Google ads (ADWORD)
Cost Difference

Google Ads are generally more expensive than Meta Ads because they target users based
on high-intent keywords.

How Google Ads Work

Google ranks your ads at the top of the search results based on keywords.
This is called Pay-Per-Click (PPC) advertising.

When someone clicks on your Sponsored Ad, the advertiser pays money to Google.
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Types of Google Ads

1Search Ads
(Shown on Google Search + Search Network Partners)

2Display Ads
(Banner ads across websites in the Google Display Network)

3Video Ads
(Shown on YouTube + Video Partner Sites)

4Shopping Ads
(Product-based ads showing image, price, and store name)
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Important Terms in Ads

ROAS (Return on Ad Spend):

This tells you how much revenue you earned for every 1 spent on ads.

Example:
If you spend ¥10,000 on ads and generate ¥60,000 in sales:
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e ROAS =6

e In percentage = 600%

(Meaning: You earned 6 times your ad spend.)

Google Ads Panel

1. Express Mode
X Not recommended

e Runs ads quickly
e \Very limited control

e Fewer tools and targeting options

2. Expert Mode
"4 Recommended

e Gives full access to all tools
e Allows detailed targeting, keywords, audience setup

e Important for running proper, optimized ads

Let’'s Learn Google Ads Expert Panel Account

How to Access Google Ads Expert Panel

1. Click on: https://business.google.com/in/google-ads/



https://business.google.com/in/google-ads/

2. How to know if you have Expert Mode:
If you can see Goals, Tools, and Billing inside your Google Ads account, then you are
already using the Expert Panel.

3. Important Note:
Google does not give Expert Mode directly for new accounts.
You need to switch from Smart Mode to Expert Mode manual
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Click on:_https://business.google.com/in/google-ads/

I)Click “Start Now”
Then create a new Google Ads account.

2JEnter Business Details
On the left side menu, click and enter your business information, then click Next.

(3)Skip Linking Option
Google will ask to link this account — simply Skip it.

4)Skip Campaign Goal Selection
You will see “Choose your goal for this campaign” — skip this step.

5)Choose Campaign Type

Next, Google will show “Choose a campaign type.”
Here, select “Switch to account setup only.”

(6)Select Account Settings
Google will ask for:


https://business.google.com/in/google-ads/

e Country
e Time Zone

e Currency

Fill these correctly.

(7)Payment Setup
Choose “Pay with Bank Transfer.”

8)Account Verification
Once your payment method is added, your account will be verified.

GoogleAds  Goals Howitworks Cost Articles & case studies Expert support Schedule ameeting | Signin

&= New to Google Ads? Choose an offer to earn up to 260,000 in ad credit and jumpstart your first campaign. Choose now @

}V;
with Google Ads.

Whatever your business goal, drive better results with Performance Max.

I'm powered by Google Al.
Together, we can use Google
Ads to grow your business.

Select a Google Ads account

Lion heart's Villa 653-707-8972

Google Ads account 791-449-1547

(Setup in progress)

New Google Ads account

Create a new Google Ads account.



Create your first campaign in a few

simple steps

1. Add business information
2. Create your ads

3. Set your budget

Create your first campaign

Hi Shubham,
Let's start by talking about your business

You'll get suggestions based on the information that you provide

What's your business name?

Enter your business name (optional)

maharashtra masala

Where should people go after clicking your ad?

®  Yourwebsite

Consider what you're advertising and enter the most relevant URL. This might be a specific
page on your website, your homepage, YouTube channel or social media page.

Enter a web page URL*
(C—D https:/online.staenz.com/|

O Your business phone number

O Your app download page

By providing or confirming a web page for your ads, you're asking Google to scan, download and _



Add more information to save time during setup

Linked accounts

YouTube channel
Link your channel Shubham Borude to gain insight into how

people engage with your video ads and YouTube channel

Phone number Edit
Use IN, 081083 24880 to let people call right from your ads :

This info comes from your Google Account, and can be removed or edited after campaign creation.
Learn more about linked accounts &

Link more accounts

Mobile app Add
Promote your app across Search, YouTube and Google Play

! Google Business Profile Add
Highlight your business in Search and Google Maps

Choose your goal for this campaign
To create an effective campaign, focus on the goal that's most valuable to your business. Learn more
about conversion goals

Choose a goal

= Purchase
Someone buys a product, subscription or service
E Submit lead form
A potential customer fills out a form

“ Phone call leads
A potential customer calls your business

O O O O

Page view
g

Someone views a key page (such as an article or product page)

Brand awareness
"— Reach a broad audience, get video views and build consideration for O
your brand

See more



Choose your goal for this campaign

To create an effective campaign, focus on the goal that's most valuable to your business. Learn more
about conversion goals

Choose a goal

E Purchase
Someone buys a product, subscription or service
E Submit lead form
A potential customer fills out a form

“ Phone call leads
A potential customer calls your business

O O O O

Page view
Someone views a key page (such as an article or product page)

Brand awareness
o: Reach a broad audience, get video views and build consideration for O
your brand

See more

Not ready for a campailﬂ? Set up an account only I

Confirm your account settings
This information will be used to create your account. You can't change these settings later, so choose
carefully.

F:] Billing country

‘ India v
@ Time zone

‘ (GMT+05:30) India Time v
EZl currency

‘ Indian Rupee (INR ?) -




Why Bidding Is Important in Google Ads

When you run ads, your competitors are also advertising on the same keywords.
So Google gives bidding options to decide whose ad will appear in the top position.

How to Check Keyword Prices Using Keyword Planner

1Go to Tools & Settings in your Google Ads panel.
2 Under Planning, click on Keyword Planner.
3Select Discover New Keywords.

4Type your keyword (example: Zumba classes).
5Choose your country or location.

6Click Get Results.

You will see:

Cost per click (CPC)
Keyword competition
Monthly search volume
Keyword ideas

Important Points for Running Successful Ads

Landing page should load fast , Clean and good interface
Mobile-friendly website
Easy and simple user experience
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Discover new keywords X

Start with keywords Start with a website

Enter products or services closely related to your business

Try not to be too specific or general. For example,
"meal delivery" is better than "meals" for a food

Q PANCERS PO |+ Add another keyword ) ;
delivery business

¥ English (default) © India Leamn more

Enter a site to filter unrelated keywords ©)

Using your site will filter out services, products or

‘ GD https:// brands that you don't offer

Get results

Keyword Planner >

Plan from Nov 16, 2025, 12 pm, GMT+05:30

Keyword ideas Forecast Saved keywords Negative keywords
Q_ zumba classes @ India ¥a English z Google () Nov 2024 - Oct 2025 ~ Y, Download keyword ideas

+ group exercise classes <+ workout classes =+ fitness workout classes 4+ dance workout classes <+ zumba + gyms

Broaden your Refine
search: =+ fitness instruction keywords
w Exclude adultideas X Add filter 554 keyword ideas available i Keyword view ¥
Columns
Top of
Three month - Ad impression Top of page age bid
D Keyword Avg. monthly searches change YoY change = Competition P! share  bid (I:w ra’igge) 4 P g(high Account Status
range)
Keyword ideas
[J zumba exercise near me 100 - 1K -90% -90% Low - ?18.64 ?187.14
D cult fit zumba 100 - 1K -90% -90% Low - %42.32 143.41
[0  cultfit zumba classes 10 - 100 0% 0% Low - 318.35 3141.67
[0 zumba classes near by 10-100 0% 0% Low - 24.02 2139.48
D zumba cult fit 10 - 100 0% 0% Low - %28.03 ?126.41
D zumba classes in cult fit 10 - 100 0% 0% Low - ¥56.12 %122.26
D zumba dance 10K = 100K 0% 0% Low - 20.41 ?118.91
[J  zumba fitness dance 10K - 100K 0% 0% Low - 220.41 211891

After Selecting Your Keywords

Choose the keywords you want
Select the keywords that match your business or campaign goals.

Click “Add Keywords”
Add the selected keywords to your plan.



Create a Plan
After adding keywords, click on Create Plan.

Go to the Forecast Section
Open the Forecast tab.

Google Shows Estimated Performance
In the forecast, Google will show:

Estimated budget required

Expected clicks

Cost-per-click (CPC)

Impressions, Conversions (if applicable)

Keyword Planner >

Plan from Nov 16, 2025, 12 pm, GMT+05:30

Keywordideas ~ Forecast ~ Savedkeywords  Negative keywords
Q_ zumba classes © India % English = Google {9 Nov2024-0ct 2025~

+ group exercise classes 4 workoutclasses |+ fitness workoutclasses |+ danceworkoutclasses  + zumba =+ gyms

&, Download keyword ideas

Broaden your Refine
search + fitness instruction keywords
Y Ecleaditidess X Addfiter 554 keyword ideas available M eywordview +
Columns
Top of
[ Keyword Avg. monthly searches | TTree "‘°"‘2 YoY change  Competition Ad Impresioe | & dT‘z’w":;\agg:) v "ag('m';': Account Status
range)

Keyword ideas

[0  zumba exercise near me 100 - 1K -90% “90%  Low - ?18.64 ?187.14
O  cultfitzumba 100 - 1K -90% -90% Low - ?4232 434
D cult fit zumba classes 10-100 0% 0% Low - ?18.35 141.67
O zumbacultfit 10-100 0% 0% Low - ¥28.03 2641
[0  zumba classes in cult fit 10 - 100 0% 0% Low - 356.12 12226
D zumba dance 10K - 100K 0% 0% Low - 204 11891
D 2zumba fitness dance 10K - 100K 0% 0% Low 204 11891

Keyword Planner >

Plan from Nov 16, 2025, 12 pm, GMT+05:30

8id strategy
Edit pl: e i 3
4 1t planname Maximise clicks v 0O =
@ India F Alllanguages 2 Google B 1-31Dec2025 ¥
oA = e
Learn more Dismiss
Your plan can get 8 clicks for 110 with a ¥460 average daily budget ®
Maximise clicks improves the probability of reaching these estimates by getting you the most clicks, even when budget constrained Edit

Clicks Impressions Cost CTR Avg. CPC

8 182 110 4.2% F15 Lo

Learn more

[ Rate this forecast

Location V Clicks Impressions Cost CTR

India a137 42%

m

Columns.
Avg. CPC

21473



Important Concepts in Google Ads

Example Budget

e Ad Budget: 350,000

1. Impressions
Impressions = When your ad is shown to people

e Example: 150,000 impressions

This means your ad was displayed 150,000 times when users searched your keywords.

2. Clicks

Clicks = How many people clicked your ad

e Example: 1,600 clicks

3. Key Performance Indicators (KPlIs)

A. CPC — Cost Per Click

Formula:
CPC = Ad Budget + Number of Clicks

Calculation:
%50,000 + 1,600 = ¥31.25 per click

B. CTR — Click-Through Rate

Formula:
CTR = (Clicks + Impressions) x 100

Calculation:
(1,600 + 150,000) x 100 = 1.06% CTR

CTR means: Out of all people who saw your ad, 1.06% clicked it.

4. Conversion Metrics
Customers Obtained: 80

Conversion why Rate



Formula:
Conversion Rate = (Customers + Clicks) x 100

Calculation:
(80 + 1,600) x 100 = 5% Conversion Rate

Conversion Value (Product Price): ¥3,000

Revenue Generated

Formula:
Revenue = Customers x Price per Product

Calculation:
80 x 3,000 = ¥2,40,000 Revenue

5. ROAS — Return on Ad Spend

ROAS (Multiple)

Formula:
ROAS = Revenue + Ad Budget

Calculation:
%2,40,000 + %50,000 = 4.8 ROAS

ROAS (%)

Formula:
ROAS% = ROAS % 100

Calculation:
4.8 x 100 = 480% ROAS

6. CPA — Cost Per Action / Cost Per Acquisition
This tells you how much you spent to get one customer.

Formula:
CPA = Ad Budget + Number of Customers

Calculation:
50,000 + 80 = ¥625 per customer

So your CPA =625

(Meaning: You paid %625 to acquire each customer.)



IMP QUESTION

If ROAS is 0.45 — Is it a good campaign or not?
Answer: It may be YES or NO — it depends on the situation.

If your product is recurring (subscription, repeat purchase, monthly service):
Then ROAS 0.45 can still be good, because customers will buy again and you will
earn profit later.

If your product is not recurring (one-time purchase):

Then ROAS 0.45 is bad, because you are not recovering your ad cost and you
won’t earn profit from the same customer again.

To create a keyword campaign for a car loan, start by selecting relevant keywords such as
“car loan,” “low interest car loan,” “car loan near me,” and “apply for car loan.” After adding
these keywords, go to the Forecast section in Keyword Planner. Google will show estimated
data such as clicks, impressions, CPC, and expected cost. Next, add your conversion
metrics by entering your conversion rate and the value of your product or lead—for
example, if your conversion rate is 5% and your product or lead value is 31,000, enter these
values and save the settings. Once saved, Google will immediately update your forecast and
show more detailed performance insights, including estimated conversions, conversion
value, ROAS, CPA, total revenue potential, and the budget required. This helps you
understand how profitable your car loan campaign can be before you actually run the ads.

Learn more Dismiss

Your plan can get 1.3K clicks for 14K with a 460 average daily budget @

Maximise clicks improves the probability of reaching these estimates by getting you the most clicks, even when budget constrained Edit  Learn m:

Clicks Impressions Cost CTR Avg. CPC

1 3K 37K ?1 4K 34% ?-I —] + Add conversion

metrics

[ Rate this forecast

Your plan can get 1.3K clicks for R14K with a 460 average daily budget @

Maximise clicks improves the probability of reaching these estimates by getting you the most clicks, even when budget constrained Edit  Learn more

Clicks Impressions Cost CTR Avg. CPC

1 3K 37K ?1 4K 34% ?1 1 + Get a new forecast based on

your conversion rate

Conversion rate
forecast

4%

e Value per conversion (optional)

Columns

Location \ Clicks Impressions 1000 Avg. CPC

India 1,259.61 36,612.70 214,2¢ ?11.32
Cancel Save

1-10f1



Conversion rate : 4.00%, Value per conversion : ¥1K
Conversions ¥

200

150
100

20 8K 16K 324K 332K 40K

Conversions

o
o ©

Avg. Daily Budget

Maximise clicks improves the probability of reaching these estimates by getting you the most clicks, even when budget constrained Edit  Learn more

Avg. CPA Conversion value ROAS Clicks Impressions Cost CTR Avg. CPC

¢ 3280 F50K 3.5 13K 37K 14K 3.4% 11

[T Rate this forecast

Key word selection
Search volume 50%
Relevant 25%

High prize 25%

Types of Keyword Match Types

1. Broad Match

Example: buy a domain
Broad match shows your ads on similar, related, and synonym keywords.
For example, your ad may appear for:

get a domain

purchase domain

domain buying

Broad matches give maximum reach but less control.

2. Phrase Match

Example: “buy a domain”

(Always written in double quotes)

Phrase match shows your ad only when the search contains your phrase in the same
order, but extra words can be before or after.

For example:

how to buy a domain
best place to buy a domain online
This gives medium reach with better control.

3. Exact Match



Example: [buy a domain]

(Always written in square brackets)

Exact match shows your ad only when users search the exact same keyword or very
close meaning like:

buy a domain
buy domain
This gives maximum control and highest relevance.

How to select keyword type
When you select keyword they have option like following image

Broaden your search:  + personal loan + loan + secured loan =+ installment loan + car + business loan -+ home loan Refine keywords
1 selected Plan ¥ New ad group v Broad match ¥ Add keyword to create plan @ LD * X
Copy More Close
Broad match i i Top of page
B Keyword (by relevance) Avg. Threemonth vy change Competition ~ Adimpression Top of page bid (high ~ Account Status
change share  bid (low range) range)
Phrase match
Keywords that you provided
O carloan Exact match 0% 0%  Low - 210.72 230,62
Keyword ideas
car finance 1K - 10K 0% 0% Low = %10.36 %30.42
CI auto loan 1K - 10K 0% 0% Low - %10.65 %39.31
D auto loan rates 100 - 1K 0% 0% Low - %15.18 %103.68

In Broad Match, Google may show your ad for many related or loosely connected
searches. For example, if Staenz Academy is running ads for a digital marketing
academy, Google might also show their ad for unrelated searches like network marketing,
because Broad Match matches similar meanings. To stop this, go to your Campaign, open
the Overview, then go to Keywords. Click on the specific keyword and add the unwanted
search terms as Negative Keywords. Once added, Google will stop showing your ads for
those irrelevant searches, keeping your traffic more targeted and reducing wasted ad spend.

G network marketing n T

Impressions 28

Clicks 0

Add as keyword @ Add as negative keyword
Py, |

f \
how to learn digital marketing for free ngxwg‘,k m%gjing
\ /

5\
/
performance marketing course -

diploma in digital marketing after 12th

free google certification courses

All searches € 19/34 >



Ad goal/objective

1. Awareness (awareness of product and brand)
Lead (data and action)
Sale (peoples buy something from my website)
App promotion
Traffic (increase traffic on website)

6. Store visit
To create a new campaign, go to Ad Campaigns, click the plus (+) button, and start a new
campaign. Google will ask for your business name, but you can skip this step if you want.
Next, choose your campaign objective, and then select the campaign type—here, we are
creating a Search Ad. After that, choose your lead conversion goal, such as form
submissions or phone calls, and click Next. When Google shows the bidding section,
simply skip it for now because we will learn bidding later. Continue by selecting your
location and language. At the end, you can use Al-assisted ad creation, where Google
automatically helps you generate ad headlines, descriptions, and suggestions to run your
ads more efficiently.

ar0bd

Tell us about your business

You'll get suggestions based on the information that you provide

What's your business name?

— Enter your business name (optional)

$

Where should people go after clicking your ad?

@ Awebsite
Consider what you're advertising and enter the most relevant URL. This might be a specific page
on your website, your homepage, YouTube channel jal media page.

GD Enter a web page URL*

QO something else

ic sources. You can update your

What's your campaign objective?

Choose your objective

Select an objective to tailor your experience to the goals and settings that will work best for your campaign

S

Sales

Drive sales online, in app, by phone
orin store

Awareness and consideration

Reach a broad audience and build
interest in your products or brand

)
2

Leads

Get leads and other conversions by

encouraging customers to take
action

9

Local shop visits and
promotions

Drive visits to local shops, including
restaurants and dealerships.

W%
Website traffic

Get the right people to visit your

website

@

Create a campaign without
guidance

You'll choose a campaign next

g

App promotion

Get more installs, engagement and
pre-registration for your app



Select a campaign type

Search

Generate leads on Google Search
with text ads

Display

Reach potential customers across 3
million sites and apps with your
creative

Performance Max

Generate leads by reaching the right
people wherever they're browsing
with ads on Google Search, YouTube,
Display and more See how it works

Shopping

Promote your products from
Merchant Centre on Google Search
with Shopping ads

Demand Gen Video

Drive demand and conversions on
YouTube, Google Display Network
and more with image and video ads

Generate leads on YouTube with
your video ads

Choose your leads conversion goals

Pick the most important leads goals that you would like to focus on. Based on your selection, Smart Bidding will then optimise for delivering your ads to the right
people to meet the goals. Learn more about smart bidding

Form submissions from your ads
@ Let highly engaged leads enter their info directly from your ad. Easy to set up and integrate with any lead management system. No coding O
required. See examples

@ Form submissions from your website O
Gather leads" information through a form on your website. Some coding may be required.

“ Phone calls from your ads @
Let engaged leads call directly from your ads. No coding required. See examples

@ You'll be prompted to confirm or provide a phone number later in the campaign creation process.

Sign up
Show your ads to people who are most likely to signs up for a free newsletter or trial, creates an account or pre-registers o
See more
Locations A

Select locations for this campaign @

(O Allcountries and territories

QO India

(® Enter another location

Locations (1) Reach @ ®@
Pathardi, Maharashtra, India other 82,000 ®
Q_ Enter a location to include or exclude Advanced search
For example, a country, city, region or postcode

A Location options

Include ®

@ Presence or interest: People in, regularly in or who've shown interest in your included locations (recommended)

O Presence: People in or regularly in your included locations

Languages A

Select the languages that your customers speak. @

Q_ start typing or select a language

English X
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Lets understand bidding
@ search Bidding

QO Bidding
Bidding A
Bidding
What do you want to focus on? @
Customer acquisition
Conversions v

Campaign settings

Set a target cost per action (optional
Al Max O 9 P (optional)

Keyword and asset
Alternative bid strategies like portfolios are available in settings after you create your campaign

O O O O O O

generation
Ad Groups .
Customer acquisition A
Budget
[ Bid for new customers only By default, your campaign bids equally for new
and existing customers. However, you can
Review Your campaign will be limited to only new customers, regardless of your bid strategy configure your customer acquisition settings to

optimise for acquiring new customers. Learn
more about customer acquisition

Bidding strategy types they are two types
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1. Manual Bidding (Manual CPC)

In Manual CPC, you decide the bid amount yourself. You choose how much you want to
pay for each keyword.
For example:

Gold Loan - ¥20 per click
Home Loan - %30 per click

This gives you full control over your keyword budget.

2. Auto (Google will decide the bid amount).
Isme control Google ko dena faydemand ho sakta hai, kyunki Google ko user ke
baare me zyada accurate information hoti hai.

1. Maximize Clicks:
Agar aapke paas ¥5000 ka budget hai aur aap ad chala rahe ho, toh Google ki responsibility
hoti hai ki woh is budget me aapko maximum clicks de.
Is strategy me clicks toh milte hain, lekin zaroori nahi ki woh clicks aapke target audience ke
ho — kabhi-kabhi ad un logon ko bhi dikh sakta hai jo interested nahi hote.
Agar aapka main goal sirf traffic lana hai, toh yeh strategy useful hai.
Iske saath hi ek option Target CPC ka bhi hota hai.

2. Maximize Conversion:

Is strategy ka focus sirf sales aur leads par hota hai — clicks par nahi. Google unhi users
ko target karta hai jo serious aur high-intent wale hote hain. Google samajh leta hai kaun
person convert ho sakta hai, aur usi par bid karta hai. Jo log serious nahi lagte, unke upar
Google bid nahi karta.

Isme ek important feature hota hai Target CPA (Cost Per Acquisition).
Target CPA ka matlab: ek customer ko convert karne ke liye aap kitna maximum amount
spend karna chahte ho.

Agar aap apna Target CPA %800 set karte ho, toh Google har conversion ke liye maximum
%800 tak hi spend karega. Agar Google ko lagta hai ki koi user 800 ke andar convert nahi
hoga, toh woh us user ko chhod deta hai.

Yani Google sirf un customers par paise kharch karta hai jo convert hone ke chances
zyada rakhte hain.



Bidding

What do you want to focus on? @

Conversions ¥

Set a target cost per action (optional)

Target CPA @

g

Alternative bid strategies like portfolios are available in settings after you create your campaign

3. Maximize Conversion Value (Sales + Revenue Focus)

Is strategy ka main focus total revenue badhana hota hai — sirf conversions ki counting

nahi. Yani, Google un customers par zyada bid karega jo zyada value dene wale products
kharidne ki probability rakhte hain.

Example:

Aap %5000 ka ad run karte ho, jisme aap bat (22000) aur ball (¥50) bechte ho.
Agar aapko 10 orders mile:

e 1 bat+ 9 ball -~ Total revenue = ¥2450 - ROAS = 49%

Ye campaign fail consider hoga, kyunki revenue low hai.
But agar

e 5bat + 5 ball - Total revenue = ¥20500 - ROAS = 205%
Isme profit high hai, even though conversions dono cases me 10 hi hain.

Isliye, agar aapke pass 2 ya zyada products hain, toh hamesha Maximize Conversion

Value use karna chahiye — ye Google ko signal deta hai ki sirf conversions nahi, revenue
badhao.

Target ROAS (Return on Ad Spend):

Isme aap Google ko ek target dete ho, jaise:
“¥1 spend karke mujhe 2.5 (250%) kamaakar do.”

Target ROAS kaise decide kare:

1. Pehle 10 din ads run karo.
2. Us duration ka average ROAS calculate karo.

3. Usme 15-20% increase karke Google ko target dedo.
Example:
Agar 10 din ka ROAS 320% hai,
toh aap target ROAS 340% rakh sakte ho.



Isse Google smarter bidding karega aur revenue ko optimize karega.

Bidding A

What do you want to focus on? @

Conversion value v

Set a target return on ad spend (optional)

Target ROAS ®

250%

A Before setting a target ROAS, wait until the account that set up conversion tracking has
received at least 15 conversions in the last 30 days.

Alternative bid strategies like portfolios are available in settings after you create your campaign

4. Target Impression Share (Branding & Awareness):CPC

Ye bidding strategy brand awareness, visibility aur reach badhane ke liye use hoti hai.
Isme aap Google ko bolte ho:

“Mera ad maximum logon ko dikhana hai — chahe click mile ya na mile.”

Isme Aap Kya Control Kar Sakte Ho:

1. Kaha dikhana hai (Ad placement):
Top of Search Page
Absolute Top (first position)
Entire Search Page
Isse aap decide karte ho ki branding ke liye aapka ad exactly kaha appear hoga.

2. Kitni baar dikhana hai (Impression share %):
Aap Google ko target de sakte ho:
80% impression share
90% impression share
100% impression share

3. Matlab:
“Jitne bhi log ye keyword search kare, unme se 90% ko mera ad dikhna chahiye.”

4. Daily budget:
Ye strategy bahut costly hoti hai, kyunki Google ko high impressions dene ke liye
aggressively bid karna padta hai.
Isliye branding campaigns me use hoti hai — sales ke liye recommended nahi.



Bidding

What do you want to focus on? @

Impression share ~
Where do you want your ads to appear @

Top of results page +

Percent (%) impression share to target ®

%

Maximut m CPC bid limit @

z

", Bid more efficiently with Maximise clicks: Get more clicks with a fully automated bid strategy @ Apply

Alternative bid strategies like portfolios are available in settings after you create your campaign

Google Ads runs on 3 important factors

1. Keywords
Jitne relevant keywords honge, utni acchi targeting hogi.
Right keyword = right audience.

2. Ad Design
Attractive headlines & descriptions more clicks dete hain.
CTR (Click-Through Rate) improve hota hai.

3. Landing Page
Yahin conversion hota hai.
Page fast, simple, and relevant hona chahiye.

Quality Score Concept

Keyword relevance in all 3 places

Example: “Health Insurance” keyword

Ad headline me ho

Description me ho

Landing page me ho

Google ko lagta hai ad fully relevant hai.
Quality Score (0 to 10)

Google har keyword ko score deta hai.

Agar score 10/10 ho, to aap low bid ke baad bhi top rank pe sakte ho.
High Quality Score = Low Cost + High Rank
Relevant ad ko Google reward karta hai.

How to improve quality score

1. Include key word in ad design and landing page
2. Increase bid amount
3. Use assets ( extension)



Multiple links on adds in this use assets of logo and name like bigrack

=) BigRock® India

o —

https://www.bigrock.in » domain > name %

Buy Domain | Grab .COM @ 389 & .IN @ 39*

Buy your .COM domain for ¥89/1st year & get a free .Info domain — Act fast limited offer. .COM domain
1st yr @ ¥89* with a 3-year purchase at BigRock! Easy registration & support.

.IN Domain @ ¥9* >

.COM Domain @ %89 for 1st Yr* >

@ Intrealty.com
https://www.Intrealty.com » enquire_now > official_site 2

The Gateway Sewri Mumbai | 4 & 4.5 Bed Homes @ %10 Cr*
Introducing The Gateway by L&T Realty - Exciting 20:80 payment plan on selected residences. 12

Exclusive residences with 360° Clubhouse and premium amenities | 2 60+ Storeys towers. Types: 3 BHK
Residences, 4 BHK Residences, Premium Deck Homes, Sea View Apartments.
Pricing - L&T Realty - The Gateway - Next to Sewri-Worli Connector - Configuration - Location

kalpataru.com
https://www.kalpataru.com  }

Kalpataru Vivant JVLR, Mumbai - Homes Starting ¥1.48 Cr.*++

Prime Location - Discover Comfort & Style - Ultimate Convenience - Modern Residences

Zero SDR Offer* - 1,2 BHK Apts in Andheri East - Gated Residential Society - Luxurious Amenities
1L+ visits in past month

In this, Kalpataru and InRealty should not use the name assets and logo assets.

To see your competitor’s ads, go to the Google Transparency Center and search for your
competitor.

This domain includes results for multiple advertiser accounts with ads pointing to this domain. You can filter by individual

ajio.com  Leeriver betow

~20K ads B Anytime ~ All platforms  ~ All formats  ~

GOSRIKI Women Reliance Retail Limited
Polka-Dot Anark... Verified

o .
[Price] ®
o000

AJIO.com

Trousers at 50-80% Off on Ajio. Shop

The Hottest Menswear Styles Only At

The Ajio Sale
By Google

O



Headline -30 characters
Description - 90 characters
Callout and snipper- 25 characters

How to access assets:
1. Name and logo

Go to your Ad Campaign — open the Ad Group - select Assets — then click on the
company'’s verified documents.

Add 1 more sitelink in your ad ‘ ’ strength
© Bidding Good
@ Campaign settings Required 78790
[ Free Digital Marketing Tips?
©@ Al Max Yes! STAENZ Empowers
| Your Online Growth

R d 68 /90
Keyword and asset equire /

generation [ Digital Marketing Cours_e:
Your Path to a High-Paying
Career Starts Here

@ Ad Groups ) 71/90 )
[ Master Digital Marketing!
Digital Marketing STAENZ Certification: Your
¥ Courses | Key to Success )
67 /90
Keywords
Al Max Business name and logos
If you don't add a name or A
Ads logo, Google will use your
URL to add them for you
@ Budget
e Get access
O Review

2. Site Links

“Below the ‘Get access’ option, you will find the Site Links.”



@ AlMax @ Get access

Keyword and asset
generation

GD Sitelinks @
@ ad Groups Add links to your ad.s to A
take people to specific
pages on your website
- Digital Marketing
Courses
Affiliate Program /
Keywords Add a description
Al Max About Us 2
Add a description
Ads
Career Opportunities
@ Budget Add a description /
O Review Blog_Center 2
Add a description
Photo Gallery
Add a description /
Sitelink 6 o

Recommended

Site links include pages like Career Opportunities, About Us, etc.
You should add at least 3 site links. Site links make your ad appear larger and more
engaging.

Sponsored

® www.staenz.com/

Free Digital Marketing Course -
Advance Your Marketing Career

Free Digital Marketing Tips? Yes! STAENZ Empowers
Your Online Growth. Digital Marketing Course: Your
Path to a High-Paying Career Starts Here. >

Career Opportunities ~ AboutUs  Photo Gallery

3. Callout extension.
20 max add

It helps increase the description of your ad. Click on it and add additional short lines to
highlight key benefits.



AUU 1 IUIE SiENA I yOUn au
© Bidding \J

@ Campaign settings

Add a description 7
© AIMax
Photo Gallery. /
Keyword and asset Add a description
generation
Sitelink 6
+
@ Ad Groups Recommended
. Digital Marketing / Edit
Courses
Keywords
4 B Callouts @
Al Max Add more business A
information
Ads
+ Callouts
@ Budget
O Review v/ More asset types (0/5) a
Improve your ad performance and make
Add new callout Preview g [m]
(Ca\\uut text 1 J
0/25
Callout text 2 }
Sponsored
0/25
Callout text 3 ®  https://www.staenz.com/
0/25 Free Digital Marketing Course -

Elevate Your Digital Game

Learn digital marketing online with the best digital

0/25 marketing courses online. Free Digital Marketing Tips?
Yes! STAENZ Empowers Your Online Growth. Callout
text.

Callout text 4
Add callout text
v Advanced options
save  Cancel
Previews shown here are examples and don't include all possible formats. You're responsible for the

content of your ads. Please make sure that your provided assets don't violate any Google policies or
applicable laws, either individually, or in combination.

4. Structured Snippet.
10 max add

There is also another asset used to increase the ad description — the Structured Snippet.
It is similar to callouts, but the main difference is that Structured Snippets have a header
(such as ‘Services,” ‘Amenities,” or ‘Features’) under which you list the items.

A\ More asset types (0/5)

Digital Marketing Improve your ad performance and make
Courses your ad more interactive by adding more
details about your business and website

Keywords
«4* Promotions @ o
Al Max Add promotions
Ads
@ Prices @ o
@ Budget Add prices
O Review @ Structured ®
shippets A

Add snippets of text

—+ Structured snippets



X Create structured snippet

Header @ Preview

‘ English + ‘ Courses ¥ ‘

Values @

S d
‘ digital marketing ponsore

®  https//www.staenz.com/

171725 )
‘ network marketing Free Digital Marketing Course -
{ J Elevate Your Digital Game
17/25
) Learn digital marketing online with the best digital
‘ video editing marketing courses online. Free Digital Marketing Tips?
) Yes! STAENZ Empowers Your Online Growth. Courses:
13/25 digital marketing, network marketing, video editing.
Add value

Like this courses: digital marketing, network marketing,videoediting

5. Calls



Keyword and asset

This will be used to suggest assets for
your ad

generation = GO gle
© Ad Groups Display path @ N
. Digital Marketing www.staenz.com
Courses =
/ / Sponsored
Keywords © wunwstaenzcom/
0/15 0/15
Free Digital Marketing Course - Learn
Al Max Digital, Earn More
Learn digital marketing online with the best digital
Ads ‘. Calls ® marketing courses online. Digital Marketing Course:
Adding a phone number A Your Path to a High-Paying Career Starts Here.
© Budget Affliate Program  Blog Center  About Us.
9834443664
. R, Call 9834443664
O Review
/ Edit
Lead forms
5] ® ~
Add a form
/\  Because you selected
leads as a campaign
X Add calls to your campaign
Campaign-level calls
Add calls to this campaign. Any calls added here can be used across campaigns.
Search Q 1 selected Clear all Preview

1 call
9834443
@ Newcall

Apply  [JECNN]

6. Promotions

© ad Groups

Digital Marketing
Courses

Keywords
Al Max

Ads

@ Budget

664

®

Sponsored

®  https://www.staenz.com/

Free Digital Marketing Course -
Elevate Your Digital Game

Learn digital marketing online with the best digital
marketing courses online. Free Digital Marketing Tips?
Yes! STAENZ Empowers Your Online Growth.

¥, Call 9834443664

Previews shown here are examples and don't include all possible formats. You're responsible for the
content of your ads. Please make sure that your provided assets don't violate any Google policies or
applicable laws, either individually, or in combination.

A\ More asset types (0/5)

Improve your ad performance and make
your ad more interactive by adding more
details about your business and website

1= Promotions @

Add promotions

-+ Promotions



X Add promotions to your campaign

Add promotions to this campaign. Any promotions added here can be used across campaigns.

Add new promotion

Preview Q
Occasion @

(]

‘ Diwali -

Diwali promotions are only eligible to show from 1 Sep - 1 Dec.

You can narrow this date range in "Advanced options® below. Learn more
Sponsored
Language
- ®  httpsi/www.staenz.com/

‘ English - ‘

Free Digital Marketing Course -

Promotion type @ Elevate Your Digital Game

Learn digital marketing online with the best digital
Percent discount ~ 50% marketing courses online. Free Digital Marketing Tips?
- . Yes! STAENZ Empowers Your Online Growth.
frem @ Diwali - 50% off
[ on courses ® ‘ iwali off on courses
10/20
Final URL
[ https://www.kalpataru.com €] ‘
Previews shown here are examples and don't include all possible formats. You're responsible for the
content of your ads. Please make sure that your provided assets don' violate any Google policies or

Promotion details @ applicable laws, either individually, or in combination

diwali10

‘ Promocode ¥ ‘

8/15

Displayed promotion dates @
Show the dates of your promotion

7. Prices

@ Prices ®
Add prices

-+ Prices

Add new price

Preview Q
Language @ Type @ Currency @

(]

English - Services - INR -

Price qualifier ®

From - ‘Sponsored
®
= Hair Cutting A m Instant Car Insurance Quotes - 24/7
Customer Support
— Header
Hair Cutting Policybazaar offers various types of insurance
) products, including car insurance. Get Instant Car
12725 Insurance Quotes Online from Top Carriers. Apply Now.
From l 2500 No units v Hair Cutting Hair Colour
Description From ¥500.00 From ¥1,200.00
Stylish Hair Cut ‘Stylish Hair Cut
16/25

[ Final URL



8. Image
This asset does not provide immediate access. After running ads for some time, Google will

automatically enable it.

Sponsored

@ staenz.co
www.staenz.co/indirapuram/ghaziabad

Best Digital Marketing Course - Offline
Classroom in Ghaziabad
Learn Digital Marketing from Expert

Trainer in Indirapuram, Ghaziabad.
Classroom Course. 40...

9. Lead form
The Lead Form extension opens directly within the Google Search ad, not on the website.

Search Q None selected

(]

Preview D

2 lead form assets
Leadform  Submissionmessage  Ad

GET.GOLD LOAN

Full name (and 2 more)

(disapproved)

DIGITAL MARKETING
Full name (and 6 more)
(disapproved) X
Business name
Description

Name

@ New lead form

privacy policy.

This is the Lead Form. When users click on ‘Get Offer,” the form opens directly.

Sponsored

HIZ Hostingraja

www.hostingraja.in/

India @ Rs.299 Only | Best Domain
Prices | HostingRaja

We Have the Expertise and Experience to Assist You in
Complete Web Development. Affordable VPS hosting...

Get offer
Migrate to HostingRaja free.



It is important to connect all your Google accounts, such as Google Business Profile and

YouTube.
Go to Tools —» Data Manager to link them.

X Data manager
I_ Asset Studio

e why,this s recommended for you
Create
Planning v View
.
&
App advertising hub
Campaigns PP & Featured products
@ Shared library v
Goal: Filter Use case: All Category: All

Creator partnerships  sema

gl Google Analytics (6A4)
.

Content suitability

il Google PI
N / o
Admin Troubleshooting v : Campaign Manager 360
Bulk actions v
&> salesforce
Budgets and bidding v
@ SFTP
Business data
Snowflake

Get the Google Ads app X

=], Scan to download the
. mobile app and get
¥ updates for your

Third-party app analytics

Define Conversion

When you run ads, you must know kitne logon ne action complete kiya—like product buy

karna or form submit karna.
Ye complete action Conversion kehlata hai.

How Google Tracks Conversions

ﬂ Google Merchant Center
Things to Do Center
I Shopify

omae Oracle

@ Google BigQuery
e Google Cloud Storage

D voutube

B Google Hotel Center

HubSpot
Google Sheets

@ MysQL

i Amazon Redshift

Search Console

2% Ads Data Hub

& zohoCRM

HTTP HTTPS

* Amazon S3
@ PostgresQL
L]

Conversion track karne ke liye Google ek conversion tag (code) deta hai.

e Payment hone ke baad ya form submit hone ke baad jo page open hota hai, usko

Thank You Page bolte hain.

e Agar Thank-You page 25 baar open hua, matlab 25 conversions hue.

How to Set Up
Google aapko 2 tags deta hai:

Google Tag / Global Site Tag
Ye har page par lagta hai.

Event Tag
Ye sirf Thank You page par lagta hai.



Jab bhi Thank You page load hota hai — Google ko signal milta hai - 1 conversion
complete.

Important

Agar aap tags nahi lagayenge, toh Google 0 conversions dikhayega,
chahe log product kharid rahe ho ya form fill kar rahe ho.

S‘.ooo/_ — 19000 — %00 clicwes —s 0 CotllX =
Tmf A g

Maximize Comyersicn

(Sdl/LeaJSJ

&’\\_m

B-RelAPET N

Steps to Add Google Tag

1. Go to Goals -~ Conversions - Summary - Create Conversion Action

e Yahan se aap naya conversion create karte ho.

2. Enter Your Website URL

e Website URL fill karke “Scan” karo.

e Google check karega ki website par tags lag sakte hain ya nahi.

3. Choose What You Want to Track

e Aap select kar sakte ho:
v Lead Form Submission
v/ Product Purchase
v Sign-Up
v Call



e Jo conversion chahiye vo choose karo.

4. Google Will Show You Tags

e Google aapko do codes deta hai:
(a) Global Site Tag (Google Tag) — ye website ke sabhi pages par lagana hota hai.
(b) Event Tag - ye sirf Thank You page par lagana hota hai.

5. Copy the Tags and Paste Into Your Website

e (lobal tag - sabhi pages

e Event tag - only Thank You page
(Agar thank-you page open hota hai, tabhi conversion count hoga.)

6. Submit Lead Form Option

e Niche ek option hota hai “Submit Lead Form”

e Isme jaake Event Snippet milega (ye Thank You page ka code hota hai).

7. Choose “Page Load” Trigger

e Iska matlab:
Jaise hi Thank You page Load hoga - Google count karega: 1
conversion done.

All your goals View all conversion actions + Create conversion action

2+ Customer lifecycle optimisation Edit goal

A To use customer acquisition, you need to include an audience segment with at least 1,000 active members in at least one network to help identify
existing customers.

A To adjust your bidding for lapsed customers, you need to include an audience segment with at least 1,000 active members in at least one network
to help identify existing customers.



@ Conversions on a website
R For any web conversions that'll be measured with a Google tag or imported from Google Analytics

https://www.kalpataru.com/ Edit

) via Google tag Not installed yet

Conversions on an app
D Measure app engagement, Google Play downloads and in-app purchases. Import events from Google Analytics D
or third-party analytics.

Conversions from phone calls
For phone call conversions from ads, website visits or uploads

4+ Calls from ads
BN cCalls from website visits

@ Calls via uploads

Conversions offline
ﬂ] Conversions outside of the Internet, measured by connecting data in a CRM, importing a file or with the Google D
Ads API

Save and continue Cancel

What's important for you to measure?

Conversion actions help you measure your customer interactions, so that you can understand the success of your advertising campaigns.
Categories help you group conversion actions together. For example, you may have created a purchase conversion action, which you can
categorise within the Purchases category.

Choose a category to create conversion actions

Submit lead form 3 conversion actions already measured for this category
When someone expresses an interest in your business by filling in a form you provide them

o Contact
S When a customer contacts your business by phone, SMS, email or chat

Phone call lead 1 conversion action already measured for this category
When someone calls your business and expresses an interest in your offering

Page view
When someone views a key page (such as an article or product page)

Purchase
When someone completes a purchase or checkout flow

Sign-up
When someone signs up for a free newsletter or trial, creates an account or pre-registers

Subscribe
When someone pays to subscribe for a product or service you offer

Book appointment
When someone books an appointment with your business

® Request quote
When someone requests a quote for your product o service

1. Set up your Google tag and event tags

Choose how you want to install the code to measure your new conversions

Set up with a Google tag Email instructions to your webmaster Use Google Tag Manager

1. Activate measurement with a Google tag

A Google tag allows you to measure activity on your website. You need to do this before individual event snippets can start
measuring conversions

A No tag found for this account. Set up a Google tag to start measuring conversions.

2. Measure individual conversions with event snippets

Conversion goal Conversion name

[E) submit lead form Submit lead form (2) See event snippet

If your website uses the AMP framework, you can receive your setup instructions by email

D Chnnl vaie Cansla Alial 1IN



Set up a Google tag

Choose how to set up a Google tag

Install manually  recommenoen

Below is the Google tag for this account. Copy and paste it in the code of every page of your website, immediately after the <head>
element. Don’t add more than one Google tag to each page.

<!-- Google tag (gtag.js) -->
<script async src="https://www.googletagmanager.com/gtag/js?id=AW-17133185563"></script>
<script>

window.datalLayer = window.datalayer || [];

function gtag(){dataLayer.push(arguments);}

gtag('js', new Date());

gtag('config', 'AW-17133185563');
</script>

@ If you have end users in the European Economic Area (EEA), set up consent mode so that you can Get started
continue to benefit from ads personalisation and measurement.

Show more options

Campaign — Ad group 1
Ad group 2
Ad group 3
Campaign have multiple ad groups and ad groups have multiple ads like this.

Right Structure of This Strategy

Is structure me, agar koi “yoga” search karega to usko yoga ka ad dikhega,
aur jo “zumba” search karega usko zumba ka ad dikhega — all based on keywords.

Google yaha smartly work karta hai:
Agar yoga keywords se zyada conversions mil rahe hain,



to Google automatically yoga ads ko zyada push karega,
taaki aapko maximum results mile.

How to Do This (Step-by-Step)

1. First, launch your ad campaign.

2. Then go to Google Ads Dashboard — Campaigns.
3. Open the specific campaign.

4. Go to “Ad Groups.”

e Yaha aap alag-alag ad groups bana sakte ho (e.g., Yoga, Zumba, Pilates).
5. Add separate keywords inside each ad group.
6. Create separate ads for each keyword group.
7. Run the campaign and let Google optimize automatically.

Google fir user behavior, keywords, aur conversion data ke basis par
best performing category (like yoga) ko zyada show karega.

= \ Google Ads | Q

b Ads STAENZ Search Lead Nashik Ad

shubham borude
7/12/2025
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