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Abstract. Abstracts and Keywords must be written in English, italicized, and include a 
concise summary of the research's background, objectives, method(s), findings, and 
implications. The abstract is limited to 200 words, written in a single paragraph with 
single spacing and no references or formulas. 
 
Keywords: 3-5 words or phrases that reflect the contents of the article (alphabetically). 
 
INTRODUCTION 

The manuscript is written with 1.5 spacing and 12-point Times New Roman font. 

This section provides a brief and clear overview of the general background of the 

research, a review of relevant research topics, a description of the novelty (gap analysis) 

that includes the urgency and novelty of the research, and the research objectives. The 

background is written without numbering and or pointers.  

LITERATURE REVIEW 

This section describes the relevant theories behind the research topic and provides 

a review of relevant prior studies. It also serves as a reference and justification for 

conducting this research. If there is a hypothesis, it may be communicated 

implicitly, and is not required to be posed as a question. 

RESEARCH METHOD(S) 

This section includes the study design, population/sample, data collection 

techniques and instruments, data analysis tools, and research models employed. The 
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overall procedure does not need to be described in full; it is necessary to provide a 

reference (eg: F-test formula, t-test, etc.). It is required to present the test findings and 

their interpretation in order to demonstrate the validity and reliability of the research 

instruments. The symbols on the model are described in sentences.  

 
FINDINGS AND DUSCUSSION (Level 1 subtitle) 

This section includes the data collection procedure(s), the duration and location of 

the research, and the findings of data analysis (which can be supported by illustrations 

in the form of tables or pictures, not raw data, and not a printscreen of analysis results), 

a review of the relationship between the results and the basic concepts, and/or the 

results of hypothesis testing (if any), as well as the suitability or contradiction with the 

findings of prior studies. This section could also cover theoretical and practical 

implications of the research findings. Each figure and table utilized must be cited and 

explained in the text, in addition to being accompanied by numbered and referenced 

sources. The sample that follows demonstrates how to write subtitles, sub-subheads, 

sub-sub-subheads, etc. 

First Subtitle (Level 2 subtitle) 

The following is an explanation for the first subtitle. 

1.​ Subtitle(s) (Level 3 subtitle) 

The following is an explanation for the subtitle(s). 

a)​Subtitle(s) (Level 4 subtitle) 

The following is an explanation for the subtitle(s). 

Second Subtitle (Level 2 subtitle) 

The following is an explanation for the second subtitle. 

1.​ Subtitle(s) (Level 3 subtitle) 

The following is an explanation for the subtitle(s). 

a)​Subtitle(s) (Level 4 subtitle) 

The following is an explanation for the subtitle(s). 
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Etc..... 

 

CONCLUSION AND RECOMMENDATION 

Conclusion is stated briefly, with the ability to address research aims or issues by 

demonstrating research findings or testing research hypotheses, without repeating the 

discussion. Critically, rationally, and truthfully, based on the facts of the current study 

results, and with caution if there are efforts at generalization, conclusions are written. 

The findings and recommendation section is written in paragraph format, with no 

numbering or bullet points. In this section, it is also acceptable for the author to provide 

practical comments or recommendations based on the findings of the research. 

Similarly, the authors are highly encouraged to share reviews of the study's limitations 

and suggestions for further research. 
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Table Management 

Table 1. Age Frequency in years 
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Remarks: Images must be clear and fixed (not broken). 
Source: SOSHUMDIK (2022). 

 
Figure 1. Graph of visitors on a website 

 
How to write references in the script 
Writing citations (body notes) in accordance with the standards of the American Psychological 
Association (APA) 6th Edition. The following is an example of a citation in a paragraph that refers to the 
example list of references above: 
 

According to Indonesia Law Number 20 of 2003 Chapter 1 Article 1 regarding the 

National Education System, "Education is a conscious and planned effort to create a 

learning environment and learning process so that students actively develop their 

potential to have religious spiritual strength, self-control, personality, intelligence, noble 

character, and skills needed by himself, society, nation, and state." (Sukmadinata, 2009) 

Reflection is described as considering one's own prior experiences or 

introspection. Students engage in reflection after engaging in numerous activities that 

constitute learning experiences. Students engage in analysis, interpretation, explanation, 

and inference based on their learning experiences (Rusman, 2011). 
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