Dragon's Tale
Marketing Catch Up Agenda

Beth, Kirk, Steph, Georgie
Thursday August 11, 2022

For discussion:
e Sales copy

e Artwork usage

Tapestry:

Update on artwork, plus the latest proof
Update on dates for our season launch: Sep 22

Soundstreams:
Update on artwork
Update on date for season launch

For discussion:

o

o

Asset lead:

Photo - Soundstreams

Video - TO

o Program - Soundstreams
m  TO requesting 1.5 - 2 pages for development (Thanks to funders; WML
program)
e Campaign lead
o Will one partner draft the full campaign, and then present it to the other for
collaboration?
o Working together, will we split the workload by activity?
m Kirk and new M&C manager to meet in September and decide on
campaign lead together
e From the agreement:

o TO shall be lead coordinator for videography. SCC shall be lead coordinator for
photography and house program

AOB


https://docs.google.com/document/d/1SHAD_6E4bZ2xSWdZfYGfMxGPg_KXMeJl5-ElT53Q3p0/edit?usp=sharing
https://drive.google.com/file/d/1cFoWjU509RT43wkuyRN4O0N26RWet7jy/view?usp=sharing

Dragon’s Tale
Marketing Catch Up Agenda

Kirk, Steph, Clay
Thursday September 8, 2022

e Campaign Lead
o Tapestry will draft the marketing plan (12 weeks out from opening) and get
amends and approval from SCC
o Kirk will draft press release and publicity
e Clay to send Kirk Tapestry logo for webpage
e Clay to send marketing plan to Kirk and Beth in early October for amends and approval



