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Step-by-Step: How to plan your Facebook
Ads Campaign

Step 1: Define Your Campaign Objectives

e Start by defining your campaign objectives. What do you want to achieve with your
campaign? Are you looking to increase brand awareness, drive traffic, generate leads, or
boost sales? Clearly defining your objectives will guide the rest of your campaign
planning process.

Step 2: Identify Your Target Audience

e Next, identify your target audience. Who are you trying to reach with your ads? Consider
factors such as demographics, interests, behaviors, and location. Use Facebook’s
Audience Insights tool to gather data on your existing customers and identify potential
new audiences.

Step 3: Choose Your Campaign Type

e Based on your objectives and target audience, choose the type of campaign that best
aligns with your goals. Whether it's an awareness, consideration, or conversion
campaign, selecting the right campaign type is crucial for achieving your desired
outcomes.

Step 4: Set Your Budget and Bidding Strategy

e Determine your budget and bidding strategy for your campaign. Decide whether you
want to use a daily or lifetime budget and choose a bidding option that aligns with your
goals, such as cost per click (CPC), cost per thousand impressions (CPM), or cost per
acquisition (CPA).

Step 5: Create Compelling Ad Creatives

e Develop compelling ad creatives that align with your campaign objectives and resonate
with your target audience. This includes choosing the right ad format, creating
eye-catching visuals, writing engaging copy, and including a strong call-to-action (CTA).
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Step 6: Set Up Your Campaign in Facebook Ads Manager

e Loginto Facebook Ads Manager and set up your campaign. Follow the prompts to
select your campaign type, define your audience, set your budget, and create your ads.
Be sure to review all settings and ensure everything is correct before launching your
campaign.
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e Select your campaign objective, then click continue.
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e Choose your campaign setup. You may either select the option with the recommended
settings, or you can manually set up your campaign.
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e Rename your campaign.
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e You may enable A/B testing to improve ad performance, as well as advantage campaign
budget.
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e On the next page, you have several other options. This includes adding your ad
creatives (photo/video), a headline and description.
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Select the media and text for your ad. You can also customize your
media and text for each placement. Learn more
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e You may also create a form.
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e There’s also a section for tracking event datasets that contain the conversion your ad
might motivate.

Create form

& Choose or create an instant Form for your leads campaign

Tracking

Track event datasets that contain the conversions your ad might
motivate, The dataset that contains the conversion selected for the
ad account will be tracked by default.
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e Once everything is setup and the needed information is provided, you may hit ‘publish’

dvertising Guidelines. " All edits saved Back *d Publish

Step 7: Monitor and Optimize Your Campaign

e Once your campaign is live, regularly monitor its performance and make adjustments as
needed. Use Facebook Ads Manager to track key metrics, such as reach, impressions,
clicks, conversions, and CPA. Optimize your campaign based on real-time data to
ensure you're getting the best results.
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