AVID

Commercials as Short Stories

“Pretty sure we all watch TV or YouTube ...
which means commercials, commercials, commercials!
Commercials are usually just short stories!

1) ‘Let’s ano see what we notice about commercial “text.”
‘“Turp-n-talk to a classmate to share your commercial noticings!

2) Find a NEW and interesting commercial that tells a story and add it on THIS

TFORM.

3) ‘Be ready to write about your noticings tomorrow.
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https://www.youtube.com/playlist?list=PL1R9MLStsjiGCYzYEHE6PElxRfhKKJV6A
https://goo.gl/forms/cjAMXwdDXh78u6ql2
https://goo.gl/forms/cjAMXwdDXh78u6ql2

PDigital Shorts:

‘We can get ideas from a short text! Digital shorts are a way that people
their stories with the world! Let’s explore.

“Read” and experience the following short films -- choose from TH1S§
PLAYLIST, and remember to look for what makes an effective “short story.”

WATCH. THINK. JO.

‘In small groups, DISCUSS what you think makes these short films so
powerful?
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https://www.youtube.com/playlist?list=PL1R9MLStsjiHBfFjhxm-A7ekNDGAE1S3r
https://www.youtube.com/playlist?list=PL1R9MLStsjiHBfFjhxm-A7ekNDGAE1S3r

of film.

Prepare to Storytell through Film

Storytelling is an art form: in ancient civilizations, around a campfire, at a
slumber party, as an author of a picture book or novel, on a stage, or in the form

1) ‘Watch a few more examples from

watcheo.

, or use the ones you already
about the

ano

WATCH. THAINK. JOT.

STORYTELLING
FLEMENT:

WIHYIT'S POWERFUL:

$HOW 1 CAN CREATE THAT INMY
FIIM:

use of color
(black/white, etc)

visual way to show tone of
story

include some black and white pictures, along
with real video footage that is in color?

music only (no dialogue)

monologue/dialogue

zoom in for close-up

pan out for setting
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http://www.nextvista.org/videos/
http://www.globalonenessproject.org/

2) ‘Remember, the most important thing is ! ‘Be sure you can

in this way:
Title 1-2 words):
Theme:
(your big message) ‘What Makes AVID great?
‘Tone or mooo:
Characters:
‘Problem:
‘Events: BEGINNING:
MIDDLE:
END:
Solution to
problem:
Extra: 2?2
3) by storytelling to classmates. ‘Tell your story to at least 2 different
people today by the ! ‘Be sure you know the of your story,

because you will only bave 1-2 minutes of video to digitally storytell.
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https://www.youtube.com/watch?v=pbfazY399U0

Script Your Story: Audio +Visuals

First, check the RUBRIC.

‘When planning your short film, consider your audience and tone! ‘Do you want
to make your audience laugh? Cry? ‘Think longer about your big lesson? Are

there

1) ‘Watch this simple

2) Now, it’s time plap the audio and visuals for your digital short film.

that will have an impact on your story?

Your Story Plan:

, pay attention to Audio + ‘Visual cues:

AUD10

(sound, song, dialogue, voice-over) @

VISUALS
(pictures, moving video)

0
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https://docs.google.com/document/d/1-dUYewWAFu7NmVtl9gBy0V49ywI62ZBa_LKLwqe44CU/edit
http://www.nextvista.org/photosynthesis/
http://search.creativecommons.org/
http://commons.wikimedia.org/wiki/Main_Page
http://www.jamendo.com/

(Create: Digital ‘Directors!

‘Remember to use your GOOGLE LOG 1N\ and make sure all creations are able to be viewed publicly.

(reate animated movies, iPad, Chromebook, Mac,
Wnlloaw ‘Powtoons insert Web
A. w7 (Create video: Can also import most
P iMovie clips from some of these other iPad, Mac
/ o~ applications.
m'.lmo WeVideo (we%tf)i;tsee;i,acet)(ﬁa%?)lri:;ve) Chromebook, Mac, Web
1. Movie templates that import
Animoto photos and video (easy/fancy) Chromebook, Mac, ‘Web
el 2. (lass Promo (Code:
created by @kellyibilton

‘Workshop Time ... Ready,

‘While you are creating your digital short story, remember:
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https://docs.google.com/document/d/1mJqlbn1yjk08_LBBbKAE93DqN2OopqMvYEkwgaR2vWw/edit?usp=sharing
https://www.apple.com/mac/imovie/
https://www.wevideo.com/
https://animoto.com/

[ Get belp from AVID family when needed

dUse effective !

JSet a mood or tone with my audio/sounds and images

dRecord a voiceover that is dramatic and engaging!

QHave !

d9mclude credits at the end

dKeep it short (no more than 2 minutes)

dFocus on the story ... it’s really all about the !

1Be

QMake sure the story flows for the reader/viewer

J any Oistractions out

[dProvide a title in the beginning

(1 Other strategies to apply when designing your digital
story?
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You're done! !

Now, share your digital story
bere !
1) ‘Then, watch each other’s digital short stories and prepare to be amazed by
the work of your fellow classmates/designers!

2) As you celebrate, be prepared to

3) Please Turn I this HyperDoc on Google Classroom. Don’t forget to
double check the
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https://goo.gl/forms/eJHR2EWvkLXoyNG03
https://docs.google.com/document/d/1-dUYewWAFu7NmVtl9gBy0V49ywI62ZBa_LKLwqe44CU/edit
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