
Website Analytics Research 
 

 
Theory Hypothesis: 
Most online readers do not go to the homepage. 
Most users are mobile. 
Twitter users read more than Facebook users. 
Morning posts get more traffic. 
 

 
 

TOTAL  1/3 to 1/31/1 



 
 

Landing Pages 
1/3 to 1.31.16 
 

 
Pages: 
Landing:  6,817 
Total PageViews: 16,350 
Duration:  1:59 
 

Mobile/Tablet:  65% 
Desktop:  35% 
 

 
Landing Pages: 
Homepage:  1,537 (22.5%) 
City Ranked 2nd:  639 
Wrestling - 337 
IMAX - Photo blog:  281 

Total of other: 5280 (77%) 
 
 
 
 
 
 

 
 



 
SOCIAL MEDIA 
 
 

55%  
of traffic comes from Social Media 

​ 57% Facebook -​ ​ 47 Second Duration 
​  

43% Twitter - ​ ​ 2:08 Duration 
 
28% Direct 
12% Google Search 
5% Referral 
 
 

 
 

 
 
 



Top Stories 

 



 
WEEK 1 
1/3 to 1.10.16 
 

 
Totals: 
Page Views:  3200 
Duration:  2:15 
 
Mobile:  53% 
Desktop:  38% 
Tablet:  8% 

 
Landing Pages: 
Homepage:  326 (26%) 
City beats West in Wrestling:  326 
3rd Floor Addition:  201 
Other: 900 (74%) 
 

 
 
 
 
 
 
 
 



 
 
SOCIAL MEDIA 
 
 
58% Social Media 
​ 50% Facebook 
​ 56 Second Duration 
​ 50% Twitter 
​ 1:50 Duration 
 
23% Direct 
13% Google 
5% Referral 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
TOP FIVE POSTS ON FACEBOOK 
 
 

 
 
 
 
 
 
 



 
 
 
TOP TEN POSTS ON THE WEBSITE 
 

 
 

1.​ Home  2. City High wrestling 3. Third floor addition 4. Staff 5. Flipping Through Life 6. Ask someone to the dance 7. 
News 8. In a puff of smoke 9. Sports 10.  Feature 

 
 
 
 
 
 
 
 
 
 



 
 
 
TOP TWEETS OF THE WEEK 
 

 
 



 
 
 
 



 
 
 

WEEK 2 
1/11 to 1.18.16 
 

 
Totals: 
Page Views:  4,458 (+1200) 
Duration:  2:07 
 
Mobile:  55% 
Desktop:  36% 
Tablet:  8% 

 
Landing Pages: 
Homepage:  454 (25%) 
Weather Policies:  256  (14%) 
State Debate Champions:  104 (13% - 239 total 
hits) 
Q and A with Ruby:  104 (6% - 179 total hits) 
January Soccer Transfers: 103 (6%) 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 

SOCIAL MEDIA 
1053 Sessions (58% of 1800 total hits) 
 
58% Social Media 
​ 52% Facebook 
​ 38 Second Duration 
​ 48% Twitter 
​ 2:08 Duration 
 
23% Direct 
12% Google 
6% Referral 



MOST POPULAR POSTS 

 
 
 
 



FACEBOOK 
 

 
 
 
 
 



 



 



 



 



TWITTER 

 
 
 
 
 
 
 
 
 
 
 
 
 



 
 



 
 

WEEK 3 
1/18 to 1.25.16 
 

 
Totals: 
Page Views: 4,527 
Duration:  1:23 
 
Mobile:  63% 
Desktop:  25% 
Tablet:  12% 

 
Landing Pages: 
Homepage:  334 (14%) 
City Ranked #2  623 (26%) 
Max’s Photo Blog:  243  (10%) 
5 Planets  128 (6%) 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

SOCIAL MEDIA 
1053 Sessions (58% of 1800 total hits) 
 
52% Social Media 
​ 69% Facebook 
​ 38 Second Duration 
​ 31% Twitter 
​ 1:27 Duration 
 
38% Direct 
8% Google 
2% Referral 
 
 

 
 
 
 
 
 



 

MOST POPULAR POSTS 

 
 
 
 



 
FACEBOOK 

 
 
 
 



 
 
 
 



 
 



 
 
 
 
 
 



TWITTER 
monthly stats 

 



 



 



STUDENT RESPONSE 
 
 
 
 
 
 
 
 
 
 
 
 
 



WEEK 4 
1/24 to 1.31.16 
 

 
Totals: 
Page Views:  3861 
Duration:  1:23 
 
Mobile:  43% 
Desktop:  49% 
Tablet:  8% 

 
Landing Pages: 
Homepage:  406 (26%) 
Trump Rally:  231 (17%) 
Class Registration:  201 (10%) 
Other: 484 (74%) 
 
 
 
 
 
 



SOCIAL MEDIA 
672 Sessions (49% of 1366 total landing pages) 
 
49% Social Media 
​ 52% Facebook 
​ 1:06 Second Duration 
​ 48% Twitter 
​ 3:14 Duration 
 
25% Direct 
16% Google 
10% Referral 
 
 
 
 

 
 
 

 
 
 
 
 
 



MOST POPULAR POSTS 

 
 
 
 



FACEBOOK 

 
 
 
 
 



 
 
 



 
 
 
 
 
 



Twitter 

 



 



 
 


