[LoGO]
Copywriting Brief

Project Name
Deadline
Company Name

Point of Contact

Fill in this brief thoroughly to ensure your copywriter creates content that perfectly matches your needs.

Project
Overview

Company
Background

Target
Audience

Objectives

Value
Proposition



[LoGO]

’ How should your brand sound? Select your preferred tone and provide examples
randas
\Voi (professional or casual, serious or friendly, trustworthy, approachable, informative,
oice motivating...)

Deliverables Specify the type of content needed (website copy, emails, social media, etc.) and
include word count, hashtags, character limits, etc.

Keywords Example: copywriting brief (GSV: 150)

Primary
keyword

Secondary
keyword(s)

Competitors List your main competitors and their messaging approaches. What do you like or
dislike about their copy? How do you want to stand out?

Additional Include any other important information that might help create better copy.
Notes

NOTE: Please email us your style guides, glossaries, do’s and don’ts, and forbidden terms
that you want or not want to include in the copy.



	 

