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[Tonsitue o mapkerunre. Pabourie TepMUHBI MAPKETHUHTA.
CymHocTts MapkeTnHra. Ero coBpeMeHHas KOHLETIIHS.

Jluoakmuueckas: - yriiyOUTb U PaCIIMPUTDH 3HAHUS U MPEICTABICHUS CTYICHTOB IO TEME;
Pazeusaiowaa: - pa3BUBaTh TBOPUECKUI MOTEHIIMAI CTYCHTOB;
Bocnumamenvhas - BOCIUTBHIBATE CTPEMJIEHUE K COBEPILIEHCTBOBAHHIO AHIIMICKOIO SI3bIKA;
' - BOCIIUTHIBATh YMEHHE Pa00TaTh CAMOCTOSTENBHO.

Buj 3aHATHSA: IPAKTUYECKOE 3aHITHE

OcHoBHas uTeparypa:

Ara6exsin W.I1. Aurnuiickuii s3bIK 1J1s CCy30B: yueOHOe nocodue. — Mockaa:
ITpocmekr, 2015. — 288 c.

JlonoJIHUTEe IbHAS JIUTEPaTypa:

HNuTepuer-pecypcesl.

JOMALIHEE 3ATIAHHUE:

1. Vocabulary. 3anuwiume u évlyuume Hogbvle C106a:

Producer — IMPOU3BOJANUTCIIb

Traffic — Toprosns, nepeBo3ka

Consumer — noTpedUTeNb

Marketing research — n3yuenue poiaka

User — notpeduresns

Trend — oOriee HampaBieHne, TEHACHITUS

Distribution — pacnipeaenenue, CObIT

To predict — mpencka3bIBaTh

Transporting — TpaHCIOPTUPOBKA

To influence — BnusATH

Storing — ckJIaqupOBaHKE, XPAHCHHE



To provide — obGecrieunBaTh

Storage — xpaHneHue

Advertising — pexiama

Product planning — pa3paboTka HOBBIX TPOAYKTOB
Available — noctynHbIii

Pricing — kanpKynsmus e

Merchandise — ToBap

Promotion — conelicTBr€e B MpoJIaXke C MOMOIIBIO PEKIaMbl

Facility — Bo3MOXXHOCTh

2. Read and translate the text.
Marketing

Marketing includes all the business activities connected with the movement
of goods from producers to consumers. Sometimes it is called distribution. On the
one hand, marketing is made up of such activities as transporting, storing and
selling goods and; on the other hand, decisions you make during the process of
moving goods from producers to users.

Marketing operations include product planning, buying, storage, pricing,
promotion, selling, credit, traffic and marketing research.

The ability to recognize early trends is very important. Producers must know
why, where, for what purpose the consumers buy. Market research helps the
producer to predict what the people will want. And through advertising he attempts
to influence the customer to buy.

Marketing operations are very expensive. They take up more than half of the
consumer’s dollar. The trend has been to high mass consumption. The construction
of good shopping centers has made goods available to consumers. It provides a
wide range of merchandise and plenty of parking facilities.

3. Answer the questions:
1. What does marketing mean?

2. What activities does marketing consist of?



3. What do marketing operations include?

4. Why is it so important for the producer to predict the trends?

4. Choose the necessary word and put it in the sentence. Translate the
sentences.

Predict, influence, promote, trends, distribution, market research,
marketing, consumer, product planning

1) One of the aims of market research is to indicate new ... among people.

2) Advertising must influence the ... and make him to buy the goods produced.
3) Often marketing is called ....

4) In order to sell a new product, a producer has to consider how to ... it.

5) The goods of the company are not sold very well, they must think about ...
6) Sometimes it is difficult to ... through advertising.

7) If you want to produce something new, you should start with ....

8) A producer wants to ... the new trends then tries to influence them.

9) ... includes product development and pricing among other things.

5. Coenaitme CKpuH 6bINOJHEHHOU padomwvl u npuwinume (He 3advieaiime
yKazamop amunuio, 2pynny, 4ucio 3a KOmopoe coenanu o0omauinee
3a0aHue):
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