
Alright Osama, here’s the guide 
 
I’ll start from the complete beginning to ensure you have no fuckups but do NOT delete current 
set ups until the new ones are tested (or you just change a few things and it will be fine) 
 
First things first, if you don’t have a thank you page already you need to create one and 
thankfully it’s stupid easy, you just thank them for submitting the form. 
 
But if you need more info on it you should watch Arno’s lessons about it in BIAB Ultimate Ads 
Guide.​
​
Google Ads Conversion Action 
 
Create a new conversion, choose “website” and then choose manual set up. 
 

 
 
It says you’ll need code but it’s bullshit. 
 
Select “page view” for category and fill in the rest as you like. If that’s a simple lead form you 
should probably choose not to use any value. 
 
Then click finish, save and continue. 
 
Then this will be your window: 
 



 
 
I assume you used “Set up with a Google Tag” originally and it’s wrong way. 
 
We choose “Use Google Tag Manager” 
 
Then you’ll see the Conversion ID and Conversion Label.  
 
At this point we transition to Google Tag Manager 
 
Sign up if you didn’t before and copy GTM tag to Wix integrations just like you most likely did 
with Google Ads. This tag looks like this: GTM-XXXXXXXX 
 
Then you go back to Google Tag Manager and there click “Tags” 
 

https://tagmanager.google.com/


 
 
Here you click “new” and you’ll be met with this: 
 

 
 
In tag configuration choose “Google Ads” → “Google Ads Conversions Tracking” 
 



 
 
You copy conversion ID and Label from Google Ads 
 
Then you need to set up the trigger 
 
After you clicked it you’ll be greeted by these 4 presets: 
 

 
 
You need to click the + button in the top right. 
 
Then click in the center to set it up again 
 



Then Choose Page view 
 
Choose it to fire on specific pages only. 
 
Then you have pre-selected “Click URL”; Change it to “Page URL” 
 
As for “Contains” you should change it to “equals” and put there the URL of thank you page 
 

 
 
Then give the trigger and the tag a name 
 
At the end it will look like this: 
 

 
 
Then you hit “preview” button in GTM, right next to the publish. It will open Google Tag 
Assistant. 



 
You will connect to it aaand… 
 
Voila. 
 
Still you gotta double check it with Tag Assistant. You might wonder why it took me a bit long 
even though I told you it would be done shortly. 
 
Well it didn’t work at first and I was testing different stuff. It didn’t work still and I said fuck it, then 
to give you some advice about testing I tested it again and it worked. 
 
That’s how Summary will look like when you connect to Tag Assistant: 
 

 
 
After you trigger the action: 
 

 
 
If you need to test things if they don’t work click the tag you’re interested in, there you’ll see this: 
 



 
 
If there’s an issue something here will have a red X, it’s what it should’ve gotten, but got 
something else 
 
To inspect what went wrong click the action that should’ve triggered the conversion and click 
variables: 
 

 
 
There you will see a lot of data you’ll be able to see what system got instead of what it should’ve 
gotten that was marked with X. And so you’ll figure out what you could test to see if it will work. 
 
I apologize if that’s confusing but in any case you can just screenshot and send this data to 
ChatGPT and it will analyze it for you + give possible solutions. 


