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CnenuajbHOCTD: 38.02.05 ToBapoBeeHUE U IKCIIEPTU3A KAYECTBA
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JAucuuniuna: OI'C3.03 MHOCTpaHHBIN S3BIK

Tema 3ausiTus: CymHocTs MapkeTrHra. Ero coBpeMeHHas KOHLETILHS.

Henan 3anaTus:

Jluoakmuueckas: - yriiyOUTb U PaCIIMPUTDH 3HAHUS U MPEICTABICHUS CTYICHTOB IO TEME;
Paszsuearowas: - pa3BUBaTh TBOPYECKUI MOTEHLIUAI CTY/IEHTOB;
Bocnumamenvhas - BOCIUTHIBaTh CTPEMJIEHUE K COBEPILIEHCTBOBAHUIO aHITIMICKOTO S3bIKA;
- BOCIIUTBIBATh YMEHHE Pad0TaTh CAMOCTOSTENHHO.
By 3aHATHS: TPAKTUYECKOE 3aHSATUE

OcHoBHas JquTeparypa:

Ara6exsin W.I1. Aurnuiickuii 3bIK 115 CCy30B: yueOHoe nocodue. — Mockaa:
ITpocnekr, 2015. — 288 c.

JlonoJiHUTE IbHAS JIUTEPaTypa:

HNuTepuer-pecypcesl.

https://www.youtube.com/watch?v=LV3LrVxcOyk

JOMAIIHEE 3ATIAHHUE:

1. Ilpouumaiime u nucemeHHO nepeeeoume meKkcn:

MARKETING TODAY
Marketing is a new science. It is the art of finding out what people want, then
manufacturing it for them.

In a market of multiple choices it is no longer sufficient to produce a product and
show your customers that it satisfies one of their basic needs. You must show that it
provides benefits other products fail to provide, that it can be supplied at a
competitive price and above all supplied reliably. But in this fast-changing world
competitors catch up more quickly than ever.

Preferences that customers have for this or that product work for shorter and shorter
periods. Choice makes marketing work.

2. /laiime 6 nucbmeHHOM 6uOe GH2IUNCKUIL IKGUBATIEHM C/1e0YIOUUX
CJ/108 U C1080COUemManull (U3 mekcma):

PBIHOK BBIOOD
MPOU3BOAUTH o0ecIieunTh
OCHOBHBIE OTPEOHOCTHU noTpeOuTeNb
KOHKYPEHTOCIIOCOOHAs 1IeHa HOKYyIIaTelb

TOBap KOHKYPEHT


https://www.youtube.com/watch?v=LV3LrVxc0yk

3. Ilocmompume gudeo, gvtnuwiume «5 marketing conceptsy:

https://www.youtube.com/watch?v=LV3LrVxcOyk

4. Coomnecume caoea, 3anuwiume u 3anomnume ux npaeuﬂbnbu?

nepeeoo:

To turn over
An existing manufacturer
To choose

To sell something directly
Distributing products
Marketing middlemen
To promote

Techniques

To capture

Advertising

To find a need

To develop a product

To fill need

Any physical goods

To satisfy

To do concept testing

To develop an accurate description
Whether

To appeal

Among

moboi puznueckuii ToBap
pa3BUBaTh MPOTYKT
MAapKETUHTOBBIN MMOCPEIHUK
pacmpeeseHue Topapa
CYUIECTBY IO POU3BOJUTEI
c/ieNiaTh OHSITHIHOE TECTUPOBAHUE
CIOCOOBI

nepeaaBaTh HEMOCPEACTBEHHO
HaWTH MOTPEOHOCTH (HYXTY)
IPOJABUTATH

3aBOEBAThH

oOpaiarbcs

cpenu

nepenaBarb

pekiama

by

pa3BUBATh MPOIYKT

YIIOBJIETBOPUTH (3aMOTHUTH) MOTPEOHOCTH

COCTaBUTh TOYHOE OITMCAHHE

YIOBIIETBOPSITh

5. Hpouumaﬁme mekKkcm, oﬂpamaﬂ 6HUMAHUE HA HOe6ble caio6a.

Marketing

The basis of marketing is finding a need and filling it. The first step to find a
need. The next step is to develop a product to fill that need. A product may be any
physical goods, service or idea that satisfy a want or need.


https://www.youtube.com/watch?v=LV3LrVxc0yk

It is a good idea to do concept testing. That is, you develop an accurate
description of your product and ask people whether or not the concept appeals to
them. The process of testing products among potential users is called test
marketing.

If the consumers like the product, you may turn the production process over to
an existing manufacturer or you may produce it yourself. Production is the part of
the marketing process. Marketing helps to determine what products should be
made, but it does not make them.

The product is manufactured and you have to choose how to get it to the
consumer. You may want to sell it directly to supermarkets or you may want to sell
it through organizations that specialize in distributing products. Such organizations
are called marketing middlemen because they are in the middle of a series of
organizations that distribute goods from producers to consumers.

The last step in the marketing process is to promote the product to consumer.
Promotion consists of all the techniques sellers use to capture markets. They
include advertising, personal selling, publicity and so on.

6. Ilucomenno omeemovme na 80RpOCHL:

What is the basis of marketing?

Give the definition of “a product”.

How is the process of testing products among potential users called?
What organizations are called “marketing middlemen™?

What is promotion?

N

7. Coenaitme CcKpuH 6blNOJIHEHHOW padomsl u npuuwiiume (He
3aovleaiime ykazamo hamunuro, Zpynny, Yucio 3a Komopoe coenanu
oomauiHee 3a0aHue):

https://vk.com/id34189235



https://vk.com/id34189235

