
QA REPORT 

Target URL: https://durhamtelevision.com/  

Homepage: “Start Watching” and “Learn More” open Contact. 

 

https://durhamtelevision.com/


Homepage: “View All Videos” and “Browse Programs”, “Explore Our News”, “Explore 
Our Community”, “Explore Our Business”, Explore Our Events”, “Explore Our 
Interviews”, “Explore Our Documentaries” do nothing. 

 

Programs and seven other category pages have empty video listings. 

https://durhamtelevision.com/programs/  

 

 

 

https://durhamtelevision.com/programs/


Contact: white headings are difficult to read against pale backgrounds on 
tablet/mobile. 

 

 



Contact: form fields lack persistent labels; prompts disappear when 
typing. 

 



Contact: placeholder email, sample-style phone number and San Diego 
address remain published. 

 

Homepage library buttons do nothing 

 



 



Series heading incorrectly says “Documentaries” 

 

Footer “Start Watching” and hero “Learn More” open Contact 

 

 



Field prompts disappear after typing; persistent labels are missing. 

https://durhamtelevision.com/contact/  

 

Introductory typo: “we’ll pond promptly” should say “respond.” 

 

 

 

https://durhamtelevision.com/contact/


YouTube columns squeeze text and clip subscriber figures. 

 

 



Featured Programs remains three narrow columns; titles and buttons 
break across multiple lines. 

 



Five social icons use # instead of social-profile URLs. 

 



Testimonial portrait is missing. 

 



Email link publishes contact@example.com, using a reserved example domain. 

 


