
Mod 3: Presearch Deliverable #1
Presearch Log

DIRECTIONS: Create a document that logs the following information listed below.
You will need between 18-20 different sources. Remember, we are just “toe-dipping,” so
be to employ the triage reading tips that we went over (also listed on the hand out in
Materials). This deliverable will be due in class after our last Presearch day.

Please make sure that you Include this on your DISCOVER page and submit it to Schoology.

THE FOUR QUESTIONS:

● Who is addressing my topic?
● What is being said?
● Why/How is it important to me?
● What key words/language is being used?

One example of a research log:

SOURCE link Who is
addressing my
topic?

What is
being said?

Why/How is
this important
to me?

What are the key
words or language
being used?

https://www.broo
kings.edu/article
s/how-tech-platf
orms-fuel-u-s-pol
itical-polarization
-and-what-gover
nment-can-do-a
bout-it/

3 NYU professors. The role that
social media
played in the
January 6th
insurrection.

Shows the
republican
voice/perspectiv
e and how it
influences the
party.

● Polarization
● Democracy
● Phenomeno

n
● Identity
● Insurrection

https://www.pewr
esearch.org/inter
net/2016/10/25/t
he-political-envir
onment-on-socia
l-media/

Directors of data
analysis.

Social media
has spawned
online
political
engagement
and
expression
unlike
anything
before.

Many people
find the political
presence on
social media
exhausting, and
frosting.

● Statistics
● Analysis
● Frustration
● Anger
●

https://www.princ Tom Durso, School “How Do In depth ● Political
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eton.edu/news/2
023/07/28/social
-media-polarizati
on-and-2020-ele
ction-insights-spi
as-andrew-gues
s-and

of Public and
International Affairs
at Princeton
University

Social Media
Feed
Algorithms
Affect
Attitudes and
Behavior in
an Election
Campaign?,”

research on
algorithms,
systems, and
ranking of
politics on social
media.

attitudes
● Science
● Political

news
● Social media

https://scholar.ha
rvard.edu/sounm
an_hong/politicia
ns-social-media-
perceptions-risk-
and-reward

SOUNMAN HONG,
PH.D.
Harvard

social media
activity will
likely
increase
among
minority
party
members,
underdogs,
and
extremists

Describes the
risks and
rewards that
politics have in
modern day.

● Messager
● rational
● Backbenche

r
● Within-party
● DW-NOMIN

ATE

https://www.pewr
esearch.org/jour
nalism/2021/02/
22/americans-w
ho-mainly-got-ne
ws-via-social-me
dia-knew-less-ab
out-politics-and-
current-events-h
eard-more-about
-some-unproven
-stories/

BY AMY
MITCHELL, MARK
JURKOWITZ, J.
BAXTER
OLIPHANT AND
ELISA SHEARER

Adults get
most of their
political
info/news on
social media.
Americans
who
primarily got
their political
news from
social media
were more
likely to
have heard
about some
unproven
claims and
theories

Statistics and
new points of
view on theories
of politics and
how they are
absorbed.

● Demographi
cally

● News
● Fake news
● Made up
● Believe

https://blog.hoot
suite.com/social-
media-and-politi
cs/

Christina
Newberry

Social media
marketing
has become
a critical
component of
political
campaigns.

Statistical
analysis and
business
perspective.
THe start of the
entanglement of
social media and
politics.

● Election
● Twitter
● Bloomberg’s
● Republican
● Democrat
● Obama
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https://tnsr.org/2
021/07/the-politi
cal-effects-of-so
cial-media-platfo
rms-on-different-
regime-types/

Guy Schleffer,
Benjamin Miller

Social media
platforms
affect political
systems in
the us.

Facebook's
mission to
connect only
democratic party

● Phenomeno
n

● Globalizatio
n

● Multiculturali
sm

● categorize

https://www.yout
ube.com/watch?
v=jB60lY6rq6k

Msnbc
Founder editor and
chief of the
Progressivist

Social media
is just as
much
information
as
misinformatio
n. Candidates
use social
media
influencers
for their
campaigns.

Misinformation
and conspiracy
theories being
spread through
social media.

● Conspiracy
● Misinformati

on
● Followers
● Influence

https://www.forb
es.com/sites/pet
ersuciu/2023/03/
17/social-media-
would-be-better-i
f-it-wasnt-so-poli
tical/?sh=43063
86b2434

Peter Suciu platforms
such as
Twitter and
Facebook
have become
echo
chambers for
espousing
political views
– and where
there is all too
often an
absence of
civility for
those with
differing
opinions.

People are
unhinged and
blurt out
everything
they're thinking
of polarizing
beliefs.

● Unhinged
● Anonymous
● Impolite

Company
●

https://www.was
hingtonpost.com
/technology/202
3/07/27/social-m
edia-research-m
eta-political-view
s/

By Naomi Nix,
Carolyn Y. Johnson
and Cat
Zakrzewski

Experiment to
see if social
media could
change
political
beliefs.

Changing
algorithms won't
stop polarization

● Algorithms
● Widespread
● Conspiracy
● political

polarization

https://journalism
.uoregon.edu/ne
ws/six-ways-me

University of
Oregon

But can the
media really
alter the

Politicians now
speak directly
with voters ● Echo

chamber
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dia-influences-el
ections

outcome of
an election?

● direct line
● self-perpetu

ating
● polarization
●

https://www.ane
wseducation.co
m/post/left-vs-rig
ht-wing-news

 Lily Meckel

 
no news
platforms
are entirely
unbiased,
some fall
far left or
right on the
political
spectrum
based on
the type of
news they
cover and
what their
general
values are.

News outlets
spread their own
political
affiliations with
their viewers.
One sided.

● conservati
ve

● Reactiona
ry’

● partisan
platforms

https://research.i
mpact.iu.edu/key
-areas/social-sci
ences/stories/so
cial-media-platfo
rm-bias.html

Fil Menczer,
Indiana
University

“Our main
finding is that
the
information
Twitter users
see in their
news feed
depends on
the political
leaning of
their earliest
connections,”

The implicit bias
on social media
and how that
affects politics.

●
Mechanis
ms

● influence
● Drifters

https://academic.
oup.com/pnasne
xus/article/1/3/pg
ac137/6651695

Sandra
González-Bailó
n, Valeria
d'Andrea, Deen
Freelon, Manlio
De Domenico

We analyze
social media
activity
during one
of the
largest
protest
mobilizatio
ns in US

There is a
significant
difference
between social
media and
persuasion of
the left and the
right.

●
Ideological

●
asymmetr
y

● data
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history to
examine
ideological
asymmetrie
s in the
posting of
news
content.

https://www.theg
uardian.com/tec
hnology/2021/oc
t/22/twitter-admit
s-bias-in-algorith
m-for-rightwing-p
oliticians-and-ne
ws-outlets

Dan Milmo Global
technology editor

Twitter admits
bias in
algorithm for
rightwing
politicians
and news
outlets

“Algorithmic

amplification

is problematic

if there is

preferential

treatment as a

function of

how the

algorithm is

constructed

versus the

interactions

people have

with it

● politicians

● Research

● rightwing

https://www.bbc.
com/news/techn
ology-54698186

By James Clayton
North America
technology reporter

This is
exactly why
social media
companies
would rather
not have to
moderate
their
platforms.
As soon as
you begin
deciding
what can
and can't be
published,
you start
making
political
calls.

The republican
vs democratic
view on the
issue and
broader context
within the media.

● Big Tech
● Trump
● Communic

ations
Decency
Act

● Dilemma

https://www.npr. Social media Is there a way ● Outrage
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org/2022/09/09/1
121295499/face
book-twitter-yout
ube-instagram-ti
ktok-social-medi
a

By
Ari Shapiro
,
Michael Levitt
,
Christopher
Intagliata

has become
embedded in
modern
society why
social

media

algorithms

steer users

toward

outrage

social media can
be used and not
be polarizing?

● Polarizing
● Moral
● meta

https://twitter.co
m/realDonaldTru
mp

Donald Trump Crazy out of
pocket
unprofession
al remarks.

Trump's
notorious voice
on twitter
shaped a new
wave of politics
on social media.
His engagement
and cult-like
following.

● “I won the
Election!”

● RIGGED
ELECTION.
WE WILL
WIN!1

CHECK SCHOOLOGY FOR DUE DATE!!
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