TRUONG DAI HOC QUOC TE HONG BANG
KHOA KINH TE - QUAN TRI

CONG HOA XA HQI CHOMNGHIACTIET NAM
Doc Lap - Tu Do - Hanh Phuc

PE CUONG CHI TIET HQC PHAN

1. THONG TIN CHUNG (General information)
Tén hoc phan (tiéng Viét) : ANH VAN CHUYEN NGANH I

Tén hoc phan(tiéng Anh)  : English for Specific Purposes I

M3 hoc phan : DM3001

Thudc khoikién thirc

Dai cuong o; Co sé nganh o;

Nganh o; Chuyén nganh [1; Tét nghiép o

Khoa, B0 mén phu trach
S6 tin chi (LT, TH, Tu

hoc) : 45
S6 gio' Iy thuyét : 45 gio
S6 gio thue hanh 0
S6 gio tir hoc 90 gid
Hoc phan tién quyét

Hoc phan hoc trudc

2. MO TA HQC PHAN (Course description)

: Anh van I, anh van Il

: Kinh Té - Quan Tri - QTKD

Mon hoc nay cung cap ndi dung gitip sinh vién luyén dugc cac k¥ nang nghe, néi, doc va

viét dong thoi gitap cho hoc vién hiéu va dién dat nhitng khai niém then chét cia kinh

doanh va kinh té hoc. Mdn hoc bao quét nhimng linh vuc quan trong trong viéc marketing,

quan tri, nha quan tri chuyén nghi¢p, co cau té chuc, quan tri da van hoa, tuyén dung va

nhirng thanh phan kinh té... ddng thdi cung cp mot sd cau tric van pham va cac k§ ning

doc hiéu can thiét dé doc cac tai liéu tiéng Anh chuyén nganh sau nay.



3. MUC TIEU HQC PHAN (Course objectives)

Sau khi hoan thanh hoc phan nay, sinh vién cé:

Ky hiéu
(Ox)

Muc tiéu hoc phin

Kién thire

chuyén nganh digital marketing.

Hiéu dugc nglr phap, cau truc, von tr vung, cac thuat ngir chuyén nganh

01 dugc st dung trong linh vuc quan tri kinh doanh. Poc hiéu céc tai liéu

Ky nang

02

tu tin va linh hoat trong thuc té

Van dung duoc cac k§ ning nghe, noi, doc, viét, va cach phat 4m, cach
tao tir theo thuat ngit chuyén nganh, c¢6 kha ning hiéu nhimg ¥ chinh

trong ngdn ngit; sit dung tiéng Anh mot cach co hiéu qua trong hoc tap,

Mirc ty chi va trach nhiém

bang tiéng anh phi hop voi xu thé phat trién hién nay.

Chu dong, tich cuc trong viéc hoc tap, c6é kha nang ty nghién ctiru; tiép

03 can va giai quyét duoc cac van dé va tinh hudng phat sinh trong giao tiép

4. CHUAN PAU RA HQC PHAN (Course learning outcomes - CLOs)

Ox CLOx PLOx
Kién thic
CLOL1: Trinh bay dugc cac thuat ngr va khai
niém co ban vé chuyén nganh quan tri kinh
doanh.
o1 C‘IjOZ.:’ Cung c6 k¥ ning nghe — noi —'dof: “|pLo3
viét tiéng anh chuyén nganh quan tri kinh
doanh
CLO3: C6 kha ning giai quyét cac tinh hudng
co ban trong giao tiép kinh doanh
Ky nang
o2 CI,JO2:’ Cung cb k¥ nang nghe — ndi — doc — | PLO3, PLO4,
viét tiéng anh chuyén nganh quéan tri kinh | PLOS




doanh

CLO3: C6 kha ning giai quyét cac tinh hudng

co ban trong giao tiép kinh doanh

Murc tu chi va trach nhiém

O3

doanh cua doanh nghi¢p

CLO4: Nhan thuc dugc tam quan trong cua

tiéng anh chuyén nganh dbi véi hoat dong kinh

PLO9, PLO10

5. NOI DUNG HQC PHAN, KE HOACH DAY HQC (Course content, Lesson

plan)
Budi . Hoat dong
" Hoat dong Co
hoc Noi dung CLO . danh gia
X day va hoc
(... tiet) (Ax)
UNIT 1: BRANDS Al.l
1. DISCUSSION Al.2
- Talk about your favourite brands
2. TEXTS
- listening: An interview with a
brand manager
- Reading: Building luxury brands Thuyét giang,
- Financial Times dat cau hoi va
1 ( CLOl, A
. 3. LANGUAGE WORK thao ludn tinh
4 tiet) CLO4

- Words that go with brand,
product and market

- Present simple and present
continuous

4. SKILLS

- Taking part in meetings

5. CASE STUDY

- Hudson Corporation: Decide

hudng thuc té

Thuyét trinh




how a luggage manufacturer can
protect its brand

- Writing: e-mail

UNIT 2: CHANGE Al
1. DISCUSSION Al.2
- Discuss attitudes to change in
general and at work
2. TEXTS
- Reading: Mercedes, shining star
- Financial Times
- listening: An interview with a Thuyét giang,
management consultant dat cau hoi va

2 CLOl, i

4tido 3. LANGUAGE WORK CLO2 thé,o luan tinl?

- Words for describing change huong thuc té
- Past simple and present perfect Thuyét trinh
4. SKILLS
- Managing meetings
5. CASE STUDY
- Acquiring Asia Entertainment:
Solve the problems arising from a
recent merger
- Writing: action minutes
UNIT 3: ORGANISATION Al
1. DISCUSSION Thuyét giang, Al.2
- Talk about status within an CLO1, | datcau hoiva

34 o) organisation CLO2 | thao luan tinh
2. TEXTS hudng thuc té
- Reading: A  successful Thuyét trinh

organisation-




- Financial Times listening: An
interview with a management
consultant

3. LANGUAGE WORK

- Words and expressions to
describe company structure

- Noun combinations

4. SKILLS

- Socialising: introductions and
networking

5. CASE STUDY

- InStep's relocation: Decide on
the relocation site of a shoe
manufacturer

- Writing: e-mail

4 tiét)

UNIT 4: ADVERTISING
1. DISCUSSION

- Discuss authentic advertisements
2. TEXTS

- Reading: A new kind of
campaign-  Financial = Times
listening: An interview with a
marketing communications
executive

3. LANGUAGE WORK

- Words and expressions for
talking about advertising

- Articles

4. SKILLS

CLOI,
CLO2

Thuyét giang
Thao luan
tinh hudng,
Bai tap
thuyét trinh

Al.l
Al.2




- Starting and structuring a
presentation

5. CASE STUDY

- Alpha Advertising: Develop an
advertising campaign

- Writing: summary

5 (4 tiét)

UNIT 5: MONEY
1. DISCUSSION

- Do a Quiz and discuss attitudes
to money

2. TEXTS

- listening: An interview with an
investment director

- Reading: An inspirational story-
Sunday Times

3. LANGUAGE WORK

- Words and expressions for
talking about finance

- Describing trends

4. SKILLS

- Dealing with figures

5. CASE STUDY

- Make your pitch: Present a new
idea to investors

- Writing: e-mail

CLOI,
CLO2,
CLO3

Thuyét giang
Thao luan
tinh hudng,
Bai tap
thuyét trinh

Al.l
Al.2

6 (4 tiét)

UNIT 6: CULTURES

1. DISCUSSION
- Discuss the importance of

cultural awareness in business

CLOI,
CLO2,
CLO3

Thuyét giang
Thao luan
tinh hudng,

Bai tap

Al.l
Al.2




2. TEXTS

- Listening: An interview with the
manager of a cultural training
centre

- Reading: Culture shock-Finance
Week

3. LANGUAGE WORK

- Idioms for talking about
business relationships

- Advice, obligation and necessity
4. SKILLS

- Social English

5. CASE STUDY

- Business culture briefing:
Prepare a talk on business culture

- Writing: report

thuyét trinh

7 (4 tiét)

UNIT 7: HUMAN RESOURCES
1. DISCUSSION

- Talk about job interviews

2. TEXTS

- Reading: Women at work-Thanh
Nien News

- listening: An interview with an
international recruitment specialist
3. LANGUAGE WORK

- Expressions for talking about job
applications

- -ing forms and infinitives

CLOI,
CLO2,
CLO3

Thuyét giang
Thao luan
tinh hudng,
Bai tap
thuyét trinh

Al.l
Al.2




4. SKILLS

- Getting information on the
telephone

5. CASE STUDY

- Fast Fitness: Find a new
manager for a health dub chain

- Writing: letter

8 (4 tiét)

UNIT 8: INTERNATIONAL
MARKETS
1. DISCUSSION

- Discuss the development of
international markets

2. TEXTS

- Reading: Trade between China
and the US- Chino Doily, Reuters
- Listening: An interview with an
expert on negotiating

3. LANGUAGE WORK

- Words and expressions for
talking about free trade

- Conditions

4. SKILLS

- Negotiating

5. CASE STUDY

- Pampas Leather Company:
Negotiate a deal on leather goods

- Writing: e-mail

CLOI,
CLO2,
CLO3

Thuyét giang
Thao luan
tinh hudng,
Bai tép
thuyét trinh

Al.l
Al.2

9 (4 tiét)

UNIT 9: ETHICS

CLOl,

Thuyét giang

Al.l




1. DISCUSSION

- Discuss questions of ethics at
work

2. TEXTS

- Reading: The ethics of resume
writingBusiness Week

- Listening: An interview with the
director of an environmental
organisation

3. LANGUAGE WORK

- Words to describe illegal activity
or unethical behaviour

- Narrative tenses

4. SKILLS

- Considering options

5. CASE STUDY

- Principles or profit?: Debate
some ethical dilemmas facing a
drugs company

- Writing: report

CLO2,
CLO3

Thao luan
tinh hudng,
Bai tap
thuyét trinh

Al.2

10 (4 tiét)

UNIT 10: LEADERSHIP

1. DISCUSSION

- Discuss the qualities of good
leadership

2. TEXTS

- Listening: An interview with the
managing director of an executive

recruitment company

CLOI,
CLO2,
CLO3,
CLO4

Thuyét giang
Thao luan
tinh hudng,
Bai tap
thuyét trinh

Al.l
Al.2




- Reading: Leading L'Oreal-
Financial Times

3. LANGUAGE WORK

- Words to describe character

- Relative clauses

4. SKILLS

- Presenting

5. CASE STUDY

- Lina Sports: Decide on the best
leader for a troubled sportswear
manufacturer

- Writing: e-mail

CLO1, Al.l
1 (4 tié) | Thuy &t trinh nhém CLO2, Thl.lyet trinh Al.2
CLO3, | Hoidép Al.3
CLO4
CLO1, Al.l
) Téng két va tom tit mon hoc CLO2 Thuyét giang Al2
[2 (1 tiet ’
( ) Giai dap cau hoi CLO3, | Hoidép
CLO4

HUONG DAN TU HQC

Sinh vién doc tai li¢u “David Cotton , David Falvey , Simon Kent (2010). Market Leader

(3rd Edition) Intermediate Course Book. Pearson.”

- Chuong 1: Xem truéc UNIT 1: BRANDS trang 6 dén trang 13; xem trudc va
chuén bj cau hoi thao luin “Talk about your favourite brands”; Xem trudc phan
Reading: Building luxury brands - Financial Times trang 8; Xem trudc va tra 101

CASE STUDY Hudson Corporation: Decide how a luggage manufacturer can

protect its brand trang 12-13.




Chuong 2: Xem trudc UNIT 3: CHANGE trang 22 - 29; xem trudc va chudn bi
cau hdi thao luan “Discuss attitudes to change in general and at work™; doc trudc
phan Reading: Mercedes, shining star - Financial Times; xem trudc va tra 10i cau
hoi thao luan CASE STUDY “Acquiring Asia Entertainment: Solve the problems
arising from a recent merger” trang 29.

Chuong 3: Xem trudc UNIT 4: ORGANISATION trang 36 - 43; xem trudc va
chuan bi cau hoi thao luan “Talk about status within an organisation”; doc trudc
phan Reading: A successful organisation; xem trudc va tra 1oi cdu hoi thao luan
CASE STUDY “InStep's relocation: Decide on the relocation site of a shoe
manufacturer”

Chuong 4: Xem trugc UNIT 5: ADVERTISING trang 44 - 51; xem trudc va
chuin bi ciu hoi thao luan “Discuss authentic advertisements”; doc trudc phﬁn
Reading: A new kind of campaign- Financial Times listening: An interview with a
marketing communications executive; xem trudc va tra 10i cau hoi thdo luan
CASE STUDY “Alpha Advertising: Develop an advertising campaign”.

Chuong 5: Xem trudc UNIT 6: MONEY trang 52 - 60; xem trudc va chuan bi ciu
hoi thao luan “discuss attitudes to money”; doc trudc phan Reading: An
inspirational story- Sunday Times; xem trudc va tra 101 cau hoéi thao luan CASE
STUDY “Make your pitch: Present a new idea to investors”.

Chuong 6: Xem trudc UNIT 7: CULTURES trang 66 - 73; xem trudc va chuén bi
cau hdi thao luan “Discuss the importance of cultural awareness in business”; doc
truéc phan Reading: Culture shock-Finance Week; xem trude va tra 1oi cau hoi
thdo luan CASE STUDY “Business culture briefing: Prepare a talk on business
culture”.

Chuong 7: Xem truéc UNIT 8: HUMAN RESOURCES trang 74 - 81; xem trudc
va chuin bi cdu hoi thao luan “Talk about job interviews”; doc trudc phﬁn
Reading: Women at work-Thanh Nien News; xem trudc va tra 161 cau hoi thao
luan CASE STUDY “Fast Fitness: Find a new manager for a health dub chain”.
Chuong 8: Xem trudc UNIT 9: INTERNATIONAL MARKETS trang 82 - 90;



xem trude va chuan bi cau hoi thao luan “Discuss the development of international
markets”; doc trudc phan Reading: Trade between China and the US- Chino Doily,
Reuters; xem trude va tra 101 cu hoi thado luan CASE STUDY “Pampas Leather
Company: Negotiate a deal on leather goods”.

Chuong 9: Xem truéec UNIT 10: ETHICS trang 96 - 103; xem trudc va chuén bj
cau hoi thao luan “Discuss questions of ethics at work™; doc trudc phan Reading:
The ethics of resume writingBusiness Week; xem trudc va tra 161 cau hoi thao luan
CASE STUDY “Principles or profit?: Debate some ethical dilemmas facing a
drugs company.”

Chuong 10: Xem trudec UNIT 11: LEADERSHIP trang 104 - 111; xem trudc va
chuan bi cau hoi thao luan “Discuss the qualities of good leadership”; doc trudc
phan Reading: Leading L'Oreal- Financial Times; xem trudc va tra 15i cdu hoi thao
luan CASE STUDY “Lina Sports: Decide on the best leader for a troubled

sportswear manufacturer.”

6. PANH GIA HOC PHAN (Course assessment)
Hoat don Phwong pha
e Cos B CLO | T§1 (%)
danh gia danh gia
Al.1. Piém danh di hoc day du CLO4 |10%
Al. Panh | Al.2. Hoat dong trén 16p CLO4 10%
gia qua CLOl,
trinh ) CLO2,
A1.3. Thuyét trinh nhém 20%
CLO3,
CLO4
CLOl,
A2. Dénh| ) CLO2,
Loz < | Bai kiém tra tw ludgn 60%
gia tong két CLO3,
CLO4
Téong 100%

CONG CU PANH GIA: (Rubric chi dung dé danh gia k§ ning, thai do, mirc ty chi va




trach nhi¢m)

Rubric ciia thanh phan danh gia A1

Tiéu chi d4anh gia Chuyén cin A1.1

Mikc do dat chuin quy dinh

;;:; cgl:; MUCF | MUCD | MUCC | MUCB | MUCA
(0-3.9) (4.0-5.4) (5.6-6.9) (7.0-8.4) (8.5-10)
Chuyén can Khéng  di | bi hoc | B1 hoc kha | bi hoc | P1 hoc dﬁy
dén 16p hoc (<30%) | khong chuyén can |chuyén can |dug, rat
chuyén can | (<70%) (<90%) chuyén can
(<50%) (100%)
Tiéu chi danh gia Hoat dong trén 16p A1.2
o Mikc d9 dat chuan quy dinh
Tiéu chi > > > g >
déinh gid MUC F MUCD MUC C MUC B MUC A
(0-3.9) (4.0-5.4) (5.6-6.9) (7.0-8.4) (8.5-10)
Hoat dong | Khong tham [Hiém  khi | Thinh Thuong Thuong
trén 16p gia hoat | tham gia [ thoang tham [xuyén phat [ xuyén phat
dong gi tai |phat  biéu | gia phat | biéu, trao |biéu, trao
16p. dong  gop |biéu, trao [d6i y kién |doi y kién
cho bai hoc [d6i ¥ kién |lién quan tSi | lién quan téi
tai 16p. | tai 16p. Phat | bai hoc. Céc | bai hoc. Céc
Pong  gop |biéu it khi |dong  gop |dong  gop

khong hiéu

qua.

c6 hiéu qua.

cho bai hoc

14 hiéu qua.

cho bai hoc

12 hiéu qua.

Tiéu chi danh gia thuyét trinh A1.3

Tiéu Mikc d9 dat chuin quy dinh Trong

chi , , , , , s0
dénh MUCF | MUCD MUC C MUC B MUC A

an

., (0-3.9) (4.0-5.4) (5.6-6.9) (7.0-8.4) (8.5-10)

gia
Noi Khoéng c6 [ Noi dung | NoOi dung | Noi dung phu [ Noi  dung | 50%
dung |ndi dung |pht hop |phu hop véi [DOP VO YeU | hy  hop

cau. Su dung




bao hoic ndi|vsi  yéu|yéu cau. Sir |thuat ngir don | voi yéu
c4o dung cdu, hinh |dyng thuét gi:éln, de h%éu. cau. Su
khong phu | anh va | nglt ) dfrn glllrll};l ho aalfé dung thuat
hop  vo6i | giai  thich | gidn, d€ hi€u. | rang, dep, |ngk  don
yéu ciu. chua 10 | Hinh anh ph’OIlgq phu. gian, dé
rang. minh hoa 1o \(/ji(zlecf}r dung hiéu. Hinh
rang, dep anh  minh
hoa ro
rang, dep,
phong pht.
Co str dung
video va
gidi  thich
cu thé hiéu
biét  trén
video.
Trinh | Slide trinh | Slide trinh | Slide  trinh | Slide  trinh | Slide trinh | 25%
bay | bay qua so | bay voisé |bay véi bd |PAY VO bO|pay vsi bd
) .. . . . . |cuc logic, 10 .
slide sai, khong:; lugng phu | cuc logl‘c, ro rang, gém 3 | cuc logic,
du so | hop,  sir [rang, gom 3 | phan, thé [0  rang,
luong theo | dung  tir [ phin  (mo |hién su thanh | o5m 3
quy dinh. | ngtr  va | b, than bai :Ei‘}’l béyfrong phin,
hinh anh | két luan). Thuat ngir
0 rang. st dung
don  gian
dé  hiéu
Thé  hién
su  thanh
thao trong
trinh  bay
va  ngon
ngtr.
Thuyét | Trinh bay [ Bai trinh | Phan  trinh [Phdn  trinh [ Phan trinh | 25%




trinh khong

logic, vuot
thoi
gian quy
dinh. Su

dung thuat

qua

nglt khong
ding, phat
am khong
giong
nho,

10,
noi
nguoi
nghe

khong

hiéu.

bay day
da, giong
noéi  nho,
phat

mot sO tur

am

khong 10,
st dung
thuat ngtr
phuc  tap,
chua ¢o
tuong tac
vol nguoi
khi
trinh bay.

nghe

bay c6 bd
cuc 3 phan r&
rang. Giong
noi vura phai,

dé
thoi
trinh
bay dung quy
dinh, thinh

thoang co

rd rang,
nghe,

gian

tuong tac voi
nguoi nghe.
Nguoi nghe
c6 thé hiéu
va kip theo
ddi ndi dung

trinh bay.

bay ngan
gon, dé hiéu.
St dung cac
thuat ngtr don
gian, dé hiéu,
bd cuc 1d
rang. Giong
n6éi rd rang,
luu loat. Thoi
gian trinh bay
ding quy
dinh, tuong
tic ot véi
nguoi  nghe.
Nguoi nghe
c6 thé hicu

duoc noi
dung  trinh
bay.

bay ngin
gon, bd cuc
r0 rang.
Giong noi
0 rang,
loat,
thu hut su

cha y cua

luu

nguoi
nghe,
tuong tac
tt

nguoi

vOl1

nghe. Thoi
gian trinh
bay ding
quy dinh.

7. QUY PINH CUA HQC PHAN (Course requirements and expectations)

- Du 16p: theo qui dinh chung cta truong.

- Sinh vién doc trudce slide bai giang cuia hoc phan va nhiing tai li¢u theo yéu cau
cua giang vién trudc moi buoi hoc.
- Lam bai tap v€ nha, trd 101 cac cau hoi ngan trén 16p, va céc bai kiém tra tai 16p:

cac diém nay s€ dugc danh gia vao cot di€ém qua trinh cua sinh vién.

8.  TAILIEU HQC TAP, THAM KHAO

8.1.

1) David Cotton , David Falvey , Simon Kent (2010). Market Leader (3rd Edition)

Intermediate Course Book. Pearson.

8.2.

Giao trinh day hoc

Tai liéu tham khao




1) John Rogers (2010). Market Leader (3rd Edition) Intermediate Practice File.
Pearson.

2) [an MacKenzie (2011). English for Business Studies. CAMBRIDGE

3) Arthur McKeown (2011). Professional English in Use Management.
CAMBRIDGE

9.  PHAN MEM HAY CONG CU HO TRQ BAI TAP HOAC THU'C HANH

1) Laptop
2) Slides
3)  May chiéu
4)  Viét va bang
5) Micro
TP. Ho Chi Minh, ngay 30 thang 07 nam 2022

Truwéomng Khoa Trwéng Bo mon Giang vién 2 Giang vién 1
(ky va ghi ro ho tén) (ky va ghi ro ho tén)  (ky va ghi ro ho tén) (ky va ghi ro ho tén)



