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Hobbit's Choice Ambience

Research Objective:

To find if there is a relationship between drive time and ambience variables.

Recommendation:

Based on the data below, it is suggested that if the drive time to the restaurant is less than
30 minutes the ambience needs to entail elegant decor and large variety of entrees. There is also
good indication that Hobbit’s Choice Restaurant have a wait staff in tuxedos, string quartet, unusual

desserts, and unusual entrees.

Variables Correlated with Prefer Drive Less than 30 Minutes

Variable Correlation Strength
Variables positively correlated*
Prefer Elegant Decor** 0.819 Strong
Prefer Large Variety of Entrees** 0.806 Strong
Prefer Formal Wait Staff Wearing Tuxedos** 0.799 Moderate
Prefer String Quartet™* 0.788 Moderate
Prefer Unusual Desserts** 0.768 Moderate
Prefer Unusual Entrees** 0.765 Moderate
Variables negatively correlated*
Prefer a waterfront view** -0.805 Strong
Prefer simple decor** -0.793 Moderate
Prefer Jazz Combo™* -0.532 Moderate

*all statistically significant at the 0.01 level
**Based on a 5-point scale, 1= “Very Strongly Not Prefer” and 5 = “Very Strongly Prefer”




Summary:

The positive relationship between the variables indicate that if the drive time to Hobbit’s Choice
Restaurant is less than 30 minutes, then the customers will also prefer elegant decor, large variety
of entrees, formal wait staff, string quartet, unusual desserts, and unusual entrees. This can be
derived from the strong/moderate positive relationship between the variables, which indicates that
a relationship exists.

In contrast, if the drive is less than 30 minutes, the customers dining at Hobbit’s Choice Restaurant
will not prefer a waterfront view, simple decor, and jazz combo. There is good evidence within the
correlation analysis indicating that the relationship between these variables are strong/moderate
negative relationships.



Unusual Desserts and Entrees

Research Objective:
To determine if older or younger people prefer unusual desserts and unusual entrees.

Recommendation:

The research revealed that the older the person gets,
the more likely they are to prefer both unusual entrees
and unusual desserts. It is recommended that:

e Ifthe restaurant targets a younger target
market, unique desserts and entrees do not
need to be a focus of the marketing efforts

e Ifthe restaurant is targeting and older target
market, unique desserts and entrees do need
to be a focus in the marketing efforts

Variable Correlation Strength of Correlation
Prefer Unusual Desserts -483 Weak
Prefer Unusual Entrees -.520 Weak

Scale Range 1-5: 1 = Strongly Not Prefer 5 = Strongly Prefer

Summary:

The negative correlation for both of the variables indicates that the older the person gets, the more
likely they are to prefer both unusual entrees and unusual desserts. Since the data is recorded by
the year they were born rather than the age itself, a higher number for age translates to a younger
respondent. However, these correlations are fairly weak.

The significance level for both variables was <.001 which means that we reject the null hypothesis.
In other words, there is a significant correlation between the respondents age and whether or not
they prefer unusual desserts and unusual entrees.



Demographic Makeup of Probable Hobbit Patrons

Research Objective:
To figure out the target market including Income, Education, Gender, & Zip Code

Target Market Suggestions

Income: Over $100,000

Education: Bachelor's and Higher

Gender: N/A

Zip Code: B (3,4, & 5)

Households Income: The highest percentage group of probable patrons have a household income
of $150,000 and above and makeup 50.9% of total probable patrons. However, those who have a
household income of $100,000-$149,000 also makeup a good percentage of probable patrons at
36.4%. Combined these two groups make up 87.3% of total probable patrons, which is what we
suggest for your desired target market.

Education Level: Those who have obtained a Bachelor Degree makeup the highest group of
probable patrons at 60.0%. However those with a Master’s Degree also made up 30.9% of the
patrons and Doctorate Degree made up another 6.4% so combined they create a favorable target
market consisting 97.3% of the patrons. We suggest targeting partons with a Bachelor Degree
and/or higher.

Gender: Although the male respondents had a higher percentage, there is no correlation between
the variables because the significance level is >.05. Therefore, there is no advantage to targeting one
gender over the other.

Zip Code: The B zip code range (3,4, & 5) is the strong majority and most likely to visit the
restaurant. There is a strong correlation between the location and likeliness to patronize. Zone B
would be a great location for a Hobbit Restaurant.

How We Recoded the Variable: We recoded the variable named ‘likely’ because it was a likert scale
with a scale ranging 1-5 (1=very unlikely, 3=neither likely nor unlikely, 5=very likely). When
running a cross-tabulation analysis, we need to have a dichotomous scale (Ex: yes/no). We grouped
the variables 1, 2, & 3 together as 2 (Not Probable Patron) and grouped 4 & 5 together as 1
(Probable Patron). Since the variables 1, 2, & 3 range from “Very Unlikely” to “Neither Likely Nor
Unlikely” we assume these people will not patron the restaurant. Since the variables 4 & 5 range



from “Somewhat Likely” to “Very Likely” we assume they would have a greater chance patroning the

restaurant. We want to target those are likely to patronize the restaurant.

Respondent Who Are Likely to Patronize

Demographic Variable Highest Group Percentage™*
Household Income $150,000 + 50.9%
Education Level Bachelor’s Degree 60.0%
Gender Male 53.6%
Zip Code B (3,4, &5) 82.7%

*Percentage is based off total numbers of respondents who were likely to patronize. Does not include those who are unlikely to patronize.




Advertising Mediums

Research Objective:
To determine whether or not City Magazine is a viable advertising medium. In addition, are

there other promotion vehicles that should be considered?

Type of Radio Programming Listened To

Easy Listening 53.7%
Talk/News 36.1%
Total 89.8%
Type of Newcast Watched
6:00pm 76.4%
10:00pm 18.2%
Total 94.6%

Section of Local Newspaper Read

Business 49.0%
Editorial 31.7%
Total 80.7%

City Magazine: Based on our findings, we can see that City Magazine is a viable advertising
medium. When asked, “Are you subscribed to City Magazine?” 88.2% of respondents said yes. All
are viable, as we can see by the percentages of likely patrons.

Types of Radio Programming Listened To: If Jeff wants to use other promotional vehicles as well,
we've listed our top two recommendations below based on vehicle type. We found that 98.2% of our
participants listened to the radio with Easy Listening and Talk/News combining 89.8% of radio
listeners. These would be a great place to advertise on the radio.

Types of Newscast Watched: Our findings concluded that 100% of people surveyed watched the
Newscast. Of that 100%, 6:00pm and 10:00pm slots make up 94.6%. We recommend these time
slots for ads on television.



Section of Local Newspaper Read: 94.5% of surveyors said they read the newspaper. We see in the
table above that the Business and Editorial section of the paper make up 80.7% of reader. We
concluded that Jeff should put print ads for Hobbit in these sections.

All are viable, as we can see by the percentages of likely patrons.

Respondent who are likely to patronize
Demographic Variable Highest Group Percentage™*
Do You Listen to the Radio? Yes 98.2%
Radio Programming Easy Listening 53.7%
Do you watch the Newscast? Yes 100%
Newscast Most Watched 6:00pm News 76.4%
Do you read the Newspaper? Yes 94.5%
Section of Local Newspaper Business 49.0%
i’\\ﬂl:gﬁ(;;lnigbscribed to City Yes 88.2%

*Percentage is based off total numbers of respondents who were likely to patronize. Does not include those who are unlikely to patronize.



Appendix

Question 1

Prefer Formal

Prefer Drive Prefer Prefar Prefer Prefer Large Prefer Waitstaff

Less than 30 Waterfront Unusual Unusual Wariety of Prefer Simple Elegant Prefer String Prefer Jaz Wearing

Minutes View Dessens Entrees Entrees Decor Decor Quaret Combo Tuxedos
Prefer Drive Less than 30 Pearson Correlation 1 805 768 765 BOB -783" B9 788" 532 799"
Minutes Sig. (2-tailed) 000 0on 000 000 000 000 000 000 000
N 400 400 400 400 400 400 400 400 400 400
Prefer Waterfrant View Pearson Correlation TG 1 810" 782" 795" 780" -7927 -702” 645" 788"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000
N 400 400 400 400 400 400 400 400 400 400
Prefer Unusual Dessers  Pearson Correlation 768" 810" 1 nea 823" EEET are aa1" 567 T
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000
N 400 400 400 400 400 400 400 400 400 400
Prefer Unusual Entrees Pearson Gorrelation 765 782" 868" 1 a3t -pag a6g a3z 545 are
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000
N 400 400 400 400 400 400 400 400 400 400
Prefer Large Variety of Pearson Correlation 806 785" 823" EEL 1 815" B0 747 - 497" B45
Entraes Sig. (2-tailed) 000 000 000 000 .000 000 000 000 000
N 400 400 400 400 400 400 400 400 400 400
Prefer Simple Decor Pearson Garrelation -793” 780" -ag1” -am9” -B15 1 -gaa” -B43" 573" -B76
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000
N 400 400 400 400 400 400 400 400 400 400
Prefer Elegant Decor Pearson Gorrelation 819" 7927 874" N 830" -804 1 843" - 548" 909"
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000
N 400 400 400 400 400 400 400 400 400 400
Prefer String Quartet Pearson Gorrelation 788" 7927 EIT 832" 747" 843" 843" 1 6207 816
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000
N 400 400 400 400 400 400 400 400 400 400
Prefer Jazz Combo Pearsaon Correlation 532" 645 567 - 545 -497" 573 549 -620" 1 -5547
Sig. (2-tailed) 000 000 000 000 000 000 000 000 000
N 400 400 400 400 400 400 400 400 400 400
Prefer Formal Waitstaft Pearsaon Correlation 798" -788" 8917 878" 845" 876 908" 816 5647 1

Wearing Tuxedos Sig. (2-tailed) 000 000 000 000 000 000 000 000 000

N 400 400 400 400 400 400 400 400 400 400

** Correlation is significant atthe 0.01 level (2-tailed).

Question 2

Correlations

** Correlation is significant at the 0.01 level (2-tailed).

Prefer Prefer

Unusual Unusual .

Desserts Entrees Year Born | .

Prefer Unusual Desserts  Fearson Correlation 1 BEE -483"
Sig. (2-tailed) .000 000 |-

I 400 400 400 1.

Prefer Unusual Entrees FPearson Correlation B8ea 1 -520°
Sig. (2-tailed) .00o .0oo |

N 400 400 400 |-

Year Born Pearson Correlation -483" -520° i
Sig. (2-tailed) .000 .000

I 400 400 400 1.
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Question 3
Which of the following categories best describes your before tax household income? * Likemod

Crosstab
Likemod
Probable Mot Probable
Patron Patron Total

Which ofthe following =$15,000 Count 0 26 26
;aetse 3'?!523&58;30%?% efore tax % within Which u_fthe

household income? LD!::;SSSC?;?‘%%I;'?DSI.S?:}: 0.0% 100.0% 100.0%
household income?

% within Likemod 0.0% 9.0% 6.5%

$15,0001t0 524,595 Count 0 34 34
% within Which of the

escrines you nefore as 00% | 1000% | 1000%
household income?

% within Likemaod 0.0% 11.7% B.5%

§25,00010 $49,698 Count 0 g2 82
% within Which of the

Westrings yout before 1 00% | 1000% | 1000%
household income?

% within Likemod 0.0% 28.3% 20.5%

$50,00010 $74,998 Count 4 1248 133
% within Which of the

tascrines you oafore ar 30% 970% | 1000%
household income?

% within Likemaod 3.6% 44.5% 33.3%

§75,0001t0 $99,599 Count 10 6 16
% within Which of the

tascrines you oafore ar 625% 5% | 1000%
household income?

% within Likemod 91% 21% 4.0%

§100,00010 §145,5899  Count 40 3 43
% within Which of the

testrings yout before i 930% To% | 1000%
household income?

% within Likemad 36.4% 1.0% 10.8%

$150,000+ Count 56 10 66
% within Which of the

tascrines you before o 34.8% 152% | 1000%
household income?

% within Likemaod 50.9% 34% 16.5%

Total Count 110 280 400
% within Which of the

tascrines you oafore ar 27.5% 725% | 1000%
household income?

% within Likemaod 100.0% 100.0% 100.0%




Chi-Square Tests

Asymptotic
Significance
Yalue df (2-sided)
Pearson Chi-Square 3051779 .000
Likelihood Ratio 335550 000
Linear-by-Linear .
Association 232.485 000
M ofWalid Cases 400

a.1 cells (V.1%) have expected count less than 5. The minimum
expected countis 4.40.
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What is your highest level of education? * Likemod

Crosstab
Likemod
Frobable Mot Probable
Fatron Patron Total
What is your highestlevel  Less than High Schoal Count 0 11 1
of education? % within What is your
highest level of 0.0% 100.0% 100.0%
education?
% within Likemod 0.0% 38% 2.8%
Some High School Count 0 14 14
% within What is your
highest level of 0.0% 100.0% 100.0%
education?
% within Likemod 0.0% 4.8% 3.6%
High School Graduate Count ] 14 14
% within What is your
highest level of 0.0% 100.0% 100.0%
education?
% within Likemod 0.0% 4.8% 35%
Some College (Mo Count 0 14 14
Deagres) 8 within What is your
highest level of 0.0% 100.0% 100.0%
education?
% within Likemod 0.0% 4.8% 35%
Associate Deqgree Count 3 11 14
% within What is your
highest level of 21 4% TEE% 100.0%
education?
% within Likemod 27% 38% 35%
Bachelor's Degree Count i3] 172 238
% within What is your
highest leval of 27.7% T2.3% 100.0%
education?
% within Likemod 60.0% 59.3% 59.5%
Master's Degree Count 34 2 a6
% within What is your
highest level of 30.5% G0.5% 100.0%
education?
% within Likemod 30.8% 17.9% 21.5%
Doctorate Degree Count 7 2 9
% within What is your
highest level of 77.8% 22.2% 100.0%
education?
% within Likemod 6.4% 0.7% 2.3%
Total Count 110 280 400
% within What is your
highest level of 27.5% T1.8% 100.0%
education?
% within Likemod 100.0% 100.0% 100.0%




Chi-Square Tests

Asymptotic
Significance
Walue df (2-sided)
Pearson Chi-Sguare 38.027° 7 000
Likelihood Ratio 499498 7 000
Linear-by-Linear
Association 30.8049 1 .000
M ofValid Cases 400

a. 6 cells (37.5%) have expected count less than 5. The minimum
expected countis 2.48.

What is your gender? * Likemod
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Crosstab
Likemod
Probable Mot Probable
Fatron Fatran Total
What is your gender?  Male Count 59 145 204
;ﬁefétgl'.g Whatls your 26.9% 711% | 100.0%
% within Likemod 53.6% 50.0% 51.0%
Female  Count 51 145 186
;Z?gg:.g Whats your 26.0% 740% | 100.0%
% within Likemod 45.4% 50.0% 48.0%
Total Count 110 280 400
?Efggl'.g Whatis your 27 5% 725% | 100.0%
% within Likemaod 100.0% 100.0% 100.0%
Chi-Square Tests
Asymptotic
Significance Exact Sig. (2- Exact Sig. (1-
Walue df (2-sided) sided) gided)
Pearson Chi-Square 4223 1 A16
Continuity Correction® 289 1 591
Likelihood Ratio 422 1 A16
Fisher's Exact Test ATE 286
M ofYalid Cases 400

a. 0 cells (0.0%) have expected count less than 5. The minimum expected count is 53.90.

b. Computed only for a 2x2 table



Please check the letter that includes the Zip Code in which you live (coded by letter). * Likemod

Crosstab
Likemod
Probable Mot Probahle
Patron Patron Total
Please checkthe letter A1 &D) Count 0 20 20
Eséienrr:uxﬂr?iir:hyeoﬁiﬁve % within Please check
)
(coded hy letter).
% within Likemod 0.0% 6.9% 5.0%
B(3,4 &8 Count 91 29 120
% within Please check
(coded hy letter).
% within Likemod 82.7% 10.0% 30.0%
C(6,7,8 &9 Count 19 2m 220
% within Please check
(coded by letter).
% within Likemaod 17.3% 69.3% 55.0%
D(10,11,&12) Count 0 40 40
% within Please check
(coded hy letter).
% within Likemod 0.0% 13.8% 10.0%
Total Count 110 2490 400
% within Please check
(coded hy letter).
% within Likemod 100.0% 100.0% 100.0%

Chi-Square Tests

Asymptotic
Significance
Walue df (2-sided)
Pearson Chi-Square 2026299 3 .0oo
Likelihood Ratio 208.438 3 .ooo
Linear-hy-Linear
Association 82.503 L 000
M ofWalid Cases 400

a. 0 cells (0.0%) have expected count less than 5. The minimum

expected count is 5.50.
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Question 4

Would you describe yourself as one who listens to the radio? * Likemod

Crosstabh
Likemod
Frobable Mot Probabile
Patron Patron Total

Would you describe Ves Count 108 277 385
yourself as one who % within Would you
listens to the radio? describe yourself as one 28.1% 71.8% | 100.0%

who listens to the radio?

% within Likemod 98.2% 95 5% 96.3%

Mo Count 2 13 15

% within Would you

describe yourself as one 13.3% 86.7% 100.0%

whao listens to the radio?

% within Likemod 1.8% 4.5% 38%
Total Count 110 280 400

% within Would you

describe yourself as one 27.5% T2.6% 100.0%

whao listens to the radio?

% within Likemod 100.0% 100.0% 100.0%

Chi-Square Tests
Asymptotic
Significance Exact Sig. (2- Exact Sig. (1-
Value df (2-sided) sided) sided)

Pearson Chi-Square 1.569° 1 210
Continuity Correction® a7 1 338
Likelihood Ratio 1.803 1 78
Fisher's Exact Test 265 A70
Linear-by-Linear -
Association 1.565 1 21
M ofValid Cases 400

a. 1 cells (25.0%) have expected countless than 4. The minimum expected countis 4.13.

h. Computed only for a 2x2 tahle
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To which type of radio programming do you most often listen? * Likemod

Crosstab
Likemod
Prohahle Mot Probable
Patran Patron Total
Towhich type of radio Country&Western  Count ] G0 (314
pragramming UUTYUU 9% within To which type of
most often listen radio pragramming do 9.1% 90.9% | 100.0%
you most often listen?
% within Likemod 5.6% 21.7% 171%
Easy Listening Count 58 2 7B
% within To which type of
radio prograrmming do T4.4% 25 6% 100.0%
you most often listen?
% within Likemod 53.7% 7.2% 20.3%
Rock Count 5 154 158
% within To which type of
radio programming do 31% 96.9% 100.0%
you most often listen?
% within Likemod 16% 55 6% 41.3%
Talkitews Count 34 43 2
% within To which type of
radio programming do 47 6% 52.4% 100.0%
you most often listen?
% within Likemod 36.1% 15.5% 21.3%
Total Count 108 277 385
% within To which type of
radio programming do 281% 71.9% 100.0%
you most often listen?
% within Likemod 100.0% 100.0% 100.0%
Chi-Square Tests
Asymptotic
Significance
YWalue df (2-sided)
Pearson Chi-Square 158.965% 3 000
Likelihood Ratio 170.017 3 .0oo
Linear-hy-Linear o
Association 312 1 577
M ofValid Cases ki)

a. 0 cells (0.0%) have expected count less than 5. The minimum
expected countis 18.51.




Would you describe yourself as a viewer of TV local news? * Likemod

Crosstab
Likemod
Probable Mot Prohahle
Patron Patran Total

Would you describe Yes Count 110 246 356
yourself as a viewer of TV % within Would you
local news? describe yourselfas a 30.9% £01% | 100.0%

viewer of TV local news?

% within Likermod 100.0% 84.8% 89.0%

Mo Count 0 44 44

% within Would you

describe yourself as a 0.0% 100.0% 100.0%

viewer of TV local news?

% within Likemod 0.0% 15.2% 11.0%
Taotal Count 110 290 400

% within Would you

describe yourself as a 27.5% 72.5% 100.0%

viewer of TV local news?

% within Likemod 100.0% 100.0% 100.0%

Chi-Square Tests
Asymptotic
Significance Exact Sig. (2- Exact Sig. (1-
Yalue df (2-sided) sided) sided)

Pearson Chi-Square 18.7527 1 .000
Continuity Correction® 17.235 1 .ooo
Likelihood Ratio 30313 1 .00o
Fisher's Exact Test .00o .00o
Linear-by-Linear
Association 18.706 ! 000
M ofValid Cases 400

a. 0 cells (0.0%) have expected count less than 5. The minimum expected count is 12.10.

h. Computed only for a 2x2 table
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Which newscast do you watch most frequently? * Likemod
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Crosstab
Likemod
Prohahle Mot Probable
Patron Patron Total
Which newscast do you 7:00 am Mews Count f 26 32
watch most frequently? % within Which newscast
do you watch maost 18.8% 81.3% 100.0%
frequently?
% within Likermod 5.5% 10.6% 9.0%
Moon News Count ] 1 1
% within Which newscast
do you watch most 0.0% 100.0% 100.0%
frequently?
% within Likemod 0.0% 0.4% 0.3%
6:00 pm Mews Count a4 45 1248
% within Which newscast
do you watch most 65.1% 34 9% 100.0%
frequently?
% within Likemod T6.4% 18.3% 36.2%
10:00 pm Mews  Count 2 174 194
% within Which newscast
do you watch most 10.3% 89 7% 100.0%
frequently?
% within Likemod 18.2% T0.7% 54.5%
Total Count 110 246 356
% within Which newscast
do you watch most 30.9% G9.1% 100.0%
frequently?
% within Likemod 100.0% 100.0% 100.0%

Chi-Square Tests

Asymptotic
Significance
YWalue df (2-sided)
Pearson Chi-Square 111.9156% 3 .0oo
Likelihood Ratio 113.734 3 000
Linear-hy-Linear
Association 17.160 1 008
M ofvalid Cases 356

a. 2 cells (25.0%) have expected count less than 5 The minimum

expected countis .31,



Do you read the newspaper? * Likemod

Crosstab
Likemod
Probable Mot Probable
Patron Patron Total

Doyou |'ead?the Yes Count 104 274 ave
nEwspaper ?eﬂ?:pDef?m readne 27.5% 72.5% | 100.0%

% within Likemod 94.5% 94.5% 94.5%

Mo Count i 16 22

fexgz'gpzf?‘m readthe 27.3% 72.7% | 100.0%

% within Likemod 5.5% 5.5% 5.6%
Total Count 110 240 400

iﬂﬁfﬁ?ﬁw read e 27.5% 725% | 100.0%

% within Likemod 100.0% 100.0% 100.0%

Chi-Square Tests
Asymptatic
Significance Exact Sig. (2- Exact Sig. (1-
Value df (2-sided) sided) sided)

Pearson Chi-Sguare 00178 1 8980
Continuity Correction® ooo 1 1.000
Likelihood Ratio .001 1 880
Fisher's Exact Test 1.000 5589
o || e
M ofWalid Cases 400

a. 0 cells (0.0%) have expected countless than 5. The minimum expected countis 6.05.

b. Computed anly for a 2x2 table
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Which section of the local hewspaper would you say you read most frequently? * Likemod

Crosstab
Likemaod
Probable Mot Probahble
Patron Patron Total
Which section ofthe local  Editorial Count 33 18 52
gg;ﬁfupuar?;;'[;”rﬂnlé'gt\‘f'“ % within Which section of
most fraquently?
% within Likemod NT% 6.9% 13.7%
Business Count 51 14 G5
% within Which section of
most frequently?
% within Likemod 45.0% 5.1% 17.2%
Local Count g 113 1148
% within Which section of
most frequently?
% within Likemod 4.8% 1% 3M1%
Classifieds Count 4 53 a7
% within Which section of
wotld you o2y you 12 0% 920% | 100.0%
most frequently?
% within Likemod 3.8% 19.3% 15.0%
Life, Health & Count 11 TE ar
Entertainment % within Which section of
most frequently?
% within Likemod 10.6% 27.6% 23.0%
Total Count 104 275 En
% within Which section of
maost frequently?
% within Likemod 100.0% 100.0% 100.0%

Chi-Square Tests

Asymptotic
Significance
Value df (2-sided)
Pearson Chi-Square 172.283% 4 000
Likelihood Ratio 172986 4 ]
Linear-by-Linear
Association 87.505 1 000
M ofvalid Cases 374

a. 0 cells (0.0%) have expected count less than & The minimum

expected countis 14.27.



Do you subscribe to City Magazine? * Likemod

Crosstab
Likermod
Probable Mot Probable
Patron Patron Total

Do you subscribe to City Yes Count a7 a4 181
Magazine? % within Do you

subscribe to City 53.6% 46.4% | 100.0%

Magazine?

% within Likemod 88.2% 20.0% 45.3%

Mo Count 13 206 218

% within Do you

subscribe to City 5.9% 841% | 100.0%

Magazine?

% within Likermod 11.8% 71.0% 54.8%
Total Count 110 250 400

% within Do you

subscribe to City 27.5% 72.5% 100.0%

Magazine?

% within Likemaod 100.0% 100.0% 100.0%

Chi-Square Tests
Asymptotic
Significance Exact Sig. (2- Exact Sig. (1-
Walue df 2-sided) sided) sided)

Pearson Chi-Square 112.878° .oon
Continuity Correction® 110.501 .000
Likelihood Ratio 121.910 .0oo
Fisher's Exact Test .0oo 000
Linear-hy-Linear "
Association 112596 000
M ofValid Cases 400

a. 0 cells (0.0%) have expected countless than 5. The minimum expected countis 49.78.

b. Computed only for a 2x2 tahle
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