
 
EVENT DETAILS 

EVENT TYPE CORPORATE TRAINING 

TOPIC PRESENT TO WIN 

DATE 2026-01-22 to 2026-01-22 

MODE OFFLINE 

VENUE CONFERENCE HALL (TYNOR, SECTOR 82, MOHALI) 

ORGANIZER 
NAME 

MR. NARINDER SINGH GARCHA 

RESOURCE 
PERSON 

MR. NARINDER SINGH GARCHA, DEAN |CHITKARA COLLEGE OF 
SALES & MARKETING 

NO. OF 
PARTICIPANTS 

4 

SDG NO SDG 4: QUALITY EDUCATION, SDG 9: INDUSTRY, INNOVATION 
AND INFRASTRUCTURE, SDG 17: PARTNERSHIP FOR THE 
GOALS 

University Charter Let’s empower our students with great communication skills 

OBJECTIVE: 

1. Strengthen clarity and structure in professional business presentations. 
2. Build presenter confidence for high-stakes internal and external interactions. 
3. Enhance audience-focused communication for doctors, distributors, and partners. 
4. Develop impactful message framing aligned with Tynor’s business objectives. 
5. Improve presentation effectiveness through practical, real-world application. 

 

DESCRIPTION: 

The Centre for Executive and Professional Education (CEPE) successfully conducted a focused 
and high-impact Training on Presentation Skills for the team at Tynor, aimed at strengthening 



clarity, confidence, and influence in professional communication. The session was designed 
around real workplace scenarios relevant to Tynor’s business environment, especially 
interactions with doctors, distributors, partners, and internal stakeholders. Moving beyond slides 
and theory, the program emphasized how effective presentations are a blend of clear thinking, 
strong structure, confident delivery, and audience connection. This professional training program 
empowered Tynor participants to focus on purposeful communication. By integrating real 
workplace scenarios, participants strengthened their ability to think clearly, present confidently, 
and influence stakeholders effectively in day-to-day business interactions. 
OUTCOMES: 

1. Deliver clear, confident, and well-structured presentations across business settings. 
2. Adapt presentation style to diverse stakeholder expectations and communication needs. 
3. Communicate complex ideas with simplicity, logic, and professional influence. 
4. Apply proven presentation frameworks in real workplace scenarios. 
5. Demonstrate improved presence, credibility, and engagement during presentations. 

 





Present to Win (22.01.2026) 





Mr. Narinder Garcha aligning the objectives of the session with participants (22.01.2026) 





One to interaction with participants (22.01.2026) 





Valuable inputs by Mr. Narinder Garcha (22.01.2026) 





Active participation by employees of tynor during the program (22.01.2026) 





Present to Win (22.01.2026) 
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