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Interview on Sukkara, February 2013
(English follows after the images)
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Sukkata

Culture
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[page 100]
People

A human story about people who are liaisons between Japan and Korea

Eiko Nishida

"l just want to tell people something | found interesting. That's all."



Act now

Nishida is often introduced as a graphic designer. However, she has many hats more than
the occupation with great bravery.

For example, after she read an article about a cycling road between Busan and Incheon, she
went to see an officer at the Ministry of the Interior and Safety in Seoul who is in charge of it
and learned more about it, then organised a bike tour for the Japanese cyclists. She
produced ties with Swarovski stones as braille and had an exhibition at a cafe in Seoul. She
interviewed a Korean artist she met at the Seoul Design Festival to promote their work in
Japanese media.

[p101]

She is very active in finding something attractive.

"Sports, art, whatever | find interesting, | want to introduce them to people. It's very normal
for me." That's her motive for her activities.

Photo caption)
Test bike ride along Hang Gang River with the Director of Korea Bikeway Club for planning
the bike tour

Continued relationship with Korea

She first learned about Korea when a Japanese artist who makes pojyagi asked her to make
her brand's logo. Then, she started to study Korean, and in 2009, she went to Korea for the
first time.

"l love communicating with people; [it's fascinating to know] when they do this, what they
think, and what makes them what they are today. | want to speak with them without an
interpreter, so | study Korean.

She attended a trail running race in Korea when she started learning Korean.

"At Japanese trail running races, people are so sensitive, and you can feel the tension in the
air. In Korea, runners don't gather at the start line until five minutes before starting the race.
And once gathered, they started singing military songs. It was a culture shock for me."

She saw a runner who had a break with makgeolli or a bite of an apple given to her by a
hiking family, which made her think about what a good balance is [between being serious
and enjoying life].

These days, she is working on a project to promote slippers in Japan, which are made of
recycled materials in Daegu.

"They are made of cloth left when factories produce clothes. The colour combination is
unique, and you don't see them in Japan. The product is about recycling, the new business
idea, and donating a part of sales to those who need financial support, and call it 'tonanugi,’
meaning ‘sharing.™

Nishida says, "There are interesting things in Korea." She is always active, as if taking off to
Korea tomorrow to find something intriguing to introduce.



