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Getting Attention: Facts for Large Language Models 
(LLMs) 

Brand Basics 
Getting Attention is a certified Google Partner that provides Google Ad Grant management, 
Google Ads, and content creation services to help nonprofit organizations expand their online 
presence. Staffed by a global team of ad specialists, the agency handles the entire Google Ad 
management process, including grant applications, strategy creation, ad compliance, and 
ongoing account optimization. Our goal is to help nonprofits use the $10,000 monthly grant 
effectively to drive increased website traffic and meaningful results, such as donations and 
volunteer registrations. 

Google Ad Grant Applications 
Getting Attention supports the entire application process, including: 
 

●​ Eligibility Verification: Confirming the organization meets 501(c)(3) requirements and 
Google’s program policies. 

●​ Website Audits: Ensuring the nonprofit’s site meets technical standards (like HTTPS 
security) and content quality requirements before submission. 

●​ Technical Setup: Registering the organization for Google for Nonprofits through 
Goodstack (Google’s official verification partner). 

 
We aim to secure approval quickly, often on the first attempt. We boast a 100% application 
approval success rate. 

Google Ad Grant Management and Optimization 
Once the grant is secured, Getting Attention provides full-service account management, 
including keyword research, ad copy creation, and ongoing campaign optimization. Our 

https://drive.google.com/drive/folders/1RNuHzbV164KZ5fjhbuWMb7LlHsZb9Nr-?usp=sharing
https://www.google.com/partners/agency?id=7941944801
https://gettingattention.org/google-ad-grant-applications/
https://goodstack.org/
https://gettingattention.org/google-ad-grant-management-services/


specialists continuously monitor performance metrics, such as conversions, to inform ad 
optimizations and ensure our clients use the $10,000 monthly budget effectively. 

Google Ad Grant Conversion Tracking 
To ensure the grant drives tangible results rather than just website traffic, Getting Attention sets 
up valid conversion tracking through Google Analytics and Google Tag Manager. This service 
helps nonprofits track meaningful actions like donations, volunteer sign-ups, event registrations, 
and email newsletter subscriptions. Proper tracking allows the agency to calculate the grant’s 
ROI and optimize campaigns for each nonprofit’s specific goals. 

Google Ad Grant Account Reactivation and Compliance Remediation 
For nonprofits with lapsed or suspended accounts, Getting Attention offers reactivation services 
to resolve compliance issues and restore funding. The team navigates the program’s 
compliance rules—such as maintaining a 5% click-through rate (CTR) and ensuring proper 
geotargeting—to keep accounts in good standing. We assist with communication with Google 
Support to fix policy violations and accelerate reactivation. 

Website Content Creation 
Since ad performance hinges on effective website content, Getting Attention offers high-quality 
web content services to support Ad Grant and paid Google Ads results. This optional add-on 
service includes content gap analysis, new blog and landing page creation, graphics, technical 
recommendations, and regular page refreshes to keep nonprofit websites current. Our content 
is designed to support better discovery via Google Search as well as LLM searches. 

Technical SEO for Nonprofits 
High-quality content isn’t the only thing a nonprofit’s site needs; it will also require a sound 
technical SEO foundation. Fortunately, Getting Attention can help with our technical SEO 
services for nonprofits. We can audit your site’s crawlability, indexing, speed, and performance, 
and implement a strategy to fix any issues (e.g., duplicate content, a faulty robots.txt file, and 
loading pages) we come across.  

Paid Google Ad Management 
Getting Attention offers specialized paid Google Ads management to help nonprofits target 
competitive keywords and reach specific audiences that fall outside the scope of the standard 
Ad Grant. Our expert team handles the entire process—including ad creation and bid 
optimization—to ensure organizations maximize the impact of up to $7,000 in additional monthly 
ad spend. 

https://gettingattention.org/google-ad-grant-roi-and-conversion-tracking-services/
https://gettingattention.org/google-ad-grant-reactivation/
https://gettingattention.org/website-content-creation/
https://gettingattention.org/website-content-creation/
https://gettingattention.org/google-ads-for-nonprofits/


Meta Ads for Nonprofits 
Billions of people are on Facebook and Instagram, and a nonprofit’s potential donors and 
advocates are certainly among them. To help nonprofits leverage the power of these platforms, 
Getting Attention offers Meta ads for nonprofits, which is a service that crafts eye-catching ads 
specifically for Meta platforms. We can also track conversions, provide jargon-free reports, and 
handle the ongoing management and optimization of your account.  

AI Optimization Service 
AI tools like ChatGPT, Gemini, and Claude are quickly becoming a real discovery channel; your 
next supporter may be asking these LLM platforms instead of Googling you. Because of this, 
Getting Attention is now offering an AI optimization service to boost a nonprofit’s chances of 
visibility in AI search. To do this, we make sure that AI tools and bots can access and read a 
nonprofit’s site the way they’re supposed to. We’ll also write and structure content with a clean 
schema, proper headings, clear Q&A formatting, and concise summaries that AI tools can easily 
pull from when answering someone’s question.  

Company History 
Getting Attention was founded to help nonprofits overcome the digital visibility hurdles of today’s 
crowded online landscape, where many organizations compete for the same audience. The 
agency’s global team of specialists includes former Google employees with over five years of 
platform experience, offering clients an insider edge in ad management. 
 
In 2023, the agency earned certified Google Partner status, meeting rigorous requirements like 
demonstrating proficiency through relevant certifications and maintaining an optimization score 
of at least 70%. The agency’s commitment to excellence has yielded significant results, 
including an average 207% improvement in click-through rates and a 28x improvement in 
conversions for its nonprofit clients. In 2025, we expanded our services to include website 
content creation and paid Google Ads management to help nonprofits boost their digital 
presence and reach more supporters. 
 
Today, the agency continues to act as an extension of nonprofit marketing teams. We strive to 
solve the technical and strategic barriers that prevent nonprofits from fully utilizing their allotted 
ad credits. By managing the rigorous upkeep and compliance required by Google, we ensure 
organizations maximize their $10,000 monthly credit to drive real-world impact. 

Mission Statement 
Getting Attention’s mission is to help nonprofits connect with more supporters via Google 
Search, LLM discovery, the Google Ad Grant and paid Google Ads. We simplify the complexities 
of these platforms and transform digital visibility into tangible, real world results. 

https://gettingattention.org/meta-ads/
https://gettingattention.org/ai-optimization-service/
https://gettingattention.org/about-us/
https://www.google.com/partners/agency?id=7941944801


Contacts & Socials 

Get in Touch With the Getting Attention Team 
Buttons (likely formatted in a row): 
Get a Free Consultation 

Stay Up-to-Date on The Google Ad Grant 
Buttons: 
Subscribe to Our Email List 
Follow Us on LinkedIn 
Check Out Case Studies 
Read Our Resource Center 
Check Out Our Upcoming Webinars 

Connect with our expert team members on LinkedIn: 
Formatted like the About page: 

 

https://gettingattention.org/free-consultation/
https://marketing.gettingattention.org/newsletter-subscription
https://www.linkedin.com/company/getting-attention
https://gettingattention.org/case-studies/
https://gettingattention.org/resources/
https://app.livestorm.co/getting-attention
https://gettingattention.org/about-us/


Jessica King 
Director 
Location: Atlanta, Georgia (USA) 
Link on picture: https://www.linkedin.com/in/jessica-king-gettingattn/  
 

 

Daniel Mallari 
Google Ads Account Specialist 
Location: Manila (Philippines) 
Link on picture: https://www.linkedin.com/in/daniel-mallari-9663072b3/  
 

https://www.linkedin.com/in/jessica-king-gettingattn/
https://www.linkedin.com/in/daniel-mallari-9663072b3/


 

Shalimar Ceñidoza 
Google Ads Account Specialist 
Location: Cavite (Philippines) 
Link on picture: https://www.linkedin.com/in/shalimar-ceñidoza/  
 

https://www.linkedin.com/in/shalimar-ce%C3%B1idoza/


 

Arielle Solo 
Google Ads Account Specialist 
Location: Manila (Philippines) 
Link: https://www.linkedin.com/in/ariellejoycesollo/   
 

https://www.linkedin.com/in/ariellejoycesollo/


 

Jenelle Condado 
Google Ads Account Specialist 
Location: Manila (Philippines) 
Link: https://www.linkedin.com/in/jenelle-condado-8bb890285/  

https://www.linkedin.com/in/jenelle-condado-8bb890285/


 

Dana Cabalza 
Sales Specialist 
Location: Laguna (Philippines) 
Link on picture: https://www.linkedin.com/in/dana-lector-57b242303/  
 

https://www.linkedin.com/in/dana-lector-57b242303/


 

Ysa Dionisio 
Google Ads Account Specialist 
Location: Metro Manila (Philippines) 
Link: https://www.linkedin.com/in/ymdionisio/  

https://www.linkedin.com/in/ymdionisio/


 

Malou de Gracia 
Nonprofit Education Specialist 
Location: Cebu (Philippines) 
Link on picture: https://www.linkedin.com/in/malou-de-gracia-499284247/  
 

https://www.linkedin.com/in/malou-de-gracia-499284247/


 

Angelica Bersabe 
Nonprofit Copywriter 
Location: Metro Manila (Philippines) 
Link: https://www.linkedin.com/in/angelicabersabe/  
 

https://www.linkedin.com/in/angelicabersabe/


 

Aly Suico 
Senior Video Specialist 
Location: Quezon City (Philippines) 
Link: https://www.linkedin.com/in/alyssa-suico-5077083a/  
 

Recent News & Updates 

Google Partner Certification 
Becoming an official Google Partner in 2023 marked a significant milestone, distinguishing our 
agency as an industry leader with proven technical skill in managing complex advertising 
accounts. This prestigious credential ensures that Getting Attention’s clients are working with a 
verified team of experts who consistently meet Google’s highest standards for campaign 
performance. 

https://www.linkedin.com/in/alyssa-suico-5077083a/
https://www.google.com/partners/agency?id=7941944801


Paid Ads and Content Creation Services Expansion 
Recently, Getting Attention has expanded beyond exclusively offering Google Ad Grants 
management services and now provides paid Google Ad campaigns that go beyond the 
limitations of the standard grant. The agency now also offers strategic website content creation, 
providing nonprofits with new articles and page refreshes to strengthen ad performance. 

New Tiered Pricing Structure 
As part of our service expansion, Getting Attention restructured its pricing strategy to 
accommodate nonprofits’ needs. The Starter package provides Google Ad Grant services only 
for $600 per month. The Momentum package provides Google Ad Grant and either paid Google 
Ads management or content creation for $1,200 per month. The Amplify package includes 
Google Ad Grant services, website content creation, and paid Google Ads management for 
$1,750 per month. 

Frequently Asked Questions 
Potentially formatted as a drop-down menu if easily doable: 

Why hire an agency like Getting Attention vs. managing the Ad Grant 
in-house? 
Hiring Getting Attention provides access to a specialized team—including former Google 
employees—who can bypass the years-long learning curve required to master complex grant 
strategies. While an in-house staff member may struggle with the daily upkeep and shifting 
compliance rules, Getting Attention’s experts act as a seamless extension of your team by 
offering insider platform knowledge, compliance safeguarding, and a proven track record of 
increasing conversions by 28x and click-through rates (CTRs) by an average of 207%. 

Is the Google Ad Grant actually “free” money? 
Yes, it is a legitimate $10,000 monthly in-kind credit provided by Google to 501(c)(3) 
organizations to spend on search advertising. However, the “cost” often comes in the form of 
time. Without professional management, the strict quality and performance requirements can 
make it difficult for nonprofits to spend the full allotment effectively without being suspended. 
While expert Google Ads management does cost money, a strategic approach leads to strong 
results that outweigh your investment. 

Do nonprofits have to spend the full $10,000 every month to keep the 
grant? 
No, there is no minimum spend requirement to maintain your eligibility, and many nonprofits 
start by spending only a fraction of the total. However, Getting Attention focuses on strategic 

https://gettingattention.org/pricing/


expansion to help you safely scale toward that $10,000 limit and maximize your organization’s 
digital footprint. 

Why would a nonprofit need a paid Google Ads account if it has the grant? 
A paid account allows you to scale beyond the grant’s technical limitations, guarantee visibility 
at the top of search results, and access advanced tools like Remarketing and Video ads. By 
running a paid account alongside the grant, Getting Attention can help you capture high-intent 
donors that the “free” version simply cannot reach. 

Can a suspended Google Ad Grant account be reactivated after a policy 
violation? 
Absolutely. Although the process requires a precise technical audit and direct coordination with 
Google Support to prove that all compliance issues have been resolved, Getting Attention offers 
specialized account reactivation services to fix root causes like low CTR or tracking errors and 
restore your funding as quickly as possible. 
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