
 
 
 
 
 
 

 

How to Set Up Effective Custom Event 
Tracking in Google Analytics 4

 
 

It’ss absolutely essential to grasp how users engage with your website in order to 
enhance your business strategy. With the introduction of Google Analytics 4 (GA4), 
tracking user behavior has reached a whole new level of sophistication, providing you 
with the tools to craft and monitor custom events that are pivotal for your business. This 
guide is the key to unlocking the process of establishing and tracking custom events in 
Google Analytics 4, guaranteeing that you glean insightful and invaluable information 
about your user's journey. 

 

What Are Custom Events in Google Analytics 4? 

Custom events in GA4 are user interactions that you specifically define to track key 
actions on your website, such as visiting a checkout page or completing a tutorial. 

 

https://support.google.com/analytics/answer/10089681?hl=en
https://support.google.com/analytics/answer/12229021?hl=en


 
 
 
 
 
 

 
Unlike automatically tracked events (e.g., page_view, session_start), custom events are 
tailored to your specific business needs, allowing you to focus on the metrics that matter 
most to your strategy. 

 

Why Custom Events Matter 

Tracking custom events allows you to: 

●​ Gain deeper insights: Understand specific user behaviors, such as form 
submissions or purchases. 

●​ Optimize marketing efforts: Fine-tune your campaigns based on how users 
interact with your site. 

●​ Improve user experience: Identify pain points or popular features to enhance 
your website's usability. 

●​ Actionable Insights: Understand specific user actions, allowing you to make 
informed decisions. 

●​ Enhanced Reporting: Create custom reports that focus on key metrics relevant 
to your business. 

 

Setting Up Custom Events in Google Analytics 4 

Prerequisite: Before diving into custom event tracking, make sure you have a GA4 
account set up for your website. 

Step 1: Log In and Select Your Property 

Start by logging into your Google Analytics account and selecting the appropriate 
property (website) that you wish to track. 

Step 2: Navigate to the Events Section 

Once logged in, click on the “Configure” tab in the left-hand menu and select 
“Events”. Here, you’ll see a list of automatically recorded events, like scroll or click. 

Step 3: Create a New Event 

 

https://www.ramotion.com/blog/website-usability/
https://analytics.google.com/
https://support.google.com/analytics/answer/9355848?sjid=17112522513070912853-AP


 
 
 
 
 
 

 
To create a custom event: 

1.​ Click on “Create event”. 
2.​ On the next screen, click “Create” to open the event configuration page. 
3.​ Define your custom event by setting parameters such as: 

○​ Custom event name: Choose a descriptive name, like begin_checkout, 
for tracking the checkout page. 

○​ Matching conditions: Set conditions that trigger the event, like 
event_name equals page_view and page_location contains /checkout. 

This setup ensures that the event is recorded whenever a user visits the specified page. 

Step 4: Save and Verify Your Event 

After configuring your event, click “Create”. Your custom event is now active. To verify 
that your setup works correctly, use Google Analytics 4 DebugView, which allows you to 
see events in real-time. 

Editing and Deleting Custom Events 

Your business needs may evolve, and so might your tracking requirements. Editing or 
deleting custom events in GA4 is straightforward: 

How to Edit an Event 

1.​ Navigate to the “Events” section under “Configure”. 
2.​ Find the event you want to edit and click on it. 
3.​ Modify the event parameters as needed and click “Save”. 

How to Delete an Event 

1.​ Go to the “Events” section and select the event you want to delete. 
2.​ Click on the kebab menu (three vertical dots) in the top right corner. 
3.​ Select “Delete”. 

 

Best Practices for Setting Up Custom Events 

 



 
 
 
 
 
 

 
Creating custom events is not just about tracking actions but about ensuring the data 
you collect is meaningful and actionable. Here are some best practices: 

●​ Use descriptive event names: This makes it easier to analyze the data later. 
●​ Follow Google’s naming conventions: Stick to standard names like 

add_to_cart or purchase to ensure consistency across platforms. 
●​ Limit the number of custom events: Too many events can clutter your data 

and make analysis more difficult. 
●​ Test thoroughly: Use GA DebugView to ensure events are tracked accurately 

before relying on them for reports. 

 

Examples of Common Custom Events 

Here are some examples of custom events you might want to track: 

●​ add_payment_info: Tracks when a user submits their payment information. 
●​ add_to_cart: Records when a user adds an item to their shopping cart. 
●​ view_cart: Captures when a user views their cart. 
●​ tutorial_complete: Logs when a user completes a tutorial on your site. 

These events can be crucial for understanding the user journey and optimizing your 
website’s performance. 

 

The Importance of Custom Events in Marketing 

Custom events play a significant role in digital marketing by providing insights into user 
behavior. By understanding how users interact with your site, you can: 

●​ Improve conversion rates: Identify where users drop off in the funnel and make 
necessary adjustments. 

●​ Enhance personalization: Tailor content and offers based on user interactions. 
●​ Optimize ad spend: Focus your marketing efforts on the most effective channels 

and actions.​
 

 

https://docs.google.com/document/d/16TSOZ1bQ-u22avL5D31A-SXGxT30JOsv/edit?usp=sharing&ouid=106066321337007005792&rtpof=true&sd=true
https://support.google.com/analytics/answer/7201382?hl=en
https://sproutsocial.com/glossary/marketing-funnel/
https://www.adjust.com/glossary/ad-spend/


 
 
 
 
 
 

 
Conclusion 

Setting up and tracking custom events in Google Analytics 4 is a powerful way to gain 
deeper insights into your website’s performance. By focusing on the actions that matter 
most to your business, you can drive better decision-making and improve your overall 
digital strategy. 
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