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How marketing can save businesses

First things first, Marketing encompasses every part of a plan to turn a
prospective consumer into a happy and satisfied customer. It includes
everything from market research to advertising. The goal of marketing is to
convince a person that your product is worth investing in, establish brand
loyalty and increase overall sales.

As you probably already know, this is no easy task. That’s why marketers
need to spend time learning more about potential customers. This lets them
discover which marketing strategies might be most effective in breaking
through a crowded sea of marketing ploys.



So, how marketing really works. According to studies, nearly 90% of
businesses invest in marketing. Marketing is an excellent tool for increasing
awareness of your products as well as establishing yourself as a reliable and
reputable brand in your chosen niche. But to use it you need to know the
specific strategies.

There is a huge variety of marketing strategies available to small
businesses. Generally, most businesses use a mix of traditional and digital
marketing tools to help reach as many people as possible. Take a look at
some of these popular ideas to see if any would work for your budding
company.

First it has to be the Direct Mail

If you're wary of relying too heavily on digital marketing, consider direct
mail. It involves sending promotional materials such as postcards,
brochures or flyers to potential customers you've identified through market
research. For example, they might live in your store’s neighbourhood, or
they might have abandoned their shopping cart on your website.

Direct mail is one of the most profitable forms of traditional marketing,
with a 29% return on investment. It’s particularly fruitful if you want to
market to the Baby Boomer generation, as 31% prefer direct mail over other
marketing channels.

Next is the Content Marketing

Content Marketing is the process of creating blogs, white papers, videos,
infographics and other forms of media to attract customers. It often goes
hand in hand with SEO marketing, which attempts to optimize pages so
that they rank higher in search results.

Currently, about 82% of marketing teams use content marketing as part of
their strategy, with 40% ranking it as an important part of their overall
marketing approach. With the right content, you can boost audience
retention, land higher conversion rates and establish your authority in your
space.

The most useful one Paid Ads

Any time you pay to have your content shared with users, it’s considered a
paid ad. Paid advertisements can come in a lot of different forms.
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For example, you may pay a podcast to do an ad read about your company
at the end of the show. Or you might use pay-per-click advertising to get
search engines such as Google to display your website at the top of relevant
search results.

Paid advertising has a lot of purposes, but 33% of marketers use it to boost
brand awareness. When paid ads are done right, you can reach relevant
audiences who are more likely to benefit from your products.

And last but not least Email Marketing

Email marketing is an incredibly popular approach, with 90% of companies
ranking it as important to their overall success. And we can see why, as
companies earn $42 for every dollar they spend on email marketing.

Email marketing involves collecting interested consumers’ emails and then
sending them informative updates about your products and company.
Some email campaigns function as lead nurturing tools that build interest
in your products over time, while others can include promotions, seasonal
deals or even newsletter updates.

But what are the benefits of the marketing

By now, we've highlighted several advantages of marketing. Here’s a more
comprehensive rundown of how investing in marketing can benefit your
small business:

Enhances your sales. Although it’s challenging to quantify the exact impact
of marketing on your sales, showcasing your products to your target market
is highly likely to increase your purchase rate. Cultivates a stellar
reputation. If your company is recognized for excellent customer service
(and a bit of cleverness) on social media, it can help potential customers
view your brand as more trustworthy. Boosts brand recognition. It typically
takes five to seven interactions for someone to remember a brand.
Advertising can help keep your company at the forefront of people’s minds
when it comes time to make a purchase. Educate your customers. Often,
customers are unaware that they need your product or service because they
lack certain information. Utilising marketing to educate can help customers
understand how your product can improve their lives. Provides growth
opportunities. As your brand gains more exposure and attracts more
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customers, your business will expand. If everything goes well, you might
transition from a small business to a larger enterprise.But if you think

you’re not capable to do that
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