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About Page Content Helper

Here's a structured About Us Page Outline along with helper text templates to
assist clients in planning and writing their About Us page content.

Images and Media : Please insert the link or file name and be sure to upload the
actual image in the largest and highest quality you have available to the
workspace folder or via the content submission form.

Content - Home Page ¥ & Click on the "File" menu in the top-left corner.
File Edit view Insert Format Tools E» Select "Make a copy" from the dropdown menu.

B New

In the popup window, name your document
O Open Ctrl+0

and choose where to save it in your Google

g L e a sy Drive. Click "OK" to create your copy.

Purpose of the About Us Page

The About Us page is designed to:

e Build trust with potential customers.

e Showcase your story, mission, and values.
Highlight your team’s expertise, experience, and commitment to your
services/products.

e Create a personal connection with your audience.

About us Page Outline

1. Hero Section (Top of the Page)

Headline (H1 Heading) Purpose: A clear, engaging headline that introduces your
business. Examples: What is the main message you want to convey about your
business?

"Dedicated to Creating Beautiful Lawns and Gardens Across Brisbane.
"Get to Know Brisbane's Trusted Lawn Care Experts"

"Our Story: Committed to Transforming Outdoor Spaces"

"Meet [Your Business Name]: Passionate About Exceptional Lawn and
Garden Care"
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Call-to-Action (CTA): A button encouraging immediate action (What do you want
visitors to do first? (e.g., "Book a Free Quote Today").

Please reference hero image to be used - Must be a High-quality image, video,
or illustration

2. Introduction (First Paragraph)

Purpose: Provide a brief overview of your business and its purpose. Who are you,
and what do you do?

Questions to Answer:

e Who are you, and what does your business do?
e What is your mission or primary goal?

Example: "At [Your Business Name], we specialise in providing expert lawn and
garden care services to Brisbane homeowners. Our mission is simple: to help our
clients create and maintain beautiful, healthy outdoor spaces with ease and
reliability."

3. Business Story/History

Purpose: Share your background, journey, or what inspired you to start the
business. When and why was the business started?

Questions to Answer:

e When and why was the business founded?
e What inspired you to start the business?
e How has the business grown or evolved?

Example:

"Founded in [Year], [Your Business Name] began with a passion for helping
homeowners achieve stunning gardens. Over the past [X years], we've grown
from a small family-run operation to a trusted name in Brisbane’s lawn care
industry."

"Since [Year], we've been on a mission to provide Brisbane with reliable and
high-quality lawn care services."

4. Mission and Values
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Purpose: Highlight your business's core mission and values to establish
credibility and connect with customers. What do you stand for?

Questions to Answer:

e What drives your business?
e What values guide your work?

Example:

"At the heart of [Your Business Name] is our commitment to quality, reliability,
and exceptional customer service. We believe in creating outdoor spaces that
our clients can enjoy and be proud of, all while maintaining sustainable
practices."

Example: "Our mission is to provide personalised, professional lawn care services
with a focus on sustainability and customer satisfaction."

5. Meet the Team (Optional)

Purpose: Personalise the business by introducing key team members. Who are
the key people in your business?

Content:

e Names, roles, and a brief description of each team member.
e Professional photos of team members (optional).

Example:

"Our team is made up of passionate lawn and garden care experts who take
pride in delivering exceptional results. From [Role/Name] to [Role/Name], every
team member brings unique expertise to ensure our clients receive the best
service possible."

Example: "Our dedicated team of professionals has over [X years] of combined
experience in lawn care and landscaping."

6. Achievements and Credentials

Purpose: Build trust by showcasing awards, certifications, or key milestones.
What achievements or certifications can you highlight?
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Questions to Answer:

e Have you received any awards or certifications?
e Do you have notable achievements or partnerships?

Example:
"We're proud to have been recognised as [Award/Certification] and to have
served over [X number] of satisfied clients throughout Brisbane."

Example: "We are proud to be certified in [Certification] and to have won [Award]
in [Year]."

7. Call-to-Action (CTA)

Purpose: Guide visitors to take the next step after reading about your business.
What do you want visitors to do next?

Example CTAs:

e "Want to know more about how we can help? [Contact us today]."

e "Ready to transform your garden? [Book a consultation]."

e "Reach out today to learn more about our services and how we can help
you achieve a stunning outdoor space."

Additional Tips:

e Use authentic storytelling to connect emotionally with your audience.
Be concise, but provide enough detail to create trust and interest.

e Use high-quality photos or graphics where applicable to enhance the
visual appeal of the page.
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