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For many of us, the logistics of turning digital files into items that customers can actually
buy is a challenge, one with many different solutions. To help with this, a big group of folks
at the Independent Map Artists shared their experiences and opinions, to which I (Daniel
Huffman) added my own before compiling them into this document. Quotes from members
have been lightly edited. This was written in June 2025, so please be mindful of the

timeliness of this document if you're reading it years later.

In this document, we’ll review IMA members’ thoughts on printing, sales, and shipping
solutions. Please note that sometimes these are intertwined (there are printers that also
handle shipping and sales, while some others solely do printing, or will print and ship, but

not offer a sales platform). So, the organization scheme used in this document isn’t strict.


https://mapartists.org
http://mapartists.org

PRINTING

First we’ll tackle printing. Most IMA members start with a digital design, and then need
some way to get that design printed onto physical paper so that they can send it out to
customers. There are three broad categories here: printing at home, printing with a

professional print shop, and using a print-on-demand service.

No matter the way that you get your prints made, there will generally be a relationship
between the cost you pay and the quality of the work that you end up with.

sums it up: So, if you're aiming for a fine-art
market, you might select a more expensive printing solution than if you want to make an

affordable mass-market poster.

PRINT ON DEMAND

Many (perhaps most) members of the IMA use print on demand services. With these
services, you only pay for individual prints when you need them (i.e., when a customer has
ordered one). You simply upload your file, and the service will make a print and ship it to
your customer. The general advantage is that you don’t have to keep inventory, nor do you
have to deal with shipping — the print on demand service handles all of this. But, your
choice of paper, print size, and print quality are all limited by what the service decides to

offer.

Many print-on-demand providers have production facilities around the world. This has the
advantage of making shipping cheaper and easier. An order for an Australian customer can
be printed in Australia, while one for a Canadian customer can be printed in Canada.
Individual networks vary by company, but this is true of many of the services described

below.

There are many available options, which can make it difficult to choose. Here are ones that

members expressed opinions about.

Printful

Printful offers a wide variety of products, and production facilities around the world.
Printful also than some other

services, such as Redbubble, notes

IMA members who use Printful were broadly pleased with the print quality:



Printful also integrates well with popular sales platforms, such as Etsy (

) and Shopify ( ). When properly integrated,
the sales platform automatically notifies Printful, which prints and ships the order, with
no input needed from you. If the shipment gets lost or damaged, Printful will generally

send a replacement for free.

One potential downside to Printful is their lack of choice in print size. While they offer
prints in several common sizes (including A-sizes and customary US ones), there is no
option to customize the dimensions if you want to produce something with an unusual

size.

Gelato

Gelato claims to have the “world's largest print-on-demand network,” with over 140 print
partners in 32 countries. This is a broader footprint than Printful, but there’s also a key
difference: Gelato has “print partners,” whereas Printful operates its own printing
facilities. Perhaps this decentralized approach leads to inconsistency in quality, as our

members who had used Gelato were not impressed:



It was not all bad. said of one of his test prints:

Unfortunately, this same print was also ruined by the presence of

If you want to give them a try, the positive side is ease of use. mentioned
Gelato’s and said that they were

Gelato also has one of the broadest set of paper options.

Payment to Gelato is made by loading an online wallet. This caused some
issues in getting refunded for his test prints, as the refunds went to his Gelato wallet

rather than his credit card.

Prodigi

Like Printful, and unlike Gelato, Prodigi does its printing in-house. They even have a
dashboard where you can see the status of their production facilities around the world.

IMA members had good things to say about the quality.

Like all of these services, however, they are not error-free.



Redbubble

Redbubble offers print-on-demand services, integrated with their own marketplace. This
has some advantages. Since Redbubble handles both sales and printing, everything is more
tightly integrated:

says

Additionally, a customer might already be on the Redbubble website and come across your
work. This is in contrast to a service like Printful, which only offers printing/shipping and
does not offer a searchable marketplace that is regularly visited by customers looking for

art.

Members also reflected on the print quality and sourcing of materials.



Finally, notes that

Zazzle

Zazzle is similar to Redbubble, in that it handles printing and sales, running a marketplace
with a built-in customer base. You can upload a design, set a price, and receive an

occasional check with royalties, without ever interacting with a customer.

Unlike some of the other printers on this list, Zazzle allows custom sizes.

( )-

On Zazzle, you are not entirely in control of the amount you make from each item. You
specify a percentage markup on the base price that Zazzle charges. However, Zazzle
sometimes has sales, and this means your item will be discounted (and thus your total
profits will be, as well).

All that being said, members were not impressed by the print quality.



Others

Above are the services mentioned by more than one IMA member. Here are a few others
that individual members had thoughts about.

Foldfactory:

Lumaprints:

Pictorem:

ThePrintSpace:

Tricera Print:

PRINTING AT A SHOP

Instead of a large print-on-demand service, some members have worked with independent
print shops. Usually they order bulk prints, though some do work with these small shops

for print-on-demand. In many cases, these printers are local to the member.



Ordering a bulk set of prints from a printing company means a lower cost per print. As a
rough example, you could obtain 2,500 high-quality prints for perhaps under USD 2 each,
while a print-on-demand service (with possibly lower quality) might charge USD 10-20 per
piece. There is usually a large minimum order size, meaning that a bulk set of prints is a

financial risk.

Getting a bulk quantity of prints usually means that you have to store them in your home,

along with the necessary supplies to handle all the shipping to customers.

However, you can also work with a third-party warehouse to handle your shipments,

instead, though that option was rare among respondents. More on that later.

Since most members worked with printers that primarily served their local region, this
document doesn’t have much in the way of specific recommendations here. However, there
is one that may be of interest to the community: Williams and Heintz. They are a
commercial offset printer based in the United States that specializes in maps, and they will

ship bulk prints around the country.

( )-



PRINTING AT HOME

Some people choose to do their own printing, on a printer that they own. This option means
an expensive initial investment (especially for machines that can make larger prints), but
allows higher-quality prints at a lower price than print-on-demand services. You also have
the flexibility to try out unusual paper types and sizes.

The three respondents who do their own printing were kind enough to mention the specific
printers that they own: An Epson 9750, an Epson SureColor P9ooo, and a Canon iP8700
series. prints on Moab Lasal Matte 230gsm art paper, while is
supplied by Red River Paper.

SALES

Most members make use of some sort of online platform to handle the logistics of sales.

The platform will show the product to customers, collect the money, and pass it on to the



artist. Some print-on-demand providers (like Zazzle and Redbubble) offer this service, as

mentioned above.

Broadly, there are three categories here. First, you can add an e-commerce platform to
your own website. Or, if you don’t have a website or want to integrate a platform into your
current one, there are standalone platforms that will, in essence, create a new website for
you that hosts the shop. Finally, you can join an existing marketplace that is already full of
shops. Marketplaces offer the advantage of having existing customer bases: people are
already browsing these sites and looking for things to purchase. Setting up your own solo
shop means you have to bring the customers in yourself. But, it also means avoiding the

fees that marketplaces charge you for participating.

MARKETPLACES

Etsy

Etsy is an art marketplace originally geared toward individual, handmade goods, but they
also feature plenty of stores that offer prints. They have a huge customer base of tens of
millions, so you have a lot of potential eyes on your store:

( ). However, this also means it attracts a
massive number of artists, and you may have trouble standing out. This usually involves
playing the game of optimizing your product descriptions and tags to get a better

placement in Etsy’s search results, or paying Etsy to run internal ads for your products.

If you are already sitting on a stack of prints and planning on doing your own shipping,
Etsy offers discounted postage and pre-filled shipping labels that you can print out at

home.



Etsy also integrates with some print-on-demand services, which can simplify your work
by making all sales, printing, and shipping automated (though you’ll need to occasionally

interface with customers or the printer on occasions when there are problems).

There is a cost to all this convenience, though. Etsy charges a listing fee, and takes a
percentage of each sale. As notes, Etsy’s messaging system can have

And, you don’t get as much control as if you were using your
own site to do sales.

It remains a very popular option among IMA members, despite its downsides.

says



Others

Etsy was the only marketplace mentioned by multiple people, but there are a few others

that individual members commented on.

Amazon: (

).

Avenza Maps Store:

Bluethumb: For Australian artists.

( )-

eBay:

PLATFORMS AND PLUGINS

Shopify

Shopify was a popular option with many IMA folks. Shopify will set up a storefront website
for you and handle customer payments, and it can integrate with print-on-demand
services to keep maintenance minimal. In exchange, you pay a monthly fee (with several

different plan options). Many members emphasized its ease of use and affordability.



A downside is that Shopify isn’t directly integrated into your website. It’s a separate site
that customers will be linked to. You can somewhat alleviate this by setting up a website
that shows off the product, and then use a quick purchasing link that takes customers to a

pre-filled cart on Shopify, to minimize the time they spend off your site. But, this is still a
limitation.



Woocommerce

Woocommerce is a Wordpress plugin, and so offered a good option for several of our
members who are already hosting their own Wordpress-based websites. It allows a lot
more control than something like Shopify, and doesn’t have monthly fees—but youw’ll also be

doing more work yourself to get set up.

Others

Big Cartel: Like Shopify, sets up a sales site that your customers will need to be directed to.

SHIPPING

Unless you’re using a print-on-demand service, you’ll likely be personally responsible for

shipping your maps. Many IMA members choose to go this route.



CARRIERS AND POSTAGE

The specific shipping service will be based on where you and your customer are located,
but it’s worth noting that in many situations, you can get discounted rates both from
government postal services and from commercial carriers. Here are some thoughts from

members on the services they use:



LABEL PRINTER

Several members mentioned the value of having a label printer to make the process easier.
uses a Dymo LabelWriter 4XL thermal printer. You can also purchase

sheets of labels that can go into a home printer, though those are less convenient, as you

have to line them up properly. This becomes particularly annoying if you have a sheet with

only 1 or 2 labels left and you are attempting to print in the correct spot.

SUPPLIES

Respondents used a wide variety of materials, just based on the specific needs of their

individual maps, and there was no particular consensus.



WAREHOUSES

It’s not necessary to maintain inventory yourself, if you don’t want to. There are plenty of
third-party services that will warehouse your product and handle shipping, so you don’t
have to keep everything in your home or office. Besides paying for shipping, you will need
to pay storage fees, so this only makes sense if your sales are regular enough to cover your

ongoing costs.

Only one of our members mentioned having used such services — me ( ),
the compiler of this document. I have, in the past, worked with Amazon’s Multi-Channel
Fulfillment. Amazon offers warehousing and shipping services without requiring that you

actually sell your product through them.

I have also worked with East View Map Link, which is a wholesale map distributor with a
facility in the United States. This was a somewhat informal arrangement, in which I
emailed them each time an order came in. They offered a good shipping rate, much lower

than I could get anywhere else.



WRAP-UP

There are a lot of ways to handle the logistics side of your map sales, including plenty of
printers, sales platforms, and shippers that aren’t covered here. However, while doing your
research is important, this guide should help you get started!

Thanks again to everyone who contributed their knowledge and experience. We’re stronger
together.
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