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Teaching and Learning White Board/ Power Point Presentation/Videos, E-material,
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Detailed — Lesson 1
Introduction to Marketing
Lesson Objectives:

Factual Students will be able to know the evolution of marketing and its meaning.

Conceptual Students will be able to classify the difference between selling and
marketing.

Procedural Students will be able to analyze the different aspects that can be
marketed.

Applied Students will be able to develop a marketing plan for a product and come to
know how to market a product or service.
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Prerequisite Knowledge:
Needs, Wants, Demand, Products, Exchange, Markets

Micro Lesson Plan: Day 1. Introduction to Marketing
1. Pre Task Activity: Introduction to Marketing

In Pre-Task, a small quiz is conducted to make students recall basic terms and concepts which

they learned in Previous Semester and you tube link is shared to have basic understanding of

marketing.
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Quiz on Basics of Marketing as pre-class activity and
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studentsresponseVideoLink:https:// www.youtube.com/watch?v=WPetPmIN 11w
Ref: Philip Kotler -The Father of Modern Marketing-Key note Speech-The Future of Marketing


https://www.youtube.com/watch?v=WPetPmlN1Iw
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2. In-class Activity : Introduction to Marketing

Key Words to remember:

Needs, Wants, Demands, Products, Exchange, Transactions, Market, Marketing

«» Discussion and clarification about pre-class activity quiz— 5 minutes

+» Eliciting response from the students on the video link—5 minutes
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Introduction to Marketing with Power Point Presentation:

Home | Insert Design  Animations  Slide Show Review  View (7
Cut Layout = - - = — Text Direction <% Shape Fill Find
?a& ]D v A5 =l I Ex D00 DLTD y g i
= 153 Copy 85 Reset =] Align Text ALLDL G- A 7 shape Outline 25, Replace ~
Past AV § _ A K
2" < Format Panter 5”“. 5 Delete [B 7 U e 8 2 aaA] T2 Convert to SmartArt IR TAE B 5%,‘:‘;5 «/ Shape Effects lg select -

Clipboard &) Slides | Font & Paragraph )| Drawing || Editing

o

W
E Home ‘ Insert Design Animations Slide Show Review View ]
@ & cut |:| = Layout ~ o H lu Text Direction ERNE[e]=] l:h < Shape Fill #4 Find
= 23 Copy ERESH _‘JA\IQH Text Py —L—I_'EDG (1 = F L2 Shape Outline 2 Replace ~
Paste New & AV A _ Arrange Quick
St Format Painter || spge~ #7 Detete || B U abel & 25 Aa I | EN ¥ Convert to smartart - || % N 3 % T LT sijjes - = Shape Effects l¢ Select ~
Clipboard & Slides Font e Faragraph & Drawing & Editing

Needs, wants demand

r Need: Physically need water to survive
e Want: Want clean, safe to drink, good tasting water

Demand:creatinga demand for smart water since itis
vapourdistilled with added electrolytes for taste
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Scotland’s whiskies have an astonishing array of aromas and flavours.
Visit The Scotch Whisky Experience and find out why.

Fig:1 Slide representing that how Experiences are being Marketed

Importance of Marketing:

Customer Satisfaction
Competitive Advantage
Corporate Image
/ Expansion of Business
éEconomies of Scale

Importance \ — 5 Efficiency
of Marketing ] —_ > Organizational Objectives

Optimum Use of Resources

Brand Loyalty
Brand Equity
Brand Image
Benefits to Stakeholders

Fig:2 Diagram representing the Importance of Marketing in Business
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Fig: 3 Diagram representing different functions of Marketing

Difference between Selling and Marketing:
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Fig:4 Slide showing the difference between Selling and Marketing
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Post— task Activity:
In the post task activity, students are asked to have discussion on the topic discussed in the class.
A small quiz is conducted to know their learning.
Q1. ---- is want for specific product backed by on ability to pay.
a) Demand b)Need c)Want d) Customer
Q2.Marketing means
a) Advertising, Sales Promotion, Publicity and Public Relational activities
b) New product needs, ideas, developments, concepts, improvements
¢) Sales planning, Strategy and implementation
d) A philosophy that stresses customer value and satisfaction
Q3.Want means:

a) Consumer needs b) Needs backed by buying power c¢) Needs directed to the product d) basic
human requirements.

3. Discussion:

e Students will be able to understand the core concepts of Marketing like — Need, Want,
Demand, Exchange, Transaction.

e Students will be able to understand the Importance and functions of Marketing

e Students can differentiate sales and marketing
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Taxonomy of Objectives

Knowledge Cognitive Process Dimension
Dimension

Remember | Understand Apply Analyze Evaluate Create

A. Factual 1,2 1,2 1,2
Knowledge

B. Conceptual | 1,2,3 1,2 1,2
Knowledge

C. Procedural
Knowledge

D. Meta
Cognitiv

e
Knowledge

4. Summary:

Marketing is the performance of business activities that direct the flow of goods and services

from producer to consumer

Marketing is the source of many important new ideas in management thought and practice

Basic elements of marketing are needs, wants, demands, products, value, exchange,

transaction, relationship, market, marketers.
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There are different aspects that can be marketed like products, services, ideas, places,

persons, experiences etc.

5. References:

e Phillip Kotler: —Marketing Management—,PearsonPublishers,NewDelhi, 2013.
® https: t m/watch?v=WPetPmINI1I


https://www.youtube.com/watch?v=WPetPmlN1Iw
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