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Introduction — Heading 1 (TNR, 12, Bold, Align Left, Capitalize Each Word)

Tourism is one of the fastest growing development sectors in addition to other development
strategic agendas such as energy, food, infrastructure .............
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There are five points will be discussed in LR......
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Sustainable tourism as defined by The World Tourism Organization (UNWTO) is tourism
that takes full account of current and future economic, social and environmental impacts...
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The goal of sustainable tourism is to reduce poverty, respect socio-cultural authenticity
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Figure 1: Example (TNR, 12, Single Spacing, Bold, Centre, Capitalize Each Word)
Source: (TNR,10, Single Spacing, Align Left, Capitalize Each Word)

Conclusion — Heading 1 (TNR, 12, Bold, Align Left, Capitalize Each Word)

This study set out to examine the relationship between digital marketing strategies and the
performance of small and medium enterprises (SMEs) in Malaysia. The findings reveal that
the effective use of social media, search engine optimization, and customer relationship
management tools significantly enhances business visibility, customer engagement, and
ultimately financial performance. Importantly, the results highlight that SMEs with proactive
adoption of digital tools tend to outperform those that rely solely on traditional methods. The
implications of this study are twofold. From a theoretical perspective, it contributes to the
growing body of literature on SME digitalization by demonstrating the measurable impact of
online strategies on organizational outcomes. From a practical standpoint, it provides
entrepreneurs and policymakers with valuable insights to design training programs,
incentives, and policies that encourage digital transformation among SME:s.
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