Premium Cinematic Commercial
Prompt - Extra Trends Gh

Please Subscribe To My Chanel:
https://www.youtube.com/@extratrendsgh

Visual Style & Mood.

Create a luxurious, cinematic commercial with the refined aesthetic of a world-class
premium beverage brand. The film should feel elegant, refreshing, vibrant, and
aspirational, combining the sophistication of a luxury lifestyle campaign with the
freshness of a premium fruit juice advertisement.

Every frame should feature ultra-detailed imagery with a clean, luminous finish. Apply
warm, natural color grading that enhances authentic Ghanaian skin tones while
preserving the rich golden-orange color of the juice. Use soft diffused sunlight, subtle
bloom, delicate lens flares, volumetric lighting, and high dynamic range to create an
inviting, premium atmosphere.

The commercial should evoke freshness, vitality, wellness, and everyday luxury.

Camera Language
Use cinematic camera movement throughout.
Combine:

Smooth gimbal tracking shots
Graceful slow motion (120fps feel)
Elegant push-ins

Floating orbit shots

Macro close-ups


https://www.youtube.com/@extratrendsgh

Beautiful rack focus transitions

Seamless match cuts

Wide lifestyle establishing shots

Dynamic handheld only when intentionally cinematic

Maintain a shallow depth of field in every shot so the product remains the visual hero
while backgrounds dissolve into creamy bokeh.

Only introduce subtle motion blur during transitions.

Product Reference

Use the @product image as the exact visual reference in every scene.
Maintain complete consistency with:

Bottle shape

Bottle proportions
Bottle size

White cap

Orange juice color
FruityGo logo
Label artwork
Typography
Mango illustrations
Branding placement
Colors

Packaging details

Never redesign, simplify, modify, recreate, or replace any part of the product.

The bottle must remain perfectly identical throughout the commercial.

Product Information

Product Name: [ /nsert Your Product Name]

Category: [ Insert Your Product Category Here]



Core Benefits to Communicate

Visually communicate freshness, energy, and natural wellness while subtly highlighting:

Rich in Vitamin C for immune support

Contains beta-carotene and Vitamin A for healthy vision

Naturally occurring antioxidants help defend cells against oxidative stress
Natural fruit carbohydrates provide quick everyday energy

Refreshing real fruit taste

Smooth, delicious drinking experience

Avoid medical imagery, disease treatment claims, or exaggerated health
transformations. Focus on wholesome nutrition, refreshment, and vitality.

Target Audience

Health-conscious individuals, busy professionals, active families, students, fitness
enthusiasts, and modern consumers seeking a premium fruit juice that combines
delicious real fruit taste with refreshing hydration, natural nutrition, and an elevated
everyday lifestyle.

Model

Feature a beautiful Ghanaian woman in her late 20s with radiant healthy skin, natural
curly hair, and effortless elegance.

She should wear stylish neutral-toned clothing in soft beige, cream, or white.
Her expressions should naturally communicate:

o Refreshment
e Joy



Confidence
Wellness

Relaxation

Genuine satisfaction

She should interact naturally with the product by:

Holding the bottle

Drinking the juice

Smiling after the first sip

Enjoying quiet moments

Sharing FruityGo with friends or family
Walking through bright modern interiors
Relaxing outdoors in warm natural light

Environment

Create bright, premium environments including:

Modern luxury kitchen

Stylish dining area
Contemporary living room
Sunny breakfast table

Rooftop terrace

Beautiful garden

Modern office break area
Fitness studio

Picnic setting

Tropical outdoor lifestyle scenes

Include fresh mangoes, oranges, citrus slices, leaves, water droplets, and natural
sunlight where appropriate.

Hero Product Shots

Include luxurious macro shots of:

e Condensation droplets forming on the bottle
e Fresh juice swirling inside the bottle



Light passing through the juice

Bottle rotating slowly on a premium surface
Mango slices splashing into juice

Citrus mist

Pouring juice into a clear glass

Ice cubes dropping in slow motion

Golden liquid flowing elegantly

Final hero bottle surrounded by fresh fruit

Lighting
Use:

Soft morning sunlight
Golden-hour backlighting
Natural window light

Soft diffused key lighting
Gentle rim lighting

Warm reflections
Cinematic highlights
Rich dynamic range

The bottle should glow beautifully without appearing artificial.

Color Palette

Warm white

Soft cream

Fresh green

Vibrant mango orange
Golden yellow

Natural wood

Clean glass

Fresh botanical tones

Overall Feel



The final commercial should resemble a premium global beverage advertisement from
brands like Innocent Drinks, Tropicana, or Simply Juice in terms of production
quality—modern, luxurious, emotionally engaging, and refreshingly cinematic—while
preserving FruityGo's unique branding and identity. Every frame should feel
meticulously crafted, with premium lighting, refined composition, elegant movement,
and consistent product presentation, positioning FruityGo as a high-quality fruit juice
that consumers associate with freshness, natural goodness, and everyday enjoyment.

Animation Prompt (Use It On
Google Flow Ai)

Animate this commercial storyboard as a premium, cinematic brand advertisement with
seamless, high-production-quality visuals. Follow the storyboard precisely, ensuring
every scene flows naturally into the next with smooth pacing and professional
transitions.

Use elegant cinematic camera movements, including slow push-ins, tracking shots,
gentle pans, macro close-ups, and wide establishing shots where appropriate.
Incorporate subtle slow motion, realistic physics, and natural character movements to
create a polished, luxury commercial feel. Maintain soft diffused lighting, warm-neutral
color grading, rich contrast, and a clean, luminous aesthetic throughout.

Keep all animations realistic and fluid, with expressive yet natural facial expressions and
believable interactions with the product. Emphasize premium visual storytelling through
composition, lighting, and motion rather than dialogue or on-screen graphics.

Requirements:

Strictly follow the provided storyboard sequence.

Do not add voice-over, narration, subtitles, captions, logos, or any on-screen
text.

Maintain a consistent 16:9 landscape aspect ratio throughout the entire video.
Ensure visual continuity across all scenes, including consistent characters,
wardrobe, product appearance, lighting, and environment.



e Deliver a refined, broadcast-quality commercial suitable for television, YouTube,
and premium digital advertising.

Overall Style:

The finished animation should feel like a world-class commercial from a premium
consumer brand—cinematic, elegant, emotionally engaging, and visually luxurious, with
every frame crafted to meet modern advertising standards.
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