Act as an experienced copywriter. Whenever | ask you to write, follow these guidelines.
WRITING STYLE

- Write in active voice.

- Use varied sentence structures and fresh phrasing. Avoid repeating the same
openers or n-grams.

- Keep the reading grade level around 8-11.

- Use everyday English. Skip stiff, academic, or robotic wording.

- Write in a conversational but professional tone. A light touch of humor is welcome.

- Simplify complex sentences without dropping any detail.

- Don't use em dashes or horizontal divider lines.

- Vary sentence length. Avoid a string of very short, choppy sentences.

- Use bold, italics, lists, and tables where they genuinely help readability.

- Use descriptive, natural headings that match what the reader is looking for.
STRUCTURE AND SEO (research first, then build)

- Before writing, look at the actual query and the pages currently ranking for it.

Let the search intent and the top results shape the outline, format, and depth.

- Let intent decide length. Some topics need 400 words, some need 2,000. Write
enough to fully answer the query and no more. There is no word-count floor.

- Do not target a keyword density. Use the main keyword and natural variations

only where they actually fit. Forced repetition reads like spam.

- Put the main topic near the start of the opening paragraph, phrased naturally.

- Use the keyword or a synonym in a heading only when it reads well. Do not force

it into every H1, H2, and H3.

- Answer each subtopic in depth with clear, direct answers.

- Bring in related terms, long-tail phrasing, and relevant entities where they fit

the topic naturally.

- For product, service, or deal write-ups: cover the key features, real benefits,

and what makes it worth the money, in plain language.

FACTS AND SOURCES

- Only present data as current or "the latest" if you have checked it against a

live, reputable source in this session and can cite it with a date.

- If you can't browse or verify, say so. Don't state figures as fresh, and flag

anything | should confirm. Never invent statistics or attribute claims to a

source you haven't actually read.

- Pull facts only from reputable, citable sources: government sites, standards

bodies, utilities, manufacturers, and recognized industry publications.
- Cite the source and its date for any stat or factual claim.

WORDS TO AVOID

Cut hollow Al filler and clichés. This is about killing robotic writing, not
banning normal vocabulary. Ordinary words like "important,” "valuable,
essential, and "for example" are fine when they're the natural choice.
Avoid these tells and buzzwords:

delve / delve into, embark / embark on a journey, tapestry, realm / in the realm of,
kaleidoscope, treasure trove, a testament to, navigating the landscape, navigating

expertise,"



the complexities of, landscape (as a vague metaphor), ever-evolving, rapidly evolving,
in today's rapidly evolving world, game-changer, paradigm shift, cutting-edge,
state-of-the-art, next-generation, robust, seamless, synergy / synergistic, holistic,
unlock, unleash, elevate, empower, foster, streamline, leverage (as a buzzy verb),
vibrant, vital, transformative, groundbreaking, bustling, whilst, in conclusion,

in summary, to summarize, to reiterate, it's important to note, it's worth noting,

this is not an exhaustive list.

Use formal transitions like "moreover," "furthermore," "additionally," "however,"

and "therefore" sparingly rather than as automatic sentence openers.



Instagram Statistics (2026): Key
Demographic and User Numbers

Instagram statistics in 2026 point to a platform that keeps outgrowing every ceiling people set
for it. Once a simple photo-sharing app, Instagram now works as a search bar, a shopping mall,
a news feed, and a full-time job for millions of creators.

You will find current user counts, age and gender breakdowns, India-specific figures,
engagement benchmarks, business and shopping behavior, revenue numbers, and quarterly
highlights.

Each figure comes with a plain-English note on why it matters, so you walk away with facts you
can actually use, not just a wall of digits.

Insta Statistics at a Glance (Quick Summary)

Before the deep sections, here is a fast snapshot of the most-searched Instagram statistics for
2026.

These headline numbers cover reach, activity, money, and content, giving you a quick reference
you can bookmark or share with your team.

Monthly active users: around 3 billion worldwide

Daily Stories users: roughly 500 million people every day

Countries with usage: available in nearly every country, with more than 30% of the
world's internet users on the app

Business accounts: over 200 million active business profiles

Advertising reach: ads reach close to 1.9 billion accounts

Average engagement rate: about 0.50% across post types

Reels: more than 200 billion Reels plays per day across Instagram and Facebook
Daily time spent: roughly 30 to 34 minutes per user

Downloads: over 500 million installs on Google Play alone

Revenue: an estimated $83.6 billion for Instagram in 2025

Instagram User Statistics Worldwide

Instagram user statistics sit at the heart of why this platform matters. This section covers
monthly and daily active users, how fast the base has grown, and what those numbers mean for
anyone trying to reach an audience at scale.



Instagram reached 3 billion monthly active users, a milestone Meta CEO Mark Zuckerberg
confirmed in September 2025 alongside the company's third-quarter reporting.

That figure answers the question of how many accounts globally use Instagram every month,
and it puts the app in the same club as Facebook and WhatsApp, both of which also crossed
the 3 billion mark.

For brands, a base this size means almost any customer segment you can imagine is already
scrolling somewhere on the platform.

The climb has been steep. Instagram passed 2 billion monthly users in December 2021, so it
added a full billion in roughly three to four years.

Recent estimates suggest the app picks up close to 130 million new users each year, with
most of that fresh audience coming from emerging markets across Southeast Asia and Africa.
Steady expansion like this gives advertisers a widening pool rather than a shrinking one.

Daily activity stays strong too. Around 500 million people open Instagram Stories every
single day, and the app holds one of the highest daily-to-monthly usage ratios in social media.

Business presence has grown in step with the audience. More than 200 million business
accounts now operate on Instagram, and about 90% of users follow at least one business
profile. That single stat explains why the platform feels less like a photo album and more like a
shopping street these days.

Instagram Demographics: Who'’s Using Instagram?

Instagram demographics tell you who is actually behind those billions of accounts. While
Facebook statistics provide valuable insights into broader social media trends, understanding
Instagram’s age spread, gender split, and top countries helps you match your message to the
people most likely to respond, instead of shouting into the void.

1) Age Distribution
Age skews young but not exclusively so.

62% of Instagram users are 18-34 years old.

The 25-34 age group is the largest audience segment.

Users aged 65 and older account for about 3% of all users.

Instagram remains one of the best platforms for reaching Millennials and older Gen Z,
while still attracting users across older age groups.

2) Gender Distribution

Gender distribution is relatively balanced worldwide, though it varies significantly by country.


https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.cnbc.com/2021/12/14/instagram-surpasses-2-billion-monthly-users.html
https://bloggervoice.com/facebook-users-statistics/

Men make up just over 50% of Instagram's global audience.

Men aged 25-34 represent around 18% of Instagram's total audience, making them
the largest demographic segment.

In the United States, approximately 55% of Instagram users are women.

In India, roughly 67% of Instagram users are men.

Understanding these demographic differences helps marketers target campaigns more
effectively and avoid spending budget on the wrong audience.

Instagram Statistics in India

Instagram statistics in India deserve their own section because the country now sits at the very
top of the global rankings.

This section covers total users, growth over recent years, India's world standing, and why a
mobile-first population makes it such fertile ground for the app.

1) Instagram Users in India

e 480 million users.
e 392 million advertising reach in 2026.

2) Growth Over the Years

Instagram's expansion in India has been remarkably fast.

e 2023: Approximately 358.55 million users.

e 2024-2025: Grew to around 400 million users.

e 2026: Surpassed the 470 million mark.

e Growth: Added 100+ million users in about three years.

What's Driving the Growth?

Several factors have fueled Instagram's rapid adoption in India:

Population: More than 1.47 billion people (late 2025).
Median age: Under 29 years, making India one of the world's youngest major markets.
Mobile connectivity: The vast majority of mobile users now have access to 3G, 4G, or
5G networks.

e Affordable mobile data has encouraged heavy use of video-first platforms like
Instagram.

e The exit of a major short-video competitor prompted many creators and viewers to
migrate to Instagram.



For businesses and marketers, India represents one of the world's biggest opportunities,
offering a scale of audience that few other markets can match.

Instagram Engagement Statistics: Likes, Comments, and
More

Instagram engagement statistics reveal which content actually earns attention, not just
impressions.

This section breaks down the average engagement rate and compares how carousels, Reels,
Stories, and single images perform, so you know where to point your creative energy.

Key Engagement Statistics

Average engagement rate (2025): Approximately 0.50% across all post types.
Carousel posts: Around 0.55% average engagement, making them the
highest-performing feed format.
Single-image posts: Roughly 0.45% average engagement.
Reels: Generate significantly higher reach and engagement than standard video
posts.

e Reels plays: More than 200 billion Reels are played every day across Instagram and
Facebook.

e Watch time: Short-form video accounts for nearly 50% of all time spent on Instagram
in the United States.

e Stories: Primarily drive engagement with existing followers rather than helping
creators reach new audiences.

The numbers highlight a clear content strategy: use Reels to maximize reach, carousel posts
to encourage engagement, and Stories to maintain regular interaction with your existing
audience.

Single-image posts still have value but generally deliver lower engagement than other content
formats.

Instagram Statistics for Business or Creators

Instagram business and marketing statistics show how the app turned into a full commerce
channel.

1) Brand & Shopping Statistics

e 90% of Instagram users follow at least one brand.
e A majority of users research products on Instagram before making a purchase.



e Instagram is one of the most influential platforms for product discovery and purchase
decisions.

2) Marketing & Creator Statistics

82% of marketers use Instagram as part of their marketing strategy.

Instagram ranks as the second most-used marketing platform, behind Facebook.
Nano creators make up the largest share of the influencer ecosystem.

Brands increasingly partner with nano and micro influencers, as they often generate
higher engagement rates and stronger audience trust than larger creators.

3) Advertising Statistics

e Instagram ads reach approximately 1.74 billion users worldwide (latest DataReportal
estimate).

e Instagram Shopping features drive tens of millions of users to product pages every
month.

e Carousel ads and Reels ads generally deliver better engagement and return on ad
spend (ROAS) than single-image ads.

Together, these figures show why Instagram has become one of the most valuable platforms for
brands. From product discovery and influencer marketing to paid advertising, it now plays a
central role in helping businesses reach customers and drive sales.

Instagram Revenue and Business Growth Statistics

Instagram revenue figures rarely get the deep treatment competitors give to user counts, yet
they explain why Meta pours so much energy into the app.

This section covers Instagram's estimated earnings, its slice of Meta's business, and how its
value fits into the wider Instagram market cap conversation.

1) Instagram Revenue

e Estimated 2025 revenue: $83.6 billion.
e Estimated 2024 revenue: $66.9 billion.
e Year-over-year growth: Approximately 25%.

2) U.S. Advertising Revenue

2025 U.S. ad revenue: Approximately $37.13 billion.
Instagram generated more than 50% of Meta's U.S. advertising revenue for the first
time.

e 2026 projected U.S. ad revenue: Over $42 billion.



e Instagram is expected to account for more than 53% of Meta's U.S. ad revenue.
3) Meta Financial Performance
e Meta total revenue (2025): $200.97 billion.
e Annual revenue growth: 22% year over year.
Q1 2026 revenue: More than $56 billion.
4) Instagram Valuation
Instagram does not have a separate market capitalization, as it is part of Meta.

Meta market capitalization (August 2026): Approximately $1.5 trillion.
Instagram was acquired by Meta in 2012 for $1 billion.

one of the most successful technology acquisitions of all time.

These figures demonstrate Instagram's evolution from a photo-sharing app into one of the

Analysts estimate Instagram's standalone brand value exceeds $80 billion, making it

world's most valuable digital advertising businesses and a key contributor to Meta's long-term

growth.

(Instagram) IG Quarterly Growth Highlights

Recent IG quarters show where momentum is heading in real time. This short section rounds up
the freshest updates on advertising, Reels, business expansion, and the Al changes reshaping

how the feed works.

1) Key Performance Highlights

e Instagram video watch time increased by approximately 30% year over year in late

2025.

e Instagram Reels and Facebook Reels together surpassed a $50 billion annual
advertising run rate.

e Short-form video has become Meta's fastest-growing advertising format.

2) Al & Advertising

e Meta's Al-powered recommendation and ranking systems have improved ad
performance and advertiser conversions.

e Meta's automated Al advertising products now generate multi-billion-dollar annual

revenue.

3) User Growth & Monetization



e |n early 2026, Meta's Family of Apps recorded a slight decline in daily active people
for the first time, suggesting user growth is slowing in some mature markets.

e Despite slower user growth, advertising revenue continued to increase, indicating
that Meta is generating more revenue from each user through improved monetization
and advertising efficiency.

What Businesses and Creators Should Take Away

Instagram statistics for 2026 add up to a clear set of moves rather than a pile of trivia. This
closing read pulls the threads together for the people who have to act on them.

The biggest trend is consolidation of attention around video and shopping. Reels command
reach, carousels win engagement, and the app now sits between a customer's curiosity and
their checkout. For businesses, the smart play is treating an Instagram profile as a store and a
search result at once, keeping it complete, searchable, and stocked with product-tagged
content. Lean into carousel posts for saves and Reels for new eyes.

For creators, the numbers reward consistency and format discipline over chasing every trend.
Smaller accounts still earn strong interaction, so audience trust beats follower vanity. And for
everyone, India and other emerging markets are where the next wave of users lives, so
localized, mobile-first content pays off. Instagram stays valuable in 2026 for one plain reason: it
holds a massive, active, spending audience, and it keeps improving the tools that connect that
audience to brands.

Frequently Asked Questions

How Many Accounts Globally Use Instagram Every Month?

As of the latest available data, Instagram has approximately 3 billion monthly active users
(MAUSs) worldwide. CEO Mark Zuckerberg announced the milestone in September 2025,
making Instagram one of only a handful of platforms to surpass the 3-billion-user mark.

How Many Daily Active Users Does Instagram Have?

Meta no longer publishes an exact daily count for Instagram, but roughly 500 million people use
Instagram Stories every day, and the app carries one of the highest daily activity ratios in social
media.

Which Country Has The Most Instagram Users?

India has the most Instagram users, with estimates ranging from about 392 million to 480 million
depending on the measurement method. The United States and Brazil follow in second and
third place.



How Many Instagram Users Are In India?

India's total sits near 480 million in 2026t. For historical comparison, total Instagram users in
India in 2023 stood at roughly 358.55 million, so the country added well over 100 million users in
about three years.

What Age Group Uses Instagram The Most?

Adults aged 25 to 34 form the largest single group, and about 62% of all users fall between 18
and 34. Users over 65 make up only around 3% of the base.

How Many Businesses Use Instagram?

More than 200 million business accounts operate on Instagram, and about 90% of all users
follow at least one of them, which shows how central commerce has become to the app.

How Many People Use Instagram Reels?

Across Instagram and Facebook, users play more than 200 billion Reels every day, and short
video now makes up close to half of all time spent on Instagram in the United States.



15 Best Video Sharing Platforms to
Upload, Share and Watch Videos (2026)

Video sharing platforms have become the default way we learn, sell, entertain, and stay in
touch. A cooking tutorial, a product demo, a live gaming session, a family clip sent across the
world: all of it lives on a video sharing website of some kind. If you make video content, picking
the right video platform shapes who sees your work, how much you earn, and how much control
you keep over it.

Creators use these sites to build an audience and make money. Businesses use them to show
products and win trust. Educators post lessons that students can replay at midnight. Marketers
chase reach and clicks. Remote teams swap screen recordings instead of scheduling one more
call. Each of those goals points to a different platform, which is exactly why a single "best"
answer rarely fits everyone.

This guide walks through 15 of the strongest options for 2026, with current user numbers and
honest trade-offs. You will get a plain definition of what these platforms do, a goal-by-goal way
to choose one, and a clear line between sharing and hosting that most roundups skip. By the
end, you should know which platform, or mix of platforms, fits the way you actually work.

What Is a Video Sharing Platform?

A video sharing platform is an online service where people upload videos, store them on remote
servers, and let others watch or download them through a link, an embed, or a public feed. An
online video platform handles the heavy technical lifting, such as storage, compression, and
delivery, so a viewer can press play and watch right away without downloading the whole file
first.

Here is how it works in practice. You upload a file, the site converts it into stream-friendly
versions for different devices and connection speeds, and it hands you a shareable link or
embed code. When someone hits play, the video streams from the server to their screen in
small pieces rather than as one giant download.

The use cases stretch wide. A brand posts explainer videos, a musician drops a music video, a
teacher builds a course, and a gamer streams live to fans who chat in real time. A video sharing
website can serve one private viewer or millions of strangers, depending on your settings.

Three terms often blur together, so a quick split helps. Sharing means getting a video in front of
people, usually a public or semi-public audience. Hosting means storing and serving the file
reliably, often on your own site with your own branding. Streaming is the delivery method that



makes smooth playback possible. Most big platforms do all three at once, which is why the
labels get muddy.

Best Video Sharing Platforms at a Glance

We picked these 15 platforms by looking at four things that matter to real users: audience size
and reach, how creators earn money, the level of control and privacy on offer, and the fit for
specific jobs such as live streaming, professional portfolios, or short-form clips.

The list mixes household names with independent and decentralized options, so it covers
casual posting, serious marketing, gaming, and creator ownership. Rather than crowning one
winner, the sections below explain who each platform suits best and where it falls short. That
way you can match a site to your goal instead of chasing whichever name is loudest this year.
Think of the reviews as a shortlist, and the choosing guide further down as the tiebreaker.

Best Video Sharing Platforms

Below are ten standout video sharing sites, each with a quick overview, the audience it fits, its
strengths, and its drawbacks. Read them with your own goal in mind, because the same feature
can be a win for one creator and a headache for another.

1. YouTube

Overview: YouTube is the largest video platform on earth, with roughly 2.7 billion monthly users
and content on nearly every topic imaginable. It handles long videos, Shorts, live streams, and
podcasts under one roof.

Best for: Anyone chasing maximum reach and long-term audience growth.

Strengths: Free uploads with no real storage cap, deep search visibility (it doubles as the
world's second-biggest search engine), and a mature Partner Program that pays creators
through ads, memberships, and more. Videos also show up in Google results.

Limitations: Competition is brutal, ads may run on your content, and the platform decides what
plays next to your video.

2. Vimeo

Overview: Vimeo caters to filmmakers, agencies, and businesses that care about polish. It
favors quality over viral volume and keeps the viewing experience clean.

Best for: Professional portfolios and ad-free, branded playback.



Strengths: No ads interrupt your work, the player is fully customizable with your own logo and
colors, and playback quality stays high. It also plays nicely as an embed on client sites and
landing pages.

Limitations: Reach is far smaller than YouTube, and the strongest features sit behind paid
plans that start to add up for heavy uploaders.

3. Dailymotion

Overview: Dailymotion is a France-based, general-purpose platform that looks and feels a lot
like YouTube. It stays popular with European publishers and news outlets.

Best for: Creators who want a second home for general content and extra ad reach in Europe.

Strengths: Simple uploads, a revenue-share model, and a viewer base that leans international.
It works well as a mirror for videos you already post elsewhere.

Limitations: Its audience and discovery tools trail YouTube by a wide margin, so it rarely works
as a sole platform.

4. TikTok

Overview: TikTok reshaped online video with short, snappy clips and an algorithm that can
push a brand-new account to millions overnight. It counts around 1.9 billion monthly users.

Best for: Short-form creativity aimed at Gen Z and younger Millennials.

Strengths: Discovery does not depend on follower count, trends spread fast, and TikTok Shop
turns viral clips into sales. Creation tools live right inside the app.

Limitations: Clips are short by design, the trend cycle moves quickly, and shifts in the
platform's ownership and rules during early 2026 left some creators wary of building solely
there.

5. Facebook Watch

Overview: Facebook Watch is the video hub inside Facebook, tapping a network of more than
three billion people. Videos surface through the social graph, groups, and shares.

Best for: Reaching existing Facebook communities and older audiences.

Strengths: Built-in sharing spreads videos through friends and groups, and it suits brands that
already run a Facebook Page. Live video performs well for events and Q and A sessions.

Limitations: Organic reach can be limited without ad spend, and it is not a discovery engine for
people outside your network.



6. Twitch

Overview: Twitch is the home of live streaming, with about 240 million monthly users and
roughly 35 million tuning in daily. Owned by Amazon, it built its name on gaming and now hosts
talk shows, music, and "Just Chatting" streams.

Best for: Live streaming and building a tight, interactive community.

Strengths: Real-time chat creates strong bonds between streamers and fans, and monetization
through subscriptions, bits, and ads rewards regular broadcasters.

Limitations: It centers on live and on-demand replay rather than polished uploads, and rivals
such as YouTube Live and TikTok Live now split the streaming audience.

7. Instagram Video

Overview: Instagram folds video into Reels, feed posts, and Stories across a base near three
billion users. It is mobile-first and heavily visual.

Best for: Short vertical video tied to brand building and shopping.

Strengths: Reels get strong reach through the Explore feed, product tags turn views into
purchases, and the app makes filming and editing easy on a phone.

Limitations: Long-form video is a weak fit, and links out to other sites are limited, which makes
driving external traffic harder.

8. Rumble

Overview: Rumble is a YouTube alternative that markets itself around minimal content
moderation and creator independence. It reported about 47 million monthly users in late 2025.

Best for: Independent commentary creators who want lighter moderation and a rev-share deal.

Strengths: Ad revenue sharing, a growing base of news and opinion channels, and a brand
built on creator freedom.

Limitations: The audience is much smaller and more politically skewed than mainstream sites,
and business hosting tools are thin.

9. PeerTube

Overview: PeerTube is free, open-source software that lets anyone run their own video site, all
linked together in a federated network using peer-to-peer delivery.

Best for: Creators who want total data ownership and no corporate middleman.



Strengths: No ads, no tracking algorithm, and full control over your content and rules. You own
the server and the audience relationship.

Limitations: Setup takes technical know-how, discovery is scattered across small servers, and
there is no built-in way to earn money.

10. Odysee

Overview: Odysee is a blockchain-based platform built on the LBRY protocol, designed around
creator ownership and resistance to takedowns.

Best for: Creators drawn to decentralization and crypto-based tipping.

Strengths: Viewers can tip creators in tokens, content is harder to remove, and you keep more
control over your channel.

Limitations: The audience is niche, and the crypto layer adds a learning curve that casual
viewers may skip.

Beyond these ten, other names round out the top 15 worth knowing: YouTube Shorts for quick
vertical clips inside the YouTube ecosystem, LinkedIn video for B2B and professional reach,
Loom for fast screen recordings shared by link, Bitchute as another lightly moderated
alternative, and Nebula, a creator-owned subscription home for thoughtful, ad-free content.

Best Video Sharing Apps

Filming, editing, and posting from a phone is now the norm, not the exception. Most video
sharing apps let you shoot, trim, caption, and upload in minutes, which matters because speed
often decides whether a moment goes online at all. A strong mobile app also handles replies,
analytics, and notifications so you can manage your channel from anywhere.

The best creator apps blend easy capture with real editing power. TikTok and Instagram lead on
in-app editing, with filters, music, text, and effects that need no outside software. Their tools are
built for vertical video and quick publishing, which suits creators who live on their phones.

YouTube video sharing apps deserve a mention too. The main YouTube app handles uploads,
community posts, and analytics, while YouTube Studio gives creators deeper editing, thumbnail
tweaks, and performance data on the go. Together they let a channel run without a desktop.

For live and community-driven work, the Twitch app supports mobile streaming and chat, and
the Facebook and Instagram apps make live broadcasts a couple of taps away. The gap
between platforms usually comes down to editing depth and how smoothly the app handles
large uploads on mobile data. If phone-first posting is your reality, test an app's upload speed
and editor before you commit.



Free Video Upload Sites

Plenty of strong platforms cost nothing to start, which makes free video upload sites the natural
first stop for new creators and small businesses. YouTube, TikTok, Instagram, Facebook Watch,
Twitch, Dailymotion, Rumble, and Odysee all let you upload without paying a cent, and several

place no hard cap on how many videos you post.

Free comes with strings, though. On a typical video upload website, you may face ads running
against your content, limits on video length or resolution, weaker analytics, and little say over
what plays next to your work. Storage and bandwidth are usually generous on the big names,
but the platform, not you, controls distribution and can change the rules whenever it wants.

So when is a free platform enough? For audience building, testing ideas, or reaching people
who already scroll a given app, free tiers do the job nicely. A creator growing a following, a small
shop showing products, or a teacher posting public lessons rarely needs to pay early on. The
moment you need ad-free playback, custom branding, private team access, or detailed data, a
paid video platform starts to earn its price. Many creators run free public sites for reach and add
a paid tool later for control.

How to Choose the Right Video Sharing Platform

The smartest way to pick among video sharing sites is to start with your goal, not the feature list.
Here is how the leading options line up against the jobs people most often need done.

Maximum audience reach: YouTube wins on sheer size and search visibility, with TikTok close
behind for fast, algorithm-driven discovery. Both put your content in front of strangers, not just
followers.

Professional portfolio: Vimeo is the standout for clean, ad-free, high-quality playback that
makes client work look sharp. It embeds neatly on your own site too.

Private sharing: Loom and cloud tools such as Google Drive suit videos meant for a few
named people rather than the public. Look for password and link controls.

Team collaboration: Screen-recording and review tools built for feedback beat public platforms
here, since they handle comments, versions, and approvals in one place.

Live streaming: Twitch leads for gaming and real-time community, while YouTube Live and
TikTok Live offer strong alternatives with wider crossover audiences.

Community engagement: Twitch, Instagram, and Facebook reward back-and-forth through
chat, comments, and shares, which builds loyalty over time.

Monetization: YouTube offers the deepest, most reliable earning through ads and
memberships. TikTok, Twitch, and Rumble add their own creator payouts and tips.



SEO and discoverability: YouTube again, because its videos surface in Google and its own
search, giving evergreen content a long life. These online video sites keep sending viewers your
way months after you post.

One more tip: many creators pair two platforms, such as a public giant for reach plus a private
or professional tool for control. Choosing the right video sharing platforms is less about the
"best" brand and more about the match between a site's strengths and what you are trying to
achieve.

Video Sharing Platforms vs Video Hosting Platforms

People swap these terms constantly, yet they solve different problems, and knowing the split
saves money and headaches. A sharing platform exists to get your video seen by an audience.
A hosting platform exists to store and serve your video reliably, usually on your own website,
with you in control.

Purpose and audience: Sharing sites like YouTube and TikTok chase public views and built-in
crowds. Hosting tools like Vimeo's business tier, Wistia, or Brightcove focus on delivering your
video wherever you choose, often to your own visitors and leads.

Discovery: Sharing platforms have search, feeds, and algorithms that surface your content to
new people. Hosting platforms usually offer little to no public discovery, since that is not their
job.

Privacy and branding: Hosting gives you an ad-free, logo-matched player and tight privacy
controls. Sharing sites may show ads, suggest rival videos, and stamp their own brand on the
experience.

Embedding and business use: Hosting shines when you embed videos on a company site,
gate them behind a form to capture leads, or pull viewing data into a marketing system. Sharing
sites embed too, but with less control and messier analytics.

Monetization: Sharing platforms let you earn from a public audience through ads and tips.
Hosting platforms help you earn indirectly by converting your own visitors into customers.

The short version: use sharing platforms to be found, and hosting platforms to stay in control.
Many businesses run both, posting a public teaser on YouTube while hosting the polished
version on their own site. Matching the right video sharing platforms to the right job is what turns
a pile of clips into real results.

Frequently Asked Questions



What is a video sharing platform? It is an online service where you upload, store, and share
videos so others can watch them through a link, an embed, or a public feed. The platform
handles storage and streaming so viewers can press play instantly.

Which is the best video sharing website? For most people, YouTube is the best all-round
choice thanks to its huge audience, free uploads, search visibility, and reliable monetization. The
best pick still depends on your goal, since Vimeo, TikTok, and Twitch each win in their own lane.

What are the best free video sharing sites? YouTube, TikTok, Instagram, Facebook Watch,
Twitch, Dailymotion, Rumble, and Odysee all let you upload for free. They differ in audience,
video length, and how much control you keep over your content.

Which platform is best for businesses? For public reach, YouTube and Instagram work well.
For branded, ad-free, lead-capturing video on your own site, a hosting tool such as Vimeo's
business plans or Wistia fits better.

What is the difference between a video sharing platform and video hosting? Sharing
platforms help you reach a public audience through feeds and search. Hosting platforms store
and serve your video on your own site with ad-free playback, custom branding, and stronger
privacy.

Which platform offers the best monetization? YouTube offers the deepest and steadiest
earnings through ads, memberships, and Shorts payouts. TikTok, Twitch, and Rumble add
creator funds, tips, and revenue sharing.

Are video sharing platforms free? Many are free to upload and watch, including YouTube,
TikTok, and Twitch. Free tiers often show ads and limit control, so some creators add a paid
platform for branding and privacy.

Which video sharing app is best? TikTok and Instagram lead for phone-first editing and
posting, while the YouTube app and YouTube Studio give the strongest all-in-one channel
management on mobile.

Can | upload videos without YouTube? Yes. Vimeo, Dailymotion, TikTok, Rumble, Odysee,
PeerTube, and Facebook Watch all accept uploads, each with its own audience and features.
Many of the best video websites work well alongside or instead of YouTube.

Which platform offers the best privacy controls? PeerTube gives the most control since you
host it yourself, and dedicated hosting tools offer password protection and private embeds.
Public platforms offer basic private or unlisted settings but keep control of the wider experience.

Sources

e Alphabet earnings disclosures and industry reporting on YouTube monthly users, 2026
e DataReportal and Sensor Tower estimates for TikTok monthly active users, 2026



DemandSage and industry compilations for Twitch monthly and daily users, 2026
Rumble investor releases via SEC filings and PR Newswire, 2025

Meta Investor Relations for Instagram and Facebook user figures, 2025 to 2026
Vidyard and Filestage platform roundups (reviewed for comparison), 2026



Best Blogging Resources Examples For Beginners
(Free & Paid)

Blogging resources are the tools, templates, communities, and services that help you plan,
write, publish, and grow a blog.

A content management system gets your words online, but it will not research keywords for you,
fix your grammar, shrink a giant hero image, or keep your publishing calendar honest.

That gap is exactly why sharp bloggers build a small kit of resources for a blog instead of asking
one platform to do every job at once.

Blogging Platforms and Web Hosting Resources

Your platform and host form the foundation of the whole site, so this is where money and time
deserve early attention. A platform controls how you write and design.

A host controls how fast and reliable your pages feel to visitors.

Resource Best for Why bloggers pick it Watch out for
WordPress | Full control and Open source, thousands of | You manage hosting,
(-org) long-term growth free plugins and themes updates, and security

yourself

Ghost Writers who also sell | Clean writing focus, built-in | Fewer plugins than

memberships newsletters and paid WordPress
subscriptions

Blogger Casual, no-cost Free, tied to your Google Limited design and
personal blogs account, dead simple ownership control

Hostinger Budget-friendly Low starter prices, easy Renewal rates climb
beginner hosting WordPress setup after the first term

SiteGround | Reliability and Strong uptime and helpful Pricier than budget
support chat support hosts

Cloudways | Growing blogs that Managed cloud hosting on Steeper learning curve
outgrow shared providers like DigitalOcean for total beginners
hosting and AWS




WordPress stays the default choice for good reason. As of August 2026, WordPress powers
about 43% of all websites, far ahead of the next platform, Shopify, at 5.3%. That scale means
help, tutorials, and plugins for almost any problem you hit.

Ghost suits writers who want a calm editor and a built-in way to charge readers, without bolting
on extra plugins. Blogger works if you just want to post and do not care about owning the tech.

On the hosting side, Hostinger is a friendly first step for tight budgets, while SiteGround trades
a higher bill for steadier performance and support. When traffic grows past what shared hosting
handles, Cloudways becomes a smart middle ground.

Knowledge Pill: DigitalOcean bought Cloudways in 2022, yet the platform still runs under its
own brand and supports multiple cloud providers. That flexibility lets you scale up without
moving hosts every year.

Best Blogging Tools for Content Creation

This is the heart of your toolkit, because writing and editing eat most of your hours. The right
blogging tools here turn a blank page into a polished, readable post much faster. Below, the
tools are split by the job they do, so you can pick one from each row and build a full writing
stack.

1) Al Writing Assistants

These help you beat the blank page, draft outlines, and fix up clunky sections. | lean on all four
daily, but | never hit publish on raw output (more on why in a second).

e ChatGPT (Free & Paid): My all-rounder for drafting, brainstorming, editing, light coding,
and quick research. It's one of the world's most widely used Al tools for writing and
research, according to recent ChatGPT statistics.

e Claude (Free & Paid): | reach for Claude when | need long-form writing, document
summaries, or careful analysis. It's my pick for thoughtful first drafts that don't read like a
robot wrote them.

e Jasper (Paid): Made for marketing teams, with ready-to-go templates for blog posts,
ads, emails, and product descriptions that keep your brand voice steady.

e Copy.ai (Free & Paid): My choice for marketing copy, sales outreach, and social posts.
I've used it plenty when | need snappy short-form content in a hurry.

Use these to speed up first drafts, not to publish raw output. Readers and search engines both
reward writing that sounds human and adds real thought.

2) Grammar and Proofreading

These catch the mistakes your tired eyes miss at midnight. I've published enough typo-ridden
posts at 2 a.m. to know you need a second set of eyes, even a digital one.


https://wordpress.com/blog/2025/04/17/wordpress-market-share/
https://bloggervoice.com/chatgpt-statistics/

Grammarly (Basic Free): My first line of defense. It flags spelling, grammar, tone, and
clarity right as you type, so | fix things before they ever hit the draft.

ProWritingAid (Basic Free): | run this when | want to dig deeper. It goes past basic
grammar into style, pacing, and those words you accidentally repeat six times in one
paragraph.

LanguageTool (Free): A solid free pick | keep around for its strong multi-language
support, handy if you write in more than one language.

3) Readability

These make sure your writing doesn't read like a legal contract nobody signed on purpose.

Hemingway Editor (Free & Paid): | paste my drafts in here to catch long, winding
sentences and passive voice. It nudges you toward plain, punchy prose and scores your
text at a reading level, so you can aim for that sweet grade 8 to 11 range where most
readers feel at home.

| don't follow every suggestion it makes, since a little personality beats a perfect score. But
when a sentence lights up red, that's usually my cue to break it in two.

4) Topic research

These show you what people actually want to read, instead of what you think they want to read
(two very different things, as my early flops taught me).

AnswerThePublic (Free & Paid): | feed it a seed keyword and it spits out a visual map
of the questions, comparisons, and related searches people type into Google. The free
version caps your daily searches, while paid plans open up more features.

AlsoAsked (Free Trial & Paid): My go-to for mapping Google's "People Also Ask"
questions. It helps me uncover related search intent and fresh article ideas. Most of what
you'll want sits behind a paid plan once the trial runs out.

Google Trends (Free): | check this to see how search interest shifts over time, and to
compare topics, regions, and seasonal swings using Google's own search data. Free
and quietly one of the most useful tools on this list.

BuzzSumo (Free Trial & Paid): | use it to find the most shared content on a topic, spot
trending articles, and see what's actually pulling engagement. Full features need a paid
plan.

5) Plagiarism Checking

These protect your credibility and your rankings, both of which take years to build and about five
minutes to torch.



e Copyscape (Paid): | run published pages through Copyscape to catch duplicate text,
and it's the tool most people trust for spotting plagiarism. It mainly works by scanning
URLs, with premium options if you'd rather check text you paste or upload.

e Quetext (Free & Paid): My pick when | want to scan a draft before it goes live. It uses
DeepSearch technology to flag possible plagiarism. The free version handles basic
checks, while the Pro plan gives you deeper scans, citation help, and higher usage
limits.

| check anything a new writer sends me before it touches my site. One copied paragraph can
drag down trust with both readers and Google, so this quick step is cheap insurance.

6) Optimization Helpers

These blend writing with on-page SEO, so your best work actually gets found instead of
gathering dust on page nine of Google.

e Surfer SEO (Paid): | use Surfer to line my draft up against the top-ranking pages for a
keyword. It recommends the terms, headings, and content structure | might be missing,
all based on what's already winning in search. It's saved me from publishing thin posts
more than once.

e Frase (Paid): My tool for building content briefs fast. It reads the top search results and
suggests the topics, questions, and terms that match what searchers are really after, so
my outline starts on the right foot.

| don't treat either one as gospel. They point you toward what's working, but you still bring the

judgment and the human voice. Stuff a page to hit every score and you'll write for robots, not
readers.

Blogging Resources for SEO and Keyword Research

SEO and keyword research sit right at the top of the blogging resources that matter, no matter
how good or helpful your blog is.

If your content isn't SEO friendly, meaning it doesn't target the keywords people actually search
for, it won't earn eyeballs on the SERP. Here are the resources | lean on to pull traffic to a blog.

Here are the blogging resources or tools you will need to get traffic on your blog.
1) Google Search Console (FREE)

| set this up on day one for every site | own. It's free, it shows which queries already send you

clicks, and it flags indexing or mobile problems straight from Google's mouth. No excuse to skip
it.



2) Google Keyword Planner (FREE)

| use this for quick, free volume estimates when I'm sketching out a content plan. Keep in mind
it's built for ads, so treat the ranges as rough guides rather than gospel.

3) Ahrefs (Paid)

Like the sample stack, Ahrefs is my daily driver once a site gets serious. | reach for it when |
want deep backlink data and a full picture of what my competitors rank for. It's a pro-grade
platform, and the price matches.

4) Semrush (Paid)

| turn to Semrush when | want an all-in-one marketing suite that covers keywords, ads, and
content audits in one dashboard. Same as Ahrefs, it pays off most for people who log in often.

5) LowFruits (Paid)

This is my pick for hunting beginner-friendly, low-competition keywords. LowFruits studies real
search results to spot terms where low-authority sites already rank, and it was acquired by
AIOSEO in May 2024. That makes it a favorite for new blogs with little authority behind them.

6) Keywords Everywhere (Paid Credit-based)

| keep this on as a cheap sidekick. It shows credit-based volume and cost data right inside my
browser as | search. It won't replace a full suite, but for a few bucks it earns its spot.

7) Screaming Frog (Free & Paid)

| run this to crawl my own site and catch broken links, missing titles, and duplicate pages before
they hurt me. The free tier handles small blogs fine, while bigger sites need the paid license.

A simple rule: free tools (Search Console, Keyword Planner, Keywords Everywhere) are plenty
when you start. Graduate to Ahrefs or Semrush only when traffic and revenue justify the cost.

Blogging Resources for Design and Visual Content

Words carry the message, but images keep readers scrolling. These design resources help you
make posts look sharp without hiring a designer, and each one slots neatly into a publishing
routine.

1) Canva (Free & Paid)


https://www.prnewswire.com/news-releases/aioseo-acquires-lowfruits-revolutionizing-keyword-research-for-small-businesses-302159202.html
https://www.prnewswire.com/news-releases/aioseo-acquires-lowfruits-revolutionizing-keyword-research-for-small-businesses-302159202.html

| build featured images, Pinterest pins, and social graphics here from ready-made templates. It's
my go-to for non-designers who want fast, clean results without a steep learning curve.

2) Figma (Free & Paid)

When | want more control than templates give me, | design custom graphics or plan page
layouts in Figma. It gets handy once your brand grows past the basics.

3) Photopea (Free)

A free, browser-based editor that works a lot like Photoshop. | recommend it for quick edits
when you don't own paid software and don't feel like paying for it.

4) TinyPNG (Free & Paid)

| squeeze image file sizes here before upload, so my pages load quickly and score better on
speed tests. Your readers hate waiting, and so does Google.

5) Remove.bg (Free & Paid)

| use this to strip backgrounds from product shots or portraits in one click. It's perfect for clean
feature images without fussing around in a photo editor.

6) lcon and Stock Libraries (Mostly Free)

| grab free visuals from Unsplash and Pexels for photos, Flaticon and The Noun Project for
icons, and Freepik for illustrations. Plenty of quality here without ever opening my wallet.

A smooth visual routine looks like this: pick a free photo, tidy it in Canva or Photopea, drop the
background with Remove.bg if needed, then shrink it with TinyPNG before it ever touches your
blog. Fast pages and tidy images help both readers and rankings.

Blogger Resources For Productivity and Workflow

Publishing often comes down to systems more than willpower. These resources for blog
productivity keep my ideas, drafts, and deadlines in one place so nothing slips through the
cracks (and trust me, things slip when you're juggling a dozen posts).

e Notion (Free & Paid): My all-in-one workspace for the content calendar, idea backlog,
research notes, and post outlines. | know plenty of solo bloggers who run their whole
operation from a single Notion dashboard.

e Trello (Free & Paid): A visual board | use to move each post through stages like idea,
draft, editing, and published. It's great if you think in cards and columns like | do.



Google Workspace (Free & Paid): Docs for drafting, Sheets for planning, and Drive for
storage, all shareable with editors or clients in seconds. | share drafts with my writers
this way daily.

Asana (Free & Paid): Heavier project management I'd add only when a team is juggling
many posts at once. Overkill for a one-person blog, worth it for a crew.

Todoist (Free & Paid): A clean task app | use to capture to-dos before they escape my
memory, which happens more often than I'd like to admit.

Google Calendar (Free): The simplest editorial calendar there is. | block writing time
and set publish dates right on it, no fancy tool needed..

The goal is not to collect apps. It is to build one repeatable path from idea to published post.
Pick a planning home (say Notion or Trello), a writing home (Google Docs), and a calendar, then
stop shopping and start shipping.

Learning Resources for Bloggers

Tools change, but skill compounds. These blogger resources help you keep improving long after
you publish your first post. Most competitors skip this shelf entirely, so treat it as a quiet
advantage while they're busy chasing the next shiny plugin.

Blogs and websites: | follow Backlinko, the Ahrefs Blog, and Search Engine Journal for
practical SEO and content advice backed by real data, not hunches.

YouTube channels: | point new writers to Income School, the Ahrefs channel, and Neil
Patel. They walk through real tactics on video, which suits visual learners better than a
wall of text.

Podcasts: Shows about blogging and online business let me learn during commutes,
walks, or washing dishes. Free education while your hands are busy.

Newsletters: Free email courses and roundups drip fresh tips into your inbox without
any extra effort from you. | skim a handful every week.

Online courses: Platforms like Coursera, Udemy, and Skillshare offer structured
lessons on writing, SEO, and email marketing when you want to go deep on one skill.
Communities: | swap wins and headaches with peers on Reddit (subreddits like
r/Blogging and r/SEQ), niche Facebook groups, and Indie Hackers. Sometimes one
comment saves you months of trial and error.

Pick one or two sources and follow them consistently. Chasing every guru at once leads to
overwhelm, not results. Steady learning beats a binge you forget by Monday.

Security Resources to Protect Your Blog

A hacked blog can wipe out months of writing in one bad morning, so security tools belong in
every serious blogger's kit.


https://www.reddit.com/r/Blogging/
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WordPress sites face an automated security attack roughly every 32 minutes on average, which
makes "nobody would bother with my small blog" wishful thinking.

The upside is that strong protection comes mostly from free blog resources set up correctly.
These security tools sit among the most important ones you will ever install.

Firewalls and malware scanners block bad traffic and catch infected files.

Wordfence (Free & Paid): One of the most popular WordPress security plugins, and the
one | install first. It gives you a firewall, malware scanner, login security, and brute-force
protection. The free version covers strong core protection, while Wordfence Premium
adds real-time firewall and malware signature updates, country blocking, and premium
support.

Sucuri (Free Plugin & Paid Service): | use the free plugin for monitoring, file integrity
checks, and basic hardening. The paid plans step it up with a cloud-based website
firewall (WAF), malware removal, hack cleanup, and DDoS mitigation. Worth it once a
site earns real money.

MalCare (Free & Paid): My pick when | don't want scans dragging down site speed,
since it runs malware scanning off-server. The free version scans for malware, while paid
plans add one-click removal, an advanced firewall, bot protection, and automated
security features.

Site hardening and login protection shrink the openings attackers look for.

Solid Security (Free & Paid): Formerly iThemes Security, this one | set up to lock down
logins, catch vulnerabilities, enforce strong passwords, and turn on two-factor
authentication. The free version covers the essentials, while the Pro version adds
advanced protection and management tools for people running several sites.
Cloudflare (Free & Paid): | put every site behind Cloudflare's free tier. It gives you a
content delivery network (CDN), DNS, and a basic web application firewall (WAF) that
speeds up your pages and blocks a lot of common threats, including many DDoS
attacks. Paid plans pile on more advanced security, performance, and enterprise
features if you outgrow the free plan.

Backups and recovery give you an undo button when things go wrong.

UpdraftPlus (Free & Paid): My go-to for automating backups to cloud storage like
Google Drive, Dropbox, and Amazon S3. The free version handles basic backups just
fine, while Premium adds scheduled incremental backups, cloning, migration, and more
storage options.

Jetpack VaultPress Backup (Paid): | lean on this when | want real-time or scheduled
backups with one-click restores. It's a premium service bundled with select Jetpack
plans, or you can grab it on its own as a standalone paid backup.

Everyday account safety protects the logins behind your whole operation.



e Bitwarden (Free & Paid) or 1Password (Paid): Password managers that generate and
store strong, unique passwords for every account, so you stop reusing the same one
you've had since 2015. Bitwarden gives you a generous free plan, while 1Password is
premium only. | use one so | never have to remember another login.

e Google Authenticator (Free) or Authy (Free): Two-factor authentication apps that add
a second layer of security by asking for a one-time code when you sign in. | switch these
on for every account that offers them, no exceptions.

e UptimeRobot (Free & Paid): | use this to watch my sites and ping me the moment one
goes offline. The free plan covers basic uptime monitoring, while paid plans add shorter
check intervals and extra features. Internet outage statistics show downtime hits sites
more often than most owners realize, so knowing early matters.

e Let's Encrypt (Free): A free, automated certificate authority that hands out SSL/TLS
certificates for HTTPS. Most modern hosts can turn on and renew Let's Encrypt
certificates for you automatically, so your padlock stays green without any fuss.

How to Choose the Right Blogging Resources?

There is no single "best" stack for everyone, so skip any list that pretends otherwise. The right
pick depends on your situation. Run new tools through this quick decision framework before you
commit.

e Budget: Starting broke? Lean on free tools: Search Console, Grammarly free, Canva
free, Google Docs, and Blogger or WordPress. Paid suites like Ahrefs earn their keep
only once your blog makes money.

e Skill level: Beginners want simple, guided tools such as Canva and Hostinger.
Advanced users get more from Figma, Screaming Frog, and self-managed WordPress
hosting.

e Blogging goals: Writing for fun points you toward free, low-fuss options. Building a
business points you toward SEO suites, managed hosting, and paid design tools that
save time.

e Solo blogger or team: Working alone? Notion or Trello plus Google Docs is plenty.
Running a team? Add Asana or ClickUp and a shared Google Workspace so writers,
editors, and designers stay in sync.

e Content volume: A post or two a month needs little more than a calendar and a writing
app. Publishing weekly (or daily) rewards research tools, templates, and automation that
protect your sanity.

e Growth stage: Just launched? Focus money on hosting and one keyword tool. Scaling
up? Invest in a full SEO platform, faster hosting like Cloudways, and paid editing help.

Match the tool to the stage you are in today, not the empire you hope to build. You can always
upgrade later, and most of these resources let you start free.

Final Word on Building Your Blogging Resources Toolkit


https://bloggervoice.com/internet-outage-statistics/

The best blogging resources are the ones you actually open, not the longest list you can collect.
I've bought plenty of tools that looked great in a review and then sat untouched in my
dashboard, so learn from my wasted money here.

Start small. Grab a platform, a host, one writing tool, and one keyword tool. That's genuinely
enough to publish your first posts and start pulling traffic.

Add design, productivity, and learning resources as your needs grow and your income gives you
room to spend.

Bookmark this page, pick one tool from each shelf, and build your blog one smart choice at a
time.

Your future self, staring down a busy publishing week, will thank you for having the right
blogging resources lined up and ready to go.

FAQs

What Are Blogging Resources?
They are the tools, platforms, templates, communities, and services that help you plan, write,

publish, promote, and grow a blog. In short, everything that supports your blog beyond the
words themselves.

Which Blogging Resources Are Free?
Plenty. Google Search Console, Google Keyword Planner, Grammarly (free plan), Hemingway

Editor, Canva (free plan), Photopea, TinyPNG, Google Docs, Blogger, and AnswerThePublic all
cost nothing to start. You can run a full beginner blog on free tools alone.

What Are The Best Blogging Tools For Beginners?

Grammarly, Hemingway Editor, ChatGPT or Claude, Google Docs, Canva, and
AnswerThePublic. This mix covers writing, editing, design, and topic research without a big bill.

Which Blogging Tools Should Every Blogger Have?

At minimum: a platform (WordPress), reliable hosting, a grammar checker, one keyword tool, an
image editor, and a simple planner. That six-part base handles the core work of publishing.

Do | Need Paid Blogging Tools?

Not at first. Free tools carry you a long way. Once your blog earns income or your time gets
tight, paid options like Ahrefs, Semrush, or managed hosting start paying for themselves.






50+ Best Event Submission Sites to
Promote Your Events

Event submission sites give organizers a fast way to put a conference, webinar, workshop, or
meetup in front of people who already want to attend.

Rather than hoping the right crowd stumbles onto your page, you post the details on event
listing sites where attendees search for things to do.

Some platforms charge for extra promotion, and plenty of free event submission sites let you
post a basic listing at no cost, which is a nice perk when your marketing budget looks a little
thin.

This guide covers more than 50 platforms, grouped so you can find the right fit fast:

General event platforms for almost any event type

Business and professional event sites for conferences and trade shows
Local event listing websites for community and city events

Technology and startup events for developer and founder audiences
Conference and academic events, including calls for papers

Free submission options that genuinely cost nothing to start

Tips for getting an event accepted and found

Skip the ones that do not match your audience, and spend your energy where your attendees
actually hang out.

How We Picked the Best Event Submission Sites?

We did not dump a giant list of URLs on the page and call it a day. Each platform below earned
its spot against a short set of practical checks so you can trust that the recommendation fits
your event.

Here is what we weighed:

Relevance to real event categories, not vague "any event" claims

Audience size and quality, since a small, targeted crowd often beats a huge, random
one

Event categories supported, from webinars to trade shows to concerts

Geographic reach, whether the site works globally, nationally, or in one city

Free submission availability, and how "free" is actually defined

Ease of submission, because a two-hour form kills momentum

Discovery potential, meaning real search and browse features that help people find
you



That filter keeps this list useful instead of bloated.

How to Choose the Right Event Submission Site?

With dozens of options, a quick decision framework saves time. Run any platform through these
questions before you commit:

e Audience: Does the site actually reach your target attendees, or just a big generic

crowd?

e Geography: Is it global, national, or local, and does that match where your attendees
are?

e Event type: Does it specialize in conferences, webinars, concerts, or meetups like
yours?

Cost: Is the basic listing truly free, or free only until tickets sell?

Discovery: Can visitors search and browse, so people find you without a direct link?
Promotion: Are paid boosts available when you want extra reach later?
Moderation: Does it review listings before they go live, and how long does that take?

Score two or three finalists against this list and the right choice usually becomes obvious.

What are The Common Event Submission Mistakes to
Avoid?

Small slip-ups quietly cost registrations. Steer clear of these and your listings will perform far
better:

Posting on irrelevant sites that never reach your audience

Copy-pasting the same description everywhere, which reads flat and can get flagged
Stuffing keywords until the text sounds robotic

Leaving out details like end time, address, or price

Getting dates wrong, the classic trust-killer

Broken registration links that send eager attendees nowhere

Skipping local directories when your event is community-based

Leaving canceled events live, which frustrates people and hurts your name

Chasing backlinks on the false belief that every listing lifts your rankings

Forgetting to update a listing after a date, venue, or price change

Fixing these takes minutes and protects both your reputation and your turnout.

Are Free Event Submission Sites Really Beneficial?

Yes, for most organizers, they pull their weight, as long as you treat them as one channel rather
than a magic switch.



A free listing puts your event in front of people who are already hunting for something to do, and
that reach alone can fill seats you would otherwise leave empty.

Here is where the real payoff shows up:

Fresh eyeballs: Directory browsers find your event without ever hearing your name first.
Local pull: City calendars and map-linked profiles help you appear in "near me"

searches.

e Free registration handling: Many platforms manage sign-ups and reminders at no cost

to you.

e A second front door: Each listing gives attendees another path back to your own page.

The honest limits matter just as much. A free listing will not rescue a weak event, and posting on
twenty random sites wastes hours when only three match your crowd.

Free tiers also cap the extras, so featured slots and email blasts usually sit behind a paywall. A
basic listing does not lift your website's search ranking on its own either.

Are Event Submission and Event Listing Sites the Same?

Not exactly. While event submission sites and event listing sites often overlap, they serve

different purposes.

The easiest way to understand the difference is to look at what each type of platform does:

Event Submission Websites

Event Listing Websites

Allow organizers to submit their events for
publication.

Help visitors discover and browse upcoming
events.

Focus on getting an event added to the
platform.

Focus on displaying events to a target
audience.

Usually require organizers to provide event
details for approval.

Often organize events by category, location,
date, or interest.




Help businesses, organizers, and marketers Help users find events they may want to

promote their events. attend.
Can generate referral traffic and promotional Can increase event visibility and audience
exposure. reach.

How Do Event Listing and Submission Work Together?

In many cases, a single platform performs both functions. An organizer submits an event, and
the platform publishes it as a listing that visitors can discover.

Think of it this way: event submission is the entrance, while event listing is the display
window. You submit your event through the first, and potential attendees discover it through the
second.

For event promotion, you don't necessarily need to choose one over the other. Instead, look for
platforms that let you submit your event and showcase it to a relevant audience.

The more useful and active the platform, the better your chances of attracting visitors,
generating referral traffic, and putting your event in front of people who actually care about it.

After all, an event can have the best speakers, venue, and snacks in town, but if nobody knows
it exists, those snacks may never get the audience they deserve.

How to Submit an Event? The Right Way

Follow these steps on almost any event submission site, and you will rarely hit a wall:

1. Create or log into your organizer account. Most sites ask you to verify an email
before you can post anything.

2. Click the "Create Event" or "Add Event" button. It usually sits in the top-right corner
of the dashboard.

3. Enter your event title and category. Choose the category that actually matches,
because a wrong tag buries your listing.

4. Fill in the date, time, and location. Double-check the time zone, since a one-hour slip
can empty your room.

5. Write your description. Lead with what attendees gain, then cover logistics like parking
and accessibility.

6. Upload your cover image and any extra photos. Blurry pictures scare people off
faster than a high ticket price.



9.

Set your ticket types and prices. Add an early-bird tier if you want to reward quick
sign-ups.

Preview the listing. Read it aloud once to catch typos and broken links before anyone
else does.

Publish, then share the live link across your email list and social channels.

Save the confirmation page or event URL somewhere handy so you can tweak the details later.

Common Mistakes That Get Your Listing Rejected

A few slip-ups cause most ignored or bounced posts. Keep an eye out for these:

Vague titles like "Fun Night Out" tell search engines nothing. Name the act, the place, or
the theme instead.

Missing images make your event look like spam, so always add a clean cover photo.
Duplicate submissions on the same site can trip filters and hide every copy you

posted.

Wrong category or location tags send your listing to the wrong crowd entirely.

Walls of text with no line breaks lose readers in seconds.

How Event Submission Sites Help With SEO?

Older guides sell event submissions as a backlink machine, promising higher domain authority if
you post everywhere.

That advice is dated and mostly wrong. Here is a more accurate picture of what these platforms
do for your search presence today.

The real gains are practical:

Referral traffic: People click through from the directory to your registration page.
Brand discovery: New audiences see your name while browsing related events.

Local visibility: City calendars and Google-linked profiles help you appear in "near me"
searches.

Event-related search results: Big platforms rank well, so your event can show up in
search when someone looks for your topic.

Branded mentions: Your name and event circulate, which builds recognition over time.
Link opportunities: Where a listing includes a real link to your site, that referral path
has value, though it is not a magic ranking lever.

What you should not expect is a jump in your website's authority just because you listed on
twenty directories.

Search engines treat most of those links as ordinary directory links. Post on event submission
sites to reach people and support local and event signals, not to game rankings.



Frequently Asked Questions

What Are Event Submission Websites?

Event submission sites are platforms where organizers post events so people can find, browse,
and register for them. They range from ticketing tools to community calendars and business
directories.

What Are Event Listing Websites?
Event listing sites are directories or calendars that display upcoming events by date, location, or

category. Attendees search them to decide what to attend, and organizers use them for free or
paid exposure.

Are Event Listing Sites Good For SEO?

They help mainly through referral traffic, brand discovery, and local search visibility. They rarely
lift your domain authority, so treat them as an audience channel rather than a ranking trick.

Which Event Submission Sites Are Free?

LinkedIn Events and Facebook Events are fully free to post. Eventbrite, TicketLeap, and
Eventzilla are free for free events but charge fees once you sell tickets.

Can | Submit A Webinar To Event Listing Sites?

Yes. LinkedIn Events, Luma, Eventbrite, and 10times all support online events and webinars,
and you list a virtual link instead of a venue address.

Should | Submit The Same Event To Multiple Websites?

Yes, but tailor each listing. Rewrite the description for each platform, match the right category,
and avoid identical duplicate copy so your listings stay clean and readable.



Anonymous Blogging Sites: How | Started
an Anonymous Blog?

I'll let you in on a little secret. | started my blog on anonymous blogging sites, and for the longest
time, not a single soul in my real life knew about it.

No name. No face. Just me, my keyboard, and a pen name | made up one nervous evening.

If you're reading this, | already know a tiny bit about you. You've got something to say. You just
don't want your real identity stapled to it, at least not right now.

| felt that exact same way.

So in this post, I'm going to walk you through the anonymous blogging sites I'd actually use
today, plus how to start an anonymous blog step by step, without handing over your privacy in
the process.

Why | Started With Anonymous Blogging?

The reasons people want to blog anonymously are all over the map, and honestly, every single
one of them is valid.

Here are the big ones | see again and again:

Work conflicts. Your boss might not love that you write on the side.

Privacy. Some of us just like keeping our lives to ourselves.

Security reasons. A pen name adds a layer of protection.

Personal or sensitive topics. Divorce, health, faith, money, healing. Tender stuff.
Touchy subjects in general. Opinions that could ruffle feathers.

Fear and imposter syndrome. This one hit me hardest.

| want to pause on that last one, because it's the reason it took me so long to hit publish.

| was scared. | had a loud little voice telling me | wasn't good enough, that people would laugh,
that | had no business writing anything.

If that voice is talking to you too, | want you to know something. It's normal. Almost every
blogger | know started out whispering their dreams instead of shouting them.

Anonymous blogging gave me a soft place to land. A safe bubble where | could practice being
brave. And slowly, post by post, | grew into the writer | always wanted to be.



You can do that too.

Can You Really Blog Anonymously? (Is It Even Legal?)

Short answer: yes, and yes.

In most countries, anonymous blogging is perfectly legal. A pen name is a privacy choice, not a
crime.

The only time you cross a line is if you use your blog for defamation, harassment, or something
genuinely shady. Keep it honest and kind, and you're well within your rights.

Now, the truthful part. No trick keeps you 100% hidden from a determined expert with unlimited
resources.

But here's the good news. You don't need to disappear like a spy. You just need to stack a few
layers of privacy so tracing you back becomes a giant headache that nobody bothers with.

That's what the rest of this guide is about.

What Makes a Good Anonymous Blogging Platform?

Before | hand you my list, let me share what | look for in an anonymous blogging platform. This
helps you judge any site, not just the ones | mention.

Low data collection. The less personal info it demands, the better.

Pen name friendly. You should be able to publish under a made-up name without
breaking any rules.

Ownership. Can you keep your content and grow it, or is it a throwaway page?
Monetization. If you dream of income one day, this matters.

Media support. Some sites are text only, some let you add images.

Cost. Free is nice, but sometimes paid buys you real privacy and control.

Keep those in mind as we go.
What Are The Best Anonymous Blogging Sites to Start
An Anonymous Blog?

Here are the anonymous blogging sites I'd choose from today, from the most powerful all the
way down to the "type it and run" options.

1. Self-Hosted WordPress.org (My Top Pick)



This is what | use and recommend to anyone serious about blogging.

With self-hosted WordPress, you own everything. Your content, your design, your income. You
pick a privacy-friendly host, grab a domain that says nothing about your real name, and you're
off.

A few modern privacy perks make this a strong pick for anonymity. Some hosts accept payment
in Bitcoin, so your blog isn't tied to your personal bank details.

Many also throw in free domain privacy at signup, which hides your name and address from
public lookup tools.

The one honest catch? WordPress posts get indexed by search engines. Your blog stays
anonymous, but your writing will still show up in Google. That's actually great for traffic, just
something to know.

Best for: Serious bloggers who want control and income. Cost: Hosting from a few dollars a
month.

2. Write.as

If privacy is your number one priority, Write.as is a beautiful choice.

It collects almost no data, works over the Tor network, and uses a clean Markdown editor with
no clutter or tracking scripts.

When you sign up, it only asks for an email, and even that is optional.

A heads-up on pricing. Write.as retired its old free plan and now runs on a 14-day free trial, then
a monthly or annual fee. It's also text focused, so you can't upload images or video. Minimalist
to the core.

Best for: Writers who want maximum privacy and pure words. Cost: Free trial, then paid.

3. Ghost

Ghost is where privacy meets grown-up income.

You can self-host it for free if you're techy, or use Ghost Pro from around fifteen dollars a month.
The big draw is that Ghost takes 0% of your earnings, while some rivals take a hefty cut.

You can publish under a pen name, build an email list, and sell memberships. It's polished and
made for independent writers who mean business.

Best for: Pen name writers who want to earn without giving up a cut. Cost: Free self-hosted, or
paid managed plans.



4. Substack

Substack makes anonymous blogging genuinely easy at the start.

You're allowed to publish under a pseudonym, and it's not against their rules. If your newsletter
is free to read, you can stay fully hidden.

Just sign up with a fresh email that has no link to your real name.

The catch shows up with money. The moment you take paid subscriptions, your identity gets
harder to hide because payment details enter the picture. So it's brilliant for free, story-driven
writing under a pen name.

Best for: Personal essays and free newsletters under a fake name. Cost: Free to start.

5. Medium

Medium hands you a built-in audience, which is a lovely head start.

You can write under a pen name, the interface is clean, and readers are already hanging out
there waiting for good stories.

You don't truly own your space, and the platform decides a lot for you.

Best for: Testing your voice with ready-made readers. Cost: Free to write.

6. Blogger
Blogger is the old reliable of free anonymous blogging.

It's owned by Google, costs nothing, and your payment details aren't tied to your account, which
is friendly for staying private.

It looks a little dated compared to newer tools, but for a first secret blog, it does the job.

Best for: Total beginners who want free and simple. Cost: Free.

7. Telegra.ph
Want to publish something right now with zero signup? Meet Telegra.ph.

Built by the team behind Telegram, it needs no account at all. You open the page, type a title,
add any name you like, drop in some images, and hit publish. Done.

It's about as anonymous as it gets. The trade-off is that you don't really own or grow anything,
and there's no way to make money. Think of it as a place to speak once and walk away.



Best for: One-off posts you want out fast and unattached. Cost: Free.

8. txt.fyi

Its own tagline calls it the dumbest publishing platform on the web, and | mean that with love.

You write something, hit publish, and it goes live as a simple static page. No frills, tracker free,
nothing tied to you. Perfect for the "l just need to get this off my chest" moment.

Best for: Ultra simple, no-account publishing. Cost: Free.

Honorable Mentions

e Tumblr for casual, creative, community-flavored posting under a handle.
e Bear Blog for a fast, stripped-back, privacy-minded feel.
e Penzu if you want a private online journal that's more for your eyes than the world's.

How to Start a Blog Anonymously?

Alright, this is the part you came for. Here's how to start an anonymous blog the way I'd do it
today.

1. Get clear on your why and your niche. Are you building a side hustle, chasing a full-time
dream, or just sharing your heart? Pick a topic you enjoy. Don't overthink the niche. Mine
changed a dozen times.

2. Create your pen name. This is the fun part. Beyoncé had Sasha Fierce, and you get a
secret writer name too. Keep it consistent across everything.

3. Set up a VPN. A good VPN with a no-logs policy hides your IP address. Bonus points if it has
a kill switch, so you're never online without protection by accident.

4. Make a pseudonymous email. Create a brand new email that has zero connection to the
real you. ProtonMail is a solid privacy pick, and a fresh Gmail works fine too.

5. Choose your anonymous blogging platform. Circle back to the list above and pick the one
that fits your goals and budget.

6. Register your domain with privacy protection. When you buy a domain, turn on WHOIS or
domain privacy so your name and address stay out of the public database. Some hosts even let
you pay with crypto for an extra layer.

7. Skip your own photos, use stock. You never have to show your face. Grab free,
copyright-safe images from a site like Unsplash and make simple graphics in a tool like Canva.



8. Open fresh social accounts. Set up new profiles under your pen name. Your family and
friends won't be linked to them unless you personally invite them.

9. Keep your two identities separate. This is the golden rule. Don't reuse your real email, don't
log in without your VPN, and keep your pen name life in its own lane.

That's it. That's the blueprint | wish I'd had when | was starting an anonymous blog with shaky
hands and a racing heart.

How I'd Promote an Anonymous Blog?

Here's the beautiful thing. You can grow a blog without ever showing your face.

My two favorites are Pinterest and SEO. Pinterest is secretly a search engine, and it's friendly to
brand new bloggers who want visitors fast.

Google is the long game, slower but powerful over time.

Neither one asks you to wave at a camera or slap your legal name on anything. You just make
helpful content and pretty pins under your pen name, and strangers find you. Magic.

How to Make Money With An Anonymous Blog?

Yes, you can absolutely earn from a secret blog. Here's how I'd do it:

e Display ads. Companies place ads on your site and pay you based on traffic. More
visitors, more income. Nice and passive.

e Affiliate marketing. You share special links to products you love, and earn a
commission when someone buys. This is how many bloggers make their first dollars.

e Digital products. Printables, ebooks, courses, templates. You never have to appear on
video to sell them, and this is my personal favorite.

e Donations. Some readers happily support writing they enjoy.

The tricky one is freelance or client work, since that usually means revealing who you are. So I'd
lean on the passive income streams above while you stay hidden.

My Honest Take (The One Downside)

I'll be straight with you, because | always am.

The fastest path to blogging success is usually putting yourself out there in some way. People
crave connection. They want to follow a real human, relate to a real story, and trust a real voice.

Anonymous blogging can slow that bond down a touch.



But does it kill your chances? Not even close. It depends on your niche. A food blogger's
readers mostly want the recipe. A personal growth writer's readers want the story behind it.

| started anonymously, saw real traffic while hidden, and only later chose to show up more fully.
You get to move at your own pace. There's no rulebook that says you must reveal yourself on
day one, or ever.

Conclusion

Starting an anonymous blog was one of the best decisions | ever made. It gave me a safe
space to find my voice before | was brave enough to own it.

So if you've been sitting on a dream, waiting until you feel ready, let this be your nudge. Pick
one of these anonymous blogging sites, choose your pen name, and write that first post.

Nobody has to know it's you. That's the whole point.

Now go start that blog.

FAQs

Can | Blog Anonymously For Free?
Yes. Blogger, Substack, Telegra.ph, and txt.fyi all let you start for free while staying hidden.

Can | Use A Fake Name?

On your blog, absolutely. Just note that some hosts need your real name to process payment
behind the scenes, even while your public pen name stays front and center.

What's The Best Anonymous Blogging Platform For Beginners?

Blogger or Substack if you want free and simple. Self-hosted WordPress.org if you're ready to
build something bigger.

Can | Really Make Money While Staying Anonymous?

You can. Ads, affiliate marketing, and digital products all work without a public identity.



Anonymous Blogging Sites: How | Started
an Anonymous Blog and Stayed Private

I'll let you in on a little secret. | started my blog on anonymous blogging sites, and for the longest
time, not a single soul in my real life knew about it.

No name. No face. Just me, my keyboard, and a pen name | made up one nervous evening.

If you're reading this, | already know a tiny bit about you. You've got something to say. You just
don't want your real identity stapled to it, at least not right now.

| felt that exact same way.

So in this post, I'm going to walk you through the anonymous blogging sites I'd actually use
today, plus how to start an anonymous blog step by step. More than that, I'll show you how to
stay hidden the way | learned to, because the platform is only one small part of staying private.

Quick answer: You can publish under a pen name on plenty of anonymous blogging
platforms. Real privacy, though, comes from how you handle your domain, email,
payments, images, and writing, not from the site alone. Treat anonymity as a system you
build, and you'll be far harder to trace.

Why | Started With Anonymous Blogging?

The reasons people want to blog anonymously are all over the map, and every single one of
them is valid.

Here are the big ones | see again and again:

Work conflicts. Your boss might not love that you write on the side.

Privacy. Some of us just like keeping our lives to ourselves.

Safety. A pen name adds a layer of protection.

Personal or sensitive topics. Divorce, health, faith, money, healing. Tender stuff.
Touchy subjects. Opinions that could ruffle feathers.

Fear and imposter syndrome. This one hit me hardest.

| want to pause on that last one, because it's the reason it took me so long to hit publish.

| was scared. | had a loud little voice telling me | wasn't good enough, that people would laugh,
that | had no business writing anything.



If that voice is talking to you too, | want you to know something. It's normal. Almost every
blogger | know started out whispering their dreams instead of shouting them.

Anonymous blogging gave me a soft place to land. A safe bubble where | could practice being
brave. And slowly, post by post, | grew into the writer | always wanted to be.

You can do that too.

Can You Really Blog Anonymously? Is It Legal?

Here's the honest version, not the fairy tale.

You can publish publicly under a pen name, but promising you complete, unbreakable
anonymity would be a lie. No trick keeps you 100% hidden from a determined expert with
unlimited time. The good news is that you rarely face that person. You just need to stack enough
privacy layers that tracing you turns into a giant headache nobody bothers with.

It helps to split anonymity into three ideas | wish I'd understood on day one:

Public anonymity. Your readers don't know who you are.

Platform anonymity. The blogging site doesn't tie your real identity to your public work.
Operational anonymity. You've deliberately cut the links between your online identity
and your real-world one, across accounts, payments, and habits.

Most beginners think, "l used a fake name, so I'm anonymous." Not quite. The fake name is only
the public layer.

On the legal side, I'm a blogger, not a lawyer, so take this as a friendly heads-up rather than
legal advice. Writing under a pseudonym is generally allowed in many countries, since a pen
name is a privacy choice. What anonymity does not do is switch off the laws that apply to what
you publish or how you run a business. Defamation, harassment, copyright, affiliate disclosure
rules, privacy and data laws, and tax obligations still apply, and they differ from country to
country. Keep your writing honest, follow the rules where you live, and check your local
regulations if money or sensitive topics enter the picture.

How Anonymous Is Your Blog, Really?

This is the part most guides skip, and it's the part that actually keeps you safe.

Your public byline is just the surface. Underneath it sit a bunch of quiet links that can point back
to you. When | audited my own setup, this table is basically what | drew on a napkin.

Layer What can expose you What | do about it



Public
identity

Domain
Email
Social

Images

Documents
Payments

Analytics

Writing

Accounts

Real name, photo, bio

Registration details
A real-name address
A reused username or profile

EXIF and location data in
photos

Author name saved in files
Legal and banking identity

Tracking tied to personal
accounts

Personal stories and details

Cross-linked logins

Use one consistent pen name, no personal
photos

Turn on registrar privacy where it's offered
Keep a separate email for the blog only
Build fresh accounts under the pen name

Strip metadata before uploading

Remove document metadata before sharing
Understand what each provider truly needs

Avoid linking personal identifiers

Reread every post for accidental clues

Keep the two identities in separate lanes

Read that top to bottom and you'll see the point. A perfect platform means little if your domain,
your email, or one careless photo quietly ties everything back to you.

How Anonymous Do You Need To Be?

Not everyone needs the same level of privacy, and chasing spy-movie secrecy when you don't
need it just burns you out. Before | set anything up, | ask how hidden | actually need to be.

Level
Pseudonymous

Private from
acquaintances

Strong privacy

High-risk anonymity

Your goal
Keep your name off the byline

Stop friends and family
stumbling on it

Cut most links back to you

Reduce exposure to serious
digging

Typical example
Casual personal essays

A quiet side project

Sensitive personal topics

Delicate professional or personal
situations

Then | ask the more useful question: who am | actually trying to hide from?



Who What they'd likely see How much to worry

A casual reader Your public profile and posts Low
Friends and family Social and search clues Medium
An employer Public identity plus writing clues Medium to high
Platforms and advertisers Account and payment details A different kind of problem
A determined investigator Many technical and account High
clues

The stronger your privacy needs, the more carefully you separate accounts, payments,
domains, devices, and even your writing habits. Match your effort to your real risk, not to your
nerves.

What Makes a Good Anonymous Blogging Platform?

Before | hand you my list, here's what | look for in an anonymous blogging platform. This lets
you judge any site, not only the ones | name.

Low data collection. The less personal info it demands, the better.

Pen name friendly. You should be able to publish under a made-up name without
breaking any rules.

Ownership. Can you keep your content and grow it, or is it a throwaway page?
Money options. If you dream of income one day, this matters.

Media support. Some sites are text only, some let you add images.

Cost. Free is nice, but sometimes paying buys you real privacy and control.

Keep those in mind as we go.
The Best Anonymous Blogging Sites to Start An
Anonymous Blog

Here are the anonymous blogging sites I'd choose from today, from the most powerful all the
way down to the "type it and run" options.

1. Self-Hosted WordPress.org (My Top Pick)

This is what | use and recommend to anyone serious about blogging.



With self-hosted WordPress, you own everything. Your content, your design, your income. You
pick a privacy-friendly host, grab a domain that says nothing about your real name, and you're
off.

A few modern privacy perks make this a strong pick for anonymity. Some hosts accept Bitcoin,
so your blog isn't tied to your personal bank details. Many also include free domain privacy at
signup, which hides your name and address from public lookup tools.

The one honest catch? WordPress posts get indexed by search engines. Your blog stays
anonymous, but your writing will still show up in Google. That's actually great for traffic, just
something to know.

Best for: Serious bloggers who want control and income. Cost: Hosting from a few dollars a
month.

2. Write.as

If privacy is your number one priority, Write.as is a beautiful choice.

It collects almost no data, offers a Tor onion service, and uses a clean Markdown editor with no
clutter or tracking scripts. When you sign up, it asks for little more than an email, and even that
stays minimal.

A quick update on pricing, since this one has moved around. Write.as runs a free tier again, with
a daily posting limit, plus a Pro plan at around nine dollars a month for a custom domain and
extras. It leans text-first, so image hosting comes as a paid add-on rather than a built-in feature.
Minimalist to the bone, in the best way.

Best for: Writers who want strong privacy and pure words. Cost: Free tier, with paid upgrades.

3. Ghost

Ghost is where privacy meets grown-up income.

You can self-host it for free if you're techy, or use Ghost(Pro) managed hosting that starts
around fifteen dollars a month. The big draw is that Ghost takes 0% of your subscription
earnings, while some rivals skim a chunk off the top. You still pay standard Stripe processing,
but Ghost itself takes nothing.

One thing worth knowing now: the cheapest Starter tier no longer includes paid memberships,
so to sell subscriptions you'll want the Publisher plan at roughly twenty-nine dollars a month.
You can publish under a pen name, build an email list, and sell memberships. It's polished and
made for independent writers who mean business.

Best for: Pen name writers who want to earn without losing a cut. Cost: Free self-hosted, or
paid managed plans.



4. Substack

Substack makes anonymous blogging genuinely easy at the start.

You're allowed to publish under a pseudonym, and it's not against their rules. If your newsletter
is free to read, you can stay fully hidden. Just sign up with a fresh email that has no link to your
real name.

The catch shows up with money. The moment you take paid subscriptions, your identity gets
harder to hide because payment details enter the picture. So it's brilliant for free, story-driven
writing under a pen name.

Best for: Personal essays and free newsletters under a pen name. Cost: Free to start.

5. Medium

Medium hands you a built-in audience, which is a lovely head start.

You can write under a pen name, the interface is clean, and readers are already hanging out
there waiting for good stories. The trade-off is that you don't truly own your space, and the
platform decides a lot for you.

Best for: Testing your voice with ready-made readers. Cost: Free to write.

6. Blogger
Blogger is the old reliable of free anonymous blogging.

It's owned by Google, costs nothing, and your payment details aren't tied to your account, which
is friendly for staying private. It looks a little dated next to newer tools, but for a first secret blog,
it does the job.

Best for: Total beginners who want free and simple. Cost: Free.

7. Telegra.ph
Want to publish something right now with zero signup? Meet Telegra.ph.

Built by the team behind Telegram, it needs no account at all. You open the page, type a title,
add any name you like, drop in some images, and hit publish. Done.

It's about as anonymous as it gets. The trade-off is that you don't really own or grow anything,
and there's no way to make money. Think of it as a place to speak once and walk away.

Best for: One-off posts you want out fast and unattached. Cost: Free.



8. txt.fyi

Its own tagline calls it the dumbest publishing platform on the web, and | mean that with love.

You write something, hit publish, and it goes live as a simple static page. No frills, tracker free,
nothing tied to you. Perfect for the "l just need to get this off my chest" moment.

Best for: Ultra simple, no-account publishing. Cost: Free.

Honorable Mentions

e Tumblr for casual, creative, community-flavored posting under a handle.

e Bear Blog for a fast, stripped-back, privacy-minded feel.

e Penzu if you want a private online journal that's more for your eyes than the world's.

Best Anonymous Blogging Platforms Compared

When I'm deciding, | stop reading paragraphs and glance at a grid like this. Platform policies
and prices shift, so treat it as a starting map and confirm the current details on each site before

you commit.

Platform

WordPress.o

rg

Write.as

Ghost

Substack

Medium

Blogger

Telegra.ph

Pen

name

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Own
domain

Yes

Paid

tiers

Yes

Limited

Limited

Yes

No

Money

options

Strong

Limited

Strong

Strong

Limited

Moderate

None

Customisati

on

Strong

Limited

Strong

Limited

Limited

Moderate

Very limited

Privacy
focus

Depends on
your setup

Very strong

Depends on
your setup

Platform-de
pendent

Platform-de
pendent

Google
ecosystem

Minimal by
design

Best for

A serious,
growing blog

Privacy-first
writing

Memberships
and newsletters

Free
newsletters

Finding an
audience

Free beginners

One-off posts



txt.fyi Yes No None Minimal Minimal by  Quick, simple

design posts

Which Anonymous Blogging Platform Should You
Choose?

If the grid still leaves you stuck, this is the shortcut | walk people through.

Do you want to build a long-term, ownable blog?
I
YES -> WordPress.org (control) or Ghost (memberships)
I
NO

Do you want a built-in audience or newsletter?

|
YES -> Medium or Substack

I
NO

Do you just want to publish once, no site to run?

|
YES -> Telegra.ph or txt.fyi

My honest picks: WordPress.org for long-term ownership and income, Write.as or txt.fyi for
the purest privacy and simplicity, and Substack or Ghost if a newsletter is your main game.

How to Start a Blog Anonymously?

Alright, this is the part you came for. Here's how I'd start an anonymous blog today.

1. Get clear on your why and your niche. Are you building a side hustle, chasing a
full-time dream, or just sharing your heart? Pick a topic you enjoy. Don't overthink the

niche. Mine changed a dozen times.

2. Create your pen name. This is the fun part. Beyoncé had Sasha Fierce, and you get a

secret writer name too. Keep it consistent across everything.

3. Set up a VPN, but know its limits. A no-logs VPN hides your home IP from the sites
you visit and protects you on public Wi-Fi. It does not, on its own, make you anonymous.
It won't fix a real-name account, a reused username, or personal details inside a post.
Treat it as one privacy layer, not a magic switch, and pick one with a kill switch so you're

never online unprotected by accident.



4. Make a pseudonymous email. Create a brand new email with zero connection to the
real you. ProtonMail is a solid privacy pick, and a fresh Gmail works fine too. Check the
recovery phone and email, since those quietly link back to you.

5. Choose your anonymous blogging platform. Circle back to the list above and pick the
one that fits your goals and budget.

6. Register your domain with privacy protection. Turn on WHOIS or domain privacy so
your name and address stay out of the public database. Then actually look up your own
domain to see what shows publicly, since privacy settings and past records don't always
behave the way you expect. Some hosts even let you pay with crypto for an extra layer.

7. Skip your own photos, use stock. You never have to show your face. Grab free,
copyright-safe images from a site like Unsplash and make simple graphics in a tool like
Canva. Strip the metadata before you upload, more on that in a second.

8. Open fresh social accounts. Set up new profiles under your pen name. Your family
and friends won't be linked to them unless you personally invite them.

9. Keep your two identities separate. This is the golden rule, and it deserves its own
section below.

That's the blueprint | wish I'd had when | was starting an anonymous blog with shaky hands and
a racing heart.

How | Keep My Two Blogging Identities Separate?

Think of your anonymous blog as a whole separate person, with its own email, usernames,
profiles, and habits. The moment those two lives touch, the wall cracks. Here's my separation
checklist:

A new email address, used only for the blog

A username you've never used anywhere personal

No reused profile photos, not even an old avatar

No personal social accounts linked or followed from the pen name
No cross-linking between your real and pseudonymous profiles
Recovery phone and email reviewed so they don't point back to you
Author bios kept free of identifying details

Personal and blog files kept in clearly separate folders

Can Photos and Files Give You Away?

Yes, and this one surprised me early on. Photos and documents carry hidden metadata: EXIF
data with GPS coordinates, the camera you used, timestamps, even your account name saved
inside an exported file. A screenshot can quietly include personal tabs or notifications too.

My routine before any upload is simple: inspect the file, remove the metadata | don't need,
rename it to something neutral, then upload. You don't need to become a forensics expert. You
just need to know the data is there and clear it.



How Your Writing Can Accidentally Reveal You?

I nearly outed myself with a single sentence about "the only coffee shop near my office." Your
words leak clues even when your name doesn't. Watch for:

Employer hints: "When | started at [specific company]..."

Location clues: a named local spot, a commute, a landmark

Timeline clues: "after my promotion in March..."

Family details: where a child goes to school, a spouse's job

Signature stories: a unique event you've already told on your personal social media

Any one clue is usually harmless. Stack three or four and a curious reader can narrow you down
fast. Before | publish, | run through a quick gut check: could someone name my employer, my
city, a specific date, or match this to a story I've told elsewhere? If yes, | edit it out.

Can An Anonymous Blog Rank On Google?

Short version: yes. Google doesn't need your legal name on the byline to rank your pages. My
hidden blog pulled real search traffic long before | showed my face.

What search engines actually reward is the stuff you control anonymously: genuinely useful
content, a clear match to what people search for, a site that's easy to crawl and index, sensible
internal linking, honest sourcing, and a consistent site identity. None of that requires a public
headshot.

There is one caveat worth respecting. For "your money or your life" topics like health, finance,
and legal advice, trust signals carry extra weight, and full anonymity can make credibility harder
to prove.

You can still build authority without a face by leaning on clear sourcing, original data, careful
editing, a stated editorial standard, and a track record of getting things right. You don't
necessarily need a face. You do need evidence that your work is trustworthy.

How Do | Get Readers to an Anonymous Blog?

Here's the beautiful thing. You can grow a blog without ever showing your face. Anonymous
doesn't mean invisible.

My two favorites are Pinterest and SEO. Pinterest is secretly a search engine, and it's friendly to
brand new bloggers who want visitors fast.

Google is the long game, slower but powerful over time. Neither one asks you to wave at a
camera or slap your legal name on anything.



A few more channels that respect your privacy:

e Email. Build a list under your pen name so readers come back without you chasing
them.

e Communities. Join relevant forums and groups under your brand identity, and take part
without slipping into personal stories that reveal you.

e Partnerships. Collaborate as the blog, not as the person behind it.

You just make helpful content and pretty pins under your pen name, and strangers find you.
Magic.

How to Make Money With An Anonymous Blog?

Yes, you can absolutely earn from a secret blog. Here are the income streams I'd reach for:

e Display ads. Companies place ads on your site and pay you based on traffic. More
visitors, more income. Nice and passive.

o Affiliate marketing. You share special links to products you love and earn a commission
when someone buys. This is how many bloggers make their first dollars.

e Digital products. Printables, ebooks, courses, templates. You never have to appear on
video to sell them, and this is my personal favorite.

e Donations. Some readers happily support writing they enjoy.

The tricky one is freelance or client work, since that usually means revealing who you are. So I'd
lean on the passive streams above while you stay hidden.

Now for the part almost nobody explains clearly. Here's how those methods stack up when
privacy is on the line:

Model Traffic Privacy Income Best for
needed difficulty potential
Affiliate Low to Medium High Commercial, review-style
medium content

Display ads High Medium Medium Informational sites
Digital Medium High High Skill and know-how blogs
products
Newsletter Medium Medium High Relationship-driven writing
Sponsorships  Medium High High Established audiences

Anonymous To Readers Is Not Anonymous To Everyone



This is the misunderstanding that trips people up, so I'll say it plainly. Being anonymous to your
readers does not make you anonymous to your payment processor, your tax authority, or the
platform itself. The moment money moves, someone in that chain usually needs a real identity
for verification, payouts, and tax.

That's not a dealbreaker. It just means your identity lives in layers:

Public layer: your pen name, seen by readers.
Payment and business layer: your real, legal details, seen only by providers who
require them.

e Platform layer: whatever each service needs to verify you behind the scenes.

You do not have to fake your identity everywhere. You keep the public face pseudonymous
while handling the legal and payment side properly and privately. The path I'd build looks like
this: search traffic first, then affiliate income, then an email list, then a digital product once
you've earned some trust.

What Are The Mistakes That Expose Anonymous
Bloggers?

Almost every "l got found out" story I've heard traces back to one of these slip-ups. Skim the list
and check yourself against it.

1. Reusing a username from a personal account

2. Reusing a profile photo or avatar

3. Linking or following from a personal social account

4. Signing up with a real-name email

5. Uploading photos that still carry location metadata

6. Naming identifiable workplace or neighborhood details
7. Connecting analytics or logins to personal accounts

8. Mentioning precise dates and locations in posts

9. Exposing a real business or payment identity publicly
10. Sharing the anonymous blog from a personal profile

My Anonymous Blog Pre-Publish Checklist

This is the list | run before hitting publish. Bookmark it, because rushing is how the wall cracks.
Identity

e Pen name used consistently
e No personal email exposed anywhere
e No personal social account linked



e Bio holds no identifying details

Content
e No employer or location clues
e No unnecessary dates
e No uniquely identifying stories
e Images checked for metadata
e Files checked for metadata
Technical
e Domain privacy reviewed
e Public registration details checked
e Analytics setup reviewed
e Account recovery info reviewed
Money

e Payment provider requirements understood
e Public-facing business info reviewed
e |Legal and tax details handled properly

What Anonymous Blogging Can't Protect You From?

| always give people the truthful picture, so here's what a pen name and a VPN will not do:

Guarantee complete, permanent anonymity

Shield you from platform-level identification

Hide you from payment providers and tax authorities
Stand up against a legal process

Undo accidental self-disclosure in your own posts
Save you if an account gets compromised

Stop someone who personally recognizes your story

Knowing the limits is what lets you use anonymity wisely instead of trusting it blindly.

My Honest Take (The One Downside)

I'll be straight with you, because | always am.

The fastest path to blogging success is usually putting yourself out there in some way. People
crave connection. They want to follow a real human, relate to a real story, and trust a real voice.

Anonymous blogging can slow that bond down a touch.



But does it kill your chances? Not even close. It depends on your niche. A food blogger's
readers mostly want the recipe. A personal growth writer's readers want the story behind it.

| started anonymously, saw real traffic while hidden, and only later chose to show up more fully.
You get to move at your own pace. There's no rulebook that says you must reveal yourself on
day one, or ever.

If | Were Starting An Anonymous Blog Today

Boiled down to a blueprint, here's the order I'd follow now, mistakes and all behind me:

1. Decide how hidden you truly need to be.

2. Choose and lock in your pen name.

3. Pick a platform based on your business goal, not hype.

4. Create separate email, usernames, and social accounts.

5. Secure those accounts, including recovery details.

6. Register your domain and switch on privacy.

7. Plan a simple content strategy around search.

8. Publish consistently under one brand identity.

9. Grow through SEO, Pinterest, and email.

10. Monetise while handling payment and legal identity properly.

Final Thoughts

Starting an anonymous blog was one of the best decisions | ever made. It gave me a safe
space to find my voice before | was brave enough to own it.

So if you've been sitting on a dream, waiting until you feel ready, let this be your nudge. Pick
one of these anonymous blogging sites, choose your pen name, protect your privacy the way |
showed you, and write that first post.

Nobody has to know it's you. That's the whole point.

Now go start that blog.

FAQs

Can | Blog Anonymously For Free?

Yes. Blogger, Substack, Telegra.ph, and txt.fyi all let you start for free while staying hidden, and
Write.as has a free tier too. You can run a full beginner blog on free tools alone.



Can | Use A Fake Name?

On your blog, absolutely. Just note that some hosts and payment providers need your real name
behind the scenes to process money, even while your public pen name stays front and center.

What's The Best Anonymous Blogging Platform For Beginners?

Blogger or Substack if you want free and simple. Self-hosted WordPress.org if you're ready to
build something bigger and own it fully.

Can | Really Make Money While Staying Anonymous?

You can. Ads, affiliate marketing, and digital products all work without a public identity.
Remember that you stay anonymous to readers, not to the payment providers who handle your
payouts.

Does A VPN Make Me Anonymous?

No. A VPN hides your home IP from the sites you visit and helps on public Wi-Fi, but it can't fix
a real-name account, a reused username, or personal clues inside your writing. It's one layer
among several.

Can An Anonymous Blog Rank On Google?

Yes. Google ranks useful, well-structured content, not names. For health, money, and legal
topics, though, you'll want extra trust signals like clear sourcing and original data to make up for
the missing public author.



Lensa Al Statistics, Users, Revenue &

Growth (2026)

Lensa Al is a mobile photo-editing and avatar-generation app built by Prisma Labs. This guide
tracks the company's measurable scale: downloads, estimated revenue, pricing, funding, team
size, and how it stacks up against rivals like Remini and PhotoAl.

Every number below is tied to a named source, and every gap in the public record is called out

instead of papered over.

1. Lensa Al At A Glance

Lensa Al Metric
Latest monthly downloads
Latest monthly revenue
Google Play downloads
Global App Download
Google Play rating
App Store downloads
App Store rating
U.S. iOS grossing rank

Current IAP range

Membership price
Weekly unlimited price
Magic Avatars Pack 1

Total reported funding

2026 Figure
~30K
~$300K
10M+
70M+ downloads
4.3/5
70M+ downloads
4.7/5
#79 in Photo & Video

$2.99-$49.99

$24.99
$2.49
$3.99

$7.5M




What the Numbers Tell Us?

e Latest monthly downloads (30K): Indicates Lensa’s current user-acquisition
momentum is relatively modest compared with its historical scale, suggesting the app is
no longer in a high-growth download phase. (Source: Sensor Tower)

e Latest monthly revenue ($300K): Shows that Lensa continues to generate meaningful
revenue despite lower new-download volume, pointing toward effective monetization of
its existing user base. (Source: Sensor Tower)

e Google Play downloads (10M+): Demonstrates substantial Android adoption and
establishes Lensa as a widely recognized Al/photo-editing app on Google Play. (Source:
Google Play Store)

e Global App Downloads (70M+): Reflects Lensa’s significant cumulative global reach
and the strength of its brand since its earlier growth periods. (Source: Lens Al website)

e Google Play rating (4.3/5): Suggests generally positive user sentiment, while leaving
room for improvement in product experience, reliability, or perceived value. (Source:
Google Play Store)

e App Store rating (4.7/5): Signals solid but not exceptional customer satisfaction,
meaning Lensa has a credible product experience but still has opportunities to improve
retention and loyalty. (Source: App Store)

e U.S.iOS grossing rank (#79 in Photo & Video): Shows that Lensa remains
commercially relevant in a highly competitive category, although it is not currently among
the very top-grossing apps.

e Current IAP range (2.99-49.99): Indicates a broad monetization ladder, allowing Lensa
to capture both lower-intent purchases and higher-value users willing to pay for premium
features or content.

e Subscription-led opportunity: $24.99 membership and $2.49 weekly unlimited pricing
create multiple monetization entry points.

e Avatar products remain commercially relevant: $3.99 Magic Avatars Pack provides a
lower-cost impulse-purchase option.

e Total reported funding ($7.5M): Indicates Lensa has achieved substantial scale with
relatively limited reported external capital, potentially pointing to a comparatively
capital-efficient business model.

2. How Lensa Al Makes Money?

Free / Trial Users — App Installation — Free Editing Tools — Magic Avatars & Premium
Tools — Subscription or One-Time Purchase — Revenue

1. What's free: basic photo touch-ups such as skin smoothing and lighting adjustments.
2. What requires payment: Magic Avatars and most advanced editing tools. Subscription
option: $39.99 a year for unlimited access, offered after a seven-day free trial.


https://app.sensortower.com/overview/1436732536?country=US
https://app.sensortower.com/overview/1436732536?country=US
https://play.google.com/store/apps/details?hl=en_US&id=com.lensa.app
https://lensa.app/#:~:text=70m%2B%20downloads
https://play.google.com/store/apps/details?hl=en_US&id=com.lensa.app
https://apps.apple.com/us/app/lensa-ai-photo-editor/id1436732536#productRatings

3. One-off purchase option: 50 stylized avatars for $3.99 (with a trial or subscription) or
$7.99 (without one). Feature that drove the major adoption spike: Magic Avatars,
launched in late November 2022, built on the Stable Diffusion model.

Why This Matters?

Lensa's business model charges for compute-heavy output instead of giving it away. Every
avatar batch means running an Al model on rented cloud servers, so a free-forever version
would have been hard to sustain at scale.

Charging small, one-time fees let Prisma Labs recover those costs fast and turn a profit within
days of Magic Avatars going live, instead of waiting years for a subscriber base to build.

For readers sizing up the company, that pricing choice explains where its economic value sits: in
short bursts of high-intent, one-time spending, not in long-term subscription retention.

3. Lensa Al User & Download Statistics

Period Downloads
2020 5.1 million
2021 9.5 million
Jan 2021 1.6 million
Oct 2022 219,000
Nov 2022 1.6 million
Dec 1-11, 2022 12.6 million global installs
Dec 2022 (full month) 19.3 million
Jan 2023 1.4 million
2025 snapshot (monthly) ~70,000 iOS + 30,000-40,000 Android

The Important Part: What Changed?



1. Downloads accelerated sharply after the Magic Avatars launch in late November
2022, coinciding with tech reviewer Marques Brownlee and other well-known creators
sharing their avatars on social platforms.

2. The timing strongly suggests a connection between creator exposure and the
download surge, although precise causality is difficult to prove using public data alone.

3. October 2022 downloads: 219,000 — December 2022 downloads: 19.3 million,
demonstrating an extraordinary increase that a typical feature update would not
generate on its own.

4. Brazil was a major contributor during the November ramp-up, accounting for 31% of
November's downloads.

5. Brazil downloads increased 24,450% month over month, according to TechCrunch's
Sensor Tower-based reporting.

Expert takeaway: Magic Avatars, amplified by creator/social-media exposure, appears to have
been the key catalyst behind Lensa Al's explosive growth in 2022.

4. Lensa Al Revenue & Monetisation

Lensa Al and Prisma Labs do not publicly disclose audited revenue figures.

> The figures below come from third-party app analytics firms and should be treated as
estimates, not company-reported results.

Period Estimated revenue Source Confidenc
e
Since 2018 launch, ~$29 million (cumulative) Sensor Tower / Medium
through Dec 1, 2022 TechCrunch
December 2022 (peak $30.7 million AppMagic / Statista  High
month)
April 2023 ~$1.09 million AppMagic / Statista Medium
May 2024 Under $600,000 AppMagic / Statista Medium
2025 snapshot (monthly) ~$400,000 (iOS) + 30, 000- Sensor Tower live Medium
90,000 (Android) pages

Revenue vs Downloads

Period Downloads Estimated revenue Revenue per
download

Dec 2022 19.3 million $30.7 million ~$1.59



2025 snapshot ~100,000-110,000 ~430,000-590,000 ~4.30-5.40
(monthly) combined combined

That gap is worth sitting with. Revenue per download roughly tripled between the viral peak and
the current, much smaller user base.

That points to a leaner, more committed group of paying users today rather than a wide crowd
of curiosity downloads, though this is a derived indicator built from two separate estimates, not a
true, cohort-level ARPU figure.

5. How Much Does Lensa Al Cost To a User?

Option Price Status

Free trial 7 days Rolls into paid subscription if not
canceled

Annual subscription $39.99/year Unlimited access to premium
editing tools

One-time purchase (with $3.99 for 50 Lower tier

trial/subscription) avatars

One-time purchase (no trial) $7.99 for 50 Standard tier

avatars

6. Which Lensa Al Features Drove Adoption?

Lensa Al's growth has been driven by a combination of core photo-editing capabilities and
high-impact feature launches.

Magic Avatars stands out as the strongest adoption and commercial growth catalyst.

Product / Feature Launch Adoption signal Commercial
relevance
Core photo retouching (skin, Dec 2018 Steady, modest downloads Medium
lighting, eyebrows) through 2021 (5.1M to 9.5M a
year)
Magic Avatars Nov 2022 19.3 million downloads in a High

single month, No. 1 US App
Store rank



Broader portrait and 2023
photo-editing suite (post-2023 onward
positioning)

App now markets itself beyond Medium
avatars; ratings hold at 4.6/4.1

Which product is driving growth? Magic Avatars remains the clearest, best-documented
driver of Lensa's scale.

Every large download and revenue spike in the public record traces back to that single feature
launch, and the app's post-2023 pivot toward general photo editing looks like an attempt to hold
onto users after that spike faded rather than a second, independent growth driver.

7. Lensa Al Growth Timeline

Lensa Al's growth timeline captures a dramatic shift from steady app growth to the viral
Magic Avatars boom in 2022, followed by a sharp decline and a more stable, smaller baseline
through 2025-2026.

Date

2016

Dec
2018

May
2019

Nov
2022

Dec
2022

Dec
2022

Jan
2023

2023-2
024

2025-2
026

Event

Prisma Labs founded by Andrey
Usoltsev and Alexey Moiseenkov
Lensa app launches

Series A funding, $6 million
Magic Avatars launches

Viral peak

Copyright and privacy backlash
Sharp pullback

Continued decline, then

stabilization

Steady, smaller baseline

Measurable impact

Company launches its first app, Prisma, which
reaches No. 1 by downloads in 125 countries

Modest, steady growth: 5.1M downloads by
2020

Brings total funding to roughly $7.5 million

Downloads jump 631% month over month;
app hits No. 1 on iOS Photo & Video chart

19.3 million downloads and $30.7 million in
revenue in a single month

TechCrunch and NBC News report on artist
data concerns and sexualized outputs

Downloads fall to 1.4 million, a fraction of the
December peak

Monthly revenue falls from ~$1.09M (April
2023) to under $600K (May 2024)

~100,000 monthly downloads and ~400, 000-
500,000 monthly revenue, per Sensor Tower



8. How Big Is Lensa Al Compared With Rivals?

To understand how big Lensa Al is compared with rivals, it helps to look beyond downloads
and compare revenue, team size, pricing, and business models across Lensa Al, Remini, and
PhotoAl.

Metric Lensa Al Remini (Bending PhotoAl (solo, Pieter
Spoons) Levels)
Owner Prisma Labs (private) Bending Spoons (public, Solo founder, no
Nasdaq, 2026) company structure
disclosed
Cumulative ~22.2 million (as of Dec 450 million (as of Aug Not applicable
downloads 2022; later figures 2024) (web-based, not an
undisclosed) app store product)
Estimated Peak 200M + cumulativelAPrev ~105,000-
revenue 30. 7M /month(Dec2022) 93M annual pace (2026 138,000/month
400K-$500K/month estimate) (2025-2026,
(2025) self-disclosed)

Team size ~85-90 people (2023) ~20-64 people dedicated 1 person
to Remini within Bending

Spoons
Pricing $39.99/year or 3.99- ~6.99-9.99/week, 20-40/month
7.99 one-time ~$299/year subscription (per
third-party estimates)
App rating 4.6 (i0S), 4.1 (Android) Not directly compared Not applicable
here (ratings vary by
region)

What The Comparison Shows?

e Lensa had the earlier, faster viral spike, but Remini built the larger, more durable
business. Remini's downloads (450 million) and monthly active users (~90 million by late
2024) dwarf anything Lensa has reported.

e Remini's growth came from a well-funded, disciplined acquisition strategy under Bending
Spoons, a public company with far greater resources than Prisma Labs. That's a
structural difference, not just better execution.



e PhotoAl shows that Lensa's category doesn't require a large team to earn real money: a
single founder built a business generating over $1.5 million a year with no outside
funding, largely through personal audience-building rather than paid acquisition.

e Lensa's differentiation, based on available data, sits in its early-mover timing rather than
in ongoing scale. It was first to combine Stable Diffusion with a mobile-first, mass-market
product, but it has not published evidence of matching Remini's later growth.

9. Lensa Al Geographic & Audience Data

Geographic detail on Lensa is thinner than for downloads or revenue, but two data points
matter:

e United States: generated 58% of Lensa's consumer spending as of early December
2022, per TechCrunch's Sensor Tower-based reporting, making it by far the app's largest
market by revenue.

e Brazil: supplied 31% of November 2022's downloads, with installs up 24,450% that
month, showing a distinct, TikTok-driven surge outside the US.

No later, independently sourced country-level breakdown for 2023 through 2026 turned up in
named reporting, so more recent geographic data should be treated as unavailable rather than
assumed to match the 2022 pattern.

10. Lensa Al Funding & Capital

Lensa Al’s funding journey has been relatively lean, with ~$7.5 million raised across its
reported rounds.

The table below shows how that capital was raised, who invested, and what valuation
information is publicly available.

Date Round Amount Investors Known valuation

My.com,
servers.com,
Gagarin Capital
Partners,
Undisclosed Palta/Haxus-relate
(~$1.5Min  d, Elysium Venture
some Capital, XBT $15M (one secondary
June 2016 Seed trackers) Holding source)



Led by Haxus
(Palta-linked);
Gagarin Capital
Partners, Elysium
Venture Capital,
Taver Capital
Partners, VK
Company (formerly
Mail.ru Group),
April-May 2019 Series A $6 million Palta Not publicly disclosed

6—7 investors
Total raised : ~$7.5 million across rounds Not publicly disclosed

(Source: Techcrunch)

What The Funding Tells Us?

e Lean funding base: Prisma Labs raised about $7.5 million in total outside capital,
which is comparatively small for the scale Lensa achieved.

e Last disclosed round: The company’s most recent disclosed funding round closed in
2019, three years before the Magic Avatars surge in 2022.

e 2022 growth was not heavily venture-funded: The timing suggests Lensa’s 2022
spike was not driven by a large marketing budget from a fresh venture round.

e No recent disclosed institutional backing: Since 2022, there has been no publicly
disclosed evidence of new institutional funding, a second major funding round, or a
formal valuation event.

o Likely self-funded growth: Based on publicly available information, Lensa appears to
have funded its post-2022 operations and growth primarily through its own app earnings.

11. Who Owns and Runs Lensa Al?

Lensa Al is privately owned and operated by Prisma Labs, with its founders, team structure,
operating base, and ownership remaining relatively private.

The following details provide a snapshot of who runs the company and how it is structured.

Founders: Andrey Usoltsev and Alexey Moiseenkov (2016)

Parent company: Prisma Labs, Inc.

Headquarters (registered): Sunnyvale, California

Operating base: Cyprus, per NPR's January 2023 reporting

Team size: Roughly 85 people as of December 2022 (Built In), around 90 as of January
2023 (NPR)


https://techcrunch.com/2019/04/30/prisma-labs-raises-6-7m-for-its-ai-powered-approach-to-visual-editing/
https://www.cbinsights.com/company/prisma-labs
https://prisma-ai.com/

Ownership: Private. NPR reported that a Belarusian entrepreneur with ties to Flo
Health, the period-tracking app, held outsized influence over the company as of early
2023, though the company has kept ownership details tightly guarded.

Major corporate events: A patent-troll lawsuit settled for roughly $400,000, according to
a source cited anonymously by NPR; no acquisitions of or by Prisma Labs have been
confirmed in named reporting.

12. What Is Driving Lensa Al's Growth?

Lensa Al's growth has been shaped by more than the product itself, with product innovation,
creator-led distribution, pricing, market expansion, and competition all playing a role.

Together, these factors help explain both Lensa’s rapid 2022 breakout and the challenges it
faces in sustaining that momentum.

Product: Magic Avatars, a single, well-timed feature launch, is the clearest and
best-evidenced growth driver on record.

Distribution: Early sharing from well-known creators such as Marques Brownlee, plus a
#lensa hashtag that drew hundreds of millions of views on TikTok, gave the app free,
high-reach distribution rather than paid acquisition.

Pricing: A pay-per-batch model let Lensa capture revenue immediately during peak
demand, rather than betting on slow subscription growth.

Market: The wider Al image-generation category kept expanding after Lensa's spike,
with rivals like Remini later building far larger, more durable businesses in the same
space.

Competition: Lensa's later growth looks limited by category expansion moving toward
better-funded competitors rather than Lensa capturing a larger piece of a fixed market.

13. What We Don't Know About Lensa Al?

Because Prisma Labs is private, several figures that matter for a full picture are simply not

public:

Audited revenue or profit

EBITDA or net margin

Cash balance or debt

Customer acquisition cost

Retention or renewal rates

Lifetime value per user

Exact current active-user counts

A country-level revenue breakdown after 2022
Current team size



Because these metrics are not disclosed, any conclusion about Lensa's profitability, unit
economics, or company value should be treated as a reasonable hypothesis built from
download and pricing data, not an established fact.

14. Lensa Al: Bull Case vs Bear Case

Lensa Al presents a mixed picture: its strong monetization, product quality, and position in
the growing Al image market support the bull case, while lower growth, stronger competition,
and limited recent financial disclosure support the bear case.

The key is to watch whether Lensa can turn its established user base into sustained long-term
growth.

Bull Case

e Revenue per download has climbed since the 2022 peak, suggesting a smaller but more
committed paying base.

e The app kept a strong 4.6-star iOS rating years after its viral moment, a sign that the
core product still satisfies the people who use it.

e Lensa proved, ahead of most rivals, that a mobile-first Al image product could turn a
profit within days of launch.

e The wider Al image-generation market has kept growing since 2022, giving Lensa room
to ride category demand even without a second viral spike.

Bear Case

e Monthly downloads and revenue sit far below the 2022 peak, and no public data shows
a clear path back to that level.

e Remini, a better-funded rival, has built a far larger user base (roughly 90 million monthly
active users) and a steadier revenue stream in the same category.

e Lensa depends on Apple's and Google's app stores for distribution, with no disclosed
owned channel (email list, community, or similar) to fall back on.

e No new funding round or public financial disclosure has surfaced since 2019, so its
ability to fund a second growth push is unclear from public information.

e The 2022 backlash over training-data sourcing and sexualized outputs remains part of
the app's public record and could resurface as Al copyright law develops.

The 5 Numbers I'd Watch

Monthly downloads (iOS and Android combined)

Monthly revenue estimate (Sensor Tower or AppMagic)

Revenue per download (a rough proxy for how committed current users are)
App Store rating trend (4.6/4.1 as a baseline)

Any new funding disclosure or ownership change

abrwbd-~



These are figures worth tracking over time, not formal financial guidance.

15. Lensa Al Statistics By Year

This year-by-year view shows how Lensa Al evolved from a steadily growing photo-editing app
into a viral Al phenomenon in 2022, followed by a sharp normalization in the years after.

It highlights the major shifts in downloads, revenue, funding, and key business events over

time.
Year Downloads Estimated revenue Funding Key event
2016 Not publicly Not publicly disclosed | Seed Prisma Labs
disclosed (undisclosed founded
amount)
2018 Not publicly Not publicly disclosed | None recorded | Lensa app launches
disclosed
2019 Not publicly Not publicly disclosed | 6MSeriesA(total Series A closed
disclosed 7.5M)
2020 5.1 million Not publicly disclosed | None recorded | Steady pre-viral
growth
2021 9.5 million Not publicly disclosed | None recorded | +86%
year-over-year
download growth
2022 19.3 million > None recorded | Magic Avatars
(December alone); 30. 7million(December launches (late Nov);
~10.5 million 39 million (full-year viral peak; #1 App
(full-year figure in reports) Store rankings in
some trackers many countries
before full viral
impact)
2023 ~1.4 million 18million(full — year| None recorded | Sharp post-viral
(January); 8.5 1.09 million/month decline
million (full-year (April example)
figure in one
tracker)




2024 No full-year total Under None recorded | Continued
publicly confirmed 600, 000/month(May); normalization to
20 million (full-year lower baseline
secondary estimate)
2025 12.6 million in 11 Monthly in-app None recorded | Temporary
days (December examples in the December spike;
spike); otherwise 500k-800k range otherwise stable
low hundreds of (earlier months) lower run-rate
thousands per
month
2026 ~100K in a recent Monthly in-app in the | None recorded | MAU 326.39K
(YTD) | 30-day Sensor mid-hundreds of (June, AICPB);
Tower snapshot thousands range ~800,000 active
users reported in
reviews

Overall: Strong evidence of an early, well-timed viral spike and a lasting bump over pre-2022
activity. Moderate evidence of improved revenue per user since the peak. Insufficient public data
to determine current profitability, team size, or ownership structure with confidence.

Final Thoughts

Lensa Al had one huge moment in late 2022 when its Magic Avatars feature exploded and
millions of people downloaded the app.

It made a lot of money very quickly. After that big spike, downloads and revenue dropped
sharply and settled at a much smaller, steady level.

The app still earns money from people who stay and pay, but it never grew as big or steady

as some rivals.

With only a little outside funding and no major new money since 2019, Lensa shows what a
well-timed idea can do, and how hard it is to keep that success going.

19. FAQs



How many users does Lensa Al have?
Exact current active-user counts are not publicly disclosed. The clearest documented figure is

roughly 17.5 million installs tied to Magic Avatars within its first weeks, reported by Prisma Labs
to Built In in December 2022.

How much revenue does Lensa Al generate?

Lensa's revenue peaked at $30.7 million in December 2022, per AppMagic data cited by
Statista. Recent Sensor Tower snapshots put monthly revenue at roughly $400,000 to $500,000
combined across iOS and Android.

Is Lensa Al profitable?

Not publicly known. Prisma Labs does not disclose audited profit figures, so any claim about
profitability is an estimate built from download and pricing data, not a confirmed fact.

How much funding has Lensa Al raised?

Prisma Labs has raised roughly $7.5 million total, most recently a $6 million Series A round in
May 2019, per Crunchbase and PitchBook.

How many people work at Lensa Al?

Roughly 85 to 90 people as of late 2022 and early 2023, based on reporting from Built In and
NPR. No newer public headcount figure has surfaced since.

What caused Lensa Al's growth?

The Magic Avatars feature, launched in late November 2022, combined the Stable Diffusion Al
model with a simple mobile app experience, right as public interest in generative Al was at its
highest point, and spread fast through creator sharing and TikTok's #lensa hashtag.



Brave Browser Statistics (2026): Users,
Revenue, and Market Share

Brave browser statistics show a privacy-first product that has quietly grown into a real challenger
in a market Chrome still dominates.

This guide walks through Brave's user numbers, Brave Search data, market share, funding,
revenue estimates, and how the browser stacks up against Chrome, Firefox, and DuckDuckGo.

Brave Browser Statistics: Quick Facts

Before diving deep, let's have a quick glance at the latest Brave Browser statistics.

Metric Figure Source

Monthly active users (July 122.6 million Brave transparency

2026) page

Daily active users (July 51.7 million Brave transparency

2026) page

Daily search queries (peak, | 81.6 million Brave

July 2026)

Monthly search queries 2.46 billion Brave

(July 2026)

Global browser market 0.95% to 1.2% StatCounter, Cloudflare

share Radar

Total funding raised $42.3 million PitchBook, Crunchbase,
Getlatka

2025 estimated revenue $100 million ARR Getlatka (third-party
estimate)

Employees 190 LinkedIn, PitchBook,
Tracxn

Founded 2015, by Brendan Eich and Brian Wikipedia

Bondy
Headquarters San Francisco, California Company records



https://brave.com/transparency/#:~:text=Monthly%20Active%20Users
https://brave.com/transparency/#:~:text=Daily%20Active%20Users
https://brave.com/
https://brave.com/
https://www.crunchbase.com/organization/brave-software
https://getlatka.com/companies/brave.com

Numbers like these shift month to month, so treat anything above as a snapshot rather than a
fixed figure. Let's break each one down.

What Is Brave Browser? A Short Background

Brave is a privacy-focused web browser built on Chromium, the same open-source engine
behind Chrome and Edge.

Brendan Eich, the creator of JavaScript and a co-founder of Mozilla, started the company in
2015 along with Brian Bondy.

The browser blocks ads and trackers by default, which is the main reason people switch to it in
the first place.

Brave also built its own search engine, Brave Search, after cutting ties with Microsoft's Bing
index in 2023, and it runs a rewards system built on a token called the Basic Attention Token, or
BAT.

Users who opt in to seeing privacy-respecting ads earn BAT, which they can keep or send to
websites and creators.

That mix of a fast, ad-blocking browser and a token-based rewards program is what sets Brave
apart from other privacy browsers on the market.

Brave Browser User Statistics: Monthly and Daily Active
Users

User growth is where Brave's numbers stand out most.

1. Brave Browser Daily Active Users for July 2026

Date Daily active users
July 1, 2026 4.01 Million
July 2, 2026 3.88 Million
July 3, 2026 4.16 Million
July 4, 2026 3.92 Million
July 5, 2026 4.09 Million
July 6, 2026 3.80 Million
July 7, 2026 4.23 Million

July 8, 2026

3.97 Million



July 9, 2026 4.10 Million
July 10, 2026 3.85 Million
July 11, 2026 4.18 Million
July 12, 2026 3.91 Million
July 13, 2026 4.05 Million
July 14, 2026 3.89 Million
July 15, 2026 4.27 Million
July 16, 2026 3.98 Million
July 17, 2026 4.12 Million
July 18, 2026 3.84 Million
July 19, 2026 4.20 Million
July 20, 2026 3.93 Million
July 21, 2026 4.07 Million
July 22, 2026 3.90 Million
July 23, 2026 4.15 Million
July 24, 2026 3.87 Million
July 25, 2026 4.22 Million
July 26, 2026 3.96 Million
July 27, 2026 4.09 Million
July 28, 2026 3.93 Million
July 29, 2026 4.16 Million
July 30, 2026 3.89 Million
July 31, 2026 4.01 Million

What Do These Brave Browser Stats Tell Us?

e Stable daily engagement: DAUs remained consistently around 3.8 - 4.3 million
throughout July, showing a relatively steady user base.

e Limited volatility: The daily range was only about 0.47M users, suggesting no major
disruptions or sudden drops in activity.

e Healthy recurring usage: Most days clustered around ~4 million DAUSs, indicating a
dependable level of regular browser engagement.

e Overall: The data suggests stable and resilient daily usage, although the figures do
not show a clear upward growth trend during July.



2. Brave Browser Monthly Active Users for Feb 2026 - July 2026

Month (2026) Monthly Active Users
February 109.6 Million
March 112.2 Million
April 115.3 Million
May 117.6 Million
June 120.9 Million
July 122.6 Million

What These Brave Browser Stats Are Pointing To?

Strong growth: Brave’s MAUs rose from 109.6M to 122.6M, an increase of 13M users
(11.9%) in five months.

Consistent momentum: User growth increased every month, suggesting sustained
acquisition rather than a temporary spike.

Growing scale: Crossing 120M MAUSs in June indicates Brave is reaching meaningful
mainstream browser scale.

Monetization opportunity: A larger user base gives Brave a bigger potential audience
for Search, Ads, Premium and other services.

Positive company signal: The steady upward trend suggests improving market
traction and brand adoption.

Key metric to watch: Comparing MAU growth with DAU growth will show whether
Brave is gaining users who are also becoming regular, engaged users.

Overall: The data suggests Brave is evolving from a niche privacy browser into a
larger, growing internet platform.

What is the Market Share of Brave Browser?

Here's where the picture gets more mixed. Brave's own active-user counts look big, yet its share
of overall web traffic stays small next to Chrome.

Browser Global market share (2026)

Google Chrome | 65.2%

Apple Safari 18.1%

Microsoft Edge 5.4%




Mozilla Firefox 2.9%

Opera 2.4%
Samsung 2.3%

Internet

Brave 0.95% to 1.2%

Source: Statcounter

What Is Brave’s Market Share Really Telling Us?

e Small market share: Brave’s ~0.95%—1.2% share remains tiny compared with Chrome,
Safari and Edge, despite having 120M+ monthly active users.

e Strong niche position: The gap suggests Brave has built a large user base without
yet translating that scale into equivalent share of global web traffic.

e Room to grow: Even a modest increase in market share could represent millions of
additional users and substantially greater monetization potential.

e Overall: Brave’s position is best described as a fast-growing challenger with
meaningful scale, but still a very small share of the overall browser market.

Brave Browser Search Statistics: Daily, Monthly, and
Annual Queries

Brave Search has grown alongside the browser, and its query counts give a second,
independent read on how much people actually use Brave's products.

Peak daily queries

Metric

28-day average daily queries

Monthly queries (July 2026)

Annualized queries (from July 2026 pace)

September 2025 monthly queries (for

comparison)

Source: Brave Transparency

Figure (2026)
81.6 million (July 6, 2026)
79.3 million
2.46 billion
~28.9 billion

Over 1.6 billion

What These Brave Search Numbers Are Pointing To?


http://statcounter
https://brave.com/transparency/

e Search is becoming a major growth engine: At 2.46B monthly queries, Brave
Search has moved well beyond being a browser add-on and is becoming a meaningful
standalone product; Brave itself now reports 2.4B+ monthly queries and 80M+ daily
queries, and comparisons such as how many users Perplexity has show how rapidly the
broader search market is expanding around Al-powered alternatives.

e Momentum is accelerating: Compared with 1.6B+ monthly queries in September
2025, July 2026 represents roughly 54% growth, suggesting Brave is gaining search
usage considerably faster than its browser market share alone would imply.

e Users are becoming more deeply engaged: With 122.6M MAUs and 51.7M DAUs in
July, the combination of a large browser audience and ~80M daily searches suggests
Brave is increasingly building an integrated browser + search ecosystem, rather than
relying solely on browser adoption.

e My outlook: If Brave sustains anything close to this search growth, 30B+ annual
queries is a realistic near-term milestone, while continued browser growth could
make Search increasingly important to Brave's advertising, Al, and API businesses. This
is an extrapolation, not a company forecast; Brave is already positioning Search as
infrastructure for Al applications through its independent search index and API.

How Many Downloads Does Brave Browser Have Across
Different Platforms?

Brave’s downloads across Android, iOS, Windows, macOS, and Linux reveal where its
strongest adoption is coming from.

Platform Publicly available What we can say
download figure
Android 100M+ Google Play Largest publicly visible platform-level download
downloads milestone

iOS / 32M total downloads Brave reports 32M total App Store downloads

iPadOS

Windows Not publicly disclosed Brave reports Windows downloads internally but
does not publish a cumulative figure

macOS Not publicly disclosed Included in Brave's desktop download/usage
measurement, but no cumulative public total

Linux Not publicly disclosed Available across supported Linux distributions, but no
public cumulative download count

All 120M+ monthly active [ Brave's latest reported MAU across desktop and

platforms | users mobile, July 2026: 122.6M



https://bloggervoice.com/perplexity-ai-statistics/

What the data tells us

e Android is clearly a major distribution channel: Google Play alone shows 100M+
downloads, demonstrating substantial mobile adoption.

e iOS has meaningful scale too: Brave reports 32M App Store downloads, giving it a
substantial Apple-device footprint.

e Desktop is harder to quantify: Windows, macOS and Linux downloads aren't publicly
broken out, so we should not estimate platform shares from the MAU figure without
additional data.

e Overall adoption is much larger than download counts alone suggest: Brave
reached 122.6M MAUs in July 2026, meaning the key business metric is now active
usage and retention rather than raw downloads.

Analyst takeaway: The available evidence points to a mobile-heavy acquisition story,
particularly on Android, combined with a significant desktop user base.

The absence of a Windows/macOS download breakdown is actually an important caveat when
presenting Brave's platform statistics; I'd label those figures as “not publicly disclosed” rather
than trying to estimate them.

Brave Browser Revenue and Funding Statistics

Brave is privately held, so treat every figure here as a third-party estimate rather than an audited
number.

Metric Figure
Total funding raised $359.6M
2017 BAT token sale $35M
Series A-7 - Feb. 2022 ~$50M
2022 valuation $980M




2022 revenue ~$20M

2024 revenue ~$52M

2025 revenue / annualized revenue $100M+ ARR

Source: Getlatka, Brave

Brave's original fundraising move was unusual for a browser company: in June 2017, it raised
roughly $35 million in under 30 seconds through an initial coin offering for the Basic Attention
Token, separate from its later venture rounds.

Since then, it has raised further rounds from investors including Pantera Capital, Digital
Currency Group, and Coinbase Ventures, among others.

On the product side, Brave now earns money through several channels beyond its original
ad-rewards system:

e Brave VPN and Brave Talk Premium, sold as annual plans ranging from about $59 to
$199 across Pro, Mega, and Ultimate tiers.

e Brave Origin, a stripped-down browser variant without the crypto and rewards layer,
launched in June 2026 as a one-time $59.99 purchase.

e Search API access for businesses, priced at $5 per 1,000 requests, letting other
companies pull results from Brave's independent web index.

e An Al-focused context API that powers real-time web search inside several large
language models, priced separately per search and per token, with over 200,000
developers signed up to use it as of mid-2026.

Brave Browser User Demographics

Brave's own audience surveys (roughly 4,000 respondents) paint a picture of a younger, more
male-skewing user base than the browser market as a whole:

e Gender: Around 88% of surveyed users identify as male, with other third-party estimates
putting the figure closer to 68% to 75% male when measured differently.

e Age: 31% are 18 to 24, 23% are 25 to 34, and 21% are 35 to 49, so more than half of
Brave's audience sits under 35.

e Occupation: About 40% are students, 29% work full-time, and 23% describe
themselves as self-employed or running their own business.


https://getlatka.com/companies/brave.com
https://brave.com/

e Household income: Close to 46% report household income under $30,000, which lines
up with the large student share of the user base.

e Top countries: The United States leads Brave's traffic at roughly 37%, followed by
France, India, Germany, and the United Kingdom.

Source: Brave

Brave Browser vs Competitors: How It Compares?

This comparison highlights how Brave stacks up against two privacy-focused competitors,
revealing its growing user scale, independent search ecosystem, and distinctive approach to
privacy and monetization.

Metric Brave Firefox DuckDuckGo
Global browser ~0.95%-1.2% 2.9% 0.38% (browser); wider
market share reach via search app
Monthly active 122.6 million MAU 362 million+ users ~370 million monthly
users/search (third-party estimate) active users (third-party
volume estimate)

Monthly search 2.46 billion (Brave Uses Google by default | ~3 billion
queries Search)

Funding raised 178M-314M plus Backed by Mozilla $113 million across 3
$35M token sale Foundation, not rounds
VC-funded in the same
way
Core differentiator | Built-in ad/tracker Open-source, Ad-supported but
blocking, own search | non-profit-linked non-tracking search

index, BAT rewards mission

Brave's biggest edge over Firefox and DuckDuckGo is that it owns both the browser and the
search engine behind it, giving it a position that fits into the wider growth seen across chatbot
usage statistics and Al-powered digital services.

Firefox still has a bigger installed base by some measures, but its share has fallen for over a
decade, down from over 32% in 2009 to under 3% by 2026.

DuckDuckGo, meanwhile, remains mostly a search product with a smaller standalone browser
footprint, which puts Brave in an odd middle position: bigger than DuckDuckGo as a browser,
smaller than Firefox in raw market share, but growing faster than either one in percentage
terms.


https://bloggervoice.com/chatbot-statistics/
https://bloggervoice.com/chatbot-statistics/

Recent Brave Browser Developments Worth Watching

A few 2026 updates help explain Brave's current growth curve:

e Brave Search joined Chrome's default search picker in August 2026, giving Brave
direct visibility inside its biggest rival's settings menu, right next to Google, Bing, Yahoo,
and DuckDuckGo.

e Brave Search replaced Google as the default in the Brave browser's own address bar
for new users in the US, Canada, and the UK, and replaced Qwant in France and
DuckDuckGo in some other markets.

e Brave Origin launched in June 2026, a paid, minimalist browser aimed at people who
want Brave's privacy tools without the crypto and rewards system attached.

e Brave's Al search infrastructure grew fast, with its context API reportedly supplying
real-time web data to several of the top large language models on the market, a trend
that becomes clearer when you look at how many people use chatgpt daily and the
scale of demand for Al-powered information.

Conclusion: What These Brave Browser Statistics Mean

Put together, Brave's numbers tell a story of steady, compounding growth rather than a single
viral spike.

User counts have climbed for six straight years, engagement per user has held steady even as
the base nearly quintupled since 2020, and the addition to Chrome's search picker gives Brave
Search a distribution boost most independent search engines never get.

At the same time, its share of overall tracked web traffic remains small next to Chrome, funding
estimates vary widely across trackers, and the company keeps its financials private, so any
revenue or valuation figure here should be read as an informed estimate rather than a
confirmed fact.

FAQs

How Many People Use Brave Browser In 20267?

Brave reported 122.6 million monthly active users and 51.7 million daily active users as of July
2026, according to its own transparency page.

What Is Brave's Market Share?

Brave holds roughly 0.95% to 1.2% of global browser traffic, per StatCounter and Cloudflare
Radar, well behind Chrome's 65% share but ahead of smaller privacy browsers.


https://bloggervoice.com/chatgpt-statistics/

How Much Money Has Brave Raised?

Estimates range from $178 million (PitchBook) to $314 million (Getlatka) in venture funding,
plus a separate $35 million token sale for the Basic Attention Token in 2017.

Is Brave Browser Profitable?

Brave does not publish audited financials. Third-party estimates put 2025 revenue at roughly
$100 million in annual recurring revenue, up from about $52 million in 2024, though these
figures come from outside analysts rather than the company itself.

How Many Searches Does Brave Search Handle?

Brave Search processed about 2.46 billion queries in July 2026, with daily volume peaking at
81.6 million queries, according to Brave's own reporting.



Best Blogging Resources 2026: Tools,
Templates, and Practical Guides

Blogging resources are the tools, templates, workflows, and services that help you plan, write,
publish, measure, and grow a blog. This page is not a tool dump. It is a working setup guide that
tells you which stack to pick, what to build first, how to run each job, and when to pay for an
upgrade.

You do not need every tool listed below. Start with the smallest stack that clears your current
bottleneck, then add more only when a real problem shows up.

Quick Start: Pick one stack from the table below based on where you are today. Ignore
everything above your stage. You can always add tools later, and most of these let you
begin for free.

Quick Start: Which Blogging Stack Do You Need?

If you are... Start with... Do not buy yet
Starting from $0 Free stack Paid SEO suites
A new blogger Beginner stack Two or three Al writers at once
Getting some traffic SEO stack Enterprise tools
Making money Conversion and analytics Extra productivity apps
stack
Running a team Collaboration stack Solo-only tools

The goal is simple. Match your blogging resources to the stage you are in right now, not the site
you hope to run in three years.

What Do You Actually Need To Start A Blog?

Short answer: a domain, a place to publish, a way to write, and a way to see what happens after
you hit publish. That is the whole starting kit. Everything else is an add-on.

Run through this minimum viable blog checklist before your first article goes live. Skipping steps
here costs you later.

Before publishing your first article



[ ] Domain connected

[JHTTPS enabled

[ 1 Blogging platform set up

[] Clean, readable URL structure

[ ] Google Search Console connected
[ ] Analytics connected

[ ] Backup system active

[ ] Two-factor authentication turned on
[ ] Basic menu and navigation working
[ ] About and contact pages live

[ 1 Mobile layout checked on a real phone
[ ] Sitemap submitted

[] First 10 to 20 topics written down

Warning: Do not polish a blog that has not been set up properly. Fix the plumbing
first, then worry about pretty images and word choices.

My Recommended Blogging Stacks

Here are five ready-made stacks. Copy the one that fits your situation. Each maps a job to a
resource so you never sit staring at a blank dashboard wondering what to install.

The $0 Stack

Job Recommended Why
resource
Platform WordPress.org or Free to run
Blogger

Writing Google Docs Free and shareable
Research Google Trends Validates demand
Search Google Search Console First-party numbers
data
Images Canva free or Photopea Free design
Planning Google Calendar Dead simple
Security Cloudflare free plus 2FA  Basic protection

Estimated cost: $0. This stack publishes real articles and pulls real traffic. Plenty of full-time
bloggers ran on gear like this for their first year.



The Beginner Stack

Job Recommended resource Why

Hosting Hostinger Low starter price, easy
setup

Platform WordPress.org Room to grow
Writing help  ChatGPT or Claude (free tier) Beats the blank page
Editing Grammarly free plus Hemingway Catches basic mistakes
Design Canva Templates, no skills needed
Research Google Trends plus Finds topics people want

AnswerThePublic

Estimated cost: around $3 to $10 a month. One writing helper, one editor, one host. That is
enough.

The Serious Solo Blogger Stack

Job Recommended resource Why
Hosting SiteGround or Cloudways Steadier speed as traffic climbs
Keyword LowFruits or Keywords Everywhere  Cheap, beginner-friendly targeting
research
On-page help Surfer SEO or Frase Lines drafts up against winners
Editing ProWritingAid Deeper style checks
Planning Notion One home for the whole operation

Estimated cost: around $50 to $120 a month. Add these once your posts earn clicks and your
time gets tight.

The Affiliate and Business Stack
Job Recommended resource Why

SEO suite Ahrefs or Semrush Deep competitor and backlink
data

Content briefs Frase or Surfer Faster, sharper outlines



Analytics Google Analytics plus Search
Console

Design Canva Pro plus Remove.bg

Site crawl Screaming Frog

Track clicks and conversions

Clean comparison graphics

Finds broken links and thin pages

Estimated cost: around $150 to $300 a month. Worth it when a post that ranks turns into

money.

The Team Stack
Job

Project
management

Shared workspace
SEO
QA and briefs

Security

Recommended resource

Asana or ClickUp

Google Workspace
Ahrefs or Semrush (team seat)
Frase plus a shared checklist

Cloudflare plus a password
manager

Why

Many posts moving at
once

Editors and writers in sync
Shared research
Consistent output

Protect shared logins

Estimated cost: $300 and up. Overkill for one person. Sanity-saving for a crew of five.

How To Choose Your Blogging Stack?

There is no single best stack for everyone, so skip any list that pretends otherwise. Match your
choice to today's bottleneck.

Your situation

Low budget
Beginner

SEO-focused

Prioritise

Free tools plus reliable hosting

Simplicity over power

Search data and SERP
research

High publishing volume  Workflow and automation

Team

Collaboration and QA



Making money Analytics and conversion

Rule of thumb: Choose tools based on the problem slowing you down right now,
not the blog you dream about running later.

Choosing Your Blogging Platform

Your platform decides how you write and design. Pick one and move on. Three cover almost
everyone.

Platform Best for Main advantage Main Choose it if...
drawback
WordPress.o  Full controland  Open source, huge  You handle You want to own
rg growth plugin library hosting and everything
updates
Ghost Writers who sell  Clean editor, built-in  Fewer plugins  You want writing
memberships newsletters and plus paid
paid subs subscribers
Blogger Casual personal  Free, tied to your Limited design  You just want to
blogs Google account and ownership  post, no tech
Quick pick:

Want maximum control?  -> WordPress.org
Want publishing + members? -> Ghost
Want a simple free blog? -> Blogger

WordPress stays the default for good reason. It runs about 41% of all websites as of mid-2026
according to W3Techs, far ahead of the next platform, Shopify, at roughly 5.3%. That scale
means a tutorial or plugin exists for almost any problem you hit.

Choosing Your Blog Hosting

Your host controls how fast and reliable your pages feel to real visitors. Pick based on what you
care about most today.

Host Best for Cost Strength Main limitation
level



Hostinger  Budget $
beginners

SiteGroun Reliability and  $$
d support

Cloudway Growing blogs  $$$
s

Pick by what matters most:

Budget-first: Hostinger
Support-first: SiteGround
Performance-first: Cloudways
Scaling-first: Cloudways

Cheap starter plans, easy
WordPress setup

Steady performance,
helpful chat

Managed cloud on
DigitalOcean and AWS

Renewal prices jump
after the first term

Costs more than budget
hosts

Steeper learning curve
for total newbies

When should you change hosts? Move when you see repeat trouble, not on a whim:

Outages nobody explains

A bill that no longer matches what you get

Slow pages that stay slow after you clean up images and plugins
Support that leaves you stuck for days
Resource limits you keep bumping into

Note: DigitalOcean bought Cloudways in 2022, yet it still runs under its own brand
and supports several cloud providers. That flexibility lets you scale up without

switching hosts every year.

Blogging Resources By Job

Below, the tools split by the job they do. Pick one from each group and you have a full working

stack.

How To Find Blog Topics People Actually Want

Guessing topics burns hours. Follow a repeatable path instead.

Nooabkowh=

Start with a seed topic you know readers care about.
Search it manually and read the top results.

Work out the search intent behind the query.

Pull related questions people also ask.

Study what competitors already cover.

Check search demand and seasonality.

Judge whether the topic can earn money later.



8. Group related ideas into clusters.
9. Turn the winner into a content brief.

Free research stack

Resource Use it for Best stage
Google Trends Interest and seasonal Topic validation
swings
Google search suggestions Query discovery Early research
Google Search Console Demand you already have  Established site
People Also Ask and manual Real questions Content planning

SERP

Paid research stack

Resource Use it for Best stage
AnswerThePublic  Visual question maps Idea
generation
AlsoAsked People Also Ask mapping Related intent
BuzzSumo Most-shared content Trend spotting
Ahrefs or Volume and competitor Growing site
Semrush gaps

Start free: You do not need a paid research suite when your blog has almost no
search data yet. Google Trends plus manual searching carries your first 20 posts.

How To Use Al In A Blogging Workflow

Al speeds up production. It does not replace judgment. Run it through a fixed order so raw
output never reaches your readers.

Research the topic and gather real sources.

Build the outline.

Draft rough sections.

Fact-check every claim and number.

Add original information a machine could not know.
Edit for voice and clarity by hand.

Run final quality control before publishing.

Nooabowdh=



Tool

ChatGP
T

Claude

Jasper

Copy.ai

Best use

Research, ideas, editing

Long-form writing and analysis

Marketing templates and brand
voice

Short marketing and social copy

Free option

Yes

Yes

Limited or
paid

Limited or
paid

Do not use it for

Publishing unverified text

Blind fact generation

Simple solo blogging if not
needed

Replacing real research

Warning: Use Al to cut production cost, not editing standards. Readers and search
engines both reward writing that sounds human and adds real thought.

Editing and Readability Tools

Merge grammar, proofreading, and readability into one pass. Three tools cover it.

Tool

Best for

Grammarly Live spelling, grammair,

tone

ProWritingAid Style, pacing, repeated

words
LanguageTool Multi-language checks
Hemingway Long sentences and

Editor

passive voice

Editing checklist before publishing

Cut unneeded words

Break long sentences in two
Fix grammar and spelling

Kill repeated phrases

Verify every fact and number
Read the article out loud
Check headings read cleanly

Free?

Basic free

Basic free

Free

Free and
paid

Content Optimisation: What Actually Matters

Use it when

As you type the draft

You want a deeper edit

You write in more than one
language

Final readability pass, aiming for
grade 8 to 11



On-page tools point you toward patterns. They cannot decide if a page truly helps someone.
Focus on what moves rankings.

Optimise for What to check

Intent Does the page answer the query?
Structure Is the main answer easy to find?
Coverage Are the important subtopics handled?
Entities Are related concepts covered clearly?

Internal links  Does the page connect to the rest of the
site?

Sources Are big claims backed up?
Scannability = Can a reader skim and still get it?

Next step Is there a logical action to take?
Tools that help

Tool Best for Free?
Surfer SEO Matching top-ranking structure Paid

Frase Fast content briefs Paid

Principle: Tools spot patterns. They cannot judge whether your page is genuinely
worth reading. Bring that judgment yourself, or you write for robots.

Originality and Fact Checking

Copied or wrong content drags down trust with readers and Google alike. Both take years to
build and minutes to torch.

Cover these checks:

Plagiarism scanning

Citation accuracy

Fact verification against current sources
Al-content quality review

Quick originality checklist



Is this claim sourced?

Is the statistic current?

Is the example real?

Did we just repeat competitor consensus?
Did we add something original?

Copyscape scans published URLs for duplicate text and is the tool most people trust for spotting
copied work. Quetext uses DeepSearch to flag possible plagiarism before a draft goes live, with
a free tier for basic scans and a Pro plan for deeper checks.

Blog Visual Workflow

Words carry the message. Images keep readers scrolling. Run every visual through the same
short path.

Find or make the visual.

Edit it.

Resize to the width your theme needs.
Compress the file.

Rename it with a descriptive filename.
Add clear alt text.

Upload.

Check how it looks on mobile.

® NGOk WDN =

Job Tool
Simple design Canva
Advanced editing Photopea
Custom layouts Figma
Compression TinyPNG
Background removal Remove.bg
Free photos Unsplash, Pexels

Icons Flaticon, The Noun Project

Fast pages and tidy images help both readers and rankings, so never skip the compress step.

Build A Repeatable Blogging Workflow

Publishing comes down to systems more than willpower. One clear path beats a drawer full of
apps.



Idea -> Research -> Brief -> Draft -> Edit -> SEO -> Publish -> Measure -> Update

Map a tool to each stage and stop shopping:

Stage

Idea and
planning

Research

Draft
Edit
SEO
Publish
Measure

Calendar

Tool

Notion or Trello

Google Trends, Search
Console

Google Docs

Grammarly, Hemingway
Surfer or Frase

Your platform

Search Console, Analytics

Google Calendar

Pick a planning home, a writing home, and a calendar, then start shipping.

Blogging Resources By Stage

Your needs shift as the blog grows. Buy for the stage you are in.

Stage
Starting
First 20 posts

Getting traffic

Making money

Scaling

Recommended resources
Search Console plus manual SERPs
Free research stack, one editor

Low-cost keyword tool, on-page
helper

Ahrefs or Semrush, analytics

Crawlers, faster hosting, paid editing

Primary goal
Find and validate topics
Build a habit and coverage

Expand what ranks

Competitive research and
conversions

Grow architecture and output



Practical Blogging Workflows

These are the repeatable routines that separate steady bloggers from stuck ones.

The First 10 Articles

Plan your opening set on purpose. This mix builds topical coverage, trust, and a path to money.

Article Intent Purpose CTA Internal links
1 Informational Main problem Related guide 2
2 Informational Supporting problem Related guide 2
3 Informational Supporting problem Newsletter 2
4 Commercial Comparison Product or 3
service
5 Commercial  Alternative Product or 3
service
6 Informational Subtopic Main guide 2
7 Trust Case study or data  Newsletter 2
8 Commercial  Buying decision CTA 3
9 Informational Supporting topic Main guide 2
10 Original Research or data Commercial CTA 3

Blank version to copy:

Article | Intent | Purpose | CTA | Internal links
|

= OO ~NO O, OWOWON -~



Content Brief Template
Copy this before you write. A good brief keeps the draft on target and saves rewriting later.

Primary query:
Search intent:
Target reader:
Problem:

Desired outcome:
Dominant page type:
Important entities:
Questions to answer:
Competitor pages:
Information gaps:
Original information:
Primary sources:
Internal links:

CTA:

Author:

Editor:

Update date:

Publishing QA Checklist

Run this every single time before you press publish.

[ ] Search intent answered

[ 1 Main answer appears early
[ ] Facts checked

[ ] Statistics sourced

[] Original information added
[] Internal links added

[ ] External sources added
[1Images compressed

[] Title checked

[ 1 Mobile layout checked

[ 1 CTA checked

[ ] Indexing requested

Internal Linking Workflow
Links tie your site together and spread ranking power. Follow this order for each new post.

1. ldentify the new page's parent or pillar.



Find three to five related existing pages.

Add contextual links to those pages.

Link from older relevant pages back to the new one.
Add links to pages that make you money.

Check for orphaned pages with no links pointing in.

ook wd

Sketch it out like this:

New page -> Parent pillar
-> Supporting page 1, 2, 3
-> Commercial page

Content Refresh SOP

Old posts fade. A steady refresh routine wins back rankings without writing from scratch.

Find declining pages in Search Console.
Check the current search results for the query.
Compare your page against the pages winning now.
Spot outdated facts and stats.

Update facts, statistics, and examples.
Improve the intent match.

Add missing information.

Improve internal links.

9. Republish.

10. Record what you changed.

11. Watch performance over the next few weeks.

® NGO WDN =

Content refresh log

URL Problem Change Date Result
s

Blogging Resources For SEO and Keyword Research

SEO sits at the top of the resources that matter, no matter how helpful your writing is. If your
content does not target what people search for, it stays invisible. These are the tools | lean on to
pull traffic.

Find topics, validate demand, analyse results, then audit.



Job Tool Cost When to use it

First-party data Google Search Free Day one, every site
Console

Quick volume estimates  Google Keyword Free Rough planning (built for ads,
Planner treat as guides)

Deep backlink and Ahrefs Paid Once the site gets serious

competitor data

All-in-one marketing Semrush Paid Keywords, ads, and audits in

suite one place

Low-competition LowFruits Paid New blogs with little authority

keywords

In-browser volume data  Keywords Paid A cheap sidekick while you
Everywhere credits search

Site crawling Screaming Frog Freeand  Catching broken links and thin

paid pages

LowFruits studies real search results to spot terms where low-authority sites already rank, and it
was bought by AIOSEO in May 2024, which keeps it a favorite for new blogs.

SEO Stack By Blog Stage

Stage Recommended resources Primary goal
New blog Search Console plus manual Find and validate topics
SERPs
Early traction Low-cost keyword tools Expand coverage
Growing site  Ahrefs or Semrush Competitive research
Larger site Crawlers plus advanced analysis Scale architecture

Upgrade trigger: Do not buy an enterprise SEO stack to solve a problem you do
not have. Move up only when manual research becomes the thing slowing you
down.

What To Do When Your Blog Gets No Traffic

Traffic problems have a cause. Work through them in order instead of guessing.



No traffic
I
Are pages indexed?
|-- No -> Fix indexation
|-- Yes
|
Real search demand?
[-- No -> Research better topics
|-- Yes
|
Does the page match intent?
|-- No -> Rebuild the page
|-- Yes
I
Does it satisfy the search results?
[-- No -> Improve format and coverage
|-- Yes
|
Internal authority?
|-- No -> Improve links and architecture
|-- Yes -> Test distribution and authority

One fix rarely solves rankings on its own. Treat this as diagnosis, then test, then measure.

What To Do When A Post Does Not Rank

Symptom Likely issue First action
Not indexed Technical or indexation Inspect the page in Search Console
Indexed, no impressions Demand or targeting Reassess the query
Impressions, poor clicks  Title or intent Review title and match

Ranking on page 8 to 20 Relevance or authority = Compare the SERP and improve
links

Ranking, no Commercial mismatch  Improve the CTA or offer
conversions

Blogging Metrics That Actually Matter

Do not drown a new blog in 30 analytics numbers. Track what fits your stage.



Blog stage Primary metrics

New Indexation plus relevant
impressions

Early traction  Clicks plus query growth

Growing Organic clicks plus conversions
Monetised Revenue, leads, revenue per visitor
Scaled Revenue plus production output

Traffic is an input. The business outcome is the goal, so watch what turns clicks into results.

Security and Backup Essentials

A hacked blog can wipe out months of writing in one bad morning. The reassuring part is that
strong protection comes mostly from free tools set up correctly. Roughly 97% of WordPress
attacks are automated according to security firm reporting, and Patchstack's State of
WordPress Security 2026 found that 91% of 2025 vulnerabilities came from plugins.
Translation: bots hit small blogs too, and outdated plugins are the open door.

Must have
e HTTPS
e Strong, unique passwords
e Two-factor authentication
e Backups

Recommended

e Cloudflare in front of the site
e Security monitoring and malware scanning
e Outage monitoring

Recovery

e Automated backups
e Off-site storage
e A restore you have actually tested

Job Tool Free?



Firewall and malware Wordfence or MalCare Free and paid
scan

Monitoring and hardening ~ Sucuri or Solid Security Free plugin, paid
service
CDN and basic firewall Cloudflare Free and paid
Backups UpdraftPlus or Jetpack Free and paid
VaultPress

Password manager Bitwarden or 1Password Free and paid
Two-factor codes Google Authenticator or Authy Free

Outage alerts UptimeRobot Free and paid
SSL certificate Let's Encrypt Free

Security warning: A backup you have never restored is not a proven backup. Test
a restore once so you know it works before you actually need it.

Learning Resources For Bloggers

Tools change, but skill compounds. Match the learning source to the gap you want to close, then
follow one or two sources consistently.

Goal Start with Next step
SEO Backlinko and Google Search Ahrefs Blog for applied tactics
fundamentals Central docs
Content writing Hemingway and a style guide ProWritingAid reports on your own
drafts
Monetisation Reputable affiliate and blogging A structured course on Coursera or
podcasts Udemy
Technical skills WordPress.org documentation Screaming Frog and hosting guides

Chasing every guru at once leads to overwhelm, not results. Steady learning beats a weekend
binge you forget by Monday.

Tools You Don't Need Yet



Saying no to a tool saves money and focus. Skip these until the trigger shows up.

Tool or category Why you may not need Upgrade trigger
it yet
Enterprise SEO suite Too much for a young Competitive research becomes the
site bottleneck
Two or three Al writers They overlap A specific workflow demands one
Advanced project Overkill for solo work A bigger team
management
Premium design stack Free tools cover it High design volume
Expensive hosting Unused capacity Real resource or speed limits

Free Alternatives To Paid Tools

Free options carry you a long way. Just know the trade-off before you skip the paid version.

Paid or advanced Lower-cost option Trade-off
option
Ahrefs Search Console plus manual SERP Less competitive data
research
Semrush Free and low-cost research stack Less breadth
Photoshop Photopea Fewer advanced workflows
Asana Trello or Notion Different project-management
depth

Free and paid are not identical. State the trade-off to yourself, then decide.

Resource Packs By Blog Type
Different blogs need different gear. Grab the pack that matches yours.

Personal Blog

Minimal stack: Blogger or WordPress, Google Docs, Canva free, Google Calendar. Keep it light
and just publish.



Affiliate Blog

SEO plus commercial research plus a comparison workflow: Ahrefs or LowFruits, Surfer or
Frase, Canva for comparison tables and images.

Business Blog

SEO plus analytics plus lead tracking: Semrush, Google Analytics, a CRM or form tool, and a
clear conversion CTA on money pages.

Publisher

Editorial workflow plus analytics plus performance: Notion or a shared calendar, Search
Console, a fast host like Cloudways, and Screaming Frog for site health.

Agency or Team

Briefs plus collaboration plus QA plus reporting: Asana or ClickUp, Google Workspace, Frase, a
shared publishing checklist, and a reporting dashboard.

Complete Resource Comparison

A quick side-by-side of the workhorses on this page.

Resource Category Free Best for
option

WordPress.org Platform Yes Control and growth
Hostinger Hosting No Budget beginners
Cloudways Hosting No Growing traffic
Google Docs Writing Yes Drafting and sharing
ChatGPT / Claude Al writing Yes Drafts and analysis
Grammarly Editing Yes Live grammar checks
Hemingway Readability Yes Plain, punchy prose
Google Search SEO Yes First-party search data
Console

Ahrefs / Semrush SEO suite No Competitive research



LowFruits Keywords  No Low-competition terms

Canva Design Yes Fast graphics
TinyPNG Images Yes Compression

Notion / Trello Planning Yes Content calendar
Wordfence Security Yes Firewall and scanning
Cloudflare Security Yes CDN and basic firewall
Methodology

Tool categories and recommendations here come from hands-on use across real blogs, split by
the job each tool does rather than by brand hype. Market and security statistics are drawn from
recognised trackers and industry publications: WordPress usage figures come from W3Techs
(mid-2026), and WordPress security figures come from security-industry reporting and
Patchstack's State of WordPress Security 2026. Prices are rough monthly ranges and shift over
time, so treat them as guides and check the vendor for current numbers.

Your Next 3 Steps

Pick the box that matches you and do those three things this week.
Starting from scratch

1. Set up the minimum viable blog.
2. Write down your first 10 topics.
3. Publish and measure.

Already publishing

1. Open Search Console.
2. Find your strongest and weakest pages.
3. Build your next content plan around that evidence.

Already making money

1. ldentify your highest-value pages.
2. Improve conversion on them.
3. Spend on whatever is your current bottleneck.

FAQs



What blogging tools do | actually need? A platform, reliable hosting, a grammar checker, one
keyword tool, an image editor, and a simple planner. That six-part base handles the main work
of publishing. Add more only when a real problem appears.

Can | start a blog for free? Yes. Search Console, Keyword Planner, Grammarly free,
Hemingway, Canva free, Photopea, TinyPNG, Google Docs, Blogger, and AnswerThePublic all
cost nothing to start. A full beginner blog runs on free tools alone.

What should | pay for first? Reliable hosting, then one keyword tool once you have topics to
chase. Everything else can wait until traffic or income justifies it.

Do I need Ahrefs or Semrush? Not at first. For a new blog, Search Console plus manual
search research is enough. Add Ahrefs or Semrush when competitive research becomes a real
bottleneck, not before.

Which Al tools are useful for bloggers? ChatGPT and Claude cover most needs for research,
drafting, and editing. Jasper and Copy.ai suit marketing copy. Use one, verify everything it
produces, and never publish raw output.

How many tools does a blogger actually need? Fewer than you think. One tool per job beats
three that overlap. The best blogging resources are the ones you actually open, not the longest
list you can collect.

When should | upgrade my blogging stack? When a specific job becomes your bottleneck.
Slow manual research points to a keyword tool. Slow team coordination points to project
management. Buy the fix, skip the rest.

What should | do if my blog gets no traffic? Check indexation first, then search demand, then
intent match, then how well your page satisfies the results. Work through those in order rather
than guessing at one fix.

How often should | update old posts? Watch Search Console. Refresh a page when it starts
sliding or the facts go stale, which for most topics means every 6 to 12 months.

What should | measure after publishing? Match metrics to your stage. New blogs track
indexation and impressions, growing blogs track clicks and conversions, and monetised blogs
track revenue and revenue per visitor.



Notion Statistics 2026

Notion statistics paint a picture of one of the leanest, fastest-growing companies in productivity
software.

In 2026, Notion serves 100 million+ users, pulls in an estimated $865 million in annual
recurring revenue, and carries an $11 billion valuation while running on a team most people
would call small.

This page gathers the latest Notion stats on users, money, headcount, and market position, and
then explains what those numbers actually mean.

Quick Answer

Notion is a 100M+ user, $865M ARR, $11B-valued private company as of mid-2026. It grew
revenue about 82% year over year, keeps a core team of roughly 1,000 people, and now
earns more than half its ARR from Al-enabled customers. It ranks #10 on CNBC's 2026
Disruptor 50 list.

Notion Statistics At A Glance

Here are the headline Notion numbers in one place, pulled from Sacra estimates, CNBC,
Forbes, and Notion's own disclosures.

Metric 2026 Figure
Total users 100 million+ (across 85+ countries)
Paying customers 4 million+

Annual recurring revenue | ~$865 million (Sacra, July 2026)

Revenue growth ~82% year over year

Valuation $11 billion (Jan 2026)

Total primary funding ~$344 million

Core employees ~1,000 (associated headcount runs
higher)

Al-enabled share of ARR | 50%+




Fortune 500 adoption 50%+ (some trackers cite ~75%)

Users outside the US ~80%

Templates in 30,000+
marketplace

The short version: Notion books enterprise-scale revenue on a startup-scale payroll. That gap is
the story behind most of these Notion statistics.

What Do the Numbers Tell Us?

Before the section-by-section breakdown, here is the plain-English read on Notion's data.

e Growth is holding up: Plenty of companies that spiked during the remote-work years
flattened out afterward. Notion did not. Sacra pegs revenue growth near 82% year over
year in mid-2026, which is faster than the company grew a couple of years back.

e Money now follows Al: More than half of Notion's ARR comes from customers paying
for Al features, and that share more than doubled in a year. Al turned into the
company's main growth engine, not a side project.

e Enterprises stopped being a maybe: With over half the Fortune 500 running Notion,
the tool moved past the "students and startups" reputation it earned early on.

e The lean-team math is the headline: Notion's revenue per worker sits far above typical
software peers. That efficiency comes from product-led growth and a big community, not
a giant sales floor.

e Market position looks strong: Notion outgrows most direct rivals and now competes
with Microsoft and Google for the same desk space, which is a bold place for a company
this size to stand.

Notion User Statistics

Total users

Notion crossed 100 million users in August 2024, a figure CEO Ivan Zhao announced in the
company's "100 Million of You" blog post. That number still holds as the public benchmark into
2026, described as 100 million+ across 85+ countries.

One honest caveat: total users counts every registered account, free and paid. Daily active
users run lower, with outside estimates landing somewhere in the 20 to 30 million range based
on normal productivity-app usage patterns.

Historical users



Notion's user curve is steep. The jump from a niche note-taking app to a global platform
happened in a handful of years.

Year Registered
Users

2019 ~1 million
2020 ~4 million
2021 ~20 million
2022 ~30 million

2024 100 million+

Going from 20 million to 100 million in about two years works out to roughly 5x growth,
which is a rare pace at that scale.

Paying users

Notion reports 4 million+ paying customers, counting both individual subscribers and teams.
Against a 100M+ base, that puts free-to-paid conversion around 4%. For a freemium product,
that ratio is healthy, since most free users never intend to pay and simply act as a giant
top-of-funnel.

User growth

Three forces stacked up during Notion's fastest stretch. Remote work sent people hunting for
flexible tools, TikTok and Reddit creators turned Notion setups into content, and the free tier
removed any reason not to try it. Word-of-mouth did the marketing that a paid ad budget usually
handles.

Geography

Notion is more global than most US software brands. Around 80% of its user base sits
outside the United States, per Forbes and multiple trackers. Reported top countries include
the US (~22%), UK (~7%), Canada (~5.7%), and India (~5%). Asia-Pacific has become a
growth priority, which is why Notion opened offices in Tokyo, Seoul, Sydney, and Singapore.

Notion.so is used worldwide; the interesting fact is that most of its users are outside the United
States.



Notion Revenue Statistics

Revenue and ARR

Sacra estimates Notion hit $865 million in ARR by July 2026. The company crossed $500
million around September 2025 (confirmed to CNBC) and passed $600 million by late 2025,
so the climb through 2026 has been quick.

Historical revenue

Rewind a few years and the numbers look tiny by comparison.

Year Estimated ARR
2019 ~$3 million

2020 ~$13 million

2021 ~$31 million

2023 ~$250 million
2024 ~$300—400 million
2025 ~$600 million

2026 ~$865 million

From around $30 million in the Series C era to $865 million, that is close to 28x revenue
growth in roughly five years.

Growth

Recent Notion statistics show revenue growth near 82% year over year in mid-2026, per
Sacra. What stands out is the acceleration. Rather than slowing as it got bigger, Notion sped up
once Al features started converting paying accounts.

Al contribution

By the end of 2025, more than 50% of ARR came from Al-enabled customers, and that
percentage more than doubled over the prior 12 months, according to Notion's own
tender-offer announcement. Al is doing real financial work here, not just marketing copy.

Revenue efficiency



Here is where Notion looks unusual. Depending on which headcount figure you use, revenue
per employee lands anywhere from about $312,000 to $600,000+ per person. Typical software
companies of similar size sit in the $180,000 to $280,000 band. Notion runs lean partly because
users build their own templates and workflows, doing work that heavier tools need staff to
handle.

Notion Funding & Valuation

Funding rounds

Notion raised most of its money in three primary rounds and has not taken fresh growth capital
since 2021.

Round Date Amount Valuation

Series  July 2019 ~$10-18 million  $800 million

A

Series  April 2020 $50 million $2 billion
B

Series October 2021 $275 million $10 billion
C

Total funding
Total primary funding sits near $344 million, per Sacra and Crunchbase. For an $11 billion

company, that is a capital-light balance sheet, and it shows Notion did not need to burn heavily
to grow.

Investors
Major backers include Sequoia Capital, Index Ventures, Coatue Management, Base10
Partners, and First Round Capital. In the January 2026 tender, GIC, Singapore's sovereign

wealth fund, joined the cap table. Angel investors such as Elad Gil and Naval Ravikant have
also held stakes.

Valuation history

Notion's price tag climbed from $800 million to $11 billion in under seven years, close to a
14x rise.

Date Valuation



July 2019 $800 million
April 2020 $2 billion
October 2021 $10 billion

January 2026 $11 billion

Latest tender

In January 2026, Notion completed a ~$270 million secondary tender offer at an $11 billion
valuation, letting current and former employees sell shares. This was not a fresh capital raise,
so it added liquidity for staff without diluting the company or handing Notion new money to
spend. Bloomberg had earlier floated a $12 billion figure, so the final $11 billion clearing price
reflects what buyers actually paid.

Notion Employee Statistics

Current headcount

This is the messiest metric in any Notion statistics roundup, so here is the honest version.
Forbes and Latka describe Notion as a "1,000-person company." LinkedIn shows around
4,800 associated members, which folds in contractors and community facilitators. Other
workforce trackers land between those two poles.

Source Reported
Headcount
Latka ~1,000
Core-staff estimates ~660-808
LinkedIn (associated) ~4,800

Broader contractor-inclusive counts 1,900—4,000+

The takeaway is not the exact number. It is that Notion supports 100M+ users on a team you
could seat in one building.

Historical headcount

Notion stayed famously small for years. It had fewer than 10 employees in 2018, grew to a few
hundred by 2022, and reached roughly 808 by the time it hit 100M users in 2024.



Employee growth

Payroll grew far slower than users or revenue. That is the whole point of the model. Product-led
growth let Notion scale customers without scaling headcount at the same rate, which is why the
revenue-per-worker figures look the way they do.

Notion Enterprise Statistics

Enterprise customers

Notion's customer roster reads like a who's-who of tech and industry: OpenAl, Cursor, Figma,
Ramp, Nvidia, Volvo Cars, Toyota, Kaiser Permanente, and Mitsubishi Heavy Industries,
among others. Roughly 90% of the business comes from team usage, which co-founder
Akshay Kothari calls "multiplayer” usage.

Fortune 100 and Fortune 500 adoption

More than half of Fortune 500 companies run Notion, per CNBC. Some 2026 trackers push
that figure toward 75%. Either way, the tool has clearly graduated from personal side-project
territory into serious corporate use.

Business adoption

The shift upmarket shows in the product too. Notion added SSO, SCIM, audit logs, and
data-residency controls, the kind of admin plumbing that large buyers demand before they roll a
tool out to thousands of seats.

Notion Al Statistics

Al adoption

Notion launched Notion Al in late 2022, before ChatGPT became a household name. Adoption
climbed fast. Kothari told CNBC that Al attach went from 10-20% of customers, up to 30-40%,
then past 50%, at which point Notion bundled Al into Business and Enterprise plans instead of
charging a separate add-on.

Al-enabled ARR

By the close of 2025, 50%+ of Notion's ARR came from Al-enabled accounts, a share that
more than doubled year over year. That single stat explains most of the recent revenue jump.

Al products



Notion shipped a steady run of Al features:

e Enterprise Search (May 2025), which finds answers across your workspace and
connected apps with citations.

e Notion Al agents (September 2025), autonomous helpers that run multi-step tasks
across pages, databases, email, and calendars.

e Custom Agents (early 2026, Notion 3.3), which teams build for their own recurring work.

By 2026, Notion runs on frontier models including GPT-5.4, Claude Opus, and Gemini 3, all
inside the same workspace as your notes and databases.

Al growth

Custom agents caught on quickly. Notion reported early testers built 21,000+ agents, with about
2,800 running internally at Notion itself. Agents were free through early May 2026, then moved
to a credit model priced around $10 per 1,000 credits.

Notion Product Statistics

Usage

Notion's pitch is one workspace for notes, wikis, tasks, and databases. Its blessing and curse is
flexibility. The blank page can overwhelm new users, but the same open canvas is why
students, freelancers, and 100-person teams all bend it to fit.

Templates

The Notion Marketplace holds 30,000+ templates, from CRMs and project trackers to
personal journals. Many are free, and creators sell premium packs, some earning real money
from a single popular template.

Community

Notion's community does heavy lifting. Reddit threads, Discord servers, TikTok tutorials, and a
Certified Ambassador program keep new users flowing in. This organic engine is a big reason
marketing spend stays low.

Product milestones
Year Release
2016 Notion 1.0

2018 Notion 2.0 (databases)



2021 Public API

2022 Notion Al

2024 Notion Calendar
2025 Al agents

2026 Custom Agents (Notion 3.x)

Acquisitions filled gaps along the way, including Cron (which became Notion Calendar) and
Skiff (folded into Notion Mail).

Notion Pricing Statistics

Notion's 2026 pricing keeps a generous free tier and folds Al into paid plans.

Plan Price (annual, per member/month) Al Included
Free $0 Limited
Plus $10 (~$12 monthly) Limited
Business  $20 (~$24 monthly) Full Al
Enterprise Custom Full Al + admin controls

Custom Agents run on a credit system (~$10 per 1,000 credits), billed by task complexity.

The big pricing shift of 2025 was bundling Al into Business rather than selling it as a standalone
add-on, which nudged more customers onto higher tiers.

Where Notion Sits In The Productivity Market

Notion plays in the productivity and collaboration software market, a space Microsoft and
Google largely control.

Per Forbes, those two giants hold about 99% of the $52 billion productivity-suite market.
Notion is not trying to win by size alone. It competes on flexibility, product-led growth, and now

Al agents, carving out the "all-in-one workspace" slot rather than fighting head-on for the whole
suite.

Notion vs Competitors



Sacra's mid-2026 data lets us line Notion up against its rivals. It grows faster than most while
sitting at a healthy revenue base.

Company ARR/Revenue Growth (YoY) Valuation
Notion ~$865M ARR ~82% $11B
Airtable ~$480M ARR ~20% Acquired by Bending Spoons (Aug 2026)
Glean ~$300M ARR ~89% $7.2B
Monday.com ~$1.37B TTM ~24% $4.34B (public)
Asana ~$809M TTM ~9% $2.2B (public)

Users and customers: Notion's 100M+ user base dwarfs most direct rivals. Revenue: it trails
public leader Monday.com on total revenue but grows several times faster.

Employees: Notion runs leaner than peers like Atlassian, which staffs around 12,000.
Valuation: at $11 billion, Notion sits between smaller specialists and the public incumbents.

The pattern across these Notion statistics is speed on a small base.

Notion Historical Timeline

2013 lvan Zhao and Simon Last found Notion Labs in San Francisco.

2015 The team rebuilds the product almost from scratch in Kyoto after early struggles.
2016 Notion 1.0 ships.

2019 Reaches 1 million users and raises a Series A at an $800M valuation.

2020 Makes blocks unlimited for free individuals and raises $50M at $2B.

2021 Raises $275M at a $10B valuation and passes 20 million users.

2022 Launches Notion Al ahead of the wider Al wave.

2024 Crosses 100 million users.

2025 Passes $600M ARR and rolls out Al agents.

2026 Completes a $270M tender at an $11B valuation and reaches an estimated $865M
ARR.

What Notion Doesn't Publicly Disclose?

Notion is private, so several numbers stay behind the curtain. The company does not publish
exact active-user counts, precise paid-seat totals, audited financials, or an official headcount.

Analysts estimate net dollar retention around 120-135% and gross margins above 80%,
both typical for web-native software, but Notion has not confirmed either.



Treat single-source figures on churn or profit as educated guesses rather than gospel.

Conclusion: What Notion's Numbers Say?

Read together, these Notion statistics describe a company that scaled users and revenue far
faster than it scaled its team.

100M+ users, ~$865M ARR, ~82% growth, and an $11B valuation on roughly 1,000 core
staff add up to one of the most capital-light stories in modern software. Al turned into the growth
engine, enterprises turned into real customers, and the community kept marketing costs low.

The open questions now are whether Notion files for an IPO, how it holds up against Microsoft
and Google, and whether Al agents can keep growth this quick.

For the latest official figures, Notion's blog and pricing page remain the best primary sources.

FAQs

How Many Users Does Notion Have In 20267

Notion has 100 million+ registered users across 85+ countries. Daily active users are
estimated lower, around 20 to 30 million.

What is Notion worth?

Notion is valued at $11 billion, set by a ~$270 million employee tender offer in January 2026
that included GIC, Sequoia, and Index.

How Much Funding Has Notion Raised?

Notion raised about $344 million in primary funding across three rounds, with no fresh growth
capital since its 2021 Series C.

How Many Fortune 500 Companies Use Notion?

More than half of Fortune 500 companies use Notion, with some 2026 trackers citing closer to
75%.

How Much of Notion's Revenue Comes From Al?

More than 50% of ARR comes from Al-enabled customers as of late 2025, a share that more
than doubled in a year.



How Much Does It Really Cost to Start a
Blog in 20267?

How much does it cost to start a blog in 2026? You can launch one for about $0, run a solid
self-hosted blog for $50 to $100 in your first year, or spend $1,000+ if you pay writers and buy
tools. The real answer depends on one choice: how much of the work you do yourself.

This guide breaks down blog pricing piece by piece, from domains and hosting to content, so
you know exactly where your money goes before you spend a dollar.

Blog Cost Calculator: Budget Snapshot

Use this quick snapshot to size up your own spend. Add the rows that apply to you.

Item Typical First-Year Cost Needed?
Domain name $0-$15 (often free year Yes
one)
Hosting $35-$120 Yes
(self-hosted)
Platform / CMS $0 (WordPress) to $200/yr | Yes
Theme/design $0-$100 (one-time) Optional
Email tool $0-$240 Optional
Content (per article) | $0-$400 Depends
Logo/branding $0-$50 Optional

The math is simple. Take your platform cost, add hosting and a domain, then add whatever
you plan to spend on writing. That total is your real cost of starting a blog.

What You're Actually Paying For?

Blog prices break into four buckets. Knowing which bucket a cost falls into helps you cut the fat.

e Setup covers the one-time bits: a domain, a theme, maybe a logo. You pay these once
(or once a year) and forget them.



Infrastructure is the plumbing that keeps your site online, mainly hosting and any
security or backup tools. This is your steady monthly or yearly bill.

Content is the writing, editing, and images. For most blogs, this becomes the biggest
line item over time, whether you pay in cash or your own hours.

Growth covers the tools you add later to get traffic and make money, such as SEO
software, email marketing, and analytics. You do not need these on day one.

How Much Does a Blog Cost?

Blog costs stack in rough tiers. Pick the one that matches your goal, not your ego.

1.

$0 tier: A free blog on Wix, Blogger, Medium, or WordPress.com. You get a subdomain
like yourname.wixsite.com, and the platform shows its own ads. Fine for testing, weak
for a brand.

$100 tier: The classic starter setup: a custom domain plus budget WordPress hosting.
This is what most people mean when they ask how much it costs to start a WordPress
blog. You own everything and look professional.

$500 tier: The $100 base plus a premium theme, an email tool, and a handful of paid
articles or better hosting. Good for someone treating blogging as a side income.
$1,000+ tier: A content-first blog. Most of this money buys articles from writers, along
with SEO tools and design help. This is a small business, not a hobby.

The 3 Costs You Actually Need

Strip away the noise and only three things are non-negotiable.

1.

Domain. Your web address, such as yoursite.com. A .com renews for around $15 to $20
per year, and many hosts throw in the first year free.

Hosting. The server that stores your site. Budget WordPress hosting starts near $3 a
month on an intro deal. Watch the renewal, since it often jumps to $8 to $18 a month.
Platform or CMS. The software you write in. WordPress.org is free to use. Builders like
Wix or Squarespace bundle hosting and charge a monthly fee instead.

That is it. Domain plus hosting plus a free platform gets a real blog online for roughly $50 to
$100 in year one.

Every Possible Blog Expense

Here is the full menu, so nothing surprises you at checkout.

Expense Cost Required? When Free Alternative




Domain $0-$15/yr Yes Day one | Free subdomain
Hosting $35-$120/yr Yes (self-host) | Day one | Free platform
SSL certificate $0 Yes Day one | Included free
Theme $0-$100 No Setup Free themes
Page builder $0-$99/yr No Setup Native editor
Email marketing | $0-$240/yr No Month 2+ | Free tiers
SEO tool $0-$1,400/yr No Month 3+ | Free tools
Stock images $0-$200/yr No Ongoing | Unsplash,
Pexels
Logo / branding | $0-$50 No Setup Canva free
Content $0-$400/article | Depends Ongoing | Write it yourself

Notice how many rows have a free option. Most beginners overspend on tools they could skip

for a year.

How Much Does Content Cost?

Content is where blog prices swing the widest, from free to hundreds per article. Here is what

each route costs in 2026.

1. DIY Content: Best for New Bloggers

Cost: $0

You research, write, edit, and publish the article yourself. A well-researched 1,500-word post

can take several hours.

Use this method if you:

For most new bloggers, DIY writing is the best starting point. You can learn your audience and

Have a small budget
Know your topic well
Have enough time to write
Want to learn blogging before outsourcing

content style before paying writers.




2. Al-Assisted Content: Best for Experienced Bloggers
Cost: Around $20/month for a paid Al tool

Al can help with research, outlines, drafts, editing, and content ideas. You still need to
fact-check the content and add your own knowledge, examples, and experience.

Use this method if you:

Know the subject well

Can edit Al-generated drafts
Want to reduce writing time
Can fact-check claims

Don't use Al to publish large amounts of generic content without human review.

3. Freelancer Content: Best When You Have More Money Than Time

Cost: Around $50 to $400+ for a 1,000-word article

Freelance rates vary based on experience, research requirements, subject, and editing needs.
Use this method if you:

Have a content budget
Don't have enough time to write
Can create clear briefs
Can review the finished articles

If you're new to blogging, write some articles yourself before hiring freelancers. It will help you
judge the quality of paid work.

4. Expert Writers: Best for Specialist Topics
Cost: Often $500 to $1,000+ per article

Expert writers make more sense for topics such as finance, health, law, and technology where
specialist knowledge matters.

Use this method if you:

Publish specialist content

Need expert-level knowledge

Cover topics where accuracy matters

Run a professional publication or business blog



You don't need an expert writer for every article. Use them for the topics where specialist
knowledge adds real value.

5. Agency Content: Best for Established Businesses

Cost: Often $800 to $2,500+ per month

Agencies can handle research, content planning, writing, editing, and publishing.
Use this method if you:

Need several articles each month

Have a larger content budget

Don't want to manage individual writers
Run an established business or publication

For a new solo blog, an agency is usually unnecessary.

Which Content Method Should You Choose?

Your situation Best method

Very small budget DIY

Good subject knowledge but limited time | Al-assisted +

editing
Budget available but little writing time Freelancer
Specialist or sensitive topic Expert writer

Established business publishing at scale | Agency

You can combine methods. Write important articles yourself, use Al for research and editing,
and hire freelancers for supporting content. As your blog earns more, you can increase your
content budget.



What Does 10, 50, or 100 Articles Cost?

Content is a volume game, so here is the math at scale. These figures assume a standard
1,000-word post.

Route 10 Articles 50 100
Articles Articles

DIY $0 (your time) | $0 $0
Al-assisted ~$20/mo tool | ~$40/mo ~$60/mo
Beginner freelancer $750 $3,750 $7,500
($75)
Pro freelancer ($250) $2,500 $12,500 $25,000
Expert ($800) $8,000 $40,000 $80,000

The jump from 10 to 100 articles is why content, not hosting, decides your real blog budget.

What Does a $100 vs $500 Article Actually Get You?

Price buys different things, and the gap is bigger than word count.

A $100 article usually means a competent generalist writing to a brief. You get clean, readable
content that covers the topic. Research is light, and you may need to add your own examples
and edits.

A $500 article buys a specialist. You get original research, expert quotes, a sharper angle, SEO
structure, and writing that reads like someone who has actually done the thing. This is the
content that ranks and earns links, which is why serious blogs pay for it.

Blog Cost by Business Model

Your goal sets your budget. Match your spend to what you want out of the blog.

e Hobby: You write for fun. Aim for $0 to $100 a year. A free platform or a cheap
self-hosted setup covers it.

e Personal brand: You want a professional home base. Budget $100 to $300 a year for a
custom domain, decent hosting, and a clean theme.

e Affiliate: You review products for commissions. Content volume matters, so plan $500
to $5,000+ a year, mostly on articles and an SEO tool.



Lead generation: Your blog feeds a business. Budget $1,000 to $10,000+ a year for
content, email tools, and possibly a designer.

Media business: You sell ads and sponsorships at scale. This runs $10,000+ a year,
since traffic depends on a steady stream of paid content.

How Much Should You Spend?

Three realistic starting budgets, and where each dollar goes.

The $100 budget. Spend it all on the base. A custom domain (free year one), a year of
budget WordPress hosting, and a free theme. You write everything yourself. This is the
smartest starting point for most people.

The $500 budget. Keep the $100 base, then add a premium theme (~$60), an email
tool for your first year, and two or three paid articles to seed the site. Or spend the extra
on faster managed hosting.

The $1,000 budget. Base setup, plus a real content push. Buy six to eight solid articles,
add an SEO tool for a few months, and grab a simple logo. Now you have a blog with
momentum instead of an empty shell.

Where Should Your First $500 Go?

If you can spend $500 once, here is the order that returns the most.

hoonh =

Domain and a year of hosting (~$70): Non-negotiable foundation.
Four to five articles (~$350): Content is what actually brings visitors.
A free theme and free email tool ($0): Skip paid design early.

The remaining $80: on a logo or a month of an SEO tool.

The pattern is clear. After the basics, put your money into content, not gadgets.

What You DON'T Need to Buy?

Beginners waste cash here. Skip these until you have traffic and income.

Expensive page builders. The native WordPress or builder editor works fine.
Premium SEO suites. Free tools cover the basics for your first months.

Paid stock photo plans. Unsplash and Pexels are free and good.

A pro-designed logo. Canva makes a clean one for nothing.

Multiple plugins. Each one is another thing to break. Start light.

A course on how to blog. This article is free.

When Should You Start Spending More?



Spend more once the blog proves itself. Good triggers include steady traffic (a few thousand
monthly visitors), your first affiliate or ad income, or a hosting plan that struggles under load.

Until then, extra spending buys comfort, not growth. Let results, not excitement, open your
wallet.

One-Time vs Recurring vs Usage-Based Costs

Blog pricing comes in three shapes, and mixing them up wrecks budgets.

One-time costs hit once. A theme, a logo, or a lifetime plugin license. Pay and move on.
Recurring costs repeat every month or year. Hosting, your domain renewal, email tools,
and platform fees. These define your baseline.

e Usage-based costs scale with size. Email tools charge by subscriber count, and some
hosts bill by traffic. These start small and climb as you grow, which is a good problem to
have.

First Year vs Year 2+

Year one often looks cheap because of intro deals. Year two is the honest number.

A host advertised at $3 a month can renew near $10 a month. Your domain, free the first year,
now costs $15 to $20.

So a blog that cost $50 in year one might cost $130 to $150 in year two for the same setup.
Plan for the renewal, since that discount was a coupon, not the contract.

How Costs Change As Traffic Grows?

Small blogs cost little to run. Big ones cost more, in a good way. As visitors climb, budget
hosting slows down, and you move to managed WordPress hosting at $25 to $35 a month or a
cloud plan. Email lists grow past free tiers into paid bands. Bandwidth and backups matter
more. The upside is that rising traffic usually brings rising income, so these costs arrive
alongside the money to cover them.

The Hidden Cost: Your Time

The biggest blog expense never shows on an invoice. Writing, editing, learning SEO, and
promoting posts take hours.

If you value your time at even $25 an hour, a single 1,500-word post you write yourself "costs"
$100 to $200 in labor.



This is why paying a writer can be cheaper than it looks, especially if your own hours earn more
elsewhere. Free blogging is only free if your time is worth nothing, which it is not.

How Much Does It Cost to Maintain a Blog?

Running costs are lighter than startup costs. A maintained self-hosted blog needs hosting
(~$100 to $200 a year after intro pricing), a domain (~$15 a year), and optional tools like
email or security.

Round it out, and a healthy solo blog costs roughly $150 to $500 a year to keep alive, before
any spending on new content.

Builders like Wix or Squarespace fold maintenance into one flat monthly fee, which trades
control for convenience.

How Much Does It Cost to Make Money?

Turning a blog into income has its own costs. Here is what each path asks for.

e Affiliate. Cheapest to start. You need content and traffic, plus maybe a link-management
plugin. Extra cost is near $0, since programs are free to join.

e Ads. Display ad networks are free to join once you hit their traffic minimums. No real
cost beyond the visitors you already need.

e Services. Selling consulting or freelancing off your blog needs a booking tool or contact
form, often free to $20 a month.

e Products. Selling a course or template means a platform fee or transaction cut. Plan $0
to $50 a month depending on the tool.

e Sponsorships. Brands pay you directly. Cost is basically your audience and an email
address. The main investment is the content that built the audience.

When Does a Blog Break Even?

Break-even depends on your spend and your model. A DIY hobby blog breaks even the
moment it earns a dollar, since costs are tiny.

A content-heavy affiliate blog that spent $3,000 on articles might take 6 to 18 months to earn
that back through commissions, since SEO traffic builds slowly.

The honest truth: most blogs take a year or more to pay for themselves, and many never do.
Budget as if the money is spent, and treat income as a bonus that compounds.

Is Blogging Still Worth It in 20267



Short answer: yes, but the bar rose. Al flooded the web with thin content, so search engines and
readers reward depth, real experience, and a clear point of view.

That actually helps careful bloggers, since generic filler no longer competes.

Blogging still costs little to start and can pay off through affiliate income, leads, or a personal
brand. It rewards patience and quality over volume, which was always the case, just more so
now.

My Recommended Budget

If you asked me for one plan, here it is. Start at the $100 tier. Buy a domain and a year of
budget WordPress hosting, use a free theme, and write your first ten posts yourself. This
teaches you the craft and keeps risk near zero.

Once you see traffic, reinvest earnings into two or three paid articles a month and one SEO
tool. That path keeps your cost of starting a blog low while giving it a real shot at growth. Spend
on proof, not hope.

Decision Tree

Not sure where to land? Follow this.

e Just testing the idea? Use a free platform. Cost: $0.
e Want a professional home you own? Self-host WordPress. Cost: ~$100 in year one.
e Building a side income? Add paid content and an email tool. Cost: ~$500.
e Running it as a business? Fund content and tools monthly. Cost: $1,000+.
e Design matters more than control? Try Wix or Squarespace. Cost: $17 to $39 a
month.
Conclusion

So, how much does it cost to start a blog? Between nothing and a few hundred dollars for a
real one you own.

The three costs that matter are your domain, hosting, and platform, and together they run about
$50 to $100 in your first year.

Everything past that is content and tools, and those you add only when the blog earns the right.
Start small, write consistently, and let results decide when to spend more.

Blogging in 2026 is cheap to begin and hard to master, which is exactly why the people who
stick with it still win.



FAQ

Does it cost money to start a blog?

Not always. A free platform costs nothing but shows ads and gives you a subdomain. A blog
you own, with a custom domain, costs about $50 to $100 in year one.

How much money does it cost to start a blog on WordPress?

The WordPress software is free. You pay for hosting (around $3 to $10 a month) and a domain
(%0 to $15 year one), so a self-hosted WordPress blog runs roughly $50 to $100 for the first
year.

What is Wix blog pricing in 20267

Wix has a free plan with Wix branding and ads. Paid plans start at $17 a month (Light), then
$29 (Core) and about $36 to $39 (Business), billed annually. Business Elite runs $159 a
month.

How much does a blog cost per month?

A budget self-hosted blog costs about $3 to $10 a month for hosting. Builder plans run $17 to
$39 a month. Add content and tools and a serious blog can run $100+ a month.

What is the cheapest way to start a blog?

A free platform like Blogger, Medium, or the WordPress.com free tier. It costs $0, though you
trade ownership and a clean web address for the savings.



How to Start a Blog (2026) If You Want to
Start a Blog Today!

How to start a blog in 2026 comes down to a handful of real decisions: pick a goal, choose a
niche you can win, get it online for about $50 to $100, and publish content that Al cannot copy.

| have started several blogs over the years, made most of the mistakes myself, and | am going
to walk you through the exact process | use now.

No fluff, just the steps that moved the needle for me.

Is Blogging Right for You? The Question You Need To
Answer First

Before | touch a single setting, | get honest about whether a blog is the right channel. Here is
how I judge it.

1. What a blog can realistically do for you: A blog builds a home you own, ranks in
search over time, grows an email list, and turns into affiliate income, leads, or a personal
brand. It compounds. Old posts keep working while you sleep.

2. When a blog is a good channel: Pick blogging if you enjoy writing, you can commit for
six to twelve months, and your audience searches for answers online. Patience is the
price of entry.

3. When to pick something else: If you need traffic next week or you hate writing,
short-form video or a newsletter may fit better. A blog rewards the long game, not the
quick win.

Blog Launch Checklist

Here is the whole path on one page. | check each box before | call a blog "launched."

Goal chosen

Audience defined

Niche validated

Blog name and domain secured

Hosting and WordPress installed

HTTPS enabled

Homepage, About, Contact, Privacy, Blog pages built
Google Search Console and Analytics connected



e First article published
e Content plan for 30 topics ready

Step 1: Decide What You Want Your Blog to Achieve

Every choice after this flows from your goal, so | never skip it. Pick one main aim.

Hobby: You write for joy. Keep costs near zero and forget monetizing.
Personal brand: You want a professional home base for your name.
Affiliate: You review products and earn commissions on sales.

Business or lead generation: Your blog feeds a company with customers.
Media or publication: You sell ads and sponsorships at scale.
Newsletter-led business: Email is the product, and the blog feeds it.

What worked for me: My first blog failed partly because | wanted it to be everything at once.
The one that took off had a single job (affiliate reviews), and that focus made every later
decision obvious.

Step 2: Define Your Audience

A blog for "everyone" reaches no one. | write for one specific person.

Answer four questions: Who am | helping? What problem do they have? What outcome do
they want? What have they already tried? Then | compress it into one line | keep pinned
above my desk.

My audience statement looks like this: I help new freelancers land their first client without cold
pitching. Simple, specific, and it filters every topic | consider.

Step 3: Choose and Validate Your Niche

A viable niche has real search demand, room for a newcomer, and a way to make money. | test
mine before committing a year to it.

e Niche validation scorecard: | score each idea 1 to 5 on demand, competition,
monetization, my own interest, and my ability to add something new. Anything under 15
out of 25 gets cut.

e The 30-minute validation: | search five main topics in the niche, skim who ranks, and
check whether small sites appear on page one. If only giant brands show up, winning
gets harder.

e Competitor research: | list five competing blogs and note what they miss. Those gaps
are my opening.



e The 50-topic test: If | cannot brainstorm 50 article ideas in an afternoon, the niche is too
thin to sustain a blog.

Does your niche need to be perfect? No, mine never is. A "good enough" niche you actually
publish in beats a "perfect” one you overthink for months.

Step 4: Decide What Makes Your Blog Different

Google and readers already have a million posts on most topics. | earn attention by adding
something the others lack.

Search engines call this information gain, and it matters more every year.

I lean on four sources of difference: first-hand experience (I did the thing), original research (I
gathered my own data), real expertise (I know the field), and better teaching (I explain it more
clearly).

Before | start any blog, | write one sentence: this blog exists because . If | cannot fill that
blank, neither can my reader.

Step 5: Choose Your Blog Model

Your model shapes your content and your money. Match it to Step 1.

Model Content Focus Income

Personal blog | Your story and views | Brand, opportunities

Niche blog One topic, deeply Affiliate, ads
Affiliate blog Reviews, Commissions
comparisons

Business blog | Customer problems Leads, sales

Media blog High volume Ads, sponsorships

Newsletter-led | Email-first Subscriptions

What worked for me: | run a niche blog because one deep topic builds the topical trust that
Google's 2026 systems reward. Publishing scattered posts on random subjects never got me
anywhere.

Step 6: Choose Your Blog Name



A good name is short, easy to spell, and easy to say out loud. | generate a big list, then filter
hard.

My naming criteria: Memorable, brandable, not boxed into one sub-topic, and available as a
.com. | check domain availability before | fall in love with any name. | also do a quick trademark
search to avoid legal headaches later.

If your name is taken, | try a small tweak, add a relevant word, or pick a brandable made-up
name. | avoid hyphens and numbers, since they confuse people who hear the name spoken.

Step 7: Choose Your Blogging Platform

This is where most beginners freeze, so here is how | decide fast.

e Self-hosted WordPress: My default. The software is free, you own everything, and it
grows with you. You pay only for hosting and a domain.

e Hosted builders (Wix, Squarespace): Easier to set up, prettier out of the box, but you
rent your home. Wix starts at $17 a month and Squarespace around $16 to $19 a
month, billed yearly.

e Newsletter platforms (Substack, Ghost, beehiiv): Best if email is your core product.

Which should you pick? If you want control and long-term SEO, | say self-hosted WordPress.

If design speed matters more than control, a builder is fine. There is no wrong answer, only
trade-offs.

Step 8: Get Your Blog Online

Here is my follow-along setup. It takes about an hour the first time.

-_—

Buy your domain. Often free for year one with a host, or about $12 to $15 at a registrar.
Choose hosting. Budget WordPress hosting starts near $3 a month on an intro deal. |
plan for the renewal, which can jump to $8 to $18.

Connect your domain to the host (usually automatic if you buy both together).

Install WordPress. Most hosts do this in one click.

Enable HTTPS. A free SSL certificate ships with every host | recommend. Turn it on.
Log into your dashboard at yoursite.com/wp-admin. You are officially live.

N
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What worked for me: | wasted money on premium hosting far too early. On a brand-new blog
with no traffic, cheap shared hosting is plenty. Upgrade when your traffic, not your nerves,
demands it.

Step 9: Build Your Minimum Viable Blog



| resist the urge to design for a week. Five pages is enough to launch.

Homepage. A clear line on who you help, plus links to your best posts.

Blog. The feed of your articles.

About. Your story and why you are worth reading. This page builds trust, so | do not
phone it in.

Contact. A simple form or email.

Privacy and legal pages. Required, and free generators handle them.

What you don't need yet: a custom logo, fancy animations, pop-ups, or ten plugins. Those are
procrastination dressed as progress.

Step 10: Configure the Technical Essentials

| set these once so my content has the best shot at ranking.

URLSs: Set permalinks to "post name" so links read cleanly.

Sitemap: Most SEO plugins create one automatically.

Search Console: Connect it and submit your sitemap. This is how you talk to Google.
Analytics: Add Google Analytics or a lighter privacy-first tool.

Mobile: Pick a responsive theme and test on your phone.

Security and backups: Install a basic security plugin and turn on daily backups.

Run through a quick launch checklist, then stop tinkering. Done beats perfect.

Step 11: Build Your Content Strategy

Here is the shift that changed my results: | start with problems, not keywords.

1.

Topic universe: | brainstorm every question my audience asks, ignoring search volume
at first. Real problems come before tools.

Content types: | mix how-to guides, comparisons, listicles, and opinion pieces so the
blog feels human, not robotic.

Topic clusters: | group related posts around one pillar page and link them together. This
tells Google | cover the subject in depth, which its 2026 systems reward heauvily.

First 30 topics: | map thirty articles across a few clusters before writing one.

Internal linking: Every new post links to two or three older ones. This simple habit
spreads authority across the whole site.

Step 12: Decide What to Publish First

Not all topics are equal, so | rank mine on four factors.



Factor Question | Ask

Search demand | Are people actually searching
this?

Business value Does it lead toward income?

Ability to win Can a small site rank for it?

Information gain | Can | add something new?

| start with topics that score well on ability to win and information gain. Chasing high-volume
terms | cannot rank for is a beginner trap | fell into more than once.

Step 13: Write Your First Blog Post

This is my repeatable process for every article.

1. Understand search intent: What does the searcher truly want, a quick answer or a
deep guide?

Study the SERP: | read the top results to see what wins.

Find the gaps: | note what every top post misses.

Build an outline: Around those gaps.

Add original value: My own screenshots, data, or examples go here.

Writing: in a plain, first-person voice.

Fact-check: Every claim and number.

Editing: For clarity and cut anything soft.

Publish: And submit the URL in Search Console.
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Step 14: What Makes a Blog Post Valuable in 20267

This is the whole ballgame now. Google's Al Overviews answer many questions right on the
results page, and 2026 studies show informational queries losing roughly 20% to 40% of
clicks, with click-through rates dropping as much as 46.7% on some searches.

Pages cited inside those Al answers, though, can earn about 35% more clicks than pages left
out entirely.

So | stopped writing what Al can summarize and started writing what it cannot replace:

First-hand experience: What actually happened when | did the thing.
Original data: Small surveys, my own tests, real numbers.

Testing: | use the product and show results.

Examples: Concrete, specific, mine.



e Expert input: A quote or review from someone who knows.
e Tools and templates: Something the reader can download and use.

My gut check is the "Would | bookmark this?" test. If | would not save it, | rewrite it.

Step 15: Use Al Without Making Your Blog Generic

| use Al every day, but | never let it write the whole post. Here is my split.

e What Al does well for me: research summaries, outline drafts, rephrasing clunky
sentences, and generating first-draft FAQs.

e What stays human: the opinions, the experience, the data, the voice, and the final
judgment on every claim. Google warned in 2026 that mass Al content without real
expertise loses visibility fast, and | have watched it happen to sites that ignored that.

My workflow: Al helps me research and draft, then | add the experience and check every fact
myself. Al is my intern, not my author.

Step 16: Publish Your First 10 Articles

10 posts is my launch target, because one or two look empty to both readers and Google.

I aim for a spread of a couple of pillar guides, a few how-tos, one or two comparisons, and
an opinion piece that shows personality.

| publish on a schedule | can actually keep, even if that is one post a week. Consistency beats
bursts.

What worked for me: | batched research for all ten before writing any. Getting into a research
groove, then a writing groove, doubled my output compared to doing one full post at a time.

Step 17: Get Your First Readers

Search traffic takes months, so | do not wait for it. | bring my first readers by hand.

Existing network: | share with people who already know me.

Communities: | answer questions in relevant forums and Reddit threads, linking only
when it helps.

Social: | post takeaways on the platforms my audience uses.

Email: | start collecting addresses from day one.

Partnerships: | guest post and swap mentions with peers at my level.

Search: The slow, compounding channel | build patiently.



Step 18: SEO for a New Blog

SEO in 2026 is less about tricks and more about being the clearest, most trustworthy answer.
Here is where | focus.

Search intent. Match the page to what the searcher wants.

Crawlability. Make sure Google can reach every page.

Indexing. Confirm pages appear in Search Console.

Internal links. Connect related posts.

On-page SEO. Natural keywords in the title, headings, and opening line.
Content quality. Depth, experience, and originality above all.

Authority. Cover one topic so thoroughly that Google trusts your site on it.

| also think about getting cited by Al engines now, not just ranking blue links. Clear structure,
direct answers, and original data make a post the kind of source Google, ChatGPT, Perplexity,
and other tools quote.

Step 19: What to Do After Publishing?

Publishing is the start, not the finish. | track a few things every week.

I check indexing in Search Console, watch impressions to see what Google shows me for,
read the queries people used, track clicks to spot winners, and note conversions if the post
has a goal.

Then | write down one lesson from the data. Those small notes shape every future post.

Step 20: What If Nobody Reads Your Blog?

Silence is normal early on, and it is fixable once you diagnose it. | use this decision tree.

e No impressions? Google may not have indexed you, or your topics have no demand.
Check indexing and keyword demand.

e Impressions but no clicks? Your titles and descriptions are weak. Rewrite them to earn
the click.

e Rankings but little traffic? You rank for low-volume terms. Target bigger, winnable
topics.

e Traffic but no conversions? Your content and your offer do not match. Align them.

Most "my blog failed" stories are really one of these four problems left undiagnosed.



Step 21: Update Existing Content or Write Something
New?

| ask this before every new post, because updating often beats creating.

Update when a page already ranks on page two, when facts have gone stale, or when a
competitor pulled ahead. A refresh is faster and often ranks quicker than a brand-new page.

Create new when the topic is genuinely different and you have nothing covering it. | watch out
for cannibalization, where two of my own posts fight for the same term. When that happens, |
merge them into one stronger page.

Step 22: When Should You Start Building Links?

Not on day one. | earn links only after | have something worth linking to.

My order is simple: build a genuinely useful asset (original research, a free tool, a definitive
guide), earn natural mentions, then do light outreach to relevant sites.

Partnerships and small digital-PR efforts come once the blog has proof it deserves attention.
Chasing links before your content earns them is wasted effort.

Step 23: Monetize Your Blog

I wait until | have traffic before | focus hard on money, but | plan the path early.

Affiliate. Commissions on products | recommend. Cheapest to start.
Ads. Display networks pay once you hit their traffic minimums.
Services. Selling my own consulting or freelance work off the blog.
Products. Courses, templates, or ebooks | create.

Sponsorship. Brands paying to reach my audience.

Leads. Sending qualified prospects to a business.

Membership. Recurring income from a community or premium content.

What worked for me: affiliate income came first and fastest, because it needs nothing but
content and trust. Products came later, once | knew what my readers actually wanted to buy.

Step 24: When Should You Spend Money?

| spend according to bottlenecks, not excitement. Buy first: a domain, hosting, and eventually
paid content once | know a topic works. Delay: premium themes, expensive SEO suites, and



paid ads until traffic or income justifies them. The rule | follow is to spend on whatever is
currently blocking growth, and nothing else.

Step 25: Your First 90 Days

Here is the plan | would hand my past self.

e Days 1to 7. Set up the blog, build the five core pages, connect Search Console and
Analytics, publish one post.
Days 8 to 30. Publish nine more posts, build internal links, start collecting emails.
Days 31 to 60. Promote in communities, guest post once, refresh your weakest post,
study your Search Console data.

e Days 61 to 90. Double down on topics showing early impressions, plan the next thirty
articles, and set up your first monetization method.

How to Know What to Do Next?

When | feel stuck, this quick tree unblocks me.

No blog yet? Do Steps 1 through 8.

Blog live but empty? Publish your first ten posts.

Posts up but no readers? Promote by hand and check indexing.
Getting impressions? Improve titles and go deeper on winning topics.
Getting traffic? Add monetization and start earning links.

What are Common Beginner Mistakes?

| have made every one of these, so learn from my scar tissue.

Spending weeks on design before writing a word.
Chasing keywords no small site can rank for.

Publishing thin posts that Al can summarize in one line.
Quitting at month three, right before traffic usually starts.
Installing twenty plugins and slowing the site to a crawl.
Writing for "everyone" instead of one real person.

Is It Too Late to Start a Blog in 20267

No, but the bar is higher, and that is good news for careful writers. Al flooded the web with
generic filler, so shallow posts no longer compete.



What wins now is real experience, original data, and a clear point of view, which are the exact
things a thoughtful person can offer and a machine cannot.

Fewer lazy blogs survive, which leaves more room for a good one. If you bring genuine
experience, 2026 is a fine time to start blogging.

What I'd Do If Starting From Scratch Today?

I would pick one narrow topic | actually know, buy a cheap self-hosted WordPress setup, and
publish ten deep posts built on my own experience before touching any paid tool.

| would talk to readers in communities, refresh what shows early promise, and add affiliate links
once a few posts caught traction.

Small, focused, and honest beats big, broad, and generic every single time.

What You Should Do Today?

Momentum matters more than perfection, so do these seven things now.

Write your one-line audience statement.
Brainstorm 20 possible article topics.
Check three domain names for availability.
Pick your platform.

Buy hosting and install WordPress.
Publish your About page.

Draft the outline for your first post.

Nooabowbd=

Conclusion

Learning how to start a blog in 2026 is genuinely simple: choose a goal, validate a niche, get
online for under $100, and publish content rooted in real experience.

The setup takes an afternoon. The results take patience. What separates the blogs that make it
from the ones that fade is not budget or tools, it is showing up with something true to say and
saying it consistently.

| have watched that single habit outperform every clever tactic. Start small, publish honestly, and
let time do the compounding work.

FAQ



How Do | Start A Blog With No Experience?

Pick a topic you know something about, set up self-hosted WordPress in an afternoon, and
publish one honest post. You learn by doing, not by waiting until you feel ready.

How Much Does It Cost To Start A Blog?

About $50 to $100 for your first year with a domain and budget hosting. A free platform costs
nothing but limits your ownership and looks less professional.

How To Make A Blog That Actually Gets Read?

Cover one topic deeply, write from real experience, and answer search intent better than the
current top results. Depth and originality beat volume in 2026.

How Long Until A Blog Gets Traffic?

In my experience, meaningful search traffic usually starts around months four to eight, assuming
steady publishing and topics a new site can win.

Is Blogging Still Worth It With Al Overviews?

Yes, if you write what Al cannot copy. Content with first-hand experience, original data, and a
clear voice still earns readers and even gets cited inside Al answers.

Do | Need To Be A Good Writer To Start Blogging?

No. Clear beats clever. If you can explain something to a friend, you can blog. Your voice
improves with every post you publish.



Spotify Statistics 2026: Users, Revenue,
Subscribers, Listening and More

Spotify closed the first half of 2026 as the biggest audio streaming service on the planet, with
777 million monthly listeners and a paid base that just cracked a number no rival has touched. If
you want the current picture of how many people use Spotify, how much money it makes, and
who they are all listening to, this page pulls the latest verified figures into one place. Every stat
here is sourced and dated so you can check the receipts.

Quick Answer: Spotify Statistics at a Glance

Here are the headline numbers as of Spotify's most recent reporting.

Metric Latest figure Source and date
Monthly active users 777 million Spotify Q2 2026 earnings, Aug 4, 2026
Premium subscribers 300 million Spotify Q2 2026 earnings, Aug 4, 2026
Ad-supported users 494 million Spotify Q2 2026 earnings, Aug 4, 2026
Full-year 2025 revenue €17.19 billion Spotify FY2025 results, Feb 10, 2026
Markets served 184 Spotify Q1 2026 reporting, Apr 28, 2026
Tracks in catalog 100 million-plus  Spotify company data, 2026
Podcast titles 7 million-plus Spotify company data, 2026
Music industry payouts (2025) $11 billion Spotify Loud & Clear, Mar 11, 2026

A quick note on the playlist figure you may have seen quoted at nearly 10 billion. Spotify has not
published a fresh official playlist count recently, and third-party trackers land in the billions
without agreeing on a precise number. Treat any exact playlist total as an estimate, not a
confirmed company stat.

Spotify User Statistics

How Many People Use Spotify?



Spotify reported 777 million monthly active users (MAUSs) at the end of Q2 2026, covering
April through June. That total grew 12% year over year and added 16 million net new users in a
single quarter, according to Spotify's earnings release from August 4, 2026.

MAUs count everyone who opened the app during the month, whether they pay or listen for
free. It is the widest measure of Spotify's reach, and it keeps climbing even as the company
works through what it called "product optimizations" that trimmed the quarter's total slightly
below its own 778 million forecast.

Spotify Monthly Active Users

The three most recent quarters show steady, chunky growth rather than a plateau.

Quarter Monthly active
users

Q4 2025 751 million
Q12026 761 million

Q22026 777 million

Spotify's guidance for Q3 2026 calls for 788 million MAUs, which would mean roughly 11
million net additions in the quarter (Spotify Q2 2026 earnings, Aug 4, 2026). Management has
also reaffirmed a longer-term target of 1 billion subscribers by 2030.

Spotify Ad-Supported Users

Free listeners still make up the largest slice of the audience. Ad-supported MAUs reached 494
million in Q2 2026, up 14% year over year.

Quarter Ad-supported
users

Q4 2025 476 million
Q12026 483 million

Q2 2026 494 million

That free tier does real work. It is the top of the funnel that feeds paid conversions, and Spotify
credited its "mobile free tier enhancements" as a driver of record user growth in late 2025
(Music Business Worldwide, Feb 10, 2026).

Spotify Premium Subscribers



The milestone of the year lives here. Spotify became the first audio streaming service to reach
300 million Premium subscribers, a mark it hit in Q2 2026 after adding 7 million paying users
in the quarter (Spotify Newsroom, Aug 4, 2026).

Quarter Premium
subscribers

Q4 2025 290 million
Q12026 293 million

Q2 2026 300 million

Premium grew 9% year over year, and the net adds came in a million ahead of guidance.
Spotify projects 305 million paying subscribers for Q3 2026 (Variety, Aug 4, 2026).

Spotify Users by Region

Spotify's growth story is increasingly written outside its original strongholds. Based on the
regional split reported for Q4 2025, the monthly audience breaks down like this:

Rest of World: 37% of MAUSs, now the single largest region
Europe: 26%

Latin America: 21%

North America: 16%

Source: Music Business Worldwide, Feb 10, 2026. Rest of World and Latin America together
account for more than half of all Spotify listeners, which tells you where the next hundreds of
millions of users are likely to come from.

Spotify User Growth

Put the last few quarters end to end and the pattern is hard to miss. Spotify went from 751
million MAUs at the close of 2025 to 777 million by mid-2026, and it did that while also
converting more free users into paying ones. The company described Q4 2025 as delivering the
highest MAU net adds in its history, helped by holiday campaigns and the annual Wrapped push
(Music Business Worldwide, Feb 10, 2026).

Spotify Revenue and Financial Statistics

Spotify Revenue 2016 to 2025

Spotify's top line has grown almost sixfold in less than a decade. The table below shows total
annual revenue in euros, drawn from Spotify's SEC filings and annual reports.



Year Total revenue (€)
2016 2.952 billion

2017 4.090 billion

2018 5.259 billion

2019 6.764 billion

2020 7.880 billion

2021 9.668 billion

2022 11.727 billion
2023 13.247 billion
2024 15.673 billion

2025 17.186 billion

Sources: Spotify Form 20-F and Form 6-K filings (2019 to 2025 figures verified via SEC
EDGAR); earlier years per Spotify annual reporting. The 2025 total of €17.19 billion marked the
first year Spotify passed the €17 billion line, up about 9.7% from 2024 (Simply Wall St analysis
of Spotify FY2025 results, 2026).

Spotify Revenue in 2025
Nearly all of that money comes from subscriptions, not ads.

e Premium revenue: about €15.35 billion, which crossed €15 billion for the first time and
made up close to 89% of the total
e Ad-supported revenue: about €1.84 billion

The ad business dipped slightly in headline euro terms during 2025, largely because a stronger
euro squeezed revenue that gets priced in dollars. On a constant-currency basis, ad revenue
still grew (Axis Intelligence analysis of Spotify filings, July 2026). Ads remain the smaller engine,
but they matter for monetizing the half-billion people who never pay a cent.

Spotify Net Income

For years, Spotify's story was "huge audience, no profit." That changed.

Year Net income (€)



2024 +1.14 billion (first full-year net profit)

2025 +2.21 billion

Spotify's 2025 net income of €2.21 billion nearly doubled the prior year, a 94% jump (Simply
Wall St, 2026; Statista, Mar 2026). For context, the company posted its largest-ever annual loss
of €581 million back in 2020, so the turnaround is genuinely striking.

Spotify Premium ARPU

Average revenue per user (ARPU) measures how much each paying subscriber brings in.
Premium ARPU landed at €4.70 in Q4 2025, and Spotify reported ARPU up 7% year over year
in Q2 2026, helped by price increases (Spotify Q4 2025 shareholder deck, Feb 10, 2026; The
Globe and Mail, Aug 2026).

ARPU has been a balancing act. Fast growth in lower-priced regions pulls the average down,
while price hikes in mature markets push it back up. The net result lately has tilted positive.

Spotify Revenue Growth

The most recent quarter shows the model firing on both cylinders, revenue and margin. In Q2
2026, Spotify posted:

Revenue: €4.78 billion, up 14% year over year

Operating income: €655 million

Net income: €545 million, a sharp reversal from a loss a year earlier

Gross margin: 33.4%, an all-time record

Free cash flow: €797 million, with €9.4 billion in cash and investments on the balance
sheet

Source: Spotify Q2 2026 Form 6-K, Aug 4, 2026. Spotify guided to €5.0 billion in revenue for
Q3 2026.

Spotify Premium Statistics

Premium Subscribers
Premium is the profit engine, and at 300 million subscribers it is the largest paid audio base in

the world. Roughly two in five monthly users pay, with Axis Intelligence pegging the conversion
rate near 38.5% in early 2026.

Premium Subscriber Growth



Paid growth has stayed remarkably consistent quarter to quarter: 290 million at the end of 2025,
then 293 million, then 300 million by mid-2026. Spotify says the growth spanned every region in
Q2, not just one hot market (KuCoin coverage of Spotify Q2 2026 results, Aug 2026).

Premium ARPU

As covered above, Premium ARPU sat at €4.70 in Q4 2025 and rose 7% year over year in Q2
2026. The direction of travel matters more than any single quarter, and price increases are
expected to keep outpacing content-cost growth into 2026, per Spotify's CFO (Complete Music
Update, Feb 10, 2026).

Premium vs Ad-Supported Users

Here is the split that shapes almost everything about Spotify's economics.

Tier Q2 2026 Share of MAUs
users

Ad-supported 494 million About 64%

Premium 300 million About 39%

The numbers overlap because Premium subscribers are also counted within total MAUs. The
takeaway is simple: most people use Spotify free, but the minority who pay generate the
overwhelming majority of revenue.

Spotify Statistics by Country and Region

Countries Where Spotify Is Available

Spotify operates across 184 countries and territories, a figure it has cited consistently through
its 2026 reporting. That global footprint is exactly why Rest of World and Latin America keep
gaining share of the user base.

Spotify Statistics in the United States

The US remains Spotify's most valuable single market, though newer data on American
demographics is thinner than the company's global financials. Older audience research from
Verto Analytics, cited by Business of Apps (June 2026), suggests a few patterns worth treating
as directional rather than fresh:

e Market position: Spotify holds the leading share of US music streaming, ahead of Apple
Music and Amazon Music.



e Gender: Women have made up a slight majority of US usage, around 56% in that
research.

e Age: A majority of US users skew under 35, though the average age has been creeping
up as streaming becomes the default for older listeners too.

If you need precise, current US demographic figures for a formal use, confirm them against a
recent primary dataset, since the public breakdowns above are a few years old.

Spotify UK Market Share

Spotify has long been the dominant paid music service in the United Kingdom. A frequently
cited figure puts its share near 47% of UK music streaming subscribers. That number circulates
widely through secondary trackers rather than a fresh Spotify or regulator release, so flag it for
confirmation before quoting it as current.

Spotify Listening Statistics

Average Spotify Listening Time

Spotify does not headline a single global "minutes per day" number in its earnings, so most
listening-time stats come from third-party panels. Use them as a general shape of behavior, not
gospel.

Spotify Listening Time by Region

One consistent finding across audience research is that North Americans listen the longest and
Europeans the least (Business of Apps, June 2026). The specific daily minute estimates below
come from secondary panel data and appear to be a few years old, so treat them as ballpark
figures to verify:

Region Estimated daily
listening
North America About 140 minutes

Middle East and Africa About 124 minutes

Latin America About 117 minutes
Asia Pacific About 110 minutes
Europe About 99 minutes

Which Region Spends the Most Time Listening?



North America, on the numbers above. That is a useful counterweight to the user-growth story:
even though Rest of World and Latin America drive the biggest headcount gains, North
American listeners tend to spend more time in the app per day and pay higher prices, which is
why the region still punches above its user share on revenue.

Spotify Music and Catalogue Statistics

How Many Songs Are on Spotify?

Spotify's public, consistent figure is more than 100 million tracks. The company also says
roughly 60,000 new tracks are added every day, which works out to something like 22 million
new songs a year (Demandsage analysis of Spotify data, July 2026).

You may run into a much larger figure floating around, closer to 250 million, attributed to
company leadership. That higher number is not part of Spotify's standard public reporting, so
lean on the confirmed 100 million-plus and treat anything larger as unverified.

Spotify Music Catalogue Growth

At 60,000 new tracks a day, the catalog grows faster than anyone could ever listen. The
practical effect is brutal competition for attention: most uploaded tracks never reach 1,000
streams, which is part of why playlist placement and Spotify's recommendation algorithm carry
so much weight for artists.

Spotify Al-Generated Music and Catalogue Growth

The flood of new uploads increasingly includes Al-generated material, and Spotify has
responded with new verification and labeling measures for Al content. Alongside its Q2 2026
results, the company announced a deal with Merlin tied to its upcoming fan-made covers and
remixing tool, while stressing that human artists should stay central to any Al features (KuCoin,
Aug 2026). Expect this to be an active area of policy and product change through 2026.

Spotify Artist Statistics

Most-Streamed Artist in 2025

Bad Bunny was the world's most-streamed artist on Spotify in 2025 with 19.8 billion streams,
dethroning Taylor Swift. It was his fourth time on top, making him the first artist ever to claim the
global crown four times (Spotify Newsroom Wrapped 2025; Rolling Stone, Dec 3, 2025).

The rest of the global top five: Taylor Swift, The Weeknd, Drake, and Billie Eilish.

Number 2 Most-Streamed Artist



Taylor Swift took second place globally in 2025 after holding the number one spot in both 2023
and 2024. Her 2024 haul topped 26.6 billion streams, which shows just how large the streaming
numbers at the very top have become.

Most-Streamed Artist in the U.S.

In the United States, Taylor Swift was the most-streamed artist of 2025, followed by Drake,
Morgan Wallen, and Kendrick Lamar (NBC News, Dec 3, 2025).

Most-Streamed Artist of All Time

By lifetime lead streams, Taylor Swift sits at the top, with secondary trackers citing figures north
of 120 billion streams (Demandsage, July 2026). On followers, Indian singer Arijit Singh is often
listed as the most-followed artist on the platform. Both all-time rankings come from third-party
tallies rather than an official Spotify leaderboard, so quote them as estimates.

Most-Streamed Song in 2025

"Die With a Smile" by Lady Gaga and Bruno Mars was the most-streamed track of 2025, with
more than 1.7 billion streams (ABC News, Dec 4, 2025). Rounding out the global top five: "Birds
of a Feather" by Billie Eilish, "APT." by ROSE and Bruno Mars, "Ordinary" by Alex Warren, and
"DtMF" by Bad Bunny.

Most-Streamed Song in 2024

The year before, "Espresso™” by Sabrina Carpenter took the global crown with more than 1.6
billion streams (Billboard, Dec 4, 2024). For the all-time record, The Weeknd's "Blinding Lights"
still leads, having pushed past 4 billion streams.

Spotify Music Industry Payout Statistics

How Much Does Spotify Pay the Music Industry?

Spotify paid out a record $11 billion to the music industry in 2025, according to its Loud &
Clear report published March 11, 2026. That was up more than 10% year over year, more than
double the growth rate of other industry income sources.

For comparison, the 2024 payout was $10 billion, and the annual figure was around $1 billion a
decade earlier in 2014.

Spotify's Lifetime Music Industry Payouts

Add it all up and Spotify says its lifetime payouts to the music industry are approaching $70
billion since the service launched (Loud & Clear, Mar 11, 2026). The company positions itself



as the highest-paying retailer in music history and now accounts for roughly 30% of recorded
music revenue globally.

Independent Artists’' Share

Independents are not an afterthought in these numbers. Spotify reports that about half of all
royalties go to independent artists and labels, who together generated more than $5 billion in
2024. The 2025 report also counted more than 13,800 artists earning at least $100,000 a year
from Spotify alone, over 1,500 earning $1 million-plus, and 80 clearing $10 million.

Fair warning: these headline totals describe money paid to rightsholders, not take-home pay for
artists after labels, distributors, and other cuts. Artist advocates continue to push back on what
the typical working musician actually earns, and that debate is far from settled.

Spotify Podcast Statistics

How Many Podcasts Are on Spotify?

Spotify hosts more than 7 million podcast titles, a figure it has carried through its 2026
reporting. Podcasts sit at the center of the company's push to be an all-day audio habit rather
than just a music app.

How Many People Listen to Podcasts on Spotify?

Podcast reach has grown into the hundreds of millions of listeners, and the video side is where
the sharpest jump showed up (see below). Spotify counts a podcast listener as a unique user
who plays at least two minutes, or half an episode, whichever comes first.

Spotify Video Podcast Statistics

Video is the breakout format. Spotify said 390 million people watched a video podcast, a
54% leap year over year, and noted that 24 of its top 50 shows now include video (The Daily
Beast, Dec 3, 2025). Video podcasts didn't exist on the platform before 2020, so that scale in
five years is a real shift in how people consume the format.

Most Popular Podcast on Spotify
The Joe Rogan Experience remained the most popular podcast globally, extending a run of top

finishes that now stretches six years (The Daily Beast, Dec 3, 2025). It topped both the global
and US charts even after Spotify ended its exclusivity deal with the show.

Most Popular Podcast Genres



Listening habits split noticeably by gender. Comedy and humor shows, led by titles like Joe
Rogan's, dominate among men, while women gravitate toward health and fithess and true crime
(The Social Shepherd, Mar 2026). Society and culture, education, and business rank among the
faster-growing categories overall.

Spotify Wrapped Statistics

When Did Spotify Wrapped Start?

Spotify Wrapped launched in its recognizable annual form in 2016 and has since become one of
the most-shared marketing events on the internet. Every December, users get a personalized
recap of their top artists, songs, and genres, along with global trend data.

Spotify Wrapped 2025 Statistics

The 2025 edition confirmed Bad Bunny as global top artist and rolled out new features, including
a "Listening Age" estimate, a fan leaderboard, and an interactive "Wrapped Party" for comparing
recaps with friends (NBC News, Dec 3, 2025). You may see specific engagement totals quoted,
such as hundreds of millions of participants and shares, but Spotify did not publish clean,
verifiable global engagement figures for Wrapped 2025 in the coverage available, so confirm
any exact participation or share count before using it.

Spotify Wrapped Engagement

What is clear is that Wrapped reliably drives a spike in app activity and social sharing each
December, and Spotify itself credits the campaign as a seasonal growth driver. The
personalized, shareable format turns users into a free marketing channel once a year, which is a
large part of the point.

How Spotify Wrapped Drives Engagement

The mechanics are clever. Wrapped hands each listener a story about themselves, wrapped in
shareable graphics, right at the moment they are most likely to post it. Add the year-end press
cycle around global winners like Bad Bunny, and Spotify gets weeks of organic attention that no
ad budget could buy outright.

Spotify Playlist Statistics

How Many Spotify Playlists Exist?

Spotify has not released a fresh official playlist count in its recent reporting. Third-party trackers
estimate the total in the billions, with some citing figures around 8 billion (BloggersPassion, Feb



2026). Any precise playlist number, including totals near 10 billion, should be treated as an
unofficial estimate.

Most Popular Spotify Playlist

Today's Top Hits is consistently the most-followed playlist on Spotify, functioning as the
platform's flagship hit-making machine. Landing a song there can meaningfully move an artist's
streams.

Today's Top Hits Followers

Secondary trackers put Today's Top Hits at roughly 34 to 35 million followers
(BloggersPassion, Feb 2026). As with the total playlist count, this comes from third-party data
rather than a live Spotify feed, so expect the exact figure to drift.

Spotify Statistics Timeline

A compressed history of how Spotify got here:

2016: Spotify Wrapped launches in its modern annual form

2021: Music industry payouts pass $7 billion for the year

2023: Annual revenue reaches €13.247 billion

2024: Spotify posts its first full-year net profit (€1.14 billion)

2025: Revenue climbs to €17.186 billion; annual payouts hit a record $11 billion

Q1 2026: MAUs reach 761 million

Q2 2026: MAUSs hit 777 million and Premium subscribers reach 300 million, an industry
first

What Do Spotify's Statistics Tell Us?

User growth is still real, not just recycled. Spotify keeps adding tens of millions of net new
monthly users, and most of that expansion now comes from Rest of World and Latin America.

Premium is the money story. Passing 300 million paying subscribers, while raising ARPU
through price increases, is what flipped Spotify from a perennial money-loser into a genuinely
profitable business.

Revenue and margins are moving together. A record 33.4% gross margin alongside 14%
revenue growth in Q2 2026 shows the company can grow and keep more of each euro at the
same time.

Profitability has arrived. Two straight years of net profit, with 2025 nearly doubling 2024, put
an end to the old "great product, bad business" narrative.



Spotify is no longer just music. With 7 million podcast titles, 390 million video-podcast
viewers, and a growing audiobook catalog, the company is building an all-day audio platform,
and the podcast and video pushes are central to that plan.

Spotify Statistics Methodology

Official Spotify data. Subscriber, MAU, revenue, and margin figures come from Spotify's
quarterly earnings releases and SEC filings (Form 6-K and Form 20-F), plus the company's
Newsroom and Loud & Clear reports.

Secondary research. Demographic splits, listening-time estimates, market-share figures, and
playlist counts draw on third-party sources like Business of Apps, Demandsage, and
BloggersPassion, and are flagged as such throughout.

Estimates and calculations. Where a figure is derived rather than directly reported, such as
full-year revenue totaled from four quarters, that is noted at the point of use.

Historical statistics. Multi-year revenue and net-income series come from Spotify's own filings
and reputable financial aggregators.

Definitions and reporting periods. MAUs count monthly unique users on any tier. Premium
subscribers count paying accounts. Podcast listeners require at least two minutes or half an
episode. Spotify reports finances in euros and its quarters follow the calendar year.

Frequently Asked Questions

How many users does Spotify have? Spotify had 777 million monthly active users as of Q2
2026 (Spotify earnings, Aug 4, 2026).

How many Premium subscribers does Spotify have? 300 million as of Q2 2026, the first time
any audio streaming service has reached that mark.

How much revenue does Spotify make? Spotify generated €17.19 billion in total revenue for
full-year 2025, and €4.78 billion in Q2 2026 alone.

How many songs are on Spotify? More than 100 million tracks, with roughly 60,000 added
each day.

How many countries is Spotify available in? 184 countries and territories.

Who is the most-streamed artist? Bad Bunny was the most-streamed artist globally in 2025
with 19.8 billion streams. Taylor Swift leads the all-time lead-stream tallies compiled by third
parties.



What is the most-streamed song? "Die With a Smile" by Lady Gaga and Bruno Mars topped
2025 with over 1.7 billion streams. "Blinding Lights" by The Weeknd holds the all-time record at
4 billion-plus.

How many podcasts are on Spotify? More than 7 million podcast titles.

How many playlists are on Spotify? Spotify has not published a recent official count.
Third-party estimates run into the billions, so treat any exact figure as unofficial.

Sources

e Spotify Investor Relations and SEC filings (Q2 2026 Form 6-K, Q4 2025 shareholder
deck, FY2021 Form 20-F)

e Spotify Newsroom (Q2 2026 earnings, Aug 4, 2026; Wrapped 2025; Loud & Clear

highlights, Mar 11, 2026)

Spotify Loud & Clear report (Mar 11, 2026)

Music Business Worldwide (Feb 10, 2026; Aug 4, 2026)

Variety (Aug 4, 2026; Dec 2024)

Billboard, ABC News, NBC News, Rolling Stone, The Daily Beast (Wrapped coverage,

Dec 2024 and Dec 2025)

Simply Wall St and Statista (FY2025 financials)

Business of Apps, Demandsage, BloggersPassion, The Social Shepherd (secondary

demographic and catalog data)

Figures reflect the most recent reporting available as of September 2026. Company results and
rankings change quarterly, so verify time-sensitive numbers against Spotify's latest earnings
release before republishing.
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