Vendor:

Vendor Contact:
Address:

Phone:

Email:

e Vendor (other than an individual acting as a sole proprietor) must be a legal entity prior to submitting the bid. The
legal entity must be authorized to transact business or conduct affairs in Illinois prior to execution of the contract.
This does not apply to construction contracts that are subject to the requirement of Sections 30-20 and 33-10 of
the lllinois Procurement Code which require Vendor to be registered with the Secretary of State at time of bid

opening.

State of lllinois
Public Institutions of Higher Education

Request for Proposal

s Southern Illinois University

CARBONDALE

Digital Advertising and Reporting
Bulletin Reference #L022626
Offers are due:

April 14, 2026
2:00 PM

e Vendors must be registered with the lllinois State Board of Elections prior to submitting response.

e Hold a current Illinois Department of Human Rights (IDHR) Bidder Eligibility Number.

It is the State’s policy to promote small businesses and businesses owned by veterans, minorities, women, and persons with disabilities,

and sheltered workshops for the severely disabled. Consider using these businesses to meet the need for suppliers and subcontractors on
State and private contracts.

In compliance with the State and Federal Constitutions, the lllinois Human Rights Act, the U.S. Civil Rights Act and Section 504 of the

Federal Rehabilitation Act, the State of lllinois does not discriminate in employment, contracts, or any other activity.
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1 Submission Instructions and General Information
Vendor must read this entire solicitation package and submit its response in accordance with the instructions.

Please utilize the “Doing Business with Illinois Public Universities” document for all applicable links.

1.1 Project Description:
SIU’s University Communications and Marketing (UComm) seeks an experienced partner to significantly
improve digital advertising placement processes and performance reporting capabilities. SIU requires a
streamlined workflow for managing and optimizing digital advertising, paired with continuous access to
advanced marketing analytics dashboards, ultimately ensuring maximum Return on Advertising Spend

(ROAS).

1.2 Pre-Submission Conference:
Mandatory Attendance: L] Yes No
(In-Person): [ Yes No
(Virtual): Yes ] No
Date: March 18, 2026 Time: 2:00

Questions regarding technical requirements will not be answered during this meeting and
should be submitted as directed in 1.10. This meeting is to discuss state requirements for
submission of the solicitation only. Please have the solicitation document available for
reference purposes. Attendance is highly recommended.

Microsoft Teams meeting

Join:
https://teams.microsoft.com/meet/21997910174819?p=cSCYZtewrtXSfS
0T

Meeting I1D: 219 979 101748 19
Passcode: Zh2fx9Pb

Mandatory Attendance: [ Yes No
1.3 Pre-Submission Site Visit: L1 Yes No
14 Submission of Responses:

Vendor must submit its response in accordance with the delivery method(s) selected below. Vendor
should only submit response through one of the University identified delivery methods selected below.

Accepted Delivery Methods:

L] Paper Responses with optional USB Flash Drive
Paper Responses with USB Flash Drive Responses
[] USB Flash Drive Responses

] E-bid Responses

1.4.1 Paper Responses with optional USB Flash Drive: If “Paper Responses with optional USB Flash
Drive Accepted” is marked in Section 1.4, submit a signed original and O copies. Submit the
optional USB Flash Drive in the following format PDF. The optional USB Flash Drive should be

5
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labeled according to the Bulletin Referenced Number. The paper copy and the optional USB Flash
Drive must be identical in content. If the paper copy and optional USB Flash Drive content are
not identical and/or the optional USB Flash Drive is corrupt, the paper copy will be used in the
evaluation of responses.

Paper: All forms and signature areas contained in the solicitation package must be completed in
full and sent as part of Vendor’s response. Information using a format other than a State of
lllinois form must refer to the page number, section, or other identifying reference in this
solicitation and provided in the same sequence as in the solicitation document.

Responses must be delivered to the submission address shown in this section in a sealed
envelope or container.

1.4.2 Paper Responses with USB Flash Drive: If “Paper Responses with USB Flash Drive Accepted” is
marked in Section 1.4, submit a signed original and 3 copies. In addition, submit a USB Flash
Drive in the following format PDF. USB Flash Drive should be labeled according to the Bulletin
Referenced Number. The paper and the USB Flash Drive must be identical in content. If the paper
copy and USB Flash Drive content are not identical and/or the USB Flash Drive is corrupt, the
paper copy will be used in the evaluation of responses.
Paper: All forms and signature areas contained in the solicitation package must be completed in
full and sent as part of Vendor’s response. Information using a format other than a State of
Illinois form must refer to the page number, section, or other identifying reference in this
solicitation and provided in the same sequence as in the solicitation document.
Responses must be delivered to the submission address shown in this section in a sealed
envelope or container.
Submit/Deliver Responses To: Label Outside of Envelopes/Containers:
Southern lllinois University SEALED RESPONSE-DO NOT OPEN
Attn: Procurement Services, Tina Logan Project Title: Digital Advertising and Reporting
900 South Normal Ave. Bulletin Reference#: L020226
Woody Hall, Rm. 449, MC6813
Carbondale, IL 62901 Due Date & Time: April 14, 2026 at 2:00 PM
Vendor Name:
Vendor Address:
Vendor City, State, Zip:
1.4.3 USB Flash Drive Responses: If “USB Flash Drive Responses Accepted” is marked in Section 1.4,

submit a USB Flash Drive in the following format PDF. USB Flash Drive should be labeled
according to the Bulletin Referenced Number. If USB Flash Drive is corrupt or if the University is
unable to read the data, vendor will be deemed non-responsive. Vendor may submit two
identical USB Flash Drives. Files must be accessible and able to be printed by University
purchasing staff without password or other security. Documents must be of sufficient quality to
allow for easy reading. Responses submitted on a USB Flash Drive must be delivered to the
submission address shown in Section 1.4.1 in a sealed envelope or container.

V.26.2
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144

1.4.5

1.4.6

E-bid Responses: If “E-bid Responses Accepted” is marked in Section 1.4, submit response
electronically through the E-bid platform of the lllinois Procurement Bulletin for Higher
Education. If “E-bid Responses Accepted” is selected by the University, then electronic bids
submitted through other means (i.e.., fax, email, etc.) will not be considered. The response must
be submitted by the due date and time; the system will not allow late bids. The last date/time of
the last uploaded document will be used as the receipt date/time. All files must be uploaded in
Word, Excel, or Adobe PDF format. Files must be accessible and able to be printed by University
purchasing staff without password or other security. Documents must be of sufficient quality to
allow for easy reading. Any response that does not meet these criteria will be considered
non-responsive and will be disqualified.

Vendors who submit E-bid responses, must be registered in the lllinois Procurement Gateway
(IPG) and must have an active, unexpired IPG Number. The vendor submitting the response must
be the entity registered in the IPG, not the parent company or subcontractor. Vendor must allow
adequate time to register and receive approval in the IPG. The E-bid platform will not allow
responses from vendors who do not have an active, unexpired IPG Number.

NOTE: It is suggested that vendors who are not currently registered with the IPG do so
immediately, as this process may take some time to complete. IPG numbers are usually activated
in an overnight refresh in the Bulletin. To further clarify, registrations approved in the IPG today
will usually be active in the Bulletin the following day.

Form A - Vendor Disclosures and Form B — IPG Active Registered Vendor Disclosures
Responses must include Form A — Vendor Disclosures or Form B — IPG Active Registered Vendor
Disclosures based on the following criteria:

Form A - Vendor Disclosures: If Vendor is not registered in the lllinois Procurement Gateway
(IPG) and does not have an active, unexpired IPG Number, Vendor must complete and attach
Form A — Vendor Disclosures.

Form B — IPG Active Registered Vendor Disclosures: If Vendor is registered in the IPG and has an
active unexpired IPG Number, Vendor must either submit Form A — Vendor Disclosures or Form B
— IPG Active Registered Vendor Disclosures. Form B — IPG Active Registered Vendor Disclosures is
a simpler alternative to Form A — Vendor Disclosures. Form B — IPG Active Registered Vendor
Disclosures is available only to vendors with an active unexpired IPG Number.

An IPG Number is a seven-digit number beginning with the letters “IPG.” The IPG system emails
an IPG Number to the vendor when the vendor’s registration is accepted and becomes active. If
Vendor does not have a seven-digit number beginning with the letters “IPG,” Vendor does not
have an IPG Number.

Before using Form B — IPG Active Registered Vendor Disclosures, Vendor must check the Vendor
Directory to ensure Vendor is registered and has an active unexpired IPG Number. If Vendor’s
name does not appear in the directory, Vendor does not have an active unexpired IPG Number.

Last Dated Response

The last date will be determined by comparing the paper/USB received date against the E-bid
submission date. If a vendor submits using more than one delivery method, the last dated
response will be evaluated.

V.26.2
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1.5

Due Date and Time for Submission of Responses: A public opening will be conducted at the specified
due date and local time. Responses must be received in accordance with Section 1.4 at the physical

location or E-bid platform indicated prior to the due date and time listed in this section.

Due Date: April 14, 2026

1.5.1

Requirements for Submission of Responses: The Response must be submitted in accordance
with the delivery method(s) selected in Section 1.4 and in separately sealed packets (paper) or
separate files (USB Flash Drive) or (E-bidding) as indicated below and clearly labeled with the
Request for Proposal title, the packet number, the Vendor’s name, and the wording: “Sealed
Response — Do Not Open”. The separately sealed packets may be submitted together in one
mailing / shipping box or may be submitted separately in individual / shipping boxes. Do not put
the entire Response on one USB. Pricing must be on a separate USB and sealed in the Pricing

Time: 2:00 pm

packet.
Subject Matter # of # of Hard # of USBs
Originals Copies
Packet 1 (Paper with USB Flash Drive or USB 1 1
Flash Drive)/File 1 (E-bidding)
o Offer Letter (Section 2)
o Preferences and Special Programs
(Section 5),
e Specifications / Qualifications /
Statement of Work (Section 6)
e Subcontracting (Section 8), References
(if applicable) (Section 12)
e Confidential Information (Section 13)
e Vendor Exceptions (Section 14)
o Vendor Supplemental Terms and
Conditions (Section 15)
e University Supplemental Terms and
Conditions (Section 16)
Packet 2 (Paper with USB Flash Drive or USB 1 1
Flash Drive)/File 2 (E-bidding)
® Pricing (Section 10)
Packet 3 (Paper with USB Flash Drive or USB 1 1
Flash Drive)/File 3 (E-bidding)
e Form A —Vendor Disclosures or Form B
— IPG Active Registered Vendor
Disclosures (as applicable) (Section 17)
Packet 4 (Paper with USB Flash Drive or USB 1 1
Flash Drive)/File 4 (E-bidding)
e Redacted Proposal (if requesting
confidential treatment of proposal)
Packet 5 (Paper with USB Flash Drive or USB 1 11

Flash Drive)/File 5 (E-bidding)
e Minorities, Females, & Persons with
Disabilities Participation and Utilization
Plan and Letter of Intent (if applicable)
(Section 3)

V.26.2
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1.6

1.7

1.8

1.9

1.10

1.11

Packet 6 (Paper with USB Flash Drive or USB 1 3 1
Flash Drive)/File 6 (E-bidding)
® Veteran Small Business Participation and
Utilization Plan and Letter of Intent (if
applicable) (Section 4)
Packet 7 (Paper with USB Flash Drive or USB 1 3 1
Flash Drive)/File 7 (E-bidding)
e Commitment to Diversity Responses and
supporting documentation (Section 7) —
Failure to complete and submit the
requested Commitment to Diversity
Responses and supporting
documentation will result in zero (0)
points for the Commitment to Diversity
evaluation.

Late Submissions: Responses received late will not be considered. The University will notify the Vendor
of a late response and will return it, if requested, at the Vendor’s expense. The Vendor is responsible for
submitting the response in accordance with Section 1.4 above.

Response Firm Time: The response must remain firm for 120 days from the opening date.

Official Procurement Information: Official procurement information, including solicitations, updates,
and award, is published on The lllinois Procurement Bulletin for Higher Education (“Bulletin”). The
Vendor is responsible for checking the Bulletin for addenda and other updates. The University is not
responsible should Vendor not receive optional email notices.

Solicitation Contact: The individual listed below will be the single point of contact for this solicitation
except for protests (Section 1.16)

Unless otherwise directed by the Solicitation Contact, do not discuss this solicitation, directly or
indirectly, with any other University or State employee.

The University will not be held responsible for information provided by any person other than the
Solicitation Contact. Only information provided in writing by the solicitation contact, including answers
to questions, will be binding on the University. Suspected errors in the solicitation must be reported
immediately to the Solicitation Contact.

Solicitation Contact: Tina Logan
Southern lllinois University Carbondale
900 S. Normal Ave., Woody Hall, MC6813
Carbondale, IL 62901

Email: tlogan@siu.edu

Vendor Questions: Any questions must be received in writing by 2:00 on April 1, 2026. Questions,
including those asked at a pre-submission conference, and answers will be published in an addendum to
the solicitation for all to see. If the pre-submission conference is mandatory, the questions and answers
may be distributed only to those who attended. All other questions must be in written form and sent to
the Solicitation Contact listed in Section 1.9.

Governing Law and Forum: Illinois law and rule govern this solicitation and any resulting contract.
Vendor must bring any action relating to this solicitation or any resulting contract in the proper court in

9
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1.12

1.13

1.14

1.15

Illinois. References in this document to ILCS mean the lllinois Compiled Statutes. The lllinois Procurement
Code (30 ILCS 500) and the Higher Education Standard Procurement Rules (44 ILAC 4) apply to this
solicitation.

Federal Funds: For purchases funded in whole or in part by United States Government funds, the
solicitation will identify the federal agency providing the funds, the name of the fund and contact
information where interested parties can obtain requirements for contracting in relation to those funds.
To obtain this information, contact the Solicitation Contact identified in Section 1.9. (44 ILAC 4.2005(x)).

Funded in whole or in part by the United States Government Funds [ Yes X No

Confidential Information: If Vendor requests confidential treatment of any part of its response, Vendor
must submit with its response a separate attachment consisting of a copy of its response with the
proposed confidential information redacted, by the date and time for submission of responses identified
in Section 1.5. Send an additional copy of the response with the proposed confidential information
redacted. This redacted copy must tell the general nature of the material removed and must retain as
much of the original response as possible. Along with the redacted copy, Vendor must show in Section 13
of its response the specific grounds in the Illinois Freedom of Information Act (FOIA, 5 ILCS 140) or other
law or rule that supports application of confidential treatment. Vendor must list the provisions, shown by
section number, for which it seeks confidential treatment, name the statutory basis under lllinois or
other applicable law, and include a detailed justification for exempting the information from public
disclosure.

Requests to keep entire responses confidential will not be honored. Requests for confidential treatment
under FOIA will be considered. A request for confidential treatment will not supersede legal obligations
under FOIA. Vendor agrees the State may copy the response to facilitate evaluation or to respond to
requests for public records. Regardless of any request for confidential treatment, the State will disclose
the successful Vendor’s name, the substance of the response and the price. Requests for confidential
treatment will not be honored unless Vendor provides (a) a separate redacted response submitted by
the date and time for submission of responses and (b) Vendor’s explanation and detailed justification for
confidential treatment in Section 13.

Information submitted with a claim of confidentiality or exemption from FOIA may still be disclosed to
the public if determined under applicable law that the claim or exemption does not meet the
requirements for withholding the information under FOIA. (44 ILAC 4.2005(t)(2)). Materials submitted
with a claim of confidentiality may also be disclosed pursuant to a lawful subpoena or court order.
Vendor will hold harmless and indemnify the University, its Board of Trustees, the State of lllinois, and
the State of Illinois’s agencies, officers, employees, and agents from all costs, damages, and attorney’s
fees associated with the University, its Board of Trustees, the State of Illinois, or the State of lllinois’s
agencies, officers, employees or agents honoring Vendor’s request for confidential treatment.

Public Records: Responses to the solicitation become the property of the State. All responses will be
open to the public under the Illinois Freedom of Information Act (FOIA) (5 ILCS 140) and other applicable
laws and rules and will become part of the publicly available procurement file. (30 ILCS 500/20-155).

Reservations: Vendor must read and understand the solicitation and tailor the response and all activities
to ensure compliance. The University reserves the right to amend the solicitation; reject any or all
responses; award by item, group of items, or grand total; and waive minor defects.

The University may ask for a clarification via email, inspect Vendor’s premises, interview staff, request a
presentation, or otherwise verify the contents of the response, including information about

10
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1.16

1.17

subcontractors and suppliers. Failure to comply with requests for information or cooperate may result in
the response being deemed non-responsive to the solicitation. Submitting a response does not entitle a
Vendor to an award or contract. Posting Vendor’s name in a Bulletin notice does not entitle Vendor to a
contract. The University is not responsible for and will not pay any costs associated with the preparation
and submission of any solicitation response.

Protest Review Office: Vendors may send a written protest to the Chief Procurement Office following
the requirements of the Higher Education Standard Procurement Rules. (44 ILAC 4.5550).

For protests related to the solicitation, including specifications, the Protest Review Officer must receive
the protest no later than 14 days after the solicitation or related addendum was posted to the Bulletin.

For protests related to awards or rejection of individual responses, the protest must be received by close
of business no later than 14 days after the protesting party knows or should have known of the facts
giving rise to the protest, or posting to the Bulletin, whichever is earlier.

Protests must be sent to:

Chief Procurement Office — Higher Education
Attn: Protest Review Office

401 S. Spring Street

Suite 516 Stratton Office Building
Springfield, IL 62706

Email: _EEC.CPOHE®@illinois.gov

The preferred method for receipt of protests is electronic via email. If sent electronically, protests do not
need to be sent via regular postal mail.

Evaluation: Proposals shall be submitted in 3 parts: Responsiveness, Commitment to Diversity, and Price.

Each part of all proposals shall be evaluated and ranked independently of the other parts of all
proposals. The results of the evaluation of all 3 parts shall be used in ranking of proposals. (30 ILCS
500/20-15).

The University will consider the information provided in the response and the quality of that information
when evaluating responses. If the University finds a failure or deficiency, the University may reject the
response or reflect the failure or deficiency in the evaluation, as appropriate.

The University will determine how well responses meet the Responsiveness and Commitment to
Diversity requirements. They will rank responses, without consideration of Price, from best to least
qualified using a point ranking system (unless otherwise specified) as an aid in conducting the
evaluation.

Vendors who fail to meet minimum requirements or who do not receive 500 of the total Responsiveness
points will not be considered for Commitment to Diversity evaluation, Price evaluation and award.

If no minimum points are reflected, then all three categories (Responsiveness, Commitment to Diversity
and Price) will be evaluated accordingly.

The maximum number of points possible is 1,000.

11
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(Responsiveness 665 + Commitment to Diversity 135+ Price 200)

1.17.1 Responsiveness: A Vendor is considered responsive when they have submitted a response that

conforms in all material respects to the solicitation and includes all required forms and
signatures.

1.17.1.1 The University will determine whether the response complied with the instructions and
other administrative requirements for submitting responses. Except for late submissions, and
requirements that, by law, must be part of the submission and are not curable, a Vendor may be
required to correct immaterial deficiencies that have negligible impact on the suitability of the
supply or service to meet the University’s needs as a condition of further evaluation.

1.17.1.2 When the specification calls for “Brand Name or Equal”, the brand name product is
acceptable. Other products will be considered with proof the other product meets stated
specifications and is equivalent to the brand product in terms of quality, performance, and
desired characteristics.

1.17.1. 3 Responsiveness Elements

The chart below shows the elements of Responsiveness in point format and the maximum
number of points available for each element. The total number of points available for
Responsiveness is 665.

Responsiveness Elements Maximum # of Points Possible
The selected firm must demonstrate 135
experience successfully implementing
multi-touch attribution specifically within
Higher Education marketing. Documentation
must include:

o (Clear examples of Higher Education
institutions utilizing multi-touch
attribution

e Demonstrated success directly
linking marketing efforts to student
enrollment and revenue outcomes

e Demonstrated efficiency
improvements and optimization in
advertising spend attributable to
multi-touch attribution methods

The analytics solution must offer a single, 130
unified dashboard seamlessly combining
multi-touch attribution analytics and paid
media insights. Documentation must
demonstrate:

e Dashboard clearly integrating
attribution analytics alongside paid
media performance metrics

e Unified reporting and analytics
capabilities providing real-time,
actionable insights into the
effectiveness of digital media
channels in driving enrollments and
revenue

12
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e Demonstrated examples clearly
showing increased marketing
efficiency resulting from unified
attribution and media analytics

e KPIs include but are not limited to;
Impressions & CPI
Clicks & CPC
Leads & CPL
Completed Applications & CPA
Enrolled Students & CPS
Spend by Channel
ROAS (Return on Advertising Spend)

by Channel
CAC (Customer Acquisition Cost) by
Channel
Due to the central role of Slate CRM at SIU, 100
the vendor must demonstrate a history of
successfully integrating advanced analytics
platforms with Slate CRM. Specifically,
documentation should confirm:

® Successful and secure APl integration
with Slate CRM

e Automated synchronization of Slate
data with analytics dashboards,
including student interactions,
enrollment stages, application
statuses, and revenue metrics

e Demonstrated experience creating a
comprehensive, unified analytics
dashboard utilizing Slate CRM
data as well as data from ad
buys

The selected analytics platform must provide 100
predictive analytics and prescriptive insights

utilizing Al and machine learning.

Demonstration must include:

e Predictive analytics clearly
forecasting future enrollment trends
and marketing performance based
on historical and real-time data

® Prescriptive analytics delivering
clear, actionable strategic
recommendations within analytics
dashboards

e Demonstrated results and
optimization improvements directly
resulting from Al-driven analytics

The vendor must provide a fully integrated 100

analytics solution specifically optimized for
Higher Education recruitment and enroliment
marketing. The integrated analytics platform
must include:

13
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1.17.2

e Unified dashboards combining web
traffic, paid media, Slate CRM data,
enrollment funnel analytics, and
tuition revenue

® Proven use-cases demonstrating
efficiency gains, revenue increases,
and improved enrollment yield
directly resulting from platform use

The vendor must clearly demonstrate a 100
strong history of digital marketing experience
specifically ~ within  Higher  Education,
including:

e Multiple documented examples
highlighting measurable
improvements in marketing spend
efficiency, student enrollment
optimization, and revenue growth

e (lear evidence of expertise
addressing unique challenges and
strategic needs specific to Higher
Education marketing, recruitment,
and enrollment management

1.17.1.4 Demonstration or Presentation
Demonstration or Presentation will [ will not be conducted

Vendors will advance to a demonstration or presentation based on the following criteria:
The top 3 scores from the responsiveness elements.

Demonstrations or Presentations:
O will be included in scoring of Responsiveness.

will be held to confirm the validity of the written proposal.

Commitment to Diversity: (30 ILCS 500/20-15) requires the allotment of points for Commitment
to Diversity. Commitment to Diversity shall account for 20% of the points assigned to the
technical part (excluding price). The chart below shows the Commitment to Diversity elements
and the maximum number of points available for each element. The total number of points
available for Commitment to Diversity is 135.

The University will evaluate the information provided in the Offeror’s response to Commitment
to Diversity (Section 7.2) and the quality of that information based on the elements below.

Commitment to Diversity Elements Maximum # of Possible Points

Whether or how well the Offeror, on the solicitation being 19.29
evaluated, met the goal of contracting or subcontracting
with businesses owned by women, minorities, or persons
with disabilities (inapplicable if there is no goal on the
solicitation).

14
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1.18

1.17.3

1.17.4

Whether the Offeror, on the solicitation being evaluated,
assisted businesses owned by women, minorities, or 19.29
persons with disabilities in obtaining lines of credit,
insurance, necessary equipment, supplies, materials, or
related assistance or services.

Percentage of prior year revenues of the Offeror that
involve businesses owned by women, minorities, or persons 19.29
with disabilities.

Whether Offeror has a written supplier diversity program,

including, but not limited to, use of diverse vendors in the 19.29
supply chain.

Whether Offeror has a training or mentoring program with 19.28
businesses owned by women, minorities, or persons with

disabilities.

Percentage of members of the Offeror's governing board, 19.28

senior executives, and managers who are women,
minorities, or persons with disabilities.

Whether Offeror has demonstrated commitment to 19.28
diversity through its participation in community-based
diversity programs within the past year.

Responsibility: A Vendor is considered responsible when it has the capability in all respects to
fully perform the contract requirements and has the integrity and reliability that will assure good
faith performance. The University will determine whether the University can or should do
business with a Vendor. The University may consider factors including, but not limited to political
contributions, certifications, conflict of interest, financial disclosures, past performance in
business or industry, references (including those found outside the solicitation), compliance with
applicable laws, financial responsibility, insurability, equal opportunity compliance, payment of
prevailing wages if required by law, capacity to produce of sources of supply, ability to provide
required maintenance service or other matters relating to the Vendor’s probable ability to
deliver in the quality and quantity within the time and price as specified in the solicitation.

Price: The total number of points for Price is 200. The University will determine Price points
using the following formula:

Maximum Price Points X (Lowest Price / Vendor’s Price) = Total Price Points

If the University does not consider the Price to be fair and reasonable, and negotiations fail to
establish an acceptable Price, the University reserves the right to award to the next most
qualified vendor with whom the university can negotiate a fair and reasonable price or cancel
the solicitation and take appropriate action to meet the needs of the University. The University
will determine whether the Price is fair and reasonable by considering the Price proposed, the
Vendor’s qualifications, the Vendor’s reputation, all prices submitted, other known prices, the
project budget, and other relevant factors.

Award: The solicitation may be cancelled before or after opening when determined to be in the State’s
best interest. (44 ILAC 4.2040(a)). If negotiations do not result in an acceptable agreement, the

University shall reject the response and may begin negotiations with another Vendor. The University is

not bound to award a contract under this solicitation or to enter into a contract after award. If the

University issues an award, the award will be made to the responsible and responsive vendor whose

proposal is determined in writing to be the most advantageous to the University, taking into
consideration the evaluation factors set forth in this solicitation and price.
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1.18.1 The University will post a notice to the Bulletin identifying the most responsive and responsible

1.18.2

1.18.3

vendor. Awards are not final until all protests are resolved. The notice extends the response firm
time until the parties sign a contract or determine not to sign a contract.

Awarded Vendors must, at all times, including during any resulting contract, have financial
resources sufficient to ensure performance of the contract. The Vendor must provide proof upon
request. The University may require a performance bond if, in the opinion of the University, it
will ensure performance of the contract. The University may terminate the contract if the Vendor
lacks the financial resources to perform under the contract.

Preferences, including but not limited to those in the Illinois Procurement Code, may apply in
deciding the responsive offer most advantageous to the State of lllinois.

End of Instructions
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Sections 2 through 17 of this solicitation
must be returned with Vendor’s response as set forth in the following pages.

2 Offer to the University
This offer includes the following provisions that are fully incorporated as material components of the offer.

Vendor to complete the items below and include with response in accordance with Section 1.5.1.

Section 2 Vendor’s Offer Letter completed & signed ] Yes

Section 3  BEP Utilization Plan OYes [IN/A
Section4 VBP Utilization Plan OYes [ON/A
Section 5 Preferences & Special Programs [dYes [JNo

Section 6 Response to Statement of Work ] Yes

Section 7 Commitment to Diversity L1 Yes

Section 8 Subcontracting [dYes [JNo
Section 9 Contract Term L] Yes

Section 10 Pricing and Payment

10.1 |Initial Pricing Offer O Yes

10.2 Type of Pricing [ Yes

10.3 Discount (IYes [No

10.4 Renewal Pricing Offer [1Yes L[IN/A

10.5 Bid/Performance Bond [JYes [JN/A

10.6 through 10.12 Additional Payment Terms L] Yes
Section 11 Standard Terms & Conditions ] Yes
Section 12 References O Yes [INone Required
Section 13 Vendor’s Claim for Confidentiality []Yes [INone Requested
Section 13 Redacted Copy included JYes [No
Section 14 Vendors Exceptions to Standard Terms & Conditions [dYes [1No
Section 15 Vendor Supplemental Terms & Conditions ClYes [ None Stated
Section 16 University Supplemental Terms & Conditions []Yes [ None Requested

Section 17 Certifications & Disclosures

17.1 Form A — Vendor Disclosures— for vendors who do not have an active, unexpired IPG Number

(IYes [No
17.2 Form B — IPG Active Registered Vendor Disclosures for vendors who do have an active, unexpired IPG
Number (or Form A — Vendor Disclosures is acceptable) OYes [INo

In submitting this response, | certify that we have made no changes to the original content of this solicitation,
attachments, or other related procurement documents, either text or graphics, whether transmitted
electronically or hard copy. By completing and signing this offer, | make an offer to the University that the
University may accept, and we will enter into a contract on this basis.
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By signing this Offer Letter, | am confirming that | have reviewed the entire solicitation, including all instructions,
referenced documents, and any applicable addenda to the solicitation. On that basis, as the authorized
representative of the Vendor, | am submitting this offer to perform in full compliance with this solicitation.

Vendor Name:

Signature of Authorized Representative: Date:
Printed Name: Title:
Email: Phone:_
3
18
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3

Business Enterprise Program (BEP) Goal
Minorities, Women and Persons with Disabilities Program (BEP)

Yes, there is a BEP goal of 30%.

This solicitation contains a goal to include businesses owned and controlled by minorities, women and persons
with disabilities in the State’s procurement and contracting/subcontracting processes. If a BEP goal is identified
above, the Vendor must complete and attach the Utilization Plan. A Utilization Plan demonstrates a vendor’s
proposed utilization of BEP-certified vendors to meet the targeted goal. The Utilization Plan shall demonstrate
that the Vendor has either: (1) met the entire contract goal or (2) requested a full or partial waiver and made
good faith efforts towards meeting the goal.

All BEP-certified vendors registered in this solicitation’s NIGP Codes can be found in the Commission on Equity
and Inclusion’s Supplier Diversity Management Portal (SDMP) Public Vendor Directory. The complete list of
requirements prime vendors must meet to satisfy good faith efforts is located in Section 7(3)(a) of the Business
Enterprise for Minorities, Women, and Persons with Disabilities Act (BEP Act) and the Utilization Plan. Primes
that are self-performing BEP-certified firms must be registered in all of the solicitation NIGP Codes for the State
to count 100% of the value of the contract towards the State’s aspirational BEP goals. All BEP subcontractors
identified in the Vendor’s Utilization Plan and Participation Agreement(s) must be certified with the Commission
on Equity and Inclusion’s BEP and registered in at least one of the NIGP Code(s) identified in this solicitation at
the due date and time for submission of responses identified in Section 1.5.

Applicable NIGP Commodity and Service Codes: 037-78, 557-62, 559-70, 801-58, 906-40, 911-01, 915-01,
915-02, 915-03, 915-04, 915-10, 915-22, 915-71, 918-07, 918-26, and 965-46.

Vendors that are both BEP and VBP certified may only be counted towards either the BEP or VBP goal.

If a Utilization Plan is required, the properly completed Utilization Plan is due at the time of response submission.
BEP responsiveness and curability will be determined in accordance with 30 ILCS 575/4(e). Non-responsive offers
will be rejected.

] No, there is no BEP goal
Veteran Business Program (VBP) Goal
Yes, there is a VBP goal of 3%.

This solicitation contains a goal to include businesses owned and controlled by veteran-owned small business
(VOSB) and service-disabled veteran-owned small business (SDVOSB) certified vendors in the State’s
procurement and contracting/subcontracting processes. If a VBP goal is identified above, vendor must complete
and attach the Utilization Plan. A Utilization Plan demonstrates a vendor’s proposed utilization of VBP-certified
vendors to meet the targeted goal. The Utilization Plan shall demonstrate that the Vendor has either: (1) met the
entire contract goal or (2) requested a full or partial waiver and made good faith efforts towards meeting the
goal.

The above VBP goal for this solicitation was calculated using the applicable NIGP Codes listed below, representing
this solicitation’s scope(s) of work. NIGP Codes identify solicitation scopes of work defined by the National
Institute of Governmental Purchasing. This five-digit class item commodity and service code establishes and
defines the detailed scope(s) of work for the contract. The first three digits of the NIGP Code represent the class
or broad category of the work to be performed, and the second two digits of the NIGP Code identify a more
specific focus of work within the class category.
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The Commission on Equity and Inclusion’s SDMP Public Vendor Directory lists all VBP-certified vendors registered
in this solicitation's NIGP Codes. Primes that are self-performing VBP-certified firms must be registered in all of
the solicitation NIGP Codes for the State to count 100% of the value of the contract towards the State’s
aspirational VBP goals. All VBP subcontractors identified in the Vendor’s Utilization Plan and Participation
Agreement(s) must be certified with the Commission on Equity and Inclusion’s VBP and registered in at least one
of the NIGP Code(s) identified in this solicitation at the due date and time for submission of responses identified
in Section 1.5.

Applicable NIGP Commodity and Service Codes: 037-78, 557-62, 559-70, 801-58, 906-40, 911-01, 915-01,
915-02, 915-03, 915-04, 915-10, 915-22, 915-71, 918-07, 918-26, and 965-46.

Vendors that are both BEP and VBP certified may only be counted towards either the BEP or VBP goal.

If a Utilization Plan is required, the properly completed Utilization Plan is due at the time of response submission.
Non-responsive offers will be rejected.

[] No, there is no VBP goal.
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5

Preferences & Special Programs

By completing and returning this Section 5 as part of my response, | am stating that | believe we are eligible for
the preferences or special programs shown below and have checked each that applies to this offer. | understand
that the University reserves the right to make a final determination regarding whether the preference or special
program applies.

[ Resident Bidders or Offerors (30 ILCS 500/45-10)
[] Soybean Oil-Based Ink and Vegetable Oil-Based Ink (30 ILCS 500/45-15)
[J Recycled Supplies (30 ILCS 500/45-20)
] Compostable Foodware/Recyclable Foodware (30 ILCS 500/45-23)
[ Recyclable Supplies (Paper) (30 ILCS 500/45-25)
L] Environmentally Preferable Procurement (30 ILCS 500/45-26)
[ Not-for-profit Agencies for Persons with Significant Disabilities (30 ILCS 500/45-35)
[J Gas Mileage (30 ILCS 500/45-40)
[J Small Businesses (30 ILCS 500/45-45)
L] Illinois Agricultural Products (30 ILCS 500/45-50)
] Corn-Based Plastics (30 ILCS 500/45-55)
[ Veterans (30 ILCS 500/45-57)
] Veterans Preference (330 ILCS 55)
] Vehicles Powered by Agricultural Commodity-Based Fuel (30 ILCS 500/45-60)
] Biobased Products (30 ILCS 500/45-75)
[ Historic Area Preference (30 ILCS 500/45-80)
[] HUBZone Business Contracts (30 ILCS 500/45-95)
] Electric Vehicles (30 ILCS 500/45-100)
L1 lllinois Bidders Preference (30 ILCS 500/45-105) [applies to State Construction Contracts]
] Procurement of Domestic Products Act (30 ILCS 517)
] Product(s) is Manufactured in the United States (30 ILCS 517)
[J Product(s) is Manufactured in lllinois (30 ILCS 517)
] Public Purchases in Other States Act (30 ILCS 520)
O Illinois Mined Coal Act (30 ILCS 555)
[ Steel Products Procurement Act (30 ILCS 565)
[ Business Enterprise for Minorities, Women, and Persons with Disabilities Act (30 ILCS 575)

Vendor offers the following explanation of qualification and supporting documentation for the preference
or special programs checked above. If applicable, vendor must include a list of items that qualify for the
preference:
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6

Statement of Work:
Respond to each item requested and detail how it will meet the requirement.

6.1

6.2

Overview of the University’s Need: SIU’s University Communications and Marketing (UCOMM) seeks an
experienced partner to significantly improve digital advertising placement processes and performance
reporting capabilities. SIU requires a streamlined workflow for managing and optimizing digital
advertising, paired with continuous access to advanced marketing analytics dashboards, ultimately
ensuring maximum Return on Advertising Spend (ROAS).

Specifications and Requirements: The selected partner will manage all media/advertising buying
across digital channels including, but not limited to, search marketing, social media marketing,
display advertising, digital billboards, and streaming audio/video. SIU requires continuous
access to advanced analytics dashboards integrated via APl with Slate CRM, displaying at
minimum:

Impressions & CPI

Clicks & CPC

Leads & CPL

Completed Applications & CPA

Enrolled Students & CPS

Spend by Channel

ROAS (Return on Advertising Spend) by Channel

CAC (Customer Acquisition Cost) by Channel

SIU will provide average lifetime revenue data by student demographics (undergraduate,
graduate, adult learners, etc.) to assist accurate ROAS calculations. Additional KPIs may be
collaboratively determined as needed.

The selected firm must demonstrate experience successfully implementing multi-touch
attribution specifically within Higher Education marketing. Documentation must include:
° Clear examples of Higher Education institutions utilizing multi-touch
attribution
° Demonstrated success directly linking marketing efforts to student enroliment
and revenue outcomes
° Demonstrated efficiency improvements and optimization in advertising spend
attributable to multi-touch attribution methods

Due to the central role of Slate CRM at SIU, the vendor must demonstrate a history of
successfully integrating advanced analytics platforms with Slate CRM. Specifically,
documentation should confirm:

° Successful and secure API integration with Slate CRM

° Automated synchronization of Slate data with analytics dashboards, including
student interactions, enrollment stages, application statuses, and revenue metrics

) Demonstrated experience creating a comprehensive, unified analytics

dashboard utilizing Slate CRM data

The analytics platform must offer an unlimited, multi-year conversion lookback window
enabling full visibility into extended student recruitment journeys.

Documentation must demonstrate:

Technical capabilities enabling unlimited lookback windows
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6.3

6.4

6.5

Successful outcomes of multi-year lookback attribution within Higher Education
Measurable ROl improvements through extended lookback analytics

The selected analytics platform must provide predictive analytics and prescriptive insights
utilizing Al and machine learning. Demonstration must include:
° Predictive analytics clearly forecasting future enroliment trends and marketing
performance based on historical and real-time data
) Prescriptive analytics delivering clear, actionable strategic recommendations
within analytics dashboards
° Demonstrated results and optimization improvements directly resulting from
Al-driven analytics

The vendor must provide a fully integrated analytics solution specifically optimized for Higher
Education recruitment and enroliment marketing. The integrated analytics platform must
include:

° Unified dashboards combining web traffic, paid media, Slate CRM data,
enrollment funnel analytics, and tuition revenue
° Proven use-cases demonstrating efficiency gains, revenue increases, and

improved enrollment yield directly resulting from platform use

The vendor must clearly demonstrate a strong history of digital marketing experience
specifically within Higher Education, including:

° Multiple documented examples highlighting measurable improvements in
marketing spend efficiency, student enrollment optimization, and revenue growth
) Clear evidence of expertise addressing unique challenges and strategic needs

specific to Higher Education marketing, recruitment, and enrollment management

The analytics solution must offer a single, unified dashboard seamlessly combining multi-touch
attribution analytics and paid media insights. Documentation must demonstrate:
° Dashboard clearly integrating attribution analytics alongside paid media
performance metrics
° Unified reporting and analytics capabilities providing real-time, actionable
insights into the effectiveness of digital media channels in driving enroliments and
revenue
° Demonstrated examples clearly showing increased marketing efficiency resulting
from unified attribution and media analytics
Milestones and Deliverables: SIU requires partner onboarding, workflow setup, and campaign
activation within 30 days from contract initiation. Analytics dashboards must be fully
operational within 45 days of contract initiation.

Vendor and Staffing Specifications: The selected firm must manage ad placements via an in-house
Demand Side Platform (DSP), or directly within primary ad platforms (Google, Facebook, Instagram, etc.).
The vendor must maintain skilled internal staff proficient in digital marketing, multi-touch attribution
modeling, data analytics, and CRM integration. SIU requires a dedicated account manager available
during standard business hours (8:00 AM - 4:30 PM, Monday-Friday) with extended availability for
emergencies. Regular bi-monthly meetings are required.

Transportation and Delivery: Reporting and communication will occur primarily via email,
supplemented by regular meetings. Vendor must provide SIU continuous direct access to all
analytics dashboards.
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6.6 Location where Services are to be Performed:
Section 25-65 of the Illinois Procurement Code requires Vendors whose contracts call for the provisions
of services to the State to identify where those services, including by subcontractors, will be performed
and whether any services will be performed outside the United States. If this solicitation does not
include any services, this section does not apply.

This solicitation includes services: Yes [ No

6.6.1 Unless otherwise shown in this section, all services must be performed in the United States. This
information and economic impact on lllinois and its residents may be considered in the
evaluation. If the Vendor received consideration in the evaluation based on work being
performed in the United States, it will be a breach of contract if the Vendor shifts any such work
outside the United States unless the Chief Procurement Officer gives a written determination
that it is in the best interest of the University.

6.6.2  Services will be performed outside the United States: [ Yes No

Location where services will be performed:
Percentage of services to be performed at this location:
Anticipated value of services performed at this location:

7 Commitment to Diversity
7.1 Instructions
Please read this entire section and provide the requested information as applicable and per the instructions.
Return the information requested within this section with Offer. Failure to return the requested Commitment to
Diversity responses and supporting documentation will result in the Offeror, including BEP certified vendors,
receiving zero (0) points for the Commitment to Diversity evaluation.

Please note that when the solicitation has a BEP goal, completion and submission of the Utilization Plan in
section 3, is a separate requirement from the completion of this section.

7.2 Commitment to Diversity Elements
Provide responses and indicate whether the elements are met by checking the boxes.

[] On the solicitation being evaluated, Offeror met the goal of contracting or subcontracting with businesses
owned by women, minorities, or persons with disabilities (inapplicable if there is no goal on the solicitation).

[J On the solicitation being evaluated, Offeror assisted businesses owned by women, minorities, or persons with
disabilities in obtaining lines of credit, insurance, necessary equipment, supplies, materials, or related assistance
or services.

Vendor Name:
Vendor Name:
Vendor Name:

[ Percentage of prior year revenues of the Offeror that involve businesses owned by women, minorities, or
persons with disabilities. That percentage is indicated below.
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L] Offeror has a written supplier diversity program, including, but not limited to, use of diverse vendors in the
supply chain. Offeror must include its written supplier diversity program in Packet 7.

L] Offeror has a training or mentoring program with businesses owned by women, minorities, or persons with
disabilities. Offeror must include details of the training or mentoring program in Packet 7.

L] Percentage of members of the Offeror’s governing board, senior executives, and managers who are women,
minorities, or persons with disabilities. This percentage is listed below. Additional documentation is included in
Packet 7.

[] Offeror has demonstrated commitment to diversity through its participation in community-based diversity
programs within the past year. Please describe below. Additional documentation is included in Packet 7.

7.3 Signature

The undersigned certifies that the statements set forth in this document are true and correct, except as
to matters therein stated to be on information and belief and as to such matters the undersigned
certifies as aforesaid that he or she verily believes the same to be true.

Signature: Date:
Printed Name: Title:
8 Subcontracting:

Subcontracting X is allowed [ is not allowed.

For purposes of this section, subcontractors are those specifically hired to perform part of the work covered by
the contract.

8.1 The maximum percentage allowed to be provided by a subcontractor is 33%.
8.2 Will subcontractors be used? [1Yes [ No

If “Yes”, Vendor must name any subcontractor(s) who will have a subcontract with an estimated value of
$100,000 or more.

Subcontractor name:
Address:
Description of work:
Estimated Amount to be paid:
25
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Note: Add additional page for additional subcontractors if needed

All subcontracts must include the Certifications, any other required registrations, and the Financial
Disclosures and Conflicts of Interest or Financial Disclosures Affidavit for contracts over $100,000
annually, completed, and signed by the subcontractor. The Financial Disclosures Affidavit may be used,
under the circumstances referenced in 30 ILCS 500/50-35(j), in place of the full vendor Financial
Disclosures and Conflicts of Interest otherwise required by the Procurement Code.

8.3 The Vendor must obtain approval of the University to add or substitute subcontractors during the term
of any resulting contract and give the information shown in Subsection 8.2. If the Prime Vendor wishes
to substitute its BEP/VSB certified subcontractor, a BEP/VSB certified vendor Utilization Plan and
Participation Agreement must be executed and submitted to the University within five (5) business days
of Vendor’s receipt of the University approval for the substitution.

8.4 The Vendor must provide the names and addresses of all subcontractors, including additional or
replacement subcontractors, to be used by the Vendor in the performance of the resulting contract,
together with a description of the work to be performed and the amount of money that each
subcontractor is expected to receive under a subsequent contract.

9 Contract Term

9.1 Initial Term:

Any contract resulting from this solicitation will have an estimated initial term of July 1, 2026 through
June 30, 2028.

If a start date is not identified, the term of the resulting contract shall commence upon the last dated
signature of the parties.

The maximum term of the resulting contract, including any renewal terms or extensions, must not
exceed ten (10) years.

Vendor must not begin, and will not be paid for, any billable work prior to the start date of the contract
or receipt of an executed purchase order.

9.2 Renewals:

9.2.1 The resulting contract [ will will not have renewal options. If no renewals options are
allowed, the contract will not be renewed.

9.2.2 The contract will not renew automatically nor solely at the Vendor’s choice.

9.2.3 The University reserves the right to renew for a total of (N/A). The terms and conditions will be
the same as the original contract, unless otherwise specified. The University may renew the
resulting contract for any or all of the renewal option periods, may exercise any of the renewal
options early, and may exercise more than one option at a time when in the best interest of the
University based on continuing need and favorable market conditions. The universities’ right to
renew is subject to requirements of the BEP Act. (30 ILCS 575).

9.2.4 If resulting contract will include renewals per Section 9.2.1, renewal pricing must be included in
the Vendor’s response or Vendor will be deemed non-responsive. Renewal pricing will be
included in calculating the offer most advantageous to the State of Illinois.
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9.3

9.4

9.5

9.2.5 Prior to any renewal, the University will confirm that Vendor has met all requirements of the
contract, including BEP/VBP utilization.

The University will review the contract to determine whether:

i. any established BEP goal is being met by the vendor;

ii. the established BEP goal should be increased;

iii. a BEP goal should be set, if one was not previously set;

iv. the contract should be re-bid/re-solicited if the vendor has not
shown good faith efforts toward meeting the BEP goal. (30 ILCS
575/8i(a, b, c))

The University will review renewals at least 6 months prior to renewal to allow adequate time to
rebid if it is determined that the prime contractor has not demonstrated good faith efforts
towards meeting the contract goal. (30 ILCS 575/8i(d)).

Indefinite Quantity Contract: The resulting contract will [ will not be an indefinite quantity
contract. An indefinite quantity contract is a contract for an indefinite amount of supplies or services
furnished at specified times, or as ordered, that establishes unit prices of a fixed-price type. (44 ILAC
4.2055(g)).

Termination for Cause: The University may terminate the resulting contract, in whole or in part,
immediately upon notice to the Vendor for any of the conditions referenced in 4.2065(a) of the
Administrative Rules.

Prior to terminating, the University will give written notice to the Vendor to cure the problem by a
specific date. If not cured by that date, the University may terminate the contract without further
written notice, retaining the rights to seek any available legal or equitable remedies or damages, or the
University may enforce the terms and conditions of the contract.

Termination for Convenience: The University may, for its convenience and with 30 days prior written
notice to Vendor, terminate the contract in whole or in part and without penalty or incurring any further
obligation to the Vendor. The Vendor will be entitled to compensation for supplies and/or services
provided in compliance with the contract through the date of termination.

10 Pricing and Payment

10.1

Initial Pricing Offer:

Provide a comprehensive budget page detailing the projected costs for the activities listed in the
Scope of Services (and other services as anticipated by the vendor). Your proposed
compensation should be stated for the following contract period: (1) an initial contract to run
from July 1, 2026 (or upon full execution of the agreement) through June 30, 2028.

Media/Advertising Buying (Direct Cost of Media)
Plan Execution and Maintenance (% of spend or fixed amount) $

Dashboard Integration with Slate CRM $

27
V.26.2



RFP#L022626

10.2

10.3

10.4

10.5

10.6

Other Fees (Detail any other costs associated with this project - Costs not defined in Pricing
Proposal cannot be charged)

S per hour

S per hour

You may submit a more detailed pricing schedule in lieu of the above as an attachment to this
page. Cost/fees listed above, or in a pricing schedule, shall include all overhead and schedules.
This includes, but is not limited to, administrative, creative, consultative, and outside
consulting fees.

The University has limited marketing resources and is interested in creative ideas that maximize
the value of the advertising and marketing dollars spent. Please outline in detail your plan
(which would include all associated costs, such as salary, travel, administration, etc.) by
referencing projects listed in the Scope of Services within the specified target ranges outlined
below.

Price increases due to an increase in wage rates (including Prevailing Wage rates), materials, equipment,
or in any other of Vendor’s costs, or payment of premium wages for overtime work will not be allowed.
Vendor’s total price must include transportation, transit insurance, delivery, installation, and any other
costs.

Type of Pricing: Pricing under the resulting contract will be X firm [ estimated

Discount: The University will receive a % discount for payment within days of receipt
of correct invoice.

Renewal Pricing Offer: There will not be a renewal period.

Bid / Performance Bond: If a bid bond is required, the Vendor must send the bond with the response. If a
performance bond is required, the Vendor must send the bond to the Solicitation Contact within 10 days after
award. Bonds must meet statutory requirements and be issued by a surety licensed to do business in lllinois. The
University will accept a certified check in lieu of the bond.

[ Bid Bond
] Performance Bond
No Bond is Required

Invoicing:

10.6.1 Vendor will invoice at the completion of the contract unless invoicing is tied in the contract to
milestones, deliverables, or other invoicing requirements agreed to in the contract. University
may withhold final payment until all services, supplies, reports, or other deliverables specified
have been completed in a form satisfactory to the University. Send invoices to:

Southern lllinois University Carbondale
University Communications and Marketing
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10.7

10.8

Attn: Jeff Harmon
900 S. Normal Ave.
Carbondale, IL 62901

10.6.2 By submitting an invoice, Vendor certifies a) compliance with the contract, b) the supplies or
services provided meet all requirements of the contract, and c) the amount billed, and expenses
incurred are as allowed in the contract. Invoices may be subject to statutory offset (30 ILCS 210).
University may withhold final payment until all services, supplies, reports, or other deliverables
specified have been completed in a form satisfactory to the University.

10.6.3 The University may withhold or nullify the whole, or a part of any, invoice, if necessary, to
protect the University from loss because of: a) unsatisfactory work performed; b) failure of
Vendor to make required payments to Subcontractors; c¢) damage to University property or
related liability; or d) incomplete, inaccurate, or unauthorized billing.

Minority Contractor Initiative: The State Comptroller requires a fee of $15 to cover expenses related to
the administration of the Minority Contractor Opportunity Initiative for contracts paid with State funds.
Any bidder or offeror awarded a contract under Section 20-10, 20-15, 20-25 or 20-30 of the lllinois
Procurement Code (30 ILCS 500) of $1,000 or more, other than statewide master contracts, is required to
pay a fee of $15. The State Comptroller will deduct the fee from the first check issued to the Vendor
under any contract resulting from this solicitation.

Procurement of Domestic Products: It is the policy of the State of lllinois to use State procurements to
maximize the use of goods, products, and materials produced in lllinois (30 ILCS 517). If this procurement
is for a product, then preference shall be given to a product manufactured in the United States. The
preference shall not be given if the procurement includes a service.

At the time of bid or offer submission, vendor must affirmatively declare in Section 5 that the product
being proposed to the State is manufactured in the United States and/or lllinois. The University may
request documentation verifying the product’s manufacturing origin. The University shall purchase the
product manufactured in the United States and/or Illinois unless the University determines that any of
the following applies: (1) the procured products is not manufactured in the United States in reasonably
available quantities, or (2) the price of the procured products manufactured in the United States exceeds
the price of available and comparable procured products manufactured outside of the United States by
12% or more, or (3) the quality of the procured products manufactured in the United States is
substantially less than the quality of the comparably priced, available, and comparable procured
products manufactured outside of the United States, or (4) the purchase of the procured products
manufactured outside of the United States better serves the public interest by helping to protect or save
life, property, or the environment, or (5) the purchase of the procured products is made in conjunction
with contracts or offerings of telecommunications, fire suppression, security systems, communications
services, Internet services, or information services, or (6) the purchase is of pharmaceutical products,
drugs, biologics, vaccines, medical devices used to provide medical and health care or treat disease or
used in medical or research diagnostic tests, and medical nutritionals regulated by the Food and Drug
Administration under the federal Food, Drug and Cosmetic Act (30 ILCS 517).

If there is a tie between 2 bidders or offerors who have certified that they will provide products
manufactured in the United States, the bidder or offeror that certifies it will provide products
manufactured in lllinois shall be given preference. At the due date and time of submission, vendor must
affirmatively declare in Section 5 that the product being proposed to the State is manufactured in lllinois.
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10.9

10.10

10.11

10.12

Taxes: Pricing will not include any taxes unless accompanied by proof the University is subject to the tax.
If necessary, Vendor may request the University’s lllinois tax exemption number and federal tax
exemption information.

Late Payment: Payments, including late payment charges, will be paid per the State Prompt Payment Act
and rules when applicable (30 ILCS 540; 74 ILAC 900). This will be Vendor’s sole remedy for late
payments by the University. Payment terms contained on Vendor’s invoices will have no force or effect.

Prevailing Wage: Certain services require Vendors to pay prevailing wage rates. See Section 16 for
University Supplemental Terms and Conditions. If applicable, Vendor and its subcontractors must pay
employees prevailing wages in the locality in which the work is to be performed. Vendor must file
certified payrolls to the University as required by the lllinois Prevailing Wage Act (820 ILCS 130/5).
Vendor is responsible for contacting the Illinois Department of Labor to ensure understanding of
prevailing wage requirements.

Availability of Appropriation: (30 ILCS 500/20-60): The contract is contingent upon and subject to the
availability of funds. The University, at its sole option, may terminate or suspend the contract, in whole
or in part, without penalty or further payment being required, if the lllinois General Assembly or the
federal funding source fails to make an appropriation sufficient to pay such obligation. If funds needed
are insufficient for any reason, the University has discretion on which contracts will be funded.

Standard Terms and Conditions

111

11.2

Assignment and Novation: The contract may not be assigned or transferred in whole or in part by
Vendor without the prior written consent of the University.

Audit / Retention of Records: Vendor and its subcontractors (if allowed in Section 8) must keep books
and records relating to the performance of the resulting contract or subcontract that are necessary to
support amounts charged to the University.

11.2.1 Books and records, including information stored electronically, must be kept by the Vendor for a
period of three years from the later of the date of final payment under the contract or
completion of the contract, and by the subcontractor (if allowed in Section 8) for a period of
three years from the later of final payment under the contract or completion of the subcontract.

11.2.2 |If federal funds are used to pay contract costs, the Vendor and its subcontractors (If allowed in
Section 8) must keep its records for a minimum of five years after completion of work.

11.2.3 Books and records required to be kept under this section must be available for review or audit by
representatives of the University, the Auditor General, the Executive Inspector General, the Chief
Procurement Officer, State of lllinois internal auditors or other governmental entities with
monitoring authority, upon reasonable notice and during normal business hours. Vendor and its
subcontractors (if allowed in Section 8) must cooperate fully with any such audit and with any
investigation conducted by any of these entities.

11.2.4 Failure to keep books and records required by this section will establish a presumption in favor of
the University for the recovery of any funds paid by the University under the contract for which
adequate books and records are not available to support the purported disbursement.

11.2.5 The Vendor or subcontractors (if allowed in Section 8) will not impose a charge for audit or

examination of their respective books and records (30 ILCS 500/20-65).
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11.4
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11.6

11.7

Time is of the Essence: Time is of the essence with respect to Vendor’s performance of any resulting
contract. Vendor must continue to perform its obligations while any dispute concerning the contract is
being resolved unless otherwise directed by the University.

No Waiver of Rights: Except as specifically waived in writing, failure by a Party to exercise or enforce a
right does not waive that Party’s right to exercise or enforce that or other rights in the future.

Force Majeure: Failure by either Party to perform its duties and obligations will be excused by
unforeseeable circumstances beyond its reasonable control and not due to its negligence including acts
of nature, acts of terrorism, riots, fire, flood, explosion, and governmental prohibition. The non-declaring
Party may cancel the contract without penalty if performance does not resume within 30 days of the
declaration. Neither party shall be responsible for any failure to perform or delay attributable in whole or
in part to any cause beyond its reasonable control, including but not limited to events such as (1) acts of
God or of the public enemy, (2) acts of the Government in either its sovereign or contractual capacity, (3)
fires, (4) floods, (5) epidemics, (6) quarantine restrictions (7) strikes, (8) freight embargoes, and (9)
unusually severe weather. In each instance, the failure to perform must be beyond the control and
without the fault or negligence of either party. In the event of any such delay both parties shall negotiate
an equitable adjustment period or either party may terminate the Agreement after sixty (60) days if the
event cannot be remedied during the equitable adjustment period. Notwithstanding the foregoing,
under no circumstances will any force majeure event excuse University’s payment obligations under this
Agreement for services satisfactorily rendered.

Confidential Information: Each Party to any resulting contract, including its agents and subcontractors
(if allowed in Section 8), may have or gain access to confidential data or information owned or kept by
the other Party while carrying out its responsibilities under that contract. Vendor, its agents and
substitutes, will presume all information received from the University or to which it gains access under
this solicitation and resulting contract is confidential.

11.6.1 Vendor information, unless marked as confidential and exempt from disclosure under the lllinois
Freedom of Information Act, will be considered public.

11.6.2 No confidential data collected, maintained, or used during performance of the contract will be
disseminated except as authorized by law and with the written consent of the disclosing Party,
either during the period of the contract or thereafter. The receiving Party must return all
confidential data collected, maintained, created, or used during the performance of the contract,
in whatever form it is maintained, promptly at the end of the contract, or earlier at the request
of the disclosing Party, or notify the disclosing Party in writing of its destruction.

11.6.3 The foregoing obligations will not apply to confidential data or information lawfully in the
receiving Party’s possession prior to its acquisition from the disclosing Party that were received
in good faith from a third-party not subject to any confidentiality obligation to the disclosing
Party; that is now or later becomes publicly known through no breach of confidentiality
obligation by the receiving Party; or is independently developed by the receiving Party without
the use or benefit of the disclosing Party’s confidential information.

Freedom of Information Act: This solicitation and any resulting contract and all related public records
maintained by, provided to, or required to be provided to the University are subject to the Illinois
Freedom of Information Act notwithstanding any provision to the contrary that may be found in the
contract. (5 ILCS 140).
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11.8

11.9

11.10

11.11

11.12

Use and Ownership: All work performed, or supplies created by Vendor under any resulting contract,
whether written documents, data, supplies, or deliverables of any kind, will be deemed work-for-hire
under copyright law and all intellectual property and other laws, and the University is granted sole and
exclusive ownership to all such work, unless otherwise agreed in writing.

11.8.1 Vendor hereby assigns to the University all right, title, and interest in and to such work including
any related intellectual property rights and waives all claims that Vendor may have to such work,
including any so-called "moral rights" in connection with the work.

11.8.2 Vendor acknowledges the University may use the work product for any purpose. Confidential
data or information contained in such work will be subject to confidentiality provisions of the
executed contract.

Indemnification and Liability: The Vendor will indemnify and hold harmless the University, its Board of
Trustees, the State of lllinois, its agencies, officers, employees, agents, and volunteers from all costs,
demands, expenses, losses, claims, damages, liabilities, settlements, and judgments, including in-house
and contracted attorneys’ fees and expenses, arising out of: (a) any breach or violation by Vendor of any
of its certifications, representations, warranties, covenants, or agreements; (b) any actual or alleged
death or injury to any person, damage to any property or any other damage or loss claimed to result in
whole or in part from Vendor’s negligent performance; (c) any act, activity, or omission of Vendor or any
of its employees, representatives, subcontractors (if allowed in Section 8 ), or agents; or (d) any actual or
alleged claim that the services or supplies provided under this contract infringe, misappropriate, or
otherwise violate any intellectual property (patent, copyright, trade secret, or trademark) rights of a
third party.

Per Article VIII, Section 1(a), (b) of the Constitution of the State of Illinois and 1973 lllinois Attorney
General Opinion 78, the State may not indemnify private parties absent express statutory authority
permitting the indemnification. Neither Party will be liable for incidental, special, consequential, or
punitive damages.

Insurance: Vendor must, at all times during the term and any renewals, keep and provide upon
request a Certificate of Insurance naming the Board of Trustees of Southern lllinois University as
additional insured for all required insurance. Certificates may not be changed or canceled until
at least 30 days’ notice has been provided to the University. Vendor must provide at a
minimum: (a) General Commercial Liability and Professional Liability-occurrence form in amount
of $1,000,000 per occurrence (Combined Single Limit Bodily Injury and Advertising Injury to
cover claims for defamation (libel/slander), false advertising, copyright infringement, and
invasion of privacy) and $3,000,000 Annual Aggregate; (b) Auto Liability, including Hired Auto
and Non-Owned Auto, in amount of $1,000,000 per occurrence (Combined Single Limit Bodily
Injury and Property Damage); (c) Worker’s Compensation Insurance in amount required by law;
(d) Employers’ Liability Insurance in the amount of $500,000 per occurrence; and (e) Cyber
insurance in the amount of $5,000,000 per occurrence and $5,000,000 annual aggregate.
Insurance will not limit Vendor’s obligation to indemnify, defend, or settle any claims.

Independent Contractor: Vendor will act as an independent contractor and not an agent or employee of
the University.

Solicitation and Employment: Vendor must not employ any person employed by the University during
the term of any resulting contract to perform any work under the contract. Vendor will give notice
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11.13

11.14

11.15

11.16

11.17

11.18

11.19

11.20

11.21

immediately to the University’s president or designee if Vendor solicits or intends to solicit University
employees to perform any work under any resulting contract.

Background Check: Whenever the University believes it necessary for security reasons, the University
may require background checks of Vendor’s and subcontractor’s (if allowed in Section 8) officers,
employees, or agents. Vendor or subcontractor (if allowed in Section 8) will reassign immediately any
such individual who, in the opinion of the University, does not pass the background checks.

Applicable Law: Any resulting contract will be construed under and is subject to the laws and rules of
the State of lllinois. The Department of Human Rights’ Equal Opportunity requirements are incorporated
by reference (44 ILAC 750). Any claim against the University arising out of a contract must be filed
exclusively with the lllinois Court of Claims (705 ILCS 505/8). The University does not waive sovereign
immunity by entering into a resulting contract. The official text of cited statutes is incorporated by
reference.

Compliance with the Law: The Vendor, its employees, agents, and subcontractors must follow all
applicable federal, state, and local laws, rules, ordinances, regulations, orders, federal circulars and all
licenses and permit requirements in the performance of the contract. Vendor must follow applicable tax
requirements and will be current in payment of such taxes. Vendor must obtain at its own expense, all
licenses, and permissions necessary for the performance of any resulting contract.

Expatriated Entities: Except in limited circumstances, no business or member of a unitary business
group, as defined in the lllinois Income Tax Act, may submit a bid for or enter into a contract with a State
University if that business or any member of the unitary business group is an expatriated entity. (30 ILCS
50-17).

Sexual Harassment: Vendor shall have a sexual harassment policy in accordance with the Human Rights
Act. (775 ILCS 5/2-105(A)(4)). A copy of the policy shall be provided to the University upon request. (30
ILCS 500/50-80).

Anti-Trust Assignment: If Vendor does not pursue any claim or cause of action it has arising under
federal or state antitrust laws relating to the subject matter of the contract, then upon request of the
Illinois Attorney General, Vendor will assign to the University rights, title, and interest in and to the claim
or cause of action.

Contractual Authority: The University that signs the resulting contract will be the only State entity
responsible for performance and payment under the contract. If the Chief Procurement Officer, State
Purchasing Officer, or authorized designee approves the contract prior to execution by the University,
they do so as approving officer and will have no liability, personal or otherwise, to Vendor.

Notices: Notices and other communications will be given in writing by registered or certified mail with
return receipt requested, by receipted hand delivery, or by courier (UPS, Federal Express or other similar
and reliable carrier) showing the date and time of successful receipt. Each such notice will be considered
to have been provided at the time it is actually received. By giving notice, either Party may change the
contact information.

Modifications and Survival: Amendments, change orders, modifications and waivers must be in writing
and signed by authorized representatives of the Parties. Any provision of this contract officially declared
void, unenforceable, or against public policy, will be ignored and the remaining provisions will be
interpreted, to the extent possible, to give effect to the Parties’ intent. All provisions that by their nature
would be expected to survive, will survive termination.
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11.22

11.23

11.24

11.25

Performance Record / Suspension: Upon request of the University, Vendor will meet to discuss
performance or give contract performance updates to help ensure proper performance of the contract.
The University may consider Vendor’s performance under any resulting contract and compliance with
law and rule to decide whether to continue the contract, whether to recommend suspension of the
Vendor from future business with the University for a specified period, or to decide whether Vendor can
be considered responsible on specific future contract opportunities.

Schedule of Work: Any work performed on University premises will be done during the hours
determined by the University and performed in a manner that does not interfere with the University, its
personnel, or related operations.

Warranties for Supplies and Services

11.24.1 Vendor warrants that the supplies furnished under any resulting contract will: (a) be new, unless
otherwise specified, and conform to the standards, specifications, drawings, samples or
descriptions furnished by the University or furnished by the Vendor and agreed to by the
University, including but not limited to all specifications attached as exhibits hereto; (b) be
merchantable, of good quality and workmanship, and free from defects for a period of twelve
months (or longer if so specified in writing), and fit and sufficient for the intended use; (c)
comply with all federal and state laws, regulations, and ordinances pertaining to the
manufacturing, packing, labeling, sale, and delivery of the supplies; (d) be of good title and be
free and clear of all liens and encumbrances and; (e) not infringe any patent, copyright or other
intellectual property rights of any third party.

11.24.2 Vendor will ensure that all manufacturers’ warranties are transferred to the University and will
give a copy of the warranty. These warranties will be in addition to all other warranties, express,
implied, or statutory, and will survive the University’s payment, acceptance, inspection, or failure
to inspect the supplies.

11.24.3 Vendor warrants that all services will be performed to meet the requirements of the contract in
an efficient and effective manner by trained and competent personnel. Vendor will monitor
performances of each individual and will reassign immediately any individual who does not
perform in accordance with the contract, who is disruptive or not respectful of others in the
workplace, or who in any way violates the contract or University or State policies.

11.24.4 Vendor agrees to reimburse the State for any losses, costs, damages, or expenses, including
without limitation, reasonable attorney’s fees and expenses arising from failure to meet such
warranties.

Reporting:

11.25.1 Vendor will immediately notify the University of any event that may have a material impact on
Vendor’s ability to perform the contract.

11.25.2 The State of lllinois encourages prospective Vendors to consider hiring qualified veterans and
Illinois residents discharged from any lllinois adult correctional center, in proper circumstances.
By August 31 of each year, the vendor must report to the University the number of qualified
veterans and certain ex-offenders hired during Vendor’s last completed fiscal year. (30 ILCS
500/45-67 & 45-70). Vendor may be entitled to employment tax credit for hiring individuals in
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13

either of these groups (35 ILCS 5/216, 5/217). Contact the lllinois Department of Revenue for
information about tax credits.

References
References X are required [ are not required

If requested, provide references, according to the instructions below. All references must be established firms or
government agencies other than the procuring University that can attest to Vendor’s experience and ability to
perform the contract that is the subject of this solicitation. These references will be contacted.

Type of References: Clients/ Higher Ed preferred
Number of Each Reference Type: 3

1. Firm / Government / University (name):
Contact Person (name, email address, address, and phone):
Date Supplies / Services were Provided:
Type of Supplies / Services Provided:

2. Firm / Government / University (name):
Contact Person (name, email address, address, and phone):
Date Supplies / Services were Provided
Type of Supplies / Services Provided:

3. Firm / Government / University (name):
Contact Person (name, email address, address, and phone):
Date Supplies / Services were Provided:
Type of Supplies / Services Provided:

Vendor Claim for Confidentiality

If Vendor requests confidential treatment of any part of its response, Vendor must, by the date and time for
submission of responses identified in Section 1.5, send an additional copy of the response with the proposed
confidential information redacted. This redacted copy must tell the general nature of the material removed and
must retain as much of the original response as possible. Along with the redacted copy, Vendor must show in
Section 13 of its response the specific grounds in the lllinois Freedom of Information Act (FOIA, 5 ILCS 140) or
other law or rule that supports application of confidential treatment. Vendor must list the provisions, shown by
section number, for which it seeks confidential treatment, name the statutory basis under lllinois or other
applicable law, and include a detailed justification for exempting the information from public disclosure.

Requests to keep entire responses confidential will not be honored. Requests for confidential treatment under
FOIA will be considered. A request for confidential treatment will not supersede legal obligations under FOIA.
Vendor agrees the State may copy the response to facilitate evaluation or to respond to requests for public
records. Regardless of any request for confidential treatment, the State will disclose the successful Vendor’s
name, the substance of the response and the price. Requests for confidential treatment will not be honored
unless Vendor provides (a) a separate redacted response submitted by the date and time for submission of
responses and (b) Vendor’s explanation and detailed justification for confidential treatment in Section 13.

Information submitted with a claim of confidentiality or exemption from FOIA may still be disclosed to the public
if determined under applicable law that the claim or exemption does not meet the requirements for withholding
the information under FOIA. (44 ILAC 4.2005(t)(2)). Materials submitted with a claim of confidentiality may also
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15

16

be disclosed pursuant to a lawful subpoena or court order. Vendor will hold harmless and indemnify the
University, its Board of Trustees, the State of lllinois, and the State of Illinois’s agencies, officers, employees, and
agents from all costs, damages, and attorney’s fees associated with the University, its Board of Trustees, the State
of lllinois, or the State of Illinois’s agencies, officers, employees or agents honoring Vendor’s request for
confidential treatment.

O Vendor is not claiming confidential information.

O Vendor has provided a redacted copy of the response and has shown below the page number, section,
and statutory basis for each claim.

Page # / Section / State the information being claimed as | Statutory basis for exemption
Subsection# confidential and the statutory and factual | €/im-

basis for each claim. Include information
supporting the statutory and factual basis
for each claim.

Vendor Exception to Standard Terms and Conditions

The University discourages taking exceptions to the Standard Terms and Conditions (Section 11) and doing so may impact
the ability to award to the Vendor. Any exceptions must be included in the Vendor’s response. State law shall not be
circumvented by the exception process.

Vendors requesting deviations from and exceptions to the Standard Terms and Conditions must describe in detail, signed by
an authorized representative and included with the offer. A request must be accompanied by an explanation as to why the
exception is being sought and what specific effect it will have on the Vendor’s ability to respond to the solicitation or
perform the contract. Each exception request must reference the related page number and section/subsection number of
this solicitation. In absence of such statement and information, the Vendor acknowledges that failure to raise an issue
related to the Standard Terms and Conditions at the time of submission in the manner prescribed, constitutes a full and final
waiver of the Vendor’s right to raise the issue later in any action or proceedings relating to this solicitation. The University
reserves the right to address nonmaterial requests for exceptions to the Standard Terms and Conditions with the best
qualified Vendor prior to award.

] Vendor does not take exceptions to the Standard Terms and Conditions

L] Vendor takes exceptions to the Standard Terms and Conditions

Vendor Supplemental Terms and Conditions

The Vendor may provide supplemental information in this section that supports their response. If attaching
supplemental material, indicate as such in this section.

Vendor Supplemental Terms and Conditions [] are [ are not requested.

University Supplemental Terms and Conditions
O University Definitions

O Required Federal Clauses, Certifications and Assurances
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] Public Works (construction and maintenance of a public work) prevailing wage and other
requirements (820 ILCS 130/4)

L] Prevailing Wage (janitorial cleaning services, window cleaning services, building and grounds
services, site technician services, natural resources services, food services, and security services,
if valued at more than $200 per month or $2,000 per year or printing, including all printing
processes and operations involved in printing) (30 ILCS 500/25-60)

O Successor Contractor (assume the collective bargaining obligations of prior employer and offer
employment in any existing bargaining unit performing substantially similar work that will be
performed by the successor contractor for service contracts. Does not apply to heating and air
conditioning, plumbing service or electrical service contracts (30 ILCS 500/25-80)

] University Specific Terms and Conditions

O Other (describe)

Certifications and Disclosures

17.1 Form A —Vendor Disclosures

If Vendor is not registered in the lllinois Procurement Gateway (IPG) and does not have an active, unexpired IPG
Number, Vendor must complete and attach Form A — Vendor Disclosures.

17.2 Form B - IPG Active Registered Vendor Disclosures

If Vendor is registered in the Illinois Procurement Gateway and has an active unexpired IPG Number, Vendor
must complete and attach Form B — IPG Active Registered Vendor Disclosures. Form A — Vendor Disclosures is
also acceptable.

An IPG Number is a seven-digit number beginning with the letters “IPG.” The IPG system emails an IPG Number
to the vendor when the vendor’s registration is accepted and becomes active. If Vendor does not have a
seven-digit number beginning with the letters “IPG,” Vendor does not have an IPG Number.

Before using Form B — IPG Active Registered Vendor Disclosures, Vendor must check the Vendor Directory to

ensure Vendor is registered and has an active unexpired IPG Number. If Vendor’s name does not appear in the
directory, Vendor does not have an active unexpired IPG Number.

END OF DOCUMENT
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