Here is why Thetundradrums.com is not accepting YMYL content provided By Guests

YMYL stands for "Your Money or Your Life." It is a term used by Google to categorize webpages
that could impact a person’s financial stability, health, safety, or overall well-being. Because
YMYL content has the potential to significantly affect users' lives, Google applies stricter
standards to these types of pages to ensure the information provided is reliable, accurate, and
trustworthy.

Types of YMYL Content

YMYL content generally includes (but is not limited to):

1. Financial Information: Pages that provide advice or information about investments,
taxes, retirement planning, loans, insurance, or other financial matters.

2. Medical Information: Pages offering medical, pharmaceutical, or health-related advice,
information about diseases, treatments, medications, or wellness.

3. Legal Information: Pages that provide legal advice or information about legal issues like
divorce, child custody, or creating a will.

4. News and Current Events: Articles or content covering important news topics,
especially those impacting public health, safety, politics, or major economic shifts.

5. Civic Information: Pages that provide information about voting, government processes,
or social services.

6. Safety Information: Content providing guidance on handling dangerous activities, safety
protocols, emergency preparedness, etc.

7. Other Sensitive Topics: Anything that can impact someone’s happiness, health, or
financial stability.

How YMYL Content Can Lead to a Google Penalty

Google takes the quality and trustworthiness of YMYL content very seriously. If YMYL content
does not meet Google’s stringent standards, it can lead to a penalty or de-ranking. Here’s how:

1. Lack of Expertise, Authoritativeness, and Trustworthiness (E-A-T):

o Expertise: The content should be written or reviewed by an expert in the field.
For example, medical information should be authored or reviewed by healthcare
professionals.

o Authoritativeness: The site should be recognized as a reliable source in its field.
For example, a medical advice page on a healthcare site with certified doctors
would have higher authority than a non-specialist blog.

o Trustworthiness: The site should be trustworthy, with accurate information,
transparency about the authorship, sources, and clear contact information.



o Impact of Poor E-A-T: Pages with low E-A-T, especially in YMYL categories, are
likely to be downranked in search results. Repeated issues with E-A-T can lead
to manual penalties or significant drops in site rankings.

Misinformation or Inaccurate Information:

o Pages that provide incorrect, misleading, or unverified information can be
penalized or de-ranked. For YMYL content, even a small error can have
significant consequences, making accuracy critical.

Low-Quality Content:

o Content that lacks depth, is poorly written, or is not beneficial to users can lead to
penalties. YMYL pages should provide comprehensive, well-researched
information that is easy to understand.

Deceptive Practices:

o Practices like clickbait, hidden paid content, or failing to disclose conflicts of
interest can lead to penalties. For YMYL content, transparency and honesty are
paramount.

Inadequate Site Security:

o For sites handling sensitive data or transactions (like financial or health
information), not using HTTPS or having inadequate security measures can lead
to penalties.

Failure to Meet Regulatory or Legal Requirements:

o Websites that provide legal, financial, or medical advice must comply with
relevant laws and regulations. Failing to do so can not only lead to Google
penalties but also legal consequences.
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