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Article Outline Templates (Notion)
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ChatGPT Prompt Handbook

The Perfect SEO Blog Structure

SEO Editing Checklist

Some Questions You Need to Ask When Scanning Content:

1. “Is this just telling readers what to do, or how to do it

and how to do it well?”

a. “Can I demonstrate with an example?”

b. “Could I provide a template they can actually use?”

c. “Could I provide a step-by-step guide to do this?”

d. “Are there any well-known tools for this that I can

recommend?”

https://docs.google.com/spreadsheets/d/1M1Fkup7Bij4ZLB7yGiRKiI78d1BL6TejBAo8uCcfp5Q/edit?pli=1&gid=0#gid=0
https://talkthetalk.notion.site/General-Comms-83d00d6e762b4b3db2907f4245e7f060?pvs=4
https://talkthetalk.notion.site/Article-outline-templates-9fd80d181fa3438cac6bbebe1262a15d?pvs=4
https://www.skool.com/talkthetalk-training-modules-5538/about
https://gamma.app/docs/The-Ultimate-ChatGPT-Prompt-Handbook-for-Revenue-Focused-SaaS-Con-zbj7n3gpk7pvf5z?mode=doc
https://docs.google.com/document/d/1LxU75i9QshE0Y1pE2XUqOgf-tOkRHhxRgD9_LfyV00A/edit#heading=h.mrxza6wl2iy1


2. “Can this information be backed or complemented with

a statistic?”

3. “Would this information be easier to digest when

presented in a table or bullet list format?

Step 1: Skim the Article First

Content is 100% grammatically correct, according to

the correct English Dialect (U.S./UK/CAN/AUS)

Content addresses all user search intents from brief

Are there at least 2-3 CTAs placed throughout

strategically?

Intro has one in the end paragraph

Product mentioned at least once in the body

Conclusion header is a CTA

They don’t sound too salsey / fake



They’re not forcibly/awkwardly placed

The CTA sounds casual, organic, and non-pushy

Surfer SEO content score is 85+

Language is conversational at the 5th-grade level.

Active voice is used throughout.

Reader is addressed as “you”.

At least 5 internal links have been added

External links come from reputable, primary sources

Headers do not sound robotic

“Transformative SEO Content Editing: Crafting Stories That Resonate!

🚀”

Screams ChatGPT.

“How to Edit SEO Content That Readers (& Google) Love”

Is something I’d rather click on.

Step 2: Assess Content on a Granular Level

Strong intro is present

Less than 150 words



Engages the reader immediately

Accurate list-style summary of what will be

covered

Product CTA at the end

Sample CTA in the intro above:

P.S., Looking for help with your college move? Top Move gets you competitive
quotes from the best college movers in Canada to handle all the moving details
for you, from secure packing to safe transport to your new location. Just answer
some questions, submit your contact info, and get moving estimates to your
inbox. You can chat with vendors, review profile ratings, and make payments all
on one secure platform.

Content is beyond “beginner-level” and is actionable

https://www.topmove.ca/


Has templates, real examples, pro tips, list of

action items, statistics, and/or strategies to

complement text

Statistics have been fact-checked for

accuracy, primary sources, and relevance.

For listicles, each section should be broken down

into sub-sections of criteria for review - this can

vary based on the products/services you’re

reviewing

Overall, the content is not just saying “what to

do”, but “how to do it” - and how to do it well.

Content is product-led

Our software and features have been casually and

strategically mentioned throughout the content,

without sounding too pushy or salsey.

Product screenshots and walkthroughs are

present with clear instructions wherever relevant

(sample)

https://app.surferseo.com/drafts/s/u_HajoKxVXwifNfcL_6DslHADzHnQZal


Conclusion (header) has a call-to-action (CTA) that

ties back to the main topic, or indirectly infuses it

with the main topic.

Content is digestible

Healthy mix of short paragraphs (none more than

3-4 lines) and bullets in most sections

Typography used strategically (bolds, italics,

underlines, emojis etc.)

For listicles

A section for the criteria around which the products are

evaluated are present

A section on product categories of the products being listed

is present

Each product/item has a different use case from one

another

“Should this be done by me or the writer?”

● If the task takes you less than 15 minutes, handle it.



● Sometimes the Surfer Content Score can be boosted by

adding a few keywords. Tip: Type some out from the

recommendations and if it moves the dial, then find a way to

incorporate them and handle it. If it requires more time and

insight, reassign it to the writer for another look-over.

● If the task is, for example, rewriting an entire section then

provide detailed instructions (written or via Loom) to the

writer so they can learn for next time.

The Perfect SEO Blog Structure
This is how blog display page should look like. Stay tuned as we

break down each element of what you see below.





Don’t forget to incorporate these categories into your URLs to further clarify how

your content is organized to Google.

● Add a search functionality on your blog homepage to enhance user

experience and prevent visitors from leaving. They will leave IF YOU

MAKE SHIT HARD.

● Keep "Pillar Content" and "Popular Posts" sections on your hub page.



● Use internal linking strategies for better SEO performance, linking to pillar

content from the homepage rather than just to recent content.

Step 3: Readers to Revenue [CHECKLIST]

The Blog Post Template

1. Credibility Above the Fold: Use author bios and publish dates to build
trust and demonstrate expertise. If updated, show the last updated date
too.



2. Use contextual hero images. Optimal sizes are Desktop: 1600x500,
Mobile: 800x1200. Ensure good loading speed and quality to avoid
bounces.

3. Article Content Above-The-Fold: Start displaying the content about
one-third way from the top of the page. Balance engaging hero, title,
credibility, and actual content.

a. ADD a small blog post excerpt that acts as a “teaser” or 2-3
sentence pitch for the blog post. THIS (usually) CANNOT be just a
snippet from your intro paragraph. It should clearly communicate:

i. What will be covered

ii. Benefits of reading

iii. In a concise, compelling manner.

Goal of 1, 2 and 3 is to make a compelling case for why a viewer should click on
the piece.



4. Left-side Bar: Avoid omitting it entirely or overcrowding with multiple
CTAs. Balance is key.

a. Table of Contents: A floating ToC aids user navigation and boosts
SEO by potentially ranking in search result snippets.

b. Social Sharing: Facilitate easy sharing to relevant platforms
(maximum three) via a floating sidebar.

5. Right-side Bar CTAs: Use this for a singular call-to-action such as product
sign-up, newsletter sign-up, YouTube channel views, or webinar sign-up.
AVOID CLUTTER.



The Blog Content Template

1. Compelling Headline: Get clicks using the formula:

Keyword + Expectation + Value + Action.

Keyword should be placed upfront. Define the expectation and value to the reader, then
add a call-to-action.

a. EXAMPLE: "Maximize CRM Efficiency: 5 Quick Hacks with SalesMaster Pro"

i. Keyword: "CRM Efficiency"

ii. Expectation: "5 Quick Hacks"

iii. Value: "Maximize CRM Efficiency, HACKS"

iv. Action: "with SalesMaster Pro"

2. Strong Hook: Attract readers using attention, preview, and proof. Begin with a
thought-provoking statement or question. Reiterate the problem you're solving and
provide evidence via statistics or case studies.

a. ChatGPT prompt to help you out: “Craft an engaging, attention-grabbing
introduction that immediately resonates with your target audience. It should pique



their curiosity, challenge a common belief, or provoke a thought-provoking
question related to their specific problem. Ensure that your introduction reassures
readers they're in the right place by stating the problem your content will solve.
Incorporate a quick case study or relevant statistic for credibility. Remember, the
aim is to trigger specific emotions in your reader that prompt them to continue
reading.”

3. Optimized Post Structure: Use headings (H2, H3, H4) to structure your content, aiding
readability and helping Google understand and pull info for search snippets.

a. Table of Contents: Include this to enable quick navigation and improve user
experience.

4. Skimmable Content: Keep paragraphs and sentences short (NO MORE THAN 3-4
LINES). Use bulleted lists and cut out unnecessary text to improve user engagement.

a. Font-Size & Spacing: Ensure a minimum font size of 16-18px, 150% line
spacing, and select fonts like Lato, Roboto, Calibri, Garamond, Montserrat for
readability.

b. HTML Elements & Callouts: Use these to highlight important points and add
visual depth.

5. Engaging Visuals: Incorporate custom visuals to make your content more appealing
and easily consumable.

a. ADD PRODUCT SCREENSHOTS TO SHOW YOUR SAAS IN ACTION. YOU
MUST DO THIS.



6. Keyword Usage: Insert primary keyword in the title, meta description, URL, and
naturally within the content. Always consider user intent and search intent for the
keyword.

7. Internal Linking: Improve reader engagement and search ranking by linking to other
relevant content on your website. Make sure your anchor text is descriptive and relevant.
A solid internal linking strategy can significantly boost your search rankings.

[EXAMPLE] Product-led blog that TRIPLED Quidlo’s user base

A GREAT example of a B2B SaaS product marketing blog is our work with Quidlo.We tripled

their user base by ONLY writing content. No backlinks.

Browse through their articles, and you’ll see:

● Sticky product CTA on the right (on EVERY POST)

https://www.wetalkthetalk.co/marketing-case-studies/quidlo-organic-traffic-report
https://www.quidlo.com/blog/


● In-content CTA (don’t be too salsey – only mention your product when it’s relevant)

● Custom branded graphics (this is the kind of stuff that will get people to link back to your

website 100% naturally. This builds your authority on Google and increases your product

awareness - ARTICLES WITH IMAGES GET 94% MORE VIEWS)





● Product screenshots (SHOW YOUR PRODUCT IN ACTION – This is how users go from

being unaware of your solution to being AWARE)



● Digestible information (bullets, short paras, clear headers)



● PLAY WITH TYPOGRAPHY. BOLD. ITALICS. UNDERLINES.

● Quotes & real-time advice from industry professionals

● Conclusion should be 2 paragraphs.

○ A para summing up the article.

○ A short para shouting out your tool and how it’s relevant to [title] with hyperlink to

signup page



● And/or something that looks like this:

Alongside up-to-date information, stats, and comprehensiveness, the above is what you NEED

to STAND OUT from competitors in the age of AI-generated content. DO NOT ignore this. A

blog can be your ORGANIC TRAFFIC MACHINE when done right.

If you one-click generate and mass-produce articles, we’ve seen websites lose their spike in

traffic within 6 months. You don’t want that. Create sustainable content that people will love for

YEARS.



P.S. Want us to implement this for you? We help B2B SaaS companies grow

revenue on Google organically with our SaaS Growth Sprint Methodology. Find

out where SEO could take your traffic and revenue (with the hard numbers) on a

call here.

https://calendly.com/tameemr/20-minute-intro-call-saas

