this brand also appears on a poster in the office.

Miranda arrives at work in a Mercedes. She gets coffee from Starbucks. In the

magazine office, employees use Apple equipment. Of course, in a film about the
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fashion world, one of the most famous luxury brands appears. Anne Hathaway's
character undergoes a transformation and wears Chanel jewelry, while Miranda
receives a gift from the fashion house, seen behind her in a bag.

"Twilight"

In the first part of the saga, vampires drive Volvo and Mercedes cars.

Vocabulary:

display —n300paxath, HOKa3bIBaTh; CTEH/ C TOBAPOM

feature — moka3pIBaTh (B INITABHOM POJIM) BHIBOJAUTH B KQU€CTBE 3BE€3/1bl B DUIIbME U T.0I.
explicitly — HeIByCMBICIIEHHO, IBHBIM 00pa3oM, NPSMO, OTKPBITO

prominent — BBIJAIOIIUICS, 3HAYUTEIbHBIN, 3aMETHBIM

advancements — ycriexu, Iporpecc, npoJIBU>KEeHUE

seamlessly — opraHu4HO, HE3aMETHO

narrative - TOBECTBOBaHUE

endorser — peKoMeHIaTelNb, CTOPOHHUK

compensate — BO3HarpaXkaarb, OIjIayuBaTh yCIyTu

predate — mpeIIecTBOBATh, IPEABAPATH

greeking — 3aMa3pIBaHHE JIOTOTHIIA

bother — OecrokonTh, HaAOEIATh

result in — mpuBecTH B pe3yabTare

standalone — oTenBHO CTOALIMI, H30JUPOBAHHBIN

obvious — OYEeBUIHBIN

brand’s handles - neckpunrops! Opena (X3mTeru)

relevant — yOenauTenbHBIN, 3aCiyKWBAIOIIMK BHUMAaHHE, OTHOCSINUUCA K ey,
COOBETCTBEHHBIN

storyline — cro)keTHas TMHUS

brand exposure — mpeICTaBIEHHOCTh, 3aMETHOCTh OpeH1a

blatant ['blett(o)nt] — ssBHBIN, OYEBUIHBIN, HATIIBIN, OECIIAPAOHHBIN, KpHUYALTUH

staple — OCHOBHOM, MOCTOSTHHO MPUCYTCTBYIOIINA (TOBAp)

protagonist — IJIaBHBIN repoit

burglar — Bop, pa300iHUK, BIaMbIBAIOIIUICS B JIOM

Practice speaking for your learning portfolio.
Topic 6. Product placement. [Ipogakt ninelicMeHT.

Exercise 79. Use the above text and new vocabulary to present a topic about product
Placement. (Use no less than 250 words).

Text 13. Social advertising.
Public Service Advertising, commonly known as public service announcements
(PSAs), serves as a marketing tool to educate the public on matters deemed to be in

the public interest. Public service advertising addresses a wide array of social
concerns, ranging from health and safety to environmental issues and civic
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responsibilities. The advertising industry has a tradition of contributing free
advertising space for charitable causes, a practice dating back to the early 1900s.

Difference between Commercial Advertisements and PSAs

Commercial Advertisements Public Service Advertisements

Basis (PSAs)

Aim to promote a product, Aim to raise awareness, change public
Objective gervice, or brand and drive sales opinion, and promote social causes or

or revenue. actions.

Target a specific demographic OrTarget a broader audi.ence, then
Target & P srap broadcast on public service media or

Audience group likely to purchase the

advertised product or service. published - in  newspapers  and

magazines.
Focus on the features andFocus on informative and persuasive
Content  benefits of the product or service, content related to the social issue being
using persuasive language andaddressed, utilizing attention-getting

visuals. techniques.
. _ Typically, produced pro bono by
Cost Firms pay for ads to reach their 3qyertising agencies and media outlets
target audience. or at a reduced cost for non-profit
organizations.

Public service advertising is designed to inform the public on issues that are
frequently considered to be in the general best interests of the community at large.
Typically, it reflects a political viewpoint, philosophical theory, religious concept or
humanitarian notion.

The public service advertising campaigns are often sponsored by trade associations,
civic organizations, non-profit institutions or religious groups. In contrast to
commercial advertisements, public service advertisements have the main objective as
a form of invitation or appeal for the public to do something.

Public service advertising i1s often disseminated through numerous channels,
including various forms of traditional media, as well as electronic media. The welfare
of the public is the central theme of virtually all public service advertising. Public
welfare issues include personal safety, access to community resources, and
encouraging a vigorous level of community participation.

A sizable portion of public service announcements are aimed at improving public
health. This type of advertising warns the public of dangers to a person's health, such
as smoking cigarettes. They also include advertisements that encourage people to
receive preventative screenings for diseases, and many offer toll free phone numbers
or website addresses. Other public health announcements warn about sexually
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transmitted diseases, and still others consist of major advertising campaigns aimed to
prevent violent deaths. These include suicide prevention ads that list warning signs of
suicidal behavior, and firearm safety campaigns.

Another type of public service advertising seeks to increase disaster preparedness
within communities. This is often used in advance of an approaching hurricane, for
example, or in areas where tsunamis or earthquakes can be expected to occur at some
point in the future. In times of violent events, such as terrorist attacks, this type of
advertising may be an important part of dispensing vital advice to citizens on how to
access essential resources.

Public service advertising that seeks to improve community participation may be
considered an important factor in maintaining a vigorous democratic system of
government. These ads may also encourage citizens to pull together in difficult times,
such as in those cases when a government's ability to help citizenry is compromised.
Reminders to vote through public announcements, encouraging citizen activism in
crime prevention, and keeping citizens informed are some other purposes of this type
of public service advertising. In many countries, many laws exist that stipulate
broadcasters devote a certain amount of their resources to keeping the public
informed through public service announcements.

Yocabulary:

Public Service Advertising — counanabHasi pekiiama

wide array of — mmpokuii Kpyr, pa3HOOOpa3HBIC

charitable causes - 01aroTBOPUTENBHOCTD

awareness — 0CO3HaHHOCTb, OCBEJOMJIICHHOCTh

pro bono — 6ecraTHo, Ha 6€3BO3ME3HON OCHOBE

humanitarian notion — ryMmaHUTapHOE MOHATUE\ TPUHIUTT
disseminate — pacnipocTpaHsTh, pacchliaTh

preventative - mpodrIaKTUIECKUH

sexually transmitted diseases — 00sie3HH, MTepEIAIOIINECS ITOJTOBBIM ITyTEM
dispense — pacnpocTpaHsTh, pa3aaBarh

citizenry — rpa)k/J1aHCKO€ HaceJeHUe

be compromised — okazaTbCs MO BOMPOCOM \ YTPO30H, TOCTPaIaTh
stipulate — mpeaycmarpuBarh, NpeNUCHIBATH, CTABUTH YCIOBUE

Practice speaking for your learning portfolio.
Topic 7. Social Advertising. ConimanbHas pekiiama.

Exercise 80. Use the above text and new vocabulary to present a topic about social
advertising. (Use no less than 250 words).

Grammar practice. Subordinate (Dependent) clause.
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Subordinate (Dependent) clause — »To3aBHcuMas 4YacTb B  COCTaBe
CIIOKHOTIOMUYMHEHHOTO TPEJIOKEHUS, KOTOpas TMOSCHSAET TJIaBHOE MPENJIOKEHUE U
3aBUCHUT OT Hero. I’m afraid that you leave me no choice — I 60r0Ch, 4TO THI HE
ocTaBlsgellb MHe BbIOOpa. MMmenHoe mpmmarounoe npemioxkenue (Noun Clause).
Noun Clause — 3TO NpPUAATOYHOE MPEIIOKEHHE, KOTOPOE BBIMONHIET (DYHKUHUIO
cymectButenbHoro: What he did was wrong — To, xak oH mocTymui, ObLIO
HernpaBwibHO (It was wrong).

Subordinate clause B aHITHIICKOM sI3bIKE TTOMOTaeT Ooyiee MOHSATHEH M rpamMOTHEH
nepeaBaTh OCHOBHYIO MBICHB B peun. [IpunaTtounsie mpeniokeHus, Kak u B pyCCKOM
S3BIKE, JICTSATCSA HAa HECKOJIBKO THUIOB. Yame BCEro WX HCIONB3YIOT, YTOOBI
oOpa3oBaTh KOCBEHHYI0 pedb. (OCHOBHBIMH K€ COIO3aMH B  TPHUAATOYHBIX
npenoxeHusx spistorcs "that" (dro, uToOwI), "because" (motomy uto), "as" (kak,
Tak kak), "if, whether" (ecnu, nu) "after" (mocne toro (kakx)), "before" (mepen tem
kak). Baxxno! Ilocnme cor030B MpHUAATOUHBIX MPEITIOKEHUM, MOJDKEH WITH TJaroi B
poLIe/IIeM BpeMeH! uiu to be

Bot nHeckonbko npumepoB Subordinate clause:

I know that I bought the car in Germany. f 3Hat0, 4YTO s KynuJj 3Ty MallIMHY B
I'epmanun.

You like him, because he is a good guy

TeGe HpaBUTCS OH, TIOTOMY YTO OH - XOPOIIHH MapeHb.

I don't know whether he smokes. I He 3Ha0 KypuT 111 OH

Baxno. Coto3sl If u whether 3To ogHO U TO ke, HO Tonbko Whether MoxkHO cpazy
MIOCTaBUTh Nepea UHPUHUTUBOM, a if - Hellb3s (HamoOMHIO, YTO HHOUHUTHBOM MOXKET
ObITH, HapumMep "to buy"). Hanpumep:

I don't know whether to buy it or not. I He 3HaI0 CTOUT 1M MOKYNATh 3TO UJIU HET

I don't know if I want to buy it or not. I He 3HaI0, XOUETCs I MHE MOKYaTh 3TO WIN
HET.
Taxxe oOpa3yroT Oojee CIOKHBIE TMPUIATOYHBIE TMPEAJIOKEHUS, HCIIONIb3Ys
BOIIpOCUTENbHBIE cioBa: "whoever" (kto Obl HM), "wherever" (tae Obl HH),
"whatever" (uro O6b1 HM), "however" (kak Obl HU), U TaK JaJiee.

Wherever you go, I'll follow you. Kyna Ob1 Tbl HU TIOIIEN, S MOCIIEAYIO 32 TOOOH.
Whatever you do, I'll help you. Yro Obl Tl HU Aenal, S TOMOTY Te0e.

Tak kak MPpUAATOYHBIC ITPCIJIOKCHHA B AHIJIMMCKOM $I3BIKE MOSCHSIOT TJIaBHOC, OHU
BBIIIOJIHATOT POJIb PA3JIMYHBIX YJICHOB IMPCIIIOKCHMA, OTCIOAAa U ITOABUJINCE UX TUIIBI U
Ha3BaHMU:. I/ITaK, IMPUAATOYHBIC ITPEATIOKCHUS OBIBAIOT:

1. [TpunarounsiMu nojiiexarniero (the subject clause), BBOJUMBIMU
corozamu that (uto), if / whether (1), who (kt0), what (dro), which (koTopsrit), when
(korma), where (rme), how (kak), why (ouemy).
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Eg: Whether we met there or not does not mean anything now. — Berpeuanucek mbl
WIH HET, ceiiuac He MMEET HUKAKOTO 3HAUYCHUS.

2. IlpunarounsiMu ckazyemoro (mpeaukatuBHoe — the predicative clause), koropoe
BOJIUTCS TEMH JK€ COI03aMM, YTO M TPEIbIAyIIee MPUAATOYHOE MPEATIOKECHHE B
AHIVIMKACKOM SI3BIKE.

Eg: The question is whether he knows about her betrayal or not. — Bonpoc B Tom,
3HAET JIM OH O €€ MPEeJATeNIbCTBE WU HET.

3. [IpuaarounsiMu gonoHUTETHLHBIME (the object clause), koTopbie TpUCOSTUHSAIOTCS
K [JIAaBHOMY MIPEIITOKEHUTO C MTOMOIITHIO
coro3oB: that, if / whether, what, who, which, where, how, why.

Eg: He told us that he had seen us buying a bouquet of flowers. — On ckazai, uTo
BUJIEN, KAK MBI TIOKYTIAJIH OyKET IIBETOB.

4. IpupaTtounbiMu onpeaenuTenbHbIMHE (the attributive clause), u 171 pabOTHI ¢ HUMH
OHA00STCS TaKHe COFO3BI:
who (kotopsiit), whose (ueit), which / that (koropsriit), where (tne), why (mouemy).
Eg: The woman who helped us was a doctor from our local hospital. — XKenmuna,
KOTOpasi IoMorJia HaM, OblIa TOKTOPOM U3 HaIIel pailoHHOM OOJBHUIIBL.

5. IlpunarounbiMu 0OcTOsATENHCTBEHHBIMU (the adverbial clause) , koTopble UMeEOT
CBOIO COOCTBEHHYIO KJIacCU(UKAIHIO.

[Ipesxxne Bcero, A3TO MpuAaTouHble mnpemyiokenus mecta (the adverbial clause of
place), kotopble, MCXOAS M3 Ha3BaHUs, TPeOYIOT JHUIIL COO30B where (Tae, Kyaa)
u wherever (re Ob1 HY, KyJa ObI HH).

Eg: The dog sleeps wherever he wants. — Cobaka criut Tam, e 3aX0ueT.

3areM CIEAYIOT TaKWe MPHUAATOYHBIC TNPEIJIOKCHUS B aHIIMICKOM S3BIKE,
KaKk MpUIATOYHbIe 00cTOATe/ILCTBEeHHBbIE BpeMenu (the adverbial clause of time).
COOTBETCTBEHHO JUIsI HUX HYXHBI  COIO3BI, OIPEACISAIONINE BpPEMCHHBIC
napameTpbl: when (korma), after (mocie Toro kak), before (1o toro kak), till (1o Tex
nop, noka), while (B To Bpems kak), since (¢ Tex mop Kak), as soon as (Kak TOJIBKO).

Eg: She was still crying when he entered the room. — OHna Bce erie muakana, Koraa
OH BOIIIEJ B KOMHATY.

Jlanee BwIZENAsIEM TaKyl TPYIIy, Kak NPUAATOYHbIE 00CTOSATEIbCTBEHHbIE
npu4uHbI (the adverbial clause of  reason) u 00BsCHSIEM 170.
coro3aMu because (IOToMy 4TO), as / since (Tak Kakx).
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I called you because I needed money. — f mo3BoHusn Tede, MOTOMY YTO MHE HY>KHBI
OBLIN JIEHBIU.

[InaBHO TepexoarM K NPUAATOYHBIM 00CTOSITEILCTBeHHBbIM Mesu (the adverbial
clause of purpose). 3amomuHaem BBOAHBIC COFO3HI that (4ToOBI), so that/in order
that (7 Toro 4ro0s1), lest (uToOwI He...).

Eg: She must speak louder so that everybody could hear her. — Ona nomxna
TOBOPUTH TPOMYE, YTOOBI BCE €€ CIIBIMIAIIH.

Koneuno, He 3a0bIBaeM PO TaKWe MPUIATOYHBIC MTPEIJIOKCHUS B aHTIIMICKOM SI3BIKE,
Kak NpUIATOYHbIe 00CcTosiTe/IbcTBeHHbIEe YycjaoBud (the adverbial clause of
condition), onuparomiuecs: Ha coro3bl if (eciu), provided that / on condition that (mpu
YCJIOBUH 4TO).

Eg: If you find the book I asked, I will fulfill my promise. — Ecnu To1 Haligems
KHUTY, KOTOPYIO 5 TPOCHJIA, S BHITIOJIHIO CBOE OOCIIaHue.

Eme ocraimch TmOArpynmsl  MPHAATOYHBIX  00CTOSITEIbCTBEHHBIX 00pa3a
neiicTBus (the adverbial clause of manner), cpaBuenus (the adverbial clause of
comparison) u yctynku (the adverbial clause of concession). IlepBas u BTOpas
HOATPYIIIEl MPUAATOYHBIX MPEIJIOKECHUH B aHDIMKWCKOM SI3bIKE HYXTAIOTCS B
coro3ax as (kak), as if/as though (kak Oyaro ©Ob1). A BOT [l TpeThel
nonoiayT though (xots), no matter how (kak O0b1 HU ObLIIO), no matter what (4ToObI TO
HU OBLIIO, B JTIOOOM CiTy4ae).

Eg: She is looking at her mother as if she doesn’t recognize her. — Ona cmoTpur Ha
MaTh TakK, Kak OyATo Obl HE Y3HAET €e€.

Exercise 81. Put a suitable relative pronoun.
who, which, that, when, why, where niu whose.

His sister, ... name is Lara, works at the library.
Her last film, ... [ couldn’t understand at all, was a great success.
Give him something ... will take away the pain.
I work in the town ... my son lives.

We’ll show you the poem ... changed my life.
Doctors, ... claim money, are shameless.

Is there a shop near here ... sells milk?

That’s the main reason ... I came to you.

. I’ll never forget my childhood ... I was so happy.
10.People ... live in flats shouldn’t have animals.
11.The car ... he bought last month is fantastic.

00N W
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12.This is the most beautiful waterfall ... we have ever seen!
Exercise 82. Connect the sentences using subordinate clauses.

Eg: My dad works in a factory. It makes parts for computers. (Moii orer] paboTaer Ha
¢dabpuxe. OHA MPOU3BOAUT JETATH JIJIsi KOMITbIOTEPOB.) — The factory ... makes parts
for computers. — The factory where my dad works makes parts for computers.
(dabpuka, Ha KOTOPOIT paboTaeT MO OTell, TPOU3BOIUT JACTAH JIJIsi KOMITBIOTEPOB.)

1. There is a bakery near my house. It sells wonderful pies. — The bakery ... sells
wonderful pies.
2. They lived in a cottage. It was struck by lightning. — The cottage ... was struck
by lightning.
. Jane made a seafood salad. Nobody likes it. — Nobody likes the salad ... .
Jack is an architect. He designed the Opera House. — Jack is the architect ... .
. The woman didn’t apologize. Her cat bit me. — The woman ... didn’t
apologize.
6. Madonna is a famous American singer. Her parents were born in Italy. —
Madonna ... is a famous American singer.
7. The apartment is the biggest in the house. The lawyer lives there. — The
apartment ... is the biggest in the house.
8. We play tennis in a sports centre. It is very expensive. — The sports centre ... is
Very expensive.

Tema 4.1. CBasum ¢ oo0mecrBeHHOCcTBIO (PR) B cucreme MaccoBbIX
KOMMYHHMKALMH.

Text 14. The role of the media in the life of society.

It goes without saying that mass media have become part and parcel of any
contemporary society. The press, the radio and the television play a very important
part in the life of the society. They inform, educate and entertain people. They also
influence the way people look at the world and make them change their views. As
sociologists say, news is not what happens, it is what you see or read about in mass
media. In other words, mass media play a very important role in molding public
opinion.

Millions of people watch TV and read newspapers in their spare time. The
daily paper dominates family life at breakfast. Most of people can't do without a
newspaper in the underground or during the lunch break. Say, my family subscribes
to Izvestiya and Komsomolka, because they are informative, interesting and
objective. (Pretty often I buy ... at the newsstands, as I'm interested in ...).

TV also dominates the life of the family most of the time. It's needless to say
that a TV set is not just a piece of furniture. It is someone who is "one of the family".
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It is also a habit-forming drug which is impossible to resist. The radio is turned on
most of the time, creating a permanent background noise. In fact, it does not interfere
with your activities. I can easily listen to the radio while doing Maths, peeling
potatoes or doing the washing up.

Generally, I'm not very keen on politics, but I do watch the news programme
and various comments and discussions called forums. At a forum several authorities
exchange views on social, economic and political problems, as well as on books of
common interest. A number of sides are represented so that the listeners or the
viewers could hear various opinions. In fact, such broadcasts are very popular with
the Russian audience as people are able to see their leaders, deputies and presidents.

Various radio and TV shows, such as a panel game or a quiz programme also
attract a large audience. During a radio panel-game people send questions to the
studio to be answered by the members of the panel, who compete for the best results.
I personally adore watching "Brain Ring," because I do believe that quick-minded
intellectuals should be able to earn proper money. Besides, it's both exciting and
educative.

It's no secret that some of the TV and radio stations are owned by big
corporations, thus the owners can advertise whatever they choose. Very often the
firms and joint ventures sponsor shows and programmes, thus giving common people
a good chance to make a fortune or to win a valuable prize.

I dare say that mass media stimulate science and progress. To advertise their
goods, commercial firms buy TV and radio time. Most of the up-to-date goods, new
inventions and technologies become popular and well known with the help of mass
media. So mass media promote quality and progress into our everyday life.

Of course, advertising promotes business and benefits businessmen. However,
it annoys ordinary people. The play you are watching on TV may be interrupted
several times by an appeal to use a new perfume or detergent, or drink a certain beer.
And though we are used to everything being advertised, watching such programmes
gives one a headache instead of providing relaxation.

I would say that it's a great pity that such immense cultural possibilities of
Russian mass media are used mainly for the purpose of selling more things... Some
critics declare that advertising allows great commercial firms to pull the rest of the
people down to their own intellectual level.

However, it would be fair to say that our mass media do try to raise the cultural
level of the people or to develop their artistic taste. I'm generally too short of time to
attend an exhibition or to go to the theatre, but I watch a play or a ballet on TV with
great pleasure. Thus, mass media can save us a lot of time, money and efforts,
keeping people aware of what is happening in the world around us.

Vocabulary:

adore - 000xaTh

annoy - J0CaXaTh, HAOEAATh
background - ¢boH, 3aaHMl TIaH

be keen on - CHIIBHO KeIaTh 4ero-inodo
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be short of time - He xBaraTh (0 BpeMeHHU)
habit - mpuBbIUKa

immense - OTPOMHBIN, TPOMAaTHBIN

joint venture - COBMECTHOE MPEANPHUSITHE
mold - hpopmupoBars

part and parcel - HeoTbemIEMas YacTh
resist - CONpOTUBIATHCS

I. Answer the questions:

Why do mass media become part of any contemporary society?
What part do mass media play in the life of society?

Why does TV dominate the lives of the most families?

What is a forum?

What kinds of programmes attract vast audiences?

How do mass media stimulate science and progress?

Why are people annoyed by TV commercials?

How can mass media raise the cultural level of the people?

AR e

Practice speaking for your learning portfolio.

Topic 8. The role of the media in the life of society. Poir CMUM B xKu3HH
oduiecrna.

Exercise 83. Use new vocabulary to present the topic about the role of the media in
the life of society. (Use no less than 250 words).

Text 15. Dependence of PR departments on the media

The purpose of public relations (PR) is to inform, shape opinions and attitudes,
and motivate. This can only be accomplished if people receive messages constantly
and consistently.

The media, in all their variety, are cost-effective channels of communication in an
information society. They are the multipliers that enable millions of people to receive
a message at the same time. Through the miracle of satellite communications, the
world is a global village of shared information. On a more specialized level, the
media are no longer just mass communication. Thousands of publications and
hundreds of radio, television, and cable outlets enable the public relations
communicator to reach very specific target audiences with tailored messages
designed just for them. Demographic segmentation and psychographics are now a
way of life in advertising, marketing, and public relations.

The media's power and influence in a democratic society reside in their independence
from government control. Reporters and editors make independent judgements about
what is newsworthy and what will be disseminated. They serve as screens and filters
of information, and even though not everyone is happy with what they decide, the
fact remains that media gatekeepers are generally perceived as more objective than
public relations people who represent a particular client or organization.
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This is important to you because the media, by inference, serve as third-party
endorsers of your information. Media gatekeepers give your information credibility
and importance by deciding that it is newsworthy. The information is no longer from
your organization. Consequently, your dependence on the media requires that you be
accurate and honest at all times in all your public relations materials.

Vocabulary:

be designed for smb — ObITh IpeIHa3HAYEHHBIM J151 KOTO-TTM00

channels of communication — kaHasbl CBSI3U

cost-effective - peHTabeNbHBIM

disseminate - pacripoCTpaHsITh

endore information — nojAepXUBaTh, paCIPOCTPAHATH HHPOPMALIHIO

gate-keeper - penakTop

inference — 3aKiIrO4€HHE, BHIBOJL

make a judgment — cienare 3aKIFOUCHUE

reside in smth — npunanexars yeMy-11u00, 3aKIHOYATHCSA B 4eM-JTHO0

satellite communications — CITyTHUKOBas CBSA3b

shape opinions and attitudes — popmupoBaTh TOUKY 3peHUs, MHCHHE

tailored message — coo01ieHne, COCTaBICHHOE C YYETOM CUTYalllu, pACCUUTaHHOE Ha
OTIPENICTICHHYIO ayTUTOPHUIO

target audience — 1iesieBast ayAUTOPUS

I. Write down questions for these answers:

The purpose of public relations is to inform, shape opinions and attitudes, and
motivate.

The media’s power and influence in a democratic society reside in their independence
from government control.

Media gate-keepers give your information credibility and importance by deciding that
it is newsworthy.

Practice speaking for your learning portfolio.

Topic 9. Dependence of PR departments on the media. 3aBucumocTtsn
PR-otaenoB ot CMU.

Exercise 84. Use new vocabulary to present the topic about dependence of PR
departments on the media. (Use no less than 250 words).

Text 16. Tabloid journalism.

Newspapers and broadcast shows are not all alike, and the level of commitment
to journalistic standards ranges from wholehearted to nonexistent. Some periodicals
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are highly praised for their objective and fair reporting, whereas others are famous for
headline stories based on hearsay.

The same situation exists in television. Some shows are known as "tabloid
television" and "trash TV" because they concentrate on the sensationalism and have
used the facade of traditional journalism on what is pure entertainment. This has been
called "journaltainment".

The proliferation of tabloid television means that you have to be very careful.

In the race for ratings, some shows have started to offer more sensationalism
and the manipulation of events for greater effect.

Such lapses of journalistic standards are a major concern for the media because
the antics of some reporters affect the credibility of all journalists.

Your challenge is to make sure you don't paint all media with the same brush.
You should continue to give service to responsible journalists and provide
information. However, if a reporter has a reputation for sensationalism, you are
probably better off if you simply refuse to be interviewed or provide information.

If you do decide to work with a tabloid television reporter, there are some
points that can help you keep control of the situation:

* Never do an adversarial interview alone. One option is to have a lawyer sit in
on the interview.

» Research the interviewer's record before facing the camera. Know his or her
method of questioning.

* Don't accept any document on camera. Surprise documents can be used to trip
up subjects and make them look foolish.

* Get a commitment that you will be able to respond to accusations made by
others as part of the story.

» If cornered, counterattack. Take the offensive and accuse the reporter of
unprofessional conduct, incompetence, or a lack of understanding of the subject.

Vocabulary:

accuse smb of smth - 00BUHATE KOro-1100 B 4eM-JIH00
adversarial - BpaxaeOHbIN, HETOOPOKETATESIHHBIN
antics - MPOJICITKH, KPUBJISTHUE, IITYTOBCTBO
commitment to smth - nmpegaHHOCTH, BEPHOCTH, 0053aTEIHCTBO
corner smb - «3arHarb B yroyn, «IpUIepeTh K CTEHE
hearsay - ciyxu

lack of smth - orcyTcTBHE Yero-nubo

lapse - manenue

make accusations - BIIBUTaTh OOBUHEHUE
proliferation - pacnpocTpanenue

race for ratings - MoroHs 3a peUTUHIOM

sensationalism - CEHCallMOHHOCTb

tabloid - HU3KONIPOOHBI, OyIIbBapHBIN

tabloid press - OynbBapHas mpecca

take the offensive - nepeliTu B HacTymiieHne
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trash - yTUBO, MaKynarypa, JelIeBKa
trip up - 3amyTaTth

I. Match the words to make word combinations, translate them and use in sentences

of your own:

adversarial stories
unprofessional standards
headline interview
major conduct
jounalistic information
provide concern

Practice speaking for your learning portfolio.

Topic 10. Tabloid journalism. Ta0ouaAHBIN Ky pPHAJIUIM.
Exercise 85. Use new vocabulary to present the topic about tabloid journalism. (Use
no less than 250 words).

Text 17. Effective relations between PR departments and the media.

There will always be areas of friction and disagreement between public
relations people and journalists, but that doesn't mean that there can't be a solid
working relationship based on mutual respect for each other's work, including
journalists.

A good working relationship with the media is vital for a public relations
writer. Indeed, one definition of public relations is the building of relationship
between the organization and its various publics.

Dealing with the Media

Many guidelines for dealing effectively with the media have been compiled.
Most of them are well tested and proven, but you must always remember that there
are no ironclad rules. Media people are also individuals to whom a particular
approach may or may not be applicable. Here's a list of general guidelines.

1. Know your media Be familiar with the publications and broadcast outlets
that are regularly used. Know their deadlines, news format, audiences, and needs. Do
your homework on other publications and broadcast shows before sending a pitch
letter or news material.

2. Limit your mailings Multiple news releases are inefficient and costly, and
they alienate media gatekeepers. Send releases only to publications and broadcast
outlets that would have an interest in the information.
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3. Localize Countless surveys show that the most effective materials have a
local angle. Take the time to develop that angle before sending materials to specific
publications.

4. Send newsworthy information Don't bother sending materials that are not
newsworthy. Avoid excessive hype and promotion.

5. Practice good writing News materials should be well written and concise.
Avoid technical jargon in materials sent to nontechnical publications.

6. Avoid gimmicks Don't send T-shirts, teddy bears, balloon bouquets, or other
frivolous items to get the attention of media gatekeepers.

7. Be environmentally correct Avoid giant press kits and reams of background
materials. Save trees.

8. Be available You are the spokesperson for an organization. It is your
responsibility to be accessible at all times, even in the middle of the night. Key
reporters should have your office and home telephone numbers.

9. Get back to reporters Make it a priority to respect your promises and call
reporters back in a timely manner. They have deadlines to meet.

10. Answer your own phone Use voice mail systems as a tool of service, not
as screening device. Reporters (like other people) hate getting bogged down in the
electronic swamp of endless button pushing.

11. Be truthful Give accurate and complete information even if it is not
flattering to your organization. Your facts and figures must be clear and dependable.

12. Answer questions There are only three acceptable answers: "Here it is", "I
don't know but I'll get back to you within an hour" and "I know but I can't tell you
now because...". "No comment" is not one of the three alternatives.

13. Protect exclusives If a reporter has found a story, don't give it to anyone
else.

14. Be fair Competing media deserve equal opportunity to receive information
in a timely manner.

15. Help photographers Facilitate their work by getting people together in a
central location, providing necessary props, and supplying subjects' full names and
titles.

16. Explain Give reporters background briefings and materials so that they
understand your organization. Tell them how decisions were reached and why.

17. Remember deadlines The reporter must have enough time to write a story.
One good rule is to provide information days or weeks in advance. In addition, don't
call a media outlet to make a pitch at deadlines time.

18. Praise good work 1f a reporter has written or produced a good story, send a
complimentary note. A copy to the editor is also appreciated.

19. Correct errors politely Ignore minor errors such as misspellings, inaccurate
ages, and wrong titles. If there is a major factual error that skews the accuracy of the
entire story, talk to the reporter who wrote the story. If that doesn't work, talk to the
editor or news director.

Vocabulary:
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alienate - oTmaIsATH

angle — Touka 3peHus, MOAXOT
applicable - npumMeHUMBIN

avoid - n3berathb

compile - cocTaBUTh

CONCISE€ — KPAaTKUM, CKAThIN

deadline — kpaitHuii cpok

definition - onpenenenue

device -npucnocobieHue

facilitate - oOneryarnb

flatter - mbCTUTH

guidelines - mpaBua

ironclad rules — «kene3Hbpie» mpaBuia
meet the deadline — BEIMOTHUTE B CPOK
pitch letter — pexnamHoO- HHPOPMAITMOHHOE MTUCHMO
priority - mpUOPHUTET

Props - peKBU3UT

ream - rpyaa

skew - nckarp

take the time — He ToponUThCS

vital —

KU3HEHHO BAYKHBIU

voice mail system — aBTOOTBETUHK

Exercise 86. Translate the following words and word-combinations into Russian.
Make up sentences of your own:

[E—

00N U R W N

. to meet a deadline

to miss a deadline

to set a deadline

to work under a tight deadline
at deadline time

in advance

to establish priorities

a top/high/first priority

to have/take/get priority

10 to get one’s priorities straight/right

Exercise 87. Answer the following questions:

l.

Nownkewb

What should be done to know your media?

How can you limit your mailings?

Why is it important to localize your materials?
What sort of information should be sent?

How should news materials be written?

Why should gimmicks be avoided?

What does “to be environmentally correct” mean?
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8. Why should you be always accessible for the media?

0. Why can’t “No comment” be one of the possible answers to reporters’
questions?

10.  In what way should you be fair to competing media?

11.  How can you help photographers?

12.  In what way should you react to errors?
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Tembl nasa I1A -1
BapuanT 1. Coenunennoe koposieBcTBo BennkoOpuranun u CeepHoit Mpnanauu. I'eorpadudeckoe monoxenue. ['ocymapcTBeHHOE
ycTpoiicTBo. JlonmoH. JloctronpumeuarenpHocTu. The United Kingdom of Great Britain and Northern Ireland. Geography. The State
structure. London. The sights of the UK.
Bapuanr 2. Cuctema o6paszoBanus B Poccun. The Educational System in Russia.
BapuanTt 3. Cuctema o6pazoBanus B Benukooputanuu u CILIA. The Educational System in the UK and in the USA.
Bapuant 4. Kpynueiimme ynuBepcutetrsl Benukoopuranuu, CIIA u Poccuu.The Largest Universities of the UK, the USA and
Russia.
Bapuanr 5. Ponp anrnuiickoro s3bika B coBpeMeHnHoM mupe. The role of the English language in the modern world.
Bapuanr 6. The English language in my career.
Bapuant 7. TpyaHocTu npu uzydennn anrinuiickoro s3bika. Difficulties while learning foreign language.
Bapuant 8. Komnbiorep u untepuet B Hameit xxu3an. Computer and Internet in our life.
Bapwuant 9. ConmanpHbie ceTH B cOBpeMeHHOM Mupe. Social networking in today’s world.
BapuanTt 10. Pons nH(MOpMalMOHHBIX TEXHOJIOTHI B M3yueHUH nHOCTpaHHoro si3bika. [T technology in learning English.

Kpurtepumu ouenku:

MaKCHUMAaJbHOE KOJIMYECTBO HAOpaHHBIX 0aJioB — 5:
OIICHKA «OTAUYHO» — 5 6asuioB (momHoe packpbiTie Tembl 100-90 %, oTcyTcTBUE
CEPBE3HBIX TPAMMATUYECKUX, (DOHETUUECKUX U JIGKCHUECKUX OMIHOO0K);
OLIEHKA «xopoio» — 4 Oasta (HenoyHoe packpbiTue TemMbl 89-70 %, Hanuuue
HE3HAUUTENBbHBIX TPAaMMaTHYECKUX, (POHETHUECKHX, JIEKCHYECKUX OIINO0K);
OILICHKA «YIOBJIETBOPUTEIBHO» — 3 (4acTUYHOE pacKphITHE TeMbl 69- 50 %,
HaJIMYKE€ 3HAYUTENIbHBIX TPaMMaTHUECKUX, (POHETUUECKUX, JIEKCHUECKUX OIINOO0K);
OLICHKA «HEYIOBJIETBOPUTEIBLHO» — 2 0aiia (YacTUUHOE packpbiTue TeMbl 49-0 %,
HaJIM4ue TPyObIX rpaMMaTHieCcKuX, (POHETHIECKUX, JIGKCHUECKUX OIITHNOO0K).

[Ipu BbIcTaBnenun oueHku 3a IIpomexytounyio arrectanuio (IIA-1) yuuTeiBaroTcs: pe3ynbTaThl pabOThl CTyAEHTa Ha
IPAKTUYECKUX 3aHATHUAX 3a HCTEKIIMH NEepHoA M IOCeHaeMoCTh (CpenHss apudmeTrnueckas OIEHKa), OlleHKa 3a Tekymuii
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(pyOeXHBIN) KOHTPOJIb, OIIEHKA 3a YCTHBIM OTBET MO JiMucTam mopTdonuo mo mpoiaeHHbM 10 [1A-1 temamio: Pesynbrarer ITA-1
3aHOCSTCS B YUEOHBIN )KypHA U BeI1OMOCTh [1A-1.
Tembl nisa I1A -2

Bapuanr 1. JInunoctHbie u npodeccuoHanbHble kKauecTBa pekiiamucta. Personal and professional qualities of the specialist in the field
of advertising.

Bapuanr 2. [Ipodeccuu B pexname. Professions in advertising.

Bapuanr 3. @ynkiun, knaccudukaius pekinamel. Functions and Classification of Advertising.
Bapuanr 4. [leyarnas pexnama u pexiiama B CMU. Print and Media Advertising.

BapwuanT 5. Hapyxnas pexnama. Outdoor Advertising.

Bapuanr 6. [Ipogakt mieiicmenT. Product placement.

Bapuanrt 7. Counanshas peknama. Social Advertising.

Bapuanr 8. Pons CMU B xu3nu o0mectsa. The role of the media in the life of society.
Bapwuant 9. 3aBucumocts PR-otnenoB or CMU. Dependence of PR departments on the media
Bapuant 10. Tabnouausrii )xypraanusm. Tabloid journalism.

Kputepuu onenku:
MaKCHUMaJIbHOE KOJIMYECTBO HAOpaHHbBIX 0aJIoB — 5:
OLIEHKA «OTIMYHO» — 5 0aioB (mosHoe packpbitue TeMbl 100-90 %, oTcyTcTBUE
CEPBE3HBIX TPAMMATHUYECKUX, (DOHETUIECKUX U JIGKCUUECKUX OIMIHOO0K);
OLICHKA «Xopolino» — 4 Oasta (HenosHoe packpbiTue TemMbl 89-70 %, Hanuuue
HE3HAUUTENBHBIX TPAMMaTHYECKUX, (POHETHUECKHX, JIEKCHIECKUX OIIHNO0K);
OIICHKA «yIOBJICTBOPUTEIIBHO» — 3 (4aCTHYHOE pacKpbiTHe TeMbl 69- 50 %,
HaJIM4YKE 3HAYUTENIbHBIX TPaMMaTHUECKUX, (POHETUUECKHX, JIEKCHUECKUX OIINOO0K);
OLICHKA «HEYAOBJIETBOPUTEIBLHO» — 2 0aiia (YacTUYHOE packpbiTue TeMbl 49-0 %,
HaJIM4Ue TPyObIX rpaMMaTHIeCcKuX, (POHETHIECKUX, JIGKCHUECKUX OITHNOO0K).
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IIpu BeicTaBinennu oneHku 3a [Ipomexxyrounyto arrecranuio (ITA-2) yuuTeiBatoTCs: pe3yabTaThl padOThI CTYJEHTA HA MPAaKTHUYECKUX
3aHATHAX 32 UCTEKIINH MEPUOJT ¥ TIOCEIIAEMOCTh (CpenHss apudmeTnueckas OleHKa), olleHKa 3a Texyiuil (pyOexHbIi) KOHTPOJIb,
OLICHKA 32 YCTHBIN OTBET IO JIUCTaM MOpT(oiauo mno npoitaeHHsM 10 [TA-2 Temam
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	Text 10. Difficulties of learning English as a second language 
	Exercise 48. Match the underlined words with similar meanings from the ones given below.  
	Hard Skills include: 
	●​Theoretical Knowledge 
	●​Promotion Skills 
	●​Copywriting and Design 
	●​Foreign Languages 
	1. Social media coordinator 
	2. Event planner 
	3. Graphic designer 
	4. Web designer  
	5. Market researcher 
	6. Copywriter 
	7. Account executive 
	8. Production manager  
	9. Creative director 

	Casual Dress Code 
	Business Casual Dress Code 
	Formal Dress Code 
	Black Tie Dress Code 
	There are several branches or types of advertising which can be used by the companies: 



