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Advanced GW Drupal: Accessing & Editing Meta Tags 
 
 
 
Description:  
 
Learn how to configure metadata on your GW Drupal website to improve Search Engine 
Optimization (SEO).  
 
 
This reference guide is for: 
 
•    Content Contributors 
•    Content Supervisors 
✔   Site Administrators 
 
GW Drupal Reference Series: 
 
•    GW Drupal Foundation 
•    Daily GW Drupal 
✔  Advanced GW Drupal 
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Accessing and Editing Meta Tags in Drupal 
 
To access the Meta Tags configuration page, navigate to Configuration > Search & 
Metadata > Meta tags > Default. This section will allow you to view and edit settings 
that are applied across the site globally or to a particular content type.   
 

 
 
 
 
Clicking the arrow to the left of any option will show the current settings. Clicking the 
Edit link will allow you to edit the settings.  
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Global Settings 
 
Settings configured under “Global” will be applied to your entire site.  We recommend 
that you edit your Global settings and configure the following:​
 

1.​ Description: A brief and concise summary of a site or page, displayed on search 
engine results. Your summary should contain keywords users use to find your 
site and should be no more than 156 characters (with spaces) in length.​
 

2.​ Keywords: A comma-separated list of keywords describing the content on the 
page. Keywords should be consistent with keywords in your page title and 
description and should reflect the keywords users search to find your site. 

   

Global: Front Page Settings 
 
If desired, you can configure unique settings for your site’s home page. Contact the 
Online Strategy team for recommendations about how best to utilize this option.  
 

Node Settings 
 
Settings configured under “Node” will be applied to individual pieces of content based 
on their content type.  You will notice that the following content types have special 
settings configured to prevent indexing by search engines:​
 

●​ Alert 
●​ Brand 
●​ Header 
●​ Hero 
●​ Content Set 
●​ Local Footer 
●​ System Page 
●​ Promotion 
●​ Social 
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Configuring New Node Settings 
 
If you want specific metadata applied to all pieces of content of a particular type, you 
can configure a new setting. Some examples of when this might be useful: ​
 

●​ Updating the Person content type to include a standard Description about faculty 
in your school/department. 

●​ Updating the Article content type to include a standard Description about news 
from your organization.   

 
To configure a new setting, follow these steps:  
 

1.​ Click the + Add Meta Tag Default link. ​

​
 

2.​ Select your content type from the list, then click Add and configure.​

​
 

3.​ On the following screen, configure your settings as needed for this content type.​

 
Online Strategy & User Experience 
Division of External Relations 
The George Washington University 
onlinestrategy.gwu.edu 

Page 4 of 8 
 

Last updated August 13, 2014 

 



 

 

Accessing & Editing Meta Tags 
 

 
 

​
 

 

 
Online Strategy & User Experience 
Division of External Relations 
The George Washington University 
onlinestrategy.gwu.edu 

Page 5 of 8 
 

Last updated August 13, 2014 

 



 

 

Accessing & Editing Meta Tags 
 

 
 

Page-Specific Settings 
 
When editing a specific piece of content, in the bottom section you will see a Meta Tags 
tab (see Figure 5). You will notice that the content inherits the Global and Node settings 
already configured on the site.  Update these fields as desired to include a page title, 
description, or keywords specific to your page.  
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Advanced Settings 
 
On all Meta Tag screens you can click the Advanced (see Figure 6) link to expand the 
page and display additional configuration options.  We recommend consulting with the 
Online Strategy team before changing any of these settings.  

​
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Available Tokens 
 
System-generated content, known as tokens, may be included in any field. For 
example, you will notice the following tokens in the default Page Title settings:  
 

●​ [current-page:title] 
●​ [site:name] 

 
To add tokens to any of your fields, follow these steps: 
 

1.​ Place your cursor in the field where you wish to add the token. ​
 

2.​ Click the Browse Available Tokens link at the bottom of the page to see the list 
of available values. ​

​
 

3.​ Browse through the list of available options and click the desired token. Click the 
X to close the list of tokens. ​

 

 
Online Strategy & User Experience 
Division of External Relations 
The George Washington University 
onlinestrategy.gwu.edu 

Page 8 of 8 
 

Last updated August 13, 2014 

 


	Accessing and Editing Meta Tags in Drupal 
	Global Settings 
	Global: Front Page Settings 
	Node Settings 
	Configuring New Node Settings 

	Page-Specific Settings 
	Advanced Settings 
	Available Tokens 


