Notes from source:

Humor in advertising takes a lot of things to work. It's not recommended 99 times out of 100.

You have to own the role if you are planning to use humor and you will be very dependent on
someone actually stepping into it and doing a great job with it.

And even if you pull it off, let's say hypothetically, you pull it off. The commercial is actually
funny. Most of the time, people just remember that it was funny. They don't remember the
product. So yes, funny ads are funny if they work, which is a really hard thing to do.

Because funny doesn't necessarily sell shit. Yes. It gets attention. Yes. Maybe it keeps attention
for a little bit longer, what sells stuff is selling. So make sure that you focus mostly on the selling.
Not on being funny or entertaining or amusing because it's really hard to do And you're
needlessly complicating the selling process

Headlines:

You Can Get This Wrong In Your Marketing 99 times out of 100.
You Can Get This Wrong In Your Ads 99 times out of 100.

You Can Get This Wrong 99 times out of 100.

Is Using Humor in Advertising a Cheat Code ?

Humor in Ads Can Get You to Sell More or Sell Less.

Outline:

Subject: You Can Get This Wrong 99 times out of 100.

Problem: Humor may seem like an easy way to get more attention and keep it longer. But
getting it right can be tricky.

Agitate: Let's be honest, making people laugh gets attention. But how can we transfer that
attention to sales ? It's not like they whip their credit card out after they finish laughing.
Solution: Humor can be an asset if used correctly when everything's in place. When it isn’t the
best solution is to stick to selling to people. Laughter doesn’t sell to people, selling to them does.
Close: Get in touch with us today and we will review your copy for free and see if it needs
humor or more selling.



First Draft
You Can Get This Wrong 99 times out of 100.

Most of the time people gravitate towards using this trick when they have no idea where to start
with advertising. It's something that we usually do in real life situations as well, we use so much
| can guarantee that YOU have used it today.

I’'m talking about making people laugh.

It's good to make people laugh and you like how they are giving you attention when a joke hits.

But in some situations if the joke isn’t good you get ignored or even worse instead of the joke
they laugh at you.

On the surface humor may seem like a very easy way to get the attention of clients and it does.
It also keeps their attention for a longer period of time.

There is no fancy trick, just make them laugh at the start and you got 'em. Just like the oldest
dating advice ever given which is “Make them laugh a lot”.

Now once they finish laughing they start taking their clothes off right ? There is nothing else you
need to do after that ?

Well here comes the tricky part.

Just like in dating, once you get your prospects laughing how do you sell to them ?

Most of the time they won’t. Getting attention with humor doesn't always mean sales.
How Can You Know to Use Humor in Your ads ?

It's a tricky thing to pull off, there are a lot of things that need to be right to be able to make it
work.

Humor can be a huge asset when you know what you’re doing and all the pieces are in place.
Some of the best ads in the world have used humor.

If done correctly it can get amazing results. But 99 times out of 100 people will not remember or
even see the thing you are selling. They are only going to remember that they laughed.

And that’s the last thing we want to happen.



To avoid it we pivot, so instead of our goal being to make them laugh. We sell to them, we
actually talk about their problems and offer them a solution.

That’s the fastest way to get someone to throw his credit card at the screen.

Focus on selling, not on giggles. When the opportunity comes to use humor you will be ready to
utilize its power.

Humor can be an asset if used correctly when everything's in place. When it’s not, the best
solution is to sell to people. Laughter doesn’t sell to people, selling to them does.

Get in touch with us today and we will review your copy for free and see if it needs humor or
more selling.

Second Draft

You Can Get This Wrong 99 times out of 100.

A lot of marketers start using this when they have no idea where to start with advertising. Can’t
blame them, it's something that we usually do in real life situations.

In fact we use it so much | can guarantee that YOU have used it today.
I’m talking about making people laugh.
Makes you feel good when people laugh and you like the attention when a joke hits.

But in some situations if the joke isn’t good you get ignored or even worse instead of the joke
they laugh at you.

On the surface humor seems like an easy way to get the attention of clients.
And it does, it also keeps their attention for a longer period of time.

There is no fancy trick, just make them laugh at the start and you got 'em. Just like the oldest
dating advice ever given which is “Make them laugh a lot”.

Now once they finish laughing they start taking their clothes off right ? There is nothing else you
need to do after that ?

Well here comes the tricky part.



Once you get your prospects laughing, would they buy from you ?
Most of the time they won’t. Getting attention with humor doesn't always mean sales.
How Can You Know to Use Humor in Your ads ?

It's a tricky thing to pull off, there are a lot of things that need to be right to be able to make it
work.

Humor can be a huge asset when all the pieces are in place. In fact some of the best ads in the
world use humor.

If done correctly it can get amazing results. It's a hidden weapon you keep in your arsenal for
when you need it.

Funny and successful ads really are made when you own the role when presenting the product.
But 99 times out of 100 people will not remember or even see the thing you are selling.They
only thing they will remember is how they laughed.

Now that’s the last thing we want to happen. It's not something we want to risk.

To avoid this happening we pivot.

Instead of the goal being to make people laugh. We sell to them, we actually talk about their
problems and give them a solution.

That’s the fastest way to get someone to throw his credit card at the screen.

We focus on selling, not on giggles. When the opportunity comes to use humor you will know
what to do.

At the end of the day laughter doesn’t sell to people, selling to them does.

Get in touch with us today and we will review your copy for free and see if it needs humor or
more selling.



Social Media Posts

Post 1:

Hanpaeuro oBa kako wTto Tpeba 1 ke nobeauLu, a 30WTO NOBEKETO OM3HMUCK ro NpaBsaT
NorpeLuHo?

OBa e HeLTo LITO Ce KOPUCTU PEYNCU CEKOjAHERH, TONMKY MHOTY AypW LUTO 3HaM Aeka U TU o
MMalll KOPUCTEHO AeHecC.

36o0pyBam 3a KOPUCTEHE XYMOP BO BalUUTE PeEKNamu.

Ha noBpLuMHaTa, XyMopoT u1arnega Kako neceH Ha4nH ga ce npuernevye BHUMaHUETO Ha
KNMUeHTuTe.

W pa Toa ro npaeu, UCTO Taka ro 3agpXyBa HUBHOTO BHUMaHME Nogosiro Bpeme.
Anu... LLITom ke rm HacMeeTe BalLUTe KITMEHTU, Janu ke KynaT og Bac?

HajuyecTo Hema. NprBneKkyBakeTO BHUMAHME CO XYMOP HE cekorall 3Hauu npogaxoa.

Post 2:

[anu cte nagHane Ha OBOj NECEH MAPKETUHT TPUK?
Tewko e ga ce u3segu, ama nsrnega geka cute ce obmvayesaat Aa ro Hanpaear Toa.

XymMopoT Moxe Aa buae orpoMHa NpedHOCT Kora CUTe napymkba ce Ha CBOeTo MecTo. BeyluHocT,
HeKou of, HajoobpuTe peknamm Bo CBETOT KOpUCTaT XyMop.

AKO ce U3KOpPUCTU NpaBuITHO, MOXe Aa ce AobujaT HeBepojaTHM pe3ynTatu. Toa e CkpueHo
OpY>Xje LWTO ro YyBaTe BO BalLMOT apceHan 3a kora Bu Tpeba.

Ho, 99 natn og 100 noTeHuuMjanHMTe KNUEHTM K& NamTaT camMo [AeKa BallaTa peknama rum
HacMeaa W1 HULITO ApPYro.

Post 3:

HanpaseTe ja oBaa npoMeHa 3a Aa BUOMUTE NOBEKe pe3ynTtaTh of BallMUTe peknamu.



HamecTto uenta ga 6uae ga ce Hacmear nyreto. Hue nm npogaBame, BCyLWHOCT 36opyBame 3a
HUBHUTE NpobrnemMmn n M gaBame peLLeHne.

Toa e Hajbp3nOT Ha4YMH fa HaTepaTe HeKoj Aa ja pnuv KapTuykata BO eKpaHoT.

Ce dokycupame Ha npogaxba, a He Ha kukoTewe. Kora ke gojoe npunvka ga Kopuctute Xxymop,
Ke 3HaeTe WTO Oga npaBuTe.

Ho Ho kpajoT Ha OeHOoT, cmeaTa He UM NpoJaBa Ha NnyreTo, NPoAaBaHeTO Ha HMB UM NpPoAaBa.
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